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Gold  Story  Tested  Ingenuity  of  Newsmen 
In  Orienting  Facts  for  U.  S.  Readers 

Abstruse  Situation  in  England  Had  to  Be  Interpreted  Within  Short  Time — Reactions  of  Europe 
Cabled,  Including  Interview  With  J.  P.  Morgan — Bankers  Assisted  in  Simplifying  Reports 


PKOBAlil.N'  never  tKiore  in  the  peace¬ 
time  history  of  the  press  have 
newspapers  been  re<iiiired  to  handle  as 
news  so  abstruse  and  dithcult  a  story 
a  that  of  the  gold  standard  suspension 
a  Great  Britain  this  week. 

With  the  first  advance  story,  which 
*0$  receivetl  in  this  country  about 
3  p.  m.,  Sunday,  Sept.  20,  press  associa- 
lioos  and  newspapers  with  only  dog 
watches  on  hand  made  tremendous  efforts 
to  organize  and  orient  the  story  for 
Monday  morning  release. 

They  were  hampered  most  of  all  by 
the  fact  that  many  of  the  bankers  and 
■inanciers  to  whom  they  could  go  for 
an  interpretation  of  the  story  were  all 
at  of  New  h’ork  on  the  week-end 
.foliday  and  were  hard  to  reach. 

The  press  associations,  of  course,  gave 
:niniediate  instructions  to  their  bureau 
managers  in  foreign  capitals  to  cable  the 
reactions  to  Eingland’s  herculeati  effort 
to  solve  its  mounting  financial  problems. 

The  actual  story  of  the  gold  standard 
^pension  in  itself  was  not  considered 
as  vital  and  important  as  the  possible 
repercussions  expected  throughout  the 
world.  From  the  first  flash  the  story 
appeared  ominous.  What  would  Britain’s 
aflion  mean  to  the  world  and  to  the 
Inited  States?  Was  it  a  move  toward 
betterment  or  chaos?  Would  the  psy¬ 
chological  effect  on  masses  of  people 
hasten  or  retard  the  return  to  normalcy  ? 
In  answering  these  questions  newspaper- 
felt  they  were  handling  the  second 
biggest  financial  story  of  the  generation, 
the  only  bigger  one,  from  a  news  stand¬ 
point,  being  the  crash  in  the  W'all  Street 
Sock  market  in  1929.  A  score  or  more 
wwspapermen  said  as  much  to  Editor 
•^•lisher  this  week.  ■ 

The  news  came  as  a  surprise  to  nearly 
^*nwe,  although  follow  stories  spoke 
«  the  gold  suspension  as  having  been 
tnevitable”  and  “impending  for  a  long 
tnne.  The  only  signpost  by  which  the 
Sory  could  be  anticipated  was  the  clear 
w  that  in  recent  days  the  sterling  ex- 
had  been  subjected  to  terrific 

peeswre. 

Prime  Minister  MacDonald  was  to  all 
™«nf$  a^  purposes  on  a  vacation  over 
(  ^Dt  when  he  dashed  in 

Sunday  afternoon,  duck- 
^  his  head  to  avoid  photographers, 
^JPapermen  had  only  an  inkling  of 
^  was  to  take  place  at  the  special 
of  the  cabinet  that  Mr.  Mac- 
"^•d  had  called  for  the  evening.  The 
•tig  was  short  and  afterwards  re- 
whiA*  given  official  statements, 

9uite  comprehensive  ancl 
g'vmg  the  government’s  reason 
fi»*  iL  action.  Because  of  the 
hours  difference  in  time  London 
thfir  of  time  to  organize 

"'^patches.  The  first  advance 
t«Mn  in  the  United  States  bc- 

^jt^three  and  four  o’clock  Sunday 
Specific  instructions  went  out 
not  release  that  the  story  was 

Paner«  Sunday  evening  news- 

was  not  to  be  broadcast. 
Pnners  of  American  news- 

hy  this  f’**''***  associations,  accustomed 
time  to  covering  portentous 


By  JOHN 

occurences  in  Hriti.sli  liiuince,  were  able 
to  get  the  interpretations  of  financial 
leaders  and  to  give  a  fairly  clear  pic¬ 
ture  of  what  the  nation  thought  of  the 
situation.  The  press  associations  were 
able  in  New  York  to  talk  to  bankers 
and  to  supplement  the  London  release 
with  a  New  York  angle. 

The  .Associated  Press,  through  its 
financial  department,  talked  with  well- 
known  financiers  either  over  the  tele¬ 
phone  or  by  sending  reporters  to  their 
homes.  Few  names  were  used,  but  the 
Wall  Street  figures  were  willing  to  ex¬ 
plain  as  far  as  possible  the  meaning  of 
the  British  action  under  the  cloak  of 
anonymity.  The  United  Press  covered 
the  story  in  like  manner,  talking  to 
Thomas  W.  Lamont  and  others  for  back¬ 
ground.  The  U.P.  also  got  an  exclusive 
statement  from  Roger  \V.  Babson.  In¬ 
ternational  News  Service  carried  an  in¬ 
terpretative  article  from  abroad,  written 
by  Otto  D.  Tolischus,  head  of  the  Lon¬ 
don  bureau. 

There  was  not  the  wild  excitement  in 
newspaper  offices  that  occurred  when  the 
stock  market  crashed  in  1929.  But  there 
was  a  scramble  to  get  authoritative  in¬ 
terpretation  by  which  the  highly  com¬ 
plicated  story  could  be  simplified  for  the 
benefit  of  the  “man  on  the  street.’’ 

W'hen  the  staffs  of  the  afternoon 


W.  PERRY 

papers  arrived  at  their  offices  .Monday 
morning  the  story  was  pretty  much  up 
in  the  air.  The  big  question  was  whether 
or  not  the  New  York  .stock  market  was 
going  to  open,  or  whether  it  would  fol¬ 
low  the  markets  in  London,  Berlin  and 
nearly  all  other  exchanges  except  Paris, 
and  remain  closeel  while  adjustment  to 
the  new  order  went  on  in  England. 

The  morning  pa|K*rs  had  announced  on 
giMKl  authority  that  the  market  would 
open,  but  some  doubt  and  delay  existed 
early  Monday  morning,  l-'inanciers  were 
as.sembling  in  secret  groups  to  discuss 
the  matter,  coming  in  unusually  early 
from  their  estates.  During  the  night,  ac¬ 
cording  to  reports,  after  they  had  heard 
the  news,  these  men  had  been  busy,  many 
of  them  calling  London  on  the  trans- 
.Atlantic  telephone.  The  telephone  com¬ 
pany  said  the  next  day  that  a  new  record 
in  overseas  telephone  communications  had 
been  set. 

An  emergency  meeting  of  the  txiard  of 
governors  of  the  New  York  .Stock  Ex¬ 
change  early  Monday  morning  was  the 
focal  point  of  interest  for  newspapermen. 
.\t  9:.I0  a  statement  was  issued  that  the 
New  York  market  would  be  open,  but 
under  drastic  restrictions.  Richard  Whit¬ 
ney,  the  youthful  Stock  Exchange  presi¬ 
dent,  told  newspapermen  that  short  sales 
would  he  iliscouraged,  which  virtually 


WRITER  FOUND  MORGAN  A  WILLING  TALKER 


^HE  Associated  Press  interview  with 
J.  P.  Morgan  this  week,  one  of  the 
few  ever  obtained  by  newspapers  from  the 
financier,  was 
obtained  by  De 
Witt  Mackenzie, 
head  of  the  A.P. 

London  bureau. 

Known  as  the 
most  reticent  of 
all  financial  lead¬ 
ers  Mr.  Morgan 
set  aside  his  aver¬ 
sion  to  newspaper 
publicity  when  he 
was  asked  by 
Mr.  Mackenzie  to 
state  his  views  on 
Britain’s  abandon-  DeWitt  Mackenzie 
ing  the  gold  stand¬ 
ard  in  an  attempt  to  solve  her  financial 
difficulties. 

Mr.  Morgan  received  the  reporter  in 
his  private  office  in  the  London  head- 
(|uarters  of  Morgan,  Grenfell  &  Co.,  near 
the  Bank  of  England.  In  his  dispatch 
Mr.  Mackenzie  said  Mr.  Morgan  talked 
for  more  than  an  hour  about  financial 
conditions  although  the  only  quotes  he 
allowed  were  limited  to  three  short  para¬ 
graphs  in  which  he  viewed  Britain’s  move 
as  “hopeful,  not  discouraging.’’ 

Mr.  Mackenzie  described  the  meeting  as 
follows : 

“It  was  with  considerable  trepidation 
that  the  correspondent  ventured  into  Mr. 
Morgan’s  bank  after  making  an  appoint¬ 
ment  by  telephone,  but  the  banker  cast 
aside  an  almost  inviolate  rule,  which  his 


father  had  liefore  him,  against  seeing 
newspapermen. 

“He  came  out  to  the  reception  nwim 
and  stuck  out  his  large,  warm  hand  as 
he  laughetl  a  welcome.  Then  he  hos¬ 
pitably  pulled  his  guest  into  tlie  pri¬ 
vate  office  ami  installed  him  in  a  chair 
beside  the  walnut  desk.  Me  gave  the 
impression  of  lieing  quite  retiring. 

“Twice  he  aiiologized  for  what  he  de 
scribed  as  hopping  alxuit  from  one  sub¬ 
ject  to  another.  He  ho]K-d  he  had  not 
confused  his  guest.  .And  there  was  not 
any  doubt  that  he  meant  what  he  said, 
although  he  had  drawn  a  clear  iiicture  of 
what  was  going  forward. 

".\lthough  it  is  not  permitted  to  ipiote 
all  he  said,  he  di<l  not  express  any  pes¬ 
simism  and  he  added  a  word  of  tribute 
for  the  character  and  stalnlity  of  the 
English  people.’’ 

Mr.  .Mackenzie  has  been  with  the 
A.P.  since  1910.  He  became  attached 
to  the  London  bureau  in  1916  after  six 
years  with  the  New  A'ork  staff.  During 
his  service  in  Eurojie  he  has  traveled 
extensively,  covering  stories  throughout 
the  continent.  He  was  the  accredited 
corresjiondent  with  tlie  British  armies 
in  I'rance  and  Belgium  during  the 
World  War  and  was  with  the  British 
and  Belgium  armies  of  occupation  after 
the  war.  He  covered  the  Peace  Con¬ 
ference  in  Paris  and  was  present  at  the 
signing  of  the  treaty  at  Versailles.  He 
became  head  of  the  .A.P.  I-ondon  bureau 
in  1927,  and  served  a  year  as  president 
of  the  Association  of  American  Corre¬ 
spondents  in  London. 


meant  that  they  were  bamuxl,  and  would 
he  classed  as  iniMuling  to  demoralize  the 
market.  \isitors  and  newstwiiermen 
were  barrel  from  the  Stock  h'.xchange 
gallery,  usually  open  to  them,  which  in 
iR)  way  interfered  witli  the  gathering  of 
the  news,  but  which  added  to  the  portent 
of  the  occasion. 

Newspapermen  prepared  for  a  rush 
story.  .\o  one  could  prophesy  wliat 
would  happen  in  Wall  Street.  Would  it 
mean  a  reiietition  of  the  events  of  Octo¬ 
ber,  1929,  when  the  rush  of  selling  orders 
streameil  in  so  fast  the  ticker  fell  hours 
iH-hind  in  recording  them?  With  other 
markets  closetl  the  weight  of  world-wide 
selling  might  he  thrown  on  the  New 
York  I'-xchange. 

With  the  ojiening  an  avalanche  of 
orders  starteil.  and  newspapermen  pre- 
pareil  for  the  worst.  The  turnover  in 
the  first  half-hour  was  1,100,000  shares, 
or  at  the  rate  of  approximately  11,000,000 
shares  for  the  full  session.  But  good 
support  of  the  market  came  into  evidence 
and  confidence  was  restored.  The  day’s 
sales  totaled  4,437,435  shares,  which  was 
the  largest  day’s  business  since  June  24, 
but  nothing  in  comparison  to  what  was 
exiiected.  I'he  market  was  fairly  firm 
at  the  close. 

Ill  the  meantime  newspaper  reporters 
were  scouring  the  financial  districts  for 
opinions  on  tlie  day’s  tlevelopments.  The 
financial  leaders  willingly  talked  to  them, 
but  none  would  stand  for  a  statement. 
The  "well-known  financiers’’  to  whom 
many  views  were  attributed  came  from 
the  top  crust  of  Wall  Street. 

While  interest  in  the  situation  was  cen¬ 
tered  even  more  on  New  York  than  on 
Loiulon  early  Monday  morning,  never¬ 
theless  press  assiK'iations  were  busy  ex- 
jilaining  the  effect  of  the  government’s 
rule  on  business  there  and  in  other  parts 
of  the  world.  'Hie  effect  on  the  Paris 
Bourse  was  secondary  in  importance 
only  to  that  in  New  York.  The  dis¬ 
patches  from  Paris,  and  from  Berlin  and 
other  centers  dove-tailed  nicely  into  the 
running  account.  From  London,  in  addi¬ 
tion  to  the  regular  coverage,  came  an 
optimistic  statement  from  the  most  reti¬ 
cent  business  leader  of  the  time — J.  _P. 
Morgan  himself,  whose  interview  with 
an  .AssiK'iated  Press  correspondent  was 
froiit-pageil  across  the  nation. 

Interpretative  financial  writers  and 
editorial  writers,  in  an  endeavor  to  make 
the  story  and  its  complications  intelligible 
to  the  average  newspaper  reader,  took  up 
the  various  rejxirts  and  attempted  to 
simplify  them.  Considering  the  intrica¬ 
cies  of  the  problem  the  New  York  iVorld- 
Telet/ram  carried  a  straightforward  edi¬ 
torial  explaining  why  there  was  no  reason 
for  panic  in  this  country  because  of  the 
condition  of  England.  Ralph  West 
Roliey,  financial  editor  of  the  livening 
Post,  iiixler  the  title  “England  Takes  a 
Wise  Step’’  explained  his  reasons  for 
lielieving  that  the  action  was  an  impor¬ 
tant  move  toward  world-wide  stability. 
Mr.  Rofx;y  wrote  the  article  at  his  home 
on  Snnilav  immediately  after  hearing  of 
the  British  action,  'fhe  Sun  in  its  lead 
editorial  pointeil  confidently  to  the  nearly 
unanimous  optimism  apparent  in  state- 
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ments  by  observers  of  the  situation. 
Leslie  Gould,  Lvcning  Journal  financial 
editor,  said  in  a  Page  One  article: 
“Great  Hritain  going  off  the  gold  stand¬ 
ard  means  the  enthronement  of  the 
United  States  as  the  world’s  banker,  and 
New  York  as  the  international  money 
center." 

There  was  one  thing  about  this  story 
that  made  it  comparatively  easy  to  cover 
— easy,  that  is,  in  comparison  with  the 
st(Kk  market  crash  story.  That  was  the 
coinciding  opinions  of  nearly  all  com¬ 
mentators.  The  cry  of  panic  was  not 
once  heard.  The  British  action  was  re¬ 
garded  as  inevitable,  and  its  actuality  was 
greeted  at  first  with  trepidation  and  later, 
when  no  catastrophic  events  intervened, 
with  optimism.  Rea.sons  for  and  prob¬ 
able  results  of  the  strxrk  market  chaos 
two  years  ago,  as  obtained  from  busi¬ 
ness  leaders,  were  widely  divergent  and 
\a^e.  No  one  .seemed  to  point  the  way. 
With  the  story  this  week  it  was  entirely 
different. 

Subsequent  events  to  the  Monday  story 
have  made  the  story  hold  up  to  a  re¬ 
markable  degree.  The  stock  market  in 
New  York  and  elsewhere  is  Ijeing  watched 
closely.  The  action  of  the  LInited  States 
Steel  Corporation  in  reducing  the  wages 
of  workers  in  this  country  ten  jK-r  cent, 
and  the  following  of  this  e.\ample  by 
other  large  manufacturers,  though  in  no 
way  connected  vsfith  the  Ifritish  gold 
standard  story,  made  intere.st  keener 
than  ever  in  depression  news.  The  re¬ 
action  in  Washington  t<)  this  influx  of 
economic  news  is  another  angle  watched 
closely.  The  depression  as  a  news  story 
is  indeed  holding  up  over  a  long  period 
of  time. 

Carlton  A.  Shively,  financial  editor  of 
the  Sun,  told  Editor  &  Pi  blishkr  that 
the  main  difficulty  of  the  .story  was  to  in¬ 
terpret  it  in  a  way  that  could  not  easily 
be  refuted.  “Everyone  has  a  theory  about 
gold  and  its  complications."  he  said,  “anil 
thc’re  are  bases  for  all  their  theories.  To 
strike  a  meilium,  and  to  get  at  the  gist  of 
the  highly  complicated  iiroblem.  was  a 
hard  job.  It  is  a  .subject  that  is  not 
easily  comprehended,  and  an  attempt  to 
lK)il  it  down  so  that  a  child  could  under¬ 
stand  it  is  an  imiiossibility."  Mr.  .Shively 
was  of  the  opinion  that  the  manner  in 
which  the  story  had  l>een  handled  made 
it  as  lucid  as  possible. 

h^rl  J.  Johnson,  night  editor  of  the 
United  Press,  thought  the  story  was 
unusually  dramatic,  coming  on  Sunday 
and  with  such  unexpectedness.  “When 
the  news  trickled  around  through  the 
fashionable  suburbs  where  the  financiers 
live,”  he  said,  “Utere  was  a  sudden  and 
spiHitaneous  movement  to  get  back  into 
town.  New  York  was  a  magnet.  .\s 
the  {mssibility  of  the  stock  market’s  re¬ 
maining  closed  loomed  the  eyes  and  ears 
of  the  world  were  centered  here.  New 
York  .stole  the  spotlight  even  from  Eng¬ 
land  where  all  the  trouble  originated.’’ 

Mr.  Roliey  of  the  Evening  Post  said 
the  main  problem  was  to  get  a  true 
story  of  actual  conditions,  and  at  the 
same  time  to  keep  the  public  from  Iteing 
unduly  alarmed.  “While  economic  stu¬ 
dents  saw  the  elimination  of  a  weak 
spot  in  England’s  action,"  he  said,  “the 
public  might  have  seen  something  in¬ 
tangible  in  the  situation  that  forbode 
no  good.  The  conflict  of  the.se  two 
reactions  had  to  lie  balanced  sanely  and 
quickly,  because  the  temporary  shock 
of  the  news  was  immense.” 

The  fact  that  the  subject  of  gold 
comes  up  as  a  serious  problem  not  more 
than  once  every  ten  years,  and  that  as  a 
result  tile  public  was  unprepared  to 
understand  the  problem,  and  had  to  be 
informed  quickly  and  clearly,  was  one  of 
the  significant  asjiects  of  the  storv,  in 
the  opinion  of  Raliili  Hendershot,  finan¬ 
cial  Hitor  of  the  World-Telegram. 

Charles  Stephenson  Smith,  chief  of 
the  .'\ssociate<l  Press  foreign  service, 
said  he  was  enthusiastic  over  tlie  effi¬ 
cient  coverage  of  the  story  abroad.  'The 
response  from  all  capitals  was  immediate, 
concise  and  exactly  to  the  point  and 
cleared  up  the  immediate  question  as 
to  the  effect  of  the  British  action  on 
world-wide  trade,  he  said. 

Merryle  S.  Rukeyser,  financial  col¬ 
umnist  for  the  Kcu'  Vork  ^wicnVaii  and 
Universal  Service  and  editorial  writer 


for  the  Hearst  Newspapers,  believes  the 
newspapers  did  a  marvelous  job  in 
covering  the  highly  complicated  prob¬ 
lem.  “The  stock  market  crash  was 
dramatic,”  he  said,  “but  its  coverage  was 
much  simpler  than  that  of  this  story. 
The  interpretative  angle,  immediately 
after  the  news  was  made  public,  became 
paramount  in  interest.  The  sane  balance 
and  the  informative  manner  in  which 
the  story  was  handled  reflected  great 
credit  on  the  press.” 

The  New  Vork  morning  papers  de¬ 
voted  great  space  to  the  story.  The 
Ilcrahi  '/rihune  learned  the  news  early 
Sunday  aftenuKMi.  Immediately  the  staff 
was  organized  to  handle  developments. 
C.  Norman  Stabler,  and  Messrs.  Collins, 
Lyons  and  Tompkins  of  the  financial 
staff,  and  the  editorial  executives  went 
into  conference  on  the  best  way  to  cover 
the  situation.  Besides  the  main  story 
from  the  I.ondon  bureau  by  Harold  E. 
ScarlMirough,  additional  special  London 
stories  were  ordered ;  Paris  and  Berlin 
were  cabled  for  reactions  there;  stories 
were  obtained  on  the  history  of  the 
pound  since  1914  when  it  went  off  the 
gold  standard ;  also,  a  chronology  of 
events  leading  up  to  the  present  crisis; 
stories  from  the  Washington  bureau  on 
sentiment  in  the  Capital;  a  story  on  the 
history  of  the  return  of  32  other  countries 
to  the  gold  basis,  how  France  stabilized 
the  franc,  and  various  other  related  stories. 
The  financial  department  met  prominent 
New  Vork  bankers  in  conference  early 
in  the  evening  and  consulted  with  Stock 
Exchange  leaders  to  learn  what  the  Ex¬ 
change  was  going  to  do  the  next  day. 
.Mtogether  the  Herald  Tribune  devoted 
its  first  four  pages  almost  exclusively  to 
this  item  of  news  and  its  various  angles. 
The  second  and  third  pages  carried  ban¬ 
ner  lines  stressing  an  optimistic  view  of 
the  news. 

Five  columns  on  the  first  page,  the 
comiilete  second  page  and  part  of  the 
third  were  u.sed  by  the  A'ciy  York 
'I'inics  to  tell  the  story.  Its  lead  story 
came  from  Charles  /\.  .Selden  in  I^ndon 
and  the  New  York  angle  was  treated 
comprehensively  in  several  columns. 
Siiecial  cables  from  Berlin,  Paris,  Geneva, 
Ottawa,  and  a  complete  coverage  from 
Washington  supplemented  the  running 
story. 

Julius  G.  Berens,  financial  editor  of 
the  ,Vd{'  York  Antcrican,  wrote  tlie  New 
^'ork  angle  of  the  story  for  his  pai>er. 
The  lead  from  London  was  written  by 
William  Hillman  of  the  Universal 
Service,  and  statements  from  Dr.  Hjal- 
mar  Schacht,  former  President  of  the 
German  Reischhank,  Lloyd  George  and 
Sir  Josiah  Stamp,  member  of  the  board 
of  governors  of  the  Bank  of  England, 
were  prominently  displayed. 

TO  HOLD  MUSIC  FESTIVAL 

Nineteen  bands  have  entered  the  third 
annual  Fort  Wayne,  Ind.,  music  festival 
to  be  held  Sept  27,  under  the  auspices  of 
the  Fort  IVaynr  Neu’s-Scntwcl.  The 
News- Sentinel  boys’  band  is  among  the 
entrants. 


EDITOR  &  PUBLISHER 
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Sept.  28-Oet.  1 — Assoriation  of 
Advertising  Specialty  Manufactur¬ 
ers,  importers  and  jobbers,  meet¬ 
ing,  Hotel  Stevens,  Chicago. 

Oct.  1 — Sphinx  Club.  200th  din¬ 
ner,  Waldorf  Astoria,  New  York. 

Oct.  2-3— Indiana  Republican  Ed¬ 
itorial  Assn.,  fall  meeting.  Nash¬ 
ville,  Ind.,  and  Indiana  University, 
Bloomington. 

Oct.  4-7 — Insurance  Advertising 
Conference,  meeting,  Toronto. 

Oct.  5— N.J.  Press  Assn.  Institute, 
Rutgers  University. 

Oct.  7-9 — Direct  Mail  Advertising 
Assn.,  meeting,  Buffalo. 

Oct.  8 — Southern  Circulation 
Managers’  Assn.,  meeting,  Ansley 
Hotel,  Atlanta. 

Oct.  9-10-11— Ohio  Newspaper 
Women’s  Assn.,  annual  convention, 
Cincinnati. 

Oct.  11-13— lOih  District  A.F.A. 
Convention,  San  Antonio. 

Oct.  13 — Indiana  Associated  Press, 
Claypool  Hotel,  Indianapolis. 


TO  SELL  LUKE  LEA  PAPERS 


Court  Orders  Sale  for  Bondholders  to 
Take  Place  Oct.  26 

Nashvii.lf.,  Tf.nn.,  Sept.  22. — Chan¬ 
cellor  James  B.  Newman  signed  a 
decree  tixlay  ordering  the  sale  of  capital 
stock  of  the  Memphis  Commercial  Ap¬ 
peal,  Inc.,  Oct.  26.  It  publishes  tlie 
Commercial  Appeal  and  livening  Appeal. 

The  decree  was  entered  at  the  in¬ 
stance  of  the  Nashville  Trust  Company, 
as  trustee  for  the  Minnesota  and 
Ontario  Paper  Company,  which  holds 
$1,5(K),()00  worth  of  defaulted  bonds  of 
the  Southern  Publishers,  Inc.,  secured 
by  the  capital  stock  of  the  Commercial 
.Appeal. 

Southern  Publishers,  Inc.,  controlled 
by  Colonel  Luke  Lea  and  Rogers  Cald¬ 
well  prior  to  its  receivership,  was  the 
holding  company  for  stock  of  the 
Memphis  newspaper. 

Colonel  Lea  and  his  son,  Luke  Lea, 
Jr.,  lost  their  plea  today  for  abatement 
of  charges  that  they  conspired  to  de¬ 
fraud  the  Liberty  Rank  and  Trust  Com¬ 
pany  of  Nashville.  Judge  Charles 
(iilbert  sustained  the  St.ate’s  motion  that 
the  plea  be  overruled.  ,  The  trial  of  the 
Leas  and  four  other  defendants  was  set 
for  Oct.  26. 

NEW  POST  FOR  LEONARD 

Donald  F.  Leonard  who  joined  the 
Fridgeport  (Conn.)  Post-Telegram’s 
display  staff  eight  months  ago,  has  been 
named  advertising  manager  of  the  two 
papers.  C.  Jerome  Shepard,  former  ad¬ 
vertising  director,  will  have  charge  of 
all  national  accounts. 
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I.T.U.  HOLDS  FIVE-DAY 
WEEK  LOCAL  MATTER 

Convention  Tables  25  MeaiuM^ 
Including  One  to  Permit  Strikes 
on  All  Members  of  News¬ 
paper  Chain 


The  76th  annual  convention  of  tht 
International  Typographical  Union  at 
Hotel  Bradford,  Bo.ston,  ended  abruptiv 
Sept.  19,  with  the  tabling  of  25  resohj. 
tions,  followed  by  adjournment. 

President  Charles  Howard,  in  discus- 
sing  the  ending  of  the  convention,  de- 
dared  that  such  a  condition  could  b« 
averted  at  future  conventions  by  a  con¬ 
stitutional  change  directing  the  callinr 
of  the  convention  on  the  Saturday  prior 
to  the  date  set  for  the  formal  opening 
which  would  provide  an  opportunity  for 
the  naming  and  organizing  of  commit¬ 
tees  and  permit  them  to  begin  reportii^ 
at  the  opening  day,  instead  of  the  middle 
of  the  convention  week. 

Throughout  the  convention  a  large 
number  of  delegates  were  awaiting  with 
interest  the  action  of  the  resolutions 
committee  on  recommendations  dealing 
writh  prohibition,  and  tabling  of  these 
resolutions  was  not  kindly  received  In- 
some  of  the  delegates. 

Another  resolution  killed  by  the  tabling 
process  was  one  seeking  information  re¬ 
lating  to  the  use  of  the  radio  broadast- 
ing  systems  by  which  “the  growing  use 
of  the  system  is  for  the  broadcasting  of 
advertising  programs  for  profit”  and 
calling  on  the  Federal  Radio  Commis¬ 
sion  to  restrict  .sales  talks  to  2  per  cent, 
of  the  time  allotted  programs. 

A  resolution  aimed  at  the  publishers 
of  chain  newspapers  providing  for  a 
change  in  the  laws  of  the  I.  T.  U.  to 
permit  sympathetic  strikes  by  local 
unions  on  chain  newspapers  in  other 
cities  to  support  a  striking  union  was 
defeated. 

One  of  the  main  objects  of  discussion 
was  the  five-day  week,  which  was  ad¬ 
vocated  to  allow  the  employment  of 
extra  men  now  out  of  work.  The  plw 
did  not  mean  a  five-day  week  at  six 
days’  pay,  it  was  stated.  President 
Howard  spoke  against  the  adoption  of 
the  resolution  on  the  ground  that  the 
five-day  week  was  not  a  matter  for  na¬ 
tional  action  but  one  of  purely  local  in¬ 
terest.  He  pointed  out  that  of  the  mem¬ 
bers  of  the  800  member  uniOTs  only 
about  13  per  cent  were  suffering  from 
any  great  unemployment  problem,  and 
that  none  of  the  members  was  over¬ 
looked  or  left  in  want.  He  was  parti¬ 
cularly  pleased  with  the  way  newspaper 
publi.shers  were  cooperating  in  keeping 
men  employed. 

The  report  of  the  “organization  am 
regional  conference”  committee  started 
more  fireworks  and  a  discussion  as  to 
how  much  actual  assistance  the  inter¬ 
national  is  lending  toward  organizing 
the  industry  throughout  the  country.  A 
number  of  delegates  declared  that  k 
attempts  were  lieing  made  towards 
organization  in  their  sections. 

President  Charles  P.  Howard,  in  ^ 
plying  to  such  statements,  declared  that 
1.  T.  U.  finances  were  limited,  but  that 
assistance  was  never  refused  any  local 
union  when  that  local  was  wilh^  to 
initiate  the  work  of  organizing  and 
ready  to  lend  assistance  to  the  general 


organizer. 

Long  Beach,  Cal.,  will  be  the  conven¬ 
tion  city  for  1932. 

The  vote  stood :  Long  Beach,  iw, 
W’ashington,  132  votes. 


PRESENTS  DAHLIA  TROPHY 

The  Xezi'  York  Evening  Post  wee^ 
akes  trophy,  a  silver 
le  most  meritorious  dahlia  ^ 

intribut^  by  a  private  grower 
on  by  Charles  Steele  of  Gr^»^ 
onn.,  whose  seedling  was  named  a 
dmiral  Byrd.  The  Evening 
■ophy  was  offered  this  year  to  * 
te  interest  among  private  dahlia  g 
■s  in  cultivating  new  -t  at 

he  presentation  was  made  hept 
le  Hotel  Commodore.  N-  Y.,  .' 
ection  with  the  current  dahlia  s 
fing  held  there. 
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JUDGES  URGED  TO  CURB  PRESS  PRACTICES 

A.  R.  Sherriff,  in  American  Bar  Association  Address,  Recommends  Barring  Photographers  from 
Trials — Hits  ‘Yellow*  Press  and  Publicity  Seeking  Members  of  Judiciary 


SHARP,  candid  criticism  of  the 

•yellow”  press  and  of  publicity  seek¬ 
ing  lawyers  and  judges  was  made  by 
Andrew  R.  Sher¬ 
riff,  chairman, 

Committee  of  Co¬ 
operation  of  the 
I^ss  and  Bar, 

American  Bar 
Association  in  an 
address  before 
the  association  at 
its  annual  ineet- 
ii*  in  Atlantic 
City  last  week. 

Although  he 
mentioned  no 
names  of  persons 
nor  newspapers  Andrew  R.  Sherriff 
Mr.  Sherriff,  who 

has  for  a  number  of  years  been  studying 
plans  for  cooperation,  cited  numerous  ex¬ 
amples  of  how  the  press  had  lowered  the 
dignity  of  the  bench  and  of  how  judges 
and  lawyers  had  catered  to  the  press's 
desire  to  sensationalize  stories  by  indi¬ 
rectly  aiding  in  exploiting  them. 

Mr.  Sherriff  revealed  that  in  his  studies 
he  had  found  many  newspapers  and 
newspai^rmcn  anxious  to  cooperate  with 
the  judiciary,  and  that  the  latter  could 
assist  matters  by  giving  “reasonable  and 
convenient  aid  to  the  newspaper  report¬ 
ers  and  their  journals.”  “Without  any 
curtailment  of  the  proper  rights  and 
privileges  of  either  party,”  he  said,  “it 
is  the  habit  of  practical,  courteous,  mu¬ 
tual  aid  between  them  which  we  advo¬ 
cate,  for  the  greatly  enhanced  benefit  of 
both,  and  the  public  at  large.” 

“Contrary  to  the  fetish  of  the  editors,” 
he  said,  “there  is  no  question  of  ‘free¬ 
dom  of  speech’  or  ‘freedom  of  the  press’ 
involved.  The  que.stion  is  as  to  the 
maintenance  of  the  functional  integrity 
of  the  courts,  within  their  own  author¬ 
ity.  and  the  standards  by  which  the 
judges  themselves  will  protect  it  from 
insidious  corruption  resulting  from  il¬ 
licit  or  distasteful  methods  of  journalism.” 

Ihvid  I^wrence,  publisher  of  the 
Vtiiled  States  Daily,  spoke  on  “Views  of 
the  Publishers  Regarding  the  Courts.” 
and  Hon.  Eugene  O’Dunne,  associate 
judge.  Supreme  Bench  of  Baltimore,  on 
the  subject  of  “f’ublic  Justice  and  the 
Public  Press”  at  this  session  of  the 
meeting.  Judge  O'Dunne's  remarks  are 
published  on  page  88,  this  issue. 

Mr.  Sherriff  started  his  address  with  a 
resume  of  attempts  to  establish  better 
relations  between  the  press  and  the 
courts.  “Actual  progress  has  been 
made,”  he  said,  and  added  : 

“It  has  become  evident  to  the  memliers 
of  this  committee  that  perhaps  the 
strongest  influence  now  to  be  exerted  in 
the  situation  resides  on  the  bench  itself. 

“Certain  limitations  are  ob.served  in 
mese  activities.  It  is  not  necessary  to 
mquire  into  the  personal  characteristics 
of  newspapermen,  or  the  ethics  of  the 
profession  of  journalism,  or  the  demoral- 
'ring  effect,  if  any.  of  the  publication  of 
crime  news  and  controversies  involving 
arnorr,us  details,  on  the  general  morals 
*"0  public.  Such  matters  are  not  here 
pur  affairs.  The  one  objective  point  of 
jW'C''  is  to  consider  the  effect  of  various 
Rinds  of  newspajier  publicity  on  the 
standing  and  the  functions  of  the  judici- 
the  purpose  is,  to  bring  about  such 
J^incatirms  and  adjustments  of  news- 
P'’*<^tices  as  will  conserve  and  aid 
nf  til  •  ^^f^iririty  and  proper  status 
the  judiciary,  as  a  fundamental  organ 

m  government. 

'tnportant  is  this  puriiose  that  we 
reminded,  that  the  foremost 
•ia  I.,- ,  Rovernment  is 

establish  justice’:  and  modern  civili- 
lon  recognizes  this  to  be  the  primary 
ultimate  aspiration  of  all 
^txal  government.  The  main  instru- 
for  pursuit  of  these  ends,  the 
s  by  which  we  strive  to  approach 
^mion  in  government,  being  the 
fy,  we  conceive  it  to  be  especially 


the  duty  of  the  bar,  leading  all  other 
classes  of  citizens,  to  endeavor  to  shield 
this  vital  organ  from  insidious  trespass 
and  reckless  spoliation  by  the  daily  news¬ 
papers.  The  effort  of  the  bar  to  perform 
that  duty,  being  now  in  action  before 
you.  should  naturally  enlist  the  full  ac¬ 
cord  and  enlightened  support  of  the 
members  of  the  bench. 

“There  may  be  little  need  to  cor¬ 
roborate  the  emphatic  phrases  just  now 
employed,  in  describing  the  transgres¬ 
sions  complained  of.  My  hearers  are 
probably  aware  of  countless  pertinent  in¬ 
stances.  But  a  few  recent  examples 
will  illuminate.  In  glancing  through  the 
evening  paper  a  few  days  ago,  this  face¬ 
tious  headline  flashed  before  me  in  big 
type: 

‘Judge  Rules  Girl  May  Wash  Toes 
IN  Lake.’ 

“Under  it  was  an  account  of  a  police 
court  hearing  about  a  case  of  trivial 
misconduct  at  a  bathing  beach,  of  no 
interest,  so  that  the  silly  headline,  evi¬ 
dently  expected  to  get  a  laugh  on  the 
judge,  appev^d  to  lie  the  only  motive 
for  the  story. 

“More  gravely  offensive  was  a  recent 
episode  apjiearing  in  newspaper  pictures. 
The  occasion  was  the  arraignment  of  a 
notorious  criminal,  whom  the  news¬ 
papers  glorify  with  the  title  ‘Czar  of 
Hoodlums,’  before  a  Federal  judge. 
Here  we  find  a  picture  of  the  judge, 
and  of  the  United  States  Attorney, 
mixed  in  with  three  different  pictures 
of  the  porky  criminal.  The  effect  of 
such  a  pictorial  potpourri  on  the  mind 
of  the  average  reader  would  naturally 
tend  to  associate  them  all  together  in 
an  impression  of  e<iuality,  and  thereby 
transpose  the  honored  member  of  the 
bench,  and  the  government  prosecutor, 
to  the  atmosphere  of  the  gutter. 

“The  crudest  blow  I  have  ever  seen 
dealt  by  the  press  to  the  judiciary  oc¬ 
curred  early  last  year,  and  as  a  lawyer 
imbued  with  respect  for  the  courts,  I 
shall  never  forget  it.  The  honored  Chief 
Justice  Taft  had  died  a  few  days  before. 
.About  the  same  time  the  corpse  of  an 
infamous  racketeer  had  been  found  in  a 
drain-ditch.  The  funerals  of  these  two 
antipodal  citizens  occurred  on  the  same 
day,  and  this  is  the  manner  in  which 
these  facts  were  proclaimed  to  the  pub¬ 
lic  in  a  metropolitan  newspaper — Por¬ 
trayed  in  display  type  of  nearly  equal 
imiiort,  with  implication  of  equal  pub¬ 
lic  concern.  The  exhibit  is  a  scandal 
in  itself,  without  further  indignation  on 
the  part  of  the  speaker. 

“In  many  other  ways  the  newspapers 
aie  guilty  of  gross  improprieties  and 
misrepresentations  injuriously  affecting 
the  courts.  They  sometimes  publish  in¬ 
terviews  with  prisoners  and  other  parties, 
with  witnesses,  prosecutors,  defenders, 
or  other  counsel,  even  during  the  pro¬ 
gress  of  trials;  they  aggrandize  the  in¬ 
volved  and  besmirched  persons  in 
pictures ;  they  often  misrepresent  the 
courtroom  incidents,  and  frequently  dis¬ 
tort  or  lose  the  crucial  jioints  in  the 
legal  rights  and  questions ;  sometimes 
they  put  the  judge  himself  in  a  false  or 
compromised  aspect ;  they  habitually  spy 
on  the  deliberations  of  juries,  and  insist 
ujion  improper  and  harmful  interviews 
with  jurymen  after  their  discharge.  In 
countless  ways  and  instances,  the  news¬ 
papers  have  intruded  upon,  impeded,  and 
indirectly  defeated,  the  judicial  processes. 

“There  is,  however,  a  general  impres¬ 
sion  that  newspapermen  of  late  have  be¬ 
come  keenly  conscious  of  their  tenden¬ 
cies  to  wrongdoing  in  published  matter 
cfmeerning  the  courts,  and  are  bringing 
about  a  noticeable  degree  of  improve¬ 
ment.  If  this  is  a  true  observation,  it 
would  probably  be  admitted  that  the  ac¬ 
tion  of  the  lawyers  has  aided  in  starting 
this  very  desirable  trend. 

“But  if  it  has  begun  at  all,  it  has 
made  only  a  beginning,  and  needs  all  the 
assistance  it  can  get.  In  the  advance¬ 
ment  of  the  enterprise  it  is  absolutely  es¬ 


sential  that  no  injustice  be  done  to  the 
individuals  engaged  in  publishing  the 
newspapers.  Like  judges  and  like  law¬ 
yers.  most  of  them  are  men  of  highest 
type  of  intellectual,  moral,  and  responsi¬ 
ble  citizenship;  but  from  that  superior 
grade  there  are  others  who  rank  lower, 
into  mediocrity  of  intellect  and  morality, 
and  yet  others  inured  to  the  ways  of 
crass  commercialism,  consciously  engag¬ 
ing  in  base  and  selfish  wrongdoing.  So 
it  is,  naturally  and  inevitably,  in  all 
human  vocations.  The  strivings  for  bet¬ 
ter  social  adjustments  are  pursued  by 
those  of  such  personal  qualities  that  they 
perceive  their  individual  responsibilities 
in  the  midst  of  the  social  mass,  and  are 
gratified  in  performing  them. 

“So  it  has  now  come  about  that  the 
path  of  mutual  approach  has  already  been 
opened,  and  in  some  places  well  traveled, 
between  the  resorts  of  the  lawyers  and 
the  retreats  of  the  e<litors. 

“In  availing  of  these  practical  means  of 
approach,  it  should  be  recognized  that  the 
subject  matter  of  adjustment  is  an  asset 
of  rich  resources  and  attractive  goods 
for  the  stock  in  trade  of  the  press ;  and 
in  asking  the  publishers  to  mo<lify  or  to 
qualify  their  uses  of  it,  we  are  dealing 
with  something  of  great  value  to  them. 
The  courts  jiroduce  a  large  and  constant 
volume  of  human  interest  material.  So 
we  have  to  be  careful  and  reasonable,  in 
aiming  to  avoid  asking  the  newspaper¬ 
men  to  make  what  they  might  think  too 
much  of  a  sacrifice. 

“Now  specifically,  what  do  we  seek? 
We  are  asking  of  the  publishers,  simply, 
that  they  will  use  the  materials  originat¬ 
ing  in  the  courts  in  such  manner  that  it 
will  not  discredit  the  functions  and  the 
institutions  of  the  courts.  Or  more 
broadly,  that  the  press  will  adjust  its 
practices  .so  that  it  may  become  the  na¬ 
tural  ally  of  the  judiciary,  and  of  the 
fundamental  cause  of  law  enforcement. 

“The  speaker  has  been  (piizzed  alKnit 
what  he  means  by  ‘co-ordination’  of  the 
press  and  the  courts.  Perhaps  it  would 
lie  clearer  to  say  ‘Co-ordination  of  the 
Press  and  the  judiciary’  for  there  we 
relate  in  juxtaposition  these  two  basic 
siKial  institutions,  the  press  being  the 
articulate  voice  of  the  populace,  the 
judiciary  being  the  established  organ  of 
governmental  authority  for  the  orderly 
administration  of  justice.  By  ‘co-ordina¬ 
tion’  of  these  two  institutions  we  mean 
to  bring  them  into  harmonious  relations 
and  adjustment  in  the  pursuit  of  their 
useful  activities. 

“Such  a  result  depends  uinm  the  exist¬ 
ence  of  the  will  ami  the  purpose  in  each 
of  them.  These  elements  do  not  appear 
to  exist  to  a  sufficient  degree  in  either 
of  these  great  parties  at  the  present  time. 
•And  the  <|uestion  how  these  motives  can 
lie  createcl  or  enlarged,  is  the  matter  of 
our  concern. 

“Taking  first  the  jiress,  three  distinct 
lines  of  conduct  are  discernible  among  its 
various  members.  There  is  easily  seen 
a  substantial  and  increasing  class  of 
high  grade  newspajK-rs  evincing  a  full 
sense  of  the  duties  and  the  proprieties  of 
their  relations  toward  the  courts  and 
judicial  proceedings.  .  . 

“Then  we  may  define  a  meduKre  class 
of  publications,  whose  proprietors  may  lx- 
well-intentioned,  but  prixlucing  their 
court  news  bxisely  and  often  with  vul¬ 
gar  tone,  without  discrimination  of  the 
niceties  involved,  indifferent  to  the  ethics 
and  refinements. 

“And  last,  the  recognized  ‘yellow 
sheets’  commercialized  throughout,  con¬ 
sciously  defiant  of  good  manners,  inured 
to  selfish  and  debased  motives,  jilastering 
their  pages  with  screaming  headlines,  ex¬ 
aggerate,  imaginative,  misleading  stories, 
prejudicial  to  the  parties  and  the  pro¬ 
cesses  of  the  courts,  for  the  obvious 
mercenary  advantage  of  vemling  sensa¬ 
tionalism  by  the  wholesale  to  the  eager 
and  easily  sold  masses  of  most  numerous 
purchasers. 


“The  methods  and  motives  of  this  last 
mentioned  class  make  a  particularly  en¬ 
gaging  subject  of  study.  By  their  deeds 
you  may  know  them.  They  literally 
feed  on  the  courts;  they  fertilize  the 
courts  to  produce  sensational  news ;  and 
when  the  real  courts  do  not  produce  fast 
enough,  these  enterprising  journals  have 
set  up  imaginary  courts  to  produce  ficti¬ 
tious  testimony  for  publication.  All  in 
all,  these  newspapers  victimize  the  judi-  • 
ciary. 

“So  having  in  view  the  distinction 
between  the  fairly  decent  and  ethical 
memliers  of  the  press,  and  those  other 
members  obviously  devoted  to  blatant 
and  hard-boiled  commercialism  by  the 
exploitation  of  any  and  every  available 
subject  they  can  readi,  their  motives 
in  dealing  with  such  cases  as  mentioned 
in  the  three  examples  become  entirely 
clear.  They  apparently  care  nothing  for 
conserving  the  efficiency  and  dignity  of 
the  judiciary,  but  are  concerned  only  in 
approprfating  its  incidents  for  public  de¬ 
bauchery  and  private  gain. 

“To  investigate  the  situation  further, 
we  turn  now  to  the  members  of  the  bar. 
Most  of  the  objectionable  activities  of 
the  newspapers  in  and  about  the  courts 
involve  directly  or  indirectly  the  lawyers. 
What  is  the  percentage  of  all  the  law¬ 
yers,  are  those  who  have  cultivated  a 
sound  sense  of  di.scrimination  between 
the  proprieties  and  the  improprieties  in 
newspaper  reflection  of  the  litigation  or 
the  court?  There  is  certainly  a  large 
IxTcentage  of  lawyers  who  do  not  balk 
at  the  improprieties,  but  hasten  regard¬ 
less  of  them  to  reach  the  reporters  and 
get  their  names  or  their  stories  into  the 
print.  The  lawyers  can  do  much  to 
builfl  up  a  better  tone  and  influence  of 
our  whole  profession,  by  observing  the 
refinements  and  avoiding  the  crudities 
in  dealing  with  newspaper  publicity. 

“But  what  about  the  judges  themselves, 
and  their  attitude  toward  the  press? 
This  is  probably  the  first  time  in  his¬ 
tory,  certainly  one  of  the  first,  that  a 
member  of  the  bar  has  openly 
ventured  to  approach  this  delicate 
subject :  and  in  the  cause  of  whole¬ 
some  progress,  the  occasion  calls 
for  the  exercise  of  unalloyed  candor. 
If  the  implication,  has  not  already 
appeared,  it  should  lie  stated  that 
the  speaker  is  not  demanding  of  the  press 
any  suppression  of  accurate  facts,  or 
hiding  of  truth,  or  curtailment  of  genuine 
news,  whatever  may  be  its  form  or  the 
nature  of  its  content.  Whatsoever  the 
maiLYging  editor  possesses,  in  quality  and 
quantity  of  fact,  he  is  at  liberty  to  pub¬ 
lish  or  to  withhold  in  his  own  discretion, 
so  far  as  we  are  here  concerned  with 
the  press.  But  the  question  is,  what 
should  the  judge  allow  the  newspaper 
reporters  to  get,  in  the  courtroom  or 
chambers,  and  to  take  awav,  and  in  what 
manner  and  style  to  publish  it?  Here 
is  where  a  large  measure  of  responsi¬ 
bility  rests  directly  on  the  presiding 
judge  for  the  mode  in  which  the  features 
and  jiroceedings  taking  place  in  his  court¬ 
room  are  published  or  reproduced 
through  the  press. 

“The  idea  of  rigid  censorship  is  not 
to  l»e  proposed.  Neither  can  we  here 
discuss  the  prerogative  of  the  judge,  or 
the  privilege  of  the  parties,  in  choosing 
the  privacy  of  chambers,  or  the  public 
forum,  as  the  place  for  their  proceedings. 
Hut  taking  the  usual  situation,  in  the 
open  courtroom,  there  the  word  and  the 
conrluct  of  the  judge  is  the  law  of  the 
time  and  place ;  his  authority  and  his 
example  are  supreme.  .  .  . 

“The  public  is  greatly  Ix-ncfited  by 
newspaper  reports  conveying  truthfully 
the  features  and  the  incidents  of  such  a 
trial ;  a  judge  exercising  the  will  and 
ability  to  conduct  such  proceedings  is 
worthy  of  notice  and  commendation  in 
the  press  as  fully  and  often  as  his  per¬ 
formances  deserve.  There  is  no  per¬ 
sonage  more  interesting  or  admirable 
(Continued  on  page  84) 
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COLUMBUS  CITIZEN  WINS  ITS  FIGHT 
FOR  OUSTER  OF  PROBATE  JUDGE 

Non-Resident  Common  Pleas  Bench  Finds  Him  Guilty  of 
Misconduct,  as  Daily  Had  Charged — Attorney 
Plans  Appeal 


(By  telegraph  to  Editor  &  Publisher) 

COLUMBUS,  OHIO,  Sept.  22— 
Homer  Z.  Bostwick  was  ousted  from 
office  Tuesday  as  probate  judge  of  Frank¬ 
lin  County,  Ohio,  having  been  found 
guilty  of  misconduct  in  office  on  charges 
including  moral  turpitude  and  gross 
immorality. 

The  ouster  was  ordered  by  the  unani¬ 
mous  action  of  three  Common  Pleas 
judges  from  other  Ohio  counties  who 
were  appointed  to  try  Bostwick  after 
the  seven  Common  Pleas  judges  in 
Franklin  County  had  voluntarily  disquali¬ 
fied  themselves. 

The  Bostwick  charges  were  brought 
before  the  court  by  means  of  a  formal 
complaint,  signed  by  1443  citizens  of 
the  county.  This  complaint  had  been 
prepared  by  attorneys  Newton  D.  Baker 
of  Cleveland  and  Charles  S.  Druggan 
of  Columbus,  who  had  been  engaged  by 
the  Columbus  Cilhen,  to  represent  the 
petitioners.  More  than  one  thousand  of 
the  signers  came  voluntarily  to  the  office 
of  the  newspaper  to  affix  their  signatures 
to  the  complaint. 

The  charges  against  Bostwick,  who 
had  lieen  probate  judge  since  l')17,  grew 
out  of  his  association  with  Mrs.  Opal 
Eversole,  24,  with  whom  he  became  ac¬ 
quainted  early  last  May.  During  their 
brief  friendship,  it  was  charged,  the 
judge  who  is  .‘i.S  years  old  and  married, 
gave  Mrs.  lyvcrsole  many  valuable 
presents,  including  an  automobile  and  a 
$2300  diamond  ring. 

On  June  22,  she  was  married  to 
another  man,  George  Eversole,  and 
Judge  Bostwick,  according  to  her  testi¬ 
mony  in  the  trial  just  concluded,  de¬ 
manded  that  she  return  his  gifts.  She 
refused.  Bostwick,  it  was  charged,  then 
enlisted  the  services  of  F'ranklin 
Rubrecht,  at  that  time  chief  assistant 
county  prosecutor.  It  was  brought  out 
at  the  trial  that  Rubrecht  had  the  young 
woman  brought  to  his  office  and  there 
informed  her  that  she  might  lie  sent  to 
the  penitentiary  for  a  year,  on  a  charge 
of  perjury,  because,  in  applying  for  mar¬ 
riage  license,  she  had  sworn  to  only  one 
previous  marriage.  The  fact  was  that 
she  had  been  married  three  times. 

Upon  her  continued  refusal  to  sur¬ 
render  Bostwick’s  presents,  it  was  testi¬ 
fied,  Rubrecht  ordered  her  to  jail, 
although  there  w'as  no  formal  charge 
against  her.  After  two  hours  in  the 
county  jail,  she  decided  to  surrender  the 
diamond  ring.  Bostwick  sent  word,  by 
an  employe  of  the  probate  court,  that 
he  would  be  satissfied  with  this,  and 
Rubrecht  then  informed  Mrs.  F-versole 
that  she  would  not  be  pro.secuted  for 
perjury. 

The  three  non-resident  judges,  Walter 
J.  Jones,  James  C.  Ogleyee  and  William 
P .  Vaughn,  in  their  opinion  characterized 
this  transaction  as  a  criminal  conspiracy 
virtually  amounting  to  extortion  by 
blackmail.  The  relations  between  Judge 
Bostwick  and  Mrs.  F.versole  they  termed 
“Highly  if  not  grossly  immoral.”  Bost¬ 
wick,  they  found  was  a  party  to  the 
conspiracy,  and  as  such  was  held  guilty 
of  gross  immorality  and  misconduct  in 
office. 

Rubrecht  was  discharged  from  his 
office,  on  July  27.  by  his  superior,  county 
prosecutor  Donald  Hoskins,  because  of 
his  part  in  the  affair.  The  Citizen 
printed  the  story  of  Rubrecht’s  dismissal 
exclusively  on  that  day,  and  promptly  de¬ 
manded  that  Judge  Bostwick  resign. 
When  he  refused  to  do  so,  the  news¬ 
paper  initiated  the  ouster  proceedings. 
Prosecutor  Hoskins  has  charged  since 
that  on  the  morning  of  luly  27.  he  was 
called  to  the  office  of  Harrv  P.  Wolfe, 
publisher  of  the  Columbus  Dispalch  and 
there  ordered,  under  pain  of  “political 
ruin.”  to  reinstate  Rubrecht  immediately 
and  to  threaten  the  editor  and  associate 
editor  of  the  Citizen  with  prosecution 
for  blackmail  if  thev  published  any  story 

about  Judge  Bostwick,  the  young  woman 


an<l  the  diamond  ring.  These  demands, 
Hoskins  said,  he  refused. 

The  Citizen  has  since  charged  that  Mr. 
Wolfe’s  action  in  reducing  the  price  of  the 
Dispatch  to  one  cent  a  copy  in  F'ranklin 
county,  on  ,'\ug.  11.  was  a  measure  of 
retaliation  against  the  Scripps-Howard 
ncwspaiier  In-cause  it  had  exixised  Bost¬ 
wick. 

Bostwick  called  no  witnesses  to  refute 
the  testimony  given  by  witnesses  called 
by  attorneys  Baker  and  Druggan. 

Bostwick’s  attorney,  Clarence  M.  .Ad¬ 
dison  has  announced  that  within  .30  days 
he  will  ask  the  Court  of  .Apiteals  to  re¬ 
instate  his  client  as  probate  judge  on  the 
ground  that  the  three  non-resident  judges 
liermitted  numerou>  errors  in  the  hear¬ 
ing  of  the  ca.se. 

Bostwick’s  successor  will  lie  appointed 
by  Gov.  (ieorge  White. 

The  Dispatch,  in  an  editorial  on  the 
ousting  of  Bostwick,  .Sept.  23,  charged 
that  the  Citizen  had  brought  it  about 
by  “muckraking,  agitation  and  ruthless 
attack  upon  individuals.” 

The  Citizen’s  comment  was : 

“We  believe  it  to  be  an  honest  news¬ 
paper’s  duly  to  expose  official  corruption 
and  to  assist  in  ilriving  out  unfaithful 
public  servants.  We  have  tried  to  per¬ 
form  that  duty,  and  we  have  not  been 
turned  aside  from  our  chosen  course  by 
threats,  or  false  accusations  or  attempts 
to  exert  economic  pre.ssure  upon  us. 

“This  same  course  we  propose  to  fol¬ 
low  in  the  future,  and  whether  what  the 
Citizen  may  say  or  do  meets  with  the 
approval  or  the  disapproval  of  Harry  P. 
Wolfe  and  his  newspapers  will  continue 
to  be  the  least  of  our  worries.” 


CUBAJ^  “GAG”  LIFTED 


Rigid  Centorship  of  Telegraph  and 
Cable  Mesiages  Ended 

Censorship  of  all  telegraph  and  cable 
messages  in  Cuba  was  officially  lifted 
Sept.  18  by  Secretary  of  Communica¬ 
tions  Manuel  J.  Delgado,  who  said  the 
government  regards  all  revolutionary 
activities  as  terminated  and  complete 
jieace  restored  to  the  nation.  Rigid  cen¬ 
sorship  of  all  messages,  Ixith  domestic 
and  international,  was  imposed  by  the 
government  Aug.  18.  and  was  strictly 
enforced  for  .several  days  thereafter, 
even  as  to  telephone  communications. 

The  censorship  has  Iveen  theoreticallv 
effective  since  Aug.  9,  but  the  telegraph 
companies  report  it  has  not  tieen  rigidly 
enforced  since  Aug.  24. 


BUILDING  MONITOR  PLANT 

First  steps  toward  the  erection  of  the 
Christian  Science  Publishing  Company’s 
new  printing  plant  to  cost  more  than 
$3,.S(X),000  have  been  taken  with  the 
granting  of  permits  for  the  razing  of 
47  buildings  in  the  area  lioundcd  by 
Massachusetts  avenue,  Norway  and 
Clearway  streets.  The  general  contract 
for  the  entire  construction  has  been 
awarded  to  the  Aberthaw  Company. 
Wrecking  will  be  started  in  about  10 
days.  The  company  publishes  the 
Christian  Science  Monitor. 


McCORMICK  COLUMN  DROPPED 

F'lsie  McCormick’s  column.  “.A  Piece 
of  Her  Mind.”  which  started  in  the  Xcw 
)’orh  World  and  was  carried  over  into 
the  AVrt’  York  World-Tclcfirum  after 
Scripps-Howard  Imught  the  \\'orld,  has 
been  discontinueil.  Miss  McCormick 
recently  returned  from  a  trip  to  F'urope. 


FORMS  SPECIAL  AGENCY 

Austin  FI.  Burges,  editor  and  one  of 
the  founders  of  Southwestern  Adver¬ 
tising,  a  region  journal  for  advertising 
men,  has  sold  his  interest  to  his  partner. 
Joe  Buckingham.  Mr.  Burges  will  open 
an  office  as  a  publishers'  representative 

in  Dallas,  Tex. 


HEADS  MID-WEST  GROUP 


Norris  Ewing,  assistant  general  mana¬ 
ger  of  the  Amarillo  (Tex.)  Globe- 
News,  who  was  elected  president  of 
the  Mid-West  Newspaper  Advertising 
Managers'  Association  at  the  recent 
convention  in  Kansas  City. 


HARTFORD  JOINS  STAFF 
OF  CHICAGO  NEWS 

Leaves  Herald  and  Examiner  to 
Become  Local  Advertising 
Manager — Succeeded 
by  Merrill 


George  F'.  Hartford  has  resigned  as 
assi.stant  publisher  in  charge  of  advertis¬ 
ing  at  the  Chicago  Herald  and  lixaminer 
to  liecome  local  advertising  manager  of 
the  Chicago  Daily  News.  Mr.  Hartford 
assumed  his  new  duties  this  week.  He  is 
succeeded  by  Walter  J.  Merrill,  of  the 
general  advertising  department  of  the 
Hearst  newspapers.  New  York,  who  has 
lieen  appointe<l  advertising  director  of  the 
Herald  ami  FIxaminer. 

Under  the  new  arrangement  at  the 
Daily  News,  Harris  W.  Rollers,  formerly 
of  the  New  York  American,  will  be  ad¬ 
vertising  director;  Hiram  G.  Schuster, 
former  Daily  News  advertising  manager, 
will  be  in  charge  of  national  advertising 
and  Mr.  Hartford  in  charge  of  local  ad¬ 
vertising,  according  to  an  announcement 
made  by  Col.  F'rank  Knox,  publisher. 

Mr.  Hartford  has  been  associated  with 
Chicago  newsixipers  for  more  than  30 
years.  He  started  as  copy  boy  on  the  old 
Inter-Ocean  and  later  In-came  advertis¬ 
ing  manager.  F'or  one  year  he  was  ad¬ 
vertising  manager  of  the  old  Chicago 
Herald  ami  has  been  associated  with  the 
Hearst  jiapers  for  the  past  14  years, 
serving  as  advertising  manager  of  the 
Herald  and  Fjxaminer,  and  for  the  past 
two  years  as  assi.stant  publisher. 

Mr.  Merrill’s  appointment  as  advertis¬ 
ing  director  of  the  Herald  and  Examiner 
brings  him  back  to  Chicago  where  he  was 
formerly  national  advertising  manager  of 
the  Chicago  Tribune.  He  left  Chicago 
to  become  advertising  manager  of  Liberty 
and  later  was  apixiinted  advertising 
manager  of  the  .Mnv  York  World,  prior 
to  joining  the  Hearst  organization. 


ROBERT  ALLEN  JOINS  I.N.S. 


Formerly  Headed  Christian  Science 
Monitor  Washington  Bureau 

(Special  to  Editor  &  Publisher) 
Washi.vcto.v,  Sept.  24. — Robert  S. 
.Allen,  dismissed  last  week  as  chief  of 
the  Washington  bureau  of  Christian 
Science  .Monitor  because  of  his  alleged 
connection  with  writing  the  “Press” 
chapter  of  “Washington  Merry-Go- 
Round.”  has  joined  the  Washington  bu¬ 
reau  of  International  News  Service. 

Though  .Allen  denied  writing  the 
“Press”  chapter  in  the  much  discussed 
anonymous  b<K)k,  official  notice  of  his 
dismissal  was  received  shortly  after  pub¬ 
lication  in  Time  of  a  story  to  the  effect 
that  the  chapter  had  been  “widelv  at¬ 
tributed  to  short,  red-beaded  ‘Bob’  Allen." 


A.B.C.  DIRECTORS  EASE 
RULE  ON  SAMPLING 


Require  Only  60  Per  Cent  of  Total 
Distribution  to  Be  Paid  end  Serv¬ 
ice  Copies — Free  Offers 
Limited,  However 


Directors  of  the  Audit  Bureau  of  Cir¬ 
culations,  meeting  Sept.  18  at  the  Hotel 
Astor,  adopted  two  measures  affecting 
newspaper  circulations,  both  bearing  on 
sample  copies. 

One  rule  adopted  said :  “WJien  a  sub¬ 
scription  offer  involves  the  delivery  of  i 
newspaper  free  for  a  certain  period,  col¬ 
lections  being  made  during  service  for 
the  paid  i>art  of  the  period,  the  full  sub¬ 
scription  price  for  the  entire  paid  period 
must  be  collected  before  the  free  service 
begins,  in  order  that  the  copies  served 
during  the  free  period  may  lie  included 
in  paid  circulation.  Any  free  service 
given  Ix-fore  the  paid  part  of  the  period 
of  the  contract  begins  shall  be  set  up  as 
samples." 

The  other  action  was  the  substituting 
of  60  per  cent  for  70  jxr  cent  at  the  end 
of  the  rule  defining  publications  whii 
paid  circulation  as  follows: 

“A  publication  with  paid  circulation 
is  hereby  defined  to  be  one  of  which  50 
per  cent  or  more  of  its  distribution  quali¬ 
fies  as  paid  under  tlie  rules  of  the  bureau, 
and  of  which  the  total  net  paid  circu¬ 
lation,  plus  bulk  sales,  advertisers’  copies 
(one  copy  only  to  each  advertiser),  ad¬ 
vertising  agency  copies,  ami  correspond¬ 
ents’  copies,  e(|uals  or  exceeds  60  per 
cent  of  total  distribution.” 

The  latter  action  was  taken  with  a 
view  to  permitting  free  use  of  sampling 
in  circulation  work.  It  was  felt,  accord¬ 
ing  to  O.  C.  Harn,  managing  director  of 
the  A.B.C.,  that  a  high  rating  should  be 
placed  on  circulation  among  people  who 
buy  a  publication  because  they  have  r«d 
sample  copies  and  liked  them.  With 
some  smaller  papers  sampling  was  limited 
by  the  old  rule,  after  hulk  sales,  adver¬ 
tisers’  copies,  etc.,  had  been  accounted 
for. 

The  board  elected  Felix  Lowy,  of  the 
Colgate-Palmolive-Peet  Company,  a  di¬ 
rector  to  succeed  the  late  ^I.  F.  Rigby, 
of  the  Studebaker  Corporation. 

Twenty-two  of  the  24  members  of  the 
board  were  present,  coming  from  as  far 
away  as  Topeka,  Kan.,  and  Aberdeen, 
S.D.  Mr.  Harn  later  commented  on  the 
“remarkable  record  of  faithfulness  to  the 
Bureau”  shown  by  the  large  attendance 
at  the  regular  monthly  meetings. 

The  board  approved  preliminary  re¬ 
ports  for  three  newspapers  and  one 
magazine,  which  may  be  admitted  to 
membership  upon  release  of  completed 
audit  reports:  Monterey  (Calif.)  Penis- 
sula  Herald;  Carlisle  (Pa.)  Evamg 
Sentinel;  Bethlehem  (Pa.)  Globe-Tiws, 
and  .S'ystem.  New  York.  In  addition 
J.  A.  Kirven  Columbus,  Ga.,  local  adver¬ 
tiser,  was  elected  to  membership,  w 
duplicate  service  was  extended  to  Albert 
F'rank  &  Co.,  advertising  agency,  (Jiicago 


ffice. 

It  was  announced  that  four  newsp^s 
,nd  thirteen  other  publications,  electe^ 
.  previous  meeting,  had  qualified  and  beo' 
dmitted  to  membership.  The  newspa^ 
vere;  .Mansfield  (Ohio)  Journal,  Pop 
\lycrs  (F'la.)  Press,  New  York 
nvestment  Neivs,  and  Oskaloosa  ()*• 
laity  Herald.  . 

The  following  resignations  we 
iccepted : 

Publishers  —  IFarrnt  (Pa.)  D’"' 

\ftrror;  Lh’ktg  Age,  New  York. 

Advertisers — .American  Radiator  Coffl' 
lany.  New  York;  Buick  Motor  Companr, 
•'lint,  Mich.;  Guaranty  Trust  Comply 
)f  New  York.  New  York ;  S.  W  •  Straw 
fe  Co.,  New  York;  The  Jeffrey  Manu- 
acturing  Co.,  Columbus.  Ohio.  . 

Advertising  agencies— Reed  G-  . 

rompany,  Chicago ;  r^. 

rompany,  Baltimore;  Bcincke-tllis l 
lany,  C^hicago ;  .Advertising  Ii'Q'’ 


DONAHUE  CORP.  APPOINTS 

Williams  &  Saylor.  Inc.. 
agency,  will  direct  the 
.A.  j.  Donahue  Corporation  of 

Conn. 
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SCHOOLS  REFINE  JOURNAUSM  COURSES 

Starting  New  Year  With  More  Practice  Work  and  New  Opportunities  for  Specialization  by 
Students — Closer  Relations  With  Publishers  Being  Developed 


WITH  several  thousand  men  and 
women  journalism  students  flocking 
tack  to  the  campuses  of  American  uni¬ 
versities  and  colleges  this  month,  inquiry 
among  the  heads  of  schools  and  depart¬ 
ments  of  journalism  reveals  new  efforts 
on  all  sides  to  adapt  teaching  methods 
more  closely  to  the  needs  of  the  day. 
Statements  gathered  by  Editor  &  Pub¬ 
lisher  make  mention  of  at  least  three 
directions  in  which  this  effort  has  been 
pointed. 

1,  A  number  of  institutions  have  made 
new  or  improved  arrangements  for 
practice  work  by  students,  either  on 
dailies,  weeklies  or  magazines  under  di¬ 
rect  professorial  control  or  through  the 
cooperation  of  local  publishers. 

2.  Some  schools  have  obtained  closer 
relations  with  the  publishers  of  their 
territory,  through  the  activities  of  ad¬ 
visory  committees  of  newspapermen  or 
otherwise.  In  Montana  tlie  interest  of 
the  state’s  publishers,  as  shown  by  dona¬ 
tions,  has  made  it  possible  for  the  School 
of  Journalism  of  the  State  University  to 
open  the  school  year  with  a  well-equipped 
printing  laboratory.  In  Pennsylvania  the 
interest  of  publishers  is  evidenced  by  a 
program  of  weekly  lectures  by  leading 
newspapermen. 

3.  Increased  attention  to  fields  of 
journalism  outside  the  editorial  rooms  of 
daily  newspapers  is  indicated  by  cur¬ 
riculum  revisions  which  encourage  the 
students  to  sixteialize  in  sudi  pursuits  as 
weekly  newspaper  work,  business 
management,  technical  or  general  maga¬ 
zine  work,  advertising,  agricultural 
journalism,  or  the  teaching  of  journalism. 

Some  schools  are  putting  new  emphasis 
on  “current  events’’  courses,  designed  to 
link  the  happenings  that  make  the  head¬ 
lines  with  the  students’  courses  in  history, 
economics,  social  science,  and  other 
academic  subjects.  The  Ibiiversity  of 
Minnesota,  developing  this  plan,  has 
dropped  its  course  in  Editorial  Writing, 
and  will  substitute  a  certain  amount  of 
writing  in  the  Contemporary  Affairs 
course. 

At  least  two  schools  mention  plans 
to  award  certificates  of  proficiency  to 
those  graduates  who  are  recommended 
for  newspaper  work,  thus  making  a  dis¬ 
tinction  between  such  graduates  and 
others  who  may  complete  all  the  require¬ 
ments  for  a  degree.  Other  schools  have 
new  research  projects  under  way. 

Enrollment  in  most  cases  had  not  pro¬ 
ceeded  far  enough  when  the  statements 
WCTe  prepared,  to  permit  the  giving  of 
definite  figures,  but  will  probably  total 
somewhere  near  that  of  last  year.  Some 
schools,  it  was  understood,  will  show 
losses,  but  others,  on  the  basis  of  prelim- 
nuyy  inquiries,  expected  increases.  In 
noth  cases,  tbe  business  depression  is 
said  to  be  an  important  cause. 

•A  sidelight  on  the  enrollment  problem 
mural  in  a  comment  by  Prof.  Paul 
J.  Thompson,  chairman  of  the  Depart- 
Ijcnf  of  Journalism  of  the  University  of 
Texas. 

This  seems  to  be  one  of  the  quirks 
from  the  depression.”  he  ex- 
to  recent  increases. 
•  tudents  vvho  cannot  find  jobs  return  to 
sctiool,  finding  sufficient  money  fc»r  their 
^i^"***  10  some  manner  or  other. 
tE  have  been  going  to  schools 

'■harge  high  tuition  fees  or  to 
>f'Is  that  are  far  away  from  home 
state  university  at  a  time 

are  reports  of  how  some 
r  .  "Pening  the  new  schvK.l  year  : 
uxivFRsiTv  OF  Washinotox. — Merritt 
^  .u  "o".  added  to  the  staff 

^‘^hrad  of  Journalism  with  the 
frrm  .L  *”'^*ant  professor.  He  comes 
and  Travel  Guild  in  ChicaRO 

r  staff  of  the 

-f  ...  m  Journalism  at  the  University 
w  ‘  '™l*^ta.  He  will  teach  courses  in 
t-opy  RMd'*'"^’  Events,  and 

'Aith  the  opening  of  school  in  October 


By  ROBERT  S. 


MANN 


the  I'nh'crsily  of  iroshiitytoii  Daily,  the 
student  daily  newspaper,  will  come  under 
the  direction  of  the  School  of  Journal¬ 
ism.  Prof.  Byron  11.  Christian  will 
act  as  faculty  adviser  to  the  editors  of 
the  Daily,  and  journalism  students  will 
be  required  to  work  on  the  newspaper  as 
laboratory  work.  A  new  course.  Daily 
Newspaper  Practice  has  fveen  put  into 
the  curriculum  so  that  the  Daily  ixlitor 
and  his  sub-editors  may  study,  among 
other  things,  actual  problems  which  arise 
during  their  regime  on  the  newspaiH-r. 

University  of  Minnf-.sot.v. — Cultural 
and  practical  instruction  are  combined  in 
a  reorganized  course  of  study  which 
goes  into  effect  this  fall  in  the  depart¬ 
ment  of  journalism,  according  to  I’rof. 
Kali)h  D.  Casey,  chairman  of  the  depart¬ 
ment.  Students  have  been  reviuired  in 
the  past  to  obtain  a  strong  background 
of  the  social  sciences,  physical  sciences, 
and  literature,  but  hereafter  they  will  cor¬ 
relate  this  work  with  a  special  year’s 
course  given  in  the  Department 
of  Journalism  entitled  Contemporary 
Affairs. 

In  Contemporary  Affairs  .students  will 
read  widely  on  present-day  problems  and 
will  be  expected  to  acquaint  themselves 
with  the  Ivest  contemporary  writings  on 
such  problems,  to  mention  a  few  con¬ 
crete  examples,  as  the  British  political 
crisis,  the  Indian  problem,  the  susivension 
of  war  debts  and  the  (ierman  economic 
situation,  the  agricultural  problem,  the 
questions  before  the  coming  disarmament 
conference,  etc. 

This  year  the  Minnesota  department 
dropped  the  course  in  Editorial  Writing. 
Such  editorial  interpretations  as  are  re¬ 
quired  of  senior  students  will  be  writ¬ 
ten  as  part  of  the  work  of  the  course  in 
Contemporary  Affairs. 

The  course  in  journalism  has  been  re¬ 
organized  also  to  enable  students  to  spe¬ 
cialize  more  intelligently.  A  group  of 
courses,  with  the  weekly  newspaper 
course  as  a  core,  has  been  provided  for 
those  who  intend  to  enter  rural  journal¬ 
ism.  Other  groupings  include  the  city 
newspaper,  with  either  editorial  or  busi¬ 
ness  management  specialization;  the 
technical  or  general  magazine  field;  ad¬ 
vertising  in  the  journalistic  field; 
agricultural  journalism ;  teaching  of 
journalism. 

To  answer  a  demand  for  men  trained 
in  circulation  and  advertising  on  a  .small 
daily  paper,  the  department  has  scheduled 
a  two-term  course  this  year  in  News¬ 
paper  Administration.  The  Journalism 
of  Finance  and  Commerce  will  focus  at¬ 
tention  on  the  monthly  and  daily  journals 
of  business.  In  Literary  Backgrounds  of 
Journalism,  students  will  read  Defoe, 
Addison,  Steele,  Crane,  Hearn,  Mark 
Twain,  and  living  authors  whose  writing 
careers  Ivegan  in  journalism. 

Arrangements  have  been  completed 


with  the  Minnesota  Editorial  Associa¬ 
tion  for  the  inauguration  this  fall  of  an 
extension  course  for  correspondents  of 
weekly  newspaivers.  The  department  of 
journalism  is  preparing  sixteen  lessons, 
which  will  be  distributed  by  the  editorial 
association  to  Minnesota  newspapers  de¬ 
siring  the  service.  They  in  turn  will 
send  the  lessons  to  their  rural 
correspondents. 

The  Minnesota  journalism  faculty  was 
completed  last  Spring  with  the  apiKiint- 
inent  of  Thomas  F.  Barnhart,  former 
assistant  manager  of  the  Washington 
Press  association  and  formerly  on  the 
staff  of  the  Snohomish  (Wash.)  Tribune. 
I’rof.  Barnhart  will  have  charge  of  the 
courses  in  rural  journalism. 

The  Minnesota  department  will  be  host 
in  December  to  delegates  who  attend 
the  annual  conventions  of  the  American 
.Association  of  Schools  and  Depart¬ 
ments  of  Journalism  and  of  the  Asso¬ 
ciation  of  Teachers  of  Journalism.  'ITie 
staff  will  aid  in  the  work  of  the  na¬ 
tional  convention  of  Sigma  Delta  Chi, 
to  be  held  in  Minneapolis,  Nov.  16,  17 
and  18. 

Kiitgfrs  U.nivfrsity,  Department  of 
Journalism — Additions  to  teaching  staff: 
David  Fernsler,  New  Jersey  agent  of 
the  Associated  Press,  appointed  lecturer 
on  News  Writing ;  Henry  Kimball 
Davis,  A.B.,  LL.B.,  appointed  lecturer 
on  Law  of  the  Press. 

New  methorls;  A  Certificate  in  Jour¬ 
nalism  instituted,  to  be  awarded  to  gradu¬ 
ates  of  the  department  who  receive  full 
recommendation  for  employment  by  news¬ 
papers.  This  is  intended  to  be  a  special 
award  to  those  who  have  demonstrated 
their  capacity  to  begin  work  under  favor¬ 
able  circumstances. 

New  equipment :  I-arge  additional  room. 
No.  32,  Van  Nest  Hall,  occupied  and 
equipped  especially  for  writing  classes. 

Additions  to  curriculum :  State  (Gov¬ 
ernment,  Municipal  (Government  and 
Administration,  the  (Government  of 
Flurope,  American  Constitutional  Law, 
Advanced  American  Literature,  Master¬ 
pieces  of  Literature,  English  Prose 
of  the  19th  Century,  English  Poetry 
of  the  19th  Century.  All  of  these  are 
elective  studies. 

A  book  of  314  pages,  written  by  Allen 
Sinclair  Will,  director  of  the  depart¬ 
ment,  will  be  published  Sept.  25,  with 
the  title  ‘‘Education  for  Newspaper  Life.” 
This  book  tells  the  story  of  the  first  five 
years  of  the  department,  in  which  a  com¬ 
prehensive  plan  was  worked  out  for  com¬ 
plete  cooperation  with  the  New  Jersey 
Press  Association  in  giving  instruction  in 
Journalism.  Statistics  of  employment  and 
of  methods  and  results  in  teaching  are 
embraced  in  the  contents. 

University  of  Kansas — In  spite  of 
the  job  situation  more  students  have  en¬ 
rolled  for  journalism  than  at  the  same 
time  last  year.  The  number  will  exceed 


HEIGH-HO,  EVERYBODY!  HAVE  YOU  A  HRE? 


WHENEV’ER  a  fire  breaks  out  in  Al¬ 
bany,  N.  Y.,  in  the  early  hours  be¬ 
fore  dawn,  residents  of  the  particular  vi¬ 
cinity  get  a  thrill  of  their  lives — “Rudy” 
Vallee  calls  them  on  the  telephone. 

“Good  morning,  Mrs.  So-and-so,” 
‘Rudy’  croons.  “I  am  very  sorry  to  dis¬ 
turb  you  at  this  time  of  night,  but  this 
is  ‘Rudy’  Vallee  of  the  Albany  Knicker¬ 
bocker  Press.  “There  isn't  a  fire  in  your 
neighborhood,  is  there?” 

The  negative  form  of  the  question  is 
Rudy’s  own  kind  way  of  winning  the  at¬ 
tention  of  his  listeners  without  startling 
them. 

So  surprised  is  the  lady  of  the  house 
at  hearing  Rudy  Vallee’s  name  right  in 
her  sleepy  ears  that  invariably  her  reply 
is  :  “Why,  1  don’t  know  of  any  fire,  but 
hold  the  line  until  I  look  out  of  the  win¬ 
dow  and  see  if  there’s  a  fire  around  here.” 


Once  Rudy  connected  with  the  house 
in  which  the  fire  was  doing  its  damage. 
Then  the  boss  of  the  house,  who  answered 
the  telephone,  said  he  didn’t  care  whether 
it  was  Rudy  A'allee  or  Morton  Downey. 
He  was  too  busy  joining  those  who  were 
forced  to  flee  in  their  nightclothes. 

When  Rudy  first  went  to  work  as  po¬ 
lice  reporter  for  the  Knickerbocker  Press 
about  a  year  ago  he  was  just  Arthur 
A'allee,  no  relation  to  the  radio  person¬ 
age  from  Maine.  Then  one  night  an  im¬ 
patient  rewrite  man  blared  out  so  the 
whole  office  heard.  “Hurry  up,  Rudy,  put 
the  tremulo  on  that  murder!” 

.And  ever  since,  Arthur  Vallee  has  been 
known  officially  as  Rudy  A^allec  of  the 
Knickerbocker  Press,  to  police,  to  fire¬ 
men.  to  hospital  superintendents  and  to 
anybody  who  unluckily  lives  in  the  neigh¬ 
borhood  of  an  early  morning  fire. 


two  hundred  by  the  time  late  enrollments 
are  all  in.  i'he  instructional  staff  of 
seven  remains  the  same  as  last  year.  A 
new  course  in  Mail  Order  .Advertising 
has  been  added  this  fall. 

The  regular  fall  conventions  under  tlie 
auspices  of  the  department  come  earlier 
than  usual.  The  Kansas  Editors  Round 
Tables  are  to  be  held  Oct.  2-3,  and  the 
Council  of  Teachers  of  Journalism  and 
High  School  NewspafK-r  Conference, 
Oct.  9-10.  E.  Marion  Johnson  of 
Chicago,  publisher  of  the  Scholastic 
I’.ilitor,  will  be  the  principal  sjH'aker  be¬ 
fore  the  latter  group. 

The  Deiiartinent  of  Journalism  Press, 
witli  $50,000  of  equiimient  was  Inisy 
most  of  the  summer.  The  Uniz’ersity 
Daily  Kansan  has  reduced  its  subscrip¬ 
tion  price  from  $4  to  $3. ,50  to  students 
of  the  University. 

Kans.vs  St.vte  College  of  Agkicul- 
Tl  RE  AM)  AI'CLIEI)  SCIENCE. — Prof.  C.  E. 
Rogers  has  been  granted  a  year’s  leave 
of  absence  from  the  Department  of  In¬ 
dustrial  Journalism  and  Printing  and  is 
now  at  Stanford  University,  California, 
doing  graduate  work  in  journalism  and 
social  science.  Prof.  E.  T.  Keith  is  act¬ 
ing  head  of  the  department  during  Mr. 
Rogers’  absence. 

F.  E.  Charles,  a  former  memlier  of  the 
faculty  of  Kansas  State  College  has  re¬ 
turned  with  the  rank  of  associate  pro¬ 
fessor.  During  the  past  year  Mr.  Charles 
has  been  with  the  Dailv  Drovers  Tele¬ 
gram  at  Kansas  City,  Mo. 

State  University  of  Montana — The 
School  of  Journalism  opens  the  regular 
year  with  a  well-equipped  printing 
laboratory,  principally  donated  by  the 
publishers  of  the  state,  it  is  announced 
by  Dean  A.  L.  Stone. 

Robert  L.  Housman,  associate  pro¬ 
fessor,  is  on  sabbatical  leave  and  his 
work  will  be  carried  on  this  year  by 
Andrew  C.  Cogswell,  an  alumnus  of  the 
.school,  who  has  had  experience  in  the 
Orient,  in  Chicago  and  on  Montana 
dailies.  Charles  W.  Hardy  has  been 
added  to  the  staff  as  superintendent  of 
the  mechanical  laboratory. 

There  has  been  no  material  change  in 
the  curriculum  except  that  additional 
emphasis  is  being  placed  upon  writing. 

Unut.rsity  of  Texas — Leonard  Falk- 
ner  of  New  York  City,  formerly  a  staff 
writer  for  the  American  Mt^/asine  and 
previously  assistant  city  editor  of  the 
Nezv  York  Evening  Post,  has  been  added 
to  the  faculty  of  the  Department  of 
Journalism.  He  will  have  charge  of 
laboratory  work  in  Reporting. 

An  increase  in  enrollment  was  expected 
on  the  basis  of  preliminary  inquiries  re¬ 
ceived  by  the  registrar.  There  were  in¬ 
creases  a  year  ago  and  at  the  beginning 
of  the  fall  session. 

Indiana  University — Enrollment  in 
advertising  and  journalism  courses  in  the 
Department  of  Journalism  of  the  College 
of  Arts  and  Sciences  reached  a  total  of 
247  on  Sept.  16,  practically  the  same 
number  as  in  the  first  semester  of  last 
year.  Extension  classes  in  journalism 
are  conducted  by  the  university  in 
Indianapolis  and  Ft.  Wayne,  but  these 
have  not  yet  been  organized  for  this  year. 

For  the  first  time  students  may  now 
take  their  major  work  in  journalism  for 
the  Bachelor  of  Arts  degree  in  Indiana 
University,  though  it  has  been  possible 
for  a  number  of  years  to  take  journalism 
as  a  major  subject  for  the  Master  of 
Arts  degree. 

The  instructional  staff  remains  the 
same  as  last  year,  headed  by  Prof.  Joseph 
W.  Piercy. 

Under  the  direction  of  the  Department 
of  Journalism  a  six  to  eight  page  daily 
paper,  the  Indiana  Daily  Student,  is  pub¬ 
lished,  with  Associated  Press  printer- 
telegranh  service;  an  .Alumnus  Issue  of 
the  daily  is  published  every  two  weeks 
tbroiichout  the  year,  with  a  circulation 
of  35,000 ;  and  this  year,  for  the  tenth 
(Continued  on  page  29) 
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OUSTED  DOCTOR  SUES 
K.C.  STAR  FOR  $5,000,000 

John  R.  Brinkley  Charges  Paper  Con¬ 
spired  With  American  Medical 

Association  to  Destroy  His 
Reputation 

iBy  telegraph  to  Eoitos  &  Publisher) 

Kansas  City,  Mo.  Sept.  22 — In 
retaliation  for  its  campaign  against  him, 
which  resulted  in  the  revocation  of  his 
license  to  practice  medicine  in  Kansas  and 
the  loss  of  his  radio  station,  KFKB, 
John  R.  Brinkley,  “goat  gland”  specia¬ 
list  of  Milford,  Kan.,  hied  suit  against  the 
Kansas  City  Star  Tuesday  asking  for 
$5,(X.X),000  libel  damages.  The  suit  was 
hied  at  Junction  City,  county  seat  of 
Geary  county  in  which  Milford  is 
situated. 

Named  as  defendants  in  addition  to  the 
Kansas  City  Star  Company  are  Harry 
E.  Montgomery,  editor  of  the  Junction 
City  Union,  and  J.  C.  Wise  and  L.  M. 
Paulsen,  distributors  for  the  Star  in 
Junction  City.  Montgomery  was  in¬ 
cluded  as  a  defendant  because  he  has  lieen 
correspondent  for  the  Star  in  Junction 
City,  although  most  of  the  articles  com¬ 
plained  about  were  written  by  A.  B. 
Macdonald,  staff  writer  for  the  Star. 

The  suit  asks  $2,500,000  actual  and 
$2,500,000  punitive  damages,  alleging  that 
on  or  about  March  1,  1930,  the  Star 
entered  into  a  conspiracy,  combination  or 
arrangement  with  the  American  Medical 
Association  with  the  intent  and  purpose 
of  beginning  and  continuing  through  its 
columns  a  campaign  of  villihcation,  libel, 
misrepresentation  and  persecution  to  de¬ 
stroy  Mr.  Brinkley’s  standing  as  a  phy¬ 
sician  and  surgeon  and  to  obtain  the 
revocation  of  his  license  to  operate  radio 
station  KFKB. 

Mr.  Brinkley’s  counsel  in  the  libel  suit 
are  Jackson,  Smith  and  Jackson  of  To¬ 
peka,  who  defended  him  before  the  Fed¬ 
eral  Radio  Commission  and  the  Kansas 
State  Board  of  Medical  Registration  and 
Examination.  In  regard  to  the  part 
played  by  A.  B.  Macdonald,  Pulitzer 
prize  winner  for  the  best  reportorial 
achievement  in  1930,  the  Brinkley  peti¬ 
tion  says: 

“The  managing  editor  of  the  Kansas 
City  Star  gave  A.  B.  Macdonald  the 
specific  assignment  of  ‘investigating’  the 
work  of  this  plaintiff  and  writing  stories 
thereof  to  be  published  in  the  further¬ 
ance  of  the  conspiracy  alleged,”  and  the 
managing  editor  of  the  Star  “was  well 
advised  that  Macdonald  would  furnish 
biased  and  prejudiced  articles,  interviews 
and  reports  without  regard  to  facts,  or 
distort  the  facts  and  color  said  articles 
to  suit  the  purpose  for  which  they  were 
written.” 

The  Bri:ikley  petition  also  charges  that 
the  Star  is  unlawfully  engaged  in  busi¬ 
ness  in  Kansas,  because  it  has  no  license 
and  never  has  made  applicatimi  to  do 
business  in  the  state,  in  accordance  with 
the  law. 

Following  the  revocation  of  both  his 
medical  and  radio  licenses  last  year, 
Brinkley  jumpetl  into  Kansas  politics  for 
the  purposes  of  seeking  “vindication.” 
He  acquired  a  large  following  in  a  year 
of  political  unrest  and  came  within  a  few 
thousand  votes  of  lieing  elected  gover¬ 
nor,  running  as  an  independent  candi¬ 
date.  He  has  been  continuing  his  ap¬ 
pearances  on  the  stump  since  then,  but 
has  not  announced  definitely  whether  he 
again  will  be  a  candidate  next  year. 

Coincident  with  the  filing  of  the  suit 
against  the  Star,  Brinkley  issued  a  state¬ 
ment  in  which  he  calk'd  upon  his  follow¬ 
ers  in  Kansas  to  “vote  against  President 
Hoover.”  He  blamed  the  administration 
in  Washington  for  the  action  of  the  Am¬ 
bassador  to  Mexico,  J.  Reuben  Clark,  in 
asking  the  Mexican  government  not  to 
grant  Brinkley  a  license  to  practice  in 
Mexico.  Brinkley  has  built  a  radio  sta¬ 
tion  at  Villa  Acuna,  just  across  the  Rio 
Grande  river  in  Mexico,  from  which  he 
had  planned  to  operate  a  combined  hospi¬ 
tal  for  goat  gland  transplantations  and  a 
radio  system  of  medical  advice  and  diag¬ 
nosis,  as  he  had  done  in  Kansas. 

The  Brinkley  suit  is  the  second  libel 
suit  involving  huge  damages  brought 
against  the  Star  in  the  past  three  months. 


Henry  L.  Doherty,  utility  magnate  on 
July  10,  brought  an  action  for  $12,000,000. 
The  Star  has  entered  a  demurrer  to  the 
IJoherty  suit  which  was  to  lie  heard 
Sept.  26. 

CROWELL  JOINS  McDEVITT 

Cleveland  New*  Executive  Will  Be 
Added  to  Chicago  Office 

J.  Francis  Crowell,  for  the  past  two 
years  with  the  Cleveland  News  has  re¬ 
signed  to  become  identified  with  the 
Chicago  office  of 
the  George  A. 

McDevitt  Com¬ 
pany. 

Mr.  Crowell 
joined  the  News 
i  n  September, 

1929,  as  adver¬ 
tising  manager 
having  relin¬ 
quished  the  post 
of  national  ad¬ 
vertising  manager 
of  the  St.  Louis 
Star. 

Mr.  Crowell 
has  been  asso- 


J.  Francis  Crowell 


WRITER,  DYING,  THOUGHT 
OF  EDITORIALS 

'^HE  lust  thought  of  George  D. 

Herbert.  84,  fatally  injured  in 
an  automobile  accident  last  week, 
was  for  the  newspaper  for  which 
he  was  writing  editorials  -the 
Belief  ante  (Pa.)  Watchman. 

“Be  sure  to  mail  those  editori¬ 
als,”  he  said  to  James  H.  Blarley,  a 
grandson,  former  cameraman  for 
the  Harrisburg  (Pa.)  Telegraph, 
just  before  he  died.  The  editorials 
had  been  prepared  just  before  he 
went  on  the  trip  which  ended  in 
his  death. 

Mr.  Herbert  worked  on  the  Har¬ 
risburg  (Pa.)  Patriot  as  an  editorial 
writer  and  later  went  to  Kansas 
(^ity,  where  for  seven  years  he 
wrote  editorials  for  the  Kansas 
City  Star.  He  ended  his  active 
newspaper  career  about  15  years 
ago  as  managing  editor  of  the 
former  Harrisburg  (Pa.)  Star- 
Independent. 


dated  also  with  the  Neiv  Orleans  Item- 
Tribune,  which  in  addition  to  the  Cleve¬ 
land  News  and  St.  Louis  Star  is  rep¬ 
resented  by  the  McDevitt  Company.  The 
company’s  appointment  to  represent  the 
Chicago  Daily  News,  has  required  ex¬ 
pansion  in  executive  personnel. 

No  successor  as  yet  has  lieen  appointed 
to  fill  Mr.  Crowell’s  place  on  the  Geve- 
land  News. 


TO  BUILD  $175,000  PLANT 


Pomona  (Cal.)  Progress-Bulletin  An¬ 
nounces  Expansion  Program 

Plans  for  a  new  $175.(X)0  newspaper 
plant  for  the  Pomona  ((jal.)  Progress- 
Bulletin  have  just  been  placed  in  the 
hands  of  bidders,  and  it  is  expected  that 
construction  on  the  three-story  reinforced 
concrete  building  will  be  started  in  less 
than  30  days. 

The  building,  located  at  the  corner  of 
Third  and  Thomas  streets,  will  occupy 
one  of  the  prominent  corners  in  the 
downtown  section. 

W.  F'.  Stevens,  A.  T.  Richardson,  E. 
E.  King  and  Nelson  J.  King  are  the 
publishers  of  the  Progress-Bulletin. 


CAMPAIGN  SUCCESSFUL 

As  the  result  of  an  editorial  campaign 
waged  by  the  Grand  Kapids  (Midi.) 
Herald,  the  city  of  fJrand  Rapids  recently 
purchased  a  modern  type  municipal 
ambulance.  The  vehicle  will  be  used 
largely  for  accident  cases  which  were 
formerly  handled  hy  police  patrol 
wagons. 


NEW  MAGAZINE  SECTION 

Chicago  T  r  i  b  u  n  e  Start*  Graphic 
Weekly  With  Sunday  Paper 

The  Graphic  Weekly  magazine  sec¬ 
tion  of  the  Chicago  Sunday  Tribune 
made  its  initial  appearance  Sunday,  Sept. 
20,  in  a  part  of  the  Tribune’s  country 
circulation.  The  12-page  supplement  con¬ 
tained  human  interest  and  historical  fea¬ 
ture  articles  and  many  illustrations. 
There  was  no  advertising. 

Many  of  the  articles  appearing  in  the 
magazine  were  written  by  Tribune  staff 
writers  and  foreign  correspondents.  The 
cover  was  a  four-color  illustration  and 
a  modernized  version  of  “Mary  Had  a 
Little  Lamb.” 

The  supplement  is  being  printed  by  the 
Tribune  and  it  is  understood  that  it  will 
probably  be  added  to  other  divisions  of 
the  Sunday  circulation  as  the  magazine 
is  further  developed. 

NEW  RADIO  JOURNAL 

Harry  Shaw,  former  publisher  of  the 
Waterloo  (la.)  Tribune,  operator  of 
station  WMT,  which  was  formerly 
affiliated  with  the  Tribune,  is  president 
of  the  new  semi-monthly  Broadcasting. 
Martin  Codel,  Washington  newspaper 
and  magazine  writer,  is  vice-president 
and  editor;  and  Sol  Taishoff,  radio  edi¬ 
tor  of  the  United  States  Daily  is  secretary 
and  managing  editor.  F.  Gaither  Taylor, 
formerly  advertising  manager  of  the 
Waterloo  Tribune,  will  have  similar 
office  with  the  new  magazine  which  will 
have  offices  in  Washington,  D.  C. 


PICTURE  FOR  THE  PAPER 


By  B.  F.  SYLVESTER 


'T'ELFPHONK: 

“You  send  photographers,  to  get 
pictures  for  the  jiaper?” 

(Guardedly)  “Occasionally,  madam, 
occasionally.” 

“You  can  send  one  to  8765  North  Lilac 
street.” 

“W’ould  you  tell  us,  jilease,  what  you 
have  there?” 

“If  you  don’t  want  to  send  him,  I  could 
call  the  other  paper.” 

“Sorry,  lady,  we  sort  of  like  to  know. 
You  see  some  pliotographers  are  better 
on  some  things  than  others.” 

“Well,  it's  a  sunflower,  16  feet  high.” 

“Oh!” 

“Coukl  he  come  by  1  o'clock?  I  was 
going  out  for  the  afternoon.” 

“Sorry,  I  don’t  believe  we  could  use 
the  picture.” 

“Maybe  you  didn’t  understand.  It’s  a 
sunflower  16  feet  high.” 

“W’e  don’t  print  sunflower  pictures.” 

“You  print  pictures  a  lot  more  foolish.” 

“You  see,  if  we  printed  your  sunflower, 
we’d  get  calls  from  everybody  else  with 
sunflowers.  Somclxxly  would  be  sure  to 
have  one  17  feet  high.  I’m  sure  your 
sunflower  is  wry  interesting.  We  cer¬ 
tainly  want  to  thank  you  for  telling  us 
alxuit  it.” 


“Tell  him  to  be  sure  to  come  by  1 
o’clock.” 

“Sorry.  We  couldn’t  use  the  picture.” 

“Why  not?” 

“We  haven’t  the  space.  We’d  have  to 
omit  important  news,  like  ocean  flights, 
politics,  business,  Gandhi — •” 

“You  could  leave  out  Gandhi  for  me. 
Taking  a  couple  of  goats  to  Ixmdon. 
Silliest  thing  I  ever  heard  of!” 

“People  have  different  tastes.  What  is 
sauce  for  the  goose  isn’t  always  sauce 
for  the  gandhi.  Heh  heh  !” 

“Who  do  you  mean  goose?  We’ve 
taken  your  paper  30  years.  You  can  — ” 

“No  offense,  madam.  Just  a  little  joke. 
^’ou  know,  sauce  for  the  g<K)sc,  sauce  for 
the  gander.  Sauce  for  the  goose,  sauce 
for  the  gandhi.  See?” 

“Maybe  it’s  a  joke.  But  what  I 
called  up  about  was  my  sunflowers. 
Several  of  our  friends  who  have  taken 
the  paper  a  long  time,  too,  ask  why  I 
didn’t  call  up  and  have  the  picture  put 
in  the  paper.  They  will  be  terribly  dis¬ 
appointed.” 

“Well,  you  see,  madam,  the  photog- 
grapher  who  does  our  nature  pictures  is 
out  of  town  this  week.” 

“Oh !  So  you  can  send  him  next  week. 
Monday,  perhaps?  Thank  you  so  much.” 


I.N.S.  NEW  YORK  STAFF 
IS  EXPANDED 


N.  C,  Parke  Rejoin*  Service  *• 
Director  of  Foreign  New* — Menke 

Sport*  Editor - Four  Writer* 

Added 


Several  important  additions  to  the 
editorial  staff  of  International  News 
Service,  both  domestic  and  foreign,  were 


Margaret  Lane  Charles  J.  McGuire 
announced  by  Barry  F'aris,  editor,  this 
week. 

Newton  C.  Parke,  for  the  past  nine 
years  in  charge  of  the  foreign  news  desk 
of  the  Baltimore  Morning  Sun,  will  di¬ 
rect  the  foreign  news  department  of 
l.N.S.  Mr.  Parke  is  a  veteran  press 
association  man,  with  an  extensive  back¬ 
ground  of  foreign  service.  He  was  a 
war  correspondent  for  l.N.S.  during  the 
World  war  and  when  hostilities  ceased, 
Parke  was  made  manager  of  the  l.N.S. 
Paris  bureau. 

Charles  J.  McGuirk,  newspaper  and 
magazine  feature  writer,  has  been  added 
to  the  New  York  editorial  staff.  Mr. 
McGuirk’s  stories  have  appeared  in  many 
magazines. 

Margaret  Lane,  another  addition  to  the 
New  York  staff,  was  formerly  chief 
feature  writer  for  the  London  Daily 
Express. 

Harry  K.  Reynolds,  another  veteran 
press  association  man  with  Washington 
and  London  experience,  has  been  added 
to  the  foreign  news  department. 

C.  Edward  Morris,  for  three  years  a 
feature  writer  on  the  Netv  York  Morn¬ 
ing  World,  has  been  added  to  the  New 
York  staff.  Morris  has  been  a  reporter 
and  writer  for  17  years. 

Frank  G.  Menke  has  been  appointed 
sports  editor  of  International  News 
Service.  Menke  began  his  newspaper 
career  in  his  home  town  in  1908  with  the 
Clezvland  Press.  Three  years  later  he 
was  a  member  of  the  New  York  staff  of 
l.N.S.,  resigning  in  1916  to  form  his  own 
syndicate,  which  the  World  war  ended. 
Immerliately  following  the  war  he  joined 
the  staff  of  King  Features  Syndicate 
serving  as  sports  ^itor  and  contributing 
editor. 


NO  PUBLICITY  DEPRESSION 


514  Puff*  Received  by  One  Small 
Paper  in  a  Week 

No  depression  in  publicity  activities  is 
indicated  by  figures  announcetl  this  week 
in  a  bulletin  of  the  Free  Publicity  Com¬ 
mittee  of  the  Publishers  Association  of 
New  York  City.  One  publicity  firm 
alone,  the  Mandeville  Press  Bureau  of 
New  York,  it  is  stated,  sent  31  .separate 
articles  to  one  newspaper  in  a  week. 
Clients  repre.sented  in  this  outpouring  in¬ 
cluded  the  Petroleum  Heat  &  Power 
Company.  Texas  Gas  Utilities  Company, 
.\ppalachian  Gas  Corporation,  Memphis 
Natural  Gas  Company,  Bruner  &  .''jm- 
inons,  office  furniture,  and  the  manutac- 
turers  of  Parcheesi  game  outfits. 

One  comparatively  small  newspaper  in 
the  metropolitan  district,  the  bulletin  re¬ 
ports,  received  514  pieces  of  free  puMicit) 
matter  in  a  week.  Magazines  were  re¬ 
sponsible  for  86  stories.  Schwis  ana 
universities  were  second  with  _72.  sna 
various  civic  bodies  totaled 
I'nited  States  army  came  next  wm  •!?• 
and  others  followed  in  this  order  :  Kai  ■ 
roads  35,  steamships  23,  resorts  21,  raoi 
20.  aviation  19.  religious  16.  automob'iw 
14,  political  12,  insurance  10.  real  estate 
8.  hotels  9  books  6,  refrigerators  4.  jew¬ 
elers  4,  miscellaneous  45. 
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CAUTION  IN  COLOR  URGED  ON  N.  Y.  GROUP 


It  Discriminates  Between  News  and  Advertising,  Ochs  Warns — Press  Not  Yet  Ready,  Tripp  Declares — 
Movie  Advertising,  Retail  Store  Affairs,  Radio,  Legal  Printing,  Discussed  at  Lake  George 


COLOR  printing  as  a  prospective 
activity  of  daily  newspapers  pro¬ 
voked  an  animated  discussion  among  a 
large  group  of  publishers  and  other 
executives  attending  the  summer  meet¬ 
ing  of  the  Xew  York  State  Publishers 
Association  at  the  Hotel  Sagamore, 
Lake  George,  Friday  and  Saturday  of 
last  week.  That,  together  with  an  ad¬ 
dress  on  department  store  advertising  by 
Arthur  Price  of  the  Namm  store  in 
Bro^lyn,  an  outline  of  the  fight  against 
sponsored  movie  advertising,  and  a  de¬ 
scription  of  newspaper  business  office  co¬ 
operation  by  W.  G.  Chandler,  Scripps- 
Howard  Newspapers,  constituted  the 
high  spots  of  the  business  sessions. 

Sight-seeing,  inspection  of  the  Finch- 
Pruyn  paper  mill  at  Glens  Falls,  and  a 
golf"  tournament  provided  entertainment 
in  off  hours,  while  the  event  of  the  din¬ 
ner  was  a  demonstration  of  the  “House 
of  Magic”  by  engineers  of  the  General 
Electric  Company.  The  meeting,  pre¬ 
sided  over  by  Arthur  D.  Hccox,  Albany 
Knickerbocker  Press  and  Xews,  effi¬ 
ciently  dispatched  a  heavy  program  in 
an  evening  and  morning  session. 

The  advertising  clinic  instituted  last 
July  under  the  auspices  of  the  Empire 
State  School  of  Printing  at  Ithaca,  was 
so  successful  that  another  is  now  being 
planned  for  next  year,  Don  Johnson, 
manager  of  the  schcx)l,  reported. 

The  color  printing  discussion,  which 
produced  numerous  and  conflicting  opin¬ 
ions  as  to  the  future  of  this  art  in  daily 
newspaper  production,  was  oiiened  with 
an  address  by  Joe  Addison,  press  room 
superintendent  of  the  Brooklyn  Daily 
Eagle. 

Worthwhile  achievement  in  newspaper 
color  printing  may  be  had  by  patient  e.x- 
periment  in  press  rooms,  provided  pub¬ 
lishers  are  interested  to  the  iKiint  of 
affording  press  nxvm  executives  a  chance 
to  experiment,  Mr.  Addison  said.  So 
many  processes  and  steps  are  involved  in 
the  manufacture  of  multi-color  printing, 
he  continued,  that  the  goal  cannot  be 
made  in  one  leap.  Ambitious  pressmen 
for  years  have  been  able  to  prcxluce  color 
effects,  sometimes  reaping  resentment 
when  they  expected  praise  ficause  adver¬ 
tisers  who  did  not  get  the  color  felt  that 
they  had  been  discriminated  against. 
The  crwlity  of  much  color  work  in  the 
past  had  discouraged  publisliers  from 
further  trials  to  the  point  of  demanding 
that  their  presses  be  built  s(»  as  to  make 
tolor  printing  impossible. 

The  present  demand  for  g(K)d  news- 
I»per  printing  and  especially  for  a  metlKKl 
that  will  enable  newspapers  to  offer  ad¬ 
vertisers  effects  comparable  to  those  ob¬ 
tained  in  other  media  have  given  a  new 
impetus  to  the  color  idea.  Mr.  Addi.son 
said,  quoting  Major  (ieorge  L.  Berry, 
president  of  the  International  Pressmen 
«  .Assistants  L'nion,  in  supiiort  of  his 
thesis. 

On  the^  Brooklyn  Daily  Eagle,”  he 
*ent  on.  "we  have  been  ex|)erimenting 
color  printing  with  our  Hoe  con- 
'CTsed  type  superspeed  presses.  Although 
w  press  builder  of  today  has  made  no 
provision  to  print  color  on  our  news¬ 
ier  presses,  it  is  surprising  to  think  of 
^fittibinations  that  can  be  obtained  to 
PWtnit  printing  of  color,  for  if  our  daily 
Ittve  us  an  idle  unit  it  can  be  used 
or  printing  an  extra  color. 

; 16  units  with  five  double 
„  •  ®id  have  found  no  difficulty  in 
_  ing  an  added  color  on  any  second 
pression  page  of  our  daily  runs  up  to 
or  pages  straight  delivers' 

or  aWe  that  on  collect. 

„  .0  restrict  ourselves  to  second  im- 
ion  pages  only  because  on  this  type 
imnr.!**  *  ®  color  on  first 

^fssion  pages  would  interfere  with 
(vrr  retard  nroduction.  How- 

.  a  sheet  lead  to  first  impression  cyl- 
made.  This  limitation 
whirK  .ole  for  color  only  those  pages 
places  5  of  our  daily  runs 

as  second  impression  pages,  and 


By  ARTHUR  ROBB 


thus  we  cannot  name  all  second  impres¬ 
sion  pages  until  the  size  of  the  paper  is 
determined.  \Ve  have  made  no  attempt 
as  yet  to  do  work  where  more  than  one 
form  is  needed ;  in  the  tint  block  effect 
the  type  or  cut  was  lifted  and  the  screen 
zinc  iilaced.  A  mold  was  made  of  each 
and  the  plates  routed  accordingly ;  on  the 
others  (banner  lines,  splashes  of  color, 
etc.)  one  mat  was  made  and  enough 
plates  cast  for  both  colors  and  half  of 
them  were  routed  for  black  and  half 
for  color. 

"We  have  found  that  it  makes  no  great 
difference  which  is  printed  first,  for  when 
the  cylinders  are  packed  equally,  the 
sheet  pull  is  not  altered  much  by  im¬ 
pression.  We  obtain  register  by  dis¬ 
engaging  the  drive  gear  on  the  unit  of 
the  first  printing  and  moving  it  to  con¬ 
form  to  the  stagger  openings  of  the 
cylinders  on  the  unit  of  the  second  print¬ 
ing.  “It  is  important  to  register  the  first 
printing  with  the  last.  In  this  way  a 
slight  movement  of  the  plates  is  possible 
in  order  to  get  close  register  and  when 
it  is  done  in  this  manner  the  lead  and 
compen.sating  rollers  have  not  been  dis¬ 
turbed. 

“Our  presses  are  eciuipped  with  Hoe 
pump  rail  fountains  and  our  trials  in 
cleaning  them  to  introduce  colored  ink 
were  not  satisfactory  because  of  the 
loss  of  time  entailed.  We  developed  a 
portable  fountain  which  can  lie  placed 
on  any  unit  where  color  may  be  wanted. 
It  has  a  rotary  pump  arrangement  that 
is  driven  by  a  flexible  drive  attachable 
to  any  moving  shaft.  Its  principal  fea¬ 
ture  is  a  by-pass  which  can  be  set  so 
as  to  regulate  the  pressure  at  varying 
speeds  of  the  press.  The  fountain  also 
has  a  mouthpiece  device  that  allows  for 
color  regulation.  This  fountain  is  at¬ 
tached  so  that  its  face  is  wiped  off  by 
the  ink  distributing  drums. 

“Another  problem  which  bad  to  be 
solved  was  ink.  We  found  that  the 
regular  colored  ink  we  u.sed  on  our 
color  press  was  iKit  suitable  because  of 
heavy  body  and  viscosity.  \\  hen  we  re¬ 
duced  them  to  the  required  consistency, 
it  was  impossible  to  retain  enough 
strength  for  depth  and  richness  of  color. 
We  consulted  an  ink  chemist  who  de¬ 
veloped  a  special  ink  that  we  have  found 
quite  satisfactory.  It  seems  to  me  that 
these  special  inks  contain  little,  if  any, 
pigment.  They  are  highly  concentrated 
in  color  and  can  be  used  in  almost  water¬ 
like  consistency  without  sacrificing 
brightness  and  I  have  found  the  speed  at 


Moke  than  (),000  gardens  scattered 
throughout  the  New  \ork  metro¬ 
politan  area  were  entered  in  the  Netv  York 
Herald  -  Tribune 
yard  and  garden 
competition  which 
has  just  closed. 
A  total  of  .s40 
prizes  were 
awarded,  which 
included  grand 
award  and  dis¬ 
trict  winners  and 
first  and  second 
prizes  for  each  of 
four  classes  in 
2.11  communities, 
deiieiiding  upon 
size  of  iiroperty. 
“.Man  has  come 
into  the  garden.”  said  J.  W'.  Johnston, 
director  of  the  contest,  regarding  the 
unprecedented  number  of  men  entrants. 
“Gardening  a  few  years  ago  was  con¬ 
sidered  woman’s  province,  but  now  in 
increasing  numbers  men  are  invading  the 
field,  and  one  of  the  factors  that  con¬ 
tribute  to  this  is  the  growing  of  exhibi¬ 
tion  flowers. 

“Hundreds  of  specialty  clubs — dahlia 


which  they  are  absorbed  by  tbe  paper  an 
interesting  feature. 

“\\  hen  one  considers  the  printing  of 
four-cidor  work  at  high  speed  it  is  real¬ 
ized  that  we  face  a  problem  that  the  ink 
chemist  must  solve.  He  must  produce 
an  ink  that  is  strong  enough  in  color, 
thin  enough  in  bixly  to  print  with  one- 
(piarter  of  the  amount  we  now  use,  and 
the  paper  manufacturer  will  have  to  give 
us  paper  with  more  than  twice  the  ab¬ 
sorptive  qualities  of  that  we  now  use. 

“While  the  addition  of  a  color  deck 
gives  better  printing  and  register,  an  idle 
unit  of  a  black  press  can  always  be  util¬ 
ized  for  color  work.  It  may  be  that 
sometimes  lead  rollers  will  be  needed ; 
in  fact,  it  would  be  well  if  compensating 
rollers  were  installed  to  act  as  lead 
rollers  between  the  units.  You  will  real¬ 
ize  that  when  your  pressman  inprovises 
a  way  to  lead  the  web  into  these  idle 
or  additional  units,  he  has  added  to  his 
hazards  of  operation  and  there  is  of 
course  more  waste  in  press  spoils  than 
ordinarily.  Our  experience  has  been  that 
while  production  slowe<l  up  slightly,  as 
the  press  crews  become  more  familiar 
with  the  changes  in  the  web  lead  and 
the  methcxl  of  register,  there  was  no  de¬ 
lay  in  production  and  spoils  did  not 
greatly  increase.” 

While  tint-block  printing  might  not 
be  considered  as  genuine  color  work. 
Mr.  .Addison  admitted,  he  contende<l  that 
it  was  more  desirable  in  the  present  state 
of  the  art  than  glaring  use  of  type  lines 
or  color  splashes  in  that  it  afforded 
more  pleasing  re.sults  to  the  advertisers 
through  Ben  Day  variations  in  tone. 

Frank  E.  Tripp,  general  manager  of 
the  Gannett  Newspapers,  warned  pub¬ 
lishers  not  to  be  rash  in  offering  color 
to  adverti.sers. 

“We  are  now,”  he  said,  “creating  a 
demand  for  something  that  we  cannot 
deliver,  and  thereby  causing  dissatisfac¬ 
tion  with  and  depreciating  our  present 
pnxluct.” 

Mr.  Tripp  pointed  out  that  with  the 
printing  processes  now  available,  the 
pressnxim  did  not  constitute  the  most 
difficult  problem  for  the  production  of 
color. 

If  a  sudden  demand  were  to  arise 
for  four-color  printing  in  several  pages 
for  a  single  issue  of  a  newspajier,  not  a 
shop  in  the  country  could  now  deliver 
a  satisfactory  job,  be  sakl,  if  indeed  it 
could  attempt  the  prcxluction  of  such  an 
order,  h'our-color  printing  means  mul¬ 
tiplication  by  four  of  the  number  of 


and  gladiolus  societies,  and  others — arc 
springing  up  in  all  sections  of  the  coun¬ 
try,  and  a  majority  of  their  members  are 
men,  amateurs  in  the  growing  of  flowers, 
whose  main  desire  is  to  grow  exhibition 
flowers.  We  have  a  record  of  .10  clubs 
that  have  been  formed  in  this  district 
this  year.” 

In  a  recent  Atlantic  City  Flower  and 
(jarden  Pageant  which  Mr.  Johnston 
also  directed,  the  majority  of  the  1,000 
exhibitors  were  men. 

The  prizes  for  this  cfimjx'tition  were  a 
silver  pla(|uc  for  the  grand  award  and 
a  gold  medal  for  the  second  grand  prize, 
with  bronze  placjues  for  district  winners 
and  silver  and  bronze  medals  for  the 
community  awards.  They  were  <listrib- 
uted  on  the  opening  night  of  the  Ameri¬ 
can  Dahlia  Society  exhibition  at  the 
Hotel  Commodore,  New  York.  At  a 
dinner  recently  at  the  Mc.Alpin  Hotel, 
William  E.  Haskell,  assistant  to  the 
president  of  the  New  York  Herald  Trib¬ 
une,  thanked  the  judges  on  behalf  of  the 
paper  for  their  disintereste<l  service. 
They  worked  without  remuneration. 

Mr.  Johnston  formerly  directed  several 
garden  competitions  for  the  New  York 
World. 


stereotype  plates  reciuired  for  black 
printing,  and  another  serious  obstacle 
would  be  encountered  in  finding  a  suffi¬ 
cient  number  of  routers  capable  of  the 
delicate  work  demanded  by  the  prepara¬ 
tion  of  plates  for  four-color  process 
printing. 

■Adolph  S.  Oclis,  publisher  of  tbe  Nezv 
York  I'itnes,  when  requestetl  by  Pres- 
iilent  Hecox  to  comment  upon  the  dis¬ 
cussion,  found  merit  in  Mr.  Tripp’s 
arguments. 

“I  do  not  see  why  we  should  encour¬ 
age  distinction  between  advertising  and 
news,”  Mr.  Ochs  said,  “or  between  the 
large  advertiser  and  the  small  one.  .At 
present,  the  cost  of  color  printing  is  pro¬ 
hibitive  to  the  small  advertiser.  In  time, 
color  printing  may  come  into  practical 
use  for  Sunday  publication,  but  I  should 
dislike  very  much  to  see  it  introduced 
into  the  daily  newspaper.  I  hope  the 
day  is  a  long  way  off  before  we  intro¬ 
duce  poster  advertising  in  the  New  York 
Daily  Times.” 

Publishers  evinced  great  interest  in 
the  story  of  the  fight  made  by  P.  S. 
Harrison  against  sponsored  screen  ad¬ 
vertising.  Mr.  Harrison,  for  the  past  13 
years  publisher  of  trade  papers  in  the 
interest  of  the  independent  motion  pic¬ 
ture  theatres,  declaretl  that  while  the 
press  bad  won  its  present  fight  against 
advertising  e.xploitations  of  films  for 
which  the  public  had  already  paid  as 
entertainment,  the  subject  was  by  no 
means  dead  in  the  minds  of  the  impor¬ 
tant  picture  producers.  Answering  ques¬ 
tions  as  to  his  personal  interest  in  the 
question,  he  thrilled  his  audience  with 
an  extempore  autobiography.  He  related 
that  he  had  arrived  in  New  York  as 
an  immigrant,  ignorant  of  English,  23 
years  ago,  worketl  at  various  jobs,  land¬ 
ing  at  last  on  the  Pacific  Coast  as  the 
operator  of  a  smalt  picture  theatre.  A 
year  later,  when  he  returned  to  New 
York,  friends  found  him  a  place  as  a 
reviewer  on  an  exhibitors’  trade  journal. 
He  followed  this  work  for  a  year,  re¬ 
signed  when  his  reviews  were  edited  to 
meet  the  wishes  of  producers  who  ad¬ 
vertised,  and  established  his  own  pub¬ 
lication.  His  revenue  is  entirely  from 
circulation,  he  declared.  His  interest  in 
keeping  the  films  free  from  advertising, 
he  said,  is  the  protection  of  the  exhibitor 
from  the  displeasure  of  the  public  at 
advertising  forced  upon  it  at  a  time  it 
has  set  aside  for  amusement.  He 
expressed  appreciation  for  the  co-opera- 
tion  his  campaign  had  receivc<l  from  the 
press  and  from  Editor  &  Pr  ni.isiiF.R, 
personally  thanking  several  of  the  pub¬ 
lishers  present  for  their  support. 

The  ktx>tty  question  of  what  news¬ 
papers  are  entitkxl  to  legal  advertising 
arose  again  when  Yictor  F.  Kidder, 
Neto  York  Journal  of  Commerce,  asked 
the  appointment  of  a  conimittee  to  de- 
vi.se  legislation  that  will  prevent 
“racketeer”  new^spapers  from  obtaining 
this  patronage.  I’roposeil  legislation 
that  would  require  a  certit'uxl  audit  or 
an  A.  B.  C.  audit  as  a  prere<|uisite  for 
the  allotment  of  legal  .Klvertising  to  a 
newspaper  did  not  meet  with  favor. 
The  expense  of  such  audits  would  be  pro¬ 
hibitive  to  many  small  newspapers,  it 
was  pointed  out,  this  argument  being 
answered  by  D.  B.  Plum,  publisher  of 
the  Troy  Record  aixl  a  director  of  the 
.Audit  Bureau  of  Circulations,  who  de¬ 
clared  that  many  newspaper  publishers 
were  receiving  full  A.  B.  C.  service  for 
$52  a  year.  Other  defects  in  the  pro¬ 
posed  law  were  pointed  out  by  various 
speakers,  aixl  President  Hecox,  upon 
adoption  of  a  motion,  appointe<I  a  com¬ 
mittee  to  co-operate  with  Mr.  Kidder 
as  follows :  E.  M.  Waterbury.  Osxvego 
Palladium:  Jixlge  J.  Edward  Singleton, 
(Herts  Falls  Post-Star  and  Times;  J.  D. 
Barnum,  Syracuse  Post-Standard;  I).  B. 
Plum,  Troy  Record;  and  the  Hon. 
Henry  M.  James,  Hudson  Star. 

Only  the  largest  department  stores 
(Continued  on  page  80) 
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PIRATE  GOLD  LURES  SYNDICATE  EDITOR 


Charles  B.  Driscoll^  Fired  by  * ‘Treasure  Island”  in  His  Youth,  Has  Developed  Hobby  Into  a  Business- 
Writes  Newspaper  Column,  Books  and  Finds  Reader  Interest  as  Keen  as  His  Own 


T  N  such  a  civilized  sjKjt  as  the  Times 

Building  in  New  York,  22  Hoors  above 
the  Liggett  luncheoneers  and  iualtcd 
milk  addicts,  the  crowds  looking  for  cut- 
rate  theatre  tickets,  and  the  hundreds 
of  thousands  of  men  and  women 
mysteriously  going  about  their  respec¬ 
tive  businesses,  Charles  B.  Driscoll, 
editor  of  the  McNaught  Syndicate,  at¬ 
tends  conferences,  talks  to  the  ubiquitous 
writers  about  that  unusual  feature  they 
have  to  sell,  goes  to  lunch,  and,  in  short, 
lives  the  average  life  of  an  executive. 
In  apiiearance  and  manners,  he  seems  to 
fit  in  tlK*  locale,  and  your  reiKirter,  on 
lidng  admitted  to  his  office,  was  pre¬ 
pared  to  write  an  authoritative  and  in¬ 
formative  article  on  such  subjects  as 
trends  in  the  syndicate  field,  the  tyjies 
of  features  newspapers  demand  from 
syndicates,  and  so  on.  With  the  depres¬ 
sion  and  newspapers’  attempts  at  economy 
in  operation,  the  subject  seemed  jirovoca- 
tive  and  vital. 

But  after  a  few  perfunctory  leading 
questions  and  a  few  perfunctory  unen- 
thusiastic  resiKinses  Mr.  Driscoll,  finger¬ 
ing  a  watchfob  fashioned  of  a  gold 
doubloon,  dateil  1788,  liegan .  talking  of 
pirates  and  of  buried  and  sunken  treasure, 
of  bloody,  desperate  sea  fights  and  of 
swashbuckling  ruffians  who  thought  no 
more  of  making  an  entire  crew  walk  the 
plank  than  a  clerk  in  the  clothing  store 
you  can  see  from  Mr.  Driscoll’s  window 
would  think  of  dropping  in  at  the  Nedick 
stand  on  the  corner  for  his  noon’s 
draught  of  orange  juice. 

Mr.  Driscoll  was  talking  busiiKss. 
Collecting  pirate  lore  is  his  hobby,  but 
it  is  also  his  business.  He  finds  time  to 
pursue  it  in  the  interims  of  managing 
the  editorial  affairs  of  the  syndicate,  and 
not  only  that,  he  has  made  it  a  part  of 
the  syndicate  business.  Proofs  of  his 
weekly  newspaper  feature,  “Pirates 
Ahoy !’’  were  cluttered  on  his  desk.  A 
pre-publication  copy  of  his  book  “Treasure 
Aboard”  was  also  there  in  all  its  shiny 
newness.  Mr.  Driscoll  is  one  man  who 
has  managed  to  make  a  business  out  of 
his  avocation,  agreeably  mixing  his 
routine  with  his  hobby. 

He  had  just  returned  from  a  “pil¬ 
grimage”  to  Oslo,  Norway,  where  a 
famous  old  Viking  ship,  of  a  similar 
type  to  that  used  by  Kricson  on  his 
historic  voyage  to  America,  has  been 
dug  out  of  the  mud  at  Gokstad.  Mr. 
Driscoll  had  some  Icelandic  legends 
translated  while  he  was  there,  and  on 
the  way  home  stopped  at  Lloyd’s  in 
London  where  he  looked  at  some  interest¬ 
ing  pirate  data.  He  passed  several  days 
in  Russia,  too,  and  readers  of  his  daily 
newspaper  column,  “The  World  and 
All.”  are  learning  of  his  violent 
aversion  to  that  country. 

Every  year  he  makes  a  trip  somewhere 
in  the  vicinity  of  where  golden  treasure 
is  supposed  to  lie,  and  he  makes  column 
capital  of  that  and  the  scenes  he  passes 
through  en  route.  The  West  Indies, 
Ireland,  Iceland,  Nova  Scotia  and  Spain 
are  some  of  the  places  he  has  visited. 
He  started  writing  his  columns  six  years 
ago  when  he  joined  McNaught. 

Mr.  Driscoll’s  story  is  the  story  of 
the  Ixiy  who  wanted  to  become  a  street 
car  conductor  and  actually  did  l)ecome  a 
street  car  conductor.  He  was  reared  on 
a  farm  near  Wichita,  Kan.,  and  for  20 
years  did  not  get  out  of  the  confines  of 
Sedgwick  county.  The  first  book  he 
remembers  reading  had  to  do  with  sea 
adventures  and  Stevenson’s  “Treasure 
Island”  made  a  deep  impression  on  him. 
While  he  was  milking  cows  and  hoeing 
com  he  had  sanguinary  dreams ;  he 
wanted  to  see  ships  blow  up  and  he 
wanted  to  “go  rollin’  down  to  Rio,”  as 
most  boys  do  at  that  age.  But  most 
bos’s,  when  they  reach  the  serious  age  of 
20  forego  their  plans  of  world  conquests 
and  even  forget  their  compelling  interest 
in  stKh  a  life.  And  so.  apparently,  did 
young  Driscoll,  when  he  went  to  a 
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I’resbyteriaii  academy  at  Wichita  and 
then  to  Friends  University,  a  Quaker 
scIuKil  in  that  city.  When  he  was 
graduated  from  the  latter  in  1912  he 
decided  to  lie  a  school  teacher. 


Charles  B.  Drisroll 


But  while  in  .school  Driscoll  iK-came 
interested  in  the  university  publication, 
ami  shortly  before  leaving  got  up  what 
is  considered  the  first  "yellow  sheet” 
ever  put  out  by  an  academic  institution. 
He  spread  school  scandal  thick  and  fast, 
but  the  publication  made  a  hit  with  the 
then  editor  of  the  ll'ichila  liable,  (lar- 
land  Ferrell,  who  offered  a  joli  to  tlie 
student. 

F'or  two  years  then  he  was  a  reixirter 
and  he  liked  it.  Then  he  got  a  Ix-tter 
job  on  the  Omaha  Daily  Xetvs. 

While  in  Omaha  he  liecame  a  “muck- 
raker,”  investigating  city  and  county 
.scandals.  “I  was  young  and  full  of  en¬ 
thusiasm.”  he  said,  “and  went  proijing 
with  a  zeal.”  He  thought  he  had  found 
an  outlet  to  his  yearning  for  adventure 
and  his  more  serious  desire  to  help  the 
world,  for  which  purpose  he  had  taken 
up  the  schiKil  teaching  idea.  Upton 
Sinclair’s  “The  Jungle.”  an  expose  of 
conditions  in  the  packing  industry,  had 
given  the  reporter  great  ambition,  and  a 
short  interview  with  Mr.  Sinclair  in 
Omaha  had  augmented  his  enthusiasm. 
Driscoll  was  working  on  an  unusually 
hard  story.  He  finally  got  it  Ixittled. 
Two  men  were  going  to  tell  him  every¬ 
thing.  Then  the  two  men  were 
murdered.  He  wrote  the  story  anyhow, 
on  information  received  elsewhere,  and 
a  few  weeks  later  was  mercilessly  moblied 
by  gangsters  in  the  courthouse.  He  was 
roughed  up  and  disillusioned.  He  got  to 
thinking  things  over  and  decided  that  his 
life  was  not  meant  for  such  strenuous 
and  dangerous  work.  He  stayed  in 
Omaha  long  enough  to  prove  that  he 
hadn’t  been  scared  out  of  his  job  and 
then  went  to  St.  Paul,  where  he  was 
determined  to  put  an  idea  of  his  into 
operation  that  was  more  peaceful  and 
less  arduous  than  tickling  the  animosities 
of  rough,  hard  and  unscrupulous  men 
.“After  you  pass  the  age  of  25,”  Mr. 
Driscoll  said,  “you’re  not  so  anxious  to 
be  crucified  for  a  cause.” 

Mr.  Driscoll’s  idea  w'as  to  start  on  a 
newspaper  something  now  widely  used — a 
school  page.  “At  that  time,”  he  said, 
“schools  were  generally  hostile  to  news¬ 
papers.  The  only  news  printed  was  of 
a  more  or  less  scandalous  or  .sensational 
nature.  I  thought  I  could  start  a  weekly 
page  of  interest  to  school  people — 
teachers,  parents,  and  pupils  alike.”  He 
approached  H.  B.  R.  Briggs,  then  the 
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editor  of  the  St.  Paid  Daily  Ncics,  with 
his  plan,  and  Mr.  Briggs  fell  in  with  the 
idea.  The  page  was  started  on  the  News, 
said  to  lie  the  first  of  its  kind  in  the 
country,  with  (lictures,  features  and  news. 
It  brought  a  class  circulation  with  it  that 
proved  its  worth.  F'or  three  years  Mr. 
Driscoll  etlited  this  feature,  and  was  as 
enthusiastic  alxnit  it,  he  said,  as  he  for¬ 
merly  had  been  alxnit  the  bhxxl-thir.sty 
piratical  folk. 

He  came  on  to  New  York  then  for 
awhile  and  was  mail  service  editor  of 
the  United  Press.  While  in  New  York 
he  studied  more  at  the  New  Scliool  for 
.S(x;ial  Research.  In  1919  he  took  the 
job  of  editor  of  the  IVichita  llagle,  the 
paper  he  had  started  with,  and  stayed 
with  it  four  years,  leaving  to  join  the 
Cleveland  Press  as  associate  editor  in 
1924.  The  year  following  he  returned 
to  New  York  as  editor  of  the  McNaught 
Syndicate.  Incidentally  his  sister,  Helen 
Driscoll,  is  now  with  the  Cleveland  Press, 
ajipropriately  enough  as  school  page 
etlitor. 

The  job  at  Me  Naught's  was,  of  course, 
arduous,  but  -Mr.  Driscoll,  his  zeal  for 
civic  reform  cold,  his  absorbing  interests 
in  schools  fading  because  of  a  lack  of 
contact,  returned  to  his  first  enthusiasm 
-pirates.  He  began  his  pirate  articles 
together  with  the  daily  “This  World  and 
.Xll."  He  began  a  collection  of  piratical 
items,  books,  arms,  coins,  etc.  He  thought 
at  first  he  might  have  material  to  keep 
the  feature  going  six  months.  But  the 
more  he  wrote  the  more  he  had  to  write 
about.  letters  from  many  interested  per¬ 
sons  came  pouring  in.  offering  new 
stories,  new  leads,  new  clues.  Mr.  Dris¬ 
coll  lx?gan  visiting  the  .scenes  he  had 
written  alxiut,  and  he  got  more  authentic 
information  and  a  genuine  atmosphere. 
His  library  and  collection  grew  to  the 
]x>int  where  he  believes  it  is  now  the 
largest  of  its  kind  in  the  world.  Never, 
he  .said,  has  he  had  to  resort  to  the  New 
York  Public  Library  for  information. 

In  the  meantime,  as  is  nearly  always 
the  case,  he  became  recognized  as  an 
authority  on  pirate  lore.  Last  winter 
he  gave  a  regular  schedule  of  pirate  talks 
over  the  radio,  and  this  year  he  is  plan¬ 
ning  to  do  the  same.  He  lx?came  much 
in  demand  as  a  speaker  before  certain 
groups.  letters,  asking  his  opinion  of 
such  and  such  an  expedition  for  digging 
up  buried  treasure  and  what  he  thinks 
of  the  possibilities  of  success,  come  in 
to  him  from  all  over  the  world. 

His  book  “Doubloons,”  published  last 
year,  found  a  waiting  public  and  the 
b«K)k  this  year  is  going  into  another 
Iirinting.  His  new  book,  intended  pri- 
marilv  for  juvenile  readers,  will  be  out 
Oct.  13. 

“The  six  months  I  thought  my  in¬ 
formation  about  pirates  would  hold  out 
for  feature  articles.”  he  said,  “went  by 
without  scarcely  dipping  into  it.  And 
now  that  1  have  become  serious  on  the 
subject  I  find  it  is  absolutely  inex¬ 
haustible.  And  the  number  of  people  in¬ 
terested  also  seems  surprising.  Either 
the  audience  is  constantly  changing  or  it 
doesn’t  get  tired  of  the  stories  I  tell.” 

This  interest  manifests  itself  in  many 
different  ways,  Mr.  Driscoll  said.  In 
the  first  place,  he  added,  the  number  of 
expeditions  that  go  out  every  year  to 
rake  in  the  doubloons  and  pieces  of  eight 
that  legend  and  history  have  placed  in 
the  Ixittom  of  the  sea  or  under  the  un¬ 
trodden  surface  of  far-off  islands  is 
really  amazing.  Stories  of  these  quests 
for  gold  seldom  get  in  the  newspapers, 
he  said,  because  the  men  who  head  them 
are  not  anxious  that  other  people  should 
know  their  plans,  and  because  thev  are 
not  particularly  eager  to  be  the  object 
of  derision  when  the  expeditions  prove 
bootless. 

“No,”  said  Mr.  Driscoll,  “I  have  never 
taken  part  in  a  treasure  hunt.  Such  un¬ 
dertakings  are  the  purest  gambles,  and 


the  cost  of  an  expedition  often  is  much 
more  than  the  amount  of  treasure  un¬ 
earthed — in  cases  where  gold  is  actu¬ 
ally  found.  But  the  type  of  men  that  do 
go  in  for  such  things  would  surprise 
you.  Not  infrequently  they  are  opera¬ 
tors  in  Wall  Street.  I  think  their 
expeditions  are  justifiable  if  they  are 
wealthy  enough  to  afford  them;  the 
pleasure  they  get  out  of  making  plans 
and  executing  them  is  certainly  some¬ 
thing.” 

And  at  that,  Mr.  Driscoll  said,  they 
and  anylxxly  else  might  as  well  be  down 
in  the  West  Indies  diving  for  theoretical 
fortunes  as  buying  stock  at  high  prices 
and  selling  them  at  low. 

W’henever  he  is  asked  for  advice  on 
the  probability  of  success  in  a  contem¬ 
plated  expedition,  he  discourages  it,  he 
said,  on  the  ground  that  it  is  a  bad 
gamble.  But  few  people  take  advice  on 
the  subject.  There  is  an  expedition  out 
now,  he  said,  on  Oak  Island  in  Nova 
Scotia  where  there  is  a  well-known 
treasure,  the  one  he  has  written  most 
about. 

Mr.  Driscoll  offered  practical  proof 
of  the  actual  existence  of  such  treasures 
in  his  doubloon  watchfob,  previously 
mentionetl.  That  shining  example  came 
from  a  treasure  in  Cocos  Island,  near 
Costa  Rica.  He  also  showed  a  piece  of 
eight  which  he  said  was  taken  from  a 
pirate  ship  that  Sir  Francis  Drake  drove 
ashore  on  the  coast  of  Ecuador. 

Mr.  Driscoll  lives  in  Yonkers,  N.  Y., 
commuting  daily  to  work.  When  he 
goes  home  at  night  he  works  until  about 
one  a.m.  A  niece,  who  lives  with  him 
and  his  family,  is  an  excellent  stenog¬ 
rapher,  and  helps  prepare  his  bo^ 
manuscripts.  He  writes  his  columns 
whenever  he  can  find  time,  either  at 
home  or  at  the  office. 

He  was  married  in  New  Y’ork  in  1918, 
and  has  two  daughters.  He  met  his 
wife  in  St.  Paul  when  he  was  with  the 
News  and  they  were  later  married  in 
New  Y'ork. 

Mr.  Driscoll  was  called  out  of  his 
office  by  a  stenographer  to  talk  with 
some  man  “who  knew  of  another  buried 
treasure.”  He  w’as  only  gone  a  moment 
hut  in  the  interim  your  reporter  h^ 
time  to  .scan  the  proof  sheet  Mr.  Dris¬ 
coll  gave  him  of  one  of  the  future  pirate 
releases.  The  first  paragraph  started: 

“Thomas  Pound,  to  leap  quickly  to 
the  end  of  the  story,  died  ip  his^^  bed. 
What  a  break  for  a  bloody  pirate!” 


WIRELESS  FOR  U.S.  PRESS 


France  Set*  Aside  Station,  and  Will 
Get  Use  of  Facilities  Hers 

Charles  Guernier,  French  Minister 
Posts  and  Telegraphs  has  _  approvw 
arrangements  which  will  set  aside  for  the 
use  of  the  American  press  a  wireless  sta¬ 
tion  in  France,  according  to  a  special 
cable  to  the  New  York  Times.  In  return 
Press  Wireless,  representing  the  prts*.®* 
the  United  States,  will  hold  one  of  iw 
wireless  stations  in  the  United  States 
open  to  the  service  of  the  press  of  Fran«. 

This  is  the  first  arrangement  of  its 
kind  to  be  concluded  and  has 
approved  by  the  French  Ministry  aft 
a  year’s  negotiations.  p 

The  receiving  station  of  the  rw 
Wireless  in  America  will  be  at  Lin 
Neck,  L.  I.,  and  the  transmitting, 
tion  at  Hicksville,  L.  I.  The 
station  in  France  for  the  present  wii 
that  at  "Villejuif,  a  suburb  of  Fans. 

CRADDOCK  GOES  TO  PARIS 

John  C.  Craddock,  who  has  b^* 
the  cable  desk  of  Nerv  york  n 
Tribune,  saiM  for  Paris  this  w 
become  assistant  night  editor  j 

Herald.  Formerly  he  was  c'ty  fdi^ 
the  Albany  (N.Y.)  Fnickerbock^ 
and  prior  to  that  he  worked  on  ■ 
papers  in  Syracuse  and  Washington, 


PHILADELPHIA’S  BILLION  DOLLAR  MARKET,  "NEARLY  EVERYBODY  READS  THE  BULLETIN 


are  checking  rates 


Philadelphia  homes  —  sets  a  record  for 
metropolitan  cities. 

Its  market — America’s  great  City  of  Homes 
—  invests  one  billion  dollars  yearly  in 
Philadelphia’s  retail  shops. 

As  to  present  buying  power:  Savings  banks 
reports  show  record  -  breaking  deposits  — 
waiting  to  be  tempted  into  thrifty  use. 

For  you  manufacturers  who  are  working 
on  reduced  margins,  you  who  are  concerned 
over  selling  expense  —  the  cost  and  cover¬ 
age  of  The  Evening  Bulletin  in  Philadel¬ 
phia  will  produce  profitable  sales,  today. 


TT’S  A  SIGN  of  the  times — and  it’s  a  healthy 
^  sign  —  that  executives  are  taking  a  long 
look  at  their  advertising  lists. 

Sharp  pencils  are  checking  rates;  keen 
minds  are  weighing  markets.  And  some  well- 
planned  campaigns  should  come  out  of  it  all. 

The  Philadelphia  Bulletin  thrives  on 
sharp  pencil  analysis. 

Its  advertising  cost  is  the  lowest  in  years, 
the  lowest  of  any  great  newspaper  in  Amer¬ 
ica:  $1.16  per  milline*;  $.65  an  agate  line. 

Its  circulation  climbed  to  a  new  high  level 
of  560,855  net  paid  daily  in  1930.  Six  months 
of  1931  outstripped  that  mark  with  566,876. 
All  without  premium  or  circulation  contest. 

Its  coverage — ninety-one  per  cent,  of 


*Milline  is  an  advertising  trade  term  denoting  the  cost  of  a  line  of  advertising  (one- 
fourteenth  of  an  inch)  printed  in  one  million  copies  of  any  given  publication.  It  gives 
a  basis  upon  which  to  compare  the  cost  of  publications  with  different  rates  and  circula¬ 
tions.  It  is  computed  by  dividing  the  circulation  into  the  rate,  multiplied  by  one  million. 


The  Evening  Bulletin 


Detroit  Office:  321  Lafayette  Boulevard 
San  Francisco  Office  ...  5  Third  Street 


ROBERT  McLEAN,  President 
WILLIAM  L.  McLEAN,  Jr.,  Vice  President  &  Treasurer 
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N.  Y.  EDITORS  DISCUSS 
DEPRESSION  NEWS 


DAILY  ANALYZES  PUBLISHING  PROFITS 


NEWS  WITHOUT  FRILLS 
PUBLISHER  URGES  ’ 


Afree  That  Public  Should  “Know 

the  Worst”  to  Present  Rise 
of  Rumors — Harold  Johnson 
Re-elected  President 

(Special  to  Editoe  &  Publisher) 

Utica,  N.Y.,  Sept.  21. — Discussions 
relating  to  prcfclems  of  public  import¬ 
ance  in  order  to  clarify  editorial  atti¬ 
tudes  brought  about  an  interesting 
quarterly  meeting  of  the  New  York 
State  Society  of  Newspaper  Klditors  at 
Hotel  Martin  here  today. 

President  Harold  B.  Johnson  of  the 
H'atcrloivn  Times  was  re-elected,  like¬ 
wise  M.  Atwood  of  Rochester, 

secretary -treasurer.  Paul  B.  Williams 
of  the  Utica  Press  presided  in  the  ab¬ 
sence  of  President  Johnson.  It  was 
decided  to  hold  the  next  meeting  at 
Syracuse,  Nov.  20. 

How  newspapers  should  handle  un¬ 
employment  news,  wage  reductions,  and 
the  administration  of  funds  to  relieve  the 
needy  were  questions  submitted  by  Mr. 
Williams.  While  opinions  differed  to 
some  extent  it  was  felt  that  where  there 
was  insuflicient  work  to  keep  all  em¬ 
ployes  busy  in  a  plant  the  best  way  out 
is  to  rc-duce  the  number  of  working  liours 
or  days  |)er  week  per  person  and  thus 
give  more  persons  an  opportunity  to 
work.  While  the  proposition  of  reduc¬ 
ing  wages  found  little  favor  it  was  felt 
that  reducing  the  time  a  man  worked 
and  paying  him  accordingly  was  most 
feasible. 

ITie  editors  agreed  newspai)ers  should 
print  unfavorable  business  news,  altbough 
without  overemphasis.  The  opinion  pre¬ 
vailed  that  it  is  much  l>etter  for  the 
public  to  l)elieve  that  it  ‘‘knows  the 
worst”  than  to  i)ermit  any  uncertainty 
to  exist  which  would  give  rise  to  rumors 
and  still  further  uncertainty. 

The  second  question  the  society  con¬ 
sidered  was  stated  by  Secretary  M.  \’. 
Atwood  as  follows:  “Some  teen  age 
l)oys  in  a  suburban  village  were  caught 
in  petty  thefts.  The  village  policeman 
dressed  them  up  in  girls’  clothing  and 
marched  them  through  the  streets.  Now 
what  was  the  right  thing  for  the  news¬ 
paper  in  the  nearby  city  to  do?  Should  it 
print  the  story?  Should  it  omit  the 
names?  Should  it  print  a  picture,  even 
showing  the  backs  of  the  youngsters? 
There  is  a  lot  involved,  in  view  of  the 
present  discussion  of  crime  and  juvenile 
delinquency.” 

This  was  explained  by  Mr.  ,\twood  as 
an  actual  hapi)ening.  The  offense  was 
not  a  first  one  and  the  lK)ys  had  lieen 
arraigned  before  a  justice  of  the  peace 
first. 

The  justice  agreed  to  the  parading 
through  the  streets  in  girls’  clothes  at  the 
l)ehest  of  the  policeman,  the  idea  being 
that  poking  fun  at  the  boys  might  be  a 
new  Jiiethod  of  .shaming  Itoys  away  from 
crime. 

Discussion  of  the  subject  brought  no 
agreement  among  the  editors.  Several 
felt  that  the  story  should  be  used  and 
the  names  of  the  boys  omitted.  Others 
dissented  and  felt  that  if  any  story  was 
used  the  names  of  the  persons  are  a 
necessity.  Still  others  argued  that  the 
unusual  punishment  might  I)e  a  subject 
for  thought  in  dealing  with  criminal 
tendencies.  Some  felt  the  officers  of  the 
law  were  going  l)cyond  their  preroga¬ 
tive  in  administering  justice  in  such  a 
manner,  and  others  looked  upon  the 
happening  as  harking  hack  to  the  days  of 
the  stocks  and  pillories. 

No  vote  was  taken  to  find  out  what 
each  editor  would  do,  as  in  the  previous 
question.  Use  of  a  picture  was  frowned 
on  by  nearly  all.  Further  discussion 
took  place  as  to  how  far  it  is  legitimate 
for  newspapers  to  go  in  publishing  hap¬ 
penings  of  a  similar  nature,  the  sul>- 
stance  of  which  was  that  each  case  must 
be  weighed  carefully  by  the  editor  on  its 
merits,  the  effect  upon  the  persons  in¬ 
volved  and  the  community  at  large. 

Mr.  Atwood  was  instructed  by  the 
meeting  to  write  to  press  association 
managers  regarding  some  method  of  in¬ 
dicating  capitalization  in  all-cap  printer 
copy.  His  letter,  sent  this  week,  sug- 


CLOSE  study  of  the  printing  and  pub¬ 
lishing  industry  over  a  period  of  two 
years  fails  to  disclose  any  greater  loss 
in  this  division  than  that  felt  by  the  most 
strongly  entrenched  lines  of  business, 
the  Chicago  Journal  of  Commerce  said 
in  an  article  Sept.  19. 

“Probably  the  general  incidence  of 
the  depression,”  the  article  said,  “was  the 
immediate  incentive  for  business  men  to 
catch  up  the  loose  ends  of  their  affairs. 
With  a  falling  off  in  sales,  revenues  and 
profits,  it  has  been  found  desirable  in 


most  cases  to  curtail  new  capital  out¬ 
lays,  pare  expense  accounts,  and  fre¬ 
quently  to  cut  advertising  expenditures. 
Arising  directly  out  of  this  tendency,  and 
in  the  normal  course  of  business,  the 
printing  and  publishing  industry  has  ex¬ 
perienced  its  share  of  difficulty.  Close 
study  of  the  results  obtained  in  the  last 
two  years  fails  to  disclose  any  greater 
loss  in  this  division,  however,  than  that 
felt  by  the  most  strongly  intrenched  lines 
of  business.  Tables  presented  by  the 
lournal  of  Commerce  follow: 
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1.37 

2,018,741 

3.49 
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3.75 

2,021,887 

3.37 
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3.72 

1.809,411 

7.07 

2.228,615 

8.71 
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V.32 
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3.53 
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American  Bank  Note .  $ 

American  News  . 

American  Type  Founders . 

(ieneral  Printing  Ink  . 

Butterick  . 

<‘onde  Nast  Puhlications  . 

('iirtis  Publishing  . 

Hoe  (R.)  . 

International  Printing  Ink  . 

Intertvpe  . 

McUail  . 

Lincoln  Printing  . 

Mcriraw-TIill  Publishing  . 

United  Business  Publishers  . 


a  share 

a  share 

1931 

com. 

19.30 

com. 

$  239,359 

$0.16 

$1,461,648 

$2.03 

113.848 

0.52 

425.44.3 
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§300.000 

§1.78 

§650,000 

§5.67 

362,462 

1.25 

413,161 

1.51 

411,968 

2.24 
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2.04 

350,242 

1.12 
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2.68 

7,718,130 
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5.08 

•33,034 

•aO.34 
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a2.05 

163,631 

•0.12 

■  126.886 

•0.29 

151,756 
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.303,797 

1.17 

1,168,319 

2.04 

1,301,222 

2.26 

425,873 

2.15 

425.546 

2.12 

696,928 

1.16 

1,102,335 

1.85 

97,377 

•0.58 

386,089 

1.35 

*  Deficit, 
federal  taxes. 


a  Class  A.  tSeven  months  ended  July  31  before  depreciation,  interest  and 
5Six  months  ended  February  28. 


gested  the  idea  should  not  go  into  the 
realm  of  newspaper  style,  but  merely  in¬ 
dicate  capitals  of  proper  nouns.  He  cited 
the  name  of  Hawks,  the  aviator,  which 
often  slips  into  newspaper  columns  un- 
capitalizH.  He  suggested  that  perhaps 
a  colon  could  be  used  before  a  capital  in 
this  manner  “THAT  :H,\WKS  TOOK 
OFF  AT  6:30.” 

Walter  T.  Brown  of  the  Albany  bureau 
of  the  .\ssociated  Press  explained  the 
coverage  of  the  special  session  of  the 
legislature  at  Albany. 

Tliose  present  included  Fred  H.  Cnwk. 
Cortland  Slattdard;  Douglas  N.  Col- 
larxler,  Malone;  Gerrit  S.  Hyde.  Wash¬ 
ington.  N.J.;  Walter  P.  Plummer, 
Albany  Knickerbocker  Press;  Frank 
Parker  Stockbridge,  the  American  Press. 
New  York;  Fred  M.  Mcl.ennan,  Buffalo 
Courier-Express;  Clarence  T.  Leighton, 
Oswego  Palladium  Times;  Dwight  Mar¬ 
vin,  Troy  Record;  W.  A.  Gracey,  Gene7'a 
Daily  Times;  Walter  T.  Brown,  the 
Associated  Press,  Albany;  Harry  F. 
I^ngdon,  IVafertoum  Times;  L.  M.  Mil¬ 
ler,  Oneida  Dispatch;  A.  H.  Kirchhofer, 
Buffalo  Er’cning  News;  M.  V.  Atwood, 
Gannett  Newspapers,  Rochester;  H.  M. 
Sanford,  Rochester  Democrat  and  Chroni¬ 
cle;  Prentiss  Bailey,  W.  W.  Canfield. 
G.  A.  Bradley,  Utica  Obserr'cr-Dispatch ; 
Paul  B.  Williams,  D.  Emlyn  Evans, 
Hugh  Hughes,  Utica  Press;  j.  O.  Sim¬ 
mons,  Syracuse  University. 


SELLING  STOCK  TO  STAFF 

Ridder  Brothers  Offering  Per  Cent 
Preferred  on  Installments 

Ridder  Brothers,  Inc.,  New  York,  is 
offering  an  issue  of  6^  per  cent  cumu¬ 
lative  preferred  stock  to  employes. 

The  circular  says  Ridder  Bros,  Inc., 
has  control  of  or  a  substantial  interest 
in  :  The  Nc7v  York  Journal  of  Commerce 
and  Commercial,  Nni’  Yorker  Stoats 
Zeitung,  Long  Island  Dailv  Press,  St. 
Paul  llispateh,  St.  Paul  Pioneer  Press, 
Aberdeen  (S.D.)  American,  Aberdeen 
Evening  Neivs,  Seattle  Times,  Grand 
Forks  (N.D.)  Herald. 

The  circular  says  in  part:  “No  em¬ 
ploye  is  under  obligation  to  buy  this 
stock  .  .  .  you  may  buy  as  small  an 
amount  as  $100  par  value  share  of  stock 
calling  for  a  payment  of  $1  per  week  for 
two  years.” 

THORNE  PROMOTED 

Homer  Thorne,  formerly  of  the  day- 
city  desk  of  the  New  York  World- 
Telegram,  has  been  promoted  to  night  city- 
editor,  succeeding  Wesley  Price,  who  has 
resigned  and  gone  to  Tulsa,  Okla.,  where 
he  is  devoting  his  time  to  writing  fiction. 
Donald  Godard,  formerly  automobile 
editor  of  the  World-Telegram,  also  has 
resigned.  He  intends  to  start  a  weekly 
paper  in  Homer,  N.  Y. 


Director  of  Belfast  Telegraph,  on 
Visit  to  U.  S.,  Tells  Circulation 
Formula,  Emphasizing  Value 
of  Well-Paid  Reporters 


LcK)king  back  upon  more  than  half  a 
century-  of  association  with  one  news¬ 
paper,  Sir  Robert  H.  H.  Baird,  venerable 


PROFITS  OF  PUBLISHING  LEADERS. 

Advertising,  printing,  publishing,  including  electrotyping,  engraving,  linotype  and  printing 
equipment  manufacture. 

Net  income  for  years  ended  Dec.  31 


American  Colortyf)e  .  $ 

It  American  Type  Founders  . 

ilBobbsMerrill  . 

Boston  Herald-Traveler  . 

Brush  Moore  Newspapers  . 

Butterick 

('hicago  Daily  News  . 

(^onde  Nast  Publications  . 

Consolidated  Press . . 

(ourier-Post  . 

C'uneo  Press  . 

f'urtis  Buhlishing  .  19,121,026 

tieneral  Outdoor  Advertising  . 

( leneral  Printing  . 

Hearst  Consolidated  Pufdications  . 

Hall  (W.  F.)  Printing  . 

Hoe  (R.)  &  Co . 

International  Printing  Ink  . 

International  Textliook  . 

Intertype  Corp . 

Kem|>er-Thomas  . . 

I^  Salle  F-xtension  University  . 

I.anston  Monotype  Machine  . 

Lincoln  Printing  . 

Ludlow  Typograph  . 

Macfadden  Publications  . 

McCall  Corp . 

Mc(  iraw’-Hill  Publishing  . 

Mergenthaler  Linotype  . 

Morgan  Lithograph  . .  s*345,004 

National  Screen  Service  . 

Philadelphia  Inquirer  . 

Pictorial  Review  . 

Rudolph  Guenther — Russell  l.aw . 

Standard  Store  Service  . 

Traung  I..alH‘l  &  Lithograph . 

United  Business  Publishers  . 

WimmI  Newspaper  Machinery  . 

•Deficit.  (IParcnt  conipanv  only.  *^Vears 
months  ended  March  31.  p  Nfay  15  to  December  31,  1929.  m  February  28 
year.  b  Class  B.  n  Before  federal  taxes,  g  Net  operating  income. 

NET  PROFITS  OF  FIRST  HALF-YEAR 
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Sir  Robert  H.  H.  Baird 

managing  director  of  the  Belfast  (Ire¬ 
land)  Telegraph,  has  little  patience  with 
circulation  premiums,  insurance  schemes, 
and  other  modern  frills  for  obtaining 
readers.  N'isiting  New  York  this  week 
be  told  l-a)rn)R  &  I’um.isHhR  the  circula¬ 
tion  formula  that  has  built  up  his  paper 
to  its  present  high  position:  (1)  News 
smartly  put,  without  elalx)ration  or  waste 
of  space,  (2)  earliest  news,  and  (3)  news 
well  told  by-  first-class  reporters. 

Amplifying  the  last  point.  Sir  Robert 
said  his  paper  in  general  paid  news  men 
the  highest  rates  in  Ireland.  The  Bel¬ 
fast  territory,  he  said,  had  been  lightly 
touched  by-  business  depression,  partly  be- 
caii.se  of  shipbuilding  activity,  and  he 
added  that  there  was  practically-  no  un¬ 
employment  among  new-spapermen  in 
Ifelfast.  When  mechanical  men  were 
needed,  he  said,  it  was  necessary  to  send 
elsewhere  for  them.  As  for  reporters  and 
other  editorial  men,  there  was  no  use  to 
send  across  the  channel,  because  “no 
Englishman  and  no  Scotchman”  could 
grasp  the  Irish  mind. 

Sir  Robert,  who  is  76  years  oH 
entered  business  at  an  early  age  with  hh 
father  William  S.  Baird,  one  of  the 
founders  of  the  Belfast  Telegraph.  He 
became  manager  of  the  enterprise  in  1886. 
after  the  death  of  his  father,  and  all  de¬ 
tails  of  its  operation  have  been  under  his 
supervision  since.  He  was  knighted  by 
King  George  during  the  latter’s  visit  to 
Belfast  in  1921. 

In  addition  to  the  Belfast  Telegra^ 
he  directs  the  Belfast  Weekly  Telegrafn. 
the  Ballymena  Telegraph,  the  Leriu 
Times.  Ireland’s  Saturday  Night,  and  the 
Irhh  Daily  Telegraph. 

He  brought  with  him  on  bis  American 
trip  blackthorn  walking  sticks  for  Kf' 
Cooper,  general  manager  of  the  As^ 
dated  Press,  and  Frank  B.  Noyes  of  tlx 
Washington  Star,  president  of  the  As*^ 
ciated  Press;  also  heavy  polished  snu- 
lelaghs”  to  be  present^  to  By-n* 
Price  of  Washington,  and  JacksOT  - 
Elliott,  Charles  Stephenson  Smith  an 
James  Wright  Brown  of  New-  York. 

After  visiting  Washington,  he  plaww 
to  sail  from  Boston  Oct.  4  on  his  retu 
home. 

"PUCK”  APPEARS 

“Puck— The  Comic  Weekly" 
16-page  section  on  Hearst 
papers,  made  its  appearance  in  1/  ' 

Sept.  20.  National  advertising 
section  is  being  solicited.  Rates  arej  . 
for  the  back  page  in  four  colors. 
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O  N  Striking  Balances 

The  books  of  great  corporations,  though  the  figures  on  them 
run  into  millions,  must  balance  to  the  penny.  Yet  when  it 
comes  to  striking  a  balance  between  actual  and  potential 
sales  in  a  given  market,  those  same  corporations  may  be 
thousands  of  dollars  short  and  think  little  of  it. 

In  Chicago,  for  instance,  there  is  a  sales  potential  far 
greater  than  some  advertisers  seem  to  realize  exists.  For 
how  else  explain  the  attempts  frequently  made  to  build  ade¬ 
quate  distribution  and  sales  in  the  nation’s  second  market 
with  a  pint-size  advertising  campaign  in  one  newspaper? 

We  shall  never  hesitate  to  say  that  anyone  who  attempts  to 
get  anywhere  in  Chicago  with  a  Kokomo-sized  campaign 
knows  very  little  about  Chicago  and  deserves  what  he  gets. 

In  building  and  maintaining  the  Chicago  American’s  cir¬ 
culation  leadership  in  Chicago  we  have  acquired  a  pro¬ 
found  respect  for  Chicago’s  tremendous  responsiveness  to 
sound  advertising  and  selling  strategy — and  quite  a  fund  of 
knowledge  on  the  subject.  That  knowledge,  through  the 
Boone  Man,  is  at  every  advertiser’s  command. 

CHICAGO  AMERICAN 

a  good  newspaper  now  in  its  ELEVENTH  YEAR 
of  circulation  leadership  in  Chicago’s  evening  field 

• 

National  Representatives :  RODNEY  E.  BOONE  ORGANIZATION 


SPANISH  OFFICIAL  WOULD  MOBILIZE 
WORLD  OPINION  FOR  PEACE 

Alejandro  Lerroux,  Foreign  Minister  and  President  of  Spanish 
Press  Association,  Requests  League  of  Nations 
Confer  With  Press 

By  ALBIN  E.  JOHNSON 

Geneva  Correspondent,  Editor  dk  Publisher 


NEW  AGENCY  PRESIDENT 


Gen- EVA,  Sept.  12.— The  drive  for 
mechanical  disarmament  well  under 
way,  and  an  international  conference  for 

reduction  and  _ 

limitation  of 
armaments  now 
assured  for  early 
next  year,  the 
Spanish  Republic 
has  given  official 
recognition  to  the 
campaign  to 
mobilize  world 
opinion  in  favor 
of  peace.  Moral 
disarmament  i  s 
the  keynote  struck 
by  Alejandro 
I.«rroux,  presi-  Ai.ejandko  Lekroux 
dent  of  the  Span¬ 
ish  Press  Association  and  foreign  minister 
in  Alcala  Zamora’s  Republican  govern¬ 
ment.  lerroux,  first  delega'e  to  the 
league  Assembly  which  has  just  closed, 
put  before  the  delegations  of  50  countries 
which  were  represented  the  following 
resolution : 

“Considering  that  the  organization  of 
peace  demands  the  maintenance  of  an 
international  spirit  freed  from  all  preju¬ 
dices  and  misconceptions, 

“And  convinced  of  the  necessity  of 
ensuring  that  the  press  of  all  nations 
receives  as  impartial  and  complete  in¬ 
formation  as  i)ossible, 

“The  Assembly  requests  the  Council 
of  the  League  to  consider  the  possibility 
of  devising,  with  the  assistance  of  the 
press,  means  of  preventing  the  dissemina¬ 
tion  of  such  false  reports  as  may  hinder 
the  maintenance  of  peace  and  goodwill 
among  the  peoples.” 

Just  what  action  the  League  Council, 
which  is  the  executive  Ixxly  for  dealing 
with  recommendations  of  the  Assembly, 
will  take  to  put  into  effect  the  Spanish 
resolution  has  not  been  decided  upon. 
The  League  sponsored  one  Press  Con¬ 
ference  several  years  ago  and  may  call 
another  in  conjunction  with  the  Dis¬ 
armament  Conference  next  February.  It 
may,  on  the  other  hand,  deal  directly 
with  the  International  -\ssociation  of 
Journalists  Accredited  to  the  League, 
which  represents  some  200  newspaper¬ 
men  of  about  32  countries. 

Although  he  did  not  mention  it.  there 
is  little  douht  that  the  Spanish  Foreign 
Minister  had  in  mind  the  activities  of 
Big  Navy  and  armaments  propagandists 
who  have,  at  various  times  in  tlie  past, 
sought  to  operate  during  Geneva  Con¬ 
ferences.  Also  he  still  remembers  the 
predicament  of  the  Spanish  press  during 
the  General  Primo  de  Rivera  Dictator¬ 
ship  and  the  subsequent  military  regimes 


under  General  Daniascu  llerenguer  and 
Admiral  Aznar. 

"Spain,  which  has  nothing  to  fear  from 
publicity,  has  repeatedly  suffered  from 
misunderstandings  fostered  by  the  press,” 
said  Mr.  Lerroux.  “Now  Spain  has  re¬ 
gained  by  democratic  means  the  free  con¬ 
trol  of  her  destinies.  She  has  established 
a  complete  union  of  puriiose  among  the 
Spanish  people,  the  nation  and  the  state, 
failing  which  any  pacific  understandings 
between  governments  have  in  the  past 
proved,  and  will  in  the  future  prove, 
precarious.” 

Mr.  Lerroux  believes  that  the  very  best 
guarantee  of  the  efficacy  of  any  peace  or 
other  treaty  is  the  assurance  that  the 
signatures  of  governments  are  backed  by 
the  democratic  will  of  peoples.  An  un¬ 
informed  public,  or  a  misinformed  public, 
cannot  Ijc  expected  to  implement  the 
signatures  of  governments,  he  holds. 

“Neither  the  organization  of  peace  nor 
even  disarmament— at  all  events  within 
the  limits  at  present  possible — is  sufficient 
to  ensure  peace,”  he  said.  “Peace  is  a 
state  of  mind.  Therefore  we  must  keep 
a  careful  eye  uikjii  the  causes  that  may 
pre-dispose  public  opinion  in  different 
countries  to  rivalry  and  war.  Two  of 
these  causes  seem  to  me  to  be  dangerous. 
First  of  all,  there  is  economic  competi¬ 
tion.  As  long  as  the  absence  of  inter¬ 
national  co-operation  forces  the  nations 
into  rivalry  on  the  markets  of  the  world, 
introducing  methods  inevitably  lK)rrowed 
from  war  psychology,  it  will  be  vain  to 
seek  through  mere  disarmament  the  ideal 
of  peace  by  which  we  are  all  inspire<l. 
Therefore  we  must  endeavor  to  build  up 
economic  co-operation  on  new  founda¬ 
tions,  inspired  by  those  sentiments  of 
international  solidarity  which  the  uni¬ 
versal  nature  of  the  present  crisis  bring 
so  clearly  into  the  foreground. 

“There  is,  however,  one  other  cause 
of  anxiety  more  capable  than  any  other 
of  inducing  a  state  of  public  opinion 
favorable  to  war.  It  is  tlie  influence  that 
may  be  exerted  on  public  opinion  in  vari¬ 
ous  countries  by  a  press  insufficiently 
informed  of  the  intentions  and  acts  of 
other  countries.  It  would  be  a  great 
mistake  to  suppose  that  in  such  matters 
danger  can  only  proceed  from  ill-will  or 
bad  faith.  Generally,  on  the  contrary,  an 
atmosphere  of  international  mistrust  — 
even  an  atmosphere  of  absolute  tension 
— develops  as  a  consequence  of  false  in¬ 
terpretations.  due  either  to  insufficient 
information  or  to  simple  misunderstand¬ 
ings  caused  by  the  natural  differences 
between  national  outlooks.  This  vast 

field  of  international  information,  this 
task  of  clarifying  and  purifying  the  chan¬ 
nels  and  sources  of  the  distribution  of 
news,  seems  to  belong  naturally  to  the 


Ralph  V.  Sollitt,  recently  promoted 
to  chief  executive  position  in  Lord  & 
Thomas  and  Logan.  Inc.  He  was 
formerly  executive  vice-president  in 
the  Chicago  office  of  the  agency. 

league  of  Nations;  it  at  least  is  the 
League  which  could  take  the  initiative 
in  exploring  the  iK)ssibilities  of  reform 
and  progress  that  oi)ens  before  us.” 

“SPECIAL”  APPOINTED 

The  Nilfx  (O.)  Times  has  appointeil 
the  Devine-Tenney  Corporation,  New 
York,  Chicago  and  Des  Moines,  als  its 
national  advertising  repre.sentativc. 


The  ideas  of  newspaper  men  are  of  value  in  planning 

a  production  plant — 

BIJT™ 

their  ideas  musf  be  intelligently  co-ordinated  and 
analyzed  by  one  who  has  technical  training  in  plan¬ 
ning  and  a  knowledge  of  newspaper  making,  if  the 
plant  is  to  properly  function  as  a  whole. 

The  service  of  our  engineering  organization  has  re¬ 
peatedly  demonstrated  its  value  in  economically 
solving  a  publisher's  production  problems. 

JAMES  WILLIAM  THOMAS 

Newspaper  Architects  and  Engineers 

3868  Carnegie  Ave.,  Cleveland,  O. 


ASKS  LIBEL  DISMISSAL 

New  York  Journal  Makes  Motion  in 
Lawyer’s  $100,000  Suit 

Attorneys  for  the  New  York  Evening 
Journal  appeared  before  Justice  Albert 
Cohn  in  New  York  County  Supreme 
Court,  Monday,  Sept.  21,  with  a  motion 
to  dismiss  a  $100,000  libel  suit  brought 
by  Assemblyman  Ben  B.  Mittler  a 
lawyer. 

“On  March  4,  1931,”  his  complaint 
recited,  “the  defendants  maliciously  pub¬ 
lished  a  false,  exaggerated,  sensational 
and  defamatory  article  of  and  concerning 
this  plaintiff.” 

The  headline  read:  “Unpaid  l,awyer 
Loses  Plea  to  Jail  Reconcile  Husband." 

A  sub-head  complained  of  went  on  to 
state:  "Court  Advises  Attorney  to  Sue 
for  Fee — Judge  Refuses  to  Break  up 
Home  after  Couple  had  Kissed  and 
Made  Up.” 

The  story  to  which  the  lawyer  ob¬ 
jected  went  on  to  say : 

“Now  that  Hyman  Brownstein  and  his 
wife,  Jennie,  have  kissed  and  made  up, 
Supreme  Court  Ju.stice  Aaron  J.  Levy 
Mii’t  see  any  sense  in  putting  Hymie 
in  jail  just  because  he  owes  his  wife’s 
lawyer  a  $75  counsel  fee. 

“Assemblyman  Ben  B.  Mittler  will 
have  to  try  to  collect  his  money  from 
Hymie  in  some  other  way. 

“Goodness  knows,  intimated  Justice 
Levy,  there  are  enough  husbands  and 
wives  separated  from  each  other  as  it  is, 
with  the  blonde  market  quotations  at  sn 
unprecedented  a  low  level.” 

justice  Cohn  reserved  decision  on  the 
dismissal  plea. 

U.  S.  OBSERVER  ON  AIR 

Herr  Kurt  Sell,  American  correspond¬ 
ent  for  Wolff’s  Telegraph  .Agency,  of 
Berlin,  is  lx)oked  to  take  the  air  in  the 
first  regular  scries  of  west-to-east  radio 
transmissions  across  the  Atlantic.  He 
will  broadcast  scmi-moiitbly  talks  to 
I  iermany  under  the  title  of  “VV^hat  they 
are  talking  alx)ut  in  America.” 


1 

There  is  no  substitute  ror 
the  sales  makins  power  of 

Star-Telegram  advertising 
in  Fort  NJ^orth  and  ^X/est 

Texas. 


Star-Telegram 


Morning  Sunday  Evening 


Fort  Worth  Star-Telegram 


morning  evening 


SUNDAY 


AMON  G  CARTER  A  L.  SHUMAN 

PreMtfrfM  afW  PtMuhn  snd  O.r«lof 
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when  they  live  in 


They 

NEED  MORE 

. . .  they 

BUY  MORE... 
HOMES! 


YOU’LL  find  few  “cliff  dwellers’*  living  even  within  the  metropolitan 
area  of  Boston,  for  Boston  is  noteworthy  as  a  city  of  houses— of  homes. 

151  communities  make  up  Boston’s  retail  shopping  area.  Here  live  nearly 
3,000,000  people — and  most  of  them  in  houses  (75  to  83%). 

These  people  need,  and  buy,  products  such  as  awnings  and  lawn  mowers, 
garden  hose  and  furnaces,  porch  swings  and  flower  seeds— hundreds  of 
products  the  apartment  dweller  never  needs. 

•  •  • 

Makers  of  these  things  find  the  Boston  Globe  outstandingly  the  home 
paper  in  this  market. 

By  whatever  yardstick  you  care  to  measure  it,  the  Globe  has  proved 

time  and  time  again  that  it  is  the  paper  taken  home  —  read  at  home. 
By  using  the  Globe  you  reach  approximately  250,000  families  living  within 

the  shopping  area  of  Boston  as  defined  by  Boston  merchants  themselves. 

And  you’ll  be  following  the  lead  of  these  very  same  merchants  in  con¬ 
centrating  your  advertising  in 


THE  BOSTON  GLOBE 
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JEWELRY  SURVEY  SHOWS  LARGE  SHARE 
OF  INCOME  FROM  REPAIR  WORK 

With  General  Sales  Off,  Stores  Should  Stress  Service  Side  of 
Their  Business  in  Advertising,  Writer  Says — Medium- 
Size  Stores  Have  Fared  Best 


By  A.  A.  SNYDER 


(This  is  the  25th  of  a  series  of  articles 
by  Mr.  Snydi'r  on  Ketail  Merchandising 
and  Advertising.) 

Hr.  retail  jewelry  business  is 
peculiarly  affected  by  changes  in  uusi- 
ness  conditions.  Jewelers  are  the  last 
to  leel  uie  oackwasn  ot  prosperity  but, 
strangely  enough,  are  the  hrst  vo  be 
adversely  attected  when  business  is  de¬ 
pressed.  The  average  man  or  woman, 
while  in  a  temporary  state  of  affluence, 
will  purchase  essentials  tor  personal  use 
or  indulge  themselves  in  little  bits  oi 
fineries.  They  may  go  further  by  adding 
to  the  comfort  ol  their  homes,  borne 
take  advantage  of  the  increased  size  of 
their  pocketbooks  by  purchasing  radios, 
vacuum  cleaners  or  automobiles.  So 
many  of  them  while  in  modest  circum¬ 
stances  live  in  the  hopes  of  indulging 
in  travel  that  it  is  not  surprising  to  find 
the  iiewly-rich  prominently  represented 
in  the  great  crowds  that  leave  for  dis¬ 
tant  points. 

It  IS  oiiiy  after  individuals  have  filled 
their  requirements  and  participated  in 
recreations  that  were  denied  them  here¬ 
tofore  that  they  will  contemplate  the  ex¬ 
penditure  of  |>art  of  their  remaining 
surplus  for  luxuries  such  as  jewelry. 
This  the  average  jeweler  has  learnt 
by  bitter  experience.  Conversely,  when 
an  unfavorable  situation  arises,  it  is 
quite  natural  that  articles  such  as  jewelry 
are  the  last  things  considered. 

The  true  conditions  of  the  retail 
jewelry  trade  throughout  the  country 
have  not  been  known  to  the  average 
business  man,  and  it  was  at  the  instiga¬ 
tion  of  the  American  National  Retail 
Jewelers’  Association  that  a  survey  of 
the  trade  was  made  by  the  Department 
of  Commerce.  The  findings  obtained 
through  the  joint  efforts  of  the  govern¬ 
ment  and  the  trade  group  referred  to  are 
covered  in  the  pamphlet  issued  under  date 
of  June,  1931,  entitled  "Jewelry  Distribu¬ 
tion  by  Retail  Jewelers.”  Because  of  the 
concentrated  and  varied  tabulations  pre¬ 
pared  in  this  survey,  we  are  confining 
ourselves  to  those  aspects  of  the  study 
which  are  particularly  of  interest.  That 
the  analysis  is  extensive  in  scope  is 
indicated  by  the  inclusion  of  modest 
firms  whose  annual  volume  is  as  little 
as  $2,.‘>00  a  year  to  those  leaders  obtain¬ 
ing  $1  .OlXl.lKK)  or  more  sales  volume 
annually.  To  extract  any  general  con¬ 
clusions  from  a  field  where  we  deal  with 
these  two  extremes  would  be  inaccurate 
and  fallacious.  Yet,  running  through  the 
course  of  the  study  are  a  number  of  con¬ 
ditions  which  we  might  well  consider 
indigenous  to  the  trade. 

Although  many  of  our  middle  class 
families  have  often  been  accused  of 
"keeping  up  with  the  Joneses.”  this  idea 
is  dispelled  since  nearly  three-quarters 
of  the  jewelry  stores  represented  in  the 
survey  do  no  instalment  business  whatso¬ 
ever.  In  fact,  less  than  one  out  of  every 
five  dollars  in  sales  income  was  obtained 
on  a  time  payment  basis.  On  the  other 
hand,  that  segment  of  the  trade  selling 
on  an  instalment  basis  reports  as  high  as 
75  per  cent  or  more  of  their  total  sales 
made  on  this  plan,  while  more  than  one- 


iiaii  ui  the  total  volume  transacted  by 
creuit  stores  as  a  group  was  done  on  some 
sort  Ol  a  deterred  payment  plan. 

It  is  interesting  to  learn  that  New 
Knglaiid,  the  Midule  Atlantic  States  and 
the  Central  Northwest  show  evidence  of 
credit  losses  considerably  below  that  of 
the  rest  ol  the  country.  The  Pacific 
Nortnwest,  on  the  other  hand,  ex¬ 
perienced  an  average  credit  loss  of  3.2 
jier  cent  as  compared  with  1.4  per  cent 
lor  the  entire  country.  It  must  be  re- 
mcml)ered,  however,  that  the  jewelry 
sales  trend  in  that  section  has  been 
steadily  upward  over  the  past  six  years 
as  contrasted  with  a  downward  trend  for 
the  country  at  large.  This  furnishes 
ground  for  belief  that  the  marked  in¬ 
crease  referred  to  has  been  obtained  at 
least  partially  by  a  liberal  extension  of 
credit  which  in  turn  has  resulted  in  a 
considerably  high  percentage  of  credit 
losses.  Yet,  considering  the  type  of 
merchandise  and  the  elements  involved 
in  the  national  distribution  of  jewelry, 
we  cannot  look  upon  the  general  credit 
loss  experiences  as  abnormal,  especially 
when  we  contrast  them  with  other  lines 
of  business. 

In  almost  all  instances  diamonds  and 
other  precious  stones  are  first  in  the 
inventory  value  of  the  average  jewelry 
store.  Jewelry  made  of  gold  and 
platinum  appears  to  be  second  in  im¬ 
portance,  while  watches  are  next  in  rank. 
When  we  compare  the  position  of  these 
merchandise  lines  in  inventory  schedules 
with  the  sales  by  commodity  classifica¬ 
tion,  we  find  that  diamonds  lead  while 
watches  of  all  kinds  are  second  in  sales 
income  to  the  trade.  Illuminating  indeed 
is  the  fact  that  repairs  and  engraving 
vie  with  gold  and  platinum  jewelry  as 
the  third  channel  of  sales  income. 

The  importance  of  repairs  can  be  ap¬ 
preciated  when  we  realize  that,  although 
only  2.8  per  cent  of  the  total  inventory 
value  of  materials  for  repairs  and  en¬ 
graving  is  reported,  12.6  per  cent  of  the 
average  jewelry  store’s  business  is  ob¬ 
tained  through  this  service  measure. 
Obviously,  this  is  an  important  factor 
since  these  retail  outlets  do  not  have  to 
undertake  responsibilities  of  merchan¬ 
dise  investments  to  obtain  a  substantial 
sales  income  equal  to  about  one-eighth  of 
their  entire  volume. 

The  complete  scope  of  jewelry  store 
repairs  and  services  is  of  paramount  im¬ 
portance  to  the  community  at  large  since 
in  many  cases  it  represents  a  store  serv¬ 
ice  which  is  not  generally  offered  by 
many  firms.  Consequently,  jewelers 
should  build  up  this  part  of  their  busi¬ 
ness  through  more  intensive  efforts. 
There  is  every  reason  to  believe  that  such 
a  course  is  especially  timely  now  since 
sales  in  luxury  lines  of  jewelrv  will  suf¬ 
fer  setbacks  bwause  of  the  tightening  of 
the  consumer’s  purse.  There  may  not  be 
many  people  now  receptive  to  the  idea 
of  buving  diamonds,  but  consider  the  po¬ 
tential  business  in  watch  and  clock  re¬ 
pairs,  modernizing  jewelry  settings, 
matching  and  stringing  pearls  and  beads, 
affixing  new  clasps,  engraving,  lapidary 
work  and  the  encrusting  of  semi-precious 


cv^dvertising  that  is  interesting 

appeals  to  your  readers 

They  are  all  interested  in 

Railroady  Steamshipy 
High  Cla$$  Resort  copy 

Do  you  carry  all  that  you  should  carry — ?? 

Are  you  interested  in  securing  more—’? 

If  you  are — address  “Wanderlust,”  Box  C-528,  EDITOR  &  PUBLISHER. 


stones,  fountain  pen  repairs  and  adjust¬ 
ments  in  optical  goods.  The  utility  value 
OI  many  items  carried  by  jewelers  makes 
repairs  especially  important,  and  this 
feature  of  the  jewelry  business  should  be 
publicized  to  the  fullest. 

The  average  jeweler  should  also  step 
out  at  this  time  and  merchandise  items  at 
popular  prices,  instead  of  waiting  for 
special  occasions  such  as  graduations,  en¬ 
gagements,  and  weddings.  It  is  the  jew¬ 
eler’s  own  fault  if  he  is  looked  upon  as  a 
quasi-professional  craftsman  instead  of  a 
plodding  business  man.  The  department 
and  specialty  stores  have  in  recent  years 
cut  deeply  into  the  gift,  novelty,  pen, 
pencil,  optical,  plated  silverware,  clock, 
watch,  sterling  silver  and  costume  jew¬ 
elry  business  of  the  conservative  jeweler. 
Naturally,  this  shift  in  trade  may  be  at¬ 
tributed  to  the  aggressiveness  and  modern 
tempo  in  the  merchandising  and  adver¬ 
tising  programs  of  the  large  department 
stores.  The  classes  of  the  consuming 
public  which  the  average  jewelry  store 
might  consider  a  potential  audience  is 
similar  to  that  of  the  representative 
variety  stores  of  the  country. 

There  has  been  an  impression  abroad 
that  only  the  upper  strata  of  society  and 
persons  newly  endowed  with  wealth  con¬ 
stitute  the  most  important  mass  of  buy¬ 
ers  for  the  jewelry  store.  This  is  re¬ 
futed  in  the  Jewelry  Distribution  Study. 
It  is  pointed  out  that  the  executive  trad¬ 
ing,  professional  and  transient  classes  are 
relatively  unimportant  on  the  average  to 
some  1,228  retail  jewelers.  On  the  other 
hand,  individuals  pursuing  agricultural 
and  industrial  work  are  of  major  im¬ 
portance  insofar  as  sales  income  is  con¬ 
cerned.  VVe  can  therefore  assume  that 
an  appeal  directed  to  the  middle  classes 
of  a  community  would  be  most  pnxiuc- 
tive  of  results. 

W’e  find  that  85  per  cent  of  the  report¬ 
ing  stores  are  l(x:ated  in  a  central  shop¬ 
ping  district,  5  per  cent  in  a  suburban 
shopping  zone,  while  10  per  cent  carry 
on  in  a  neighborhorxl  location.  The  fac¬ 
tor  of  physical  location,  therefore,  is 
analagous  to  that  of  the  downtown  de¬ 
partment  and  specialty  stores  of  our 


cities.  This  is  borne  out  by  the  fact  that 
almost  88  per  cent  of  the  retail  jewelers 
are  doing  business  on  the  main  street  of 
their  cities  while  only  12  per  cent  are  to 
be  found  on  side  streets.  Furthermore 
almost  97  per  cent  of  them  have  their 
establishments  in  downstairs  locations. 

The  similarity  between  the  physi^ 
operations  of  retail  jewelers  throughout 
the  country  and  the  general  variety 
stores  is  marked,  and  there  should  be  no 
reason  why  jewelers  should  not  take  in¬ 
spiration  from  successful  neighbors. 

Upon  further  inspection  of  the  data 
brought  to  our  attention,  we  find  that 
the  greatest  decreases  in  sales  in  the  jew¬ 
elry  field  occur  in  the  very  small  stores 
and  the  very  large  ones.  A  decrease  of 
14.3  per  cent  is  indicated  for  the  stores 
doing  less  than  $2,500  business  annually 
while  those  doing  $1,000,000  or  more 
showed  a  decrease  of  9.3  per  cent.  In 
no  other  sales  group  was  there  any  per¬ 
centage  change  nearly  so  great  as  in 
these  two.  An  additional  fact  comes  to 
light,  however,  that  of  the  29  stores  do¬ 
ing  an  annual  business  of  $500,000  or 
more,  21  showed  a  decrease  while  only  8 
showed  an  iiKrease.  The  distribution  of 
change  throughout  the  middle  brackets 
of  the  trade  is  fairly  even. 

Stores  located  in  towns  or  cities  up  to 
50,000  in  population  showed  very  little 
change,  while  those  located  in  cities  of 
50,000  or  more,  for  the  most  part,  showed 
considerable  decreases.  This  cqndition  is 
to  be  noticed  particularly  in  cities  having 
over  500,000  population. 

The  fertility  ot  metropolitan  markets, 
in  addition  to  the  diversified  make-up  of 
consumers  in  these  large  “key”  towns, 
indicates  conclusively  that  the  representa¬ 
tive  jewelry  institutions  must,  if  they  are 
to  make  up  for  lost  ground,  cast  part  of 
their  conservatism  to  the  winds  and  seek 
greater  turnover  on  utilitarian  lines. 

In  considering  the  problem  of  the 
stores  of  small  volume,  we  must  not 
overlook  the  many  opportunities  which 
exist  for  these  modest  storekeepers  to 
develop  repair  and  service  business 
which  is,  primarily,  the  chief  source  of 
their  income. 
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Gm  be  reached  thru 

Leading  Dail^  Afewspapers 


To  reach  a  g  r  e  a  t  e  r  por¬ 
tion  of  the  purchasers  of  this 
$96,000,000  food  bill,  a  vast  major¬ 
ity  of  retail  stores  and  general 
advertisers,  too,  depend  on  the 
Wilmington  Evening  Journal  md 
the  Morning  News. 

For  15  surcessive  years  The 
Evening  Journal  has  never  failed 
to  show  a  steady  increase  in  cir¬ 
culation  and  at  the  same  time 
has  continued  to  show  an  ever 
increasing  volume  of  advertising 
linage  in  both  retail  and  general 
food  accounts,  most  of  which  are 
carried  exclusively. 

The  Evening  Journal  reaches 
8  out  of  every  10  homes  in  Wil¬ 
mington  and  advertisers  may  buy 
The  Evening  Journal  separately 
(27,747  circulation)  or  in  com¬ 
bination  with  the  Morning  News 
(38,964  total  circulation)  at  one 
low  cost. 


The  Morning  News  &  The  Evening  Journal 

Dominates  the  Del.~Mar.~Va.  Shopping  Area 


Editor  &  Publisher  The  Fourth  Estate  for  September  26,  1  931 


19 


To  my  friends 


.ODAY,  September  25th,  our  association  with  Pictorial  Review  comes  to  an  end. 
It  is  just  a  few  months  less  than  twenty-five  years  ago  that  I  took  over  the  advertising  of  this 
publication,  later  becoming  a  stockholder  and  a  director  of  the  company. 


am  satisfied, 
pleased. 


If  I  have  had  something  to  do  with  Pictorial  Review’s  progress,  then  I 
And  if  in  the  future  the  magazine  should  grow  to  greater  heights,  I  shall  be 


Except  for  two  or  three  of  the  younger  and  latest  additions  to  our  staff 
which  looked  after  Pictorial  Review’s  advertising  interests,  every  one  of  my  old  associates 
representing  that  publication,  continues  to  remain  with  me.  This,  of  course,  includes 
Charlie  Boyle,  Nigel  Cholmeley-Jones,  Emile  Weadon,  Sam  Schmid,  Jack  Sughrue  and  M.  L. 
Tyler;  and  in  our  Western  Office,  Arthur  Thurnau,  Owen  Fleming,  Charlie  Collier,  Craw¬ 
ford  Elder — and  all  the  rest. 

These  men  will  now  help  me  and  the  other  men  in  our  organization  to 
look  after  the  interests  of  the  Newspapers  we  are  associated  with;  and  because  of  their  experi¬ 
ence  and  acquaintanceship,  I  know  in  advance  what  their  help  will  mean  to  our  Newspaper 
Publishers,  our  clients  and  to  me. 


* 

PAUL 

1 

BLOCK 

AND  associate; 

1 

I  Paul  Bl(xk 

A.  W.  Harnish 

Donald  Sias 

Wm.  J.  Schmitt 

1  Herman  G.  Halsted 

J.  R.  O’Donnell 

E.  H.  Lozier 

E.  A.  Davenport 

C.  A.  Regan 

R.  I.  Dunigan 

George  F.  Costello 

Carl  F.  Sitta 

Max  Bltxk 

Fred  Lohr 

H.  W.  Taylor 

Crawford  Elder 

j  H.  L.  Haskell 

B.  F.  Moore 

Edward  A.  Jennings 

E.  M.  Loftus 

1  Paul  Hanson 

Charles  J.  Boyle 

Charles  W.  Beilis 

Del  Lupton 

Jay  H.  Kyle 

Nigel  Cholmeley-Jones  John  Kettlewell 

Henry  Bradley 

Jesse  Bloch 

Emile  R.  Weadon 

Francis  Plecker 

Paul  Frank 

'  i  Wilbur  Arthur 

Samuel  L.  Schmid 

Irving  A.  Lesher 

Charles  McCabe 

i  i  E.  H.  Randolph 

John  J.  Sughrue 

Ben  Cohen 

Hamilton  Wilde 

1  j  E.  V.  Coffrain 

D.  P.  Bevans 

Arthur  Thurnau 

M.  J.  Sweeney 

'  J.  D.  Bodenmiller 

Herbert  Wyman 

Frank  K.  Curtis 

Harold  A.  Holman 

!  Geo.  P.  Johansen 

M.  L.  Tyler 

Fred  H.  Salsman 

Wm,  A,  Wood 

!  1  F.  A.  von  Ritter 

W.  Harold  Foster 

Charles  E.  Collier 

James  D.  Bolger 

I  J.  J.  Weed 

Carleton  Block 

Owen  H.  Fleming 

Pern  Hart 

1 

NEW  YORK 

CHICAGO 

BOSTON 

PHILADELPH 

1  DETROIT 

SAN  FRANCISCO 

LOS  ANGELES 
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VOLUNTARY  GROCERY  CHAIN  SPENDING 
$757,000  FOR  NEWSPAPER  SPACE 

10,000  Independent  Stores  in  38  States  Co-operating  to  Meet 
Chain  Store  Competition — Copy  Prepared  by  Agency, 
Prices  Inserted  by  Jobbers 


A\  advertising  campaign  in  737  news¬ 
papers,  amounting  to  more  than 
$757,000  in  annual  expenditures,  is 
being  conducted  on  a  local  basis  for 
10,0W  independent  grocery  stores  in  the 
United  States  under  the  Independent 
Grocers’  Alliance  plan  this  year. 

The  story  of  how  this  organization, 
with  a  buying  power  of  $500, (KX), 000  and 
serving  approximately  11,226,000  families 
in  the  38  states  in  which  I.  G.  A.  stores 
operate,  conducts  its  advertising  and 
merchandising  methods  was  told  to 
Editor  &  Pubi.isher  by  C.  P.  Binner, 
of  Hilmer  V.  Swenson  Company,  Chi¬ 
cago,  advertising  counsel  for  the  Inde¬ 
pendent  Grocers'  Alliance. 

Briefly,  this  voluntary  group  of  in¬ 
dependent  grocers  Is  meeting  chain  store 
competition  with  modern  merchandising 
methods  that  rival  those  of  the  chain 
stores.  The  I.  G.  A.  system  was  organ¬ 
ized  five  years  ago  in  Poughkeepsie, 
N.  Y.  Today  the  organization  embraces 
38  states,  including  a  concentrated 
coverage  in  the  middle  west,  the  northern 
Atlantic  seaboard  and  the  southern  states 
bordering  along  the  Gulf  of  Mexico. 
These  stores  are  served  by  130  supply 
depot  points  (jobbing  centers).  The 
I.  G.  A.  jobber  owns  an  I.  G.  A.  fran¬ 
chise  in  his  specific  territory,  under  which 
the  independent  grocers  belonging  to  this 
group  operate.  The  retail  grocer  pays 
a  weekly  fee  of  $3.50  to  the  I.  G.  A. 
jobber,  who,  in  turn,  furnishes  the  re¬ 
tailer  with  groceries  at  reduced  prices, 
and  also  newspaper  advertising  copy  and 
mats,  display  cards,  price  posters,  and 
various  other  up-to-the-minute  merchan¬ 
dising  helps. 

The  newspaper  advertising  is  placed 
by  the  I.  G.  A.  wholesaler  in  his  local 
paper,  but  the  copy  and  layouts  are  fur¬ 
nished  by  the  I.  G.  A.  advertising  coun¬ 
sel.  namely,  the  Swenson  company. 

“I.  G.  A.  newspaper  advertising  started 
four  years  ago,”  stated  Mr.  Binner  in 
outlining  the  scope  of  this  particular 
phase  of  selling.  “In  fact,  the  I.  G.  A. 
was  one  of  the  first  organizations  in  the 
grocery  field  to  introduce  institutional 
copy  in  their  newspaper  advertising. 
The  most  successful  chain  organizations, 
including  the  big  mail  order  houses  and 
many  other  outstanding  chains,  are  now 
all  running  institutional  copy  in  Iwth 
newspapers  and  national  magazines.  But 
the  best  institutional  appeal  in  the  world 
is  made  by  the  independent  home  town 
merchant  who  has  brought  his  store  up 
on  a  level  with  the  chains  and  can  meet 
all  forms  of  competition.” 

At  present  I.  G.  A.  advertising  is  ap¬ 
pearing  in  283  dailies  and  454  weeklies. 
This  list  will  be  enlarged  as  additional 
stores  join  the  alliance.  The  combined 
circulation  of  these  737  publications  is 
6,805,388.  The  weekly  linage  carried  by 
this  group  of  papers  is  284,826  lines,  with 
the  individual  grocer's  copy  varying  in 
size  from  a  full  page  to  a  two-column 
display,  ten  inches  deep.  The  1931 
newspaper  advertising  program  calls  for 
14,882,936  lines  of  advertising,  but  it  is 
more  than  likely  that  these  linage  figures 
will  increase  before  the  year  is  over,  in 
view  of  new  stores  joining  the  voluntary 
group. 

With  $250,000  being  spent  by  I.  G.  A. 
for  national  magazine  and  radio  adver¬ 
tising,  the  newspajiers  are  receiving  ap¬ 
proximately  three  times  as  much  yearly 
revenue  from  this  particular  group  of 
independent  grocers,  according  to  Mr. 
Binner. 

“We  look  upon  newspaper  advertising 
as  the  backbone  of  the  local  I.  G.  A.  mer¬ 
chandising  program,”  declared  Mr.  Bin¬ 
ner.  “The  advertising  columns  of  the 
newspaper  are  the  market  place  of  the 
community  where  Mrs.  Housewife  has 
become  accustomed  to  consult  in  search  of 
responsible  stores  and  institutions  and 
wherein  she  can  make  mental  compari¬ 
sons  before  she  starts  her  shopping. 
For  the  I.  G.  A.  to  endeavor  to  go 


against  this  natural  habit  and  expect  to 
supplant  the  power  of  newspaper  adver¬ 
tising  with  something  else  would  be 
suicidal.” 

The  buying  power  of  these  10,000  in¬ 
dependent  gnxrery  stores  banded  together 
under  the  I.  G.  A.i  plan  can  best  be 
illustrated  by  citing  a  few  staggering 
figures  relative  to  special  sales  that  have 
lieen  advertising  in  the  newspapers. 
During  the  past  year,  within  a  period  of 
one  or  two  weeks,  I.  G.  A.  stores  have 
sold  65  carloads  of  matches,  500  car¬ 
loads  of  salt,  100  carloads  of  toilet  paper, 
120  carloads  of  sliced  peaches,  150  car¬ 
loads  of  macaroni,  4,600,000  pounds  of 
Christmas  candy,  and  a  mid-summer 
campaign  increa^ .  coffee  sales  more 
than  2,(100,000  pounds  during  that  “off 
season”  period. 

At  present  there  are  5(X)  I.  G.  A. 
brand  items  being  sold  by  member  stores 
throughout  the  country. 

In  working  out  and  planning  I.  G.  A. 
advertising,  the  'Chicago  headquarters 
prepares  the  weekly  advertisements  and 
special  amiouncements  much  on  the  same 
basis  as  a  national  campaign.  Every 
detail  of  the  copy  and  layout  is  carefully 
worked  out  in  advance.  Suggestions  are 
included  to  the  newspapers,  calling  atten¬ 
tion  to  the  kind  of  type  wanted.  An  ex¬ 
ample  of  this  kind  of  instruction  follows : 

“Please  use  C6oper  Black  or  Gothic 
Bold  wherever  Cooper  is  shown  on  this 
layout.  In  setting  specials  please  follow 
this  layout  exactly.  Brand  names  and 
all  other  descriptive  matter  not  shown  in 
Cooper  should  be  set  8  point  light  face 
upper  and  lower  case,  and  should  be  set 
after  the  specials.” 

The  copy  and  mats  are  sent  to  the 
wholesale  jobbers  serving  the  I.  G.  A. 
stores.  The  jobber  writes  in  the  prices 
on  the  various  items  advertised  and  dis¬ 
tributes  the  copy  and  layouts  to  the 
local  newspaper,  observing  the  release 
dates  assigned  to  each  piece  of  advertis¬ 
ing.  The  newspapers,  in  turn,  bill  the 
jobbers  for  the  advertising  that  appears 
in  the  local  papers  jn  the  region  which 
the  wholesaler  serves. 

The  Swenson  agency  checks  the  vari¬ 
ous  newspaper  advertisements  and  sends 
newspaper  correction  sheets  to  the  in¬ 
dividual  grocers,  pointing  out  mistakes 
that  appear  in  local  copy.  The  purpose 
of  these  correction  sheets  is  explained  to 
the  grocer  as  follows: 

“It  is  the  utmost  importance  that  every 
I.  G.  A.  newspaper  advertisement  be  of 
a  uniform  standard  of. quality,  if  the  cost 
of  your  newspaper  advertising  is  to  pay 
you  the  proper  return  in  sales.  In  order 
that  headquarters  may  assist  you  in 
maintaining  a  high  standard  of  your 
territorial  newsijaper  advertising,  we 
constructively  criticize  those  advertise¬ 
ments  of  yours  not  meeting  I.  G.  A. 


Every  other  home  cov¬ 
erage  is  offered  by 
The  Detroit  Free  Press 
in  America’s  Fourth 
Market.  This  is  effec¬ 
tive,  dollar  -  producing 
coverage  without  waste 
nor  duplication. 

Bptroit 


standards.  Detailed  points  of  improve¬ 
ment  are  covered  below  and  the  de¬ 
ficiencies  of  the  advertisement  in  ques¬ 
tion  indicated  by  check  marks.” 

Following  this  explanation,  there  are 
ten  different  headings,  covering  the 
various  mechanical  details  of  an  adver¬ 
tisement.  These  divisions  cover  the  fol¬ 
lowing  subjects:  (1)  Official  layout  not 
followed;  (2)  official  mat  service  not 
used;  (3)  units  of  sale  not  emphasized; 
(4)  specials  too  crowded;  (5)  brands 
and  sub-descriptions  secondary;  (6) 
weak  displays  of  special-unit-price;  (7) 
too  many  faces  of  type  used;  (8)  send 
this  criticism  to  newspaper;  (9)  your 
attached  advertisement  is  \Q0%  (10) 
proof  of  correct  I.  G.  A.  advertisement 
attached. 

In  cities  where  there  is  more  than  one 
I.  G.  A.  store,  one  advertisement  appears 
each  week  in  one  or  more  of  the  local 
papers. 

Not  all  of  the  I.  G.  A.  advertising  is 
confined  to  the  weekly  specials.  The 
local  grocer  often  uses  tie-in  advertise¬ 
ments  in  connection  with  special  com¬ 
munity  enterprises,  or  some  particular 
sale  to  be  held.  This  kind  of  advertis¬ 
ing  is  also  prepared  for  the  local  mer- 
clunt  by  the  I,  G.  A.  advertising  counsel. 

The  advantage  to  the  newspaper  of 
this  type  of  systematic  advertising  lies 
in  the  fact  that  the  paper  is  assured  of 
more  linage  over  a  period  of  one  year, 
than  if  the  local  grocer  was  left  to  decide 
for  himself  the  size  and  frequency  of  his 
advertisements. 

NEW  JERSEY  A.P.  TO  MEET 

The  New  Jersey  Associated  Press 
members  will  hold  their  annual  meeting 
Oct.  8  at  the  Newark  Elks’  Club. 
Among  the  speakers  will  be  Frank  D. 
Schroth,  general  manager  of  the  Tren¬ 
ton  Times,  president  of  the  Jersey  A.P. 
organization;  Charles  Stephenson  Smith, 
head  of  the  A.P.  foreign  service;  Claude 
Jaegger,  head  of  the  A.P.  financial 
service ;  and  Danid  Fernsler,  Jersey  A.P. 
manager.  John  E.  Beer,  city  editor  of 
the  Newark  Sunday  Call  and  secretary 
of  the  group,  is  arranging  for  a  dinner. 


Where  Your 
Sales  Message 

GOES  HOME 


When  you  advertise  in  the 
LEE  SYNDICATE  newspapers,  yon 
are  placing  your  gales  message 
before  225,992  families  in  nine 
worth-winning  markets.  Further¬ 
more,  your  gales  message  goes 
home  because  more  than  95%  of 
the  total  LEE  circulation  goes  into 
homes.  Street  sales  are  practi¬ 
cally  nil. 

To  get  your  advertising  read 
carefully  over  the  percolator  or 
under  the  reading  lamp,  use  these 
home-going  newspapers.  Each  LEE 
newspaper  is  a  respected  power  in 
its  own  community,  and  the  entire 
LEE  coverage  is  available — on  one 
advertising  order — for  the  low  cost 
of  only  76  cents  a  line. 


The  LEE  Syndicate 

DAVENPORT,  IOWA 

CoV€rng9—Ptu»  R€SpOnBiV€tfS9 


DaTenpoit.  Iowa. 

IMnocrat 
Dafcoport.  Iowa. 

Timm 

Hannibal.  Mlaaourt, 
Couiier-P^ 
Kewanee.  Illinois. 

Rttr-Courter 
La  CrosM.  \^^JK^onsln. 

Tribune 


Unooln.  Nebraska. 

8Ur 

Madison.  Wisconsin. 

State  Journal 
Mason  Qty.  Iowa. 

Globe  Gazette 
Muscatine.  Iowa. 

Journal 

Ottumwa.  Iowa. 

Courier 


Sonnysayings 

By  FANNY  Y,  CORY 

Daily  in  One  Column 

Featuring 

A  IkEAL  KID 

Not  a  Sophisticated  Midget 


"Starts  the  Day 
ns  DetroiC 


CONE,  ROTHENBURG  &  NOEE.  Inc. 

10  East  40th  Street  New  York 

Foreign  Advertising  Representatives 


When  I  was  a  little  feller  I 
smoked  Daddy’s  pipe  an’  it  made 
me  terrible  sick,  but  it  would  be  a 
skinch  fer  me  now. 


“The  most  valuable  feature  of  its 
size  In  any  newspaper  today. 
‘Sonny’  has  been  adopted  for  keepa 
in  every  home  that  he  enters.  He 
is  already  a  household  pet  in  Indi¬ 
ana.  Our  women  readers,  every 
new  father  and  mother,  and  even 
the  grandparents.  Join  in  this 
chorus:  ‘Isn’t  he  cute?  He’s  just 
like  our  babyl’’’ — James  A.  Stuart, 
Managing  Editor,  INDIANAPOLIS 
STAR. 

“Absolutely  necessary  ts  our  back 
page.  To  miss  it  for  a  day  brings 
a  storm  of  protest  too  hot  to  han¬ 
dle.’’— WATERBURY  DEMOCRAT. 

“The  most  pleasing  small  feature 
we  carry.  There  la  always  a  laugh 
in  it,  the  drawings  are  charming, 
and  the  appeal  runs  from  ten  years 
to  sixty.’’— NEW  YORK  EVENING 
POST. 

“Sonny  has  a  multitudinous  pub¬ 
lic.  We  tried  to  crowd  him  off  the 
page  recently  but  the  readers 
wouldn’t  stand  for  it." — COLUM¬ 
BUS  DISPATCH. 

“One  of  the  cleanest  and  most  eat- 
isfactory  featurea  that  we  have  had 
in  the  Blade  in  a  long  time.’’-— 
Grove  Patterson,  Editor,  TOLEDO 
BLADE. 

“Greatly  enjoyed  by  our  read^ 
We  run  it  on  page  one.” — THE 
PROVINCE,  Vancouver,  B.  C. 

“Has  been  one  of  our  most  popular 
small  features  for  years." — J- 
Cranston,  TORONTO  STAR. 

“There  is  a  wide  reader  appeal  In 
this  feature  which  we  fNink  makjW 
many  good  friends  for  us.  — 
Cottingham,  HOUSTON  CHRON¬ 
ICLE. 

“One  of  our  most  valuable  an^ 
widely  read  features.” — HALIrA 
HERALD. 

“The  cleverest  ‘kid  co'",'®’  Jn* 
small  space  variety.” — WASHING 
TON  STAR. 

“Beat  of  Midget 

Harkness,  MINNEAPOLIS  JOUR 


ledger 

SYJ^DICATE 

l•H■^ADEEP■■IA 


Editor  &  Publisher  The  Fourth  Estate  for  September  26,  1  931 


21 


hat  are  you  buying 
READERS  or 

RESPONSE  ? 


The  Srd  dimension  o(  circulation 

ASK  for  MORE  FACTS.  W«  b*  piMscd  fo  tend  mor*  inTor- 
m4*ion  <bo«it — "Th«  Third  Dimanilon  of  Circulation, ”  to^athar  with 
aipariancat  of  national  advartisari  who  ara  banafiting  by  tha  aicap- 
tional  ratponaivanaw  of  thi>  publication.  Or  ath  for  rapraiantativa 
to  call. 


**/  saw  your  advertisement  in 
Thfi  Christian  Science  Monitor* 

Readers  of  The  Christian  Science  Monitor  take 
pleasure  in  informing  advertisers  of  the  source  of 
their  information.  This  is  partly  due  to  a  natural 
desire  that  the  Monitor  should  have  proper  credit; 
it  is  also  an  expression  of  gratitude  for  a  service 
rendered.  An  advertisement  in  the  Monitor  is  an 
aid  to  careful  buying.  Thus  advertisers  frequently 
comment,  not  only  on  the  exceptional  response  to 
their  advertising  in  the  Monitor,  but  also  on  the 
degree  to  which  they  can  check  the  results  of  such 
advertising. 


OrcuUtion  units  arc  a  necessary  means  ol 
gauging  the  worth  of  a  publication.  But  all 
readers  can  no  more  be  valued  at  a  uniform 
sate  pet  thousand  than  can  all  silk  be  purchased 
at. a  uniform  price  per  yard.  The  buying  power 
of  those  readers  must  be  considered.  Even 
more  important  is  their  advertising  response. 

As  a  group,  readers  of  The  Christian  Science 
Monitor  arc  prosperous  —  above  the  average 
in  buying  power,  according  to  a  survey  made 
recently  by  a  well-known  research  organisation. 
But  it  is  especially  by  the  response  ol  its 
readers  to  the  advertising  in  it  that  the  Monitor 
has, so  won  the  esteem  of  advertisers,  media 
CKCCUtivcs  and  advertising  men. 

Readers  of  The  Chiistian  Science  Monitor 
scan  its  advertising  columns  with  true  buying 
interest.  Whenevei  possible  they  prclei  to 
obtain  needed  articles  from  advertisers  in  the 
Monitor.  This  is  not  only  out  ol  regard  for 
the  paper.  It  is  also  because  they  know  the 
care  that  has  been  exercised  in  the  acceptance 
of  advertising.  Their  preference  for  Monitor 
advertised  goods  and  responsiveness  to  Moni¬ 
tor  advertising  is  thriefore  quite  natural. 

These  are  days  when  every  advertising  dol¬ 
lar  is  required  to  do  its  utmost.  At  present 
rates,  in  view  of  recent  growth  in  circuUtion 
units,  the  buying  power  represented,  and 
above  all,  its  demonstrated  advtrtising  re- 
sponsc.  The  Christian  Science  Monitor  deserves 
the  thoughtful  consideration  of  all  advertisers 
whose  wares  are  acceptable  in  its  columns. 


THE  CHRISTIAN  SCIENCE  MONITOR 

A  Deily  Newspaper  for  the  Home 

Published  by  The  Christian  Science  Publishing  Society,  107  Falmouth  Street,  Boston,  Mass. 


BRANCH 

ADVERTISING 

OFFICES 


NEW  YORK.  N.  Y. 

270  Maditon  Avanua 

DETROIT,  MICHIGAN 
3.101  Ganarai  Mofert  Building 

CHICAGO.  ILLINOIS 
lOSB  McCormicIi  BuSding 

ST.  LOUIS.  MISSOURI 
1775  RaBway  Exchanga  BMg. 


KANSAS  CITY,  MISSOURI 
405  Naf.  Fid.  Lifa  Building 

SAN  FRANCISCO,  CALIF. 
625  Marlat  Straat 

LOS  ANGELES.  CALIFORNIA 
210  Watt  Savantb  Straat 

SEATTLE.  WASHINGTON 
B24  Skinnar  Building 


LONDON.  ENGLAND 
I  B  2,  Adelphi  Terraca 

PARIS.  FRANCE 
3,  Avanua  da  I'Opara 

BERLIN  GERMANY 
Untar  dan  Lindan  S9A 

FLORENCE.  ITALY 
Via  Maganta  li 


MIAMI.  FLORIDA,  1229  Ingraham  BuHdlng 


chandise  at  prices  equal  to  liis  own! 

“Let  us  commend  the  efficient  mer¬ 
chant  who  sells  as  cheanlv  as  he  legiti- 
matel y  can ;  but  let  us  all  denounce 
through  our  advertising,  the  rapacious 
merchant  who  claims  'a  divine  right’  to 
undersell  all  competitors  including  thox 
whose  cost  of  doing  business  is  so  often 
less  than  his  own.” 


NAMM  SAYS  STORES  FAIL  TO  UTILIZE 
FULL  POWER  OF  ADVERTISING 


MISS  HUNTRESS  MARRIES 


Urges  Use  of  1  Per  Cent  of  Total  Space  to  Discussion  of  Current 
Problems  Such  as  Predatory  Price  Cutting,  Sales 
Taxes  and  Unnecessary  Returns 


Retail  stores  should  use  at  least  one  passed  the  lower  house  last  January. 

per  cent  of  their  total  advertising  in  Could  anything  be  more  unsound  than  to 
the  field  of  public  relations,  Benjamin  H.  give  to  manufacturers  the  legal  right  to 
Namm,  president  of  the  Namm  Store,  dictate  the  prices  of  a  retail  store  in 
Brooklyn,  told  the  Boston  Conference  on  which  they  have  not  the  slightest  interest 
Retail  Distribution  last  week.  This,  he  or  investment?  If  this  bill,  in  its  origi- 
added,  should  be  “in  addition  to  the  nal  form,  had  l>een  enacted  into  law,  it 
amount  usually  spent  for  sales  promotion  would  have  added  hundreds  of  millions 
and  prestige  advertising.”  of  dollars  to  the  consumer’s  cost  of  liv- 

As  examples  he  cited  the  possibility  of  mg,  including  the  very  necessities  of  life, 
using  advertising  space  to  fight  sales  “Did  the  retailers  who  call  themselves 
taxes,  unnecessary  returns,  predatory  ‘buyers  for  the  public’  and  ‘purchasing- 
price  cutting,  and  other  retailing  ills.  agents  for  the  community’  tell  their  cus- 
Speaking  on  the  subject  "^Is  Retail  tomers  anything  about  this  impending  evil  ? 
Advertising  Efficient Mr.  Namm  said  They  did  not!  This  was  a  pity  because 
that  great  improvement  had  been  made  in  an  aroused  public  opinion  would  have 
recent  years  m  the  planning  of  advertis-  killed  this  bill  in  no  time,  and  for  all 
ing,  and  in  the  application  of  imagina-  time.  On  the  contrary,  the  public  was 
tion.  “Stores  now  make  an  honest  ef-  left  to  believe  that  this  was  none  of 
fort,  he  said,  “to  determine  just  who  their  affair,  just  another  private  quar- 
their  customers  are,  what  they  want  to  rel  between  manufacturers  and  retailers 
buy,  how  much  they  want  to  spend,  — am|  hght  goes  merrily  on. 

^  reached.” 

Then  the  speaker  went  on:  sales-tax.  Splendid  activity  by  our  na- 

_  The  progress  made  in  planning  and  association  with  little  or  no  fol- 

imagination  cannot  offset  the  almost  com-  stores.  Another  chance  gone 

plete  failure  of  stores  to  utilize  the  full  by  to  crystallize  public  oninion  and  to 
piwer  of  publicity.  Advertising  can  do  stabilize  the  cost  of  distribution, 

more  than  just  sell  goods !  It  can,  if  c>ur  own  store  had  a  theory  about  all 
properly  employed,  protect  profits,  cor-  t^is  which  may  be  of  interest.  W'e  he- 
rect  abuses  ^d  bring  alKiut  a  better  un-  jj^ved  that  the  public  was  under  the 
toS  ^  impression  that  we.  the  retailers. 

“I  _  -11  .  .  A  j  •  were  going  to  absorb  this  tax  and  not 

Illustrate:  Advertising  cm  ^  on  Therefore,  we  ran  several 

full-page  advertisements  which  set  forth 
today,  j^e  simple  facts  and  urged  patrons,  con- 

/  '  '  *  '‘D  f”"  sumers'  leagues  and  civic  bodies  to  tell 

demic  ot  returns,  a  fever  of  unsound  leg-  u  .i.  r  xt  ji  .  .  .  .u 

islation  and  th^  disease  of  predatory  ^pw  they  Wt.  Needless  to  state,  the 

price-cutting  ‘z  verdict  was  both  large  and  quite  unani- 

“Early  in  the  year  D.  K.  Kelly,  the  able  r  n  k  •  t  a' 

_ .  X'  .1  We  followed  this  up  by  wmdow’-dis- 

AsRoriatinri  ixarnwt  »ti  f  ^  pl^ys.  showing  how  merchandise  must  be 

Association,  warned  us  that  unnecessary  '•  »  j  .i.  i  *  u  j 

returns  of  merchandise  by  customers  pnee-tagg^  after  the  sales-tax  had  gone 

w-ere  adding  fifty  million  dollars  annually  'T  »>- 

to  the  already  high  cost  of  distributing  s»iown  as  follows: 

merchandise.  At  that  moment  one  l(K'al  .  Sales- 

merchant  had  the  temerity  to  suggest  that  Prtce  tax  Amount  Total 

we  pass  this  interesting  information  on  Dresses.  $10.00  1%  10c  $10.10 

to  our  customers  through  the  medium  of  Hats  ..  5.00  1%  5c  5.05 

our  adveiTising,  that  we  give  them  all  the  «j  ^ave  often  wondered  if  the  sales- 
facts  and  ask  their  cooperation.  But  wouldn’t  die  a  sudden  and  un- 

wery  merclwnt  within  ear-.shot  cri^;  nioum^  death  if,  for  just  one  week  dur- 
Perish  the  thought,  and  the  thought  lay  jjjg  year,  all  stores  in  all  cities  were 
down  and  died;  and  with  it  died  the  best 
chance  of  correcting  this  huge  waste.  In 
other  words,  Mr.  Kelly  told  our  Asso¬ 
ciation,  the  Ass<K:iation  told  its  3.7(X) 
members,  but  practically  none  of  the 
members  told  their  customers  (who  were 
the  most  important  link  in  the  chain  and 
the  ones  who  had  the  largest  interest  at 
stake). 

“The  next  ailment  from  which  retail - 
ing_  is  suffering  is  a  fever  of  unsound 
legislation.  A  price-fixing  bill  actually 


CARRIERS  VISIT  CHICAGO 

Thirty-five  carrier  boys  and  girls  of 
the  Lof/ans/’ort  (Ind.)  Pharos-Tribunt 
spent  two  days  in  Chicago  recently  as 
guests  of  the  paper.  The  trip  was 
awarded  to  carriers  for  prompt  and 
efficient  delivery  service  and  for  increas¬ 
ing  the  number  of  subscribers  on  their 
routes  during  the  summer  months.  'The 
carriers  visited  places  of  interest  in 
(liicago  and  witnessed  a  baseball  game. 
The  party  was  in  charge  of  S.  0.  Ber¬ 
man,  publisher  of  the  Pharos-Tribune; 
John  M.  Dunn,  circulation  manager;  and 
Emory  \V .  Himver  of  the  circulation 
staff. 


OPENING  PRINTING  COURSE 

Irving  B.  Simon,  assistant  production 
manager  of  the  Macfadden  Publications, 


-  Inc.,  announced  this  week  that  registra- 

s.  daughter  of  t'on  for  the  fifth  annual  educational 
.her  of  the  San  courses,  relating  to  the  printing  industry 
and  Evening  3”d  conducted  by  the  Employing  Printen 
who  was  mar-  Association,  Inc.,  under  his  supervision, 
Minter  of  San  will  be  held  during  the  week  of  Sept.  28. 
Mark's  Episco-  course  comprises  20  lessons,  on 

r  some  time  has  various  aspects  of  the  printing  in- 
Evening  News,  dustry,  including  black  and  white  and 

- color  engraving,  electrotyping,  roto- 

s.sage  to  their  Rcavure  and  lithography. 

St  ailment,  the  CHICAGO  PAJAMAS  FOR  IRAQ 

:e-cutting.  For  This  summer  the  Boston  Store  adver- 
e  has  destroyed  tised  beach  jiajamas  in  the  Chicago 
lie  confidence —  Tribune.  Six  weeks  later  the  Giicago 
s  lieen  done  to  department  store  receiverl  an  order  for 
iganda.  one  (lair,  inclosing  a  clipping  of  the 

ly  arises  ‘when  advertisement,  and  a  check  for  four 
•y?'  That  ques-  rupees  on  the  Imperial  Bank  of  Persia, 
iswer.  price-  The  order  came  from  a  Mr.  Main, 
ory  when  he  editor’s  department.  Times  of  Mesopo- 


There  is  practically  no** wear 
out** to  CUSHMAN  Motors. 
Renew  a  pinion  gearonceina 
while  fora  few  cents  and  your 

CuAiti— I  hI- 


FOR  EFnCIENCY 
NET  PRODUCT 
and  PROFIT 


GET  A  DUPLEX 


■SUPER-UNIT”  PRESSES 
“TUBULAR”  PRESSES 
“FLAT  BED”  PRESSES 


A  lAV.WS  it’s  reader 
^  preference  that  de¬ 
termines  journalistic  suc¬ 
cess  —  preference  for 
efficient  new’s  service  and 
lietter  features,  like  the 
daily  sermonettes  of  Fra- 
ternicus.  Make  that  your 
^oal.  and  be  on  your  way. 


A  prcM  for  every  newspaper. 
A  pressroom  engineering  ser^’- 
ice  for  every  press  user. 


Our  Customers 

Write  Our  Ads 

^^For  consistent 
production  at  high 
speeds  no  press  we 
know  of  equals 
DUPLEX.** 


Only  a  trial  can  prove 
the  value  of  any  fea¬ 
ture.  Write  for  one — 
no  cost  or  obligation. 


Concord,  N.  H. 

Toronto  Foundry  Co-i 
Toronto,  C«n., 
Canadian  Diatribtdors 


BETTER  FEAT UR ES 


SYNDICATE 


Box  173 

Middletown,  Ohio 


A 
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17,187  Retail  Stores  Did  Annual 
Business  Volume  of  $882,086,767 


These  are  staggering  figures.  Let’s 
give  you  some  more.  These  17,187 
retail  stores  employed,  according  to 
the  census  of  distribution,  68,315 
people  on  full  time,  with  an  annual 
payroll  of  $111,853,370. 

Detroit  is  some  market,  isn’t  it? 
America’s  fourth  city  is  worth  any¬ 
body’s  sales  effort.  Particularly  is  it 
worth  your  attention  when  you  con¬ 
sider  how  economically  Detroit’s 
financially  able  homes  can  be  covered. 


The  Detroit  News,  with  one  of  the 
lowest  milline  rates  in  America,  cov¬ 
ers  from  76%  to  90%  of  Detroit’s 
financially  able  homes — the  big  bulk 
of  Detroit’s  buying  power.  At  least 
50%  of  Detroit  News  subscribers 
take  no  other  paper.  All  of  this 
means  that  you  can  do  a  thorough 
job  of  selling  Detroit  by  using  The 
News  alone,  and  many  of  the  most 
successful  advertisers  do.  Sell  De¬ 
troit  this  autumn  quickly  and  econom¬ 
ically  through  The  Detroit  News. 


The  Detroit  News 


New  York 
I.  A.  KLEIN,  Inc 


THE  HOME  NEWSPAPER 

Member  100,000  Croup  of  American  Cities 


Chicago 
J.  E.  LUTZ 
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LOUIS  SEIBOLD  JOINS 
HEARST  PAPERS 

WeH-Known  Political  Obserrer  Started 
Thie  Week — Got  Only  Exclusive  In¬ 
terview  With  President  Wilson 
During  His  Two  Terms 

Louis  Seibold,  well-known  political 
writer,  started  Monday  of  this  week  as  a 
regular  contributor  to  Hearst  News¬ 
papers  and  to  Universal  Service  clients. 
His  articles  will  appear  about  three  times 
a  week. 

Mr.  Seibold  has  had  a  long  and  suc¬ 
cessful  career  with  newspapers.  His 
reporter ial  feats  with  the  New  York 
World  and  other  newspapers  are  still 
remembered. 

In  1920  he  had  a  formal  interview  with 
President  Wilson  in  the  White  House 
during  which  the  President  discussed  im¬ 
portant  problems.  This  was  the  only 
instance  in  which  President  Wilson 
granted  a  reporter  an  exclusive  inter¬ 
view  during  his  two  terms.  For  this 
feat  Mr.  Seibold  received  the  Pulitzer 
School  of  Journalism  Memorial  Medal 
and  a  prize  of  $1,000. 

He  started  as  a  reporter  on  the  Wash¬ 
ington  Star  in  the  middle  80’s,  later  going 
to  the  San  Francisco  Chronicle,  the 
Denver  Rocky  Mountain  News  and  the 
Chicago  livening  Post.  He  was  with  the 
World  for  many  years,  as  Washington 
and  Albany  correspondent  and  political 
writer,  and  took  extensive  trips  for  the 
World,  the  New  York  Herald  and  other 
papers. 

He  has  reported  every  national  political 
convention  since  1896,  was  a  war  corre¬ 
spondent  in  Cuba,  reported  the  peace  con¬ 
ference  from  Paris  and  the  Washington 
armament  conference. 

PAPER  COMPANY  REPORTS 

Canadian  International  Income  Up  in 
First  Half  of  Year 

The  statement  of  the  Canadian  Inter¬ 
national  Paper  Company  for  the  first 
half  of  1931,  issued  this  week,  shows 
net  income  of  $.320,908,  after  charges 
and  depreciation,  against  $206,808  in  the 
corresponding  period  of  1930.  Net  rev¬ 
enue.  including  other  income,  was 
$2,191,742,  giving  effect  to  the  reduc¬ 
tion  of  $5  a  ton  in  newsprint  prices 
retroactive  to  Jan.  1,  compared  with 
$2.-358.745  in  the  19.30  period. 

For  the  year  ended  June  30,  net  rev¬ 
enue  was  $,S, 369,506,  against  $5,508,198 
in  the  preeding  twelve  months,  and  net 
income  was  $2,165,464,  against  $990,126. 

Despite  the  price  rduction  this  year, 
net  revenue  from  the  sale  of  newsprint, 
available  for  interest  and  depreciation,  in 
the  first  six  months  of  this  year  was 
substantially  greater  than  in  the  corre¬ 
sponding  period  of  last  year,  the  state¬ 
ment  says.  This  improvement  was  off¬ 
set,  however,  by  lower  revenues  from  the 
sale  of  bleached  sulphite  pulp,  due  both 
to  lower  prices  and  to  a  sharp  curtail¬ 
ment  in  operation  of  the  pulp  mills  early 
in  the  year. 


LOUISVILLE  SALE  CONFIRMED 

Herald-Post  to  Be  Transferred  to 
John  B.  Gallagher,  Oct.  8 

Louisviu,e,  Kv.,  Sept.  22.— Sale  of  the 
Herald-Post  Company  to  John  B.  Gal¬ 
lagher  of  New  York  for  $175,000  plus 
the  assumption  of  a  first  mortgage  was 
confirmed  today  by  Judge  Nat  C.  Cure- 
ton,  referee  in  bankruptcy,  subject  to  the 
payment  of  $90,000  into  court  in  cash 
within  15  days.  The  formal  transfer  of 
the  property  from  Ben  S.  Washer,  oper¬ 
ating  trustee  to  Mr.  Gallagher,  awaits 
this  payment.  Judge  Cureton  set  Oct.  8 
for  this  transaction. 

Leon  P.  Lewis,  attorney  for  the 
George  H.  Mead  Company,  newsprint 
manufacturers  and  a  substantial  creditor, 
requested  to  know  when  the  actual  trans¬ 
fer  would  take  place.  Mr.  Washer  said 
that  he  did  not  intend  to  turn  over  the 
books  and  accounts  until  the  final  cash 
payment  was  made. 

The  purchase  agreement  also  calls  for 
two  notes  of  $37,^  each  to  be  executed 
by  Mr.  Gallagher,  payable  in  six  and  12 
months.  He  has  already  paid  $10,000  in 
cash  to  bind  the  contract. 

Mr.  Gallagher  said  he  planned  no  im¬ 
mediate  change  in  the  personnel  at  the 
Herald-Post  other  than  installation  of 
Guy  W.  Beardsli,  formerly  of  New  York, 
as  general  manager.  The  latter  has  been 
in  the  city  for  two  weeks  making  pre¬ 
liminary  arrangements  for  the  transfer 
of  the  property  to  Mr.  Gallagher’s  own¬ 
ership. 

Both  Mr.  Gallager  and  Mr.  Beardsli 
plan  to  live  in  Louisville.  Mr.  Gallagher 
has  for  some  years  operated  an  adver¬ 
tising  promotion  business,  while  Mr. 
Beardsli  has  for  20  years  been  a  pub¬ 
lisher  and  editor  of  various  newspapers, 
among  them  the  New  Bedford  (Mass.) 
Times  and  Binghamton  (N.Y.)  Sun.  He 
also  was  a  newspaper  broker  in  New 
York. 

N.Y.  SUN  DECLARES  DIVIDEND 

Authorizes  Regular  Payment  of  4  Per 
Cent  on  Preferred  Stock 

The  New  York  .9nn,  declared  the 
regular  semiannual  dividend  of  4  per  cent, 
on  its  preferred  stock,  Sept.  18.  The 
dividend  is  payable  Oct.  1  and  has  been 

paid  regularly  since  the  mutualization  of 
the  paper  in  1936. 

In  announcing  the  dividend,  William 
T.  Dewart,  president  of  the  Sun,  said: 

“The  Sun  is  in  splendid  condition. 
Despite  the  worldwide  depression  our  ad¬ 
vertising  is  holding  up  remarkably  well 
and  in  June,  July  and  August  we  showed 
gains  over  the  same  months  of  1930.” 

APPOINTS  GOTHAM  AGENCY 

The  I>uct  Electric  Heater  Corporation, 
New  York,  producers  of  an  electric 
heater  for  an  auxiliary  heating  of  homes 
and  for  basic  heating  of  cottages,  bun¬ 
galows,  camps  and  houses  not  equipped 
with  central  heating,  has  appointed  the 
Gotham  Advertising  Company,  New 
York,  to  handle  its  advertising  and 
merchandising. 


NEWSPRINT  PAPER 

STORA  KOPPARBERG  CORP. 

230  PARK  AVENUE,  NEW  YORK,  N.  Y. 


Ossian  Ray.  Pret. 

J.  Donaldson.  Vice-Pre$. 


Ttltphonet: 

Vanderbilt  3-10376—3-1999 


Sole  Representatives  of 

STORA  KOPPARBERG  BERGSLAGS  AKTIEBOLAG 

FALUN,  SWEDEN 

Leading  Swedish  Industrial  Concern,  Known  as  the 
Oldest  Company  in  the  World 

Founded  in  the  1 3  th  Century 


CHAIN  STOREIS  SPEND  *^1^*  profits,  it  need  depend  on  no 

$570  EACH  IN  DAILIES  its  popularity.  The  brand  nai^  ^ 

-  become  fixed  in  the  public  consciousness 

Inquiry  by  Bureau  of  Advertising  as  synonymous  for  unvarying  quality 
Shows  66  Groups  Bought  Over  Sjich  public  acceptance  no  dealer  or  chain 
$19,000,000  Worth  of  Space  can  afford  to  ignore.” 

m  Newspapers  Ust  Year  CIRCULATORS  MEET 

in  newspaper  advertising  in  1930,  or  an  lation  Man  on  A.B.C.  Board 

average  of  $570  per  store,  according  to  The  Interstate  Circulation  Managers 
a  study  made  by  the  Bureau  of  Adver-  Association  held  its  fall  convention  at 
tising  of  the  American  Newspaper  Pub-  (Thester,  Pa.,  Sept.  21-22.  Speakers  in- 
lishers  Association.  A  total  of  66  eluded  Arthur  Robb,  managing  ^itor, 
chains,  including  some  whose  size  was  Editor  &  Publisher;  W.  C.  Hixsoni 
not  known,  s^nt  $19,094,978  in  news-  Syracuse  Post-Standard,  and  president  of 
paper  advertising  in  1930.  the  International  Circulation  Managers 

In  1929,  sixty-one  chains  spent  $12,-  Association;  and  William  N.  Hartfy, 
580,170  in  newspaper  advertising,  and  in  manager  of  the  Pennsylvana  Newspaper 
1928,  fifty-three  chains  spent  $5,954,502,  Publishers  Association.  Mr.  Hardy 
These  figures  were  obtained  from  replies  spoke  on  “Legislation  Affecting  News- 
to  a  questionnaire  sent  out  by  the  paper  Boys.” 

bureau.  Branch  offices,  trading  areas,  promo- 

Of  51  chains  for  which  data  was  com-  tion,  news  dealer  problems  and  other 
plete,  nineteen  (1,972  stores)  spent  from  subjects  were  discussed. 

90  to  100  per  cent  of  their  advertising  A  resolution  was  passed  which  asked 
appropriation  in  newspapers ;  ten  chains  that  Howard  Stodghill,  Louisinlle  Courier 
(6,764  stores)  spent  75  to  90  per  cent  Times,  be  elected  to  the  dirertorate 
in  newspapers;  eleven  chains  (21,954  of  the  Audit  Bureau  of  Circulations, 
stores)  50  to  75  per  cent ;  eleven  chains  The  circulation  managers  were  guests 
(1,023  stores)  less  than  50  per  cent.  of  the  Cfccjfcr  Ttmcj  at  a  buffet  luncheon. 

Fifteen  chains  reported  that  pews-  W._L.  Lippincott,  Atlantic  City  Press- 
paper  advertising  copy  was  prepared  at  Union,  president  of  the  group,  presided. 

the  home  office,  13  that  it  was  prepared  — - - — - - 

sectionally  29  by  individual  stores,  others  MARKS  92ND  BIRTHDAY 

methods.  _  Oscar  Woodruff,  who  retired  seven 

Criticizing  advertising  allowances  by  years  ago  after  serving  as  editor  of  the 
manufacturers  to  chains  as  being  vague  Dansville  (N.Y.)  Express  more  than  50 
Bureau  said:  years,  observed  his  92d  birthday,  Sept 

So  fearful  are  the  manufacturers  of  17.  He  still  contributes  articles  to  the 
a  decreasing  sales  volume  that  this  con-  newspaper  and  is  in  excellent  health. 

dition  persists  despite  efforts  made  from  _ 

time  to  time  to  eliminate  it  and  free  this 

money  for  more  aggressive  advertising.  CLUB  TO  DINE  J.  W.  GERARD 

“If  any  given  product  has  a  national  The  Advertising  Club  of  New  York 
demand  built  up  by  consistent  newspaper  will  give  a  luncheon  Sept.  30  at  its  club¬ 
advertising,  no  retail  outlets  handling  house  with  James  W.  Gerard,  former 
similar  merchandise  can  afford  to  neglect  United  States  Ambassador  to  (Jermany, 
it.  Such  a  product  holds  the  key  to  both  as  honor  guest. 


CIRCULATORS  MEET 

Interstate  Resolution  Asks  (or  Circu¬ 
lation  Man  on  A.B.C.  Board 

The  Interstate  Circulation  Managers 
Association  held  its  fall  convention  at 
(Thester,  Pa.,  Sept.  21-22.  Speakers  in¬ 
cluded  Arthur  Robb,  managing  ^itor, 
Editor  &  Publisher;  W.  C.  Hixsoni 
Syracuse  Post-Standard,  and  president  of 
the  International  Circulation  Managers 
Association;  and  William  N.  Hartty, 
manager  of  the  Pennsylvana  Newspaper 
Publishers  Association.  Mr.  Hardy 
spoke  on  “Legislation  Affecting  News¬ 
paper  Boys.” 

Branch  offices,  trading  areas,  promo¬ 
tion,  news  dealer  problems  and  other 
subjects  were  discussed. 

A  resolution  was  passed  which  asked 
that  Howard  Stodghill,  Louisinlle  Courier 
and  Times,  be  elected  to  the  directorate 
of  the  Audit  Bureau  of  Circulations. 

The  circulation  managers  were  guests 
of  the  Chester  Times  at  a  buffet  luncheon. 
W.  L.  Lippincott,  Atlantic  City  Press- 
Union,  president  of  the  group,  presided. 

MARKS  92ND  BIRTHDAY 

Oscar  Woodruff,  who  retired  seven 
years  ago  after  serving  as  editor  of  the 
Dansville  (N.Y.)  F.xfress  more  than  50 
years,  observed  his  92d  birthday,  Sept. 
17.  He  still  contributes  articles  to  the 
newspaper  and  is  in  excellent  health. 

CLUB  TO  DINE  J.  W.  GERARD 

The  Advertising  Club  of  New  York 
will  give  a  luncheon  Sept.  30  at  its  club¬ 
house  with  James  W.  Gerard,  former 
United  States  Ambassador  to  (Jermany, 
as  honor  guest. 


Burgess  Chrome  Mats 

A  Laboratory  Product 

Burgess  chrome  stereotype  Mots  will  aid  you  in 

securing  better  printing  stereotype  plates. 
Mechanical  superintendents  and  stereotypers  who 
have  made  a  study  of  dry  mats  know  that  in  order  to 
secure  plates  finished  for  the  best  printing,  that  they 
must  be  cost  from  a  mot  that  has  a  firm,  fine*textured 
body  with  a  smooth  face  and  back.  In  addition  to  this, 
the  face  must  be  practically  non-porous. 

Burgess  Chrome  Stereotype  Mats  have  all  of  these 
qualities  and  further — they  excel  all  other  nrats  in  flex¬ 
ibility,  stayback,  life  after  scorching  and  permanency 
of  impression. 

Don't  take  our  word  for  it  but  ask  your  neighbor,  or 
better  yet — write  for  free  samples  for  test.  Be  sure  you 
state  shrinkage  desired  and  type  of  casting  box  used 
so  that  mots  of  the  right  caliper  and  condition  con  be 
forwarded  to  you. 

BURGESS  CELLULOSE  COMPANY 

Division  rf  C.  P.  Burgess  Luboratories,  Inc. 

Freeport,  Illinois 


.  ^ 


Editor  &  Publisher  The  Fourth  Estate  for  September  26,  1  931 


29 


licity.  Prof.  Fischer  was  formerly  with 
the  Bloomington  (Ind.)  Star;  the  In¬ 
dianapolis  Post;  the  Indianapolis  Daily 
Times;  the  Indianapolis  News;  and  the 
George  Banta  Publishing  Co.  Mr. 
Doubleday  was  formerly  with  the  South¬ 
ern  Oakland  Publishing  Co.,  Royal 
Mich.,  publishers  of  a  chain  of  community 
paj)ers;  the  Neu’  Yorker  magazine;  the 
Kalamazoo  Gazette;  and  the  McGraw- 
Hill  Book  Co. 


three  years.  E.  T.  Leech,  new  editor  of  The  acting  director  of  the  Lee  Memorial 
the  Pittsburgh  Press,  has  been  recently  School  of  Journalism  this  year  is  Oscar 
appointed  by  Col.  E.  G.  Smith,  president  W.  Riegel,  who  takes  the  place  of  Wil- 
of  the  P.N.P.A.,  as  a  new  member  of  liam  L,  Mapel,  granted  a  year’s  leave  of 
the  committee  to  take  the  place  of  H.  D.  absence  to  become  an  assistant  editor  of 
Jacobs,  former  editor  of  the  press.  the  American  Boy. 

The  other  members  of  the  Advisory  A  new  course  is  offered  by  Prof. 
Committee  are:  E.  Arthur  Sweeny,  pub-  Riegel  in  Public  Opinion.  This  course 
lisher,  Greensburg  Tribune-Review;  E.  will  inquire  specifictdly  into  such  instru- 
J.  Lynett,  publisher,  Scranton  Times;  mentalities  for  molding  public  opinion  as 
Col.  C.  J.  Smith,  publisher,  Allentown  publicity,  propaganda,  pictures  and  radio. 
Morning  Call;  Braton  R.  Gardner,  pub-  Operative  this  year  is  the  plan  to 
lisher,  Montrose  Independent ;  A.  EL  Me-  award  certificates  in  journalism  only  to 
Collough,  Lancaster  Newspapers,  Inc. ;  a  selected  number  of  graduates  of  the 
William  D.  Fish,  publisher,  Coudersport  school  who  have  shown  unusual  com- 
Potter-Enterprise ;  A.  W.  Fell,  Williams-  patence  in  their  professional  studies, 
port;  William  N.  Hardy,  manager.  New  members  of  the  faculty  are  Karl 
P.N.P.A..  Harrisburg;  D.  N.  Slep,  pub-  W.  Fischer,  assistant  professor;  and 
lisher,  Altoona  Mirror;  and  Mr.  Shedd.  Douglas  Doubleday,  instructor  in  jour- 

Washin'gton  and  Lee  University —  nalism  and  director  of  university  pub- 


JOURNAUSM  SCHOOLS 
IMPROVE  COURSES 


(Continued  from  page  9) 


consecutive  season,  a  daily  paper  was 
published  by  journalism  students  at  the 
State  hair  in  Indianapolis,  with  a  cir¬ 
culation  of  7,500. 

University  of  Iowa — The  School  of 
Journalism  is  adding  a  course  in  the 
.Newspaper  Library,  under  the  charge  of 
Prof.  Edward  P'.  Mason,  and  has  installed 
a  filing  system  of  steel  cabinets.  Prof. 
Mason,  who  was  formerly  a  member  of 
the  staff  of  the  Philadelphia  Public 
Ledger  and  the  Idaho  Statesman,  has 
been  making  a  special  study  of  the 
libraries  of  Chicago  and  Detroit  news¬ 
papers.  He  also  has  charge  of  work  in 
News  Photography  which  was  inaugu¬ 
rated  last  winter. 

New  provision  has  been  made  for 
choosing  sequences  of  courses  within  the 
journalism  major,  according  to  E'.  L. 
Mott,  director  of  the  school.  There  are 
now  sequences  for  students  who  plan  to 
(!)  enter  the  editorial  department  of  a 
daily  newspaper;  (2)  work  in  the  busi¬ 
ness  department,  advertising,  circulation, 
etc.;  (3)  enter  the*  weekly  newspaper 
field;  (4)  devote  himself  to  the  trade 
press,  magazines,  etc. 

Researchers  at  this  school  have  com¬ 
pleted  a  reader  interest  survey  of  four¬ 
teen  Iowa  weeklies  which  will  be 
published  this  fall.  It  includes  news, 
editorials,  features,  and  advertising. 

A  study  has  been  undertaken  which 
aims  to  measure  students’  capacities  at 
various  times  during  their  college  course 
and  at  the  time  of  graduation,  and  then 
to  make  correlations  from  year  to  year 
with  their  success  in  journalism  pursuits. 
This  is  a  project  which  will  cover  at 
least  ten  years. 

Drake  University— Emery  H.  Ruby 
has  been  appointed  director  of  journalism, 
succeeding  Dr.  George  H.  Gallup,  who 
is  now  connected  with  Northwestern 
University  and  who  has  established  the 
Gallup  Research  Service  in  Chicago. 
Prof.  Ruby  is  assisted  by  Wayne  Gard, 
formerly  head  of  the  Department  of 
Journalism  at  Grinnell  College  and  now 
editorial  writer  for  the  Des  Moines 
Tribune;  and  by  Hamilton  E.  Gray,  for¬ 
merly  head  of  the  Department  of  Jour¬ 
nalism  of  Oklahoma  Baptist  University, 
and  now  editorial  page  make-up  editor 
of  the  Des  Moines  Tribune. 

new  course  this  year  will  be  Scien¬ 
tific  Newspaper  Research,  in  which  sev¬ 
eral  extensive  surveys  will  be  made.  The 
Gallup  method  will  be  used,  according  to 
Prof.  Ruby. 

For  the  last  few  years  the  Department 
of  Journalism  has  offered  laboratory 
training  in  connection  with  two  city 
papers  and  several  magazines  published 
in  Des  Moines.  Publishers  who  co-oper- 
»te  with  the  Drake  departments  are  the 
Oes  Moines  Register,  the  Des  Moines 
Tribune,  Wallace-Homestead.  Better 
Homes  and  Gardens,  Successful  Farming 
and  the  Merchant’s  Trade  Journal. 

Pennsylvania  State  College — The 
enrollment  of  students  majoring  in  jour¬ 
nalism  has  increased  approximately  25 
per  cent  this  year,  according  to  Franklin 
Banner,  director  of  the  Department  of 
Journalism.  There  are  approximately  105 
students  specializing  in  the  work  and 
'•'OTe  than  one  hundred  additional 
stiwents  taking  pre-journalism  courses. 

,  .Fuller  Shedd,  editor-in-chief  of 
ine  Philadelphia  Evening  Bulletin  and 
[WUr  lecturer  in  the  department,  will 
instructors  of  the  class  in 
tditonal  Writing  this  fall.  He  con¬ 
jured  a  class  of  more  than  one  hun- 
Sst  ye***^”*^*  in  Principles  of  Journalism 

Speaal  weekly  lectures  by  representa- 
from  the  staffs  of  the  Phila- 
Wphia  Evening  Bulletin,  the  Philadelphia 
Philadelphia  Record, 
^  Pittsburgh  Press,  the  Harrisburg 
and  a  score  of  other  daily  and 
of  the  state  are  being  pre- 
P  eu  this  year  with  the  assistance  of  the 
y^^r^nia  Newspaper  Publishers’ 

iJiiEif  V  i'**  been  directed 

nrfSiLwl.  .  Advisory  Committee  of  the 
’**'**'»  association  during  the  past 


RICHER  SUCCEEDS  NOBLE 

Exlmund  Richer  has  been  appointed 
assistant  to  Ray  Schaeffer,  advertising 
manager  of  Marshall  E'ield  &  (^., 
Chicago.  Mr.  Richer  takes  the  position 
left  vacant  by  Hal  Noble,  who  rcsignetl 
recently  to  continue  his  studies  as  an 
archeologist. 


agate  lines 

of  advertising  published  dur¬ 
ing  first  six  months  of  1931, 


We  refex  to  NEWARK,  New  Jersey’s  metropolis, 
with  an  area  of  22  square  miles,  housing  442,337 
inhab<tant»"thc  greatest  concentration  of  popula¬ 
tion  in  the  United  States.  There  are  7,179  retail 

stores  within  its  corporate  boun<lane&.^ 

The  1930  distribution  census  reveall^liat  these 
7,179  stores  did  a  total  business  of  $328,119,396 
in  1929.  This  sum  is  an  average  of  $74t  for 
evcfy  NewaHt  inhabitant,  including  even  the 

smallest  child.  Fufthermone,  it  is  an  average  of 
more  than  $14  per  person  for  each  week  of 
the  year.  Considering  that  every  man,  woman 
and  child  in  Newark  has  a  spendable  income  of 
$1158,  these  figures  prove  conclusively  that  every 
living  person  in  this  city  spent  approximately 
64^  of  that  spendable  income  Is  this  an  active, 
live  flourishing  market? 

And  this  is  a  growing  market,  loo!  The  population 
of  Essex  County,  of  which  Newark  is  the  trading 
center,  alone  increased  27.8^  in  the  past  ten 
years.  Twenty-five  small  cities  within  Newark's 
trading  area  grew  62.1^  in  popublion,  while  the 
eight  largest  cities  in  that  territory  grew  283^ 
in  the  same  period. 

The  Newark  Evening  News,  the  largest  six-day 
newspaper  in  the  entire  country,  gives  thorou|^ 
com  plete  coverage  of  this  great  growing  rnarket. 
It  is  the  real  buying  influence  in  its  homelife.  It  is 
home  delivered  and  read  by  more  families  than 
any  other  newspaper  published  or  sold  in  the  terri¬ 
tory.  Sound,  fearless,  clear-thinking  journalism 
alone  has  built  a  daily  circulation  of  over  160,000 
copies.  The  absence  of  any  forced  contact  thni 
premiums,  dub  offers  or  contests  guarantees  reader 
interest  This  market-medhim  combination  pre¬ 
sents  an  advertising  opportunity.  Can  your  product 
ignore  the  profits  within  its  boundaries? 


can  it  afford 

to  overlook  a 

live  octive 

market ...  .9 


EUGENE  W.  FARRELL 
Businass  &  Advertising  Mgr. 
215-221  Market  Street 
Newark,  New  Jersey 
O  MARA  &  ORMSBEE 
general  Representatives 
New  York  Chicago  Detroit 
Lot  Angeles  San  Francisco 
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Advertiaing  Agencies 

HRE  Insurance  drive 

EXPANDED  THIS  YEAR 

3,000  Publicationa  Including  Virtually 
All  English  Daily  and  County 
Seat  Weeklies  to  Receive 
Copy,  Oct.  4—10 


Post  for  Eversman 

The  appointment  of  George  W.  Evers¬ 
man  as  director  of  advertising  and  sales 
promotion  was  announced  recently  by 
E.  G.  Poxson,  general  sales  manager  of 
the  Reo.  Mr.  Eversman  prior  to  his 
as^iation  with  Reo  was  in  the  adver¬ 
tising  business  in  Qiicago. 


Composing  Room 
Foreman 

Wanted  by  Metropolitan  daily 
(union  shop)  employing  1 50  or 
more  men;  must  be  able  to  show 
proof  of  ability  and  economy  of 
operation.  All  correspondence 
strictly  confidential.  Address, 
stating  experience,  references, 
salary  wanted,  and  full  informa¬ 
tion  regarding  yourself.  Box 
C-527,  c/o  Editor  Ac  Publisher. 


AMONG  THE  COPY  CHIEFS 
- By  C.  P.  McDonald  - 


National  Fire  Prevention  Week,  Oct. 

4  to  10,  marks  the  start  of  the  fourth 
annual  educational  advertising  program 
of  the  Stock  Fire  Insurance  companies, 
through  the  National  lk>ard  of  b'ire 
Underwriters,  in  virtually  every  English 
language  daily  newspaper  in  the  country 
and  m  the  weekly  county  seat  papers  of 
IS  states.  This  year’s  schedule  also  in¬ 
cludes  for  the  first  time  25  farm  papers 
in  view  of  the  fact  the  National  Board 
has  taken  over  the  work  of  the  Farm 
Insurance  tommittee. 

A  total  of  approximately  3,0(X)  publi¬ 
cations  will  carry  the  stock  tire  insur¬ 
ance  advertising  schedule,  according  to 
A.  L.  Gaje,  president  of  Gale  &  Pietsch, 
Inc.,  Chicago  advertising  agency,  in 
charge  of  the  campaign.  The  addition  of 
the  county  seat  weeklies  and  the  farm 
paj^rs  marks  the  extension  of  the  edu¬ 
cational  advertising  program  for  this 
year. 

The  campaign,  which  opened  this  week 
in  the  dailies  and  weeklies  with  the  Fire 
Prevention  Week  display  advertisement, 
‘On  Guard,”  will  include  seven  3(X)-Iine 
advertisements  in  every  daily  newspaper, 
and  nine  300-line  advertisements  in  the 
selected  weekly  publications,  Mr.  Gale 
stated.  In  addition,  local  fire  insurance 
agents  wll  be  given  the  opp<irtunity  to 
use  tie-in  advertising  in  the  local  papers. 
In  the  past,  this  tie-up  with  the  National 
yard’s  educatiopl  program  has  prac¬ 
tically  equalled  in  lineage  the  national 
display^  space.  Several  methods  are  em- 
plyed  in  handling  such  campaigns.  In 
TOme  towns,  agents  co-operate  separately. 
In  others  they  act  as  associations  or  as 
special  groups  formed  for  this  purpose. 

The  main  copy  theme  is  educational  in 
character,  rather  than  an  attempt  to  sell 
fire  insurance.  The  real  purpose  of  the 
advertising  program  is  to  create  a  lietter 
un^rstanding  of  the  business  of  fire 
underwriting.  Behind  this  thought  is  the 
attempt  to  encourage  a  greater  public 
use  of  established  facilities  for  the  pre¬ 
vention  and  control  of  fire  and  thereby 
render  a  greater  service  to  the  insuring 
public. 


NEW  KANSAS  CITY  AGENCY 

Edward  T.  Clark  has  established  his 
own  advertising  agency  at  1002  Walnut 
street  in  Kansas  City,  Mo.  Associated 
with  him  will  be  Avis  Waddell  and  Kay 
M.  Stokes.  For  the  past  five  years  Mr. 
Clark  has  been  on  the  contact  and  copy 
staff  of  the  Roche  .\dvertisiiig  Company, 
Chicago.  Previously  he  was  advertising 
manager  for  the  Green  lease  Motor  Car 
Company,  Cadillac  distributor  in  the 
Middle  West. 


ADVERTISING  PRIZE  CONTEST 

The  Hathaway  Baking  Company  of 
Cambridge,  Mass.,  is  using  considerable 
newspaper  space  in  conducting  its  new 
$1,000  cash  prize  contest  for  boys  and 
girls,  involving  the  drawing  or  painting 
of  the  Hathaway  funny  people,  obtained 
with  Hathaway’s  Bread  or  free  by  writ¬ 
ing  the  firm.  "There  are  575  prizes  of  $1,. 
and  first,  second,  third  and  fourth  prizes 
of  $250,  $100,  $50  and  $25,  respectively. 


Two  Accounts  To  Newark  Agency 

The  National  Oil  Products  Company 
of  Harrison,  N.  J.,  manufacturer  of  pro¬ 
cess  oils,  has  appointed  the  Chas.  Dallas 
Reach  Advertising  Agency,  Newark, 
N.  J.,  to  handle  its  advertising  account. 
The  Metasap  Chemical  Company, 
Harrison,  N.  }.,  manufacturer  of  indus¬ 
trial  soaps,  has  also  appointed  the  Reach 
agency  to  handle  its  advertising. 


Philip  R.  Hume 

From  the  viewpoint  of  Philip  R. 

Hume,  all  advertising  copy  must  be 
selling  copy.  His  is  said  to  be  a  merci¬ 
less  and  ruthless  blue  pencil,  guided  by 
long  experience  in  selling  goods  over  the 
counter  and  by  mail,  and  his  copy  staff 
know  the  futility  of  overltwking  the  sell¬ 
ing  punch  in  phrasing  their  creations.  _ 
Hume  holds  a  three-barreled  job  with 
the  Keelor  &  Stites  Company,  advertis¬ 
ing  agency  at  Cincinnati,  O. — copy  chief, 
merchandising  director,  and  vice- 
president. 

His  business  experience  has  been  in 
advertising  and  selling  work.  He 
“learned  the  ropes”  while  with  the  Cer- 
tainteed  Products  Corporation  and  the 
H.  J.  Heinz  Company. 

Hume  was  born  near  Covington,  Ky., 
on  July  30,  1891.  He  attended  the  Uni¬ 
versity  of  Cincinnati,  going  to  the 
Cincinnati  office  of  the  J.  VValter  Thomp¬ 
son  Company,  Inc.,  shortly  after  l^ing 
graduated.  Later,  he  was  advertising 
manager  of  the  A.  S.  Boyle  Com^ny, 
manufacturers  of  Old  English  Floor 
W’ax. 

Came  the  war,  and  Hume  went  into 
the  army  for  a  couple  of  years,  serving 
at  home  and  abroad.  After  that,  he 
resumed  sales  work  and  advertising.  He 
was  a  member  of  the  Proctor  &  Collier 
Company  until  about  five  years  ago, 
when  he  joined  Keelor  &  Stites. 

Hume  has  a  brace  of  hobbies — garden¬ 
ing  and  Scotch  marbles,  devoting  his 
efforts  to  bringing  his  score  down  low 
enough  to  silence  the  razzing  of  the 
Nineteenth  Hole. 


V^ilson  Joins  Wells  Agency 

John  S.  Wilson,  for  ten  years  manager 
of  the  Wilson  Advertising  Agency  of 
Boston,  has  joined  the  Wells  Advertising 
Agency,  Inc.,  of  that  city  as  an  account 
executive. 


Bennett  Research  Chief 

A.  S.  Bennett  has  been  placed  in  charge 
of  the  research  division  of  the  Paul 
Cornell  Company,  Inc.,  New  York. 


Portland 

Changes 

During  May  and  June 
combined.  The  News- 
Telegram  carried  more 
Local  Display  Advertis¬ 
ing  in  6  days  than  the 
morning  paper  did  in  7. 


Portland 
Ne  ws-T  elegram 

Natumal  Representatives 
Gilman.  Nicoll  &  Rl'trmam 


Two  Accounts  To  New  York  Agency 

The  Baldwin  Piano  Company,  Cincin¬ 
nati,  manufacturers  of  Baldwin,  Hamil¬ 
ton,  Howard  and  Sargent  pianos,  has  ap¬ 
pointed  Anderson,  Davis  &  Hyde,  New 
York  agency,  to  direct  its  advertising 
account.  This  agency  has  also  beim 
named  to  place  the  advertising  of  the 
Monagay  Corporation,  Long  Island  City, 
X.Y.,  makers  of  Cay  golf  pencils. 


Gugliucci  Agencies  Move 

John  W.  Gugliucci  announced  this  week 
that  the  Gugliucci  Advertising  Agency 
and  the  Twentieth  Century  Advertising 
Agency  had  taken  new  quarters  at  551 
Fifth  Avenue,  Suite  618,  New  York 
City. 


Murphy  Joins  Wilson,  Inc. 

John  Allen  Murphy  has  joined  Edwin 
Bird  Wilson,  Inc.,  New  York  agency,  as 
marketing  counsellor.  For  the  last  four 
years  Mr.  Murphy  has  been  engaged  in 
market  research.  Previous  to  that  time, 
for  ten  years  he  wa^  associate  editor  of 
Printer’s  Ink. 


British  Executive  Here 

Leonard  Raftery,  advertising  manager 
of  the  London  Evening  News,  is  spend¬ 
ing  a  few  weeks  in  New  York.  He  is 
making  his  headquarters  at  the  offices  of 
the  London  Dailv  Mail  in  the  Graybar 
Building,  420  Lexington  Avenue. 


Placing  Newspaper  Schedule 

The  E.  H.  Brown  Advertising  .Agency 
of  Chicago  is  now  releasing  a  newspaper 
advertising  schedule  for  the  Henri 
Lannart  Studios,  Chicago.  Newspapers 
throughout  the  country  will  be  used. 


Candy  Account  To  Glaser 

Louis  (jlaser.  Incorporated,  Boston, 
has  been  chosen  to  direct  the  account  of 
the  George  E.  Close  Company  of  Cam¬ 
bridge,  makers  of  candy. 


Haviland  China  To  Tracy 

W.  1.  Tracy,  Inc.,  New  York  agency 
have  been  appointed  by  Thecxlore  Havi¬ 
land,  Inc.,  makers  of  the  Haviland  China, 
to  handle  their  advertising.  Magazines 
will  be  used. 


Porter  Joins  Street  &  Finney 

Harry  H.  Porter  is  now  associated 
with  Street  &  Finney,  Inc.,  as  account 
executive. 


New  Account  for  Touzalin 

Western  Chain  Products  Company  of 
Chicago  has  appointed  Charles  H.  Tou¬ 
zalin  Agency  as  its  advertising  counsel. 


Fonda-Haupt  Appointed 

The  advertising  of  the  Hugh  Nelson- 
Columbia  Carpet  Mills,  Inc.,  of  Phila¬ 
delphia,  has  been  placed  with  the 
Fonda-Hanpt  C'oiriiiaiiy.  Inc..  New  York. 


7  SCIENCE  NEWS 

SERVICES  IN  ONE 

^^OMPLETE  science  coverage ,  interestingly  written  on  the 
highest  authority.  Wire  for  details  of  these  combination 
services,  sold  at  one  time,  at  one  moderate  price: 


TELEGRAPHIC  SERVICE  on  spot  discoveries  in  heavens  and  on 
earth,  from  meetings  here  and  abroad. 

DAILY  NEWS  REPORT,  with  a  flow  of  news  stories  on  all  phaws 
of  science  gathered  by  telegraph,  cable  and  fast  mail,  disiribul 
by  air  mail. 

SCIENCE  SHORTS,  eight  one-sentence  paragraphs  daily  crowded 
with  facts  and  information,  suitable  for  daily  feature  or  filler  use. 

NEWS  FEATURE  PAGE,  complete  feature  coverage  of  science, 
including  matrices  of  striking  science  photographs,  short  stones 
suitable  for  boxes,  personality  sketches,  etc. 

FEATl'RE  SERIES,  sequences  of  six  to  ten  articles  upon 
and  timely  j^ubjerts,  such  as:  The  Conquest  of  Cancer,  The  *1 
Against  Drugs,  etc. 

MAP  OF  THE  STARS,  direct  reading  picture  maps  of  the  evening 
skies  with  a  story  of  the  heavens  each  month. 

PREP.4REDNESS,  a  complete  science  morgue  full  of  background 
stories  worthy  of  being  used  on  page  one  as  follow  stories  *  f 
spot  news  breaks. 

SCIENCE  SERVICE 

The  Institution  for  the  Popularization  of  Science 

21st  and  Constitution  Avenue  Washington,  D.  C. 


1. 

2. 

3. 

4. 

5. 

6. 

7. 


Editor  &  Publisher  The  Fourth  Estate  for  September  26, 


3 


31 


I  9 


AUfs  N£W  ^<^PER 
POPUlM  /wrf  J.TOPY 

In  Greater  CoJambus  and  ^ranklim  Covnty^^^ 


Columbus 

Always  First  in  News  .  .  .  Circulation  .  .  .  Advertising 


GAINS  12,730 

IN  DAILY  NET  PAID  CIRCULATION  IN 

29  DAYS 


Sept.  12 
Aug.  10 


When  SHIInc 
for  i  rrnt* 


Total 

Circulation 

138,113 

125,383 


City 

Circulation 


74,620 

63,003 


City  Carrier 
Home  Delivery 

57,201 

47,001 


Gain  12,730  Gain  11,617 


Gain  10,110 


On  Augunt  11  The  Daily  Dispatch  was  reduced  from  two  cents  to  one  cent  per  copy  in 

Greater  Columbus. 


No  sample  or  other  unpaid  circulation  of  any  kind  included  in  the  above  figures. 

City  Circulation  means  NET  PAID  CIRCULATION  in  Greater  Columbus  which 
includes  the  corporate  limits  of  Columbus,  Grandview,  Arlington,  and  Bexley. 

All  other  NET  PAID  CIRCULATION  means  all  other  than  that  described  as 
city  circulation. 

Always  a  dominant  advertising  medium  in  Ohio,  the  (^ohinihiis  Dispatch 
today  offers  a  greater  value  than  ever  before  in  its  history  ...  an  increase 
of  12,730  in  daily  PAID  CIRCULATION  in  29  days  at  NO  INCREASE  IN 
x4DVERTISING  RATES!  Almost  90%  of  this  remarkable  gain  is  CON¬ 
CENTRATED  in  Greater  Columbus — the  remainder  being  in  closely 
adjacent  Franklin  (xounty  territory.  To  cover  Central  Ohio  .  .  .  thor¬ 
oughly  .  .  .  economically  .  .  .  effectively  .  .  .  your  schedule  must  call 
for  THE  COLUMBUS  DISPATCH. 
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AD-VENTURES 

-  By  ROBERT  S.  MANN  - 

Recent  mention  in  this  column  of  there  will  he  luncheons  of  advertising 
“roll  your  own”  advertising  for  Bull  men  in  Philadelphia,  S^t.  28,  and  in 
Durham  tobacco,  brings  a  letter  from  a  Boston,  Sept.  30,  at  which  Mr.  Barton 
Minnesotan,  addressed  to  “the  Manufac-  will  describe  the  book  and  distribute 
turers  of  Bull  Durham”  in  care  of  copies. 

Editor  &  Pubusher.  We  hc^  we  are  Incidentally,  Mr.  Barton  told  an  in- 
betraying  no  secrets  in  telling  that  the  quirer  that  the  organization  has  found 
letter  complimented  the  Bull  Durham  a  greater  demand  for  personal  service 
newspaper  advertising,  and  suggested  a  than  ever  before,  coming  from  both 
new  talking  point  for  future  copy— the  agencies  and  advertisers,  and  in  many 
fact  that  when  you  lay  down  a  home-  instances  from  persons  totally  unknown 
made  cigarette  the  fire  goes  out.  Thus,  before.  TIk*  requests  are  for  informa- 
said  the  writer,  quoting  a  filling  station  tion  and  aid  in  determining  whether  to 
attendant,  when  one  returns  from  waiting  advertise,  how,  and  how  much.  Studies 
on  a  customer,  he  still  has  something  to  of  advertising  failures  as  well  as  ad- 
smoke.  On  the  other  hand,  “with  a  vertising  successes  are  part  of  the 
manufactured  cigarette,  the  fire  burns  organization’s  work, 
whether  there  is  someone  puffing  on  it  f  he  organization  has  other  studies  in 
or  not.  Thus  that  kind  of  cigarette,  no  view,  particularly  one  to  be  made  of  each 
matter  where  it  lies,  burns  on  and  on,  member  newspaper,  analyzing  the  editor- 
and  becomes  dangerous  if  the  smoker  ial  matter  carried  and  the  nature  of  its 
is  not  close  at  hand,  in  that  it  might  apjieal. 


start  a  big  fire.” 

We  are  forwarding  the  letter,  as  re¬ 
quested,  to  the  American  Tobacco  Com¬ 
pany,  and  are  looking  forward  to  seeing 
a  vigorous  campaign  with  some  such 
slogans  as  “Don’t  burn  your  house  down 
with  fiery  machine-made  cigarettes ; 
Bull  Durham  never  toasts  anything.” 

Or  would  the  fact  that  the  manufac¬ 
turer  r  of  Bull  Durham  also  do  a  little 
business  in  Lucky  Strikes  raise  new 
angles  in  the  competitive-copy  con- 
trove. 'sy  ? 

*  *  * 

A  DVERTISING  and  sales  executives 
in  leading  cities  are  being  introduced 
these  days  to  a  new  and  revised  collec¬ 
tion  of  figures  alMHit  the  markets  which 
this  country  offers.  The  summer 
temperatures  in  Nevada,  the  numlicr  of 
female  buyers  15  years  old  or  over  in 
Mogadore,  Ohio,  the  bank  deposits  and 
the  number  of  cigar  stores  in  Cement. 
Okla.,  are  an  open  liook  to  the  agency 
men  and  tlK-  manufacturers’  executives 
who  have  heen  attending  the  recent 
luncheons  given  by  Major  Market  News¬ 
papers,  Inc.  The  open  liook  aforesaid  is 
the  fourth  edition  of  “A  Study  of  All 
American  Markets,”  which  was  originally 
issued  in  1925  as  the  first  major  effort 
of  the  lOO.tKK)  Group  of  American  Cities, 
as  the  organization  of  metropolitan 
dailies  was  then  known. 

While  the  book  deals  especially  with 
106  principal  cities  and  the  territory  sur¬ 
rounding  them,  it  covers  the  whole  nation 
in  a  section  listing,  for  every  state,  all 
counties  and  all  towns  of  1,000  popula¬ 
tion  or  more.  The  statistics,  it  is  pointed 
out  by  I.eslie  M.  Barton,  managing 
director  of  the  Major  Market  News¬ 
papers,  are  taken  from  government 
records  or  other  authentic  sources.  The 
only  material  supplied  by  the  memlier 
newspapers  consists  of  their  circulation 
breakdowns,  and  a  statement  by  each 
paper  on  its  own  territory.  While  a 
colored  map  shows  what  each  paper 
claims  as  trading  territory,  the  map  also 
gives  circulation  figures  by  counties  both 
within  and  without  this  area. 

In  addition  to  the  luncheon  gatherings 
in  Chicago  and  New  York  last  week. 


LEHN  &  FINK,  INC.,  beginning  an 
intensive  advertising  campai^  for 
Pebecco  toothpaste  this  week,  will  con¬ 
centrate  the  newspaper  advertising  in  a 
dozen  large  cities,  using  1,000-line  space 
two  or  three  times  a  week  for  eight 
weeks.  In  addition,  full  pages  will  be 
used  in  eleven  quality  magazines  and  a 
radio  broadcast  over  twenty  stations,  ac¬ 
cording  to  V\'.  D.  Canaday,  advertising 
manager  of  Lehn  &  Fink.  Mr.  Canaday 
stateil  that  this  constitutes  the  greatest 
concentration  of  advertising  power  ever 
used  for  a  dentifrice. 

1'he  total  cost  of  the  two-month  cam¬ 
paign  will  lie  approximately  a  quarter  of 
a  million  dollars,  according  to  a  state¬ 
ment  by  lulward  Plant,  president  of  the 
company.  For  all  its  jiroducts  the  com¬ 
pany  is  spending  nearlv  $2,000,000  in 
193i. 

The  copy,  which  incidentally  uses  the 
seal  of  the  American  Dental  Association 
for  the  first  time,  is  based  on  the  use  of 
“an  exi>ensive  ingredient  found  in  no 
other  dentifrice,”  and  the  “most  expen¬ 
sive”  theme  is  followed.  The  first  ad¬ 
vertisement  was  illustrated  by  a  picture 
of  a  diamond  engagement  ring. 

*  ♦  * 

44^0  Y  AGES  and  Adventures,”  a 
^  live-page  letter  “issued  now  and 
then  by  Roliert  Keith  Leavitt,  who  has 
more  friends  than  he  can  quite  keep  in 
touch  with,  and  Hopes  that  he  has  more 
than  he  even  knows  about,”  tells,  under 
the  heading  of  a  blue  sailing  ship,  what 
he  is  doing  and  thinking  since  he  re¬ 
signed  recently  as  secretary  and  treas¬ 
urer  of  the  G.  Lynn  Sumner  Company. 
He  formerly  issu^  a  monthly  letter  for 
the  agency  under  the  title  of  “Voyages 
and  Discoveries.” 

“Our  plans  are  happily  and  purposely 
indefinite  for  the  moment  .  .  says 
the  letter.  “Our  time  is  just  about 
equally  divided  between  vacationing  and 
writing. 

“Our  procedure  in  the  latter  pursuit  is 
simple,  and  we  commend  it  to  other 
business  men  who  really  want  to  get 
things  done.  We  keep  regular  office 
hours  in  the  most  delightful  of  offices. 


Rubber  Rollers  Can  Now  Be  Accurately  Polished 

The  Egnor  Rubber  Roller  Polisher  works  rapidly  and  auto¬ 
matically.  It  eliminates  entirely  laborious  hand  polishing, 
saves  time  and  finishes  the  surface  with  absolute  accuracy. 

We  make  a  Rubber  Roller  Grinder  and  also  a  gauge  for  measuring 
diameters  within  one-thousandth  of  an  inch. 


Each  morning  at  8:45  we  go  down  to 
the  yacht  club,  row  off  to  the  Snippet, 
climb  aboard,  start  the  engine  and  put 
off,  breasting  the  water  in  a  swirl  of 
foam.  By  8:55  we  are  anchored  in  the 
lee  of  a  deserted  island.  By  9:CX)  we 
are  at  work  at  a  table  set  in  Snippet’s 
cockpit.  That  is  our  office.  We  are 
undisturbed  by  telephones  or  other  in¬ 
sistencies.  There  is  no  riveting,  no  fire- 
siren;  there  are  no  visitors.  We  are  out 
of  earshot.  Even  of  the  jubilant  bathers 
whom  we  can  see  in  the  distance,  splash¬ 
ing  in  the  sunshine.  Overhead  an  oc¬ 
casional  gull  cries  plaintively.  The 
wavelets  go  lap-lap-lap  .  .  .  The 
breeze  fingers  the  ^ges  of  our  paper 
and  passes,  laden  with  the  indefinable, 
salty  perfume  of  the  sea.  We  write,  as 
undisturbed  as  our  friend,  the  keeper  of 
Latimer  Reef  Light,  whose  isolated  tower 
we  can  see  on  the  horizon  to  the  East; 
tranquil  as  our  friend  the  heron,  who 
putters  about  all  morning  long  in  the 
reeds  by  the  shore.” 

*  ♦  * 

And  now  it  is  “dated  carnations,”  with 
tags  on  each  bunch  of  25  to  tell  when 
they  were  cut.  The  idea  is  part  of  a 
cooperative  advertising  campaign  of  the 
New  England  Carnation  Growers  Asso¬ 
ciation,  being  conducted  by  the  Tuthill 
Advertising  Agency,  New  York.  Wil¬ 
liam  Hutson  is  the  account  executive. 


Agency  To  Appeal  Ruling 

The  Packer  Corporation,  Utah,  out¬ 
door  advertising  company,  plans  to  make 
a  test  case  of  Utah’s  tobacco  law  and 
has  announced  its  decision  to  carry  to 
the  United  States  Supreme  Court  the  de¬ 
nial  of  the  Utah  Supreme  Court  to  give 
the  firm  another  hearing  on  its  appeal 
from  an  adverse  decision  in  connection 
with  advertising  tobacco  on  billboards  or 
in  street  cars.  The  Utah  law  forbidding 
such  advertisements  was  passed  in  1929. 
The  Packard  Corporation  continued  its 
advertising  and  was  found  not  guilty  in 
the  district  court  when  a  complaint  was 
filed.  In  the  appellate  court,  the  decision 
was  reversed. 


LEONARD  NAMES  AGENCY 

In  outlining  a  program  of  greatly  in- 
creased  sales  and  advertising  activities 
for  1932,  R.  I.  Petrie,  sales  manager  of 
the  Leonard  Refrigerator  Company,  De¬ 
troit  and  Grand  Rapids,  has  announced 
the  appointment  of  Brooke,  Smith  & 
French,  Inc.,  as  advertising  and  mer¬ 
chandising  counsel.  The  Leonard  Com¬ 
pany  has  completed  a  successful  first  year 
in  producing  electric  refrigerators. 


Advertising  Firms  Lease  Offices 

Thos.  M.  Bowers  Advertising  Agency, 
Inc.,  of  Chicago,  has  leased  offices  on  the 
44th  floor  of  the  Chrysler  Building,  New 
York,  it  is  announced  by  the  renting 
agents.  Space  on  the  37th  floor  has  been 
taken  by  Harrison  E.  Fryberger,  writer 
on  economics,  and  on  the  8th  floor  by 
J.  Stirling  Getchell,  Inc.,  advertising. 
Additional  space  in  the  building  has  been 
taken  bv  the  Hoffman  Specialty  Com¬ 
pany  and  Scott  Howe  Bowen,  Inc.,  radio 
advertising. 


Seiberling  Rubber  Appoints 

The  advertising  account  of  the  Sei- 
lierling  Rubber  Company,  Akron,  Ohio, 
has  been  placed  with  Young  &  Rubicam, 
Inc.,  New  York  agency. 


Young  &  Rubicam  Joins  4-A 

Young  &  Rubicam,  Inc.,  New  Yoric, 
has  been  elected  to  membership  in  the 
American  Association  of  Advertising 
Agencies. 

Forming  Atlanta  Agency 

Gilbert  Johnson  has  returned  to 
Atlanta  from  the  Pacific  Coast  and  will 
open  an  advertising  and  merchandising 
service  in  the  101  Marietta  street 
building. 

Midland  Flour  Appoints 

The  Midland  Flour  Milling  Com^y 
and  its  subsidiary.  Town  Crier  Food 
Products  Inc.,  Kansas  City,  Mo.,  have 
appointed  Calkins  &  Holden,  Inc.,  to 
handle  tlieir  advertising. 


Give  Your  Advertisers  Better 
Halftone  Reproduction 

'  I  'HIS  is  the  time  to  please  your  adver- 
tisers.  Nothing  bothers  an  advertiser 
more  than  poor  reproduction  of  his  half¬ 
tones.  You  can  be  sure  of  better  appear¬ 
ance  with  Wood  New  Process  Coated  Dry 
Mats — especially  in  middletones.  You  can 
prove  that  to  your  satisfaction  by  letting 
your  Stereo  Room  use  a  free  sample  lot  of 
these  Wood  coated  mats. 


FLONG  CORPORATION 

HOOSICK  FALLS.  N.Y. 


Gas  or  Electric 
Scorcher* 


“64”  Parting 
Powder 


BLACK  ROCK  MFC.  CO, 

Bridgeport,  Conn. 


Cork,  Felt  and  Rubber  Molding  Blanket* 
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LEADING 


The  Pacific  Northwest  in  Retail 
Food  Linage^  For  First  Six  Months 


January  1-1931  to  June  30-1931 


with  379,281  Line 


over 


RETAIL-FOOD  LINAGE  OF  NORTHWEST  NEWS 
PAPERS— JANUARY  TO  JUNE  INCLUSIVE 


Seattle  Times  . E.  &  S. 

Seattle  Star  . E. 

Seattle  Post-Intelligencer  . M.  &  S. 

Portland  Journal  . E.  &  S. 

Portland  News-Telegram  . E. 

Portland  Oregonian  . M.  &  S. 

Portland  Telegram  . E, 

(Evening  Telegram  discontinued  May  5,  1931 J 

Spokane  Chronicle  . E. 

Spokane  Press  . E. 

Spokane  Spokesman-Review  . M.  &  S. 

Tacoma  News-Tribune  . E, 

Tacoma  Times  . E. 

Tacoma  Ledger  . M.  &  S, 


NOTE:  The  above  figures  are  published  through  the  courtesy 
and  permission  of  MEDIA  RECORDS. 


U/)e 

Bellingham  Herald 

BELLINGHAM,  WASH. 


VERREE  &  CONKLIN.  INC. 

NATIONAL  REPRESENTATIVES 

NEW  YORK  -  CHICAGO  -  DETROIT  •  SAN  FRANCISCO 
H.  R.  FERRI88  •  SEATTLE 


DAILY  AND  SUNDAY 
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Circulation 

TEXAS  CIRCULATORS 
ELECT  McDaniel,  jr. 

Abilene  Men  Nemed  President 
at  Austin  Meeting  —  Uni< 
form  Baggage  Rates 
Asked 


(.Special  to  Kditos  &  Fublishlui 
Austin,  Tex.,  Sept.  20. — 'ihe  Texa,'. 
1.  irculatioii  Managers  Association,  in 
O'livcntion  here  adopted  resolutions  seek¬ 
ing  to  obtain  uniform  baggage  rates  on 
all  railroad  lines,  and  lower  rates  on  bus 
deliveries  for  newspapers.  The  man¬ 
agers  discussed  vacation  subscriptions, 
liargain  rates  to  mail  subscribers,  lia¬ 
bility  insurance  on  carriers,  agents  and 
indeiiendeiit  contractors  of  automobile 
routes,  carriers  and  agents’  contests  and 
other,  business  problems,  without  attempt¬ 
ing  definite  action  upon  them. 

•  ieorge  W .  McDaniel,  Jr.,  of  the 
Aifiletu:  Rcf>ortcr  and  News,  was  elected 
president,  succeeding  Cecil  Moore,  of  the 
Austin  Aiiicrican-Slatesman.  Louis 
Brumleu  of  the  Houston  Fost-Dispatch 
was  named  vice-president.  H.  E 
Murphree,  manager  of  country  circula¬ 
tion  of  the  Houston  Chronicle,  was 
re7elected  secretary  and  treasurer  for 
Ins  ninth  annual  term. 

■Abilene  was  selected  as  the  I'tJi 
convention  city. 

The  convention  was  opened  b>  Presi¬ 
dent  Moore,  and  delegates  were  wel¬ 
comed  by  Louis  N.  Goldberg,  business 
manager,  Austin  American-Statesman 
\ew  members  present  were :  Ernest 
Felder  Abilene  He  porter  and  .Xeu's, 
Minor  Shutt,  San  Angelo  Standard  and 
I  lines;  J.  Lyons,  IVaco  Xews-Tribune 
Olid  Tiincs-Hcrald ;  H.  C.  Scoti,  Dallas 
Sews;  W  .  W.  Carter,  L.  H.  Oates,  C.  S. 
l.eiiett,  Austin  American-Statesman ,  and 
L.  J.  Pierce,  Houston  Gargoyle. 

Awards  Silver  Plaque 

I'rank  M.  Sparks,  editor  of  the  Grand 
Rapids  (Mich.)  Herald,  presented  an  en¬ 
graved  silver  plaque  to  Ottawa  Hills  high 
sdiool,  winner  of  the  Herald’s  high  school 
journalism  contest.  Sept.  18.  Eight  other 
(.irand  Rapids  high  sch<x>ls,  public  and 
paPKhial,  participated  in  the  contest, 
which  extended  over  a  pcritxi  of  nine 
weeks.  Each  school  contributed  material 
for  newspaper  pages,  which  were  included 
in  regular  editions  of  the  Herald  every 
Eriday,  and  also  supervised  the  makeup. 

Win*  Slogan  Contast 

Miss  \'erne  Louise  Rotterman  won 
the  slogan  contest  on  the  expression 
“Why  Fly — h'or  Business  and  Pleasure," 
sponsored  by  the  Dayton  (O. )  Herald. 
Johnson  Flying  Service  and  Victory- 
theatre  and  was  given  an  airplane  trip 
to  Geveland  and  return.  Six  others 
were  given  flights  over  the  city  and  25 
others  theatre  tickets. 


Held  Outboard  Regatta 

More  than  5,000  persons  witnessed  the 
first  annual  outboard  motor  regatta 
staged  by  the  Dayton  (O.)  Journal - 
Herald  on  the  Miami  river  Sept.  13. 
George  W.  Martin.  South  Bend,  Ind., 
was  awarded  the  silver  trophy  offered  by 
the  papers. 


Awarded  Efficiency  Medal 

Eugene  Qine  was  awarded  the  Char¬ 
lotte  (N.C.)  Obseri’er’s  gold  medal  for 
September  “for  prompt,  punctual  and 
efficient  performance  of  his  work.”  This 
medal,  awarded  each  month,  proves  a 
great  incentive  to  increased  efficiency  in 
the  delivery  department. 


Contest  Winners  Rewarded 

One  hundred  and  sixty- seven  winners 
in  the  Dayton  (O.)  Journal-Herald 
Garden  Qub  Contest  received  awards 
ranging  from  $25  to  one  dollar  at  the 
Dayton  Art  Institute  recently. 


Held  Cooking  School 

The  Pittsfield  (Mass.)  Berkshire 
Evening  Eagle  sponsored  a  cooking 
school  this  week  conducted  by  Mrs. 
Lilia  Pauline  Cross. 


ATTENDED  CIRCULATION  CONVENTION 


These  dolls,  used  in  circulation  promotion  contests,  caught  the  fancy  of  three 
circulators  during  the  two*day  meeting  of  the  Central  States  Circulation 
Managers  Association  at  Chicago  last  week.  From  left  to  right,  the  smiling 
gentlemen  are:  J.  F.  Payne,  Forgo  (N.D.)  Forum,  vice-president  of  the 
association;  Lou  Hoffman,  St.  Louis  (Mo.)  Star,  president  of  the  Midwest 
Circulation  Managers'  Association;  and  L.  W.  McFetridge,  Tulsa  (Okla.) 

rorW. 

PRINTING  STATE  HISTORY  WEEKLY  AUDITS  ISSUED 


Des  Moines  Register  Takes  Advantage 
of  New  State  Law 

The  Des  Moines  Register  has  lieguii 
the  publication  of  a  series  of  30  les.soiis 
on  the  history  of  Iowa  which  are 
planned  to  be  used  by  children  in  the 
grade  schools  of  the  state. 

The  Iowa  legislature  recently  passed 
a  law  which  requires  teaching  of  Iowa 
history  in  all  the  schools  of  the  state. 

The  Register  commissioned  Prof. 
Hubert  L.  Moeller  of  Cedar  Falls,  la., 
to  write  a  series  of  lessons  on  the  His¬ 
tory  of  Iowa  for  publication  in  the 
Register.  They  will  lie  published  once  a 
week  on  Monday  mornings. 

Running  Baby  ConteaU 

The  Chicago  Daily  Netvs  announced  on 
Sept.  19  a  “prettiest”  baby  contest,  of¬ 
fering  $1,(XX)  in  cash  prizes  for  the  best 
baby  pictures.  On  Monday,  Sept.  21.  the 
Chicago  American  announced  an  “interest¬ 
ing"  baby  contest,  offering  $.5,(XX)  in  prizes 
for  the  most  interesting  baby  pictures. 


Conduct*  Ga*  Billing  Poll 

The  Newcastle  (Ind.)  Courier-Times 
is  conducting  a  poll  among  its  readers 
on  the  question  of  billing  gas  rates  on 
the  therm  or  cubic  foot  basis.  Blanks 
are  run  in  the  paper  each  day  and  read¬ 
ers  are  asked  to  designate  what  tv«R' 
bills  they  prefer. 

Tboatro  Host  To  Carriers 

More  than  250  Memphis  (Tenn.) 
Press-Scimitar  carrier  lioys  were  guests 
of  the  W'amer  Theatre  recently  and  en¬ 
joyed  “The  Bargain,”  starring  Lewis 
Stone  and  Evelyn  Knapp,  and  'The 
Naughty  Flirt,"  featuring  Alice  White. 


Conducts  Freckle*  Contest 

The  Poston  Daily  Record  is  conducting 
the  Daily  Record-Boston  Sunday  Adver¬ 
tiser  Freckles  Contest,  offering  prizes  of 
^5.  two  of  $10  and  three  of  $5,_  respec¬ 
tively,  for  contestants  possessing  the 
greatest  number  of  freckles. 

Turpin  Heads  Legion  Post 

LeRoy  S.  Turpin,  a  district  circulator 
for  the  Kansas  City  Star,  last  week  was 
elected  cammander  of  the  Irwin  Kirk¬ 
wood  post  of  the  American  Legion.  The 
post  was  named  for  the  late  Irw’in  Kirk¬ 
wood,  who  was  publisher  of  the  Star. 


Donates  Pistol  Tropky 

The  Paterson  (N.J.)  Evening  News, 
ha's  donated  a  trophy  as  a  prize  for  a 
state-wide  invitation  pistol  shoot  for 
policemen.  Oct.  22,  at  (»len  Rock,  N.J. 


Circulation  Figures  for  70  Papers 
Issued  by  N.Y.  Press  Assn. 

The  Circulation  Audit  Bureau  of  the 
New  York  Press  .Association  on  Sept. 
22,  made  its  third  annual  distribution  of 
the  auditors’  reports  of  its  member  news¬ 
papers,  for  the  year  ending  June  30. 

Membership  in  the  Bureau  has  in¬ 
creased  one-third  since  the  19.10  distri¬ 
bution  and  70  newspapers  were  repre¬ 
sented  in  this  year’s  distribution,  J.  W. 
Shaw,  secretary,  said.  h'or  .18  of  the 
newspapers,  it  was  the  third  annual 
audit;  for  15,  it  was  the  second,  and  for 
17,  it  was  the  first. 


256  In  Daily’s  Race 

Entering  the  Oakland  (Cal.)  Tribune’s 
Lake  Merrit  marathon  race  were  2.56 
high  .school,  ■  college  and  club  athletes. 


Increasing  Comic  Section 

Beginning  with  the  issue  of  .Sunday, 
Sept.  27,  tlw  Richmond  (Va.)  Tiines- 
Dispatch  will  increase  the  size  of  it-s 
colored  comic  section  to  eight  pages. 


Emery*  Sail  For  Europe 

Frank  W.  Emery,  foreign  circulation 
manager  of  the  Sexo  York  Times  accom¬ 
panied  by  Mrs.  Emery,  .sailed  for  EuroiH*. 
Sept.  26,  on  the  Leviathan. 

Printing  Dietrich  Biography 

The  life  story  of  Marlene  Dietrich, 
German  motion  picture  actress,  is  appear¬ 
ing  in  the  Chicago  Daily  Times. 


AIDING  CARRIERS 


Torrington  Register  Print*  Box  to 
Stimulate  Collections 

The  Torrington  ((x>nn.)  Register, 
evening  paper,  is  using  a  page  one  box’ 
from  time  to  time  to  assist  carrier  boys 
in  making  collections.  It  reads; 

“The  newsboy  pays  cash  for  his  papers 
at  the  Register  delivery  room.  If  he  is 
not  paid  by  his  customers,  he  cannot  pay 
for  his  papers  or  has  nothing  for  his 
work. 

“The  newsboy  brings  your  copy  of  the 
Register,  rain  or  shine,  heat  or  cold 
You  would  miss  him  if  he  did  not  come. 

“All  he  earns  is  the  few  cents  he  makes 
on  each  week’s  delivery.  He  buys  his 
clothes  and  often  helps  out  his  family 
from  his  small  savings. 

“Please  pay  him  every  week.  He  needs 
the  money.” 


TO  PRINT  IN  CANADA 

.As  a  result  of  the  increased  tariff  on 
American  Magazines,  16  publications 
formerly  printed  in  the  United  Sutes, 
have  been  added  to  the  list  of  those 
which  in  future  will  be  printed  in  Canada 
and  sold  to  the  public  at  lower  prices. 
The  16  are:  Ace  High,  Aces,  Action 
Story,  Clues,  Cowboy,  Lariat,  Rangeland, 
Ranch  Romances,  .Sweetheart,  Short 
Story.  Wings,  War  Aces,  Western 
Romances,  War  Birds  and  West. 

Already  it  has  been  announced  that 
Western.  Lore  and  Complete  Stories. 
.Adventure.  Argosy  and  Detective  Stories 
will  be  printed  in  Canada. 


Ran  Popularity  Contest 

Four  young  ladies  from  the  counties 
of  Prowers,  Baca,  Bent  and  Kiowa— 
where  the  lusmar  (Colo.)  Daily  Sens 
circulates — were  given  a  three-day  trip 
this  week  to  the  Colorado  State  Fair, 
with  all  expenses  paid,  as  the  result  of 
a  popularity  contest  conducted  by  the 
Daily  News.  In  addition  to  the  popu¬ 
larity  votes  which  were  published  in  the 
paper  daily,  it  was  necessary  for  the 
contesting  girls  to  turn  in  at  least  one 
vote  earned  by  obtaining  subscriptions  for 
each  three  popularity  votes  cast  for  her. 


Holding  Golf  Tournament 

The  Portsmouth  (Va.)  Star’s  seventh 
golf  tournament  started  this  week  at  the 
Municipal  links  with  85  qualified 
players.  There  will  be  16  flights  with 
prizes  in  each  flight  donated  by  local 
merchants. 


Staff  Sold  Subscription* 

The  Indianapolis  Nezvs  and  the  Wash¬ 
ington  (Ind.)  Herald  have  completed 
similar  circulation  contests.  Both  papCTs 
divided  their  staffs  into  teams,  the  side 
obtaining  the  most  subscriptions  being 
tendered  a  ban(|uet  by  the  losing  side. 


Accepts  Wheat  For  “Subs” 

The  Pulaski  County  (Ind.)  Democrat 
is  offering  a  year’s  subscription  to  its 
paper,  a  weekly,  to  readers  in  exchange 
for  four  bushels  of  wheat.  E.  C.  Gorrdl 
is  publisher. 


CARROIX  t  City. 

V -JS’  ".5sr;r; 


5Ihe  dharles  Part  lou)e  0o 

Circulation-Building  Experts 

Sixih  Float .  Occtdentcil  SuildinB  Indianapolis, Indisr'O 
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Build  Permanent 

Newspaper  Circulation 

With  Your  Own  Selling  Organization 

The  New  Localized  Plan  originated  and  developed  by  Progre«8ive 
^  Circulation  Service  will  produce  yearly  subscriptions  in  volume  for  your  news¬ 

paper  at  very  low  cost  without  the  use  of  prizes,  premiums  or  stunts. 

Progressive  Circulation  Service  has  specialized  in  circulation  promotion 
for  the  past  nine  years.  The  quality  and  volume  of  good  clean  circulation 
increase  secured  during  this  time  for  many  discriminating  newspapers  will 
stand  the  closest  inspection. 

With  our  New  Localized  Campaign  Methods  we  have  been  able  to 

produce  even  better  results  for  our  clients . and  at  a  much  lower 

cost. 

Results  on  Recent  Localized  Campaigns: 

Tlie  Lorain  Times-Herald  has  secured  6000  Yearly  Subscriptions. 

The  Washington  Post,  Washington,  D.  G.,  has  secured  8000  net  increase 
to  date. 

The  Yonkers  Herald,  Yonkers,  N.  Y.,  over  5000  New  Subscriptions. 

The  Fremont  Messenger  increased  their  total  net  paid  over  25% 
with  the  plan. 

The  Bradford  Era  secured  over  900  subscriptions  with  the  plan. 

Other  Campaigns  in  Progress. 

Write  us  for  details.  Tell  us  how  much  circulation  increase  you  want 
and  what  you  think  it  should  cost.  Your  inquiry  will  be  treated  confi¬ 
dentially  and  we  will  not  annoy  you  with  telegrams  or  other  high-pressure 
methods. 

No  Prizes  —  No  Premiums  —  No  Stunts 


Partial  List  of 
New'spapers  Using 
Our  Policies  and 
Campaigns 

Altoona  Tribune* 

Alhenw  Mettoenger 
Bradford  Era 
Burlington  Hawk-Eye 
Bergen  Evening  Record* 
Beaver  Valley  Labor  News 
Canton  Repository* 
Connellsville  Daily  Courier* 
ChillicoUie  Scioto  Caaetle* 
Cook  County  Herald 
Dover  Daily  Reporter* 

Erie  Dispatch  Herald* 

Evanston  News  Index 
East  Liverpool  Review* 

E)ast  St.  Louis  Daily  Journal* 
Elgin  Courier  News 
Fremont  Messenger* 

Grand  Rapids  Herald* 
Hollywood  News* 

Harrisburg  Telegraph  * 

Illinois  State  Journal* 
Kutztown  Patriot 
Logansport  Pharos-Tribune 
Lancaster  Newspapers,  Inc.* 

Los  Angeles  Daily  News* 
Louisville  Herald-Post* 

Lorain  Times-Herald 
Marion  Daily  Star 
Newark  Ledger 
New  Castle  Times* 

Norristown  Register* 

New  Orleans  Item-Tribune* 
Ohio  Stale  Journal 
Parkersburg  News* 

Paterson  Evening  News* 
Reading  Times 
Saeramenlo  I’nion 
Shamokin  Daily  News* 

Salem  News* 

Steubenville  Herald-Star* 
Sunbury  Daily 
"^•ybtrvllle  Daily  Courier 
Washington  Post* 

^^Rtes-Baire  News 
Wilmington  Every  Evening* 
WTieeling  Intelligencer 
Wyoming  Post-Herald 
Yonkers  Herald 

^  ^wpaigns  condueted  bv  our 
Sales  Staff.) 


A  Plan 
That  Is 
Ideal 
For  Use 
During 
Present 
Business 
Conditions 


Date. 


193.... 


''' 

)  /  Gentlemen:  We  are  interested  in  your  New  Localised  Cir- 

culation  Plan.  Kindly  call  or  write  us  details.  We  understand 

cr 


PROGRESSIVE  CIRCULATION  SERVICE, 
/  KLINE  BUILDING, 

HARRISBURG,  PENNA. 


/  there  is  no  cost  or  obligation  connected  with  this  inquiry. 


l_ 


/  NAME  OF  NEWSPAPER . 

/ 

CITY  .  STATE 

BY  .  TITLE  .. 

Carrier  Subscription  Rate  by  week:  Daily? .  D.  &  S.? . . 

Circulation  Increase  Desired:  City? . 


Country? .  i 

_ I 


Progressive  Circulation  Service 

SERVICE  DIVISION  ALLEN  REGISTRY  BUREAU 

304  Kline  Bldg.  -  -  -  -  Harrisburg,  Pa. 
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DAILY  PROVES  FIRMS  NEED  NOT  WAFT 
FOR  **OFFlClAL”  WELFARE  PROGRAMS 

Washington  Star  for  Many  Years  Has  Provided  Pensions, 
Insurance,  Savings  Fund,  and  Home  Purchase  Aid  for 
StafiF  Members — Dental  Service  Also  Given  at  Cost 


WASHINGTON,  D.  C.,  Sept 
“  That  no  newspaper  or  other  reason¬ 
ably  successful  business,  large  or  simll. 
ne^  wait  for  an  officially  conceived 
“plan”  of  unemployment  insurance,  dis- 


By  GEORGE  H.  MANNING 

WuUnKton  Correspondent,  Editor  A  Publisher 

22. —  tures  of  Swope’s  pension  and  insurance 
plan  are  employed  by  the  Star,  the  only 
difference  being  that  no  employe  of  the 
newspaper  is  forced  to  take  advantage 
of  the  idea,  while  Swope  would  make  his 


ability  and  death  benefits  and  other  aids  plan  compulsory. 


to  employes,  but  may  go  ahead  itself  and 
solve  the  problem  to  the  mutual  satis¬ 
faction  of  both  employer  and  employe, 
has  been  successfully  demonstrated  by 
the  Washington  Evening  Star. 

Strictly  speaking,  the  Star  has  no 
“plan.”  Rather,  it  is  a  series  of  plans 
or  policies  of  the  Evening  Star  News¬ 
paper  Company,  evolved  through  a 
number  of  years.  Neither  does  the  Star 
have  unemployment  insurance,  as  such, 
but  its  well-defined  policy  of  no  layoffs 
during  periods  of  depression  is  far  more 
satisfactory  than  any  form  of  employ¬ 
ment  insurance  yet  developed. 


Under  the  plan  of  the  General  Electric 
head,  a  life  and  disability  policy,  equal 
to  a  year’s  salary  would  be  taken  out 
for  each  employe,  the  employer  and  em¬ 
ploye  each  to  pay  half  the  premiums. 
The  employe’s  share  of  the  premiums 
remain  his  if  he  leaves  the  industry. 
Employe  and  employer  would  each  pay 
one  per  cent  of  the  former’s  salary  into 
a  pension  fund  payable  in  installments 
when  the  employe  reaches  70  years  of 
age. 

Each  would  also  pay  a  like  amount 
into  an  unemployment  insurance  fund, 
from  which  loans  might  be  made  to  em- 


Frank  B.  Noyes,  president  of  the  As-  ployes  without  interest.  This  unemploy- 
sociated  Press,  is  president  of  the  Wash-  ment  "of 

ington  Evening  Star. 


Boiled  down,  the  Star’s  plans  are 
nothing  more  than  a  putting  into  effect 
of  the  realization  by  officials  of  the  com¬ 
pany  that  the  employes  are  human  be¬ 
ings,  entitled  not  only  to  a  decent  wage, 
but  to  some  share  in  the  profits  of  the 
organization  they  are  helping  to  make 
successful.  Tlie  officials  believe  it 
profitable,  as  well  as  humane  and  decent, 
to  let  the  Star’s  employes  know  they 
are  considered  as  something  more  than 
a  piece  of  machinery,  to  be  thrown  out 
when  they  are  no  longer  useful  or  profit¬ 
able. 

The  Star’s  plan  (though  not  actually 
one  plan,  it  will  be  referred  to  as  such, 
for  convenience)  was  not  a  product  of 
the  present  depression.  Most  of  the 
different  benefits  have  been  in  effect  for 
some  years  and  have  been  proved.  The 
depression  has  not  wiped  them  out,  nor 
even  curtailed  them,  though  the  Star, 
like  all  newspapers,  has  felt  the  effects 
of  the  business  slump.  The  main  feat¬ 
ures  of  this  plan  are: 

1.  An  employes’  pension,  disability 
benefit  and  death  benefit  plan,  conducted 
entirely  by  the  newspaper  without  con¬ 
tribution  from  the  employes. 

2.  Group  life  insurance,  paid  for  joint¬ 
ly  by  the  company  and  employes,  with 
the  bulk  of  the  payments  assumed  by  the 
company. 

3.  The  employes’  saving  fund  whereby 
employes  may  save  not  to  exceed  five 
per  cent  of  their  earnings,  the  company 
“chipping  in”  with  an  amount  equal  to 
one-half  the  employes’  .savings.  Com¬ 
pound  interest  also  is  paid  on  these  ac¬ 
counts. 

4.  The  employes’  home  purchase  fund, 
whereby  the  Star  finances  the  purchase 
of  a  home  by  employes,  with  a  saving  of 
brokers’  fees  and  interest  and  the  added 
advantage  of  enabling  employes  to  pay 
for  their  homes  in  weekly  or  monthly 
installments. 

In  addition  to  these  major  features, 
the  Star  also  gives  employes  and  their 
families  medical  and  dental  service  vir¬ 
tually  free;  it  operates  a  cafeteria  where 
food  is  sold  at  nominal  prices;  it  pro¬ 
vides  frw  nursing  service  for  employes 
and  their  families ;  finances  coal  pur¬ 
chases  by  employes  between  April  1  and 
May  15,  permitting  payment  to  be  made 
in  weekly  installments. 

The  home  purchase  fund  is  of  special 
timeliness  in  view  of  the  conference  on 
home  ownership  which  has  been  called 
by  President  Hoover  to  meet  here  in 
December.  Finance  of  small  homes  is 
one  of  the  greatest  problems  the  con¬ 
ference  will  have  to  meet 

Many  of  the  features  of  the  coopera¬ 
tive  management-employe  plan  recently 
enunciated  by  Gerard  Swope,  president 
of  the  (kneral  Electric  Company,  have 
been  part  of  the  Evening  Star  employe 
plan  for  years.  Practically  all  the  fea- 


more  than  10  weeks  in  every  year.  The 
entire  plan  is  more  or  less  involved  and 
design^  primarily  to  aid  the  employe. 

Under  the  home  purchase  scheme  any 
employe  of  the  Star  who  wishes  help 
in  the  purchase  of  a  home  may  consult 
with  those  in  charge  of  the  plan,  discuss¬ 
ing  the  amount  he  is  prepared  to  pay  in 
cash,  where  the  home  is  located,  what 
he  is  able  to  pay  weekly  or  monthly, 
and  other  pertinent  matters.  Two  em¬ 
ployes  of  the  Star,  who  have  become  ex¬ 
perts  in  real  estate  values  then  inspect 
the  property  proposed  to  be  purchased. 

If  they  believe  it  within  the  means  of 
the  employe,  they  approve  the  purchase. 
No  help  is  given  an  employe  who  at¬ 
tempts  to  buy  a  home  beyond  his  means. 
If  the  purchase  is  approved,  the  employe 
pays  into  the  fund  his  down  payment. 
The  Star  then  negotiates  the  usual  first 
trust  loan  on  the  home  through  a  com¬ 
mercial  broker.  This  generally  amounts 
to  60  per  cent  of  the  sale  price  of  the 
home,  the  usual  practice  in  Washington. 

The  Star  insists  that  the  interest 
charged  by  the  broker  for  the  first  trust 
must  not  exceed  six  per  cent;  sometimes 
a  lower  rate  is  obtained.  The  fund 
then  takes  over  the  second  trust  on  the 
home,  buying  it  for  cash,  usually  at  a 
substantial  discount.  The  employe  pays 
only  five  per  cent  interest  on  the  second 
trust,  paying  it  off  in  weekly  or  monthly 
installments. 

W’hen  the  second  trust  note  has  been 
fully  paid,  the  first  trust  is  tackled.  This 
is  reduced  by  as  much  as  the  employe 
is  able  to  amortize  in  seven  years,  or 
less,  the  employe  paying  off  this  amount 
in  weekly  or  monthly  installments  to 
the  Star.  For  example,  if  the  first  trust 
is  $6,000.  the  employe  may  curtail  it  by 
$3,000,  leaving  a  first  trust  of  only  $3,000 

I  A  6-Line  Want  Ad  Sells 
7,000  Baskets  of  Peaches! 


Ralph  Starkry,  South  Jeraoy 
Farmer,  a*  the  rmult  of  a  B-llne 
Want  Ad  puhllahed  three  da.v*  In 
the  Camden  Courier-Post  sold 
7,000  banket*  of  South  Jerney 
peaehen  to  Individual*  who  came 
to  hi*  farm  for  them. 

DemonstratInK  the  South  Jerney 
publle’*  ablllt.v  and  de*lre  to  buy 
and  the  rlo*e  attention  they  pay 
to  advertinement*  In  their  local 
newopapera.  I*  It  any  wonder 
that  oeore*  of  National  Advertlfl- 
er*  are  followinir  Babaon'o  advice 
and  aehednllnic  eampalirn*  that 
are  right  now  prodnelnir  aplendid 
reonit*  In  theae  newHpaper*. 


COURIER-POST 

“A  S4~Hamr  Modimm  at  ana  caat^ 
Lm  IkM  halt  of  1%  roadtr  dapnaalloa 
National  Bopreoentatlveo 
OBO.  A.  McDBTITT  CO. 


against  the  house  and  paying  off  the 
other  half  in  installments.  He  also  pays 
only  five  per  cent  interest  on  the  amount 
held  by  the  Star. 

Since  this  plan  was  started  in  July, 
1919,  the  Star  has  advanced  ^73,825  and 
employes  have  refunded  slightly  more 
than  $600,534.  A  total  of  192  of  the 
500  to  600  employes  of  the  Star  have 
taken  advantage  of  the  plan,  of  which 
96  have  paid  out  in  full.  Nothing  has 
been  lost  by  the  company  since  the  plan 
was  started.  In  this  plan  the  company 
merely  invests  a  portion  of  its  surplus 
in  real  estate  instead  of  stock  or  bonds. 

The  employes’  benefit  fund  is  made  up 
of  contributions  from  the  company,  which 
arbitrarily  sets  aside  an  amount  from 
its  yearly  surplus.  A  rule  prohibits  the 
company  from  paying  in  any  one  year 
more  than  five  per  cent  of  the  company’s 
payroll  for  the  current  year. 

Liberal  pensions  are  provided  by  this 
fund,  payable  when  employes  reach  the 
age  of  60  after  25  years  of  service;  or 
upon  30  years  of  service,  though  the  age 
of  60  has  not  been  reached.  Sick,  disa¬ 
bility  and  death  benefits  likewise  are 
paid  from  the  fund.  During  the  year 
ended  Dec.  31,  1930,  the  Evening  Star 
Newspaper  Company  contributed  $%,000 
to  the  fund. 

Since  all  the  money  received  is  not 
disbursed  during  the  year,  there  is  now 
a  substantial  amount  invested  to  the 
credit  of  the  fund  which  can  be  used  in 
an  emergency  and  would  carry  along  the 
fund  for  some  years  if  the  company 
were  forced  to  withdraw  its  contribution. 
On  Jan.  1,  1930,  the  fund  had  on  hand 
$11,118  in  cash  and  had  invested  in  first 
mortgage  real  estate  notes,  $419,300,  a 
total  of  $557,247.  As  disbursements  dur¬ 
ing  the  previous  year  totaled  only  $48,185, 
it  will  be  seen  there  is  a  substantial  bal¬ 
ance  on  hand. 

The  saving  fund  is  an  interesting 
feature.  At  the  end  of  1930  there  were 
296  accounts,  with  total  assets  of 
$4.58,940.  The  money  paid  in  by  em¬ 
ployes,  which  may  not  exceed  five  per 
cent  of  the  employe’s  earnings  for  the 
calendar  year,  is  administered  by  trustees. 


composed  of  officers  and  employes  of 
the  company.  It  is  invested  in  preferred 
stock  and  mortgage  notes.  During  1930 
$14,175  was  invested  in  seven  per  cent 
stock  of  the  Chicago  Daily  News. 

The  company  subscribes  to  the  fund 
amounts  equal  to  one-half  the  amounts 
deposited  by  employes,  interest  beinn 
paid  on  both  sums. 

The  money  deposited  by  the  employe 
may  be  withdrawn  at  any  time,  but  the 
amount  subscribed  by  the  company  mav 
be  withdrawn  only  upon  retirement  or 
death  of  the  employe.  Usually  when  an 
employe  in  good  standing  resigns  the 
total  amount  is  allowed,  but  this  is  a 
concession  and  is  not  obligatory  on  the 
company.  Discharged  employes  are  not 
given  the  money  subscribed  by  the  com¬ 
pany,  but  are  paid  their  own  deposits,  plus 
four  per  cent  interest. 

A  depositor  in  the  fund  who  has  saved 
$10  a  month  from  June,  1924,  to  Decem¬ 
ber,  1930,  for  example,  would  have,  at 
that  time,  deposited  $790.  Interest  on 
this  would  have  amounted  to  $186.59,  the 
company  would  have  paid  in  $395  and 
the  interest  on  its  subscriptions  would 
have  totaled  $99.41,  and  forfeitures 
credited  would  have  amounted  to  $64.48. 
This  would  give  the  depositor  a  total  of 
$1,535,  earned  by  depositing  $10  month¬ 
ly  for  a  little  more  than  six  years. 

JOINS  CHICAGO  NEWS 

Miss  Leola  Allard,  veteran  newspaper 
woman  and  formerly  of  the  King  Features, 
has  been  appointed  women’s  editor  of 
the  Chicago  Daily  News,  Col.  Frank 
Knox,  publisher,  announced  this  week. 
Miss  Allard,  who  has  been  with  the 
Pueblo  Chieftain,  Denver  Post,  Chicago 
Herald  and  Examiner,  Chicago  Tribune 
and  Pittsburgh  Post-Gacette,  will  have 
charge  of  the  two  women’s  feature  pages, 
society  and  club  news.  She  formerly 
wrote  the  column,  “Oh  These  Women" 
for  the  King  Features.  William  S. 
Hedges,  president  of  the  radio  sUtioo 
WMAQ  and  radio  editor  of  the  Chicago 
Daily  News,  has  relinquished  the  latter 
positjon.  (Tharles  J.  Gilchrest  has  been 
appointed  radio  editor. 


"CERTIFIED"  MEANS  "CONFIDENCE" 

Experience  over  a  period  of  seven  years  has  proven 
to  hundreds  of  publishers  that  "Certified"  on  a  dry 
mat  is  more  than  a  name. 

These  publishers  have  found  that  Certified  is  their 
assurance  of  complete  satisfaction.  They  have 
found  that  it  means  well  printed  papers  produced 
day  in  and  day  out  on  schedule  time. 

The  performance  of  Certified  mats  has  won  the 
confidence  of  these  publishers  and  demonstrated 
to  their  satisfaction  that  in  spite  of  their  initially 
higher  price  they  are  the  most  economical  mats 
for  their  use. 

We  respectfully  suggest  that  you  try  a  case  of 
Certified  Dry  Mats  in  your  own  plant,  under  your 
own  working  conditions,  and  get  an  idea  of  what  it 
means  to  rely  upon  Certifieds.  They  will  merit  your 
confidence. 


Forget  price! 
pays! 


Use  quality  at  the  right  price!  It 


CERTIFIED  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York.  N.^ 

For  dependable  sfereofypinq  use  Ceriified  DrfFds 


MAOI  INT.4C  ULftA. 
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Groceries: 

%6, 425, 417 

and  thafs  not  all! 

without  the  inconvenience  of 
commuting  or  traffic. 

There  is  one  sure  way  to  con¬ 
nect  your  product  with  West¬ 
chester’s  buying  habits.  Its 
effectiveness  is  shown  by  the 
constantly  increasing  advertis¬ 
ing  linage,  both  local  and  na¬ 
tional,  in  the  local  papers  that 
go  into  the  homes  of  over  half 
the  families  of  Westchester 
every  day.  And  these  are  times 
when  advertisers  are  increasing 
their  space  only  on  the  basis  of 
proved  results.  There  is  a  profit¬ 
able  amount  of  sales  for  your 
product  to  be  had  from  using 
these  eight  Westchester  dailies 
as  a  unit  at  270  per  line. 

THE  FAMILY  NEWSPAPERS  IN  THE 
NATION’S  RICHEST  COUNTY 

WESTCHESTER  COUNTY  PUBLISHERS.  INC. 

OSSINING  CITIZEN-SENTINEL  •  MAMARONECK  TIMES  •  YONKERS  STATESMAN  • 
TARRYTOWN  news  •  MOUNT  VERNON  ARGUS  •  NEW  ROCHELLE  STANDARD-STAR  • 
PORT  CHESTER  ITEM  •  WHITE  PLAINS  PRESS  (AFFILIATED) 

WHITE  PLAINS,  N.  Y. 

• 

Nationally  Represented  by  KELLY-SMITH  COMPANY,  Graybar  Building,  New  York,  N.  Y. 
PHILADELPHIA  —  BOSTON  —  DETROIT  —  ATLANTA  —  CHICAGO 


Take  a  good  look  at  Westches¬ 
ter  County.  520,947  people  live 
there.  The  statistical  experts  in 
Washington  say  they  make  up 
America’s  wealthiest  county. 

How  much  do  they  spend,  and 
for  what?  Your  guess  at  the 
exact  total  is  as  good  as  ours. 
But  we  do  know  that  335,644 
Westchester  people  spent  over 
$66,000,000  for  food  alone  ac¬ 
cording  to  the  1930  Census  of 
Distribution.  And  that  means 
an  even  more  impressive  food 
total  for  the  county  as  a  whole. 

What  is  even  more  important, 
all  this  buying  is  done  right  at 
home — in  the  towns  these  peo¬ 
ple  live  in  —  where  shopping 
centers  are  easilv  accessible. 


Si)ecific  information  on  the  mar¬ 
ket  for  several  classes  of  mer¬ 
chandise  is  yours  for  the  asking. 
Carefully  prepared  surveys  on 
the  following  products  are  al¬ 
ready  prepared — 

Baking  Powder 

Bread 

Cake 

Cheese 

Cigarettes 

Cigars 

Coffee 

Gas  and  Oil 

Gelatine 

Ginger  Ale 

Ice  Cream 

Insecticides 

Margarine 

Soap  Products 

A  new  survey  on  Mayonnaise 
shozving  a  comparison  over  1930  is 
being  prepared  and  will  be  avail¬ 
able  about  Oct.  Ijt. 

Where  specific  information  not  cov¬ 
ered  by  these  surveys  is  required,  the 
research  staff  will  be  glad  to  cooper¬ 
ate  in  obtaining  it.  A  discussion  of 
your  particular  problems  is  bound  to 
prove  helpful. 
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MORE  CONTACTS  NEEDED  TO  BROADEN 
APPEAL  OF  SO-CALLED  SOCIETY  PAGE 

Name  Should  Be  Changed,  Scope  Widened  to  Fields  of  Man's 
Interest  Also,  and  Staff  Men  Pressed  for  Items  About 
People — Random  Calls  Beneficial 

By  ROBERT  G.  SILBAR 

Staff,  Pontiac  (Mich.)  Daily  Preaa 

A  MOXG  the  banes  of  newspaper  life  ing  these  contacts.  Street  men  should 
is  the  “society  page,”  the  overgrown  be  instructed  that  all  is  grist  which  comes 
descendant  of  the  “personals”  column  of  to  their  mills— that  every  item  for  the 
the  small  weekly.  It  records  the  hum-  society  page  is  as  important  as  the  biggest 
drum  of  a  certain  select  group  of  citizens  murder  or  political  scandal — to  some 
and  of  a  certain  few  societies,  and  oc-  person.  If  only  to  please  the  vanity  of 
casionally  it  goes  blatant  over  the  mar-  one  reader  and  his  small  circle  of  friends, 
riage  of  some  friend  of  the  society  these  small  items  should  be  encouraged. 
e(]itor.  They  help  circulation. 

Because  there  are  classes  of  people  On  some  daily  papers  a  long  list  of 
who  insist  that  “making”  the  society  telephone  numbers  is  compiled  by  the 
page  is  the  acme  of  success,  and  because  society  editors  which  they  call  at  least 
matronly  women  often  take  an  abnormal  once  each  week,  talking  conversationally 
interest  in  seeing  their  names  connected  if  they  do  not  obtain  social  bits,  building 
with  some  function,  there  is  a  tendency  up  contacts  so  that  when  a  story  does 
to  undervaluate  the  importance  of  the  break,  it  will  reach  the  columns  of  the 
society  page  by  the  “hardboiled”  street  home  page  first.  Often,  in  this  way,  the 
man.  He  hopes  it  will  struggle  along,  social  editors  will  be  able  to  supply  tips 
through  the  lone  efforts  of  the  society  to  the  regular  news  staff.  On  some 
editor,  and  that  he  won’t  have  to  write  papers,  also,  one  of  the  society  editors 
any  copy  for  that  page.  instructed  to  telephone  at  random  50 

A  pol'ice  reporter,  or’  a  city  hall  man,  "atnes  in  the  telephone  hook  each  day. 
living  in  a  man’s  world,  forgets  there  arc  News  of  parties  sifts  to  the  society 
women  readers  of  his  paper  also.  To  page  from  unimagined  sources.  Ice  Cr^m 
him  the  society  page  is  a  collection  of  manufacturers  and  bakers  can  give  hints 
piffle.  And  until  reporters  are  trained  parties  from  the  size  of  orders  going 

to  take  a  “he-interest"  in  the  society  certain  homes.  An  undertaker  may 

page  and  the  news  it  can  carry,  the  page  ujwn  to  supply  chairs  for  some 

will  continue  to  offer  the  trivialities  social.  A  reporter  cruising  through 
which  liefog  the  average  man’s  mind,  the  residential  district  may  see  a  number 
A  more  serious  attitude  towards  the  })age  parked  in  front  of  some  home. 

;c  He  takes  the  street  number  down  and 

The  necessity  for  more  contacts  and  "ext  morning  the  society  editor  phones 
more  names  on  the  social  page  is  a  home.  A  str^t  man,  talking  to 


definite  need  for  the  small  town  daily 
It  must  overlook  the  idea  of  being  en- 


business  men  on  his  beat,  often  will 
uncover  a  lead  which  might  make  an 


tirely  grown-up  and  metropolitan.  If  aliout  a  party  that  man  went  to, 

there  is  to  be  a  society  page  at  all  it  attended, 

should  be  well-rounded  in  scope  and  T®  keep  track  of  clubs  and  their  officers, 
activity.  It  should  be  the  organ  of  the  »  ^^rd  index  system  should  be  instituted 
home — a  feature  of  interest  not  only  to  squarely  on  the  stKiety  desk, 

feminine  readers,  but  to  the  club  man  and  w'‘hin  instant  reach  of  the  society  editors, 
the  business  executive.  And  the  small  A  necessity  for  files  of  this  sort  is  a 
daily  is  too  near  a  cousin  to  the  country  calemlar  of  elections,  arranged  by  months, 
weekly  to  overlook  a  chance  for  names  ^  may  be  kept  strictly  up  to 

and  a  little  of  that  substance  called  “soft  r  .t 

»»  10  keep  on  the  trail  of  futures  a 

To  this  end,  it  is  the  belief  of  the  should  be  pasted  up  with  clip- 

writer  that  the  name  itself — “society  from  the  society  page  daily  and  a 

page”  should  be  changed.  It  should  be  s^ce  devoted  solely  to  pencilled  notations 
converted  into  something  which  is  a  coming  events.  Often,  a  good  way  to 
catch-all  for  all  neWs  of  the  home.  The  handle  announcements  of  such  future 
Pontiac  (Mich.)  Daily  Press,  for  in-  ®ie  pa^r  is ^^ace  them  under 

stance,  publishes  its  home  page  under  ^  hox  head,  such  as  Coming  Events, 
the  banner,  “Society,  Fashions  and  Fea-  them  m  agate, 

tures  of  Interest  to  the  hamily.”  The  home  page  should  be  made  up 

Items  not  only  of  parties  and  wed-  )\hh  as  much  care  as  the  front  page, 

dings  and  trips  to  and  from  the  city  are  tin  the  I  ontiac  I3aily  Press  all  copy 

recorded,  but  ^so  of  fraternal  news,  f^nns  'nto  the  page  passes  through  the 
of  (diaracter  building  organizations,  of  hands  of  the  two  girl  society  editors, 
schools,  and  interesting  social  bits  which  t^casionally  they  take  the  rough  edges 
come  in  over  the  wire.  To  maintain  °ff  some  man  copy  and  give  it  the 
the  proper  balance  to  suit  the  reader  in-  K^nteel  touch  and  distinct  style  uswl  ex- 

terested  only  in  “pure”  society,  column  clusively  on  the  page.  Yet  the  tv^o 

one  on  the  page  is  given  the  “social  themselves  edit 

lead.”  and  the  story  is  the  most  im-  headlines.  Such  a  task 

portent  bit  of  strictly  “social’  news  on  ‘’V  ‘"‘^er  the  assistant  city  editor 

the  page.  It  is  largely  to  maintain  this  ^.^he  slot  system  is 

column  that  the  girl  society  editors  are  jorce  on  this  paper.  All  copy 

emplojed  passes  through  a  single  person  s  hands. 


The  rest  of  the  page  is  given  over  to  .  _ _  ,  .  . 

news  stories  of  local  hapiienings  which  1  »i  °  y  >pcs. 

are  too  small  to  make  the  other  pages- 

news  of  society,  treated  as  such,  with  as  a  rule,  a  credit  to  a  newspaper.  They 

headlines  commensurate  with  their  im-  K'X'iS 

oortance  attention  they  need  and  by  convincing 

.  u  ij  j  u-  .u  j  th^  street  men  that  their  contributions 

A  society  jtege  should  record  births  and  important  as  a  banner 

marriages,  health  news,  conferences 

country  club  news  and  such  items  of  _ 

fashion  in  dress  as  are  worthy  of  “justify-  PRINTINr  FIRM 

ing  the  space  requirements.  ntw  rKin  i  inv.  mkm 

The  page  should  not  cater  to  a  “WM)  The  Ingve-Sharp  Printing  Company,  a 
or  to  a  298,  but  to  every  family  to  which  new  corporation  engaged  in  commercial 
the  paper  goes.  Every  effort  should  be  printing,  has  leased  10,000  square  feet 
made  to  establish  more  and  wider  con-  of  floor  space  at  600  West  \’an  Buren 
tacts  for  the  page.  The  country  editor’s  street,  Chicago.  B.  G.  Sharp,  president 
advice  to  run  the  name  of  every  person  of  the  new  firm,  was  formerly  director 
in  his  community  at  least  once  a  year  of  sales  for  the  Cuneo  Press.  C.  I. 
is  advice  the  small  daily  cannot  well  Ingve,  secretary  and  treasurer,  was  for- 
forget.  Newspapers  have  not  yet  reached  merly  general  manager  of  the  Cuneo 
the  stage  where  they  can  do  entirely  eastern  press  at  Brooklyn.  Walter  L. 
without  the  smaller  happenings  of  the  day.  Deroche,  vice-president,  was  with  the  Chi- 
There  are  innumerable  ways  of  obtain-  cago  Printers. 


insuring  a  uniformity  of  headline  and  a 


BOARD  ELECTS  SWEET 

Directors  of  the  Nebraska  Press  As¬ 
sociation  at  a  meeting  in  Lincoln,  Neb., 
recently  elected  J.  H.  Sweet,  editor  of  the 
Nebraska  City  News-Press,  vice-presi¬ 
dent.  The  meeting  was  called  by 
Dwight  Griswold  of  Gordon,  Neb.,  who 
succeeded  to  the  presidency  after  the 
death  of  T.  T.  Ostermann  of  Blair,  Neb. 
The  directors  also  decided  to  hold  the 
winter  meeting  in  Grand  Island  in  Feb¬ 
ruary.  Mr.  Griswold  appointed  A.  S. 
Pettit  of  the  Oxford  Standard  a  mem¬ 
ber  of  the  board. 

FOREIGN  NEWS  INFLUX 
SUSTAINS  INTEREST 

H.  Baillie,  U.P.  Vice-President,  Back 
from  Trip,  Impressed  With  Intelli¬ 
gent  Handling  of  Depression — 
Editors  Are  Hopeful,  He  Says 

Interest  among  newspaper  editors  in 
foreign  developments  and  the  economic 
depression  has  grown  in  proportion  to 
the  huge  amount 
of  foreign  news 
they  have  been 
carrying  in  their 
columns,  Hugh 
Baillie,  executive 
vice-president  of 
the  United  Press, 
who  recently  re¬ 
turned  from  a 
business  trip  on 
the  Pacific  Coast 
and  other  west¬ 
ern  points,  told 
Editor  &  Pub- 
Huch  Baillie  LISHKR  this  week. 

Just  now  edi¬ 
tors’  interest  is  particularly  keen,  Mr. 
Baillie  said,  because  they  are  looking 
for  improvement.  He  was  impressed, 
he  said,  with  the  efficient  and  intelligent 
handling  of  abstruse  financial  and  eco¬ 
nomic  stories  he  saw  evidences  of  where- 
ever  he  visited. 

“There  is  no  unnecessary  gloom  among 
editors,”  Mr.  Baillie  said.  “On  the  other 
hand,  there  seems  to  be  an  increasing 
appetite  for  ‘lighter’  news  to  balance  the 
news  allotment. 

“The  depression,  of  course,  is  con¬ 
sidered  the  biggest  news  of  the  day. 

“But  I  found,  among  other  things,  that 
interest  in  the  potential  come-back  of 
Jack  Dempsey  is  particularly  keen  among 
western  editors.  Football,  too,  is  lieing 
looked  forward  to  with  the  same  relish 
as  in  past  years.  Last  year  there  was 
so  much  space  given  on  Saturdays  to 
football  that  I  was  a  bit  dubious  as  to 
whether  interest  would  hold  up.  But 
from  what  I  learned  I  judge  it  will  be 
the  same  this  year.  The  United  Press 
will  set  up  a  bigger  football  service  than 
ever  before.” 

Mr.  and  Mrs.  Baillie  went  to  La 
Jolla,  Cal.,  for  their  vacation,  Mr.  Baillie 
making  his  business  trip  afterwards.  He 
visited  San  Diego,  San  h'rancisco.  Salt 
Lake  and  Denver  and  many  towns  anil 
cities  en  route. 

RETAIL  INSTITUTE 

Charlei  W.  Mearc*  Directing  Course 
Sponsored  by  Detroit  News 

The  Detroit  lYejvs  on  Oct.  5  will  open 
the  Detroit  Retail  Institute  under  the 
direction  of  Charles  W.  Mears,  mer¬ 
chandising  counselor.  The  meetings 
will  be  held  on  eight  consecutive  Mon¬ 
days  at  the  Hotel  Statler,  James  R. 
Ozanne,  vice-president  of  Hardy,  Ozanne 
and  Hardy,  Inc.,  Chicago  retail 
counselors,  will  open  the  series. 

The  other  speakers  will  be  Arthur  O. 
Price,  sales  manager  of  the  Namm  store, 
Brooklyn,  New  York,  Dr.  H.  H. 
Maynard,  chairman  of  the  Business 
Section  of  Ohio  State  University,  Gay 
S.  Walton,  advertising  manager  of 
Julius  Kayser  &  Co.,  Frank  Stockdale, 
retail  analyst,  S.  A.  Weisenburger,  mer¬ 
chandising  expert,  Cleveland,  H.  F. 
Twomey,  sales  manager  and  member  of 
the  board  of  directors  of  Jordan,  Marsh 
Company,  Boston  and  Charles  W.  Mears. 


TWO  PUBLISHERS  GIVE 
VIEWS  ON  SLUMP 

Roy  Howard  and  Col.  McCormick 

Reply  to  104-Year-Old  Store’* 
Query — George  W.  Hill  Cites 
Attitude  of  Press 

Roy  W.  Howard,  chairman  of  xh\  board 
of  the  Scripps- Howard  Newspapers,  and 
Col.  Robert  R.  McCormick  of  th« 
Chicago  Tribune  were  among  the  business 
leaders  who  responded  to  a  query  by 
Arnold  Constable  &  Co.,  New  York  de¬ 
partment  store,  asking  “’How  may  busi¬ 
ness  conditions  be  reviveil  in  this 
country?” 

The  query  was  sent  by  F.  Willett 
Walton,  vice-president  of  the  store,  to 
the  59  American  leaders  designated  last 
year  by  former  Ambassador  James  W. 
Gerard.  The  occasion  was  the  store’s 
104th  birthday,  observed  Saturdav,  Sept 
19. 

Mr.  Howard’s  reply  said : 

“It  is  a  good  time  to  rememlier  that  it 
is  not  disaster  that  has  overtaken  us.  but 
sanity.  Intoxication  has  given  way  to 
reason.  Optimism  today  will  pay  big 
dividends  after  the  tide  has  fully  turned. 
Money  held  idle  today’  will  be  mil¬ 
dewed  with  regret  tomorrow. 

“For  two  years  now  we  liave  been 
using  up  and  wearing  out  our  surplus 
production  of  most  comnuxlities  except 
farm  products.  It  seems  irrational  to 
believe  that  we  are  doing  otherwise  than 
approaching  a  time,  if  we  have  not  al¬ 
ready  reached  it,  when  a  buying  demand 
will  manifest  itself  in  a  manner  to  set 
the  stalled  wheels  of  industry  in  motion 
again. 

“We  have  the  wealth  of  Midas.  Yet 
two  things  have  contributed  to  prolong 
the  present  depression  beyond  its  natural 
life.  One  of  these  is  fear — a  fear  that  is 
mostly  fear  of  the  dark  rather  than  fear 
of  any  tangible  danger.  The  other  is 
desire  to  buy  only  at  the  very  lowest 
point  of  the  market — regardless  of 
whether  the  purchase  be  of  stocks  or 
bonds  or  real  estate,  or  whether  it  be  of 
groceries  and  haberdashery. 

“But  in  most  of  the.se  things  the  bottom 
has  iK’en  reached.  The  time  for  an  up¬ 
ward  turn  in  prices,  unless  every  pa>t 
rule  of  reason  and  economics  is  defied,  is 
here.  When  its  pre.sence  is  realized,  there 
will  be  a  mad  rush  to  stock  up  at  ship¬ 
wrecked  prices.  All  will  not  be  success¬ 
ful.  The  wisest  are  buying  now,  because 
it  is  obvious  that  in  the  present  state  of 
low  inventories  of  all  commodities  the 
upward  turn  in  prices  is  bound  to  precede 
the  return  of  normal  employment  and 
business  activities.” 

Col.  McCormick’s  reply  said: 

“Excessive  taxation  brought  on  de¬ 
pression.  War  started  the  taxation,  the 
Versailles  treaty  boosted  it.  A  thousand 
activities  which  governments  have  en¬ 
gaged  in  under  some  euphemism  or  an¬ 
other  have  built  the  load  to  the  breaking 
point.  Germany  has  sunk,  England  is 
straining  against  odds,  our  owni  country 
is  perilous  because  the  tax  weasels  are 
politically  organized,  perniciously  active 
and  determined  to  suck  to  the  last  drop 
of  the  blood  of  industry.  Our  present 
condition  results  from  the  strain  of  ex¬ 
cessive  taxation,  plus  the  fear  of  further 
taxation.  Recovery  will  follow  the  relm 
from  that  fear  just  as  recovery  followed 
the  defeat  of  Bryan  in  18%.  To  relieve 
the  depression  we  need  a  movement  like 
the  McKinley  movement  in  1896.” 

Another  who  replied  was  George 
Hill,  president  of  the  .Xmerican  Tobacco 
Compan.y  He  made  two  suggestions: 

“1.  My  experience  has  lieen  that  the 
individual  firm,  by  attending  to  its  own 
business  and  courageously  utilizing  the 
public  press  to  exploit  its  products,  d<ie> 
definitely'  contribute  to  the  restoration  o 
confidence  in  the  development  of  busme.'>- 

"2.  The  public  press  is  tremendously 
and  vitally  interested  in  the  expwjtttio 
of  news  and  I  feel  that  it  is  to  be 
gretteel  that,  at  this  time,  so  muo^. 
‘depression’  is  emphasized  in  the  news 
the  day.  Psychologically,  this  faO  ^ 
not  fail  to  have  an  ill  effect, 
be  done  to  correct  it  is  beyond  nie 
suggest.” 


he  '^inside  story” 
of  bi^^er  street  sales 


A  reporter's  voice  can  do  more  selling  than  many 


newsboys  when  you  use  a  Western  Electric  Public  Address  System.  Announcements  of  last  minute  news 


items,  made  inside  your  building  can  be  delivered  outside  immediately — attracting  crowds,  whetting  the 
listener's  curiosity,  giving  street  sales  a  big  boost,  The  equipment  picks  up  speech,  amplifies  it 

with  perfect  naturalness  and  distributes  it  to  one  point  or  many.  Quality  of  sound  reproduction  is  high  — 


one  of  several  advantages  when  sound  transmission  apparatus  is  made  by 


Bell  Telephone  makers. 


Western  Electric 


GRAYBAR  ELECTRIC  CO., 
Graybar  Building,  New  York,  N.  Y, 
Gentlemen;  Please  send  us  tht 
Public  Address  System. 


PUBLIC  ADDRESS  AND  MUSIC  REPRODUCTION  SYSTEMS 
Distributed  Ity  GRAYBAR  Electric  Company 


address  . 
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AKRON,  OHIO 

Tinus-Preib . 

..(E) 

2,783,006 

599,909 

201,781 

92,449 

615,146 

4,364,650 

Times-Praa . 

,..(8) 

522,021 

29,412 

64,061 

31,793 

192,522 

840,043 

BvacoD-Journal . 

..(E) 

4,228,883 

1,061,723 

389,693 

131,056 

1,001,093 

6,983,550 

ALBANY,  N.  Y. 


Rslail  Ganaral  AutoinotiTt  FiiUBcUl  Tatil 

Cilht  and  Nawapapart  diaplap  diaphy  diaplay  diaplay  aaaaifiad  adfartna 

BALTIMORE,  MD. — Continued 

Sun . (M)  474,082  1,197,337  251,234  275,081  1,304,183  3,530,837 

Sun . (S)  2,133,656  248,184  177,907  15,450  448,818  3,024im 

*  American  Weekly  linace  included  in  above  Sunday  figurea  (General,  504,823:  Automotive,  36,326;  Total.  541,149) 

BIRMINGHAM,  ALA. 


Cniekerbocker-Praai 
Kniekerbocker-Pren . 


Timea-Vnion . 
*Tiiiiaa-Union 


1,407,689 

562,362 

124,035 

160,207 

608.868 

3,018,982 

Age  Herald . 

. (M) 

1,397,442 

839,603 

213,491 

150.349 

345,575 

429,033 

114,283 

145,172 

38,065 

146,239 

873,165 

NewB-.\ge  Herald . 

. (8) 

941,598 

112,589 

136,848 

21,760 

226.033 

2,255,086 

1,003,314 

234,283 

112,913 

601.603 

4,238,999 

News . 

. (E) 

2,832,384 

842.352 

215,320 

150,913 

342,160 

2,288,028 

685,752 

209,830 

93,819 

441,824 

4,003,466 

Post . 

. (E) 

1,371,931 

468,422 

114,471 

78,517 

257,766 

320,749 

560,195 

109,247 

37,573 

93,302 

1,121,584 

'American  Weekly  linage  inoluded  in  above  Sunday  Ogurea  (General,  504,823:  Automotive,  36,326:  Total,  541,149). 

ALBUQUERQUE,  N.  M. 


Journal . 

. (M) 

755,701 

352,302 

136,204 

12,449 

289,696 

1,574,018 

Journal . 

. (E) 

841,703 

360,009 

144,110 

15,046 

280,140 

1,644,979 

Journal . 

. (8) 

194,498 

23.352 

35,924 

4,226 

62,932 

321,323 

State-Tribune. 

. (E) 

702,342 

336,551 

137,397 

14,564 

194,107 

1,432,646 

ATLANTA,  GA. 

CcNiBUtution . . 

. (M) 

1,760,294 

725,606 

212,658 

127,002 

541,060 

3,374,350 

Constitution . . 

. (8) 

1,088,600 

115,549 

103,414 

8,031 

206.352 

1,522,426 

Georgian . . 

. (E) 

953,076 

403,276 

106,275 

53,426 

342,960 

1,861,281 

'‘American . 

. (8) 

205,301 

570,090 

80,790 

14,679 

117,671 

988,531 

Journal . 

. (E) 

3,300,606 

943,327 

174,859 

56,288 

662,749 

5,200,744 

Journal . 

. (8) 

662,059 

164,398 

122,115 

32.024 

337,440 

1,318,845 

••  American 

Weekly  linage  included 

in  above  Sunday  Ggurea  (GeoeraL  493,399; 

Automotive, 

36,326;  Total, 

,  529,725). 

ATLANTIC  CITY, 

N.  J. 

J’nm  Union. . . 

2,049,321 

553.803 

182,038 

123,215 

458,200 

3,470,009 

Prem  Dnion. . 

. (8) 

495,358 

26,317 

46,947 

86,704 

95,357 

751,238 

Record . (M) 

'Advertiaer . (S) 

American . (E) 

Globe . (See  Foot  Note) 

Globe . (S) 

Herald . (M) 

Herald . (S) 

Poet . (M) 

Poet . (S) 

Tranacript . (E) 


BOSTON,  MASS. 


3,093,638  1,040,217 


3,465,062  1,248,742 

985,882  332,761 

2,686,866  1,085,371 


9,511  1,187,801 

170,636  1,281.011 

276,577  2,299,131 

524,702  4,980,991 

729,271  2,460,500 

780,263  6,181,600 

503,731  2,001,115 

372,570  4,426,061 


Poet . (S)  529,114  227,968  112,393  1,677  217,521  1,088.893 

Tranacript . (E)  1,082,303  701,419  133,889  324,719  688,394  2,993,141 

Traveler . (See Foot  Note)  4,195,611  1,260,225  306,412  402,638  667,017  6,874,810 

*  American  Weekly  linage  included  in  above  Sunday  6gurea  (General,  504,823;  Automotive,  36,326;  Total,  541,149). 
NOTE: —  Boaton  Globe,  morning  and  evening  aold  in  combination  only.  Linage  of  one  edition  (evening)  only  ii 
given  in  Part  One.  Linage  of  both  morning  and  evening  editiona  ia  given  in  Part  Two  —  Advertiaen,  via:  G  m 
&  e.  Boaton  Traveler  ia  aold  only  in  combination  with  Morning  Herald  or  Sunday  Herald. 

BUFFALO,  N.  Y. 


NOTE:—  Atlantic  City  Preaa  ITnioo,  morning  and  evening,  aold  in  combination  only.  Linage  of  one  edition  (mom- 
iiyi  only  ia  given  in  Part  Ona  Linage  of  both  morning  and  evening  editiona  ia  given  in  Part  Two  —  Advertiaera,  via.; 
PU  m  A  e. 

BALTIMORE.  MD. 


*AlMhc«D . 

. (8) 

671,125 

636,884 

100,781 

11,708 

158,270 

1,578,874 

News . . 

. (E) 

1,762,851 

786,551 

245,133 

92,509 

400,583 

3,320,166 

Post . 

. (E) 

1,021,244 

508,592 

131,011 

23,556 

170,122 

1.884,845 

Sun . 

. (8) 

5,226,625 

1,220,175 

310,629 

266,108 

1,283,604 

8,330,408 

Courier-Express . 

. (M) 

1,301,892 

606,141 

282,551 

210,585 

440,552 

2,941 .7U 

rourier-ExpresB . 

. (S) 

920,638 

269,630 

148,443 

10,028 

132,627 

1,482.103 

News . 

. (E) 

3,765,830 

1,289,637 

550,851 

134,636 

1,276,488 

7.043.«ll 

Times . 

. (E) 

1,599,299 

755,309 

223.368 

68,211 

388,339 

3.077.233 

Times . 

. (S) 

230,797 

79,847 

69,524 

4,332 

76,390 

461,103 

CAMDEN.  N. 

J. 

Courier . 

. (E) 

2,373,464 

781,536 

232,229 

86,614 

503,994 

4,104,233 

(Continued  on  page  42) 


INDIANA 

A  MODEL  MARKET 


BASED  ON  POPULATION  BY  SEX— AND  A  LONG  RECORD  OF 

ADVERTISING  RESULTS 


Indiana  an  rrgardK  to  sex  statistics  of 
l>opulation.  comes  closer  than  any  other 
xtate  in  the  Union  save  one — in  repre¬ 
senting  the  national  ratio  of  sex  divi¬ 
sion. 

There  were  1,640,061  males  and 
1.398,442  females  in  the  Iloosier  State 
as  shown  in  the  1930  census.  Indiana 
thus  had  a  ratio  of  102.6  males  per 
100  females — as  compared  to  the  na¬ 
tional  ratio  of  102.5. 

So  Indiana  appropriately  may  put 
forward  claims  as  being  a  model  for 
the  whole  nation  as  far  as  sex  appor¬ 
tionment  is  concerned.  It  also  can 
show  a  highly  valid  claim  along  the 
same  linc^ — from  an  advertising  point 
of  view. 

llie  Iloosier  State  long  has  been  a 
model  consumers'  market  for  merchan¬ 
disers  of  all  the  leading  nationally-sold 
products  catering  to  the  needs  and  lux¬ 
uries  of  both  sexes.  And  that  means 
pretty  nearly  all  the  products  in  the 
mass  market  field. 


Circu¬ 

lation 

Rates  for 
5,000 

Unas 

*  Columbus  Republican  . 

. (E) 

4,977 

.03 

*Crawrfordsville  Journal  &  Review. 

.(M&E) 

7,865 

.05 

*Fort  Wayne  News-Sentinel . 

. (E) 

49,706 

.12 

tindianapolis  News  . 

. (E) 

136,343 

.27 

tindianapolis  Star . 

....(M) 

114,063 

.22 

'Indianapolis  Star  . 

. (S) 

144,231 

.27 

'Lafayette  Journal  &  Courier . 

.(E&M) 

24,507 

.07 

'Marion  Leader-Tribune  Chronicle. 

.(M&E) 

18,824 

.075 

'Marion  Chronicle  Tribune . 

. (S) 

16,626 

.075 

tMuncie  Star  . 

....(M) 

22,623 

.08 

tMuncie  Star  . 

. (S) 

15,386 

.06 

tShelbyville  Democrat  . 

.....(E) 

4,005 

.025 

'South  Bend  News-Times . 

. (E) 

29,342 

.08 

'South  Bend  News-Times . 

. (S) 

28,151 

.08 

1  'South  Bend  Tribune. ... (S)  30,870.... (E) 

32,276 

.08 

tCovemment  Statement  April  1, 

1931. 

*AB.C.  Publishers’  Statement,  April  1,  1931. 

The  state  is  swinging  into  Fall  indus¬ 
try  and  agriculture  in  a  highly  satisfac¬ 
tory  manner.  Many  of  its  communities 
are  steadily  headed  toward  “before  de¬ 
pression”  conditions;  unemployment 
rapidly  is  lessening;  both  rural  and 
urban  wage  earners — men  and  women 
— have  the  cash  to  spend  for  what  they 
desire  to  buy. 

For  Indiana  bas  its  full  proportion 
of  “full-time”  employees — latest  avail¬ 
able  figures  giving  100,000  of  them  in 
one  class  alone,  according  to  a  recent 
19.30  census  release.  These  look  after 
the  more  than  40.000  retail  establish¬ 
ments.  No  other  class«*s  have  been  pub- 
lisht-d  but  complete  returns  will  show 
Indiana  has  a  high  average. 

All  the  above  being  good  reasons  for 
maintaining  “full-time”  Fall  advertis¬ 
ing  schedules  in  the  Iloosier  State. 
National  advertisers  do  this  to  m^t 
satisfactory  profits,  by  linage  in  the 
papers  listed  here.  Get  In  touch — and 
NOW — for  all  desired  information. 
All  communications  to  their  various  of¬ 
fices  will  be  attended  to  promptly. 


Uuiiiijiiiii 


ri  EW  K^NGLAND  9PEA1 

and  it’s  a  sweeping  indorsement 
of  G-E  electric  stereotype  nixing 


Six  years  ago  this  fall.  General  Electric  made  the 
first  application  of  electric  heating  equipment  to 
stereotype  furnaces — in  the  plant  of  the  Water- 
bury  American.  Vi  aterbury.  Conn. 

Recently  a  canvass  was  made  of  New  England 
publishers  to  ascertain  their  experience  with  G-E 
Electric  Heat.  Vi  e  quote  from  some  of  the  many 
letters  received. 

Bangor  Daily  Neivs: 

“The  best  thing  1  can  say  is  that  if  we  were  going  to  in¬ 
stall  another  metal-heating  pot  it  woidd  be  G-E  Electric.” 

Berkshire  Evening  Eagle: 

“While  the  cost  of  electrical  heat  is  somewhat  higher  than 
coal,  we  find  that  the  freedom  from  ashes  and  dirt,  the 
lower  temperature  of  the  stereotype  room,  and  the  elimi¬ 
nation  of  labor  in  keeping  the  coal  fire  to  be  well  worth  the 
difference.” 

The  Concord  Daily  Monitor  and  New  Hampshire 
Patriot: 

“One  of  the  most  appreciated  things  about  our  new  plant 
is  the  electrically  heated  melting  pot.  Control  of  the  heat 
is  perfect,  permitting  us  to  maintain  a  temperature  60 
degrees  or  more  lower  than  with  our  old  equipment.  The 
cost,  also,  has  proved  to  be  less  for  equipment  of  greater 
capacity  than  in  our  old  plant.” 

Daily  Hampshire  Gazette: 

“One  of  the  most  satisfactory  installations  the  Gazette 
has  ever  made  was  your  heating  unit  in  our  melting  pot. 
“In  our  opinion,  any  office  not  equipped  with  your  elec¬ 
trical  units  is  losing  both  time  and  money.” 

Eagle-Tribune: 

“It  gives  out  a  very  even  heat  and  has  reduced  our  dross 
waste  considerably.  On  actual  operation  over  a  month’s 
peri«Hl  we  found  its  cost  of  operation  to  be  slightly  less 
than  our  gas  pot. 

“Then,  too,  it  appeals  to  the  employees  of  that  depart¬ 
ment  which  reason  is  paramount  toward  success  of  any 
equipment.” 

Quincy  Evening  News: 

“It  is  clean.  economi«'al  and  efficient,  eliminates  metal 
wastage,  maintains  exact  tem()erature  and  makes  ideal 
working  conditions  in  our  stereotype  department. 

“Exen  if  the  cost  of  «*le«’trical  o|M‘ration  were  higher  we 
wonhl  still  prefer  the  (J-E  system.  We  made  careful  corn- 
|)arison  and  investigation  before  and  after  its  installation.” 

Ask  the  heating  specialist  at  your  nearest  G-E 
ollice  t«>  look  »)ver  your  stereoty|M‘  room  and 
a«l  vise  you  as  to  the  number  of  heating  units 
recpiired  to  change  over  y  *)ur  p»>t8  from  fuel  to 
(»-E  Electric  Heat.  \  ou  will  be  surprised  at  the 
coinjiaratively  low  c-ost  and  the  speed  with 
which  the  changeover  can  be  made. 


A  modern,  G-IC  equipped,  elerirically  heated, 
stereotype  furnace 


570-172 


GENERAL 


ELECTRIC 


V.  . 
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SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 


(Continued  from  page  40) 


CilMt  and  Nawapapart 

Retail 

display 

Genersl 

display 

Aietometive 

display 

Fmaneial 

display 

Classified 

Telal 

advert  isioi 

CHICAGO,  ILL.* 

Tribune . .  . . 

. . .  (m) 

4,010,028 

1,873,750 

267,110 

476,634 

1,316,022 

6,965,356 

Tribune . . 

...&) 

2,078,040 

846,538 

223,050 

67,034 

858,462 

3,783,240 

Henid  k  Eiaminer . 

. . .  (m) 

1,782,096 

684,220 

92,021 

150,405 

475,083 

2,942,299 

Herald  k  Examiner . 

...(S) 

995,160 

856,625 

197,387 

23,916 

218,499 

2,079,284 

News . 

...(e) 

5,057,493 

1,804,867 

347,748 

243,274 

1,189,899 

8,052,256 

American . 

...(e) 

3,862,154 

1,548,730 

299,368 

122,490 

546,333 

5,957,217 

Poet . 

...(e) 

1,009,448 

423,102 

77,143 

282,332 

176,688 

2,106,491 

Timn . 

...(e) 

1,643,690 

469,046 

53,385 

32,588 

2,112,736 

*  Chicago  figures  furnished  by  Advertisii^  Record  Company. 

Breakdown  differs  from  that  of  other  cities  in  that 

Automotive  and  Financial  linage  is  also  included  under  Retail  and  Gen«^  Display. 

CINCINNATI, 

OHIO 

Enquirer . 

..(M) 

1,414,899 

503,654 

167,503 

176,659 

724,176 

3,097,342 

Enquirer  . 

...(8) 

1,821,307 

332,597 

227,195 

67,130 

869,133 

3,317,583 

Poet . 

...(E) 

2,257,880 

934,686 

274,171 

84,096 

983,384 

4,618,780 

Timea-Star . 

...(E) 

3,791,789 

1,332,107 

501,940 

125,805 

805,752 

6,634,148 

CLEVELAND, 

OHIO 

Plain  Dealer . 

..(M) 

1,994,789 

1,130,737 

381,773 

231,691 

1,155,854 

4,617,995 

Plain  Dealer . 

...(8) 

710,313 

409,767 

309,229 

18,592 

518,720 

1,966,912 

New! . . 

...(E) 

2,895,638 

793,676 

178,406 

150,540 

382,678 

4,423,302 

New! . 

...(8) 

386,138 

117,544 

91,475 

12,059 

110,287 

717,921 

Pren . 

..(E) 

3,877,613 

1,269,087 

332,528 

100,914 

1,048,545 

6,637,665 

COLUMBUS,  OHIO 

Dispatch . 

...(E) 

3,689,989 

1,283,672 

288,537 

294,851 

876,615 

6,442,347 

Diapatcb . 

...(8) 

906,913 

71,641 

172,211 

60,305 

415,241 

1,626,364 

Citiaen . . 

...(E) 

2,973,454 

719,130 

220,145 

217,189 

619,895 

4,760,918 

Ohio  State  Journal . 

..(M) 

780,087 

294,246 

83,851 

329,403 

305,723 

2,001,995 

Ohio  State  Journal . 

...(8) 

240,963 

68,687 

39,780 

46,992 

118,294 

515,463 

DALLAS,  TEXAS 

News . 

..(M) 

1,250,435 

871,609 

227,858 

113,968 

731,975 

3,207,374 

Newa . 

...(8) 

620,706 

195,374 

196,132 

73,076 

357,610 

1,449,790 

'nmea-Herald . 

,..(E) 

4,009,770 

975,681 

201,809 

76,736 

672,347 

5,937,891 

Timea-Herald . 

...(8) 

1,100,788 

89,589 

124,148 

63,930 

231,958 

1,611,487 

Journal . 

..(E) 

1,435,902 

428,499 

141,896 

62,967 

727,611 

3,045,857 

Dispatch  . 

..(E) 

1,341,646 

390,634 

64,549 

60,562 

261,903 

2,128,817 

DAYTON,  OHIO 

Journal . 

..(M) 

391,214 

366,894 

127,551 

110,100 

368,752 

1,513,781 

Journal . 

...(8) 

563,332 

103,860 

131,043 

61,143 

243,192 

1,102,570 

Herald . 

..(E) 

3,017,930 

702,167 

282,652 

140,290 

723,102 

4,885,890 

Newa . 

..(E) 

3,316,371 

1,129,899 

311,599 

138,885 

732,067 

5,785,055 

News . 

.  .  (8) 

625,582 

145,637 

120,758 

61,121 

212,729 

1,165,928 

DENVER,  COLO. 

Rooky  Mt.  Newa . 

..(M) 

1,110,644 

468,136 

181,752 

86,953 

566,433 

2,537,285 

Rooky  Mt  News . 

...(8) 

264,863 

70,413 

64,111 

8,089 

206,414 

614,186 

Poat . 

..(E) 

2,941,249 

1,145,542 

329,659 

117,464 

810,272 

5,392,099 

Poat . 

...(8) 

616,963 

188,488 

134,387 

30,356 

577,708 

1,548,530 

DETROIT,  MICH. 

Free-IVeae . 

..(M) 

1,541,539 

869,998 

281,786 

213,341 

697,149 

3,632,297 

Free-Presi. . . 

...(8) 

588,644 

259,243 

182,850 

74,041 

424,118 

1,526,608 

Newa . 

..(E) 

5,757,748 

1,497,317 

310,630 

87,190 

1.388,598 

9,047,991 

News . 

...(8) 

977,991 

247,153 

226,466 

43,238 

1,110,987 

2,606,462 

Timea . 

..(E) 

2,481,516 

824,825 

225,760 

60,319 

531,786 

4,127,776 

*Tinie! . . 

...(8) 

373,222 

603,563 

124,421 

26,028 

203,616 

1,331,446 

Daily  Mirror . 

..(M) 

821,928 

164,831 

52,911 

486 

32,336 

1,075,897 

‘  AiMrieaii  Weekly  liince  included  in  above  Sunday  figure!  (Geoeral,  t04.889;  Automotive,  36,324;  Total,  641,213) 

EASTON,  PA. 


Expraaa . 

. (E) 

2,725,873 

632,137 

289,521 

126,121 

438,928 

4,304,059 

EL  PASO.  TEXAS 

Timea . 

. (M) 

907,608 

538,413 

137,444 

28,507 

436,545 

2,071,380 

Tunes . 

. (8) 

588,997 

60,579 

153,439 

10,028 

145,376 

959,058 

Herald . 

. (E) 

732,786 

300,594 

110,624 

18,134 

210,664 

1,377,029 

**Hera)d-Poat . 

. (E) 

1,666,185 

797,249 

281,880 

26,450 

385,446 

3,174,290 

**  £1  Paso  Herald  and  Post  merged  April  2,  1931. 

Figures  for  Herald  to  that  date. 

ERIE.  PA 

Dispatcfa-Hnld . 

. (E) 

1,748,535 

692,401 

163,985 

44,059 

462,160 

3,219,683 

Diapatdi-Henld . 

. (8) 

240,065 

43,191 

63,106 

11,816 

136,286 

494,550 

Tiaaea . 

. (E) 

1,904,699 

782,565 

263,205 

66,359 

609,249 

3,706,561 

EVANSVILLE. 

IND. 

Courier . 

. (M) 

1,557,731 

587,791 

193,417 

99,720 

329,018 

2,820,615 

Courier . 

. (Si 

553,735 

77,412 

93,509 

65,606 

85,074 

875,693 

Journal . 

. (E) 

561,693 

469,979 

141,233 

92,197 

339,080 

1,643,717 

Press . 

. (E) 

1,993,330 

577,127 

129,669 

72,993 

327,214 

3,108,511 

Press . 

. (8) 

401,600 

47,567 

48,571 

36,489 

78,358 

612,687 

FALL  RIVER. 

MASS. 

Herald-News.... . 

. (E) 

1,731,328 

727,997 

261,268 

45,611 

230,268 

3,072,676 

FT.  WORTH.  TEXAS 

Star-Telegram . 

. (M) 

455,593 

857,984 

165,355 

53,669 

392,811 

1,948,178 

Star-Telegram . 

. (E) 

1,564,887 

892,958 

193,851 

58,547 

393.584 

3,135,196 

Star-Telegram . 

. (8) 

571,771 

194,520 

138,077 

46,924 

205.208 

1,164,648 

Press . 

. (E) 

1,752,259 

498,477 

107,507 

73,570 

448,876 

2,892,710 

(Continued  on  page  44) 


FACTS 

of  Importance  to  Those 
Who  Sell  in  the  Leading 
Markets  of  America 


Market 


Dallas 


The  Dallas  News  has  the  largest 
newspaper  circulation,  morning  or 
evening,  in  Texas.  That*s  ease  of 
coverage. 

The  News*  circulation  in  the  city 
and  retail  trading  area  exceeds  the 
TOTAL  circulation  of  any  other 
Dallas  paper.  That’s  concentration. 

News  circulation  gains,  averaging 
over  3,000  a  year  for  the  last  six 
years,  have  ALL  been  in  the  city 
and  retail  trading  area.  That’s 
increasing  penetration. 


In  the  city  of  Dallas  The  News 
enters  practically  all  the  substantial 
homes  .  .  .  News  city  curculation 
equals  the  number  of  residence 
telephones. 


The  News  gives  an  advertiser  more 
thorough  coverage  of  the  Dallas 
retail  market,  by  a  wide  margin, 
than  he  can  secure  through  any 
other  one  paper.* 


*Two-paper  advertisers  may  add 
41,000  evening  coverage  by  using 
The  Dallas  Journal  at  an  attractive 
combination  rate  with  The  News. 


The  Dallas 

Morning  News 


Dallas,  Texas 

John  B.  Woodward,  Inc. 
Representatives 
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EDITOR  &  PUBLISHER  SEMI-ANNUAL  NEWSPAPER  LINAGE  TABULATION 

(Continued  from  page  42) 


Retail  Gaaaral  AalanMlna  Fnancial 
Chiat  and  NewaMPwa  diarlay  diapla;  diaHay 

FREEPORT-HEMPSTEAD,  N.  Y. 

. (E)  1.152,629  290,935  192,803  56,406 

. (E)  891,544  103.723  127,566  19,052 


Tatal 

Oaaaifiad  adTartuing 


434,147  2,254,699 

282.757  1,957,531 


GLENS  FALLS,  N.  Y. 

Poet-6tv . (See  Foot  Note)  1,694,986  383,824  186,228  114,183  217,281  2,615,896 

NOTE; —  Glens  Falls  Post-Star  (morning)  and  Times  (evening)  sold  in  combination  only.  Linage  of  one  edition 
Post-Star  (morning)  only  is  given  in  Part  One.  Both  editions  are  given  in  Part  Two  as  PS  m  &  T  b 

HARRISBURG,  PA. 

Patriot . (See  Foot  Note)  2,260,133  794,342  379,715  46.328  349,869  3,871,492 

Telegraph . (E)  1,212,259  525,562  210,845  17,542  266,514  2,322,979 

NOTE:  Bsnkburg  News  (evening)  carries  the  same  advertising  as  the  Patriot  (morning).  Linage  of  one  edition 
Patriot  (morning)  is  given  in  Part  One.  Linage  of  both  editions  is  given  in  Part  Two  —  Advertiser,  vis.;  P  m  A  N  e. 

HARTFORD,  CONN. 


Couiant . 

. (M) 

1,533,047 

493,817 

170,811 

408,552 

319,065 

2,980,449 

Courant  . .  . 

. (E) 

1,373,025 

216,075 

213,615 

92,685 

123,872 

2,020,667 

Times . 

. (8) 

5,319,602 

1,250,096 

493,374 

372.462 

807,410 

8,308,183 

HOUSTON,  TEXAS 

Chronicle . 

. (E) 

2,530,795 

1,020,315 

262,997 

109,449 

1,209,421 

5,165,564 

Chronicle . 

. (8) 

1,000,450 

228,823 

89,919 

98,593 

344,808 

1,769,435 

Post-Dispatch . 

. (M) 

2,300,257 

872,311 

173,658 

165,612 

836,646 

4,401,818 

Poet-Dispetch . 

. (8) 

1,101,506 

108,796 

97,936 

90,475 

241,582 

1,651,856 

press . 

. (E) 

1,880,346 

514,709 

133,530 

58,760 

524,979 

3,366,844 

INDIANAPOLIS. 

IND. 

News  .  . 

. (E) 

3,544,202 

1,361,064 

399,448 

159,191 

1,188,172 

6,714,423 

Star . 

. (M) 

1,467,586 

684,569 

149,116 

222,562 

753,676 

3,347,196 

Star . 

. (8) 

1,092,482 

288,196 

231,401 

3,895 

385,716 

2,002,497 

Timee . 

. (E) 

1,789,687 

473,779 

150,985 

107,923 

321,069 

2,874,418 

JACKSONVILLE, 

FLA. 

Timee-Vnioa . 

. (M) 

1,386,254 

934,562 

261,122 

118,502 

536,193 

3,299,893 

Times-l’nion . 

. (8) 

708,107 

100,680 

120,052 

8,941 

250,455 

1,188,760 

Journal . 

. (E) 

1,482,986 

433,179 

200,935 

59,860 

530.231 

2.738,423 

KANSAS  CITY, 

MO.* 

Star  . 

. (e) 

2,786,602 

1,123,676 

227,981 

144,337 

1,277,344 

5,559,940 

Star  . 

(m) 

2.312,314 

1,106,770 

226,177 

142,976 

1,266,553 

5,054,790 

Star . 

. (8) 

1,296,024 

338,080 

274,615 

74,387 

673,006 

2,656,112 

Journal ’Poet . 

. (e) 

1.259.952 

582,963  . 

338,968 

2,200,542 

Joumal’Poet . 

. (8) 

484,885 

88.563  . 

102.393 

676.447 

*  Kansas  City  6gures  furnished  by  publishers  directly. 


KNOXVILLE.  TENN. 


Journal . 

. (M) 

1,284,251 

502,752 

116,534 

86,551 

264,477 

2,303,233 

Journal . 

. (8) 

414,287 

43,980 

70.091 

17,780 

102,111 

650,115 

Newe-Sentinel. . . 

. (E) 

1,874,577 

716,676 

137,765 

117,621 

292,219 

3,164,110 

NewB’Sentind. . . 

. (8) 

473,917 

51,126 

82,269 

5,502 

109,624 

725,135 

LINCOLN,  NEB. 

Journal  . 

. . .  (See  Foot  Note) 

1,444,157 

546,617 

133,725 

26,426 

370,114 

2,540,540 

Journal . 

. (S) 

475,018 

113,155 

109,844 

73,904 

122,181 

894,893 

Star . 

. (E) 

1,235,903 

640,778 

145,378 

12,565 

343,998 

2,383,769 

Star . 

. (8) 

411,626 

78,231 

93,638 

72,875 

102,906 

759,356 

Examiner . . 

. (M) 

1,628,146 

1,007,032 

274,473 

310,126 

1,742,660 

4,967,825 

^Examiner . 

. (8) 

1,697,870 

704.252 

289,838 

22,152 

651,035 

3,365,491 

Ulustrated  Newe . 

. (M) 

971,374 

303,197 

144,788 

69,417 

306,784 

1,797,266 

Timee . 

.  (M) 

2,286,946 

969,830 

297,612 

553,011 

2,074,996 

6,197,812 

Times . 

. (8) 

1,924,766 

263,438 

152,944 

20,431 

754,934 

3.117,235 

Express . 

. (E) 

1,731,238 

719,792 

254,783 

161,216 

248,561 

3,121,334 

Herald . 

. (E) 

3,980,373 

1,402,105 

341,378 

149,993 

908,458 

6,785,722 

Record . 

. (E) 

1,330,891 

387,198 

106,276 

46,490 

111,187 

1,986.602 

Vnkm  . 

- (M) 

1,372,767 

586,242 

292,711 

52,863 

232,049 

2,557,219 

MEMPHIS,  TENN. 

Canmerdal  Appeal . 

. (M) 

1,480,143 

851,671 

147,403 

112,152 

606,960 

3,226,012 

Commercial  Appeal  . 

. (B) 

1,006,891 

144,708 

132,497 

16,029 

315,036 

1,617,173 

Evening  Appeal . 

. (E) 

1,449,059 

792,411 

192,560 

115,745 

603,472 

3,243,991 

PreeB’Seimitar . 

. (E) 

1,924,306 

723,426 

192,751 

86.263 

252,236 

3.227,228 

MILWAUKEE, 

WIS. 

Sentinel . 

. (M) 

2,136,599 

465,536 

62,928 

134,572 

458,494 

3,297,100 

tSentinel . 

. (8) 

466,380 

592,176 

146,909 

14,327 

192,243 

1,412,283 

i  Journal . 

. (E) 

3,506,646 

1,242,191 

294,046 

131,256 

882,914 

6,075,445 

Journal . 

. (8) 

916.352 

297,709 

223,713 

26,930 

546,329 

2,011,321 

Leader . 

. (E) 

638,481 

241,334 

18,636 

25.831 

176,010 

1,203,862 

Wiseonsin  News . 

. (E) 

2,124.563 

573,096 

176,170 

106,565 

487,092 

3,568,119 

MINNEAPOLIS,  MINN. 

Journal . .*. . (E)  8,278,841  1,042,160  229.853 

Journal . (8)  362,686  130,174  142,721 

Tribune . (See  Foot  Note)  2,867,861  856,631  198,681 


Retail  General  Autemetive  Financial 

Cities  and  Newagagera  diaglay  diaglay  diaglay  diaglay  Claaaified  adrertnw 

MINNEAPOLIS — Continued 


Tribune . (8)  527,776  293,829  194,806  9,199  441,696  1.467, 4M 

Star . (E)  2,176,439  523,063  106,962  63,244  459,064  3,682,116 

NOTE; —  Minneapolis  Tribune,  morning  and  evening,  sold  in  combination  only.  Linage  of  one  edition  (evemig) 
is  given. 

MONTREAL,  CANADA 


8tar . 

. (E) 

5,211,054 

1,842,261 

287,659 

207,507 

976,808 

8.«10.«ll 

Gaiette . 

. (M) 

1,936,772 

1,255,665 

246,082 

327,219 

198,884 

3.993.542 

Ija  Presee . 

. (E) 

3,569.383 

1,736,112 

341,258 

101,606 

998,851 

6.806.08) 

LaPatrie . 

. (E) 

938,009 

633,795 

168,261 

96,266 

227.749 

2,110.^7 

NASHVILLE,  ' 

TENN. 

Banner . 

. (E) 

1,534,810 

833,934 

151,691 

71,864 

300,915 

2,920.750 

Banner . . 

. (8) 

613,015 

148,511 

95,982 

33,395 

132,592 

1.015.516 

Tennessean _ 

_ (See  Foot  Note) 

1,181,049 

501,220 

113,221 

75,367 

393,210 

2,288.4r 

Tennessean _ 

. (8) 

379,300 

121,563 

63.406 

12,990 

124.069 

70i.lt< 

NOTE;—  Lincola  Journal,  morning  and  evening,  sold  in  combination  only.  Linage  of  one  edition  (evening)  only  it 

SL 

LOS  ANGELES,  CAL. 


*  American  Weekly  linage  included  in  above  Sunday  &guree  (General,  542,030;  Automotive,  43,027;  Total,  585,057). 

MANCHESTER,  N.  H. 


NOTE;—  Nashville  Tennessean,  morning  and  evening  sold  in  combination  only.  Linage  of  one  edition  (eresiig) 
only  is  given. 

NEW  BEDFORD,  MASS. 


.Standard... 

938,976 

352,085 

139,888 

58,740 

195,586 

1.738,003 

Standard... 

. (8) 

208,119 

23,118 

70,156 

13,492 

48,180 

363.006 

Times . 

. (E) 

1,511,191 

588,570 

251,371 

57,018 

306,712 

2.749.0)2 

••Times . 

. (8) 

48,450 

7,080 

9,089 

1,556 

17,721 

83.316 

NOTE:— 

New  Bedford  Standard,  evening  and  Mercury  morning  sold  in  combination  only. 

Linage  of  one  editioa 

(Standard  evening)  is  given. 

**  New  Bedford  Times  Sunday.  First  issue  May  31,  1931. 


NEW  ORLEANS,  LA. 


Times-Picayune . 

....(M) 

3.296,670 

1,039,693 

222,918 

194,968 

804,560 

5.648.MS 

Times-Picayune . 

. (S) 

1,222,786 

179,791 

168,268 

58,528 

379,859 

2,055.  IN 

Tribune . 

....(M) 

772,409 

550,573 

33,842 

86,054 

275,963 

2.15t.«: 

Item  . 

. (E) 

2,103,251 

668,977 

63,673 

101,004 

307,632 

3.330.7N 

Item-Tribune . 

. (8) 

592,983 

47,623 

48,834 

22,457 

88,927 

820.ti0 

States . 

. (E) 

1,402,564 

505,360 

64,055 

107,956 

223,022 

2.37].l); 

States . 

. (8) 

525,181 

81,481 

33.259 

19,362 

105,525 

778.51) 

NEW  YORK.  N. 

Y.* 

Times . 

. (m) 

4.878.321 

1,721,215 

224,719 

1,010,932 

971,124 

7,57).H) 

Times . 

. (8) 

2,439,183 

1,393,392 

191,583 

78,160 

879,151 

4,7I1,7N 

Herald  Tribune . 

. (m) 

3,253,057 

1,577,206 

224,738 

578,250 

431,926 

6.262.IN 

Herald  Tribune . 

. (8) 

1,634,832 

1,049,851 

148,260 

30,394 

346,364 

3.03I.N7 

American . . 

. (m) 

1,531,485 

582,023 

41,026 

150,223 

1,022,089 

3,135,5); 

American . 

. (8) 

1,667,137 

991,928 

174,766 

20,908 

385,263 

3.044.321 

News . . 

4,110,222 

936,021 

57,525 

72,905 

5.044.341 

News . 

. (8) 

1,882,787 

298,324 

37,936 

6,568 

2,181.111 

Mirror . 

935,264 

457,238 

14,798 

35,532 

91,693 

1,484.211 

Sun . 

. (e) 

6,102,182 

1,994,605 

265,848 

407,048 

49,868 

8,14t.4H 

Journal . 

. (e) 

5,513,061 

1,461,602 

196,231 

172,241 

8,062 

6.t8!.» 

Post . 

. (e) 

1,263,219 

761.353 

97,340 

398,194 

9,503 

l.OM.tii 

Graphic . 

. (e) 

931,594 

330,394 

116,052 

22,279 

194.532 

1,47(.M 

Telegram . 

. (9) 

3.335,131 

1,414,018 

278,968 

213,520 

1,013,029 

5.7<1.17l 

Brodclyn  'Hmea . 

. (e) 

1,968,133 

604,563 

83,123 

117,172 

179.026 

2.7SI.7B 

Brooklyn  Tinm . 

. (8) 

230,328 

71,803 

63,792 

5,751 

47,475 

34),IN 

Broc^yn  Ea^e . 

. (e) 

3,163,615 

1,248,888 

133,290 

173,185 

1,092,753 

5.i(lt.W 

Brooklyn  Eagle . 

. (S) 

870,626 

422,028 

164,925 

9,712 

1,391,707 

i.a84.ia 

Brooklyn  Standard  Union _ 

. (e) 

1,355,651 

324,145 

15,206 

86,533 

128,719 

i.aot.M 

Bronx  Home  Newa . 

. (e) 

967,277 

279,045 

67,959 

57,516 

326,194 

1,778.11 

Bronx  Home  News . 

. (8) 

622.235 

75,408 

73,746 

17,789 

174,133 

871,711 

•  New  York  figures,  supplied  by  Advertising  Record  Company  (except  for  Bronx  Home  Nears)  inelude  autouwtiviud 
financial  with  retail  and  general  display.  Bronx  Home  News  figures  supplied  direct  by  publisher,  follow  similar  bresMsah 


NIAGARA  FALLS,  N.  Y. 


.(E) 

2,686,609 

498,264 

271,749 

70,868 

OAKLAND, 

CAL. 

.(E) 

2.535,101 

675,026 

199,703 

127,455 

.(E) 

2,892,188 

1.123.779 

207,149 

134,090 

..(8) 

503,245 

84,221 

184,139 

11,990 

OKLAHOMA  CITY,  OKLA. 


Oklahoman  . 

. (M) 

1,397,060 

868,760 

159.346 

70,772 

Oklahoman . 

. (8) 

614,101 

184,296 

143,292 

37,868 

Times . 

. (E) 

1,933,919 

939,279 

191,890 

88,014 

Oklahoma  Newa . . . 

. (E) 

1,529,643 

504,758 

147,904 

70.393 

OMAHA,  NEB 

Bee-News . 

. . .  (See  Foot  Note) 

1,710,380 

564,018 

90,806 

31,476 

ttBee-News . 

. (8) 

489,244 

555,333 

102,413 

12,598 

World-Herald... 

..  .(See Foot  Note) 

2,873,735 

1,028,043 

343,462 

54,506 

World-Harald... 

. (8) 

805,739 

177,580 

170,771 

14,003 

tt  American  Weekly  linage  included  in  above  Sunday  figures  (General,  493,465;  Automotive, 

262,812  3.W.* 

665.218  4, 521, 111 

,610,485  I.U9.R1 

521,755  1,11I.1R 


743,641 

321.206  I.IOIJ* 
742,635  l.W* 
424,125  l.W* 


340,155  l.TM.R* 
124,827  I.*.* 

655,227  4.I87,1I1 
317,616  1.4M.* 


NtriEs.—  mormne  Boa  evemns,  boiu  m  wiuuumuuu  oiuy,  uhwsc  ui  wuc 

it  given  in  Part  One.  Linage  of  both  morning  and  evening  editions  is  given  in  Part  Two  —  .Advertisers,  via:  BN  •  ^ 
Omaha  World-Herald,  morning  and  evening  sold  in  combination  only.  Linage  of  one  edition  (evening)  only  • 

Part  One.  Linage  of  both  morning  and  evening  editions  is  given  in  Part  Two  -  Advortisers.  vis;  WH  mie 

PEORIA,  ILL. 

Journal  . (E)  2,357,995  737,644  185.073  65,403  670.532  4.IU>'; 

663.051 


t  American  Weekly  linage  included  in  above  Sunday  figures  (General,  493,465;  Automotive,  36,324;  Total,  529,789). 


Transcript . (M)  1,632,574 

Journal-Transcript . (8)  610,100 

Star . (E)  2,592,731 


487,596  5,156,975 
280,215  924,774 
823,535  4,916,605 


2,357,995 

737,644 

185.073 

1,632,574 

734,704 

165,171 

610,100 

103,142 

81,845 

2,592,731 

738.906 

214,467 

630,695 

70.278 

84,877 

PERTH 

AMBOY, 

N.  J. 

1,507,396 

386,139 

264,118 

(Continued  on  page  58) 
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Milwaukee  newspaper  line¬ 
age  figures  as  now  presented 
by  Media  Records,  give  an  erroneous 
picture  of  the  comparative  1930  and 
1931  advertising  situation  in  this  city 
since  the  forced  combination  which 
became  effective  on  two  papers  in 
November,  1930,  is  not  recognized  as 
such  by  Media  Records  in  its  figures. 

For  a  comparison  of  1930  and  1931 
advertising  volume  which  is  accurate 
and  fair  to  all  papers,  it  is  necessary  to 
go  beyond  lineage  and  measure  actual 
cash  invested  by  advertisers  in  the 
three  papers. 

The  above  charts  tell  the  story — the 
same  old  story  as  in  years  past,  except 
that  advertisers  show  even  greater 
preference  for  The  Journal  in  1931 
than  in  1930.  For  years,  advertisers 
in  each  division — local,  general  and 
classified — have  invested  more  than 
twice  as  much  money  in  The  Journal 
as  in  the  other  two  Milwaukee  news¬ 
papers  combined!  And  since  the  com¬ 
bination  of  these  other  papers,  adver¬ 
tisers  have  increased  the  proportion  of 
their  appropriation  in  The  Journal. 

Rely  on  this  accurate  guide  to  results 
when  you  buy  newspaper  space  in  Mil¬ 
waukee.  Concentrate  in  The  Journal! 


First  8  months 

1930 


First  8  months 

1931 


MILWAUKEE 

JOURNAL 


68°^ 


rcbnib 


MILWAUKEE 

JOURNAL 


Sentinel 
Nws  /  \ 
ined 


69' 


J  Sentinel- 
News 

rG>mbination/ 

31% 


Milwaukee  Journal  Lineage  Audit 

Varies  From  Media  Records 

In  measuring  the  lineaKC  of  the  combination  papers  in  Milwaukee,  The  Journal 
follows  the  practise  used  by  combination  papers  in  other  cities  and  recommended  by 
representative  advertising  agencies. 


If  an  advertiser,  for  example,  inserts  a  2,000-line  advertisement  in  the  Sentinel-News, 
he  sends  a  single  order  and  not  two  orders;  he  is  billed  for  2,000  lines  total  and 
not  2,000  lines  in  each  paper,  and  Journal  lineage  records  credit  the  Sentinel-News 
with  2,000  lines.  Media  Records  figures,  however,  credit  each  paper  with  2,000  lines, 
or  a  total  of  4,000  lines  even  though  the  space  is  bought  and  paid  for  as  a  unit  of 
2,000  lines. 


Here’s  how  The  Journal  records  the  lineage  for  first  eight  months  of  1930  and  1931: 


^JOURNAL 

Sentinel-News 

Combination 


1930  1931  Gain  or  Loss 

11,382,816  9,915,432  -1,467,384 
8,140,208  5,329,790  -2,810,418 


^Journal  lineage  shown  here  is  lower  than  Media  Records  audit  because  cut-off  rules 
and  classified  ad  heads  are  not  counted  in  Journal  lineage  audits. 


**Combination  figures  represent  the  Sentinel  and  the  News  in  1930  and  the  Sentinel- 
News  combination  in  1931.  The  lineage,  therefore,  is  not  truly  comparable  and  will 
not  be  until  the  combination  has  been  in  effect  for  a  year.  However,  we  believe  this 
is  the  fairest  comparison  obtainable  for  both  The  Journal  and  the  combination  at 
this  time. 


MILWAUKEE  JOURNAL 
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KEY  NE 


J.N  OPENING  our  winter’s  campaign  we  should  liki 
Steel  Presses  but  to  sell  them  to  key  newspapers. 

To  have  Wood  Steel  Presses  used  by  larger 
economically  and  in  sufficient  volume  is  of  particular 
satisfy  the  most  urgent  requirements  of  the  times. 

We  installed  the  first  Wood  Steel  Press  inth 
a  day-in-and-day-out  running  speed  of  50,000  an  ho 
been  fulfilled,  an  order  followed  from  this  newspaperl 
Wood  Steel  Presses.  These  machines  also  having 
for  The  Times’  new  43rd  Street  extension.  Thus,w 
will  have  at  work  33  Wood  Steel  Printing  Units  and 

Next,  the  Cincinnati  Times -Star  placed  anon 
for  its  forthcoming  new  plant. 

Then  followed  the  Chicago  Tribune  within 
Wood  Steel  Quatri-Color  Printing  Units,  to  print  full' 
it  should  do  at  50,000  an  hour. 

Next,  The  Evening  Bulletin  of  Philadelphia M 
be  equipped  with  a  new  form  of  high-speed  steel  fud 

We  should  like  to  point  out  that  these  newspi 
and  that  their  acts  are  prophetic.  They  would  not  wi 
Presses. 


IKE 


IlK 


Purchasers  of  W ood  Steel  Presses  have  taken 
Our  shops  are  being  run  day  and  night,  witn 


WOOD  NEWSPAPER  MAI 

501  Fifth  Aved 


SPAPERS 


osay,  frankly,  that  our  aim  is  not  merely  to  sell  Wood 

spapers  that  are  hard-pressed  to  get  out  their  work 
ilue  to  us.  It  demonstrates  that  Wood  Steel  Presses 

fice  of  The  New  York  Times  in  1928,  claiming  for  it 
IQ  work  of  the  highest  quality.  Our  guarantee  having 
the  equipment  of  its  new  Brooklyn  pressroom  with 
«r  warranty,  a  12-unit  Wood  Steel  Press  was  ordered 
ithe  latter  machine  is  finished.  The  New  York  Times 
Food  Steel  Folders. 

for  28  Wood  Steel  Units  and  9  Wood  Steel  Folders 

irder  for  an  8-unit  Wood  Steel  Press,  equipped  with 
Dior  and  black  on  its  daily  editions.  This  we  agreed 

ered  an  8-unit  Wood  Steel  Press.  This  machine  is  to 
and  will  be  run  continuously  at  50,000  an  hour. 

ffs  are  Key  Newspapers,  farseeing  and  progressive, 
out  reason  have  broken  old  ties  and  installed  W  ood 

Ptions  upon  84  Wood  Steel  Units  at  prevailing  prices. 
^0  shifts. 


wnery  corporation 

New  York 
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NO  POLITICAL  CENSORSHIP 

PRESIDENT  HOOVER  ouRht  to  look  squarely 
into  the  face  of  his  secretary  for  press  relations. 
Theodore  G.  Joslin.  This  Rentlenian  is  a  badly 
mistaken  representative  of  the  Administration.  His 
ideas  concerning  the  fundamentals  in  U.  S.  demfi- 
crafic  life  are  out  of  date  by  about  100  years.  Either 
his  methods  or  he  ought  immediately  to  depart  from 
the  seat  of  our  national  executive  government. 

l^st  week  Secretary  Joslin,  presumably  on  his 
own  account,  proposed  to  clamp  down  on  the  Amer¬ 
ican  press  an  official  censorship  by  far  more  rigid 
than  any  press  supervision  our  political  government 
attempted  to  employ  when  the  army  and  navy  were 
in  a  death  grip  with  the  enemy  in  France  during 
the  World  War.  A  “voluntary  censorship”  was 
good  enough  for  this  nation  in  that  crisis.  A  ixilit- 
ical  censorship  will  scarcely  lie  tolerated  now. 

Secretary  Joslin  called  the  White  House  reporters 
around  him  on  Thursday,  the  17th,  and  informed  them 
tliat  they  would  be  expected  thereafter  to  submit  for 
censorship,  prior  to  publication,  (“consult  this 
office”)  all  reports  which  concerned  the  Administra¬ 
tion’s  efforts  to  relieve  the  economic  depression. 
He  characterized  the  emergency  as  “second  only  to 
war.”  He  described  various  conferences  the  Pres¬ 
ident  was  having  with  civic  leaders  and  groups  inter¬ 
ested  in  relief  and  complained  that  reporters  were 
writing  stories  which  were  embarrassing  to  the  White 
House,  spreading  confusion.  He  said  official  news 
was  being  given  out  and  he  deplored  reix)rts  of 
“second  or  third-liand  conversations”  alxmt  things 
which  are  being  officially  discussed,  because  they  are 
“necessarily  always  inaccurate,  and  more  likely  to 
cause  harm  than  do  good.”  His  final  charge  was : 
"The  press  can  help  the  country  most  by  exercising 
the  utmost  care  and  consulting  with  this  office  l)efore 
such  matters  are  given  publication.  Where  matters 
are  in  progress  the  press  is  always  told  the  status. 
SjKKmlative  discussion  as  to  delicate  and  difficult 
subjects,  while  it  may  be  perfectly  honest  represen¬ 
tation  of  fragmentary  information,  often  leads  to  the 
necessity  to  abandon  action  l)ecause  of  antagonisms 
created  against  projects  due  to  the  distortion  of  their 
purpose.” 

.\fter  saying  these  strange  things  Mr.  Joslin 
sought  to  ham-string  the  press  by  giving  notice  to 
the  correspondents  that  his  orders  were  proixisctl  “in 
confidence.”  However,  the  reporters  informed  him 
that  the  press  would  not  observe  such  a  “confidence.” 
That  would  be  too  easy — far,  far,  too  simple  a  method 
of  forcing  a  censorship  on  American  public  opinion 
while  evading  responsibility  for  it. 

It  is  difficult  for  us  to  believe  that  Mr.  Hoover 
would  sanction  a  White  House  press  system  which 
calls  for  the  pre-publication  vise  of  news-copy  bear¬ 
ing  on  the  economic  situation  because  the  White 
House  wishes  to  avoid  public  antagonism  to  its  plans 
and  methods.  If  we  are  mistaken  in  this  charitable 
conclusion  we  can  only  express  astonishment  and 
dismay.  Mr.  Joslin,  as  a  matter  of  fact,  assumed 
full  responsibility  for  his  acts. 

But  Mr.  Hoover  ought  to  look  Joslin  square  in 
the  face  and  ask  a  few  primary  questions.  If  we  can 
successfully  wage  the  most  terrible  war  in  all  history 
without  political  censorship,  are  we  justified  in 
Establishing  such  censorship  to  smother  the  facts 
fcbout  a  condition  “second  only  to  war?”  Would 
[Mr.  Joslin  not  think  that  the  people  had  full  right 
to  know  that  he,  Mr.  Joslin,  or  unknown  White 
House  associates,  were  editing  all  news  stories  about 
Mr.  Hoover’s  public  acts,  prior  to  their  publication? 
White  House  editing  of  the  news  might  make  a  dif¬ 
ference  to  the  reader.  He  might  conceivably  think 
the  White  House  had  a  political  interest  to  serve. 
Finally,  since  when  in  this  country  have  people  been 
denied  the  right  to  antagonize  Administration  plans? 

Editor  &  Publish kr  is  pleased  to  report  that  the 
rank  and  file  of  Washington  correspondents  were 
thrown  into  a  furore  of  indignation  by  the  censorship 
order.  They  made  a  “scene.”  They  refused  to  be 
ham-strung  by  a  “confidence.”  They  backed  Mr. 
Joslin  down,  so  that  he  said  that  “censorship”  was 
not  in  his  mind  and  “there  is  no  censorship.” 


R  I  ^  L 


He  that  pasheth  by,  and  meddleth  with  strife 
belonging  not  to  bim,  is  like  one  that  taketh  a 
dog  by  tbe  ears. — Proverbs,  XXVI;  17. 


MODERN  CIVIC  VIRTUE 

To  get  rid  of  the  gangster,  thoroughly  and  quickly, 
it  is  only  necessary  to  take  him  off  page  1. 
Maytir  James  (Jimmy)  Walker  dredged  this 
golden  thought  up  from  the  depth  of  his  omniscience 
in  a  public  address  at  New  York  City  Hall  this  week. 

He  added  that  during  his  travels  in  Europe  this 
Summer  he  had  been  shocked  and  paineil  to  read  in 
the  foreign  press,  long  stories  about  the  orgy  of  crime 
and  corruption  in  his  own  dear  city.  If  newspapers 
would  remove  the  gangster  from  the  spotlight  it 
would  help  the  reputation  of  the  metropolis.  The 
publication  of  crime  news  “is  not  fair.” 

By  all  means,  let’s  be  fair !  Let’s  lie  fair  to  the 
reputation  of  lit’l  ol’  N’ork,  whether  she  deserves  it 
or  not.  When  a  couple  of  gangsters,  armed  to  the 
teeth,  turn  the  northern  end  of  Manhattan  Isle  into  a 
shambles,  they  or  the  cops  shooting  no  less  than  a 
dozen  persons,  including  a  little  girl,  be  fair  and  keep 
it  off  first  pages!  When  beer,  dope  and  crap-game 
racketeers  draw  up  to  the  curb  of  a  tenement  house 
section  and  slaughter  children  in  their  mother’s  arms, 
do  not  injure  the  reputation  of  our  fair  city  or  em¬ 
barrass  our  Mayor  by  making  mention  of  it  on  first 
pages !  There  is  no  objection  to  hiding  the  dirt  away 
in  some  obscure  corner  of  back  pages,  but  keep  it  off 
page  1.  When  public  indignation  reaches  such  a  pitch 
that  citizens  pack  Madison  Square  Garden  to  protest 
against  the  reign  of  terror  in  a  supposedly  civilizeil 
community,  the  item  should  be  suppressed,  lest  Eu¬ 
rope  form  an  unfavorable  impression  of  our  orderly, 
safe  and  happy  community. 

When  the  first  page  is  cleared  of  crime  news  there 
will  be  room  for  a  variety  of  interesting  and  import¬ 
ant  items.  There  will  be  plenty  of  space  for  pictures 
of  gentlemen  wearing  silk  turbans  at  French  resorts, 
the  latest  clothing  models,  razor-edge  pants,  tessel- 
ated  shirts,  pointed  shoes  and  high  hats  pulled  over 
the  right  eye.  There  might  be  an  opening  for  a  col¬ 
umn  of  daily  wise-cracks  in  the  idiom  of  the  bur¬ 
lesque  houses  on  page  1.  Some  enterprising  editor 
could  print  a  few  jazz  songs  in  the  show  window. 
All  of  which  would  thoroughly  and  quickly  get  rid 
of  the  gangster,  and  that  part  of  New  York  which  is 
not  personally  shot  up,  blackmailed,  mulcted  and  ter¬ 
rorized  would  soon  be  living  in  the  sweet  contentment 
of  ignorance  and  faked  security. 


Country  editors  take  produce  in  lieu  of  cash 
for  subscriptions  and  space,  zMcIi  is  much 
better  than  being  broke  on  Park  Row. 


Turkish  gos'ernment  bans  realistic  crime  re¬ 
ports  because  they  make  tbe  goirminent  appear 
incompetent.  Truth  haters  in  this  country  take 
moral  grounds,  but  often  really  have  the  same 
motive  as  the  Turks. 


RISKING  LIFE  FOR  PROFIT 

IT  is  an  interesting  comment  on  trans-ocean  flying 
that,  when  the  fliers  from  Tokio  landed  on  a 
desert  isle  and  finally  got  into  communication  with 
the  outside  world  this  week,  their  immediate  concern 
was  that  their  press  agents  be  notified  to  make  the 
most  of  the  situation,  and  that  when  the  (German 
fliers  were  picked  up  from  the  sea  and  got  into  radio 
communication  with  land  their  first  business  w’as  to 
offer  their  story  for  sale. 

As  a  matter  of  fact  newsi>apers  arc  rather  fed-up 
on  this  type  of  commerce.  I'inancing  the  adventures 
of  those  who  volunteer  to  risk  their  lives  in  dizzy 
flights,  always  with  an  eye  to  profit,  has  become  irk¬ 
some.  But  if  newspapers  are  not  calleil  upon  to  buy 
the  “own  story,”  at  some  fabulous  figure,  they  arc 
expected  to  publish  the  trade  names  of  all  of  the 
concerns  that  contributed  oil,  gas,  instruments,  food 
or  other  supplies  to  the  enterprise  or  promote  lecture 
or  exhibition  schemes  which  press  agents  handle 
with  rich  rewards.  Somehow  or  other  newspapers 
are  expected  to  pay  in  commercial  terms  and  encour¬ 
age  this  modern  dare-deviltry  which  seems  to  have 
no  present  serious  purpose  since  it  proves  nothing 
which  has  not  been  scientifically  demonstrated. 


CIRCULATOR  FOR  A.B.C. 

There  is  widespread  demand  for  the  election  of 
a  circulation  expert  to  the  board  of  directors  of 
the  Audit  Bureau  of  Circulations. 

What  can  be  wrong  with  the  suggestion? 

Editor  &  Publisher  has  no  candidate,  scores  of 
able  men  being  available,  but  we  firmly  believe  the 
time  has  come  for  the  innovation. 

The  Ixiard  needs  the  counsel  of  a  practical,  work¬ 
ing,  thoroughly  experienced  circulator.  Such  a  man 
can  bring  in  a  flixKl  of  information  of  value  to  every 
interest  concerned  in  circulation  auditing. 

Mr.  Harn  is  right  in  saying  that  the  value  of  the 
Bureau  would  be  greatly  lessened  if  it  were  not  con¬ 
trolled  by  the  advertising  interest.  “Any  audit  or¬ 
ganization  controlled  by  those  audited  would  not  be 
worth  a  penny,”  was  his  accurate  statement. 

Circulators  are  not  asking  for  control  of  the  Bu¬ 
reau,  which  would  lie  ridiculous,  but  they  do  ask  for 
practical  representation  on  the  board  of  directors. 
They  wish  to  give  this  vital  force  in  advertising  the 
benefit  of  their  advice  when  policies  are  being  formu¬ 
lated.  The  A.B.C.  board  possesses  remarkable  pow¬ 
ers.  Its  word  is  usually  law.  We  believe  the  Bureau 
would  welcome  one  practical  circulation  board  mem¬ 
ber  and  would  benefit  from  his  presence. 


In  1928-’29-’30  certain  organized  forces  were 
seeking  to  have  newspaper  advertising  rates 
reduced — and  in  19.31  they  want  them  reduced. 

If  rates  arc  note  reduced  these  forces  will  con¬ 
tinue  to  ti.’ont  to  have  newspaper  advertising 
rates  reduced,  ad  infinitum. 

BRAZIL’S  GAG 

Brazil  pretends  to  have  a  “liberal”  government, 
but  if  that  party  label  means  honest  and  candid 
relations  with  the  native  and  foreign  people 
through  the  press  it  is  a  false  jiretense.  For  Brazil 
is  cursed  by  one  of  the  blackest  political  censorship.s 
of  any  nation  in  this  day. 

Editor  &  Publishiji  has  just  obtaine<l,  from 
private  sources,  a  true  copy  of  the  instructions  the 
Brazilian  government  has  issued  to  newsiapers  and 
foreign  correspondents.  It  is  a  rare  document.  We 
repnxluce  it  here  as  the  measure  of  the  amazing 
cowardice  of  a  great  nation.  It  is  a  gag  calculated 
to  suppress  all  vital  news,  thereby  creating  a  totally 
false  picture  of  conditions.  Here  it  is,  in  full  text : 

Prohibited : 

(a)  Spaces  in  blank  in  newspapers; 

(b)  References  to  perturbations  or  menaces  of  per¬ 
turbations  of  the  public  order; 

(c)  News  on  the  movement  of  army,  navy,  tir 
or  police  forces;  such  news  will  only  he  allowed  to 
he  published  when  furnished  officially  by  the  War, 
Navv  and  Justice  Ministries; 

(a)  Interviews  and  declarations  of  civil  and  null- 
tary  authorities,  jKtlitical  or  non-political  |>ersonali- 
ties,  which  will  tend  to  perturbate  the  action  of  the 
Ifovernment,  the  public  safety  and  national  econom¬ 
ical  situation: 

(c)  All  references  to  internal  and  foreitm  com¬ 
munistic  activities; 

(f)  News  and  comments  allusive  to  the  financial 
plan  or  to  the  economical  situation,  or  texts  that 
would  harm  the  credit  of  Brazil;  •  t 

(r)  Declarations  and  comments  of  foreiRn 
exiles,  which,  in  any  way  would  _  affect  the  Rood 
standing  of  our  international  relations  or,  by  con¬ 
tagion.  the  internal  public  order;  . 

(h)  News  and  comments  on  the  secessional  tend¬ 
ency  of  certain  states  of  the  I'nion;  . 

(i)  News  and  comments  on  the  movements  of 
classes  (strikes,  })erturl>ation  of  order  in  factories. 
ctc.>; 

(j)  New'S  and  comments  capable  of  occasioning 
unrest  among  the  army  and  navy  ranks,  or  capable 
of  provoking  an  unsympathetic  feeling  betwten 
themselves  or  with  the  people; 

(k)  News,  comments  and  editorials  capable  of  pro¬ 
voking  scandal,  public  or  private,  among  govcrnmtnt 
employes  of  immediate  confidence  of  the  provisional 
government. 

.\t  a  glance  any  expcrienceil  ncwspaperniaii  wcuW 
know  that  he  could  write  nothing  of  imp«irtance  ii 
he  were  to  conserve  these  ridiculous  rules.  But  it 
he  violates  any  one  of  them  he  is  subjecting  himsrh 
to  immediate  arrest  and  imprisonment  for  a  niinimuni 
of  24  hours,  for  the  first  offense,  and  indefinite  im 
prisonment  if  the  offense  is  repeated. 

.  Evidently  Brazil  is  in  a  perilous  condition.  -  * 
does  not  dare  to  let  the  world,  particularly  the  bo 
buying  world,  know  the  truth  of  what  is  happenmc 
within  her  borders. 


Ilardboiled  advertising  buyers  now  say:  * 

care  not  for  your  circulation  records.  Image  re¬ 
ports,  other  claims  of  superiority,  for 
want  is  results."  Business  results  come  to  tnos 
who  deserve  them  and  this  world  does  not  oper¬ 
ate  on  a  sure-thing  basis. 
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PURELY  PERSONAL 


^HESTER  C.  PLATT,  publisher, 
^  Batavia  (N.Y.)  Times,  addressed  the 
Batavia  Chamber  of  Commerce,  at  a  re¬ 
cent  luncheon,  describing  his  four  months’ 
tour  of  Europe. 

Fred  Southam,  president  of  the 
Southam  newspaper  group  in  Canada, 
was  in  Vancouver,  B.C.,  inspecting  the 
yancouver  (B.C.)  Province,  one  of  the 
group  papers,  recently. 

H.  S.  Talmadge,  formerly  publisher  of 
the  Toledo  (O.)  Blade  and  Newark 
(N.J.)  Star-Eagle,  has  returned  from  a 
^ree  months’  vacation  tour  of  Europe. 

George  Ochs,  brother  of  Adolph  Ochs, 
publisher  of  the  Netv  York  Times,  re¬ 
cently  returned  from  a  European  vaca¬ 
tion. 

H.  E.  Harris,  publisher  of  the  Na¬ 
tional  Oil  Derrick,  has  succeeded  his 
father,  J.  H.  Harris,  as  publisher  of  the 
Norwalk  (Cal.)  Call.  The  elder  Harris 
has  retired  after  63  years  of  active  news¬ 
paper  publishing. 

W.  R.  Orchard,  editor  of  the  Council 
Bluffs  (la.)  Nonfareil  and  president  of 
the  Iowa  Good  Roads  Association,  at¬ 
tended  the  opening  of  the  two  highways 
uniting  at  Nebraska  City,  Neb.,  Sept.  23. 

Oscar  G.  Foellinger,  publisher.  Fort 
Wayne  (Ind.)  News-Sentinel,  has  been 
app«>inted  by  Walter  S.  Gifford,  head  of 
the  President’s  Unemployment  Commis¬ 
sion,  chairman  for  the  Twelfth  Indiana 
Congressional  district. 

P.  P.  .Vnderson,  publisher.  Basin 
(Wyo.)  Repuldiean-Rustler  and  Greybull 
Standard-Tribune,  weeklies,  w’as  recently 
elected  chairman  of  the  Wyoming  Re¬ 
publican  state  central  committee.  He  is 
also  chairman  of  the  Big  Horn  county 
central  committee. 

.\rthur  K.  Remmel,  editor.  Fort  Wayne 
(Ind.)  News-Sentinel,  has  been  elected 
president  of  the  Quest  Club,  a  local 
organization  whose  membership  is  limitecl 
to  1(K)  business  and  professional  men  of 
the  city. 

Rufus  J.  Nelson,  publisher,  Fayette¬ 
ville  (.\rk.)  Countryman,  has  been 
elected  a  director  of  the  Fayetteville 
Chamber  of  Commerce. 

George  Morris,  publisher,  Memphis 
Commercial  Appeal- Evening  Appeal,  has 
been  elected  a  director  of  the  Memphis 
Chamber  of  Commerce,  of  whicli  he  was 
president  in  1924. 

John  Stewart  Bryan,  president  and  pub¬ 
lisher,  the  Richnuytid  (\'a.)  News 
Leader,  has  presented  Jo  the  Confederate 
Museum,  at  Richmond,  Jefferson  Davis’ 
commission  as  second  lieutenant  in  the 
First  Regiment  of  United  States  infantry, 
effective  July  1,  1828.  The  commission 
is  signed  by  President  Andrew  Jackson. 

Luther  M.  Feeger,  editor,  Richmond 
(Ind.)  Palladium,  was  elected  governor 
of  the  Indiana  District  of  Kiwanis  In¬ 
ternational  at  the  annual  convention  in 
West  Baden,  Ind.,  Sept.  17. 

John  R.  K.  Schropp,  publisher  of  the 
Lebanon  (Pa.)  Daily  News  won  the  Re¬ 
publican  nomination  for  mayor  of 
wbanon,  at  the  primary  election.  Sept. 

The  present  mayor  is  William  L. 
Brunner,  ^  business  manager  of  the 
Lebanon  Evening  Report. 

Judge  Robert  W.  Bingham,  publisher 
m  the  Louisville  Courier-Journal  and 
Times,  has  returned  home  after  a  six- 
weeks  stay  in  Fjigland  and  Irelantl.  Mrs. 
Bingham  accompanied  him. 

J.  S.  Mims,  general  manager  of  the 
lampa  (Fla.)  Tribune,  was  in  Chicago 
tins  week  on  business. 

,,  ^1.  Murdock,  publisher  of 

rnt  Wichita  (Kan.)  F.agle,  recently  made 
*  y  to  lilgin.  Ill.,  to  visit  friends, 

f>ff  from  the  F'lgin  airport 
or  Chicago.  Mr.  Murdock  plans  to  fiv 
to  New  York. 


IN  THE  BUSINESS  OFFICE 

JJ.^RR^  ROBINSON,  business  man- 
ager,  Port  .S'niith  (Ark.)  Southwest 
“^erican  and  Times  Record,  served  as 
firman  of  the  resolutions  committee  at 
im^jrtant  session  of  the  Ozarks  Play- 
^ound  Association,  Sept.  18  at  Joplin, 


Elmer  P.  Thompson,  formerly  adver¬ 
tising  director  of  the  John  C.  McGinnis 
Company,  Worcester,  Mass.,  department 
store,  has  joined  the  display  staff  of  the 
Bridgeport  (Conn.)  Post-Telegram. 

James  Montgomery,  circulation  mana¬ 
ger,  Detroit  News,  was  a  visitor  in 
Muskegon,  Mich.,  Sept.  18. 

Morris  Penter,  advertising  director, 
San  Diego  (Cal.)  Union  and  Tribune, 
has  been  making  an  extended  trip 
through  the  eastern  states. 

Stephen  J.  Maloney,  promotion  man¬ 
ager,  Salt  Lake  Tribune  and  Telegram, 
has  gone  to  Wayne  County,  LTah,  where 
he  and  three  others  will  explore  a  little- 
known  section  of  the  mountains. 

E.  J.  Ottaway,  manager.  Port  Huron 
(Mich.)  Tinies-Herald.  and  district 
governor  of  Rotary,  addressed  the  Rotary 
Club  of  Pontiac  recently. 

Howard  Berg  has  left  the  advertising 
department  of  the  Dayton  (O.)  Daily 
News  to  form  the  .A. B.C.  Window  and 
Outdoor  Sign  Company  in  Dayton. 

Francis  X.  Coppens  of  the  Boston 
Elcrald  and  Trai'cler  business  office,  re¬ 
signed  and  left  for  Buffalo,  N.Y.,  this 
week,  to  enter  the  eight  year  training 
course  for  the  Order  of  the  Oblate 
Fathers  of  Canisius  College.  He  is  the 
fourth  son  to  enter  the  priesthood. 

Sam  Gearhart,  advertising  director. 
Fort  Smith  (.Ark.)  Southjvest  American 
and  Times  Record,  has  been  appointed  a 
member  of  the  Chamber  of  Commerce 
committee  on  retail  sales. 

Fred  L.  Shancr,  formerly  with  the 
Altoona  (Pa.)  Mirror,  advertising  de¬ 
partment  has  joined  the  Bridgeport 
(Conn.)  Post-Telegram  display  advertis¬ 
ing  department. 

H.  B.  Trundle,  business  manager, 
Dam’ille  (Va.)  Register  and  Bee,  is 
listed  as  secretary  and  treasurer  of  the 
Danville  Flying  Service,  Inc.,  which  has 
made  application  for  authority  to  oper¬ 
ate  an  airport  and  landing  field. 


IN  THE  EDITORIAL  ROOMS 

L.  JOHNSON,  managing  editor. 
•  Lynchburg  (Va.)  Ad^’ance,  is 
spending  his  vacation  in  Detroit. 

Leon  D.  Nettleton.  editor,  Lee  (Mass.) 
Gleaner,  has  resigned  to  enter  Hobart 
College,  and  has  been  succeeded  as  edi¬ 
tor  by  Herbert  L.  Rickard,  former 
editor  Washington  (N.J.)  .Star  and 
Middlebury  (V't.)  Register. 

Clark  11.  Galloway  city  editor,  Council 
Bluffs  (la.)  Nonpareil  was  general 
chairman  of  the  publicity  committee  for 
the  dedication  of  the  municipal  airport 
and  the  first  annual  Trans-Mississippi 
air  races  held  on  the  municipal  airport 
at  Council  Bluffs,  Sept.  19-20. 

W.  Rob  Holland,  day  city  eflitor, 
.\fiami  (F'la.)  Herald  and  conductor  of 
its  "Sidelights”  column,  is  spending  a 
month’s  vacation  in  automobile  trips  in 


FOLKS  WORTH  KNOWING 


HESTER  LEE  CHOPE,  managing 
editor  ofthe£/  Paso  (Tex.)  Herald- 
Post,  is  an  example  of  grit  and  determin¬ 
ation  overcoming 
handicaps  and 
achieving  s  u  c  - 
cess. 

When  (Thopc 
w  e  !i  t  to  the 
Southwest  about 
13  years  ago, 
after  serving  ap¬ 
prenticeship  o  n 
several  dailies  in 
Chicago  suburbs, 
his  physical  ctm- 
dition  was  im- 
paired.  He 
w  e  i  g  h  e  d  less 

Chester  I..  Chore  „)y  pounds. 

.\  year  or  so  in  a  hospital  restored 
part  of  his  strength.  Determined  to  go 
ahead.  Chope  jt>ined  the  £7  Paso  Times. 
Night  work  hampered  his  physical 
progress.  He  migrated  to  .Amarillo 
but  later  returned  to  El  Paso. 

Mr.  Chope  has  been  with  Scripps- 
Howard  alxmt  seven  years,  rising  from 
reporter  to  his  present  position. 

During  the  early  stages  of  the  Teapot 
Dome  scandal  he  distinguished  himself 
by  repeaterlly  getting  exclusive  inter¬ 
views  with  .A.  B.  I'all,  former  secretary 
of  the  interior,  meml)ers  of  the  Fall 
family  and  the  F'all  legal  staff. 

F'or  many  weeks  Mr.  Chf)pe  was  the 
only  reporter  admitted  to  the  F'all  house. 

He  is  35  and  unmarried. 


Florida  and  a  visit  to  the  apple  orchard 
which  he  owns  near  Bedford,  Va. 

William  Wathey,  si)orts  editor,  Newark 
(N.J.)  .Star-Eagle,  has  returned  from 
a  transcontinental  automobile  tour.  He 
spent  some  time  during  the  trip  in  Mor¬ 
avia,  Calif.,  and  Butte,  Mont.,  where  he 
and  Mrs.  Wathey  have  relatives. 

Clifford  M.  Somerville,  assistant  city 
editor,  Portland  (Me.)  Evening  ltxpre.ts, 
addressed  the  members  of  tlie  I.ions  Club 
of  Westbrook,  Me.,  .Sept.  11,  on  “The 
Making  of  a  Newspaper.” 

Ralph  (Andy)  .Anderson.  six)rts  e<litor 
Houston  Press  went  to  Birmingham  for 
the  Dixie  Series  games  between  Hous¬ 
ton  and  Birmingham. 

.Allen  Tilden,  siK)rts  editor.  Little  Rock 
Arkansas  Democrat,  spent  the  week  on 
a  tour  of  .Arkansas  college  football 
camps  preparatory  to  writing  his  an¬ 
nual  forecast  relative  to  the  teams. 

Mrs.  Ciladys  Bolan  Ritchie,  society 
editor  of  the  Harrisburg  (Pa.)  Tele¬ 
graph  covered  the  recent  Philadelphia 
Air  Meet  for  her  newspaper,  making  the 
trip  by  airplane.  Mrs.  Kicthie  is  plan¬ 
ning  to  learn  to  fly,  and  has  already  had 
one  lesson. 


(Cimtinued  on  next  page) 


FOR  WOMEN  AND  GIRLS 

ZOE  BECKLEY 

writes  Zoe  Berkley's  Corner, 

Mrs.  Beckley’s  mail  is  full  of  letters  that  are  made  of 
heart-interest.  Mrs.  Beckley  has  the  journalistic  experi¬ 
ence  and  the  knowledge  of  life  requisite  for  the  writing 
of  the  hest  heart-interest  feature  in  America. 

Zoe  Beckley’s  Corner  pulls  the  mail  in!  Her  advice  is 
sound,  sensible,  and  sufficiently  modern. 

The  McNaught  Syndicate,  Inc. 

V.  V.  mcnjtt  times  building  Charles  V.  McAoam 

Chairman  NEW  YORK,  N.  Y.  President 


FIRST! 


TARZAN 

RY 

Eilgar 

Ki  oe  llurrougliN 


The  thrill  of  TARZAN . the 

thrill  of  the  wild  joy  of  living . 

is  evidenced  anew  in  a  vote  con¬ 
ducted  by  The  Federation  of 

Mothers'  Clubs  in  Cincinnati . 

The  vote,  taken  in  cooperation  with 
teachers,  was  to  show  what  stories 
the  children  themselves  would  most 

like  to  see  in  motion  pictures . 

Out  of  1,116  books  listed,  five  led 

all  the  rest  by  a  wide  margin . 

Here  is  the  vote  for  the  first  five: 


TARZAN  . 

Little  Women 
Tom  Sawyer 
Treasure  Island 
Robin  Hood 


748 

533 

503 

487 

431 


The  popularity  of  the  TARZAN 
stories  increases  demonstrably  with 

each  year . Books,  serials  and 

movies . (at  the  moment  pro¬ 

duction  is  under  way  in  Hollywood 
of  a  new  and  spectacular  TARZAN 

for  the  talkies) . have  each  built 

up  the  success  of  the  other  . 

and  that  success  is  pyramided  in  the 
daily  TARZAN  picture  serials  and 
the  Sunday  TARZAN  color  page 


You  take  strip  and/or  page  on  a 
ten  week  trial  basis  .....  If  they 
do  not  achieve  a  striking  success  in 
ten  weeks,  you  stop . 

For  Terms  and  Samples,  Please  Wire 


UNITED  FEATURES 

UNITE*  FEATURE  SYNDICATE- 
METROPOLITAN  NEWSPAPER  SERVICE- 
WORLD  FEATURE  SERVICE 

Monte  Bourjailr,  General  Manager 
Maximilian  Elser,  Jr.  Frank  B.  Knapp 

S20  Eaat  4End  St.,  Salt.  1110, 
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JOURNALIST  NEWSPAPERDOM 

Tltla  PftUotad  UMl  Badatand  and  Oonunu  Copy- 
by  Xm  miTOH  A  PUBU8HEB  COMPAKY, 

THE  OLDEST  PUBLISHERS’  AND 
ADVERTISERS’  JOURNAL  IN 
_ AMERICA _ 

Ettablisked  by  Allan  h'orman  «w  1884 

THE  EDITOR  &  PUBLISHER  CO^  INC, 
PROPRIETORS 

Office  of  Publication  and  General  Offices: 
Suite  1700 — Times  Building — 42nd  Street 
and  Broadway — New  York  City,  N.  Y. 
Telephones: 

Bryauu  9-3052,  3053,  3054,  3055  and  3056 
EDITORIAL  PERSONNEL 
Marlen  E.  Pew,  Editor;  Arthur  T.  Robb, 
Managing  Editor;  Warren  L.  Bassett, 
Netos  E^or;  Robert  S.  Mann,  Associate 
Editor;  John  W.  Perry,  Feature  Editor. 
EXECUTIVE 

James  W.  Brown,  Presideru  and  Pub¬ 
lisher;  Marlen  E.  Pew,  Treasurer;  C.  B. 
(^uomes.  Secretary  and  Business  Man¬ 
ager;  James  W.  Brown,  Jr.,  Promotion 
Manager;  G.  H.  Strate,  Circulation  Man- 
ager;  S.  L.  Dare,  Classified  Manager. 
London,  Eingland,  office:  Walter  House, 
418/22  Strand,  W.  C.  2.  Miss  Muriel  G. 
Atkins,  Manager.  London  E)ditor:  Allan 
Delafons,  113  Edenbridge  Road,  Enfield, 
Middlesex.  Paris,  France,  office:  76  rue 
des  Petits  Champs,  Sydney  R.  Clarke, 
Manager,  Paris  Elditor:  George  Lange- 
laan,  15  rue  Portal,  Enghien-les-Bains, 
Seine  et  Oise.  Tokyo  Correspondent, 
Clarence  A.  Davies,  c/o  Japan  Advertiser. 
Washington  Correspondent:  George  H. 
Manning,  National  Press  Club  Building. 
Chicago  Office:  Suite  1716,  London 
Guarantee  and  Accident  Building,  360 
North  Michigan  Avenue.  George  BrandeiV' 
burg.  Correspondent;  and  Otto  L.  Bruns, 
ITeslern  Advertising  Representative. 
Pacific  Coast  Representatives:  R.  J.  Bid- 
well  &  Co.,  742  Market  Street,  San  Fran 
cisco;  Times  Bldg.,  Los  Angeles;  and 

Stuart  Bldg.,  Seattle,  Washington. _ 

International  Year  Book  issued  last  Sat¬ 
urday  in  January — 

“AN.P.A.’’  service  numbers  last  two  Sat¬ 
urdays  in  April — 

Advertising  Convention  number  first  Sat¬ 
urday  in  July — 

Newspaper  advertising  linage  tabula¬ 
tions  in  March  and  September — 
Newspaper  rates  and  circulations  in 
January  and  July — 

Market  Guide  containing  information  on 
1,400  newspaper  markets  third  Saturday 
in  November — 

Siae  of  type  page  9  x  12  inches — 168 
agate  lines  (13  ems)  on  four  columns — 
total  of  672  agate  lines  to  the  page — 
Largest  type  page  in  the  business  paper 
field— 

Display  advertising  rates:  transient,  75c 
]>er  agate  line,  or  series  of  insertions  as 
oUows : — 

Um  i  6  2S 

Sam  Agals  Tmim  Timu  Tirou  Tbm*  Tinm 

t  Pats  S7Z  gzsa  $Z2S  UM  $!«#  $1SS 

4Ptts  33S  t4t  12#  II#  I(#  tS 
a  Pass  IM  7S  7#  #5  ##  SS 

HPaga  .  #4  SO  4S  4#  S3  3# 

A  Pais  42  3#  25  20  17  I# 

The  single  column  forty-two  line  rate 
maker  card  at  a  cost  of  $16  per  week, 
earns  as  low  a  rate  on  a  52-time  basis 
as  any  other  schedule,  namely,  $168  per 
page;  $95  half  page;  $55  quarter  page. 
Classified  rates:  75c  per  agate  line  one 
time;  60c  per  agate  line  four  times. 
Situations  Wanted:  50c  per  agate  line 
one  time;  40c  per  agate  line  three  times 
(count  six  words  to  the  line). 
Subscription  rates:  By  mail  payable  in 
advance  United  States  and  Island  Posses 
sions  $4  per  year;  Canada  $4.50;  For¬ 
eign  $5. 

Member  of  the  Associated  Business 
Papers  and  subscribing  to  its  standard 
of  practice. 

(Charter  Member  of  the  Audit  Bureau  of 
Circulations  with  a  certified  **A3.C.'' 
circulation  as  follows: 


Six  Months 
Ended 

— 

Total  Dia- 
tribution 

June  30,  1931 . 

10,497 

11,569 

•  1930 . 

10,816 

12,216 

•  1929 . 

9,878 

11,105 

•  1928 . 

8.982 

10,223 

•  1927 . 

.  7,9SS 

9,018 

•  1926 . 

6.796 

7,607 

PERSONAL 

(Continued  from  page  49) 

Maj.  Daniel  S.  Dexter,  city  editor, 
Lewiston  (Me.)  Journal,  accompanied 
(^v.  William  Tudor  Gardiner  of  Maine, 
to  the  American  Legion  Convention  as 
his  military  aide. 

H.  Bond  Bliss,  Miami  (Fla.)  Herald, 
editorial  writer  is  back  at  his  desk  after 
a  two  months  vacation  spent  at  his  old 
home  in  Saginaw,  Mich.  He  also  made 
a  trip  across  the  continent  on  the  Cana¬ 
dian  Pacific  Railroad  and  then  to 
Alaska. 

Tom  Moore,  formerly  with  papers  in 
California,  has  joined  the  Memphis 
(Tenn.)  Press-Scimitar  staff  as  libra¬ 
rian  and  reporter. 

J.  C.  Sellers,  editorial  writer,  Jack- 
somnlle  (Fla.)  Times-Union,  spent  a  few 
days  in  North  Carolina,  after  visiting 
New  York,  Washington,  and  Roanoke, 
Va.  He  was  accompanied  by  Mrs. 
Sellers. 

Vincent  S.  Jones,  night  city  editor, 
Utica  (N.Y.)  Daily  Press,  is  on  a  week’s 
vacation. 

_Hal  N.  Abbott  has  joined  the  Victor¬ 
ville  (Cal.)  News-Herald,  editorial  staff. 

Frederick  Thoms,  city  staff,  Bridge¬ 
port  (Conn.)  Times-Star,  has  returned 
from  a  two  weeks’  vacation  spent  in 
Bermuda. 

Bruce  Hutchinson,  parliamentary  cor- 
resjKindent,  Vancouver  (B.C.)  Province 
has  returned  from  his  vacation,  which 
he  spent  at  Buttle  Lake,  on  Vancouver 
Island. 

P.  _  C.  Rawlings,  Vancouver  (B.C.) 
Province  editorial  writer,  has  returned 
from  his  vacation  after  spending  it  at 
Buttle  I^ke,  on  Vancouver  Island. 

Bob  Somerville,  of  the  Calgary  (Alta.) 
Herald  editoria/  staff,  spent  his  vacation 
in  V’ancouver,  B.C. 

Jean  (Zumming,  formerly  of  Montreal, 
has  joined  the  Vancouver  (B.C.) 
Province  society  staff. 

Joseph  Frishman  of  San  Pedro,  Cal., 
has  succeeded  W.  S.  Cauch  as  editor  and 
manager  of  the  Elsinor  (Cal.)  Leader- 
Press. 

Winnifred  Lee  has  been  promoted  to 
.society  editor  of  the  Vancouver  (B.C.) 
Province. 

John  J.  Phillips,  police  reporter,  Erie 
(Pa.)  Dispatch  Herald,  received  the  Re¬ 
publican  nomination  for  city  treasurer  in 
tho  September  primaries  in  that  city. 

John  T.  Brew,  of  the  Erie  (Pa.) 
Times  staff,  has  been  appointed  foreman 
of  the  grand  jury  which  is  now  in  ses¬ 
sion  in  Erie  county. 

Nancy  Barr  Mavity,  feature  writer, 
Oakland  (Cal.)  Tribune,  is  author  of  a 
book  on  the  life  of  Aimee  Semple  Mc¬ 
Pherson  Dutton,  Los  Angeles  evangelist, 
called  “Sister  Aimee.’’  The  book  will  be 
published  Sept.  24. 

Ray  Sprigle,  city  editor,  Pittsburgh 
Post  Gazette  won  the  Republican  nomi¬ 
nation  for  the'  office  of  justice  of  the 
peace  of  Moon  township,  Allegheny 
County  at  the  primary  election  on 
Sept.  15. 

George  Seibel,  dramatic  and  literary 
critic,  Pittsburgh  Sun  Telegraph  is  back 
from  a  trip  abroad. 

Larry  Ferguson,  of  the  Des  Moines 
Register  staff,  has  returned  from  Okla¬ 
homa,  where  he  gathered  material  for  a 
Sunday  article  on  Governor  “Alfalfa 
Bill’’  Murray. 

Luther  Southworth,  reporter,  Memphis 
(Tenn.)  Press-Scimitar,  is  touring  the 
farming  sections  of  Arkansas  for  Press- 
Scimitar  and  NEA.  He  is  making  a 
special  study  of  conditions  in  counties 
hard  hit  by  the  drouth  last  year. 

Joe  Mitchell,  former  reporter,  Mem¬ 
phis  (Tenn.)  Press-Scimitar,  is  handling 
publicity  for  the  National  Exchange 
Clubs  at  their  annual  convention  in 
Memphis. 

E.  F.  Allen,  formerly  with  the  Madi¬ 
son  (Wis.)  State  Journal,  has  join^  the 
staff  of  Memphis  (Tenn.)  Press-Scimitar 
as  a  reporter. 


Harvey  B.  Gaul,  music  and  dramatic 
critic,  Pittsburgh  Post  Gazette,  returned 
from  a  summer  vacation  trip  to  Mexico. 

William  R.  Clark,  political  writer, 
Trenton  (N.J.)  Times  Newspapers,  has 
returned  from  a  vacation  in  Maine. 

Paul  Larkin,  who  joined  the  Worcester 
(Mass.)  Evening  Post  copy  desk,  is  a 
son  of  William  J.  Larkin,  city  editor  of 
this  newspaper. 

William  P.  Mayfield  and  Myrton  T. 
Scott  (“Scottiefotos”),  photographers, 
Dayton  (O.)  Daily  News,  last  week 
staged  a  photographic  exhibit  in  the  Van 
Cleve  hotel,  Dayton,  featuring  aerials, 
commercial  and  news  photographs. 

W.  E.  Morris,  artist,  Dayton  (O.) 
Journal-Herald,  turned  detective  recently 
and  led  police  to  the  recovery  of  his 
stolen  outboard  motor  and  the  arrest  of 
the  thief. 

Edward  F.  Anthony,  Jr.,  New  York 
Daily  News,  formerly  of  the  Dayton 
(O.)  News  was  called  to  Dayton  last 
week  by  the  death  of  his  mother,  Mrs. 
Ross  Cecelia  Anthony,  58. 

Betty  Stewart,  Seattle  (Wash.)  Times. 
editorial  staff  interviewed  the  Cjueen  of 
Siam,  Sept.  11,  in  Victoria,  B.C. 

Bill  Henderson,  telegraph  editor,  Vic¬ 
toria  (B.C.)  Times,  is  spending  his  vaca¬ 
tion  in  the  interior  of  British  Columbia. 
Bill  intends  to  do  some  big  game  hunting. 

Morris  Rubin  covered  the  National 
convention  of  the  American  L,egion  for 
the  Portland  (Me.)  Press  Herald. 
E^'ening  Express  and  Sunday  Telegram. 

Henry  S.  Dowst,  a  graduate  of  Bow- 
doin  College  in  1930,  has  joined  the 
Augusta  (Me.)  Kennebec  Journal  re- 
|X)rtorial  staff. 

Newton  Chaffin  Reed,  state  editor, 
Portland  (Me.)  Evening  Express,  is  on 
his  annual  vacation.  Robert  B.  Beith  of 
the  city  staff  is  substituting  for  him. 

Charles  B.  Sapp,  federal  building  re¬ 
porter,  Grand  Rapids  (Mich.)  HercUd, 
left  on  vacation  Sept.  20,  with  Mrs.  Sapp 
and  visited  his  father,  Fred  A.  Sapp,  pub¬ 
lisher  of  the  Ottawa  (Ill.)  Republican- 
Times.  Mrs.  Sapp  was  at  one  time 
society  editor  of  the  Herald. 

Mrs.  Alta  I-awson  Littell,  of  the 
Grand  Rapids  (Mich.)  Herald  editorial 
staff,  covered  the  trial  of  Burton  S. 
Shaw,  former  probate  judge  of  Oceana 
county,  accused  of  a  statutory  offense  by 
a  15-year-old  girl,  at  Hart,  Mich.  The 
trial,  which  began  Sept.  18,  attracted 
widespread  interest  in  western  Michigan. 

William  Sheldon  Chapin,  reporter  and 
desk  man,  Portland  (Me.)  I^ress  Herald, 
has  resumed  his  duties  after  two  weeks 
vacation  spent  at  his  home  in  Sheffield, 
Mass.,  and  with  friends  and  relatives  at 
Waterbury,  Conn.,  where  he  formerly 
was  a  reporter  for  the  Waterbury 
A  merican. 

Henry  Leffingwell  iBrophy,  assistant 
sports  editor,  IVaterbury  (Conn.)  Re¬ 
publican  has  l)een  named  manager  of  the 
Thomaston  Ponies,  a  semi-professional 
football  team.  Mr.  Brophy  has  resumed 
his  duties  after  two  weeks  vacation  spent 
at  Terry ville.  Conn. 

Lyall  Hutton  Hill,  state  editor,  Water¬ 
bury  (Conn.)  American  has  resumed  his 
duties  after  illness. 

J.  L.  Matthews  of  the  Coznna  (Cal.) 
Argus,  has  been  named  head  of  the 
newly  created  citizens’  advisory  commit¬ 
tee  of  the  Associated  Chambers  of  Com¬ 
merce  of  the  San  Gabriel  Valley. 

Miss  Lillian  Van  Osdale,  formerly 
with  the  .‘ianta  Ana  (Cal.)  Register  and 
Potnona  (Cal.)  Bulletin,  has  joined  the 
Fillmore  (Cal.)  Herald  as  society  editor. 

Jack  O’Brien,  sports  editor,  Bridge¬ 
port  (Conn.)  Times-Star,  and  Mrs. 
O’B’rien,  are  the  parents  of  a  son,  John 
Walsh  O’Brien,  born  Sept.  18  at  St. 
Vincent’s  Hospital,  Bridgeport. 

Sam  Ashhurn,  feature  writer,  San 
Angelo  (Tex.)  Stat\dard-Times,  who 
edits  a  special  column  called,  “From  the 
Top  of  the  Windmill  as  Seen  by  Sam 
Ashhurn,"  and  Mrs.  Ashburn  are  the 
parents  of  a  son  born  recently. 

Cecil  Wilcox  has  returned  to  the 
North  Hollywood  (Cal.)  Press  as  city 
editor. 


VV’ayne  Moore  has  joined  the  staff  of 
the  llaguna  Beach  (Cal.)  South  Coast 
News  as  dramatic  editor. 

Mrs.  Edward  Crane,  wife  of  the  sports 
editor  of  the  Neiv  York  Journal,  re¬ 
cently  returned  on  the  Leviathan  from  a 
vacation  spent  in  Europe. 

Eldon  F.  Roark,  Jr.,  columnist  and 
feature  writer,  Memphis  (Tenn.)  Press- 
Scimitar,  has  a  short  story  in  the  Octo¬ 
ber  Holland’s. 

J.  Sloan  Coleman,  of  the  .dshc^ille 
(N.C.)  Citizen  reportorial  staff  and  form¬ 
erly  on  the  Asheville  Times  staff,  re¬ 
signed  recently. 

Harold  E.  Senior,  reporter  and  desk- 
man,  Waterbury  (Conn.)  American- 
Republican,  is  spending  two  weeks’  vaca¬ 
tion  at  his  home  in  I^well,  Mass.,  and 
on  a  motor  trip  with  his  wife  and 
daughter  through  New  England. 

Dick  Vaughan,  Houston  Press  re- 
portial  staff,  is  covering  the  special  cot¬ 
ton  session  of  the  state  legislature  at 
Austin. 

Ross  V.  Hersey,  on  the  re-write 
desk.  Providence  (R.I.)  Journal,  is 
spending  his  annual  vacation  at 
Kearsage,  N.H. 

A.  Byron  White,  of  Washington,  D.C., 
succeeds  Albert  Cotton,  resigned  on  the 
Asheville  (N.C.)  Citizen-Times,  tele¬ 
graph  desk. 

Ben  Garlokov,  Dayton  (O.)  Daily 
Neros  went  to  Cleveland  last  week  to 
cover  the  National  Baseball  Federation 
tournament  in  which  Dayton  was  rep¬ 
resented.  Stanford  Witwer  covered  Ae 
tournev  for  the  the  Dayton  Journal- 
Herald. 

Miss  Margaret  Shay,  formerly  of  the 
Pall  River  (Mass.)  Herald  News 
society  desk,  and  now  with  the 
Cheney  Silk  Company  at  Hartford, 
Conn.,  in  charge  of  the  company  publica¬ 
tion,  returned  to  her  duties,  following  a 
week’s  vacation  with  her  family  in  Fall 
River. 

John  H.  Maloney,  who  recently  grad¬ 
uated  from  the  Syracuse  University, 
School  of  Journalism,  has  joined  the 
Troy  (N.Y.)  Record  editorial  staff. 

Mrs.  Grace  Norman  Tuttle,  book  re¬ 
viewer  and  conductor  of  a  column, 
Echoes  of  Miami,  Miami  (Fla.)  Herald, 
took  a  considerable  vacation  this  sum¬ 
mer,  making  an  automobile  trip  around 
Florida  and  then  spending  a  couple  of 
weeks  in  New  York  City  renewing  her 
acquaintance  with  publishers. 

Frank  Hultgren,  Central  Falls  cor¬ 
respondent,  Pawtucket  (R.I.)  Times,  is 
at  Ocean  Grove,  R.I.,  on  his  annual 
vacation. 

H.  A.  Frazier  has  retired  from  the 
California  State  Railroad  Commission 
staff  and  become  political  editor  of  the 
.Sacramento  (Cal.)  Union. 

Tom  Smith  and  Cy  Berning,  Miami 
(Fla.)  Herald  reporters,  have  return^ 
from  their  vacations.  Smith  went  to  his 
old  home  in  Toronto  and  Berning  made 
an  automobile  trip  to  Cincinnati  and 
Chicago. 

Miss  Edith  Johnson,  columnist,  Okla¬ 
homa  City  Daily  Oklahoman  and  Inde¬ 
pendent  Syndicate  of  Washington,  D.C.. 
has  returned  to  Oklahoma  City  after  a 
month’s  vacation  spent  in  Los  Angeles 
at  the  Ambassador  Hotel. 

Raymond  J.  Dulte,  who  recently 
graduated  from  the  Syracuse  University 
School  of  Journalism,  has  joined  the 
Middletown  (N.Y.)  Times-Herald  staff. 

Louis  A.  De  Bord,  staff  writer  of  ^ 
Chicago  Journal  of  Commerce,  n** 
written  a  scries  of  ten  articles  under 
the  heading,  “The  Story  of  the  Farm 
Board.” 

Albert  Smith,  reporter  during  the  past 
summer  for  the  Waycross  (Ca.)  Journal- 
Herald,  is  now  University  of 
sports  correspondent  at  Athens,  Ga..  t 
the  Atlanta  Constitution  and  the 
Daily  Telegraph. 

Walter  Valerius,  for  the 
sports  editor  on  the  Corning  (^-  ^ 
Ez'ening  I.eader,  has  resigned  and  i 
with  his  family  by  motor  for  Cahfora  • 
His  place  is  being  taken  by  deBennen 
Wickersham  of  the  staff. 

(Continued  on  page  52) 
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The  double  hinge  jx-rmils  the  assembler  ciitruiue 
(over  to  lx;  swung  back  to  rest  flat  on  the  inaga/inc. 
It  is  completely  out  of  the  way,  offers  no  protrud¬ 
ing  points  and  lies  flat  even  though  the  lower 


niagarine  is  in  oix’rating  |K>sition. 


I >u  lined  Galley 


Slugs  don't  fall  backward,  nor  are  they  damaged 
or  burred  in  descent  on  the  Linotyix;  Inclined 
Galley.  Spring  tension  hook.  A,  arrests  the  descent 
of  the  slug,  allowing  it  to  fall  gradually  on  leather 
huffer,  B.  Slug  lever,  C,  automatically  advances  the 
slugs  as  they  arc  delivered.  The  inclination  of  the 
galley  is  at  a  dc-grec  Ixst  adapted  for  six'ctl  and 
efficiency  in  slug  delivery,  regardless  of  Ixxly  size. 


Consideration 

for  the  BIG  little  thiiigs 

Little  things  are  big  things  to  Linotype  engineers,  they  have  to  be,  lor  the 
entire  Linotype  machine  is  a  combination  ol  many  little  things. 

To  Linotype  engineers  it  is  not  enough  that  the  machine  funen^ions 
properly— not  enough  that  an  operator  can  finger  the  keyboard,  raise  a  lever 
and  deliver  a  slug.  Or  keep  on  doing  that  hour  af  ter  hour,  day  af  ter  day. 

There  is  fritflion  to  banish  here  and  there,  such  as  in  the  curved  assem¬ 
bler  front.  Or  a  refinement  for  convenience  and  protecT;ion,  such  as  the 
hinged  long  finger  in  the  line  delivery  carriage.  Or  a  double  hinge  added  to 
the  assembler  entrance  cover  as  a  safety  precaution.  Or  the  achlition  of  a 
tension  hook  and  leather  buffer  to  the  inclined  galley  to  save  damaging  slugs 
and  prevent  needless  resetting. 

These  all  are  little  things  in  themselves.  But  they  mean  much  to  the 
Linotype  user,  the  operator,  and  to  the  (juality  product:  of  the  machine.  It 
will  pay  you  to  read  the  few  explanatory  paragraphs  in  this  advertisement. 
And  to  get  a  copy  of  Linotype  Leadership,  a  56  page  book  that  illustrates 
and  describes  the  new  machines  in  detail.  Your  copy  is  waiting  for  you  at 
the  nearest  agency.  Write  for  it. 


Curved  Assembler  Front  Hinged  Fong  Finger  in  Line  Delivery  Carriage 

Matrices  pass  freely  and  smoothly  over  the  curvctl  The  liin)>;e<l  loiij;  finger,  \,  in  the  line  <lelivcry  carriage 

front  plate,  when  they  leave  the  magazine.  To  min-  has  a  dual  pur|x)se;  It  enables  the  o|M.‘ruior  to  remove 

imize  fridlion  the  surface  of  the  front  plate  is  tare-  matrices  conveniently  withotit  cramping  his  lingers,  and 

fully  ground  to  a  fine  finish.  \,  illustrates  ground  protecls  spacebands  from  accidental  damage  by  the  long 

turved  front  plate;  B.  amount  of  clearance.  The  finger  u|K>n  the  return  movement  of  the  carriage.  Claiiiji 

tharatfler  in  the  matri\  is  protet^etl  by  the  matrix  B  [K-rmits  instant  setting  of  the  long  finger  to  any  ilesin'il 

lugs  throughout  entire  passage.  measure  and  insures  positive  ailjustment. 


ORI.F.ANS  •  CANADIAN  LINOTYPE,  LIMITED.  TORONTO.  Representatives  in  the  Principal  Cities  of  the  World 

Linotype  Baskerville 


.'v'v 
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(Continued  from  page  50)  | 

Leslie  D.  Kimble,  managing  editor, 
Corning  (N.Y.)  Evening  Leader,  has 
return^  from  Syracuse,  where  he  was 
a  delegate  from  the  Steuben  County 
American  I  region  to  tlie  annual  state 
Legion  convention. 

Howard  C.  Robins,  photographer  of 
the  Oakland  Post-Enquirer,  has  returned 
from  a  vacation  witli  his  l)ride,  the 
former  Miss  Margaret  Ix-onard,  circu¬ 
lation  clerk  in  the  Oakland  office  of  the 
Sun  Franeiseo  Examiner. 

Rfibert  H.  Kirkpatrick,  sjKjrts  editor 
Marion  (O.)  Star,  and  four  other 
Marion  men  promoted  a  recreation  soft 
tiall  game  Sept.  20  for  the  benefit  of  the 
Red  Cross  Milk  Fund,  netting  $33. 

Harry  McCormick,  police  reporter, 
Houston  (Tex.)  Press,  narrowly  es- 
cafHfd  serious  injury  recently  when  a 
motorcycle  on  which  he  was  riding  with 
an  officer  crashed  into  an  autrmiobile. 

fiail  Borden,  drama  critic  of  the 
Chicago  Daily  Times,  returned  to  Chi¬ 
cago  this  week  after  a  short  trip  to 
Xew  York. 

Kent  Meader,  assistant  to  Howard 
Youngs,  Toledo  Blade  financial  editor, 
has  been  tratisferred  back  to  the  city 
staff  and  covered  the  American  Ix-gion 
convention  in  Detroit  this  week. 

X’ictor  Emanuel,  former  sports  editor 
of  the  Calveston  (Tex.)  Netvs,  has  joined 
the  copy  de.sk  of  the  Houston  (Tex.) 
Post-Dispatch. 

Hal  Bourland,  former  Chicago  and 
Morida  publicity  man,  has  joined  the 
Houston  (Tex.)  Post-Dispatch,  copy 
desk. 

■Arthur  Sullivan,  blind  New  Britain, 
Conn.,  newspaiierman,  and  his  wife  whfi 
is  also  blind,  arc  the  parents  of  a  (laugh¬ 
ter  born  last  week. 

Miss  Betty  Luther  has  lieen  made  so¬ 
ciety  editor,  El  Paso  Herald-Post,  fol¬ 
lowing  the  resignation  of  Mrs.  Paul  R. 
Beedle,  formerly  Helen  Hawley,  recently 
married. 

Clifton  R.  Webb,  El  Paso  Herald- 
Post  assistant  city  editor,  and  Mrs.  Webb, 
are  parents  of  a  son. 

(icrald  Dailey,  El  Paso  Herald-Post 
city  editor,  has  returned  from  a  two 
weeks’  fishing  trip  in  the  Mogollon 
mountains  in  New  Mexico. 

Leo  El.  Fontaine  of  the  Providence 
(R.I.)  Journal  editorial  staff,  is  writing 
a  series  dealing  with  modern  police 
methods,  following  a  personal  survey  in 
New  York  State,  Pennsylvania,  Michi¬ 
gan  and  Illinois. 

Francis  Nally,  formerly  of  the  Toledo 
Blade  staff,  has  joined  the  Toledo  Morn¬ 
ing  Times. 

Charles  S.  Foltz,  Jr.,  of  the  editorial 
staff,  Neu'  York  Herald  Tribune,  is  the 
grandson  of  the  hero  of  “Surgeon  of  the 
Seas — The  Adventurous  Life  of  Surgeon 
fieneral  Jonathan  M.  Foltz,"  just  pub¬ 
lished  by  Bfibbs-Merrill,  and  written  by- 
Charles  S.  F'oltz. 

Edwin  S.  McIntosh,  of  the  editorial 
department.  New  York  Herald  Tribune, 
is  covering  the  American  Legion  con¬ 
vention  in  Detroit. 

Ernest  Ward,  assistant  telegraph  edi¬ 
tor,  .Vrtt’  York  Evening  Post,  visited 
friends  and  relatives  in  Rochester.  N.Y., 
during  his  vacation  last  week.  Ward 
formerly  was  on  the  staff  of  the  Roches¬ 
ter  Democrat  <S-  Chronicle. 

Harold  W.  Sanford,  managing  editor, 
Rochester  (N.Y.)  Democrat  &  Chroni¬ 
cle.  has  returned  from  a  vacation  spent 
in  New  England  and  on  Long  Island. 

Edson  B.  Smith,  financial  editor,  Bos¬ 
ton  Herald  and  Trai-eler,  will  lecture  on 
investments  at  the  Boston  Public  Library 
this  fall  under  the  auspices  of  the  Massa¬ 
chusetts  Department  of  Education,  Divi¬ 
sion  of  University  Extension. 

Rev.  I'redrick  A.  Wilmot,  religious 
editor,  Providence  (R.I.)  Journal  and 
Evening  Bulletin,  is  in  attendance  at  the 
(jenerai  Episcopal  convention  at  Denver, 
Colorado  from  Sept  16-Oct.  3. 


WEDDING  BELLS 

T0SE:PH  BENNETT  WOLFE, 
J  Oklahoma  City  bureau.  Associated 
I’ress,  to  Miss  Elizabeth  Barde  of  Okla¬ 
homa  City,  Sept.  16. 

Aaron  C.  Stager,  circulation  manager, 
Lebanon  (Pa.)  Daily  News,  to  .Nliss 
Helen  M.  Rittle,  at  Jeanette,  Pa., 
recently. 

Harold  Re(|ua,  Jr.,  formerly  associate 
editor.  National  City  (Cal.)  News  and 
now  on  the  Madison  (Neb.)  Herald 
staff,  to  Miss  (iladys  Todd  of  Nebraska 
City,  recently. 

William  Shands  Meacham,  editor  of 
the  Danville  (Va.)  Register,  to  Miss 
Margaret  Bell  Henkel,  Sept.  17. 

M  iss  ^I.  Bernadette  Ronan,  secretary 
to  the  assistant  business  manager,  Port¬ 
land  (Me.)  Press  Herald,  Evening  Ex¬ 
press  and  .'iunday  Telegram,  to  E-dward 

L.  Coughlan,  former  circulation  manager 
of  the  Evening  Express,  Sept.  12. 

Miss  Qara  El  Rosebrook,  drama 
editor,  Portland  (Me.)  Evening  Express, 
to  .-Mbert  H.  Ward,  Jr.,  cartoonist  for 
the  I^ortland  (Me.)  Evening  News, 
Sept.  26. 

Harry  Parton  Clark,  Jr.,  assistant  city 
editor,  Birmingham  (Ala.)  Age-Herald, 
to  Miss  Hanna  Elmore  Wcarn,  of 
Charlotte,  N.C.,  recently. 

Cecil  Rhea  (Boni)  Warren,  assistant 
city  editor,  .Miami  (E'la.)  Daily  Neit’s, 
and  correspondent  at  Miami  of  Editor  & 
PfBi.i.sHKR,  to  Miss  E'lizabeth  Daven¬ 
port  Baxter  of  Miami  at  Coral  (iables, 
Fla.,  Sept.  3. 

Randall  B’.  Terry,  48,  co-publisher  of 
the  High  Point  (N.C.)  Enterprise, 
was  married  to  Mrs.  Dorothy  Mctirath, 
.13,  of  New  York,  in  New  York  recently. 

Ernest  H.  Vocate,  of  the  staff,  Kansas 
City  .Star,  to  Miss  .\nn  Elizalteth  Stine 
of  Kansas  City,  Kas.,  recently. 

Howard  Steere,  advertising  manager, 
Jack.son  (Mich.)  Citizen-Patriot,  to  Miss 
i’auline  Darbyshire  of  McComb,  O., 
recently. 

Roltert  C.  Barton,  former  city  editor, 
Ru.slwille  (Ind.)  Republican,  to  Miss 
Frances  Moomaw,  of  South  Bend,  Sept.  8. 

Francis  Adrian  McGlone,  Providence 
( R.I.)  Journal  staff,  to  Miss  Frances 
Ixiuise  Gaffney  of  Mansfield,  Mass., 
Sept.  21. 

Harvey  E".  Jenkins,  Brockton  (Mass.) 
Daily  Evening  Enterprise  news  staff, 
to  Miss  Beatrice  I.  Conn  of  Melrose, 
.Mass.,  Sept.  20. 

Leslie  Gill  of  the  national  advertising 
firm  of  Batten,  Barton,  Durstine  & 
Oslxirn,  New  York  office,  to  Miss  Dilys 

M.  Wall,  Bristol,  R.  I.,  at  the  Little 
Church  .\mound  the  Corner,  New  York 
City,  Sept.  19. 

Roland  Andrew  Brodhecker,  as.sociate 
editor,  Broivnstown  (Ind.)  Banner,  and 
Miss  Ruth  Robertson,  Sept.  11,  at 
Brownstown,  Ind. 

James  Bernard  Stickley,  city  e(h‘tor. 
Providence  (R.  I.)  Journal,  to  Miss 
Margaret  Mary  Bennett  of  Providence, 
at  the  Chur(ffi  of  the  Immaculate  Concep¬ 
tion  in  Westerly,  R.I.,  Sept.  12. 

ON  THE  MECHANICAL  SIDE 

fpHOMAS  R.  DOWNIE.  Galesburg, 
^  Ill.,  was  re-elected  president  of  the 
Illinois  TyiKigraphical  conference  at  the 
closing  session  in  Gale.sburg,  Ill., 
Sept.  13. 

.Mbert  Sheppard  Robinson,  chief 
engineer,  Boston  Christian  Science  Moni¬ 
tor  for  the  past  20  years,  and  Mrs. 
Robinson,  recently  marked  the  golden 
anniversary  of  the  wedding. 

Elmer  Grant,  composing  room  fore¬ 
man,  Little  Rock  .Arkansas  Gazette,  was 
elected  president  of  the  .Arkansas  State 
I'ederation  of  Lalwr. 

M.  L.  Ritchie  of  the  Jackson  (Miss,) 
TyiKigraphical  L’nion,  was  elected  presi¬ 
dent  of  the  Mississippi  Federation  of 
Labor  at  the  annual  convention  in  Gulf¬ 
port  Miss.,  last  week.  H.  H. 
Edminston,  Meridian  Typographical 
Union  member,  was  elected  secretary. 

Manual  Bisho.  press  machinery  expert 
with  the  Honolulu  (T.H.)  Star-Bulletin, 
celebrated  his  30th  anniversarv  with  that 


newspaper  recently.  A  gathering  of 
about  100  employes  of  the  newspaper 
was  held  on  the  anniversary,  and 
former  Governor  Wallace  R.  Far¬ 
rington,  publisher  of  the  Star-Bulletin, 
presented  Bisho  with  a  handsome  watch 
and  substantial  check. 

E'red  P.  Thompson,  for  several  years 
superintendent  of  the  Brown  Printing  and 
Publishing  Company  at  Blanchester,  O., 
has  joined  the  staff  of  the  Greenfield 
Printing  and  Publishing  Company,  pub¬ 
lishers  of  the  Greenfield  Republican. 

Adolph  Stern  has  returned  to  the  copy 
cutter’s  desk,  Philadelphia  Evening 
Ledger,  after  an  illness  of  several  months. 

Charles  Reed,  chief  engineer,  Curtis- 
Martin  .Newspapers,  Philadelphia,  has  re¬ 
turned  from  a  vacation  trip  to  Catalina 
Islands. 

William  J.  Lucey,  for  the  past  three 
years  linotype  operator,  Prozidence 
(R.I.)  Journal  and  the  .Middletown 
(Conn.)  Press,  has  been  named  head  of 
the  new  vocational  school  print  shop 
organized  in  Newport,  R.I.,  in  connec¬ 
tion  with  the  high  school. 

Edward  Bennetto,  veteran  menffier  of 
the  Bridgeport  (Conn.)  Ttmcj-N/or,  com¬ 
posing  room  staff,  was  presented  a  foun¬ 
tain  pen  by  members  of  the  Bridgeport 
Tyixigraphical  Union,  Sept.  9,  in  honor  of 
his  continuous  membership  in  the  union 
for  50  years. 

SPECIAL  EDITIONS 

IVORFOLK  (VA.)  VIRGINIAN- 
PILOT,  6-page  home  furnishings 
section.  Sept.  17. 

Tulsa  (Okla.)  World  printed  a  16- 
page  Brown-1  )unkin  special  section  in 
commemoration  of  the  expansion  and 
7th  anniversarv  of  the  department  store. 
Sept.  13. 

Waterbury  (Conn.)  Sunday  Republi¬ 
can  and  the  Atnerican,  evening,  annual 
cooking  school  edition.  Sept.  20-21st.  In 
addition  to  special  advertising  used 
throughout  the  paper,  a  12  page  tabloid 
section  was  used  as  inserts. 

Corpus  Christi  (Tex.)  Caller-Times, 


40-page  issue.  Sept.  13,  featuring  the 
fifth  anniversary  of  the  opening  of  the 
port  of  Corpus  Christi. 

Brockton  (Mass.)  Daily  Enterprise, 
40-page  tabloid  Souvenir  Edition,  Sept 
16,  commemorating  the  50th  anniversary 
of  the  town  accepting  a  city  form  of 
government. 

Lymn  (Mass.)  Item,  Sept.  18,  Dollar 
Day  edition  carrying  83,762  lines  of 
advertising. 

Richmond  (Va.)  News  Leader,  K). 
page  radio  show  section.  Sept.  22. 

Hartford  (Conn.)  Times  published  a 
Hartford  Day  edition  to  promote  buying, 
Sept.  22,  containing  72  pages. 

Boston  Sutuiay  Advertiser,  Eastern 
States  Exposition,  I-'all  Home  Shopping 
Guide  and  Fall  Planting  special  section, 
eight  pages  tabloid  size.  Sept.  20. 

Boston  Sunday  Globe,  School  Days 
edition  in  color  Sept.  6,  four  pages. 

PRESS  ASSOCIATION  NOTES 

Morris  j.  Harris,  correspondent 

for  the  Associated  Press  at  Shang¬ 
hai,  China,  the  last  four  years,  is  on 
a  month’s  visit  at  Kansas  City  with 
relatives. 

Harold  K.  Reynolds  has  joined  the 
foreign  news  staff  of  International  News 
Service.  Reynolds  is  a  former  Marion, 
Ind.,  newspaperman. 

NEW  PUBUCATIONS 

HAYWOOD  NEWS,  weekly,  pub¬ 
lished  at  Waynesville,  N.C,  ap¬ 
peared  Sept.  16.  James  S.  Goode  is 
editor  and  E.  M.  Hale  business  manager. 

Greenwood  (Miss.)  LeFlore  County 
Outlook,  weekly,  published  by  Franklin 
Speight,  appeared  Sept.  8.  Speight 
formerly  published  a  newspaper  at  Tyler- 
town.  Miss. 

SUSPENSIONS 

PUXICO  (Mo.)  TRI-COUNTY 
NEWS,  publish^  by  Harry  Seism, 
suspended  Sept.  8.  It  was  owned  by 
Robert  B.  Turner  of  California. 


Uniform  Shrinkage 

is  an  outstanding  feature 
of  Morley  Mats. 

They  are  more  accurate  in  this 
respect,  we  believe,  than  any  other 
mats. 

The  uniform  shrinkage  of  Morley 
Mats  is  due  to  an  exclusive  process 
of  mill  conditioning. 

Samples  on  Request 

Wood  Newspaper  Machinery  Corporation 
501  Fifth  Avenue,  New  York 

MORLEY 

MATS 
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Great  I\ortlierii  Paper  Company 

NALKS  IIIVISlOA 

JI42  >lacliMon  Avenui^  h.  merton  joyce,  r.  p.  &  Mgr.  of  Saies  Aew  York  City 


Ijireat  T'^orthern  Paper  Company 

The  Largest  Newsprint  Company 
in  the  IJnited  States 


Ripogenus  Dam 


Back  in  the  picturescjue  and  useful  hills  of  Maine  is  this  giant  dam.  In  a  rugged  country  this  man  made 
barrier  reflects  ingenuity  and  intelligence.  Across  the  gorge  stretches  a  wall  8S0  feet;  60  feet  high. 
Its  crest  is  about  950  feet  above  sea  level.  Ripogenus  Dam  impounds  30,000,000,000  cubic  feet  of 
water — sufficient  to  insure  the  operation  of  our  Millinocket  and  East  Millinocket  Mills  for  four  months. 

This  independent  American  institution  enjoys  a  fine  clean  background.  The  same  management  has 
directed  its  activities  for  many  years. 

Every  roll  of  newsprint  paper  that  we  produce  is  labelled — Made  in  the  I  nited  States  of  America. 


H  e  have  tonnage  open  which  we  shall  be  glad  to  discuss  with  newsprint  consumers. 
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UR  OVN  VORip 

or  LetTtRS 


The  October  Forum  has  an  article  by 
Stanley  Walker,  city  editor  of  the 
New  York  Herald  Tribune,  answering 
the  question  “What  Is  \ews?”  Some 
of  the  high  spots  in  the  answer  are : 
Northcliffe’s  estimate  of  the  two  big 
news  stories — first,  2,000,000  mf>re  women 
than  men  in  England,  and.  second,  I’ro- 
hibition  in  America ;  the  simple  chrono¬ 
logical  facts  about  the  death  notices  of 
ex-President  Eliot  and  Rudolph  \^alen- 
tino;  and — the  best  thing  in  the  article — 
a  plea  for  the  news  that  is  hack  of  the 
news. 

Two  excellent  examples  of  news  in¬ 
terpretation  that  demonstrate  Mr.  Walk¬ 
er’s  thesis  are  current  magazine  articles 
on  the  reconstitutefl  Supreme  Court.  The 
Forum  article  is  entitled  “Our  Supreme 
Court  Goes  Liberal.’’  With  the  same 
facts  to  go  on.  Dudley  Cammett  Lunt 
writes  for  World’s  Work  under  the  try¬ 
ing  title:  “Let  x  =  Roberts,  and  y  = 
Hughes.”  He  says  that  the  division  of 
opinion  on  the  Supreme  Ojurt  l)ench 
can’t  be  explained  in  terms  of  liberalism 
and  conservatism.  Ami  where  most  writ¬ 
ers  have  been  advising  us  to  watch  Con¬ 
gress  during  the  next  few  months.  Mr. 
Lunt  says  that  the  next  term  of  the 
Supreme  Court  is  “Iwund  to  produce 
more  surprises.  The  storm  center  at 
Washington  will  be  well  worth  watch¬ 
ing.” — R.\\'. 


coming  book,  “The  Great  Mouthpiece,” 
a  biography  of  William  J.  Fallon,  has 
been  delay^  until  the  first  of  October. 
'The  last  50  pages  of  the  book,  along 
with  an  unfinished  play  and  two  movie 
scenarios,  disappeared  from  Fowler’s  Fire 
Island  cabin  recently,  and  the  rewriting 

postponed  the  publication  date . 

I,incoln  Steffens’  autobiography  will  be 
reissued  as  the  October  selection  of  the 

Literary  Guild . “The  Constance 

letters  of  Charles  Chapin”,  love  letters 
written  by  that  much-written-of  news¬ 
paperman  while  a  prisoner  at  Sing  Sing, 
will  l»e  published  soon  by  Simon  and 

Schuster . \  history  of  the  London 

Times,  “The  Story  of  the  Times,”  by 
by  William  Dodgson  Bowman,  will  be 

published  this  fall . A  new  book  by 

Russell  Crouse,  New  York  Evening  Post 
columnist,  “It  Seems  Like  Yesterday,” 
will  be  published  by  Doubleday-Doran. 
.  .  .  .  BtKjks  of  humf)r  announced  for 
fall  include  one  by  Franklin  P.  Adams, 
“Christopher  Columbus  and  Other  Patri¬ 
otic  Verses.”  ....  Ben  Hecht’s  name 
app^rs  twice  on  the  fall  drama  lists. 
He  is  co-author  with  Charles  MacArthur 
of  ‘“The  Twentieth  Century”;  his  own 
play  is  “The  Devil’s  Dilemma.”  Both 
are  to  be  issued  by  Covici-Friede. — 
H.S.M. 

LIPPMANN  WINS  AWARD 


A  (lOOD  “Introduction  to  Advertising,” 
brief,  but  not  too  brief,  comes  from 
McGraw-Hill  Book  Company.  It  is  by 
two  Syracuse  University  professors,  A.  J. 
Brewster,  former  advertising  manager  of 
L.  C.  Smfith  typewriters,  and  H.  H. 
Palmer,  who  have  drawn  on  the  assist¬ 
ance  of  the  principal  advertising  agency 
in  Syracuse  and  have  revised  the  text 
lK)ok  they  wrote  in  l‘)24  by  adding  many 
new  examples  and  illustrations  and  two 
valuable  chapters  on  radio  advertising 
and  advertising  as  a  vocation.  The  sec¬ 
tion  on  mediums  gives  useful  information 
alK)ut  publishers’  .service  to  advertisers ; 
and  the  chapters  on  window  display  and 
working  with  the  dealer  are  of  special 
interest  to  newspaper  advertising  depart¬ 
ments.  There’s  a  gcnnl  appendix  of  mis¬ 
cellaneous  data.  A  systematic  book,  well 
organized  and  complete  and  thoroughly 
up-to-date.  R.W. 

♦  ♦  * 

Bob  Davis  Hither  and  Yon” 
”  will  be  published  soon  by  .Appleton. 
The  book  is  a  series  of  sketches  and  im¬ 
pressions  of  persons  met  while  the  author, 
Robert  H.  Davis  of  the  S’exv  York  Sun, 
was  rambling  through  b'uropean  coun¬ 
tries  ......  Hevwood  Broun  is  a  con¬ 
tributor  to  the  first  issue  of  Disarm,  a 
magazine  devoted  to  war  and  disarma¬ 
ment,  to  be  sold  by  unemployed  men  and 
women.  'The  project,  a  non  profit-mak¬ 
ing  one,  is  backed  by  the  league  for 

Industrial  Democracy . Marguerite 

Mooers  Marshall,  of  the  Neu'  York 
Journal,  writes  in  the  September  issue 
of  the  American  Magacine  of  her  15- 
year,  almost  daily,  luncheon  “date”  with 
her  first  managing  editor,  who  also  oc¬ 
cupies  the  role  of  husband . The 

name  of  Ray  Ixing  appears  twice  on  the 
lists  of  books  scheduled  to  appear  this 
fall.  “One  Unprejudiced  View  of  Russia” 
gives  his  views  of  that  country  as 
gathered  some  months  ago.  The  second 
book  is  “Russian  Short  Stories  of  To¬ 
day”  .selected  by  Mr.  Long.  Both  are 
to  be  published  bv  Richard  R.  Smith. — 
H.S.M. 

*  *  * 

^  HE  best  of  editorial  and  art  work, 
wit  and  narrative  from  the  Stars  and 
Stripes,  news|»per  of  the  A.E.F.,  pub¬ 
lish^  from  February  8.  1918.  to  June 
13,  1919,  appears  in  “Squads  Write”  pre¬ 
pared  Iw  John  T.  Winterich  from  the 
files  of  the  paper.  The  book,  issued  by 
Harper  and  Brothers,  contains  Alexander 
Woollcott’s  stor>’  of  a  dog  named  Verdun 
Belle  and  F.P..A.’s  column.  “The  Listen¬ 
ing  Post.”  ....  Gene  Fowler’s  forth¬ 


Herald  Tribune  Columnist  Receives 
$2,000  Yele  Review  Prize 

Walter  Lippmann,  columnist  of  the 
Nejv  York  Herald  Tribune  and  formerly 
editor  of  the  AVic  York  World,  has 
l)een  awarded  the  annual  S2,000  award 
of  the  Yale  Review.  His  article,  “Two 
Revolutions  in  the  .American  Press.” 
which  api)eared  in  the  spring  number  of 
the  Review,  was  the  prize  winning 
article.  The  award  is  offeretl  for  the 
l)est  article  on  a  question  of  public  con¬ 
cern. 

Mr.  Lippmann’s  article,  which  was 
reprinted  in  Editor  &  Puhlishkr. 
pointeil  out  that  the  newspapers  of  to¬ 
day  dare  to  he  independent  of  political 
power  and  can  afford  to  be  independent 
of  special  interests.  He  also  said  he  did 
not  believe  “yellow”  journalism  would 
l>e  enduring.  When  newspapers  drama¬ 
tize  everything,  he  said,  nothing  was 
dramatic.  Though  effective  for  a  time, 
the  article  said,  the  method  soon  ex¬ 
hausts  itself. 


MISSISSIPPIANS  ELECT 

H.  B.  Sander*  of  Aberdeen  Examiner 
I*  Named  President 

H.  B.  Sanders.  Aberdeen  (Miss.)  Ex¬ 
aminer  was  elected  president  of  the  Mis¬ 
sissippi  Press  Association  at  the  annual 
convention  held  at  Biloxi,  Sept.  18-19. 
Other  officers  elected  are:  A.  V.  Smith. 
Pasaeagoula  Chronicle-Star,  vice-presi¬ 
dent*  W.  E.  Chapman,  Indianola  Enter¬ 
prise,  second  vice-president :  R.  L.  Brown, 
secretary:  W.  D.  Neal,  Carrollton  Con- 
servative.  treasurer;  S.  J.  Owens,  Nno 
Albany  Gazette,  chaplain. 

Senator  Pat  Harrison  was  the  principal 
speaker,  discussing  the  cotton  situation. 
Members  of  the  association  pledged  co¬ 
operation  in  urging  the  use  of  more 
cotton. 

The  winter  business  meeting  will  be 
held  in  Jackson.  Miss.,  and  the  next  an¬ 
nual  convention  at  Biloxi,  next  June. 

FILES  $200,000  SUIT 

Gus  O.  Nations  of  St.  I>ouis,  former 
federal  prohibition  director,  has  filed  a 
$300,000  libel  suit  against  the  Springfield 
(Mo.)  Leader.  Nations,  who  acted  as 
his  own  attorney,  charged  the  newspaper 
printed  two  libelous  articles  Aug.  6.  de¬ 
signed  by  the  publishers  to  give  the  pub¬ 
lic  the  impression  he  had  been  convicted 
on  a  liquor  charge,  whereas  it  was  his 
brother.  Heber.  who  was  convicted.  He 
asks  $100,000  for  each  of  the  articles. 


NEWS  MAN  ON  ACCIDENT 
STORY  FINDS  SON  IS  VICTIM 

pRANK  T.  McGAUGHAN,  re- 

porter  for  the  Newark  (NJ.) 
Ledger,  called  Kearny,  NJ.,  police 
headquarters  in  search  of  news 
Sept.  19.  The  desk  sergeant  told 
him  to  call  at  West  Hudson  Hos¬ 
pital,  where  a  small  hoy  had  been 
taken,  seriously  injured,  after  being 
run  over  by  a  truck. 

McGaughan  went  to  the  hospital 
and  found  the  boy  was  his  son, 
Raymond,  8.  Physicians  said  the 
boy  has  a  chance  of  recovery  al¬ 
though  he  suffered  a  broken  leg 
and  a  possible  skull  fracture. 

Then  McGaughan  telephoned  the 
story  to  his  newspaper. 


NEW  YORK  PRESS  CLUB  SUES 


Asks  $100,000  Damages  Based  on 
Report  of  Information  Bureau 

Charging  that  a  questionnaire  circu¬ 
lated  by  the  Nev/  York  Information 
Bureau,  Inc.,  constituted  a  liliel  against 
the  New  York  Press  Club,  the 
latter  filed  a  $100,000  suit  for  dam¬ 
ages  ir.  Supreme  Court,  Manhattan,  on 
Sept.  19.  Carlisle  Norwood  III  is 
named  as  a  co-defendant  in  the  com¬ 
plaint 

The  petition  states  in  part,  “That  for 
years  the  plaintiff  has  had  member¬ 
ship  composed  of  newspapermen  and 
persons  affiliated  with  the  publishing 
business. 

“.And  has  given  aic  to  those  of  its 
members  and  others  requiring  aid  and 
assistance.  Plaintiffs  have  been  plan¬ 
ning  a  public  benefit  performance  for 
some  time.” 

The  complaint  then  quotes  excerpts 
from  a  letter  sent  through  the  mails 
on  Sept.  14,  by  the  defendant  as  follows: 

“  ‘The  New  York  Press  Club  for 
many  years  in  the  hands  of  different  pro¬ 
moters  and  lately  in  the  hands  of  a  very 
notorious  one  .... 

“  ‘This  press  club  which  is  not  rep¬ 
resentative  of  the  rank  and  file  of  news¬ 
papermen  of  this  city  .... 

“  ‘Will  you  be  good  enough  to  inform 

us . if  you  are  conversant  with 

the  methods  of  this  press  club  in  the  way 
of  collecting  donations,  obtaining  adver¬ 
tising,  and  selling  tickets?”’ 

The  complaint  further  charges :  “That 
by  such  publication  the  defendants  in¬ 
tended  to  injure,  harm  and  prejudice 
plaintiff  in  the  estimation  of  the  public 
and  particularly  in  the  estimation  of  those 
per.sons  to  whom  the  said  communica¬ 
tions  were  addressed. 

“That  by  reason  of  .said  publication 
the  plaintiff  has  suffered  pecuniary  loss 
and  impairment  of  its  activities  in  that 
lames  W.  Brown,  owner  and  editor  of 
Editor  &  Pi’blishf.r,  has  resigned  from 
the  plaintiff  organization  of  which  he 
was  for  many  years  a  member,  and  there 
is  rea.son  to  believe  that  others  who  are 
now  memliers  of  said  plaintiff  organiza¬ 
tion,  or  who  have  supported  the  plaintiff 
organization  in  the  past,  will  resign  or 
withdraw  their  support  by  reason  of  said 
publication.” 


BOMAR  TO  MANILA 


A.P.  Correspondent  at  Baltimore  Suc¬ 
ceeds  E.  W.  Hoskins 

Edward  E.  Bomar,  formerly  .Asso¬ 
ciated  Press  correspondent  at  Baltimore, 
has  been  transferred  to  Manila,  Philip¬ 
pine  Islands,  as  chief  of  the  bureau  there, 
succeeding  E.  W.  Hoskins  who  is  com¬ 
ing  back  to  the  service  in  the  United 
States.  Mr.  Bomar  will  sail  from  San 
Francisco,  Oct.  7. 

B.  J.  Reber,  of  the  Baltimore  A.  P. 
bureau,  succeeds  to  Mr.  Bomar’s  posi¬ 
tion  there. 

Mr.  Bomar  is  a  native  of  South  Caro¬ 
lina.  and  was  educated  in  the  public 
schools  at  Charlotte,  later  being  gradu¬ 
ated  from  Georgetown  (Ky.)  College. 
He  was  with  the  A.  P.  at  I.ouisville 
and  Frankfort,  Ky*.,  before  going  to 
Baltimore. 
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CAMERAMAN  ATTACKED 
BUT  SAVED  PICTURE 

Elkhart  Truth  Man's  Shot  Showed 

Attorney  Charging  at  Him _ 

Paper  Played  Photo  in  Three- 
Column  Space 


“Go  to  Lagrange,  Ind.,  and  get  a 
picture  of  Ralph  N.  Foster,  prosecuting 
attorney  of  Lagrange  county,”  said  City 
Editor  Maurice  Frink  of  the  Elkhart 
(Ind.)  Daily  iruth  one  morning  recently 
to  his  reporter-photographer,  Dan 
.Albrecht — and  Dan  got  the  picture. 

It  was  an  action  snap.  It  showed 
Foster  charging  down  upon  the  camera, 
fists  swinging  and  law  books  and  brief 
case  Hying  to  the  winds. 

Foster  had  steadfastly  refused  to  be 
photographed,  despite  the  fact  that  he 
was  the  central  figure  in  big  local  news. 
He  was  investigating  a  bank  failure, 
when  persons  connected  with  the  bank 
brought  about  the  arrest  of  the  prose¬ 
cutor  himself  on  two  charges  of  issuing 
fraudulent  checks  for  small  amounts. 
Foster  ga\e  $500  bond  in  each  case. 

The  Truth’s  cameraman  waited  for 
Foster  on  the  court-house  lawn,  and 
stepped  out  abruptly  from  behind  a  tree 
with  camera  poised.  Foster  leaped  at 
him,  but  the  camera  clicked  and  caught 
him  in  the  act.  Foster  rushed  .Albrecht, 
seized  the  camera,  and  tried  to  rip  out 
the  film  holder.  He  succeeded  in  break¬ 
ing  the  ground  glass  ami  other  parts 
of  the  camera,  but  the  negative  was 
undamaged. 

The  picture  was  spread  over  three 
columns  of  the  Truth's  front  page  the 
next  (lay,  captioned :  “Objection  Over- 
Ruled  :  Prosecutor  Foster  Didn’t  Want 
This  Photo  Printed,  but  Here  It  Is." 


REJOINS  F.  N.  SOMMER 

.Austin  J.  Totterdell,  formerly  of  the 
!•'.  N.  -Sommers  agency,  Newark,  N.J., 
has  rejoined  the  agency  in  the  capacity 
of  account  executive. 


volume”  says  the 

CHICAGO  TRIBUNE 


LIVING 

AUTHORS 

A  BOOK  OF  BIOGRAPHIES 


400  famous  authors — news  personalities 
their  lives,  pictures,  bibliograjihies  and  rare 
human  interest  material.  An  invalnan 
reference  book  for  Editors  and  all  -Y*’ 
Rooms.  No  free  copies.  Illu-tratcd 

^  $5.00 

THE  H.  W.  WILSOX 
COMPANY 
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New 
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Machines 


HE  DES  MOINES  REGISTER  AND  TRIBUNE 


(pend¬ 
ing  more  money  to  improve  its  newspapers,  editorially  and 
nieehanieally,  and  to  speed  up  and  perfect  their  delivery  than 
ever  before. 


I  Ilf  I  * (*  The  Register  and  Trihiine 

^  has  installed  nine  new  in- 

tertypes  this  month.  At  the 
^  same  time,  complete  Moim)- 

type  equipment  is  going 
into  use. 

These  composing  room  improvements  will  speed  up  the  com- 
position  and  improve  the  appearance  of  news  and  advertising. 


The  Register  and  Tribune 
has  just  bought  a  Pitcairn 
|k  autogiro,  further  to  speed 

-  up  its  getting  news  pictures 

throughout  Iowa.  This 
revolutionary  new  type  of  aircraft  will  enable  The  Register  and 
Tribune  to  get  quickly  a  photographer  into  any  town  in  Iowa 
wherever  news  breaks.  The  autogiro  can  land  safely  in  any 
small  plot  of  ground. 


r\s  is  the  case  with  almost  every  other  business.  The  Register 
and  Tribune  Company’s  income,  due  to  lessenc*!  advertising,  has 
been  sharply  reduced.  But  instead  of  cheapening  the  quality  of 
its  newspapers.  The  Register  and  Tribune  is  spending  more 
money  and  more  effort  on  them  than  ever,  improving  them  con¬ 
stantly,  both  editorially  and  mechanically,  and  speeding  up  and 
perfecting  their  distribution. 

Instead  of  concentrating  its  efforts  on  trying  to  cut  expens«;s  to 
offset  the  loss  in  income.  The  Register  anil  Trihunc  is  putting  its 
thought  into  improved  papers,  into  more  circulation. 

Every  business  goes  ahead  or  it  goes  backward.  Farsighted 
executives  will  fight  harder,  will  spend  more  money,  to  FORCE 
their  businesses  ahead  during  the  coming  months. 

And  in  pushing  ahead  they  will  realize  that  advertising  in 
The  Register  and  Tribune,  with  24(),0<K)  circulation,  is  the  key 
to  the  lowa-Des  Moines  market. 


The  Register  and  Tribune  will  continue  to  operate  its  eight 
passenger  Stinson  monoplane  so  that  it  can  rush  a  larger  number 
of  reporters  and  photographers  than  the  autogiro  can  carry',  to 
any  point  where  news  breaks. 


The  Goss  Printing  Press 
jv  V  ^  Company  is  now  building 

_ _ one  of  the  most  modern 

I  typ®  color  presses  for  The 

V  Des  Moines  Register  and 

9  Tribune.  This  press,  to 

"  be  installed  in  December, 

9  produce  magazine  and 

I  ~  comic  sections  as  well 

printed  as  offered  by  any 
newspaper  in  America. 

The  Register  and  Tribune  is  now  installing  added  8-page  units 
and  color  equipment  to  its  line-up  of  modem  Goss  newspaper 
presses.  These  presses  have  a  capacity  of  over  120,000  32-page 
newspapers  an  hour. 


.  .  .  The  Des  Moines 
Register  and  Tribune 


en.'ive  purchases  of  electrical  motors  and  equipment  for 
ith  the  new  presses  have  been  made  by  The  Register  and, 
me  from  the  Cline-Westinghouse  Company. 
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COAST  UTILITY  FINDS  ADVERTISING  sphinx  dinner,  oct.  i 

RELEASES  CONSUMER  DOLLARS  Eleven  Heads  of  Advertising  Organi* 


zations  Will  Be  Honor  Guests 


I 


Pacific  Gas  and  Electric  Company  Has  Kept  Pace  With  Sales 
Quota  Set  at  First  of  Year — 85  Per  Cent  of  Budget 
Spent  in  Newspapers 

By  CAMPBELL  WATSON 


Given  a  quality  product  desired  by 
the  public  and  a  capable  dealer  or¬ 
ganization  to  handle  distribution,  news¬ 
paper  advertising  is  all  that  is  needed  to 
in^e  sales  even  amid  today’s  conditions, 
experience  of  the  Pacific  Gas  and  Elec¬ 
tric  Company  proves. 

At  the  opening  of  this  year,  this 
Northern  California  utility  corporation 
estimated  a  $30,815,000  appliance  market 
would  be  created  for  dealers  by  its  adver¬ 
tising  appropriation,  85  per  cent  of  which 
was  to  be  expended  in  newspapers. 

To  date  the  company  has  kept  pace 
with  the  quota.  The  latest  example  was 
in  the  field  of  electric  refrigeration  with 
a  75-day  drive  netting  $2,250,000  in  sales. 
Thirteen  advertisements  were  used  in 
Northern  California  newspapers.  The 
quota  was  7,500,  and  9,897  refrigerators 
were  sold.  Cooperation  between  the 
company  and  the  dealers  was  stressed  in 
all  copy  by  the  insertion  of  the  words: 
“See  your  dealer  or  your  local  P.  G. 
&  E.  offices.” 

Promotion  of  the  use  of  gas  and  elec¬ 
tric  appliances  is  now  being  sought  in  a 
campaign  using  257  daily  and  weekly 
newspapers.  The  August  schedule  called 
for  the  equivalent  of  189  full  pages  of 
160  column  inches  each.  This  drive 
started  in  July  and  immediately  a  33yi 
per  cent  increase  in  sales  was  noted 
throughout  the  company’s  territory. 

“The  outstanding  feature  of  this  cam¬ 
paign,”  says  A.  L.  Adkins,  copy  chief  for 
the  company,  “was  the  trend  from  cheap 
to  quality  appliances,  and  quality  appli¬ 
ances  were  featured  in  the  advertisements. 

“It  has  been  noted  that  when  the  com¬ 
pany  advertises,  the  dealers  get  a  sum 
from  equipment  sales  equal  to  that  of 
the  Pacific  Gas  and  Electric  Company 
sales.  When  the  company  does  not  ad¬ 
vertise  in  the  newspaper,  both  the  com¬ 
pany  and  the  dealers  lose  sales. 

“We  also  find  that  those  dealers  who 
are  tying  in  their  advertisements  with 
ours  are  the  ones  who  are  sharing  in  the 
results.  The  dealers  who  do  not  are 
moaning  about  poor  business.  Approxi¬ 
mately  90  per  cent  of  the  dealers  are 
using  their  own  copy  in  conjunction 
with  our  releases,  however.  We  send 
advance  copies  of  our  advertising  to  all 
dealers  and  urge  them  to  obtain  release 
dates  from  their  local  papers  and  run 
copy  along  with  ours. 

"We  have  found  the  public  has  a  desire 
for  our  quality  products.  The  dealers 
are  well  organized.  Newspaper  adver¬ 
tising  has  created  the  sales.” 

In  the  face  of  present  conditions,  the 
company  set  a  new  record  for  the  sale 
of  electric  ranges  in  a  spring  and  sum¬ 
mer  campaign.  Ninety-five  per  cent  of 
the  appropriation  for  this  drive  was 
placed  in  the  newspapers.  Wiring  jobs 
for  the  newly  sold  ranges  paid  electrical 
contractors  sdone  $120,000. 

The  campaign  for  electric  refrigerators 
will  be  repeated  this  fall.  Fifty-two 
daily  newspapers  are  on  the  schedule, 
with  weeklies  in  addition. 

With  the  15  per  cent  of  its  general 
appropriation  remaining  following  the 
purchase  of  newspaper  space,  the  com- 
pariy  buys  some  billboards,  does  direct 
mail  advertising,  including  dealer  circu¬ 
larizing  and  pays  incidental  expenses. 

As  a  result  of  its  consistent  use  of 
newspaper  copy,  in  an  aggressive  mer¬ 
chandising  program,  the  company  re¬ 
ports  a  100  per  cent  increase  in  the 
demand  for  gas  fuel  for  domestic  as  well 
as  industrial  purposes  in  Northern  Cali¬ 
fornia  during  the  two  years  since  the 
first  use  of  natural  gas  from  the  Kettle- 
man  Hills  oil  fields. 

This  estimate  is  based  on  heat  units 
supplied. 

Since  the  first  pipe  line  was  laid  from 
the  natural  gas  fields  in  .August,  1929, 
more  than  17,000  families  have  converted 
their  old  furnaces  to  burn  natural  gas. 


more  than  7,000  have  installed  new  gas 
furnaces  and  10,000  have  equipped  their 
homes  with  floor  furnaces  or  other  types 
of  small  heating  appliances. 

In  addition,  more  than  800  office  build¬ 
ings,  hotels  and  apartments  have  substi¬ 
tuted  natural  gas  for  other  fuels  for 
heating  purposes.  More  than  800  indus¬ 
trial  establishments  have  adopted  the  use 
of  natural  gas. 

On  the  basis  of  heat  delivered  to  San 
Francisco  alone,  natural  gas  equivalent 
to  more  than  12,000,000  cubic  feet  of 
manufactured  gas  was  used  during  the 
first  half  of  last  year,  as  compared  to 
5,000,000  cubic  feet  distributed  during 
the  same  time  in  1929. 

Newspaper  copy  has  been  used  con¬ 
sistently,  and  advertising  explanations  of 
the  natural  gas  product  are  credited 
with  a  large  share  of  the  success  in  the 
transition  from  the  manufactured  prod¬ 
uct.  Featuring  the  good-will  copy  used 
was  the  advertisement  which  won  first 
prize  in  the  Public  Utilities  Advertising 
.Association  contest  last  year.  This  was 
a  full  page  describing  how  the  company 
was  spending  funds  locally  and  thereby 
helping  to  shake  the  grip  of  the  de¬ 
pression.  This  copy  was  repeated,  after 
announcement  of  its  recognition  in  the 
nation-wide  contest,  with  an  explanation 
of  the  award  and  a  reiteration  of  the 
company’s  trade  at  home  policy. 

Flexibility  of  the  newspapers  in  reach¬ 
ing  a  particular  section  has  helped  in 
making  this  form  of  appeal  successful 
as  applied  by  the  Pacific  Gas  and  Elec¬ 
tric  Company,  Mr.  Adkins  says. 

“We  use  many  special  advertisements 
for  particular  localities,”  he  said.  “The 
newspaper  reaches  the  people  with  a 
message  given  in  terms  they  understand.” 

A  recent  campaign  in  Eureka,  Cal., 
was  cited  in  proof  of  this.  Desiring  to 
increase  gas  sales  in  this  city,  a  special 
campaign  with  localized  appeal  was 
planned.  Half-page  advertisements  ap¬ 
peared  weekly  in  the  two  Eureka  papers, 
the  Humboldt  Times  and  the  Humbolt 
Standard. 

The  company  sought  to  sell  35  pair 
of  ranges  and  water  heaters.  Sales  to¬ 
talled  120  pair,  approximately  three 
and  a  half  times  the  quota,  and  the  sales 
were  of  quality  products.  In  addition 
were  sales  made  by  the  dealers,  usually 
equal  to  those  made  by  the  company, 
but  in  this  case  no  definite  accounting 
was  possible. 


Reservations  for  the  200th  dinner  of 
the  Sphinx  Club,  35-year-old  organiza¬ 
tion  of  New  York  advertising  men 
early  this  week  had  already  reached  a 
point  which  insured  a  larger  attendance 
than  any  previous  Ladies  Night  dinner, 
according  to  K.  F.  R.  Huntsman,  presi¬ 
dent.  The  dinner  will  be  held  Oct.  1, 
at  the  opening  of  the  new  Waldorf- 
Astoria  Hotel  on  Park  Avenue. 

Mr.  Huntsman  made  public  the  fol¬ 
lowing  list  of  honor  guests  who  have  ac¬ 
cepted  invitations:  A.  D.  Hecox,  presi¬ 
dent,  New  York  State  Publishers  As¬ 
sociation;  G.  T.  Hodges,  president.  Ad¬ 
vertising  Federation  of  America; 
Leonard  Ormerod,  president.  Poor 
Richard  Club,  Philadelphia ;  Lee  H. 
Bristol,  president.  Association  of  National 
Advertisers,  Inc. ;  Hil  F.  Best,  presi¬ 
dent,  Six  Point  League  of  New  York; 

O.  C.  Harn  managing  director.  Audit 
Bureau  of  Circulations;  John  Benson, 
president,  American  Association  of  Ad¬ 
vertising  Agencies;  Miss  Dorothy 
Crowne,  president,  L^gue  of  Advertising 
Women  of  New  York;  Charles  E. 
Murphy,  president.  Advertising  Club  of 
New  York;  F.  A.  Walker,  president. 
Publishers  Association  of  New  York; 

P.  L.  Thomson,  president.  Audit  Bureau 
of  Circulations. 


25  YEARS  ON  CHICAGO  TRIBUNE 

Orion  A.  Mather,  Chicago  Tribune 
financial  editor,  observed  his  25th  anni¬ 
versary  with  the  daily  this  month.  On 
the  20  year  service  honor  roll  were  Dr. 
W.  A.  Evans,  health  editor,  and  Frances 
Kurner  (Mae  Tinee),  movie  critic.  Ten- 
year  veterans  included  Bob  Becker,  out¬ 
doors  editor,  Charles  Lovett,  New  York 
filing  editor  for  the  Chicago  Tribune 
Press  Service,  and  Donald  Day,  Riga 
correspondent 


FRANCE  HONORS  WILEY 

Paul  Reynaud,  Minister  of  Colonies, 
with  the  approval  of  President  Doumer 
of  the  French  Republic,  has  conferred 
on  Louis  W  iley,  business  manager  of 
the  New  York  Times,  the  decoration  of 
Commandeur  de  I’Etoile  Noire  du  Benin 
(Commander  of  the  Colonial  Order, 
Black  Star  of  Benin). 


JULIAN  HARRIS  RETURNS 

Julian  Harris,  news  director  of  the 
Atlanta  Constitution,  returned  to  New 
York  from  a  trip  to  Europe  Sept.  21. 
He  said  the  fate  of  Europe  will  rest 
ultimately  in  the  hands  of  Russia,  and 
pictured  France  as  assuming  the  mili¬ 
taristic  role  she  and  her  allies  accused 
Germany  of  preceding  the  World  War. 


BICKEL,  MASON  BOUND  FOR  EUROPE 


Photo  shows  (left  to  right  1  Mrs.  Karl  Birkel,  Mr.  Birkel.  president  of  United 
Press  Associations;  Mrs.  Frank  Mason  and  Mr.  Mason,  who  recently  resigned 
as  manager  of  International  News  Service,  aboard  the  Leviathan  hound  for 

Europe. 


HIGHER  FREIGHT  RATE 
PROTESTED  BY  MILLS 

A.N.P.A.  and  New  York  City  Publish¬ 
ers  Also  Join  in  Brief  Filed  by 
Newspaper  Manufacturers 
with  I.C.C. 


By  George  H.  Manning 

U^ashingto-.*  Correspondent,  Eoitos  &  Publisbu 

Washington,  D.  C.  Sept.  21— The 
newsprint  industry  in  the  United  States 
is  in  a  precarious  condition,  likely  to  be 
greatly  aggravated  if  increased  freight 
rates  are  granted,  the  Interstate  Com¬ 
merce  Commission  is  advised  in  a  brief 
filed  in  behalf  of  three  Maine  companies. 

The  three  mills  whose  output  is  set 
forth  in  the  brief  produce  about  30  per 
cent  of  the  newsprint  used  in  the  country. 
They  are:  The  Great  Northern  Paper 
Company,  the  St.  Croix  Paper  Company 
and  the  Jejepscot  Paper  Company. 
Others  joined  in  the  brief  are  the 
Chambers  of  Commerce  of  Millinocket 
and  of  Madison. 

A  second  brief  was  filed  by  the 
American  Newspaper  Publishers’  As¬ 
sociation  and  the  Publishers’  Association 
of  New  York  City,  representing  more 
than  500  newspaper  publishing  corpora¬ 
tions.  The  sense  of  the  argument  set 
forth  in  their  brief  is  that  newsprint  is 
a  commodity  moving  in  very  large  ton¬ 
nage  and  therefore  susceptible  to  carriage 
by  water.  Because  of  this  fact,  it  is 
pointed  out,  there  is  strong  likelihood 
that  increased  rates  instead  of  enlarging 
the  incomes  of  the  carriers  may  have  the 
opposite  effect  and  cause  the  traffic  to 
move  by  water. 

Discussing  the  economic  situation  in 
their  industry,  the  producers  remind  that 
they  are  not  protected  by  tariff  and  are 
subjected  to  competition  from  several 
foreign  sources,  chiefly  Canada.  .As  a 
result,  newsprint  prices  have  dropped  $15 
a  ton,  from  $65  to  $50,  since  1927. 

Already  two  of  the  larger  manufactur¬ 
ing  units  doing  business  in  this  country 
and  in  Canada  are  in  receivership,  at 
least  one  is  in  the  hands  of  the  banks, 
another  is  attempting  to  work  out  a  r^ 
organization  with  a  drastic  scaling  of 
indebtedness,  the  brief  advises. 

If  freight  rates  are  increased,  a  direct 
loss  of  $5(X),000  to  the  Great  Northern 
company  alone  is  inevitable,  it  is  claimed. 
The  producers  declare  they  will  be  wholly 
unable  to  meet  foreign  competition  if  the 
costs  of  carrying  are  boosted,  and  also 
say  they  will  be  required  to  turn  to  water 
as  a  means  of  carriage.  The  effect  of 
this,  they  remind,  will  lessen  the  pay¬ 
ments  to  carriers.  If  driven  to  this 
economy,  purchasing  of  wood  from  Maine 
farmers  must  be  stopped  and  supplies 
carried  from  the  north  by  the  streams  to 
the  distinct  disadvantage  of  the  small 
contractors. 

As  to  the  angle  of  wage  reductions 
brought  out  by  the  carriers  as  the  altern¬ 
ative  to  increased  rates  on  freight,  th* 
producers  advise  that  their  employes  al¬ 
ready  have  accepted  cuts  in  pay  on 
account  of  economic  conditions. 


PRINTING  PLANTS  MERGED 

Removal  of  the  equipment  of  the  Koto- 
print  Gravure  Company  from  I^"? 
Island  to  the  plant  of  the  Art  9° 
Priirting  Company  in  Dunellen,  N.  J- 
was  completed  last  week  by  the  parent 
organization,  the  \\.  F.  Hall  Printmg 

Company.  Frank  R.  Warren,  president  ot 

the  Hall  Printing  Company,  estimates 
the  saving  as  a  result  of  the  consolidation 
at  $200,000  a  year. 


LIBEL  VERDICT  APPEALED 

■An  appeal  was  filed  in  the  state 
Supreme  Court,  Lincoln.  Neb._,  ' 

from  a  district  court  decision 
directed  verdict  dismissed  a 
brought  against  the  Omaha^  Bee-Ntv- 
The  suit  resulted  from 
picture  of  a  wrestling  match  in  a 
[he  article  calling  it  the  bam  of 
Walker.  Thomas  H.  Walker  su^  ^ 
HO.OOO  claiming  the  article 
The  newspaper  answerc<l  that 
unintentional  error,  the  wrong  nr« 
bad  been  used.  The  court  held  that 
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THE  DES  MOINES 
REGISTER  AND  TRIBUNE 
BUYS  MORE  INTERTYPES 

The  Des  Moines  Register  and  Tribune 
has  been  so  well  impressed  with  the 
performance  of  seven  Intertypes  over 
a  period  of  two  years  that  they  have 
purchased  nine  more  new  Intertypes 
—all  to  be  equipped  with  the  new 
Intertype  quick  main  magazine  shift. 


INTERTYPE  CORPORATION 

360  Furman  Street,  Brooklyn,  New  York;  Chicago,  130  North  Franklin 
Street;  New  Orleans.  816  Howard  Avenue;  San  Francisco.  152  Fremont 
Street;  Los  Angeles,  1220  South  Maple  Avenue;  Boston,  80  Federal 
Street;  Canada,  Toronto  Type  Foundry  Co.  Ltd.,  Toronto;  London,  Berlin 
Distributors  Throughout  the  World 


THE  PROGRESSIVE  INTERTYPE 
Made  its  way  by  the  way  it's  made 


A70.  Set  In  Intertype  Vot^e  Bold  ud  Yogiie  Extra  Bold. 
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j  SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

I  _  (Contmued  from  page  44) 


Rena 

GeiMraJ  AutemetWe 

Feunrial 

Talal 

CkiBt  Rmi  Ntwipayrt 

display 

display 

display 

display 

Qauilwd 

•dTertiMag 

PHILADELPHIA, 

,  PA. 

Bulletin . 

,..(E) 

5,218,282 

1,693,615 

384,049 

201,776 

1,359,944 

8,866,621 

Inquirer . 

.(M) 

2,025,401 

818,972 

214,728 

243,622 

1,018,780 

4,435,772 

Inquirer . 

..(8) 

1,623,930 

358,022 

202,324 

1,894 

660,343 

2,846,717 

Nem . 

..(E) 

2,392,351 

596,294 

35,754 

23,718 

50,572 

3,366,297 

Public  Ledger . 

..(E) 

2,979,113 

1,130,221 

326,418 

412,178 

480,928 

5,335,475 

Public  Ledger . 

.(M) 

1,471,176 

764,439 

232,427 

448,066 

422,901 

3,776,139 

Public  Ledger . 

..(8) 

815,487 

382,330 

172,729 

13,368 

263,786 

1,647,887 

Record  . 

.(M) 

1,287,784 

594,617 

183,915 

129,282 

314,859 

2,695,092 

Record . 

..(8) 

582,305 

152,082 

70,682 

22,689 

204,345 

1,032,331 

PHOENIX.  ARIZ. 

Republic . 

..(M) 

2,166,243 

682,995 

234,883 

100,942 

640,219 

3.843,600 

Republic . 

...(8) 

425,313 

92,030 

151,791 

24,028 

232,980 

928,376 

Guette . 

..(E) 

1,205,116 

548,105 

281,245 

125,056 

527,559 

2,700,821 

PITTSBURGH. 

PA. 

Pcit-Guette . . 

..(M) 

1,865,306 

681,662 

300,154 

262,871 

416,559 

3,850,915 

Prem . 

..(E) 

5,264,052 

1,391,756 

315,833 

158,658 

1,049,146 

8,316,430 

Prem . 

...(8) 

1,037,039 

265,410 

161,526 

18.635 

653,547 

2,136,409 

SuD-Telegrapb . 

..(E) 

4,256,059 

860,184 

262,074 

139,540 

507,121 

6,308,965 

tSun-Tdcgreph . 

...(8) 

913,973 

703,346 

232,998 

14,576 

385,548 

2,250,694 

t  Amcricao  Wedily  linife  included  in  above  Sunday  6(uree  (General,  504,880;  Automotive,  36,324;  Total,  541,213) 


PORTLAND,  ORE. 


Orefonian . 

. (M) 

1,232,234 

792,365 

151,325 

194,931 

925,728 

3,316,621 

Oretonian . 

. (8) 

615,057 

210,489 

190,087 

27,960 

502,591 

1,548,182 

Journal . 

. (E) 

2,157,153 

951,340 

166,713 

114,912 

629,388 

4,030,338 

Journal . 

. (8) 

290,935 

52,493 

126,420 

17,298 

271,471 

759,092 

ttN  em-Telegram . 

1,449,181 

482,867 

101,591 

54,267 

428,805 

2,525,570 

Telagram . . 

. (E) 

1,345,389 

239,922 

45,790 

58,915 

360,845 

2,069,201 

tt  Portland  Nem  and  Telegram  merged  May  5,  1031.  Telegram  figuree  to  that  date. 


PROVIDENCE,  R.  1. 


Bulletin . 

. (E) 

4,379,318 

1,076,330 

382,032 

215,083 

999,916 

7,141,128 

Journal . 

. (M) 

721,710 

476,583 

198,371 

246,514 

1,012,268 

2,853,090 

Journal . 

. (8) 

804,893 

129,114 

225,801 

32,059 

255,541 

1,448,210 

Nem-Tribune . 

. (E) 

1,473,051 

489,735 

164,674 

n.426 

66,828 

2,563,369 

READING. 

PA. 

Eagle . 

. (E) 

2,492,372 

687,451 

247,998 

114,814 

491,335 

4,172,306 

Ea^e . . 

. (8) 

208,789 

39,121 

81,466 

6,074 

107,295 

442,449 

Times . 

. (M) 

2,421,877 

587,649 

264,854 

107,706 

499,049 

3,955,563 

RICHMOND. 

VA. 

Nem  Leader . 

. (E) 

3,153,880 

936,770 

294,493 

179,928 

795,537 

5,392,206 

Tunaa-Diipateh . 

. (M) 

1,599,359 

523,646 

150,194 

155,689 

645,776 

3,153,228 

Timas- Dispatdi . 

. (8) 

973,425 

125,854 

84,998 

67,473 

240,254 

1,483,929 

ROCHESTER, 

N.  Y. 

Democrat  ft  Chronicle. . , . . 

. (M) 

2,192,653 

863,699 

264,898 

204,242 

1,194,868 

4,753,493 

Democrat  ft  Chrinide . 

. (8) 

702,642 

148,115 

193,257 

38,197 

,546,921 

1,629,344 

Journal . 

. (E) 

2,293,804 

618,596 

257,869 

140,015 

893,491 

3,942,745 

'American . . 

. J8) 

304,129 

552,545 

155,380 

16,323 

147,137 

1,176,953 

Times-Union . 

. (E) 

4,143,651 

997,469 

403,373 

223,917 

1 836, 125 

6,127,818 

*  American  Weekly  linage  included  in  above  Sunday  figuree  (General,  504,823;  Automotivi,  36,326;  Total,  541,140) 


SALT  LAKE  CITY,  UTAH 


Tribune . 

. (M) 

1,799,886 

960,804 

208,117 

123,508 

724,556 

3,932,722 

Tribune . 

. (8) 

929,716 

163,595 

150,592 

45,348 

248,212 

1,549,290 

Deseret  Nem . 

. (E) 

1,868,632 

493,336 

158,242 

58,132 

298,424 

2,444,285 

Telegram . 

. (E) 

1,029,493 

601,727 

108,148 

62,948 

705,736 

2,551,735 

SAN  ANTONIO, 

TEX. 

Eipreaa . 

. (M) 

811,896 

696,198 

137,986 

248,233 

798,486 

2,704,068 

Eaprem . 

.: . (8) 

1,018,404 

105,294 

126,097 

64,240 

355,925 

1,675,255 

Nem . 

. (E) 

2,557,563 

694,921 

155,337 

86,258 

806,880 

4,348,837 

Light . 

. (E) 

1,998,588 

854,730 

185,097 

157,660 

834,n5 

3,742,978 

**Li^t . 

. (S) 

777,413 

644,310 

143,726 

44,088 

218,887 

1,830,478 

**  AmcricaD  Weekly  linafC  included  in  above  Sunday  fifuree  (General,  493,465;  Automotive,  36.324;  T<^,  529,789) 

SAN 

DIEGO.  CAL. 

Union . 

. (M) 

1,333,722 

896,209 

222,678 

157,113 

857,613 

3,476,758 

Union . 

. (S) 

1,172,961 

118,545 

203,972 

63,344 

276,509 

1,836,440 

Sun . . 

. (E) 

2,243,847 

558,568 

205,201 

140,124 

420,989 

4,261,8n 

Tribune . 

. (E) 

2,750,510 

972,763 

413,543 

182,761 

687,509 

5,036,930 

SAN  FRANCISCO, 

,  CAL. 

Chronicle . 

. (M) 

956,705 

739,931 

203,149 

383,028 

1,000,113 

3,841,243 

Chronicle . 

. (8) 

517,220 

150,918 

192,609 

13,035 

473,665 

1,349,817 

Examiner . 

. (M) 

1,700,725 

1,079,606 

199,138 

270,733 

1,535,849 

4,799,460 

tExaminer . 

. (8) 

1,231,307 

695,996 

255,794 

23,816 

640,487 

2,848,846 

Call-Bulletin . . 

. (E) 

2,380,034 

1,302,087 

268,077 

142,579 

468,250 

4,570,785 

Nem . 

. (E) 

2,083,918 

871,672 

169,323 

113,376 

797,666 

4,060,039 

t  .American  Weekly  linage  induded  i 

in  above  Sunday  figuree  (General,  542,030;  Automotive,  43,027;  Total, 585, 057) 

SEATTLE.  WASH. 

Post-Intalligeoeer . . 

. (M) 

1,180,957 

719,057 

152,205 

246,202 

879,130 

3,203,817 

tPoit-Iatalligenoer . 

. (8) 

362,389 

632,739 

187,447 

24,095 

264,336 

1,474,797 

Star . 

. (E) 

1,646,992 

553,456 

123,682 

94,016 

548,989 

3,002,549 

Times . 

. (E) 

2,842,826 

1,075,723 

256,063 

279,309 

1,150,521 

5,611,177 

Tinms . 

. (8) 

739,414 

139.074 

162,358 

15,000 

563,297 

1,619,143 

t  American  Weekly  linage  included  in  abive  Sunday  figuree  ((Jeneral,  543,030;  Automotive,  43,027 ;  Total,  585,067). 
(Continued  on  page  60) 


In  the  active  Providence  trade  center: 

The  Journal  and  Bulletin 
CARRY 

81.6;^ 

of  the  Total  Newspaper 
ADVERTISING ! 


Of  the  total  advertising  linage  appearing  in 
Providence  newspapers  during  the  first  eight 
months  of  1931  (as  measured  by  Media  Rec¬ 
ords)  the  Journal  and  Bulletin  carried  81.6%, 
classified  as  follows: 


%  CITY 


CLASSIFICATION 

LINAGE 

TOTAL 

Retail  Display . 

7,344,549 

79.8% 

General  Display . 

2,149,570 

77.7% 

Automotive  Display  . . 

1,101,358 

82.5% 

Financial  Display  . . . 

609,290 

86.1% 

Total  Display . 

11,204,767 

79.9% 

Classified  . 

2,952,632 

97.3% 

Legal  . 

333,692 

46.8% 

Total  Advertising. .  14,491,091  Bl.6^ 


Among  the  larger  general  advertising  classifications, 
percentages  of  the  city  total  carried  in  the  Journal 
and  Bulletin  were  as  follows:  Clothing  100% — 
Electrical  Appliances  and  Supplies  84.6% — Gro¬ 
ceries  84.2% — Heating  and  Plumbing  96.8% — Radio 
98.0% — Tobacco  71.2% — Toilet  Requisites  81.4% — 
Transportation  80.4%. 


Journal-Bulletin  FAMILIES 


In  Providence 


In  Rhode  Island 


19  20 


2  OUT  Q 
OF  O 


of  all  families  who  read  English 


ProODV  DDDEWCE 

^JOURNAL/BULLETIN 


^NewE/^landi^ejcondL  a^est Market^ 


Representatives 

CHAS.  H.  EDDY  CO.  R.  J.  BIDWELL  CO. 

Boston  New  York  Chicago  San  Francisco  Aam  Angeles 


Ssatth 
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Des  Moines 
Register  &  Tribune 
Installs  the  Monotype  System 


T 


HIS  GREAT  MID-WESTERN  NEWSPAPER 


is  expressing  its  confidence  in  the  future  and  its  intention  to  give 
better  service  to  advertisers  and  to  its  readers  by  installing  the  All- 
Monotype  System  in  its  Ad  Composing-Room.  The  installation  con¬ 
sists  of  two  Monotype  Giant  Casters,  two  Monotype  Material 
Making  Machines,  a  large  assortment  of  Monotype  type  faces  and 
decorative  material.  Hereafter  the  Monotype  System  will  be  used 
exclusively  in  the  setting  of  Register  &  Tribune  advertising  display. 

Th  is  installation  gives  to  the  Register  &  Tribune  these  most 
important  Monotype  advantages:  Ample  Typographic  Resources, 
Good  Typography,  Better  Service  to  Advertisers,  Fastest  Display 
Composition,  Greater  Composing-Room  Efficiency,  Lower  Column 
Costs  and  Cleaner  Printed  Advertisements. 


LANSTON  MONOTYPE  MACHINE  CO. 

24th  at  Locust  Street  Philadelphia,  Penna. 

(THIS  ADVERTISEMENT  COMPOSED  IN  MONOTYPE  SANS  SERIF  BOLD.  NO.  930.  ANO  BOLD  ITALIC.  NO.  3901) 
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SEMI-ANNUAL  TABULATION  OF  NEWSPAPER  LINAGE 

(Continued  from  page  58) 


GHm  ui4  N»wtp>pf  > 

Relaa 

display 

Gcnaral 

dispUy 

KwHmmtkn€ 

dismay 

FnaneUI 

display 

ClassiAad 

T«lal 

adfartiaing 

SOUTH  BEND 

,  IND. 

News-'niDa . 

....(E) 

2,187,976 

558,622 

181,714 

91,301 

453,916 

3,592,635 

Nem-TinMt . 

....(8) 

315,065 

56,006 

93,811 

38,193 

115,710 

618,942 

Tribune . 

....(E) 

2,382,469 

786,396 

226,963 

107,766 

459,466 

4,015,145 

Tribune . 

....(S) 

310,531 

68,522 

79,824 

45,721 

109,776 

614,419 

SPOKANE,  WASH. 

SpcAeBnnn  Review . 

...(M) 

764,029 

680,840 

119,667 

111,298 

637,922 

2,224,155 

Spokesmen  Review . 

....(S) 

575,186 

112,872 

146,183 

113,992 

194,721 

1,143,691 

Chronioie . . 

....(E) 

2,562,524 

777,857 

193,545 

107,106 

664,966 

4,274,624 

Prem . 

....(E) 

889,754 

437,801 

97,235 

58,277 

244,050 

1,771,055 

ST. 

LOUIS. 

MO. 

Globe-Demoerst . 

...(M) 

1,551,281 

1,109,411 

223,778 

346.934 

460,571 

3,714,971 

Globe-Demoerst . 

....(8) 

617,818 

208,048 

199,152 

10,768 

407,953 

1,445,380 

Post-Dispsteh . 

....(E) 

4,507,119 

1,248.556 

290,852 

126,666 

874,709 

7,057,775 

Poft-Dispeiefa . 

....(8) 

1,198,480 

244,002 

192,229 

26,918 

965,946 

2,627,849 

Star . 

....(E) 

2,286,962 

769,490 

146,843 

59,326 

359,687 

3,633,447 

Timci . . 

....(E) 

908,807 

366,954 

50,721 

49,490 

224,976 

1,628,905 

SYRACUSE.  N.  Y. 

HmU . 

....(E) 

2,573,430 

709.133 

218,425 

53,469 

605,784 

4,122,446 

Herald . 

....(8) 

405,114 

82,198 

180.222 

44,438 

153,677 

816,649 

Journal . 

....(E) 

2,543,531 

750,852 

209,349 

63,885 

452,771 

4,168,277 

'American . 

....(S) 

234,351 

565,096 

92,475 

20,339 

118,662 

1,030,923 

Post-Standard . 

...(M) 

1,682,454 

416,860 

158,964 

112,785 

525,154 

2,902,773 

Post-Standard . 

....(S) 

276,177 

95,493 

96,559 

40,812 

136,885 

646,018 

*  Ametieui  Weekly  Unace  included  in  above  Sunday  figurea  (Genenl,  604^;  Automotive,  S8,32t;  Total,  541,149). 


TACOMA.  WASH. 


Ledfer . 

. (M) 

448,874 

651,874 

84,341 

87,644 

667,407 

1,944,807 

Ledger . 

. (S) 

427,832 

31,732 

166,072 

16,111 

300.378 

942,315 

News-Tribune . 

. (E) 

2,105,770 

667,441 

110,273 

92,266 

675,236 

3,659,329 

Timee . 

. (E) 

1,240,930 

485,994 

188.437 

53,059 

537,961 

2,537,746 

TOLEDO.  OHIO 

Timee . 

. (M) 

686,610 

191,042 

41,761 

130,839 

116,975 

1,178,562 

Tiinea . 

. (8) 

1,245,613 

39,630 

82,516 

67.616 

115,468 

1,640,642 

Blade . 

. (E) 

3,269,429 

1,116,273 

436.380 

151,661 

n4,167 

5,766,078 

Newa-Bee . 

. (E) 

1,899,466 

579,130 

264,522 

99,079 

535,046 

3,397,709 

TORONTO.  CANADA 

Globe . 

. (M) 

972,594 

764,086 

222,073 

194,608 

462,258 

2,672,768 

Mail  and  Empire . 

. (M) 

1,056,367 

939,497 

285,290 

217,444 

360,205 

2,909,216 

Star . 

. (E) 

4,790,378 

1,488,388 

241,766 

120,110 

1,414,112 

8,111,017 

Star . 

. (W) 

168,380 

464,774 

136,338 

3,900 

39,317 

812,749 

Telegram . 

. (E) 

4,646,136 

1,333,326 

262,284 

92,791 

2,290,317 

8,671,852 

TRENTON.  N. 

J. 

Timee . 

. (E) 

2,418,415 

838,170 

312,157 

99,165 

365,877 

4,153,507 

Times- Advertieer . 

. (S) 

410,241 

38,035 

83,583 

49,602 

85,773 

671,813 

TULSA.  OKLA 

Tribune . 

. (E) 

2,337,367 

662,200 

228.542 

58,317 

616,280 

3,917,842 

Tribune . 

. (8) 

350.376 

63.399 

71,286 

30,521 

132,839 

651,207 

World . 

. (M) 

1,815,176 

690,338 

239,025 

80,049 

732,968 

3,572,939 

World . 

. (8) 

684,997 

139,361 

114,390 

71,728 

186,108 

1,199,183 

WASHINGTON.  D 

.  c. 

Herald . 

. (M) 

641,926 

291,814 

32,695 

62,454 

473,158 

1,516,6  e 

'Herald . 

. (8) 

778,786 

588,923 

88.353 

13,183 

120,213 

1,589,58 

News . 

. (E) 

910,568 

243,421 

85,601 

16,412 

384,137 

1,653,00 

Times . 

. (E) 

2,372,678 

720,877 

259,641 

49,810 

483,095 

3,892,21 

Post . 

. (M) 

1,430,446 

465,655 

114,809 

124,567 

379,197 

2,572,99 

Post . 

. (8) 

862,079 

71,142 

88,460 

11,076 

122,814 

1,156,17 

Star . 

. (E) 

5,971,049 

1,199,010 

327,469 

161,565 

1,246,576 

9,091,009 

Star . 

. (S) 

1,849,454 

161,326 

202,550 

13,621 

456,151 

2.685,308 

'  American  Weekly  linage  included  in  above  Sunday  6guree  (General,  504,823;  Automotive,  36,326;  Total,  541,149). 

WESTCHESTER 

COUNTY. 

N.  Y. 

GROUP 

MamaitHMdi  'nmea . 

. (E) 

649,911 

193,753 

82,282 

31,825 

83.908 

1,130,035 

Mt  Vernon  Argus . 

. (E) 

2,788,494 

251,127 

273,605 

121,794 

332.251 

3,851,070 

New  RoebeDe  Std.-Star _ 

. (E) 

2,113,403 

282,914 

183,827 

102,814 

361,511 

3,108,225 

Omining  Citisen  Sentind . . . 

. (E) 

727,985 

182,431 

124,106 

19,044 

141,663 

1,255,094 

Port  Cheeter  Item . 

. (E) 

1,690,369 

235,678 

202,492 

53.426 

257,895 

2,513,550 

Tarrytown  News . 

. (E) 

1,278,239 

273,868 

207,291 

182,727 

128,892 

2,018,849 

Yonkers  Hsrald . . 

. (E) 

1,400,641 

275,998 

185,671 

126,212 

550,797 

2,680,408 

Yonkers  Statesman . . 

. (E) 

1,077,488 

216,971 

146,098 

123,446 

684,716 

2,427,868 

White  Plaini  Press . 

. (E) 

1,023,429 

264,503 

171,896 

163,817 

296,629 

1,975,056 

White  PImns  Reporter . 

. (E) 

2,446,034 

266,297 

270,066 

120.858 

622,905 

3.860,584 

. 

WICHITA,  KAN. 

Beaeon . 

. (E) 

1,991,348 

829,368 

178.534 

61,873 

668,406 

3,735,705 

Beacon . . 

. (8) 

749,926 

127,215 

149,443 

38,176 

178,900 

1,243,899 

Engia . 

. (M) 

1,108,381 

628,279 

165,353 

41,667 

878,614 

2,870,881 

Eagla . 

. (E) 

1,307,766 

617,214 

94,530 

28,110 

878,287 

2,726,289 

Eagle . 

. (8) 

576,257 

112,115 

122,262 

41,017 

241.337 

1,094,995 

WILKES-BARRE, 

PA. 

Retard . 

. (M) 

8.900,555 

669,070 

269,532 

96,150 

611,645 

5,616,953 

Timss-Leoder . 

. . (E) 

4,223,985 

746,341 

803,981 

67,111 

321,653 

5,727,062 

Newi . 

. (E) 

2,007,735 

224,092 

84,122 

72,770 

49,602 

2,611,077 

. 

. (8) 

801,681 

93,116 

59,606 

27,486 

5,879 

1,014,840 

Tehgram . 

. (8) 

267,443 

81.996 

18,306 

7.663 

1,132 

319,117 

(Continued  on  page  62) 


Advertisers  Can 
Cover  St.  Louis 
Thoroughly  and 
Profitably  With 
One  Newspaper 

The  Post-Dispatch — daily  or  Sunday — reaches  far  more 
St.  Louis  homes — above  average  or  average — than  any 
other  St.  Louis  newspaper. 

It  must  be  responsive  circulation  or  advertisers  would 
not,  year  after  year,  concentrate  all  or  the  major  part  of 
their  advertising  in  this  one  newspaper. 

Note  the  marked  Advertising  Supremacry  during  the 
first  six  months  of  1931: 

Supremacy  in  National  Advertising 

In  nearly  all  of  the  important  classifications  of  National  Adver¬ 
tising  the  Post-Dispatch  maintained  its  dominant  leadership. 
The  following  shows  how  national  advertisers  concentrated  in 
the  Post-Dispatch: 

***  PoM'Diipatcb  leads  Znd,  3rd  and  4th  newspapers  comhined. 

**  Post-Dispatch  leads  Znd  and  3rd  newspapers  combined. 

*  Post-Dispatch  leads  Znd  newspaper. 

***  Food  and  Groceries 

*  New  Passenger  Cars 
Automobile  Tires 

***  Candy  and  Drinks 

*  Electrical  Advertising 
••  Toilet  Articles 

Dairy  Products 
Furniture 

Household  Supplies 


•**  Radio 

***  Office  Supplies 

•••  Shoes 

•  Air  Travel,  Bus,  Etc. 
*♦*  Coffee  and  Tea 
•••  Women’s  Wear 
•**  Women’s  Accessories 

*  Insurance 

•**  Nurseries  and  Seeds 


Concentration  of  Local  Advertising 

St.  Louis  stores  are  able  to  check  with  minute  accuracy  the 
sales  response  from  advertisements  in  the  several  St.  Louis 
newspapers.  The  following  shows  how  local  advertisers  con¬ 
centrated  in  the  Post- Dispatch: 

Department  Stores 
•••  Auto  Accessories 
Auto  Tires 
Paint  and  Wall  Paper 
Drug  Stores 

*  Electrical  Advertising 
•**  Grocery  Stores 

•  Jewelry  Stores 
•**  Furniture  Stores 


***  Men’s  Stores 
Women’s  Stores 
•**  Hardware,  Etc. 

•  Optical 
•••  Radio 

Shoe  Stores 
***  Beauty  Shops 
•**  Trunks 

Music  Stores 


The  rigid  censorship  of  the  Post-Dispatch  excludes  from  its  5° 
many  thousands  of  lines  of  advertising  acceptable  to  and  published  by 
each  of  the  other  St.  Louis  newspapers. 


National  advertisers  rvho  advertbe  to  sell  will  find  that 
advertising  in  the  Post-Dispatch  increases 
sales  volume  and  lowers  sales  costs. 


ST.  LOUIS  POST-DISPATCH 

FIRST  IN  ST.  LOUIS 


Meiid>cr:  Major  Market  Newapepan,  lab 


Editor  &  Publisher  The  Fourth  Estate  for  September  26,  1  93  1 


61 


The  Puinting  EttiJiPiMENT  of 
MOINES  (IOWA)  REGISTER  and 
IS  100%  GOSS 


TRIRIJNE 


The  DES 


THE  AKOVE  G  O  S  N  SPECIAL  MAGAZINE  P  II  E  S  S 
WILL  PRINT  COLOR  SUPPLEMENTS  EOR  THE  T  R  I  R  IT  N  E 

(Recently  Ordered;  Notv  Under  Construction) 

The  Des  Moines  Register  and  Tribune  is  one  of  America’s  outstanding  newspapers.  They  are  famed  for  thfise 
abilities  that  the  American  people  expect  from  a  great  newspaper.  In  order  to  earn  and  maintain  their  repu¬ 
tation  they  have  provided  a  staff  of  aggressive,  thinking,  brainy  editors  and  reporters  AND  mechanical 
equipment  that  is  100%  GOSS.  With  these  they  have  made  newspaper  history.  They  have  grown  famous.  They 
are  striving  today  to  continue  and  maintain  a  Des  Moines  Register  and  Tribune  standard.  All  of  their  presses, 
black  and  white  and  color,  are  GOSS  Presses,  and  we  are  proud.  If  you  wish  the  speed,  the  economy,  and  the 
ability  of  GOSS  Presses,  we  suggest  that  you  ask  for  a  GOSS  engineer.  His  recommendations  to  you  will  be 
modern,  scientific,  common  sense  and  you  will  not  be  under  any  obligation  to  continue  with  his  sug¬ 
gestions,  nor  will  you  be  subjected  to  pressure  to  purchase.  Will  you  write  for  literature  on  presses? 


the  •  GOSS  •  PRINTING  •  PRESS  •  COMPANY 

Main  Office  and  Factories:  CHICAGO,  ILLINOIS 
NEW  YORK  OFFICE:  220  EAST  FORTY-SECOND  ST.  .  SAN  FRANCISCO  OFFICE:  707  CALL  BUILDING 
the  GOSS  PRINTING  PRESS  COMPANY  OF  ENGLAND,  LTD.  ,  r  /  .  »  LONDON 
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TmaI  Disflaf 

Pifar  PabIbM  UMg«  Natmul  Ucal  Claaaifia4  Uga 

A  I 

Amerieui  ft  ^eiM . (me)  2,6tl,668  783, 71S  1,728,976  222,824  69,160 

SuDdajr  edition . (■)  260,376  61,954  168,742  29,134  646 

WorU . (e)  2,031,708  394,366  1,399,930  237,412  . 

News . (m)  1,429,666  421,640  789,094  218,932  . 

SuikU>  edition . (t)  468,190  63,600  378,756  66,744  . 

Total . (dm)  1,927,766  474,230  1,167,860  383,676  . 

Rtporter . (e)  1,440,672  418,642  802,048  218,060  1,932 

Nem . (e)  877,040  217,014  593,946  53,074  13,006 

Sunday  edition . (t)  238,238  15,918  211,470  10,860  . 

Total . (ea)  1,116,278  282,932  806,416  63,924  13,006 

T^am . (e)  1,664,262  307,160  1,300,138  86,964  . 

Tima-Star . (e)  1,207,402  137,144  667,212  339,780  63,266 

Courier . (e)  513,494  114,634  373,646  9,424  16,860 

DemofTol-HtTaU . (e)  961,128  267,022  666.300  92,428  35,378 

Tribmt . (e)  1.492,834  346,768  926,932  78,760  142,394 

Reamter . (e)  741,972  163,674  615,466  26,670  36,162 

TtnrnTaUc . (e)  1,903,608  376,222  1.366,668  87,192  73,626 

Tma-TribuHt . (e)  742,616  124,299  546,662  83,677  . 

Pol-Admeatt . (e)  1,718,614  261,744  1,205,834  194,768  66,168 

ChronickiSem . (e)  3,790,292  310,912  3,127,630  302,862  48,888 

MomincCall . (m)  4,527,180  908,236  3,166,258  348,516  114,170 

Sunday  edition . (a)  387,324  38,664  280,266  65,282  3,122 

Total . (nu)  4,914,604  946,890  3,436,524  413,798  117,292 

Raim . (e)  3,669,487  449,884  2,813,644  271,773  24,186 

New . (e)  1,536,282  226.918  1,061.636  168,858  88,970 

Ttiegnpk . (e)  2,686,102  403,438  1,840,286  353,010  88,368 

Tribune . (m)  2,672,460  318,684  1,881,138  472,738  . 

(Letal  induded  in  damified) 

Afirror . (e)  5,200,214  767,008  3,936,016  505,190  . 

Newa . (m)  1,907,234  653,030  889,490  364,714  . 

Sunday  edition . (a)  769,192  112,280  642,612  104,300  . 

Total . (ma)  2,666,426  765,310  1,431,112  468,014  . 

Globe . (e)  2,171,484  642,602  1,228,980  303,002  . 

(liOfal  induded  in  diaplay) 

Timee-Recorder . (e)  881,636  296,940  540,610  32,760  11,325 

Rororder . (e)  2,161,989  421,416  1,689,498  103,764  37,322 

Byttetin . (e)  1.692,052  266,990  1,046,444  271,260  18,368 

Herald . (ma)  1.800,574  239,694  1,239,238  224,322  97,320 

Independent-Tribune  ft 

Veil . (mee)  2,962  184  . 

Newe . (e)  2,964,962  376,824  2,369,174  199.388  18.576 

filar . (e)  1.436,204  242,664  1,068,802  101,794  23,044 

Jmimol . (e)  1,115,394  243,110  764,390  64,740  63,154 

Pod-Creoeent . (e)  3.374,812  602,978  2,604,266  267,568  . 

ArdmoroUe . (e)  1,476,880  293.776  989,702  130,438  61,994 

Main  Line  Tima . (e)  1,070,087  206,904  818,984  41,710  2,489 

Troader . (e)  1,719,298  229,600  1,347,664  68,600  10,444 

Prea . (ea)  3,646,773  467,049  2.873.722  266,906  49,096 

Citiaen . (m)  2,211,188  691,628  1.329,972  267,432  32,266 

Sunday  edition . (a)  644,364  76.706  471,460  94,794  1,414 

Total . (na)  2,856,662  668,234  1,801,422  352,226  33,670 

Tioiea . (e)  2,260,738  633,064  1,345,176  266,864  116,634 

Newe .  (e)  691,246  197,936  493,310  . 

Timee-Gautle . le)  1,905,931  277,171  1,463.382  140,266  36,112 

Independent . (ea)  2,190,863  322,571  1,466,324  317,268  96,690 

Prea . (e)  1,002.358  197,946  770,700  21,462  12,260 

Adorion-Bwdtet . (e)  1,117,848  283.706  694,286  91,184  48,672 

Ntwe-TekanpA . (e)  938,714  191,268  661,766  69,762  36,910 

Ledger-Tribwne . (e)  600.248  117,686  382,663  13.018  . 

Citiien . (e)  1,602,060  373,196  1,118,124  72,128  38,612 

Journal . (e)  968.699  347.587  662.366  22,498  36,148 

(Non:  Thia  report  oovera  only  5  montha  atatemeuit  from  Jan.  to  May  for  the  two  oona- 
titoent  papera  which  merged,  June  1,  under  the  name  of  ('itiaen-Advertiaer.) 

Herald . (e)  1,810,143  537,816  1,069,098  96,479  106,760 

Sunday  edition . (a)  491,973  44,732  409,627  37,219  496 

Total . (ea)  2,302,116  682,548  1,478.625  133,698  107,246 

Chronide . (m)  1,167,530  356,790  1,126,110  113,120  . 

Sunday  edition . (a)  489.314  8,834  48,662  4,438  . 

Total . (ma)  1,666,844  365.624  1,173,662  117,658  . 

GateUe . (e)  600,461  112,323  476,717  6,200  6,211 

BeaeanNewe . (ea)  3,877,624  614.376  2,722,146  603,440  37,662 

Herald . (e)  1,443,246  333,368  922,616  99,148  88,214 


Baker  (Ore.) . 

Democrat . 

...(e) 

1,093,104 

236.208 

Ballaton  Spa  (N.  Y.)... 

Journal . 

...(e) 

447,251 

112,035 

Bangor  (Me.) . 

Commercial . 

...(e) 

1,961,405 

338,096 

(Legal  induded  in  local) 

Newa . 

. .  (m) 

3,204,880 

603,466 

Bartleaville  (Okla.). . . . 

Enterpriee . 

...(e) 

1,695,664 

266,426 

Examiner . 

, . .  (m) 

1,240,462 

236,096 

Sunday  edition . 

...(a) 

383,410 

26,646 

Total . 

..(ma) 

1,632,872 

262,642 

Baratow  (Fla.) . 

Record . 

. .  (m) 

363,902 

119,668 

BaUvU(N.  Y.) . 

Newe . 

...(e) 

2,012,086 

378,224 

Baton  Rouge  (La.) _ 

Advocate . 

..(ma) 

2,810.052 

376,614 

State-Timee . 

....(e) 

3,067,600 

377,790 

Battle  Creek  (Mich.) . . 

Moon-Journal . 

,...(e) 

3,170,194 

316,812 

Enquirer  tt  Newe . 

,...(e) 

3,676,328 

523,124 

Sunday  edition . 

...(a) 

696,644 

66,283 

Total . 

...(ea) 

4,171,972 

679,407 

Bay  City  (Mich.) . 

Tima . 

....(e) 

2,729,602 

633,568 

Sunday  edition . 

....(a) 

632,280 

70,462 

Total . 

...(ea) 

3,261,972 

604,030 

Beatrice  (Neb.) . 

film . 

...(e) 

1,052  866 

249,060 

Sunday  edition . 

...(a) 

273,476 

27,986 

Total . 

...(ea) 

2,326,332 

377,046 

Beaumont  (Tex.) . 

Enterpriae  ft  JoumaL . . 

.(mea) 

6,898,246 

1,337.508 

Beaver  (Pa.) . 

Tima . 

. . . (e) 

1,791,060 

242,984 

Beaver  Falla  (Pa.) . 

Newa-Tribune . 

...(e) 

2,617,008 

363,402 

Beokley  (W.  Va.) . 

Pcot-Henld  ft  Raleigh 

Reffiiter . 

.(mea) 

1,772,134 

212,973 

(Legal  induded  in  daonfied) 

Bedford  (Ind.) . 

Tima . 

...(e) 

1,106,658 

199,453 

BeDafontaine  (0.) . 

Examiner . 

....(e) 

1,668,650 

266,534 

Belleville  (lU.) . 

Adeocate . 

....(e) 

1,612,718 

321,916 

Bellingham  (Waah.) . . . 

Herald . 

..(me) 

2,200,786 

487,802 

Sunday  edition . 

....(a) 

339,864 

60,876 

Bdvidere  (III.) . 

Republican . 

...(e) 

1,081,080 

182,350 

Bemidji  (Minn.) . 

Pioneer . 

....(e) 

786,662 

202,366 

Bend  (Ore.) . 

Bulletin . 

....(e) 

1.319,607 

256,718 

Bennington  (Vt) . 

Banner . . 

....(e) 

1.396.976 

266,420 

(I,egal  included  in 

local) 

Benton  (DL) . 

Newe . 

....(e) 

633,374 

168,564 

Benton  Harbor  (Mich.) 

Newe- Palladium . 

...(e) 

2,380,224 

295,232 

Berkdey  (CaL) . 

Gaaette . 

....(e) 

2,367,688 

227,498 

Bethlehem  (Pa.) . 

(7io6e-rtmf« . 

..  (e) 

3,706,444 

666,608 

Biddeford  (Me.) . 

Journal . 

....(e) 

1,066,790 

334,516 

Big  Springs  (Tex.) . . . . 

Herald . 

,...(e) 

990,012 

218,386 

Sunday  edition . 

....(a) 

229,096 

21,632 

Total . 

. . . (ee) 

1,219,198 

239,918 

Billinga  (Moot) . 

Gaaette . 

.  ..(m) 

1,640,446 

476,683 

Sunday  edition  . 

....(a) 

413,645 

96,775 

Total . 

.  (ma) 

1.953,990 

672,458 

Biloxi-Gulfport  (Miaa.).  Herald . 

....(e) 

1,060,696 

224,420 

Binghamton  (N.  Y.).. . 

Prea . 

4,924.398 

929,082 

Sun . 

. . .  (m) 

1,964,382 

299,686 

Biamarek  (N,  D.) . 

Tribune . . 

....(e) 

1,186,754 

373,973 

Blackfoot  (Ida.) . 

Bulletin . 

....(e) 

676,164 

147,522 

Blackwdl  (Okla.) . 

Neara-Tribune . 

. . .  (m) 

1,056,065 

265,591 

Sunday  edition . 

....(a) 

220,164 

27,006 

Total . 

..(me) 

1,276,229 

282,697 

Bloom6dd  (Ind.) . 

WorU . 

....(e) 

198,138 

72,719 

Bloomington  (HI.) . 

Pantoffraf^ . 

....(e) 

2,614,843 

608,746 

Sunday  edition . 

....(a) 

383.628 

33,866 

Total . 

...(ea) 

2,998,471 

542,612 

Bloomeburg  (Pa.) . 

Prees . . 

. . .  (m) 

1,500,000 

350,000 

Bluefidd  (W.  Va.) . 

Tdegraph . 

. . .  (m) 

1,153,319 

355,974 

Sunday  edition . 

...  (a) 

381,510 

50,113 

Total . 

.  (me) 

1,634,829 

406,087 

Suneet  Newe . 

....(e) 

1,413.576 

.380,677 

Blytbeville  (Ark) . 

Courier  Newe . 

....(e) 

632,777 

177,777 

(Legal  induded  in 

daasified 

) 

Boiae  (Ida.) . 

Capital  Newe . 

....(e) 

1,195,964 

278,068 

Sunday  editimi . 

,...(a) 

199,360 

48,664 

ToUl . 

. . . (eo) 

1.396,324 

326,732 

Idaho  Stateaman . 

. . .  (m) 

1,772,128 

456,414 

Sunday  edition . 

....(a) 

502,704 

81,156 

Total . 

..(ms) 

2,274,832 

536,570 

Boulder  (Colo.) . 

Camera . 

. . - (e) 

1,141,738 

163.790 

Nev^Herald . 

...(e) 

1.290.446 

226,298 

Borger  (Tex.) . 

HeraU . 

...(e) 

627,928 

140,476 

Sunday  edition  . 

...(a) 

201,796 

21,168 

Total . 

..  (ea) 

829,724 

161,644 

Bawling  Green  (0.) _ 

SenftRfi  Tribune . 

...(e) 

1.057,136 

180,026 

Bowling  Green  (Ky.) . . 

Timet  Journal . 

...(e) 

1,184.817 

663.676 

Park  City  Newe  . 

...(e) 

2.578.939 

601.229 

Boaaman  (Mont) . 

Chronide . 

..(m) 

841,109 

210,773 

Sunday  edition . 

...(a) 

220,766 

17,269 

ToUl . 

.  (me) 

1,061,875 

228,042 

(Claaai&ed  indudea  legal) 

(Continued  oit  page  64) 


171,136 

189,042 

189.042 

330.866 

481.978 

102,669 

684,647 

216.944 

43.820 

260,764 

66,674 

13,680 

70,164 

796.686 

184,646 

176,066 


130,909 


134,064 

27,640 

237,790 

44,604 

81,660 

40,684 

67.379 

31.962 


31.684 

229.362 

667.728 
232,722 

64,666 

73.698 
13,118 
86,716 

181,713 

41,076 

222,789 

96,168 

667,684 

178,220 

97,324 

24.728 
64.617 
11,643 
76.160 
2,637 

243,334 

46.698 
288,932 

75,000 

134,780 

65,632 

190,412 

188,378 

36.000 


64.M 

31. « 


93,772 

43.141 

21,8* 
I.1R 
22, lU 


. 

37.114  ' 
2.4M 

40.114 
2.M 
M.7N 
43.171 


124,348 

26,824 

161,172 

260,364 

63,980 

304.294 

42.080 

28,802 

31.180 

6,480 

36.610 

226,788 

27.340 

181.382 

61.834 

14.214 

83.0a 


67,181 

22,08 

48,80 

37.808 

30 

18,04 

48.10 

33,471 


Abilene  (Tex.). 


Ada  (Okla.) 


Adrian  (Mioh.) . 

Alameda  (Cat.) . 

Alamoaa  (Coloi) . 

Albany  (Ore.) . 

Albert  Lea  (Minn.) _ 

Albion  (Mich.) . 

Alexandria  (La.) . 

Alexandria  (Ind.) . 

Alhambra  (CaL) . 

Allentown  (Pa.) . 


Alliance  (0.)... 
Alpena  (Mich.). 
Alton  (DL).... 
Altoona  (Pa.).. 


Amarillo  (Tex.) , 


Aabland  (Pa.) . . 
Aahland  (0.) . . . 
Aahland  (Ky.) . . 
Aahland  (Wia.). 
Aatoria  (Ore.). . 
Atlantic  (la.)... 
Attica  (Ind.) . . . 
Auburn  (N.  Y.). 


AuguaU  (Ga.) 


Auguata  (Ga), 


Auguota  (Kan.). 
Aurora  (DL).... 
Auitin  (Minn.). 


Ratal  Ganoral  AutamaliTa 

diaglay  diaplay  diaplay 

WINSTON-SALEM.  N.  C. 

(K)  1,084,063  684,426  190.760 
.(S)  322,263  38,163  47,429 


Tdegram. 
Tdegram 
Gaaette  . 
Port  ... . 


YOUNGSTOWN,  OHIO 


Auatin  (Tex.). 


Paper 


American . 

Sunday  edition. 

Total . 

Slateeman . 


Pnbliahod 

Laago 

A 

. . .  (m) 

3,474.296 

....(e) 

703,738 

. . .  (ma) 

4,178,034 

....(e) 

1,668,286 

747,686 

286,972 

1,211,480 


1,966,998 

1,199,282 

836,629 

320,270 

1,166,899 

244,244 

1,462,726 

2,244,396 

2,249,982 

2,388,887 

2,639,386 

436,692 

2,976,078 

1,979,180 

417,998 

2,397,178 

709,408 

230,440 

939,848 

3,761,588 

1,282,662 

2,044,574 


1,482,252 


849,104 

1,246,314 

1,216,214 

1,448,188 

244,118 

798,196 

495,124 

972,937 

1,098,694 


435,344 

1,776,950 

1,421,731 

2,839,676 

620,868 

692,900 

193,228 

786,128 

856,477 

275,175 

1,131,662 

664,734 

3,227,447 

1,436,868 

668,606 

482,466 

717,342 

181,279 

898,621 

94,608 

1,841,611 

303,866 

2.146.367 

1,040.000 

639,660 

270,292 

909,962 

806.370 

420,000 


aaaaifiod 


293,076 

138.810 

431,886 

249,914 


44.460 

17,164 

411,829 


640.664 

87,108 

147,709 

36,309 

183,018 


31  ,M 


7.111 
7I.M 
N.ni 
I7.4N 
M.7N 
II.W 

1.111 

u.tn 

3I,(» 

iH 

17.II1 

7I.1M 

100,1* 

SO.M 

40.K1 

ll,!* 

1I.IU 

m 

ll.W 

a,tn 

3I,K 

m 

!1,W 

33,000 

n.ooo 

3,4!) 

38J!f 

38.X) 


I3.P) 

I. IM 
30.314 

r.ooo 

31.00) 

10.000 

7.000 

II. OR 


Aberdeen  (S.  D.). 


Americua  (Ga.) . 

Amoterdam  (N.  Y.) . . . 

Anaheim  (CaL) . 

Andenon  (Ind.) . 

Anderaon  (8.  C.) . 


Ann  Arbor  (Mich.) _ 

Anniaton  (Ala.) . 

Antigo  (Wk) . 

Appleton  (Wk) . 

Ardmore  (OklaL) . 

Ardmore  (Pa) . 

Arkanau  City  (Ark.).. 
Aabury  Park  (N.  J.) . . . 
Aabeville  (N.  C.) . 


Cdiaa  and  Newapapora 


Twin  City  Sentind 
Journal  Sentind  . . . 


Financial 

diaplay 


84,214 

13,917 


Total 

Claaadiod  adrartiaing 


167,136  2,132,113 

37,716  462,504 


25,071 
92. .624 
106,504 
70,826 


212,106 

522,872 

539.810 

260,616 


1,192.737 

3.723,032 

4,058.657 

2,888,499 


Vindicator. 
Vindicator. 
Telegram. . 


Diaplay 

National  Local 


778,218 

118.888 

897,106 

1,041,066 

339,660 

1,380,726 

916,256 

1,028,451 

443,632 

175,168 

618.800 

608,800 

587,962 

1,796,348 

561,612 

189,273 

760,785 


240,)M 

134.01 

31.10 


.(8) 

(M) 

.(E) 

.(E) 


(E) 

.(8) 

(E) 


2,743,433 

666,789 

2,687.308 


843,149 

53,620 

702,661 


225,799 

88,024 

282,558 


80.809 

48.812 

100,660 


444,900 

116,975 

388.064 


4,387,897 

873,437 

4,085,712 


543,620 

81,914 

636,534 

619,458 


900,452 

483,014 

1,393,466 

888,916 


WORCESTER,  MASS. 


741,106 

1,987,250 

2,262,348 

1,792.669 


88,760 

789.325 

811,875 

470,069 


125,040 

271,327 

302,431 

240,444 
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Our  ISeeret  Ambition 

is  to  sell  additional  equipment  to 
old  customers.  It  proves  our  slogan 
^^Quality-Name  ^  ^  •  Seiiviue-Fame” 


THE  DES  MOINES  REGISTER  and  TRIBUNE,  for  more  than 
twenty  years  a  Cline  customer,  are  helping  prosperity  up-hill 
by  adding  to  their  printing  equipment  —  of  course  they  buy 
the  best.  They  use  CLINE  SYSTEM  Full  Automatic  Control 
and  CLINE  Reels  with  Automatic  Tensions  to  get  the  greatest 
production  from  their  presses. 

Hundreds  af  Other  Customers  Have 
Duplicated  Previous  Orders 

You  buy  equipment  from  us,  CLINE-WESTINGHOUSE  buy 
material,  pay  labor,  advertising  (and  taxes).  That  completes 
the  prosperity  circle. 

Cline  Equipment  Includes 


Unit  Press  Drive  and  Control 

Double  Motor  Drive  and  Control 

Magazine  Type  Single  Motor  Control 
Special  Color  Press  Control 


Cline  Reels  and  Automatic  Electric  Tension 
Cline  Electric  Stereotype  Pot  Heaters 
Plate  Conveyors  and  Droppers 
Typesetting  Machine  Drives 


Cline  Electric  Mfg.Co. 

;MAIN  office,  CONWAY  building,  hi  W.  WASHINGTON  ST.,  CHICAGO,  ILL. 

WESTERN  OFFICE  EASTERN  OFFICE 

first  NAT’L  bank  bldg.  *'*'**^^ 

SAN  FRANCISCO 
CALIFORNIA 
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Total 

OisalaT 

Tetal 

Duplay 

CIlT 

Paper  PahBabad 

LiMf* 

Q 

NadaMl 

Lacal 

aataified 

Ugal 

Chy 

Paper 

Pabruhed 

Lmagc 

c 

Naliaoal 

Lacal 

Claaaifiad 

Laid 

BndeDtoD  (FW.) . 

RamU . 

...(e) 

812,476 

124,012 

610,204 

78,260  . 

Clatkaville  (Tena) .... 

Ltaf-Chroniiit . 

....(e) 

821,566 

196,105 

609,106 

16,356 

Sunday  edition . 

...(a) 

264,166 

21,364 

218,604 

24,108  . 

Clay  Center  (Kaa).. . . 

Diepatch . 

....(e) 

499,828 

116.238 

337,194 

40.320 

9.on 

Total . 

..(m) 

1,076,642 

145,376 

828,808 

102,368  . 

Clearfield  (Pa) . 

Protreet . 

....(e) 

1,295,476 

224,966 

960,624 

74,984 

34,W 

(Legal  included  in  local) 

Cleburne  (Tex.) . 

Reeiew . 

,...(m) 

741,044 

221,494 

478,156 

42,294 

Bradford  (Pa.) . 

Era . 

.(m) 

2,144,422 

306,800 

1,730,042 

08,400 

(Legal  induded  in  daaaified) 

Brainerd  (Mhm.) . 

DitpaUh . 

..(e) 

010,156 

246,414 

613,438 

50,304  . 

Clifton  Forge  (Va) _ 

Reeiew . 

....(e) 

573,370 

138,796 

410,606 

23,968 

Brattleboro  (Vt) . 

Reformer . 

..(e) 

1,008,466 

280,448 

1,628,018  . 

(Legal  induded  in  local) 

Brenham  (Tex.) . 

Banner^Preu . 

..(e) 

450,520 

153,636 

250,882 

36,512 

400 

Clinton  (Ind.) . 

Clintonian . 

....(e) 

1,546,720 

331.408 

1,116.430 

61,194 

37.« 

Bridgeton  (N.  3.) . 

ATetn . 

..(e) 

1,738,240 

256,008 

1,363,110 

118,132 

Clinton  (la) . 

HeraU . 

....(e) 

2,215,4n 

476,749 

1,545,658 

148,421 

38,n 

(Local  indudea  legal) 

Clinton  (Maaa) . 

Item . 

....(e) 

057,180 

103.658 

713,206 

20,554 

20,78 

Bridceport  (Conn.).... 

u\ 

2,856,672 

) 

450,256 

2,071,580 

325,836 

....(e) 

1,531,836  . 

(Legal  induded  in  daaaified; 

Coeur  d'Alene  (Ida).. . 

Prtu . 

....(e) 

968,854 

162,750 

700,336 

48,408 

57,310 

Herald . 

...(a) 

487,567 

23,177 

410,303 

45,087 

Coffeyville  (Kaa) . 

Journal . 

. (e) 

1,459,130 

287,000 

1,050,084 

102,026 

20.IM 

Tdegram . 

..(m) 

3.840,530 

078,463 

2,434,438 

436,620 

Colorado  Springa  (Cola)  Gaaette . 

. . . .  (m) 

1,703,794 

424,144 

1,174,698 

104,952 

Pod . 

...(e) 

3,055,145 

1,011,048 

2,458,567 

485.530 

Sunday  edition . 

. (a) 

819,094 

40,698 

670,516 

107,880 

Sunday  edition . 

...(a) 

501,016 

03,461 

378,054 

110.501 

Total . 

...(ma) 

2,612,888 

464,842 

1,845,214 

302,832 

Total . 

.  (m) 

4,546,161 

1,104,500 

2,836,621 

605,031 

Tdeffrapk . 

. (e) 

819,094 

40,698 

670.516 

107,880 

Brirtow  (Okla.) . 

Rtcord . 

...(e) 

501,704 

146,300 

336,420 

18,676 

308 

(Total  induded  legal) 

Broektoo  (Maa) . 

Rnterprin . 

...(e) 

2,788,108 

576,366 

1,825,768 

340,056 

45,108 

Columbia  (Pa) . 

Newt . 

. (e) 

809,717 

167,872 

608,246 

33,599 

Ttinet . 

...(e) 

1,880,210 

153,002 

1.380.576 

354,732 

Cdumbia  (S.  C.) . 

Record . 

....(e) 

1,447,236 

269,850 

1,016,302 

134,484 

26,400 

Brooklyn  (N.  Y.) . 

SUindard  Union . 

...(e) 

2,078,064 

400.200 

821,078 

103.824 

752,062 

Sunday  edition . . 

....(a) 

354,242 

23,212 

277.494 

48,692 

4,M4 

Browneville  (Pa.) . 

TtUgraph . 

...(e) 

1,210,408 

245,714 

853.678 

72,884 

47,222 

Total . 

...(m) 

1,801,478 

293,062 

1,293,796 

183,176 

31,444 

BrownnvUIw  (Tex.) _ 

HeraU . 

,..(m) 

1,430,808 

324,464 

884,478 

221,056 

State . 

. . .  (m) 

1,669,136 

574,042 

872,368 

222,726 

(Clumfied  indudee  legal) 

(Legal  induded 

n  local) 

Bucvru*  (0.) . 

Tdeorapk^Form . 

....(e) 

1,162,168 

240.310 

705,620 

92,239 

33,009 

Sunday  edition . 

- (b) 

705,390 

08,546 

475,132 

131,712 

(Claaai&ed  indudea  readera) 

Total . 

..(ma) 

2,374,526 

672,588 

1,347,500 

354,438 

Burbank  (Cal.) . 

Renew . 

...(e) 

1,100,514 

140,728 

681,758 

216,664 

61,978 

Columbia  (Mo.) . 

. 

....(e) 

1,568,574 

268,702 

1,170,232 

75,404 

54,110 

BurlinirtoD  (Kan.) . 

RepMican . 

...(e) 

672,501 

122,750 

408,127 

18,337 

20,622 

Columbia  City  (Ind.) . . 

Pott  &  Mail . 

....(e) 

578,972 

141,804 

396,434 

13,903 

24.011 

(12,656  linea  readera  induded  in  total) 

Columbua  (Ga) . 

Enquirer-Sun . 

. . .  (m) 

1,448,857 

468,680 

756,058 

224,219 

Burlinicton  (Vt) . 

.  Free  Prom . 

..(m) 

3,155,432 

620,132 

2,344,615 

185,305 

5,380 

Sunday  edition . 

....(a) 

649,824 

54,911 

537.290 

57,613 

Butler  (Pa.) . 

,  Eof^ . . 

...(e) 

2,120,400 

383,656 

1,367,464 

200,880 

78,400 

Total . 

. . .  (ma) 

2,098,681 

523,591 

1,204,257 

281,832 

Butte  (Hoot) . 

Standard . 

.  (m) 

1,768,110 

656,154 

883,042 

208,010 

20,013 

(Legal  induded  in  damified) 

Sunday  edition . . 

...(a) 

626,783 

120,456 

413,177 

91,540 

1,610 

Ledotr . 

. (e) 

1,616,628 

432,075 

943,122 

241,432 

Total . 

.(ma) 

2,304,002 

776,610 

1,206,210 

209,550 

22,523 

Concord  (N.  C.) . 

Tribune . 

. (e) 

1,065,848 

231,630 

724,472 

73,864 

35.152 

Port . 

,...(e) 

626,783 

120,456 

413,177 

91,540 

1,610 

Concord  (N.  H.) . 

Monitor  dt  Patriot.. . 

. (e) 

2,318,260 

510,916 

1,610,070 

146,888 

50,300 

Concordia  (Kaa) . 

Blade  Empire . 

. (e) 

894,939  . 

Conneaut  (0.) . 

Newe-Herald . 

. (e) 

1,200,752 

181,395 

958,006 

30,495 

30.050 

w 

Conndbville  (Pa) . . . . 

Courier . 

. (e) 

1,705,491 

254,566 

0,285,197 

112,252 

53.470 

CadiUae  (Midi.) . 

.  Newt . 

...(e) 

1,108,786 

220,343 

740,476 

37,616 

101.351 

Conneraville  (Ind.) - 

Newt-Examiner . 

1,010,662 

309,372 

710,290 

. (e) 

Canton  (III) . . 

»  Ledger . 

...(e) 

706,420 

228,071 

416.542 

35,756 

25,151 

Corpua  Chriati  (Tex.). . 

.  CaUer . 

....(m) 

1,485,624 

425,740 

756,490 

276,892 

20,501 

Cairo  (Bl.) . . 

,  Citieen . 

...(e) 

000,188 

260,062 

576.520 

40.208 

22,498 

Sunday  edition . 

. (B) 

516,964 

60,452 

388,248 

66,850 

1,414 

Cambridge  (0.) . . 

.  Jeflertonian . 

...(e) 

1,578,648 

204,607 

1,031,047 

196,396 

55,608 

Total . 

. . . .  (me) 

2,002,588 

486,192 

1,144,738 

343,742 

27,010 

Camden  (Ark.) . 

,  Newt . 

...(e) 

646,124 

168,630 

454,602 

22.802 

Timet . 

. (e) 

1,314,742 

425,894 

651,912 

236.292 

044 

Canoneburg  (Pa.) _ 

.  Nolet . 

...(e) 

1,076,437 

107,606 

007,234 

26.427 

35,080 

Cortland  (N.  Y.) . 

,  Standard . 

. (e) 

1,829,324 

335,959 

1,377,677 

73,784 

41,001 

Canton  (0.) . 

.  Rtfotilary . 

...(e) 

5,224,720 

080,084 

3,402,700 

610,494 

221,461 

Ccabocton  (0.) . . 

.  Tribune . 

. (e) 

1.580,460 

293.440 

1,066,408 

180,740 

39.073 

Sunday  edition . . 

...(a) 

868,805 

81,726 

621,580 

165,314 

185 

Covington  (Ky.) . 

.  Kentucky  Pott . 

. (e) 

1,223,362 

33,614 

1,004,122 

185,626 

ToUl . 

..(m) 

6,003,534 

1,071,710 

4.024,370 

775,808 

221,646 

Sunday  edition . 

. (a) 

279,174 

16,730 

191,884 

70,560 

Cape  Girardeau  (Ma) .  Sovtktati  Af  inourian . . 

...(e) 

1,470,840 

203,000 

804,418 

269,010 

14,322 

Total . 

_ (m) 

1,502,536 

50,344 

1,196,006 

256,186 

Carthage  (Ma) . 

.  Prttt . 

...(e) 

807,260 

173,120 

612.610 

77,878 

33,643 

Crookaton  (Mina) _ 

.  Timei . 

. (e) 

724,234 

200,676 

354,732 

22,624 

140,301 

Caeper  (Wya) . 

.  Tribune-Herald . 

.(mm) 

1,521,170 

436,002 

005,772 

82,880 

96,516 

Cuero  (Tex.) . . 

,  Record . 

. (e) 

873,528 

199,082 

614,710 

52,442 

7,3H 

Catekill  (N.  Y.) . 

.  Afoa . 

...(e) 

1,375,818 

168,636 

1,148,182 

69  000 

Sunday  edition . 

. (a) 

166,664 

29,740 

123,356 

12,448 

l.UO 

(Legal  induded  in  local) 

Total . 

_ (m) 

1,040,192 

228,822 

738,066 

64,890 

0,414 

Ceda  Rapida  (la) . . . 

.  Gaaette  &  Republican. 

.  .(m) 

3,036,730 

822,710 

2,644,228 

414,120 

35,672 

Culver  City  (CaL).... 

,  Star  Newt . 

. (e) 

860,846 

108,486 

617,302 

81,858 

53,100 

Centerville  (la) . 

.  lowetian  4  Ciliten _ 

...(e) 

024,518 

241,780 

570.138 

59,444 

44,156 

Cumberland  (Md.) ... 

.  Timet . 

. (e) 

2,969,048 

411,930 

2,458,456 

98,662 

Centralia  (Waeh.).... 

.  Ckrmide . 

...(e) 

1,250,424 

262.880 

004,851 

68,761 

13.023 

Sunday  edition . 

. (a) 

465,207 

33,395 

415,002 

16,810 

Centralia  (HL) . 

.  Sentind . 

...(e) 

1,310,102 

270,354 

037,072 

100,464 

10,402 

Total . 

_ (m) 

3,434,255 

445,325 

2,873.458 

115,472 

Cbambertburg  (Pa).. 

.  PvUie  Opinion . 

...(e) 

1,130,754 

264,376 

875,378 

Cuahing  (Okla) . . 

.  Citieen . 

. (e) 

1,013,964 

274,461 

578,923 

116,900 

Champtifn>UrtMiA(1]L)  Newt’Gatette . 

...(e) 

2,272,256 

370,002 

1,755,264 

121,506 

24,584 

Sunday  edition . 

...(a) 

654,668 

75,054 

546,434 

32,306 

D 

Total . 

..(m) 

2,026,024 

445,056 

2,301,698 

153,002 

24,584 

Chanute  (Kaa) . 

.  TrUmne . 

...(e) 

1,212,074 

267,046 

045,028 

Danbury  (Coim.) .... 

.  Newt . 

. (e) 

2,083,033 

454,580 

2,323.178 

205.275 

(Local  indudm  daaaified  and  legal) 

Danville  (BL) . 

.  Commercial- Newt... 

. (m) 

2.773,599 

608,275 

1,824,536 

295,134 

Charlee  City  (la) .... 

.  Prtee . 

....(e) 

024,024 

103,312 

731,612 

Danville  (Va) . 

.  Regiater . 

947,478 

320,628 

554,988 

67,666 

CliarleatoD  (W.  Va).. 

.  Gaaette . 

. . .  (m) 

3,057,103 

621,586 

1,012,081 

431,193 

91,343 

Sunday  edition . . 

. (a) 

478,758 

29,750 

421,260 

Sunday  edition . 

....(a) 

084,788 

60,552 

787,927 

118,622 

8,687 

Total . 

....(ma) 

1,426,236 

350,378 

976,248 

80,738 

Total . 

...(ma) 

4,041,801 

601,138 

2,700,908 

549,815 

100,030 

Bee . 

. (e) 

1,406,830 

350,238 

1,027,788 

82,432 

(Siarieetan  (B.  C.).... 

.  Ner/a  A  Courier . 

...(m) 

1,641,500 

604,286 

013,136 

134.078 

Davenport  (la) . 

.  Democrat . 

. (e) 

3.102,742 

641,648 

2,228,526 

232,548 

Sunday  edition . 

....(a) 

646,068 

65,156 

519.372 

405,160 

Sunday  edition . . 

. (a) 

830,620 

106,834 

611,954 

111,832 

Total . 

...(ma) 

2,288,468 

650,442 

1,432,508 

530,238 

Total . 

. (m) 

3,033.362 

748,482 

2,840,480 

344,400 

Pott . 

....(e) 

2,516,822 

661,444 

1.646,736 

208,642 

Timet . . 

. (e) 

4,344,600 

821,142 

3.072,650 

450.898 

Charlotte  (N.  C.) . . . . 

.  Newt . 

....(e) 

3,217,207 

468,725 

2,357,043 

310,071 

80,568 

Daytona  Beach  (Fla). 

.  Ntwt-Joumol . 

1,523,340 

344,302 

1,179,038 

Sunday  edition . 

....(a) 

544,067 

56,723 

415,703 

71,898 

553 

Decatur  (Ala) . 

.  Daily . 

810,560 

234.780 

458,780 

Total . 

...(m) 

3,762,174 

515,448 

2,773,736 

391,860 

81,121 

Decatur  (Ind.) . 

.  Democrat . 

. (e) 

771,600 

156,758 

545.664 

31,714 

Charlotte  (N.  C.). ... 

.  Obaerrer . . 

. . .  (ma) 

3,053,222 

078,054 

2,520,448 

450.226 

4,404 

Decatur  (BL) . 

.  HeraU . 

....(me) 

2,203,439 

396,105 

1,496,942 

Charlotteeville  (Va).. 

.  Progrtti . 

....(e) 

1,725,338 

317,848 

1,310,150 

88,340 

Sunday  edition . 

. (a) 

778,977 

82,302 

645,800 

W,675 

CSiailottetown  (P.E.L)  Guardian . 

....(m) 

1,581,638 

704,312 

827,448 

46,744 

3,134 

iLegal  induded  in  total) 

3X^111 

Chattanooga  (Teoa). 

.  Newt . 

....(e) 

3,182,206 

633,085 

2,217,050 

330,271 

Defiance  (0.) . 

.  Creactnl-Aftwa . 

. (e) 

2.203.600 

455,000 

1,610,000 

iolioi 

Tunm . 

....(m) 

2,434,854 

401,240 

1,670,683 

340,196 

13.726 

DeKalbOD) . 

,  Chronidt . 

. (e) 

1,400,002 

201,950 

1,053.008 

3L0I0 

Sunday  edition . 

....(a) 

015,131 

03,404 

704,018 

116,230 

1,470 

Delaware  (0.) . 

.  Gatette . 

. (e) 

1,083,754 

103.354 

780,500 

U.051 

Total . 

. . .  (ma) 

3,340,085 

404,653 

2,374,701 

465,435 

15,196 

Dd  Rio  (Tex.) . 

.  Newt . 

. (e) 

718,559 

125,090 

533,902 

15,010 

Cheboygan  (Mieh.)... 

.  Tribune . 

....(e) 

678,041 

187,704 

480,382 

3,765 

7,000 

DdU(Cala) . 

.  Independent . 

. (e) 

467,180 

152,880 

280.280 

Cbehea  (Mam.) . 

,  Record . 

....(e) 

1,164,688 

77,406 

1,087,282 

Denton  (Tex.) . 

.  Record-CKronidt . 

. (e) 

1,482,614 

186,648 

1,173,018 

*  . 

13.000 

((Taaaifiad  and  legal  induded  in  local) 

Dm  Moinm  (Iowa)... 

.  Regieter . 

2,428,007 

1,165,593 

687,394 

III 

dretokee  (la) . 

.  Ttaim . 

....(e) 

755,146 

147,434 

546,336 

35,154 

26,222 

Sunday  edition . 

. (a) 

1,443,100 

423,460 

742,414 

ti.ni 

Cheeter  (Pa) . 

.  Timm . 

....(e) 

2,874,814 

620,663 

1,752,802 

248,345 

243,014 

Total . 

_ (me) 

3,871.116 

1.589.053 

1,320,808 

i.m 

Cheyenne  (Wya).... 

.  Wyo.  Slate  Tribune-Leadar..(e) 

1,636,051 

386,616 

1,061,486 

128,758 

40,091 

Tribune . . 

. (e) 

4,780,622 

1.258.414 

2,950.924 

lO.IH 

Chilliootbe  (Ma) . . . . 

.  Canditutian  Tribune. . . 

....(e) 

080,304 

248,346 

666,988 

52,920 

21,140 

Dinuba  ((^) . 

.  Senlinei . . 

. (e) 

706,348 

113,088 

41.000 

Chippewa  Falla  (Wia).  HerM  TtUgnm . 

....(e) 

875,302 

246,512 

530.182 

89,608 

Dodge  City  (Kaa). . . 

.  Globe . 

. (•) 

1,924,181 

270,069 

1,292.032 

4.015 

35,H5 

(^MeriHe  (0.) . 

.  HeraU . 

....(e) 

828,310 

172,158 

656,152 

. (e) 

1,034,750 

189,343 

Cbremont  (N.  H.) . . . 

.  Eadi . 

....(e) 

1,182.342 

268,338 

852,150 

52,960 

8,876 

Dothan  (Ala) . 

.  EagU . 

. (a) 

1,115,187 

249,446 

865,741 

47,055 

darinda  (Iowa) . 

.  HeraU  dk  Jawmd . 

....(e) 

504,732 

166.320 

388.704 

15,206 

24,412 

Dover  (0.) . 

.  Reporter . 

. (e) 

1,448,482 

253,050 

172,444 

13.1*5 

darkaburg  (W.  Va).. 

.  Exponent . 

....(m) 

1,568,672 

418,206 

003,930 

00.888 

65,646 

Doaragiac  (Mich.) .... 

.  Newt . 

. (e) 

1,014,048 

162,988 

Suitday  editioo . 

....(a) 

348.208 

62,416 

261,108 

32.522 

2,078 

(Claaaified  indudm  linen) 

Total . 

...(am) 

1,016,880 

470,624 

1,255,128 

123,410 

67,728 

.  TtUgrapk-HtreU  i 

Timet- 

51.415 

Tdaprom . 

....(e) 

1,885.044 

418,208 

1,289.078 

104,370 

73,318 

Journal . 

. (aa) 

2,504,774 

633.066 

1,653.582 

Cbrkfdaki  (MiiL) . 


.(•) 
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Public  FEAR 

and  the 

AIRPLANE 


THIS  IS  THE  SECOND  OF  A 
SERIES  OF  TALKS  WITH 


EDITORS  AND  PUBLISHERS 


Millions  must  fly  on  the  air  transport  lines 
before  thousands  constitute  a  market  for 
private  planes  and  open  a  new  field  for  advertis¬ 
ing.  Aviation  leaders,  anxious  to  see  patronage 
of  the  air  transport  lines  grow  at  a  rate  consist¬ 
ent  with  the  true  facts  of  the  Safety,  Speed  and 
Comfort  afforded  by  such  travel,  have  sought 
to  learn  the  reasons  which  deter  the  general 
public  from  flying.  FARE  and  FEAR  have  been 
advanced  as  the  chief  obstacles.  Reductions  in 
FARES  during  the  past  eighteen  months  have 
met  that  objection,  so  far  as  is  consistent  with 
the  service  offered.  FEAR  remains  as  the  chief 
obstacle, althoughTHIS  FEAR  ISNOTCON- 
SISTENT  WITH  THE  FACTS.  Much  of 
this  fear  has  been  built  up  through  a  miscon¬ 
ception  gained  from  what  people  have  read. 

Let’s  Note  What  Collier’s  Magazine 
Says: 

In  a  recent  survey,  “The  Aviation  Industry  and  Its 
Market”,  prepared  by  Collier’s  Magazine,  we  read; 

’’The  public  has  obtained  a  large  proportion  of 
its  information  on  the  safety  of  flying  from  the 
news  items  of  the  daily  press,  just  as  was  earlier 
the  case  of  the  automotive  industry.  A  crash, 
no  matter  how  little  it  is  really  the  fault  of 
organized  scientific  aviation,  is  of  vastly  more 
news  interest  than  a  non-spectacular  piece  of 
increased  efficiency. 

"For  example;  the  Ford  Efficiency  Air  Tour. 

Dsy  after  day  it  was  carried  out  with  a  regu- 
Isrity  and  precuion  for  which  one  would  compli¬ 
ment  a  group  of  automobile  drivers ;  no  serious 
injunes;  no  serious  crashes.  Properly  presented 
»s  news  it  could  have  been  a  piece  of  stabilizing 
literature. 


"What  happened?  We  took  three  metropoli¬ 
tan  morning  papers  for  a  test.  For  the  first  nine 
days  of  the  tour  the  average  publicity  given  the 
tour  by  each  of  these  papers  was  3.7  inches.  It 
never  made  the  front  page  of  any  of  the  papers. 
Contrasted  with  203  total  inches  published  in 
nine  days  for  the  Ford  Efficiency  Tour  and  an 
average  of  ninth  page  position,  three  crashes 
received  916  inches  of  publicity  and  ail  of  it 
front  page  or  front  page  runover. 

"We  are  not  implying  that  disastrous  crashes 
in  airplanes  are  not  news.  They  are  and  will 
probably  always  continue  to  be  news.  Nor  is  it 
a  suggestion  that  such  real  news  should  be  sup¬ 
pressed  in  order  that  the  aviation  industry  may 
grow  more  rapidly. 

"It  is  intended  to  bring  out  the  fact  that,  in 
the  daily  press,  the  dangerous,  the  audacious, 
the  reckless  side  of  aviation  receives  an  entirely 
undue  emphasis. 

"The  daily  press,  while  it  publishes  substan¬ 
tial  contributions  on  the  constructive  and  devel¬ 
opment  side  of  aviation,  discounts  these  by  the 
overwhelming  amount  of  lethal  news  printed, 
almost  invariably  on  the  front  page,  in  connec¬ 
tion  with  any  aviation  disaster,  however  trivial.  ” 

Here  a  publisher  has  expressed  a  viewpoint 
with  which  those  soliciting  people  to  travel  by 
air  have  long  been  familiar.  Yet  the  impression 
of  danger,  which  is  so  vividly  in  the  public’s 
minds  and  which  keeps  air  lines  from  receiving 
sufficient  income  to  increase  their  budgets  for 
additional  advertising  space  in  newspapers,  is 
not  a  warranted  fear. 

Mail  and  passenger  planes  flying  in  regular 
scheduled  operations  between  197  cities  in  44 
states,  flew  25,750,000  miles  for  each  pass¬ 


enger  fatality  during  the  last  six  months  period 
for  which  the  United  States  Department  of 
Commerce  has  compiled  figures. 

When  the  VESTRIS  Went  Down 

More  mail  was  lost  in  the  sinking  of  the  Steamer 
Vestris  than  has  been  destroyed  during  the  en¬ 
tire  fourteen  years  in  which  the  air  mail  services 
have  been  in  operation.  Less  than  4/iooths  of 
I  percent  of  air  mail  has  been  destroyed.  Mail 
planes  flew  16,000,000  miles  last  year  and 
completed  95  percent  of  the  mileage  scheduled 
by  the  Post  Office  Department. 

The  industry  is  highly  appreciative  of  the 
constructive  work  done  for  aviation  by  pub¬ 
lishers.  But  it  knows  that  much  of  this  con¬ 
structive  endeavor  has  been  made  negative  bv 
over-dramatizing  by  some  publications  of  minor 
airplane  mishaps  on  the  theory  that  an  airplane 
accident  is  still  “the  biggest  story  of  the  day”. 


Complimentary  for  the  personal  use  of  editors! 

The  Aircraft  Year  Book  for  1931 

To  editors  and  publishers  who  want  the  up-to-date 
facts  on  air  transport,  we  will  gladly  send  — 
with  our  compliments — “The  Aircraft  Year 
Book  for  1931",  a  600  page  volume  with  4^0 
illustrations.  This  book  sells  at  book  stores  for 
$6.  It  will  be  sent  free  to  any  editor  or  publisher 
who  writes  personally  for  it. 


Aeronautical  Chamber  of  Commerce  of  America 


10  East  40th  Street 


New  York,  N.  Y. 
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T««al  DnyliJ 

PiiblUlMd  L»«|*  NttiMul 


CItuifiad 


(m)  1,711,027  422,054  1,101,890  06,183  ........  Gainanrille  (FU.) .  Son . (m)  069,607  261,594  465,611  213,314  20, OH 

.  .(■)  531,504  43,988  487,606  .  Galaburg  (U.) . Regiler-Maa . (•)  2,684,372  480,552  2,055,844  38,076  . 

(u)  2,242,621  466,042  1,670,496  96,183  .  GiOUpalii  (0.) .  Tribtmt . (e)  542,010  126,476  378,806  36,638  . 

..(e)  2,018,319  417,382  1,521,102  79,745  .  Oelverton  (Te*.) .  Newe . (m)  2,146,057  558,083  1,108,067  479,907  . 

.(m)  2,141,020  765,800  865, n4  407,050  102,256  Sunday  edition . (•)  678,049  01,759  462,013  124,277  . 

..(■)  729,778  129,948  505,568  94,402  Total . (mi)  2,824,106  649,842  1,570,060  604,184  . 

(m)  2,870,798  895,748  1,371,342  501,452  102,256  Tribune . (e)  2,167,451  648,100  1,127,855  391,496  . 

..(e)  3,713,045  823,515  2,255,834  410,704  222,992  Garden  City  (Kan.) .. .  TtUtram . (e)  648,088  154,476  417,060  72,828  3,724 

.  .(e)  577,164  104,034  407,610  36,400  29,120  Gardner  (Ma«.) .  JVetoe . (e)  1,591,712  204,739  1,233,911  153,062  . 

.  .(a)  161,126  10,850  135,716  14,560  .  Gary  (Ind.) .  Pod-Tribune . (e)  4,426,091  610,529  3,112,605  406,559  296,3M 

(ea)  738,390  114,884  543,326  50.960  29,120  Gastonia  (N.  C.) .  (ToieUe . (e)  1,165,010  270,690  790,160  40,208  63.M2 

.  .(e)  961,100  320,265  576,155  43,120  21,560  Geneva  (N.  Y.) .  Times . (e)  1,449,644  319,928  947,394  131,684  50,633 

Glendale  (CaL) .  ATewt  Press . (e)  3,238,382  556,290  2,191,812  455,378  34,602 

£  GloveraviUelN.  Y.)...  Herald . (m)  1,631,366  988,260  491,414  197,428  54,264 

Leader.RepuUican . 'e)  2,285,150  499,478  1,534,040  198.324  53.266 

.  ,(e)  2,746,198  480,718  2,122,624  105,826  37,030  Grand  Forks  (N.  D.) . .  Herald . (me)  1,593,494  398.790  989,688  125,146  79,870 

..(e)  2,026,888  284,108  1,361.841  358,390  22,549  Sunday  edition . (s)  474,138  48.244  370,916  54,978  . 

.  .(s)  655,920  31,428  404,061  170,431  .  Grand  Haven  (Mich.).  Tribune . (e)  987,336  190,361  689,343  36,967  70,665 

(os)  2,682,808  315,536  1,815,902  528,821  22,549  Grand  IsUnd  (Neb.).  .  /ndependenl . (e)  2,034,886  412,776  1.370,124  205,870  46,116 

(m)  952.588  131,418  730,450  68.782  21,938  Grand  Rapids  (Mich.)  Press . (e)  5.332,292  1,187,102  3,479,223  658,840  7,116 

..(e)  1,946,910  491,442  1,306,802  148,666  .  Grants  .Pass  (Ore.) ... .  Courier . (e)  819,644  166,376  461,356  171,150  20,761 

.  .(e)  304,164  106,400  172,452  19,530  5,782  Great  Bend  (Kan.) ... .  Tribune . (e)  925,918  214,900  649,880  38,668  12,470 

(m)  948,640  253.890  647,486  37,940  9,324  Great  Falls  (Mont) .. .  Tribune . (ms)  3,098,410  613,620  2,148,958  313,264  22.566 

..(s)  268,114  25,606  229,334  11,840  1,834  leader . (e)  1,218,952  563.598  569,828  53,620  31.906 

(ms)  1,216,754  279.496  876,820  48.280  11,158  Greeley  (Cdo.) .  Tribune . (me)  1,695,396  257,589  1,291,973  117,845  28,869 

..(e)  410,858  261,086  89,698  49,098  10.976  Green  Bay  (Wis.) .  Prat-GauUe . (e)  4,105,094  621,936  3.131,926  351,232  . 

..(e)  1,414,756  202.832  1,122,324  40.502  21,098  Greenfield  (Mam.) ....  Recorder . (e)  1,809,360  310,030  1,362,466  136,864  . 

..(e)  4,985.520  581,896  3.523,590  513.324  276.710  (liegal  included  in  local) 

..(e)  750,848  201.558  482.314  66,976  .  Greensboro  (N.  C.) ....  News . (ms)  2,587,546  710,352  1,688.222  188,972  . 

Record . (e)  2,098,266  574,663  1,186,175  337,428  . 

..(e)  469,703  114,082  317,471  16,268  21,882  (Legal  included  in  classified) 

..(e)  677,820  177,954  462,826  33.680  166  Greensburg  (Ind.) .  JVeiee . (e)  1,371,115  156,250  1,194,305  20,560  . 

.  .(e)  2,279,966  499,978  1,546,636  233,352  .  (Legal  included  in  local) 

*1)  Greensburg  (Ta.) .  Review . (m)  2,626,414  366,534  1,862,028  350,546  47,904 

..(e)  3,030,706  468,566  2.233.490  314.650  14,000  Tribune . (e)  2,542,815  378,770  1,810,634  350,546  2,464 

(me)  3,613,694  787,556  2,468,536  324,674  32,928  Greenville  (S.  C.) . News . (m)  1,861,150  505,946  1,202,842  152,382  . 

(ms)  1,677,349  257,138  1,280.783  139,428  Sunday  edition . (s)  642,284  477,084  72,464  92,736  . 

.  (e)  2,851,030  371,728  2,226,140  195,076  58,086  Total . (dm)  2,503,434  983,030  1,275,306  244,098  . 

..(e)  1,810,662  299,684  1,471,960  39.018  .  Piedmont . (e)  2,262,372  539,560  1.538,166  184,646  . 

(me)  3,951.208  678,890  2,722,734  418,012  131,572  (Legal  included  in  local) 

.  .(s)  474,625  37.559  395,332  40,992  742  Greenwood  (S.  C.) ....  Indej-Joumol . (e)  979,786  207,844  684,957  54,635  32.1S0 

(m)  1,862.364  308,042  1,497,188  41,510  15,624 

.  (e)  2,084,376  431,942  l,in.036  409.598  65,800 

.  (s)  418,446  32.284  299,376  86.786  .  . 

(es)  2  502  822  464  226  1  476  412  496  384  65  800  Hackensack  (N.  3.)..,.  Rerpen  Reenine  Record . (e)  3,721,660  412,796  2,776,617  532,247 

.  .(e)  1,359,820  350,294  824,428  172,088  73.020  (Ugal)  includod  in  classified) 

(nm)  1,864,744  343,406  1,173,732  247,786  100,240  Hagerstown  (Md.) - Herald . (m)  2,119,826  442,750  1,406,104  270,972  . 

..(e)  1,696,828  183,344  1,105,482  221,864  3.682  (•)  2.166.404  453,208  1,471,792  241,404  . 

..(e)  2,541,070  463,932  1,774,136  240.870  62,132  Hamilton  (0.) .  Journal . ..(e)  2,313,584  531,552  1,628,942  153,090  . . 

..(§)  327,334  44,030  240,632  42,434  238  . 1,263,598  201,621  873.950  155,659  32, W 

(ea)  2  868,404  507,962  2,014.768  283,304  62.376  Hammond  (Ind.) .  Times . (e)  3,870,490  447,141  2,838,584  371,612  213,151 

Hannibal  (Mo.) .  Ceurier-Poet . (e)  1,560,986  331,786  1,103,942  103,544  21,714 

Lanslotd  (CaL) . Journal . (m)  681,940  166,110  426,146  65.968  23,711 

F  Sentiiul . (e)  605,770  138,978  497,854  65.954  43,154 

..(e)  917,247  214,195  550,830  97.360  54.85*  Hanover  (Pa.) . .Sua . (e)  1,640,338  268,618  1.282.960  88,780  . 

(m)  1,144.542  309.666  666.862  97,720  70,294  HarUngen  (Tea.) .  .Star . (m)  1,428,854  251,860  929,292 

.  (a)  346,472  52,290  279,020  14.238  924  Harrisburg  (DL) . ReeiMer . (e)  804,098  196,821  586,190  13.687  , 

(ms)  1  491,014  361,956  945,882  111,958  71,214  Harrisonburg  (Va.). ...  News-Record . (m)  1,281.527  258,076  911,204  34,TO  77,444 

..(e)  1,412,950  354,550  916,636  69.538  72,226  Hastings  (Nebr.) .  Tribune . (e)  1,518,172  387,728  948.416  182,028  . 

!.(e)  787!863  168,126  582.246  21.328  15.8  63  (Legal  included  in  claesified) 

..(e)  904,554  238,252  595,770  87.310  33,222  Hays  (Kan.) .  ATeice . (e)  764,932  280,000  420,868  34.W  . 

..(e)  1  281.504  244.244  933,702  78,232  25,326  Healdsburg  (Cal.) .  Tribune . (e)  493,052  124.824  844.904  12.^  W.W 

(e)  2  714  264  443  954  2  149  286  121  044  HendeiaonviUe  (N.  C.).  Times- \eim . (e)  648,018  149,100  318,918  14,000  m.W 

;:(e)  8:634:538  822:430  4:309:396  502:712  ::::::::  HerkimmlN.Y.) .  Tdeprom . (e)  1,147,255  255,959  728.431  74.^  «.« 

..(.)  809,974  79,730  632.268  94,976  .  Hibbing  (Minn.) .  Tribune . (e)  1,480.242  278.614  928.900  83.5  0  IW.Jll 

(m)  6  441  512  902.160  4.941.664  897,688  .  Hickory  (N.  C.) . R«ord  . (e)  1,300,180  192,830  997.268  76.352 

.  ^  High  Point  (N.C.)....  Bnlerprise . (e)  1,909,026  878.228  1.428.476  105,322  . . 

.  .(e)  99,814  24,570  44,533  26.068  4.643  Hillsdale  (Mich.) .  (e)  1.080,898  205,271  702.251  127.09  44,W 

.  .(e)  2,383,047  469,348  1,720,714  143.804  49,181  HoldenviUe  (Okla.)  . . .  Newe . (ea)  898,170  179,410  618,872  52.4«  . 

(e)  1,810,970  267.078  1,431.906  86,8.56  25,130  Holland  (Mich.) . Sentinel . (e)  1,261,802  308,770  880,547  **’* 

.  .(e)  691,081  160,706  451.248  12.753  66.374  Hollywood  (CaL) . Citise, . (e)  2,449,983  412,290  1.628.797  375,  » 

.(e)  1,039,269  282,553  719.652  24,725  12.339  . 2.2M.699  317,852  1,632,717  326,1  • 

.  .(e)  963,721  246.240  649.488  13.500  54.493  Hoopeston  (IlL) .  CbroniA-Hereld . (e)  896,494  130,662  726,040  M.9 U  . 

(.)  1.821.359  365.467  863,520  52,206  9.646  HorneU  (N.  Y.) .  Tribune-Times  . (e)  1,544,057  390,779  1.008.805  90.MO 

lines-raaders)  Homestead  (Pa.) .  .Messenger  . (e)  1,426,419  116,929  1,175,888  133,602 

(m)  1,547,112  486,094  866.768  163,562  31.500  Hudson  (N.  Y.) .  Star .  . (m)  1,163.610  219.086  798,084  72.814 

.  (s)  421,848  60,438  303.016  58,142  238  Huntington  (Ind.) .  Herold-Prees . (es)  1,611,736  289.352  1,168,916  108.570 

(ms)  1.968,960  546.532  1,160,784  221,704  31,738  . (“>  1,181,418  45,696  1.023.m  W. 

..(e)  1.550,738  486.570  868.154  163.240  32,802  Huntington  (Pa.) .  New . (e)  1,156.039  289,184  813,120  *  gl'gi 

.  .(e)  5,077,527  927.115  3.518.739  536,123  79,506  Huntington  (W.  Va.)  Herald-Dispatch . (m)  2,503.247  546,250  1,657,323  2M.W 

.  .(e)  1,279,138  255,948  958,960  39,854  24,376  Sunday  edition . (s)  803,413  50,280  678,093  sg  (M 

..(e)  1,203,440  183.288  874,608  106,302  39.242  Total . (ms)  3.306,660  596,530  2,335,416 

..(e)  1,331,591  164,966  783.811  370,808  11.976  ddeertieer . (e)  2,672,875  547,875  1,808,179  2M, 

.(m)  1,337,574  322,651  883.477  131,446  .  Huntsvilla  (Ala.) .  Timet . (e)  903,420  207.284  670,110  ■ 

.  .(e)  1,838,844  322.651  1.349.047  167,146  .  Sunday  edition . (s)  399,686  21,728  371,182  . 

mfied)  Total . (es)  1,303,106  229,012  1,041.292 

(e)  2,019,444  337.952  1,460,966  211,526  .  Huron  fS.  D.) .  Hurcnile . (e)  1,462,643  327,691  921,704  „  jg  m 

Hutchinson  (Kan.)....  Herald  . (m)  1.364,608  422,772  683.858  237.1W  ^  ^ 

.  .(e)  1,768.824  187,850  1,516,643  43.817  20,514  Sunday  edition . (e)  461,594  47,040  331,282  81,14  ^  ^ 

..(e)  1,422,281  275,037  1,022,273  93.800  31,171  ToUl . (me)  1,826,202  470,812  1,015,140  «  lO.Ut 

..te)  2.992.892  906.668  1.673.336  388.584  23,296  . 2.602,568  474,530  1,798,342 


Durham  (N.  C.) . 


Herald . 

Sunday  edition. . 

Total . 

Sun . 

Newe  Tribune. . 
Sunday  edition  . 

Total . 

Herald . 

Banner . 

Sunday  edition  . 

Total . 

Herald-Democrat . 


Duluth  (Minn.) 


Duncan  (Okla.). 


Durango  (Colo.) 


Fairfield  (la.) . 

Fairmont  (W.  Va.) 


FaDa  City  (Neb.)... 
Fayetteville  (N.  C.). 
Fergus  FaDa  (Minn.) . 
Fitcbbiirg  (Mass.)... 
Flint  (Mich.) . 


Fludiing(N.  Y.).... 
Fond  du  Lae  (Wis.). 
FcrtCoUiM  (Cola). 
Ft  Lauderdale  (Fla.) 

Ft  Madison  an.)... 

Ft  Pierce  (Fla.) _ 

Ft.  Scott  (Kan.). . .. 


Ft.  Wayne  (Ind.). . . 

Foatoria  (0.) . 

Framingham  (Maas.) 

Franklin  (Ind.) . 

Frederick  (Md.).... 


Fremont  (0.) . . . 
Fremont  (Neb.). 
Fresno  (CaL)... 


. (e)  1,311,828  257,348  954.394 

. (e)  1,671,222  178,556  1.158,262 

. (e)  1.531,285  271,040  1,162,406 

(Continued  on  page  68) 


Idaho  Falls  (Ida.) .  Poet . 

Independence  (Mo.)  . .  Rnmiaer. 
Indeienlenoe  (Kan.)..  Reporter.. 


Fulterton  (CaL). 


SSSIS':  icsSBSS  ;  £S 
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Manhattan 

RUBBER  ROLLER 


Consultation  trith  ex¬ 
perts  whose  back¬ 
ground  of  eighty 
years’  experience 
working  with  print¬ 
ing  roller  users  is  in¬ 
valuable. 

Send  for  full  infor- 


Satisfaction  guaran¬ 
teed. 


Quality  Printing  with 
Clear  Impressions  without 
Smudging  or  Blurring 


The  PreMman'g 
Friend 

For  j4ny  and  dll 
Types  of  Presses. 
For  Perfect  Printing 
install  Manhattan 
Rubber  Rollers. 


X  HE  phygiral  appearance  of  the  printcnl  sheet — a  fine  quality  of  all  work  coming  from  his  press,  is  what  every 
printer  strives  to  obtain. 

Newspapers  that  are  well  printed  forge  ahead  in  circulation  and  advertising — fine  clear  impressions  will  appear  with¬ 
out  smudging — blurring  or  other  spotty  appearances  when  the  Manhattan  Rubber  Roller  is  installed  on  the  presses. 

Manhattan  Rubber  Rollers  are  so  scientifically  compoundetl  that  you  will  receive  the  best  possible  results  in  color  and 
coverage.  The  best  craftsmen  in  the  profession  today  marvel  at  the  excellence  of  the  work.  Dust  and  lint  do  not  col¬ 
lect  on  their  finely  finished  surface — and  they  are  not  aff  ected  by  frictional  heat. 

THE  MANHATTAN  RUBBER  MEG.  DIVISION 

OF  KAYBKSTOS-MANIIATTAN,  INC. 

MECHANICAL  RUBBER  GOODS 

PASSAIC,  N.  J. 


DISTRIBl'TOKS 


SAM’L  BINGHAM’S  SON  MFC.  CO. 


C'hlraco,  III. 
Clrv,«land.  Ohio 
OrN  Molnm,  Iowa 
Kalamazoo,  MIrh. 
^ioohvlllr,  Tonn. 


Atlanta,  (ia. 
Dotrolt,  MIrh, 
KanHaa  City,  Mo. 
I’ltt«hur||h,  Pa. 
Dallaa,  Tex. 


Indlanapnila,  Ind. 
Mlnnrapolla,  Minn. 

Mt.  I.OUU.  Mo. 
SprlnsHrld,  Ohio 
Clnrlnnutl,  Ohio 

FRANK  A.  REPPENIIAGEN 

33»  Oak  Strrrt,  Buffalo,  N,  Y. 


GODFREY  ROLLER  COMPANY 

2II-SIS-ZI5  No.  Camar  St., 
I'hlladriphia,  Pa. 
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Iowa  City  (la.) .  Prm^Uittn. . 

Iran  Mouotain  (Mich.)  Ntm . 

Irooton  (O.) .  TVitimc . 

Sonday  aditioD. 


. (e)  1.786.498  838,080  1,280,006 

. (e)  1,490,082  284,928  1,079,358 

. (a)  1,106,406  270,396  686,798 

. (a)  221,620  22,078  174,104 

. (aa)  1,328,026  294,474  860,902 

. (a)  1,755,348  252,525  1,446,617 

(]>(al  rate  included  in  claaified) 

. (e)  2,865,490  391,790  2,141,020 


127,626  39,886  Uwiaton  (Me.) . . . . 

97,006  29,610 

97.832  51,380  Lewkton  ada.).... 

20.832  4,606  Lewiatown  (Mont). 

118,664  55,986  Lewiatown  (Fa.) .. . 

67,305  . 

Lexington  (Ky.). . . 

307,968  24.722 


Sun . (m) 

(Legal  included  in  local) 

Tribune . (m) 

Democrat-Newa . (ma) 

SttUintl . (e) 

(Legal  included  in  claaaified) 

Herald . (m) 

Sunday  edition . (a) 

Total . (ma) 

Laodar . (e) 

Sunday  edition . (a) 

Total . (a) 

Seat . (e) 

Courier . (a) 

Timet . (e) 

Tranteripl . (a) 

Arkaniat  Democrat . (e) 

Sunday  edition . (a) 

Total . (a) 

Arkanaaa  Gaiette . (m) 

Sunday  edition . (a) 

Total . (ma) 

VnionSun  A  Journal . (e) 

Herald . (a) 

Pharoi-  Tribune . (e) 

Prea . (ma) 

Preu-THegram . (a) 

Sun . (m) 

Sunday  edition . (a) 

Total . (ma) 

Record . (e) 

Star . (e) 

Newt . (e) 

Jourral . (e) 

Courier-Citixen  &  Leader,  (me) 

Sunday  Telegram . (a) 

Avalanche . (m) 

Sunday  edition . (a) 

Total . (ma) 

Newt . >) 

Newt . (e) 

Sunday  edition . (a) 

Total . (a) 

Item . (e) 

TtUgram-  Nevn . (e) 

Sunday  edition . (a) 

Total . (a) 


Ironwood  (Mich.) . Olobt. 


Jountal-Newi. 


Jackoon  (Mich.) . Cituan  Patriot . (e)  3.628,286  658,154  2,633,225 

Sunday  edition . (a)  662,194  58,464  622,763 

Total . (a)  4,290,480  716,618  3,165,978 

iaeluoo  (Miaa.) . Clarioo  Ledga . (m)  1,807,012  297,324  1,066,036 

Sunday  edition . (a)  524,663  57,388  395,809 

Total . (na)  2,331,666  354,712  1,460,845 

Newt . (a)  2,405,116  539,322  1,493.828 

Jameatowa(N.Y.)....  daumal . (a)  3,320,123  477,932  2,513.956 

(Total  induda  22,498  lina  —  local  readea) 

Peat . (m)  2,967,529  392,487  2,209,248 

Jameatown(N.  D.)....  Sun . (a)  958,497  252,539  682,934 

Janavilla  (Wia.) . OaeetU . (a)  2,641,943  500,923  1,775,242 

Jeanette  (Fa.) .  Neuie-Diipatek . (a)  1,045,066  167,326  796.326 

JeSeracoCity  (Mou)...  Capital-Newa . (m)  1,072,776  200,914  678,996 

Poet-Tribune . (e)  1,334,457  330,183  824,719 

Sunday  edition . (a)  123,302  6,374  100,884 

(Note:  Sunday  linage  report  for  May-June  only) 

JeraeyCity  (N.  J.)....  Jaraay  Joumai . (e)  3,177,387  1,025,105  1,410,829 

JohnaaoC%(Taoii.)..  Chronicle  AStaO-^ewa.. (me)  1,237,644  306,180  800,730 

Sunday  editioo . (a)  656,136  48,720  465,836 

Total . (a)  1,793,680  354.900  1,266,566 

Johnatown  (Pa.) .  Trihune . (e)  4,880,680  689,836  3,828,510 

Joliet  (lU.) .  Uerold-Neu* . (a)  4,535,468  545,776  3,339,798 

Jonaboro  (Art) . Sun . (e)  906,762  172,004  634,382 

Tribune . (a)  825,839  187,740  603,037 

Joplin  (Ma) . Globe . (m)  1,694,196  521,402  958,762 

Sunday  edition . (a)  543,914  50,358  397,922 

Total . (mi)  2,238,010  571,760  1,356,684 

Stwe-Herald . (e)  1,955,166  574,462  1,112,972 


Lima  (0.) . 

Unooln  (DL) . 

Little  Falla  (N.  Y.). 
Little  Falla  (Minn.) 
Little  Rook  (Ark).. 


Lockport  (N.  Y.). 

Logan  (Utah) . 

Loganaport  (Ind.). 


Long  Branch  (N.  J.) 
Long  Inland  (N.  Y.) 
Longview  (Waah.).. 

Lorain  (0.) . 

Lowell  (Maa.) . 


Lubbock  (Tex.). 


Ludington  (Mich.) 


. (e)  4,525,724  680,428  3,415,692  ^.604  . 

. (a)  876,760  117,880  669,312  89,558  . 

....(a)  6,402,474  798,308  4,085,004  519,162  . 

....(a)  2,494,244  335,766  1,613,206  545,272  . 

. (e)  1,898,302  401,702  1,413,552  83,048  . 

(Legal  included  in  local) 

. (e)  800,408  152,936  586,698  60,774  . 

. (e)  3,281,853  467,670  2,405,495  383.726  24,962 

. (e)  1,325,484  358,652  836,136  103,054  27,642 

. (e)  1,398,509  282,884  1,040,151  75,474  . 

. (e)  1,191,642  181,272  547,605  44,613  418,152 

. (e)  547,274  162,876  336,658  8,512  39,228 

. (a)  224,798  26,628  193,410  4,760  . 

....(a)  772,072  189,504  530,068  13,272  39,228 

. (e)  2,700,194  480,144  1,960,658  167,846  91,546 

. (e)  724,598  218,358  484,330  21,910  . 

(Legal  included  in  local) 

. (e)  1,045,118  140,728  862,302  32,550  9,538 

. (e)  2,103,248  437,654  1,499,218  166,376  . 

(Legal  included  in  local) 


Kalamaaco  (Miot). 


Oatetle . 

Sunday  editioo. 

Total . 

JCaaan . 

Santuul . 


Kendallville  (Ind.) . 
Kenoeha  (Wio.)... 

Keokuk  (la.) . 

Kewanee  (IlL).... 
Key  Weet  (Fla.).. 
Kingaport  (Tana.). 


NeunSun . 

Afeuu . 

Gate  City . 

Star-Courier . . . 

Citiren . 

Tiaiea . 

Sunday  edition. 

Total . 

Leader . 

Free  Preet _ 


Macon  (Ga.) . Telegraph . (m)  1,939,385  578,876  1,173,064 

Sunday  edition . (a)  648,908  59,267  513,359 

Total . (ma)  2,588,293  638,143  1,686,423 

Nevet . (e)  648,908  59,267  513,359 

Macon  (Mo.) .  ChronicU  Herald . (e)  702.954  192.374  425,572 

.Madiaon  (Wh.) . CapUal-Timet . (e)  2,551,150  375,424  1,719,081 

Sunday  edition . (a)  548,039  28,595  455,462 

Total . (ea)  3,099,189  408,003  2,174,543 

StateJournal . (ea)  3,712,058  601,566  2,670,780 

Madiaonville  (Ky.). . . .  Meteenger . (e)  853,944  345,072  456,456 

Malone  (N.Y.) .  Telegram . (e)  1,312,262  240,544  971,068 

Manhattan  (Kan.)....  Chronicle . (ma)  1,382,220  212,926  1,110,970 

Mercury . (e)  1,382,220  212.926  1,110,970 

Manitowoc  (Wia.) .  Herald-Neut . (e)  1,889,510  347,312  1,434.132 

Mankato  (Mina) . Pru  Preet . (e)  2,033,864  458,430  1,440,796 

Manalield  (0.) .  Sewt . (e)  2,448,978  510,188  1,684,410 

Sunday  edition . (a)  501,340  41,552  409.388 

Total . (ea)  2.950.318  551.740  2,093.7M 

MarietU(0.) .  Ttmei . (e)  1,716,631  337.372  1,134,135 

Sunday  edition . (a)  138,222  5,628  107,912 

Total . (aa,  1,854,853  343,000  1,242,047 

Marinette  (Wia.) .  Star  EagU . (e)  1,146,127  219,048  875,950 

Marion  (Ind.) . Leader-Tribune . (m)  1,565,004  387,058  991,690 

Sunday  edition....; . (a)  874,580  67,508  707,308 

Total . (ma)  2,439,584  454,566  1,698,998 

ChronicU . (e)  2,074,620  402,654  1,482,992 

Marion  (lU.) . Republican . (e)  650,062  184,786  405,216 

Marion  (0.) .  Star . (e)  3,253,838  505,372  2,380.042 

Marquette  (Mich.) _ Mining  Journal . (m)  2,078,454  372,484  1,519,112 

MarahaU(Mo.) .  Democrat  Sevt . (e)  1,059,670  197,020  822,684 

Marahfield  (Ore.) . Coot  Bay  Timet . (e)  1,010,562  246,764  667,394 

(Claaaified  includee  readera) 

Marahfield  (Wia.) .  Newt  Herald . (e)  1,256,766  231,091  939.270 

(Claaaified  indudea  reader!) 

Martinaburg  (W.  Va.) .  Journal . (e)  1,567,454  254,478  1,254,141 

Martina  Ferry  (0.)....  Timet . (e)  1,659,824  124,770  1,435,308 

MaryavUle  (CaL) .  Appeal-Democrat . (e)  1,560.132  315,378  858,186 

MaryaviUe  (0.) .  Tribune . (e)  544,306  109,732  416,472 

MaryviUe  (Mo.) . foruai . (e)  986,902  199,906  614,054 

Maaon  City  (la.) .  GloU-GazeUe . (e)  2,888,676  523.642  2,069,942 

MaaaiUon(0.) . Independent . (e)  2,428,160  348,838  2,042,712 

MattoondU.) . JoumaLGateUe . (e)  1,102,668  246,120  712,986 

Maueh  Chunk  (Po.)...  Timet-Newt . (e)  1,121,621  168,868  848,352 

Mayfidd(Ky.) . Meteenger . (e)  1,149,863  216,188  931,560 

(Legal  included  in  local) 

McAleatev  (Okla.) .  Newt-Capital . (e)  949,452  220,892  687.876 

Sunday  edition . (a)  101,094  18,732  73.808 

Total . («e)  1,050,546  239,624  761.684 

(Continued  on  page  70) 


Kingaton  (N.  Y.) 
Kinaton  (N.  C.).. 


Kirkaville  (Ma). 
KokooM  (Ind.). 


Bxpreu. 

Tribune. 


UCroaae  (Wk.) .  Tribune  A  Leader- Prett....{e)  2.136.606  528,602  1,462,264  145,7404  . 

Sunday  edition . (a)  427,304  65,124  326,536  35,644  . 

Total . (ea)  2,563,910  593.726  1,788,800  181,384  . 

Lafayette  (Ind.) . Journal  and  Courier . (me)  2,580.480  434,812  1,810,998  287,840  46,830 

La  Grande  (Ore.) . Obtener . (e)  1,346,296  241,472  1,030,148  74,676  . 

(Legal  included  in  claaaified) 

LaGrange(Oa) .  Ntwe . (e)  880,322  193,252  638,680  23,400  25,090 

Sunday  edition . (a)  132.054  34,320  93,834  3,000  . 

Total . (ee)  1,012,386  227,572  732,514  27,300  25,090 

LaJunU(Cola) .  Democrat . (e)  772,954  247,254  494,536  23,520  7,644 

Lakeland  (Fla) . Ledger  A  Star-Telegram.... (t)  1,259,006  237,860  885,808  94,010  41,328 

Sunday  edition . (a)  461,174  7,280  408,912  44,786  196 

Total . (ee)  1,720,180  245,140  1,294,720  138,796  41,524 

Lamar  (Cola) .  Newt . (e)  796,698  172,802  594,314  22,582  7,000 

Lancaater  (0.) .  BagU . (e)  1,391,376  294,042  925.736  171,598  . 

Lancaater  (Pa) .  JVew £n Intelligmioer. . (me)  3,127,917  834,997  1  784,251  450,476  58,193 

Sunday  edition . (a)  292,334  14,472  191,354  86,509  . 

LanadalelPa) .  Nordt  Penn  Reporter . (e)  993,595  126,363  727,887  127.008  12,337 

Lana(ord(Pa) .  Record . (e)  918,679  162,995  750,589  5.095  . 

Lanaing  (Mich.) . Capital  Neva . (e)  1,486,881  258,681  958,227  183.733  86,240 

StateJournal . (e)  5,284,650  749,266  3,989,958  520,282  25,144 

LaPorteUnd.) . Benld-Argut . (e)  1,639.470  303,254  1,217,496  68,236  50,484 

Laramie  (Wya) . RepuUican-Boomerang . (e)  1,209,227  209,319  893.074  40,684  66,150 

La  Salle  (lU.) .  Pett-Ttibunt . (e)  1,674,988  284,844  1,325,884  47,866  16,394 

Lea  V(«aa  (Nev.) . Retiew-Joumal . (e)  1.159.522  227,668  728,672  166.586  36,696 

Uwrence  (Maoa) . Ea^ . (m)  2,323,356  644,811  1,390,100  263,240  25,205 

Tribune . (e)  2,990,643  644,811  2,071,707  263,240  10,885 

Lawrence  dfaa) . Journal-World . (e)  1,936,816  340,956  1.595,860  . 

(Claaaified  and  legal  included  in  local) 

Leavenworth  (Kaa)...  Timet . (e)  1,430,600  263,802  961,310  168,514  36,974 

Sunday  editioo . (a)  370,872  41,316  275,810  52,886  860 

Total . (»)  1,801,472  305.118  1,237,120  221,400  37,834 

Lebanon  (Pa) .  Ntwt-Timtt . (e)  2,076,396  523,180  1,339,674  144,200  69,342 
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Autumn  Linage  in  PENNSYLVANIA 
Eminently  “Worth-While  ’—and  Why ! 


That  old  business  slogan  so  popular  a  decade  ago — “Back 
to  Normalcy!”— could  appropriately  be  applied  to  many  sections 
of  the  busy  Keystone  State. 

For — if  not  already  there— economic  improvement  rapidly 
is  shaping  up  in  that  desired  direction,  according  to  Autumn 
trade  reports  on  general  business  activity  in  many  Pennsylvania 
production  lines. 

Plants  manufacturing  leather  shoes  and  paper  show  increased 
output.  School  openings  have  greatly  stimulated  the  sale  of 
Children’s  clothing  by  retailers,  and  there  is  a  marked  wholesale 
demand  for  general  merchandise  at  steadier  prices.  Raw  materials 
and  finished  products  continue  to  improve  in  sales  volume. 
Mining  and  textile  employment  rolls  are  increasing.  All  of 
which  is  tending  to  increase  the  Commonwealth’s  purchasing 
power,  via  the  pocketbooks  of  its  workers. 

And  so  it  is  but  natural  that  like  old  friends  and  old  songs, 
in  this  ceise  old  slogans  should  be  favorites  with  the  national 
advertiser.  At  least,  the  one  given  above  should  sound  mighty 
encouraging  to  him  in  relation  to  his  Keystone  Autumn  linage. 

The  national  advertiser’s  old,  tried  and  true  friends — the 
newspapers  of  Pennsylvania — are  doing  more  to  make  that  old 
business  rallying  cry  good  in  an  advertising  sense,  than  all  other 
methods  combined.  Write  these  papers  for  first-hand  facts  on 
local  or  other  conditions.  Inquiries  received  at  their  offices  will 
receive  return-mail  answers — from  any  or  all  of  these  2 1 
important  Keystone  cities: 


2.S00  10.000 

Circulation  linea  lines 


•♦Allentown  Cal! . (M)  J7,807  .12  .12 


•♦Allentown  CaU  . (S)  29.397  .12  .12 


ttBeaver  Falla  News  Tribune..  (E)  8.610  .04  .04 


tBethlehem  Globe  Timea . (E)  16,071  .07  .07 


♦•Chester  Times  . (E)  21,729  .09  .08 


tfCoateeville  Record . (E)  6,809  .04  .035 


♦♦Connellsville  Courier . (E)  7,367  .05  .05 


♦♦Easton  Express. 


.(E)  34.993  .12  .12 


♦♦Erie  Times  . (E)  33.695  .  09  .09 


ttCreensburg  Review-Tribune.  (EM)  13,911  .06  .06 


ttHazleton  Plain  Speaker . (E) 


tfHazIeton  Standard-Sentinel .. (M) 


21,644  .08  .07 


ttL.cbanon  News  Times . (E)  11,112  .05  .05 


♦♦Mount  Carmel  Item . (E)  5,785  .04  .04 


ttOil  City  Derrick . (M)  9.277  .05  .05 


♦♦Scranton  Times- 


.(E)  49,277  .15  .14 


♦♦Sharon  Herald . (E)  7,555  .04  .04 


♦♦Washington  Observer  and 

Reporter  . (ME)  16,406  .  06  .  06 


•♦West  Chester  Local  News..(E)  11,396  .05  .05 


♦♦Wilkes-Barre  Times  Leader..  (E)  29,576  .07  .07 


ttWilliamsport  Sun  and 

Gazette  &  Bulletin _ (M&E)  27,619  .10  .10 


ttYork  Dispatch . (E)  22.018  .07  .07 


♦♦A.B.C.  Publishers'  Statement.  April  1,  1931. 


tCovernment  Statement,  Oct.  1,  1930. 


ttCovernment  Statement,  April  1,  1931. 
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(Continued  from  page  68) 


Mi>l(II«(o«n(S.  Y.). 
MUfard(MiiL) .... 


Milwaukee  (Wii.) . 


TimuHmU  . (e)  2.137.237 

.  Nm . (e)  1.153.411 

(lecel  included  in  local) 

.  HrrM  A  Smniaetvotl . (e)  1.243.906 

Sunday  edition . (i)  439.600 

Total . (ea)  1.683.506 

.  ItfpuUican . (e)  1.536.793 

(Lecal  indudea  readen) 


186.628  . 

82.112  . 

268.740  . 

417.368  29.302 


Moline  (DL).... 
Mooeaaen  (Pa.). 
Monmouth  (lU.) 
Monroe  (Mich.) 
Monroe  (La.).. . 


Monroe  (Wia.) . 

Monrovia  (CaL) . 

Monterey  (CaL) . 

Montcomery  (Ala.) . . 
Moorhead  (Minn.)  . . 
Morgantown  (W.  Va.) 

Morrietown  (N.  J.) . . . 


Moeoow  (Ida.) . 

Moultrie  (Qa.) . 

Moundaville  (W.  Va.). 
Mount  Carmel  (Pa.) 

Ml  Vernon  (O.) . 

ML  Vernon  (Waah.).. 
Ml  Vernon  (I  L) . 


Preee  . 

. (e) 

1.396.486 

269.416 

973.560 

153,510 

Sunday  edition  . 

. (a) 

523,740 

37,716 

413.350 

72,674 

Total . 

. (ea) 

1.920,236 

307.132 

1,386,910 

226,184 

Ditpalck  . 

. (e) 

3,528.196 

507,864 

2,749.236 

253,610 

17,486 

Independent . 

. (e) 

1.471.118 

225,585 

1,191,685 

22,192 

31.656 

Renev  Atlat . . . 

. (e) 

1,142,010 

238,912 

720.630 

154,322 

28,146 

Newt . 

2.010.848 

258,888 

1,492,848 

122,514 

136.598 

World. . 

. (m) 

1,269.321 

348.584 

772.094 

145,591 

3,052 

Sunday  edition . 

. (a) 

394,943 

29,947 

323.525 

40,912 

559 

Total . 

. . .  (m) 

1.664.264 

378.531 

1,095,619 

186,503 

3,611 

NewtSlar . 

. (e) 

1,490,149 

355.327 

937,193 

135,669 

61,960 

Timea . 

. (e) 

1,064.847 

188.895 

644,875 

190,281 

40,796 

Newe~Poei . 

. (e) 

986.144 

160,824 

715,686 

56,238 

53,396 

.  Pminenia  Hertdd . . . . 

. (e) 

2,125,502 

230.804 

1,137.276 

194,516 

562,906 

Advertiaer . 

—  (me) 

1,969.786 

504,154 

1,290,184 

175,448 

Newt . 

. (e) 

42,434 

11,128 

31,306  . 

Dominion  Newa . 

. (m) 

1.281,742 

283,234 

849,632 

98,994 

49,882 

Poet . 

. (e) 

1,476,874 

290.878 

1,032,794 

86,044 

67,158 

. (e) 

2,126,789 

289.135 

1,837,654 

Record  . 

. (e) 

2,161,572 

384,622 

1,581,552 

139,006 

56,392 

.  Star-Mirror . 

. (e) 

769,603 

142,506 

510,216 

95,210 

21,672 

Obtereer . 

. (e) 

874,622 

134,554 

691,614 

48.314 

140 

JeunuU . 

632.394 

124,292 

405,482 

54,460 

48,160 

Item .  .  . . 

1,378.651 

271.754 

1,038,385 

68,512 

.  Banner . 

. (e) 

744,912 

85,960 

603,792 

31,066 

24,094 

.  Herald . 

. (e) 

863,338 

171,402 

579,082 

86,268 

26,586 

Reirimer-Sewt . 

. (e) 

1,185,268 

267,638 

815,472 

102,158 

(Legal  included  in  olaaiified) 


Ml  Vernon  (0.) 

RefmlHcan- Newt  ... 

. (e)  1,201,550 

(Legal  included  in  local) 

252,252 

Muncie  (Ind.) . 

Star . 

2,066,890 

497,294 

Sunday  edition . 

. (a) 

536,312 

57,456 

Total . 

. (me) 

2,603,202 

554,750 

Murphysboro  (lU.) 

/ndependent . 

. (e) 

783,902 

218,512 

Muncatine  (U.)  .  ■ 

Midwetl  fret  Preai  . 

. (e) 

736.036 

28,084 

Journal  A  Newt  Tribune,  (e) 

1,517,572 

378,112 

Muokegon  (Mich.). . 

. .  CknnuU 

(e) 

3,582,502 

545,594 

Muakogee  (Okla.). .. 

. .  Fboenii . 

(m) 

1,320,228 

458.286 

Sunday  edition . 

. (a) 

396,816 

63.374 

Total . 

1,717,044 

521,660 

Timet- Demaeral . 

.  1,635,679 

522,858 

Paduoah  (Ky.) .  .S'un-Doaorrol . (e) 

Sunday  edition . (a) 

Total . (ea) 

Paineaville  (0.) .  TeUtmph . (e) 

PaUtka(FU.) .  Stm . (e) 

Palentine  (>la.) .  Herald . (e) 

Palo  Alto  (Cal.) .  T'lmee . (e) 

Paria(Ill.) . Beaoon-Newa . (m) 

Paria  (Tea.) .  Newa . (me) 


(Legal  included  in  claaaified) 


Parkeraburg  (W.  Va.)..  Newa 


Paaadena  (Cal ) .  Poet 


Newa . 

1,018,500 

Seniinel . 

. (e) 

2,729,392 

Sun . 

. (ea) 

1,629,838 

Pott  . 

. (e) 

2,845,178 

Star-Meve . 

. (e) 

4,490,231 

Cuy 

Paper 

PuW'iatiad 

Ubage 

M 

Natiea^ 

Local 

ClasaMod 

Ugal 

Gly 

Paper 

PoblislMJ 

1  Uaage 

NaliM^ 

Local 

QaatifitJ 

U|il 

McCook  (Neb.) . 

Oatetit . 

. (e) 

755,006 

217,910 

537,096 

11,274 

1,385 

Newton  (Kan.) . 

Republican . 

. (a) 

1.299,282 

191,980 

1,042,482 

42,672 

a.m 

McKeeaport  (Pa.) . 

,  Newt . 

. (e) 

4,828,404 

369,138 

4,225,120 

152,264 

81,882 

.NewYork(N.  Y.).... 

Jewiik  Forward. . . . 

. (e) 

2,001.308 

1.126,371 

584.637 

290.300 

MeadviUe  (Pk.) . 

,  Tribune-Republican . . 

_ (me) 

2,323,415 

316,865 

1.903,876 

63,164 

39,510 

Nilea  CHy  (MonL) .... 

Star . 

. (e) 

764,022 

224,084 

500,094 

35.182 

4.W 

Mechanicaburg  (0.) . . , 

.  Tettfram . 

. (e) 

840,000 

476,000 

364,000 

152,880 

7,280 

Sundav  edition . 

. (a) 

264,572 

31,976 

216,202 

10,444 

5.NII 

Medford  (Maaa.) . 

.  Mercury . 

. (e) 

1,226,260 

166,600 

706.230 

247,870 

105.560 

Total . 

. (ea) 

1,028,594 

256,060 

716,296 

45,626 

lO.tll 

Medford  (Ore.) . 

.  Mad  Tribune . 

1,799,812 

370,552 

1,160,642 

209,692 

58,926 

NUea  (Mich.) . 

Star . 

. (e) 

1,139,110 

168,602 

849,982 

52,402 

M.Ut 

. . (e) 

1.071.119 

279.230 

770,378 

21,511 

Norfott  (Nebr.) . 

Newt . 

. (e) 

1.339,212 

337.876 

801.858 

184.718 

Mexico  (Ma) . 

.  iMder . 

. (e) 

813.424 

215,558 

526,288 

23,180 

48,398 

Norfolk  (Va) . 

Ijedter-Diipatek _ 

. (e) 

4,761.708 

872,424 

3.295.330 

442,652 

151  .W 

Miami  fTla.) . 

.  Herald . 

3.887,485 

982.359 

2,008,846 

865,494 

24,486 

Virginian-Pilot . 

. (m) 

2,975,910 

538,692 

2,087,764 

192.038 

157,111 

Sunday  edition . 

. (a) 

1,428,147 

139,524 

1,036,399 

251,804 

420 

Sunday  edition . 

. (a) 

1,762.366 

124,600 

1,528,926 

103.614 

2«.lll 

Total . 

_ (bm) 

5.315,632 

1,121,883 

3,045,245 

1,117,298 

24,906 

Total . 

4,762.366 

663.292 

3.616,690 

295,652 

18t.7S 

Newt . 

. (e) 

3,175,995 

511,036 

1,898,006 

744,192 

22.761 

.Norman  (Okla) . 

Traneeript . 

. (e) 

578,942 

127,512 

381,430 

53.508 

It.SM 

Sunday  edition . 

. (a) 

892.319 

96,214 

599.483 

196,122 

500 

Sunday  edition . 

. (a) 

247,506 

16,786 

216,846 

13.832 

Total . 

. (ea) 

4,068.314 

607,250 

2,497,489 

940,314 

23,261 

Total . 

. (ea) 

826.448 

144,298 

598,276 

67.340 

14.514 

Miami  . 

.  NeM^Reeord . 

. (ea) 

1.071,658 

222,628 

727,932 

39.830 

67.536 

Norristown  (Pa,). . 

Timee-Herald . 

. (e) 

2,601,590 

397,328 

1,880,695 

226,542 

•7.l» 

Michigan  City  (Ind.). 

.  DitpaUk . 

. (e) 

609,367 

132,426 

382,571 

36.099 

58,271 

Norton  (Kan.) . 

Tfle^am . 

. (e) 

410,426 

134,785 

239,638 

20,265 

15.7H 

Newt . 

. (e) 

1,292.284 

271.418 

891,478 

86.884 

42,504 

Norwalk  (Conn.) . 

Hour . 

. (e) 

2,118.315 

365,897 

1,615,169 

115,738 

11,511 

Middletown  (0.) - 

.  Journal . 

. (e) 

2,108,568 

385,980 

1,455,258 

252.812 

14,518 

Norwich  (N.  Y.) . 

S«n . 

. (e) 

1,038,568 

248,624 

711,774 

38,662 

34.W 

Newa-Sicnal . 

_ (me) 

1,895.514 

293,836 

1,311,366 

258,938 

31.374 

No.Tonawanda  (N.  Y.) 

Newt . 

. (e) 

1,344.759 

216,718 

971,292 

113.004 

43.745 

(356.644  linea  automotive,  169,393  linea  financial  included  in  total) 
lay  Eagle . (a)  113,704  .  92,826 


Nacogdochea  (Tea)  . 

SrfUttiW  . 

. (e) 

1.012,312 

198,804 

740.460 

55,118 

18,130 

Napa(CaL) . 

Reguter . 

. (e) 

2.149,364 

198,982 

1,248,674 

175,280 

143,220 

Nevada  (la) . 

Journal . 

. (e) 

558,464 

152,403 

342,821 

43,451 

19,789 

Newark  (0.) . 

Aduooate . 

. (e) 

2,358,768 

427,663 

1,634,957 

239.260 

56,798 

Newa^k  (N.  J.) . 

Ledger  . 

1,616,557 

188,508 

1,017,765 

184,526 

125,759 

Sunday  edition . 

. (a) 

536,795 

26,027 

455,734 

60,336 

4,698 

Total . 

. (me) 

2.053.352 

214,535 

1,473,499 

234,862 

130,457 

Newt  . 

. (e) 

9.331,648  2,407,404 

5,262,976 

1,661,268 

Star-Baje  . 

. (e) 

4,132,884 

652,470 

2,946,468 

337,246 

196,700 

New  Bern  (N.  C.)  . 

New  Bcrnian . 

. (me) 

593,206 

220.330 

372,876 

Sun-Journal . 

. (e) 

590,898 

221,312 

369,586 

New  Britain  (Cana) . . 

Record . 

. (e) 

1,395,380 

239,106 

1,017.062 

120,418 

18,794 

Newburgh-Beaoan(N.Y.)  Newt . 

. (e) 

2,627,688 

551.824 

1,822,464 

207.536 

45,864 

Newburyport  (Maaa).. 

Newt  . 

. (e) 

1.272,050 

381,615 

706,223 

184,212 

New  Caatle  (Ind.) 

Ceurier-Timet . 

. (e) 

1,095,920 

235,424 

742,602 

78.834 

39,060 

New  Haven  (Cona) 

Journal-Courier _ 

. (m) 

2,806,022 

473,766 

1,965,890 

215,996 

150,370 

New  Kenaington  (Pa.) 

Diepatck  . 

. (e) 

2,545,858 

190,985 

2,217.983 

136,890 

New  London  (Conn.). . 

Day  . 

. (e) 

2,309,118 

572,306 

1,488,578 

248,234 

New  Philadelphia  (0.) 

Tiwue . 

. (e) 

1,370,922 

283,122 

952,560 

135.254 

(Legal  induded  in  local) 

Newport  (R.  L) . 

Newt . 

. (e) 

3.107.033 

351,389 

2,647,816 

107,828 

(Legal  induded  in  local) 

Newport  Newa  (Va) . . 

Praaa . 

. (m) 

2,093,767 

619,409 

1.319.478 

147,908 

6,972 

Sunday  edition 

. (a) 

749,529 

61,489 

660,000 

24,400 

3,640 

Total . 

. (ma) 

2,843,296 

680,898 

1,979,478 

172.308 

10,612 

Timet-Herold . . 

. (e) 

3,191,767 

680.898 

2,328.056 

175,658 

7,014 

Newton  (la) . 

Newt . 

. (e) 

1,331.712 

218,442 

974,372 

92,540 

48,468 

Pateraon  (N.  J.) . Call . 

Netn . 

Pawhuaka  (Okla.) . Jounal-Capilal. 

Pawtucket  (R.  I.) .  Time* . 

Pekin  (III.) .  T’lmee . 

Pendleton  (Ore.) .  Bad  Oregonian. 


Total . 

\em . 

Peteraburg  (Va.) .  Projreet-/nder. . 

Sunday  edition. 

Total . 

Petoakey  (Mioh.) .  .Vein . 

Phoeniiville  (Pa.) . AepuUimn . 

Pittaburg  (Kan.) . Sun . 


Pittafield  (Maoa.) . Eogie . . 

Plainfield  (K.  J.) .  Covritr  Newt. 

Plainview  (Tea.) .  Herald . 


Total. 

Plyu.outh  (Ind.) .  Hihd . . . . 

Pocatello  (Ida.) .  Triburu. 


Ponca  City  (Okla.) ... .  Newt. 


Total. 

Pontiac  (III.) . Leader . . , 

Pontiac  (Mich.) .  Preea. . . 


...(a) 

113,704 

...(e) 

2.816,834 

536,173 

..(•n) 

3.557.528 

625,602 

..(e) 

4,424,038 

745,124 

..(e) 

960,780 

220,973 

a  . .  (e) 

4,169,137 

688,779 

...(e) 

1,119,860 

135,548 

...(e) 

1,316,722 

266,154 

..(m) 

1,215,746 

369,712 

...(a) 

484,218 

34,692 

.(ma) 

3.696,964 

404,404 

...(e) 

1,568,742 

368,200 

...(e) 

1,872,108 

321,132 

...(a) 

464,866 

32,144 

..(ea) 

2,336,964 

353,276 

...(e) 

762,484 

172,268 

...(e) 

1,264,749 

184,679 

.(ma) 

1,641,094 

360,108 

...(e) 

1,664,978 

362.446 

...(e) 

4,341,692 

596,918 

...(e) 

4,262,468 

516,278 

...(e) 

553,434 

155,736 

...(a) 

210,042 

10,094 

..(ea) 

763,476 

165,830 

..(e) 

898,864 

208,219 

•  (ea) 

1,903,118 

396.396 

...(e) 

599,932 

73,878 

..(ea) 

498,552 

129,589 

...(e) 

3,733.330 

439,362 

..  (a) 

338,484 

20,818 

..(ea) 

3,071.814 

460,180 

...(e) 

843,360 

...(e) 

4.373.704 

576.500 

intinucd  on  page  72) 

686.601 

1.101,689 

860,496 

984.844 

595.042 

398.132 

993.174 

958.748 

1.404.564 

399.868 


350.378 
190.484 
540.862 
569.779 

1,276.842 

504.378 
333.231 

1.928.875 

275.453 


Ooeanaide  (Cal.) . 

.  Blade-Tribune . 

...(e) 

492,996 

114,016 

333,466 

33,824 

II.4N 

Ogden  (Utah) . 

.  Standard-Ezaminer . 

...(e) 

2,389,633 

596,323 

1,796,312 

361,627 

35.171 

Sunday  edition . 

....(•) 

574,697 

70,928 

438,529 

64,547 

W 

Total . 

..(ee) 

2,964,330 

667,251 

2,234,841 

426,174 

34.IH 

Ocdeneburft  (N.  Y.) . . 

.  Repuhliean-Jourfuil . 

...(e) 

1,079,680 

343,994 

628,308 

69.258 

n.m 

Oil  City  (Pa.) . 

.  Derrick . 

.  (m) 

2,471,476 

370,878 

2,018,949 

57,543 

24,  IM 

Olean(N.  Y.) . 

.  Timee . 

...(e) 

2,326.268 

426,244 

1,676,136 

203,868 

20,690 

CMney  (IH.) . 

.  Mail . 

,...(e) 

538,480 

172,480 

260,000 

76,000 

30,000 

Olympia  (Waah.) . . . . 

.  Olympian . 

..(me) 

1,171,744 

297,038 

787,570 

75,362 

11,774 

Olympian . 

...(e) 

1,063,342 

259,658 

704,256 

74,494 

24.H4 

Oneida  (N.  Y.) . 

.  Diepatck . 

...(e) 

663,347 

188,216 

461,818 

10,194 

3,911 

Oneonta  (N.  Y.) . 

.  Star . 

,  ..(m) 

1,511,510 

296,856 

1,059,562 

89,600 

33,914 

(31,878  line  readen  induded  in  total) 

Ontario  (Cal.) . 

.  Report . 

...(e) 

2.020,373 

238,413 

1,547,770 

189,360 

53  .BO 

Orange  (Cal.) . 

.  Newt . 

....(e) 

1,595,600 

185,600 

1,079,000 

126,000 

106.000 

Oregon  City  (Ore.) . . . 

.  Enterprise . 

..(ma) 

660,576 

170,646 

385,308 

56,182 

40.440 

Oroville  (Cal.) . 

.  Mercurp-Regidtr . 

...(e) 

853,916 

207,872 

646,044 

6,027 

13.914 

Ottawa  (in.) . 

,  RepMican-Tmet . . 

....(e) 

1,589,027 

296,001 

1,146,768 

99,689 

40.MI 

Ottawa  (Kan.) . 

.  Herald . 

....(e) 

1,783,884 

289,478 

1,494,136 

Ottumwa  (la.) . . 

.  Courier . . 

....(e) 

2,469,446 

504,784 

1,767,248 

197,414 

Owenaboro  (Ky.) _ 

.  Meesenger  &  Inquirer. . 

..(me) 

1,206,537 

326,193 

828,296 

31,430 

19.411 

Sunday  edition . 

....(•) 

369,201 

49.532 

299,754 

12,866 

7,049 

OwoiBO  (Mioh.) . 

.  Argue  Preee . 

. . . . (e) 

1,873,044 

274,540 

1,536,170 

62.334 

Oxnard  (Cal.) . 

.  Courier . 

....(e) 

823,632 

159,007 

437,886 

2,836 

23.M 

395,318 

895,818 

163,562 

43,512 

292,894 

31.738 

438,830 

1,188,712 

195.300 

194,796 

1,305,052 

55,066 

72.254 

155,848 

511,406 

39,116 

IS.BO 

171,878 

743,484 

47,250 

199,906 

1,272,446 

323,106 

SO.MI 

189,441 

853,314 

72,387 

32.008 

328,510 

1,368,500 

117,180 

158,592 

659,414 

97,020 

1(8. *7* 

387,245 

2,256,542 

85,605 

30.11* 

303,842 

1,214,038 

81.144 

320,586 

2.002,252 

422.548 

00.791 

403,112 

2.892.961 

615,810 

51.111 

12,670  ».17> 

318.334  S3** 

383.493  131.31’ 

299,767  154.313 

7,610  45,l»4 

286,995  91,174 

80,640  43.174 

42,500  33,33* 

219,282  1L714 

50,442  4® 

289,724  33.463 

220,822  30,473 

146.412  . 

32,844  . 

179.356 

51,940  51  343 

101,802  3*  347 

207.410 


488!3S0  81.744 

38,220  •'* 


194,278  3S*J 

260  3'*** 

26.300 

279,640  4*4® 

40.130  j" 
319.760  «7‘*' 
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There  is  No  Doubt  at  All  that 
Newspapers  Are  the  Greatest 
Composite  Advertising  Medium 

•  Collectively  newspapers  reach  more  people  than  any  other  medium  and  they  are  read  with 
greater  interest. 

Their  influence  on  people’s  minds  is  greater  than  that  of  any  other  medium.  They  are  the 
daily  standbys  in  practicaUy  every  home  for  world,  national,  state  and  local  news. 

In  addition  they  give  readers  many  features  that  both  entertain  and  instruct  them.  Their 
advertising  columns  are  rich  in  valuable  suggestions  as  to  what  and  where  readers  may  buy 
with  assurance  of  getting  quality  and  value  at  prices  made  possible  only  because  of  the  vol¬ 
ume  of  business  advertising  develops. 

*  *  * 

^  Newspapers  make  it  possible  for  national  advertisers  to  develop  business  in  sections  at  a 
time,  feeling  their  way,  so  to  speak,  before  undertaking  an  advertising  investment  covering 
the  whole  country  which  is  frequently  disastrous  financially. 

Whenever  national  advertisers  advertise  first  in  newspapers  in  one  or  more  sections  at  a  time, 
they  invariably  succeed,  lliey  build  sales  on  a  profitable  basis  in  one  or  more  sections 
before  starting  to  develop  business  in  other  sections.  This  is  sound  business  procedure. 

*  *  * 

•  The  1932  Market  Guide  which  goes  to  press  in  November  will  carry  complete  information  of 
great  value  to  national  advertisers  and  their  advertising  agencies.  The  Guide  describes  news¬ 
paper  markets  in  all  sections  of  the  country  with  reliable  marketing  data.  It  makes  it  easy 
to  select  newspaper  markets.  No  other  publication  can  possibly  be  of  greater  service  to 
national  advertisers  and  agencies — and  they  say  so. 

*  ♦  ♦ 

•  If  newspaper  publishers  are  wise  to  the  advantages  of  appearing  in  the  Market  Guide  for 
1932  with  advertisements  that  will  emphasize  the  value  of  their  own  newspapers  in  blanket¬ 
ing  their  respective  sections,  they  will  strengthen  themselves  with  national  advertisers  and 
agencies. 

The  publisher  who  has  confidence  in  the  value  of  his  own  newspaper  and  expresses  it  in  his 
own  advertising  invariably  succeeds  in  winning  the  confidence  of  national  advertisers  and 
agencies  in  his  newspaper. 

*  *  * 

•  An  advertisement  in  the  1932  Market  Guide  will  have  a  whole  year  of  life.  It  will  be  seen 
and  read  often.  It  will  influence  business.  The  cost?  Not  anything  to  speak  of.  A  page  is  only 
^250 — a  half  page  ^140 — a  third  page  ^100 — a  quarter  page  ^75 — an  eighth  page  ^50 — three 
inches  ^30 — two  inches  ^21. 

We’ll  appreciate  receiving  your  order  with  copy  at  the  earliest  moment  possible.  It  will  help  us 
in  our  ’’make-up”  in  which  we  take  a  great  deal  of  pride.  We  do  our  utmost  always  to  give 
publishers  choice  positions  on  same  page  with  survey  data. 

EDITOR  &  PUBLISHER 

1700  TIMES  SQUARE  BUILDING,  TIMES  SQUARE,  NEW  YORK  CITY 
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EDITOR  &  PUBLISHER  SEMI-ANNUAL  NEWSPAPER  LINAGE  TABULATION 

(Continued  from  page  70) 


Qtf 

Papar 

Total 

Pobliabed  Unge 

D 

NalteT'*'  Local 

(3aaaifiad 

Ugal 

Poplar  Bluff  (Mo.) . . . . 

American  Republie . 

....(e) 

1,028,617 

218,652 

751,965 

18,000 

40,000 

Port  Huron  (Mich.) . . . 

Tima  Herald . 

(Legal  induded 

....(e) 
in  local) 

8,164,636 

471,170 

2,488,306 

195,160 

Port  Jervia  (N.  Y.) _ 

Vnim-Ctuetu . (e)  1,109,920 

(Claaaified  and  legal  induded  in  looal) 

201,456 

908,464 

Portamouth  (Va.) . 

Stor . 

...(e) 

1,810,214 

802,414 

1,394,316 

113,484 

Sunday  edition . 

...(a) 

886,410 

34,720 

812,042 

39,648 

Total . 

..(ee) 

2,696,624 

837,134 

2,206,358 

153,132 

Portamouth  (0.) . 

Timm . 

...(e) 

2,910,138 

508,298 

2,063,642 

268,716 

69,482 

Sunday  edition . 

...(a) 

562,478 

69,584 

434,616 

67,830 

448 

Total . 

..(ea) 

3,472,616 

567,882 

2,498,258 

336,546 

69,930 

Pottatown  (Pa.) . 

Newa . 

..(n>) 

1,906,564 

414,664 

1,278,140 

213,860 

Pou(likecpair  (N.  Y.).. 

Sunday  Owrier . 

...(a) 

176,177 

33,448 

56,363 

74,018 

12,348 

Pratt  (Kan.) . 

Tribme . 

...(e) 

825,727 

200,718 

532,756 

82,950 

9,303 

Preaoott  (Aria.) . 

Cmrur . 

...(e) 

884,275 

191,807 

530,460 

61.250 

100,758 

Princeton  (Ind.) . 

Dewloerat . 

...(e) 

1,819,281 

450,106 

1,165,083 

170,978 

33,114 

Provo  (Utah) . 

HenU . 

...(e) 

1,176,585 

221,094 

857,578 

61,751 

36,162 

Sunday  edition . 

...(a) 

258,274 

48,632 

188,249 

13,555 

7,938 

Total . 

..(ea) 

1,434,859 

269,626 

1,045,827 

75,306 

44,100 

Pnlaakj(Va.) . 

Sttvikwat  Timm . (e) 

(Claaaified  indudea  legal) 

483,854 

180,782 

290,160 

12,922 

Q 


Quine>’  (ID.) . 

.  HtnU-Whit . 

1,936,270 

488,642 

1,196,244 

229,510 

21,868 

Racine  (Wia.) . 

.  CoB . 

. (e) 

R 

2,174,172 

357,280 

1,431,024 

285,950 

99,018 

Jownal^Newt . 

. (e) 

3,116,620 

510,832 

2,233,210 

373,184 

Raleigh  (N.  C) . 

.  Newa  A  Obaerver . 

....(me) 

2,464,280 

653,184 

1,593,270 

190,078 

27,748 

Timm . 

. (e) 

1,856,764 

284,578 

1,336,468 

126,350 

109,368 

RapidCity(aD.)... 

.  Jimmal . 

. (e) 

1,179,766 

341,488 

670,124 

123,340 

44,828 

Redding  (CaL) . 

.  Comier-Fne  Prem _ 

. (e) 

636,066 

125,944 

369,320 

106,600 

34,202 

RedUnda  (CaL) . 

.  FacU . 

. (e) 

2,181,130 

229,706 

1,375,010 

119,784 

456,540 

Red  Wing  (Minn.) . . . 

.  RepuUitan . 

. (e) 

814,305 

226,674 

483,938 

15,353 

88,340 

Redwood  City  (CaL). 

.  Tribune . 

. (e) 

1,164,772 

98,826 

670,796 

323,106 

72,044 

Reno  (Nev.) . 

.  Oaeetle . 

. (e) 

2,117,290 

491,232 

1,410,542 

215,516 

(Legal  induded  in  local) 

Rhindander  (Wia.) . . . 

.  tfem . 

. (e) 

900,056 

190,575 

670,943 

38,528 

(Legal  included  in  claaaified) 

Richmond  (CaL) . 

.  Independent . 

. (e) 

1,484,907 

234,500 

985,264 

231,462 

33,681 

Richmond  (Ind.) . 

.  Item . . 

....(ma) 

2,095,940 

474,698 

1,367,492 

220,206 

33,544 

Palladium . 

. (e) 

2,109,842 

468,314 

1,378,846 

220,136 

42,546 

Richmond  (Ky.) . 

.  Regieler . 

. (e) 

1,048,957 

140,490 

878,234 

17,472 

12,761 

Rivetaide  (CaL) . 

.  Prem . 

. (e) 

3,042,270 

485,436 

2,034,760 

415,912 

106,162 

Roanoke  (Va.) . 

.  Timea . 

1,959,344 

623,143 

1,256,814 

63,840 

15,547 

Sunday  edition . 

. (a) 

931,746 

83,304 

751,789 

94,479 

2,174 

W arid- N ewe . 

. (c) 

3,228,666 

659,728 

2,255,382 

251,435 

62,121 

Rocbeatcr  (Minn.) . . . 

.  Journal . 

—  (me) 

483,000 

18.200 

443,800 

9,800 

11,200 

(Theae  figurea  are  for  April,  May  and  June) 

Rock  Inland  (DL) . . . . 

,  Argue . 

. (e) 

3,561,908 

545,916 

2,654,708 

360,514 

770 

Rogera  (Ark.) . 

.  Neve . 

. (0) 

704,445 

135,646 

531,706 

10.500 

26,593 

Rome  (Ga.) . 

.  Neree-Tributu . 

. (e) 

1,044,526 

211,806 

796,572 

36,148 

57,988 

Sunday  edition . 

. (a) 

363,272 

31,188 

310,032 

12,908 

143 

Total . 

....(ea) 

1,407,798 

242,994 

1,115,604 

49,056 

58,131 

Rome  (N.  Y.) . 

.  SenHnH . 

. (e) 

1,738,517 

377,649 

1,215,013 

103,059 

42,706 

Roaeburg  (Ore.) . 

.  Newe-Reeieui . 

. (0 

1,139,726 

252,630 

722,372 

164,724 

(Legal  induded  in  daaaified) 

Royal  Oak  (Mich.)... 

.  Tribune . 

. (e) 

1,202,246 

90,181 

961,639 

95,347 

55,079 

Ruabrille  (Ind.) . 

.  Telegram . 

. . . .  (m) 

682,748 

147,098 

484,232 

35,210 

16,208 

Republican . 

. (e) 

910,952 

147,098 

695.506 

35,238 

33,110 

Rutiand(VL) . 

.  Herald . 

. . . .  (m) 

2,203,854 

487,221 

1,562,461 

154,172 

Sacramento  (CaL) — 

.  Union . 

, . . .  (ma) 

s 

2,625,042 

329,630 

1,635,074 

542,570 

117,768 

Scginaw  (Mich.) . 

.  Sewe . 

—  (ea) 

4,944,464 

745,724 

3,781,638 

417,102 

St  Albane  (Vt) . 

.  Meeanger . 

. (e) 

1,542,319 

340,998 

1,179,743 

21,578 

St  Auguatine  (Fla.) . . 

.  Record . 

. (e) 

943,194 

175,938 

667,058 

42,616 

57,722 

Sunday  edition . 

. (a) 

160,748 

32,298 

118,048 

26,544 

Total . 

....(ce) 

1,103,942 

208,236 

785,106 

69,160 

57,722 

St  Cloud  (Minn.) _ 

.  Txma-Joymol . 

. (c) 

1,622,741 

368,134 

1,009.575 

101,724 

143,308 

St  Johnabury  (Vt).. 

.  C^edonian-Reexird _ 

. (e) 

1,537,361 

340,998 

1,174,785 

21,578 

St  Joaepb  (Ma) . 

.  Gaaette . 

....(m) 

1,259,410 

609,048 

201,684 

289,212 

75,026 

Sunday  edition . 

. (a) 

569,198 

120,136 

374,570 

56,910 

8.302 

Total . 

....(ma) 

1,826,608 

828,184 

576,254 

346.122 

83,328 

Neva- Prem . 

. (0 

3,054,520 

753,144 

1,970.080 

318.606 

12,600 

Bunt  Marya  (Pa.) _ 

.  Prem . 

. (e) 

656,111 

142,767 

497,986 

15,358 

St  Paul  (Minn.) . 

.  Pioneer  Preae . 

....(m) 

3,877,650 

1,340,318 

1,939,320 

581,294 

18,718 

Sunday  edition . 

. (c) 

1,127,154 

327,516 

560,644 

238,980 

14 

Total . 

...(ma) 

5,004,804 

1,667,834 

2,499,964 

820,274 

18,732 

Diepatek . 

. (e) 

4,834,816 

1,348,256 

2,769,676 

580.986 

135,898 

Newt . 

. (e) 

3,044,398 

622,622 

2,093,476 

328,300 

Sunday  edition . 

. (a) 

563,006 

63,504 

370,176 

121,226 

Total . 

....(ea) 

3,608.304 

686,126 

2,472,652 

449,526 

St  Peleraburg  (Fla.). 

.  Independent . 

. (a) 

2,455,867 

320,621 

1,571,388 

554,858 

(Legal  induded  in  daaaified) 

Timea . 

....(m) 

2,912,784 

398,671 

1,639,120 

794,801 

80,192 

Sunday  edition . 

. (a) 

635,305 

65,064 

414,785 

154,560 

896 

Total . 

...(ma) 

3,548,089 

463,735 

2,053,905 

949,361 

81,088 

Salamanca  (N.  Y.).... 

,  RepuUican-Prem . 

. (0 

1,815,870  . 

Salem  (Ore.) . 

.  CapUalJoximtd. . 

. (e) 

1,692,270 

452,092 

1,093,814 

120,289 

16,786 

Ore.  Statcaman . 

...(ma) 

1,540,364 

259,042 

996,464 

284,858 

(Legal  induded  in  daaaified) 

Salem  (Maaa.) . 

.  Sunday  Tribune . 

. (a) 

194,030 

37,510 

145,600 

10,920 

Salem  (0.) . 

.  Neve . 

. (e) 

1,850,576 

272,146 

1,442,784 

91,504 

44,142 

Salina  (Kan.) . 

.  Jaurrul . 

. (0 

2,573,746 

468,958 

1,994,314 

110,474 

City 

Papar 

Total 

Pablitlwd  Linago 

DimUj 

NatMoil  LrcrI 

Qataified 

Upl 

Stdiabury  (N.  C.) . 

Poet . 

. (e) 

1,234,968 

301,574 

751,702 

129,556 

52.111 

tSuDcUy  edition . . 

. (a) 

346,374 

25,550 

293,790 

26,460 

574 

Total . 

1,581,342 

327,124 

1,045,492 

156.016 

52.711 

San  Angdo  (Tex) . 

Timea . 

. (m) 

1,899,464 

400,750 

1,290,954 

206,598 

i.in 

Sunday  edition.. 

. (a) 

740,488 

58.856 

620,970 

59,724 

931 

Total . 

2,639,952 

459,606 

1,911,924 

266,322 

2.100 

Standard . . 

. (e) 

1,946,770 

401,688 

1,323,434 

206.598 

15.000 

San  Benito  (Tex.) . 

Light . 

. (e) 

454,874 

128,590 

282,548 

20,062 

23,674 

San  Bernardino  (CaL) . 

Sun . 

. (m) 

2,659,930 

536,788 

1,652,910 

326,410 

143,88 

Sunday  edition.. 

. (a) 

604,282 

82,264 

437,430 

66,962 

17.6M 

Total . 

3,264,212 

619,052 

2,090,340 

393,372 

161,448 

Telegram . 

. (0) 

2,372,944 

1,380,008 

622,118 

325,080 

45.738 

Sandpoint  (Ida.) . 

Bulletin . 

. (e) 

271,908 

89,726 

170,632 

10,780 

778 

Sanduaky  (0.) . 

Regiater . 

. (m) 

1,330,168 

439,922 

808,063 

78.834 

15,304 

Sunday  edition . . 

. (a) 

386,946 

57,666 

274,764 

42,784 

806 

Total . 

1,717,114 

497,588 

1,082,827 

121,618 

10,100 

Slar-Jaumdl.... 

. (0) 

1,744,792 

494,606 

1,109,923 

119,322 

10,08 

San  Joae  (CaL) . 

Neve . 

. (e) 

3,503,724 

391,468 

2,308,852 

418,460 

384,044 

San  Louia  Obiapo  (CaL)  Telegram . 

1,881,922 

285,124 

1,211,966 

189,168 

105,044 

San  Mateo  (CaL) . 

Ttmaa . 

. <•) 

1,837,192 

235,438 

1,118,726 

267,736 

215,18 

San  Pedro  (CaL) . 

Newe-PUot . 

. (e) 

1,639,596 

346,290 

1,120,644 

165,074 

7,588 

Santa  Barbara  (CaL) . . 

Neve . 

. (0) 

2,904,188 

492,562 

1,909,502 

295,372 

95,041 

Praaa . 

2,167,080 

361,593 

1,323,260 

360,315 

18,911 

Sunday  edition. . 

. (a) 

593,771 

66,580 

432,909 

79,374 

14,818 

Total . 

. (ma) 

2,760,851 

428,173 

1,755,259 

439,689 

137,710 

Santa  Maria  (CaL). . . . 

Timet . 

. (e) 

1,137,298 

204,240 

849,198 

65,902 

17,050 

Santa  Monica  (Cal.)... 

Ovdook . 

. (e) 

2,865,604 

343,700 

2,183,384 

266,490 

72.030 

Santa  Fe  (N.  Mx.) _ 

New  Mexican.., 

. (0) 

892,688 

291,332 

524,050 

46,624 

30,08 

Santa  Paula  (CaL) .... 

Chronide . 

. (0) 

875.034 

179,402 

695,632 

(Local  ineludea  daaaified  and  legal) 

Santa  Roea  (CaL) . 

Preaa  Democrat . 

2,247,854 

368,984 

1,418.998 

336,686 

18,180 

Republican . 

. (e) 

1,983,632 

341,502 

1.206.086 

336,252 

90.701 

Sapulpa  (Okla.) . 

Herald . 

. (e) 

825,629 

170,779 

589.078 

45,934 

19,838 

Saraaota  (Fla.) . 

Herald . 

. (e) 

679,098 

143.248 

404,362 

65,562 

05,036 

Sunday  edition.. 

. (a) 

216,356 

19,922 

168,084 

28,224 

IM 

Total . 

. (ee) 

895,454 

163,170 

572,446 

93,786 

66,003 

Sault  Ste.  Marie  (Mich.) 

Neve . 

. (e) 

1,388,821 

271,015 

1,035,541 

82,264 

(Legal  included  with  local) 

Sobeneetady  (N.  Y.).. 

Gaaette . 

4,761,715 

814,324 

3,417,750 

503,370 

26,ri 

Union  Star . 

. (e) 

3,891,628 

565,746 

2.955.166 

336,423 

178,464 

Scottabluff  (Neb.) . 

Star  Herald . 

. (m) 

712,474 

221,592 

490,882 

Sunday  edition. . 

. (a) 

245,616 

33,222 

212,394 

Total . 

. (ma) 

1,038,870 

254,814 

703,276 

(Combined  figurea,  daaaified,  58,856:  legal,  21,924— included  in  (me)  total) 

Scranton  (Pa.) . 

Scrantonian. . . . 

. (a) 

1,229,214 

182,781 

1,046.433 

10,014 

40,016 

S(in . 

. (e) 

1,755,656 

142,086 

1,527,582 

85,988 

(Claaaified  and  legal  combined) 

Tima . 

. (e) 

5,554,003 

956,105 

4,288,162 

276,654 

8,08 

Seminde  (Okla.) . 

Producer . 

. (ea) 

953,525 

163,282 

713,202 

34.571 

43,470 

Seymour  (Ind.) . 

Tribune . 

898,940 

199,878 

643,874 

55,188 

(Legal  induded  with  local) 

Sbamokin  (Pa.) . 

Diepaldi . 

. (e) 

994,413 

250,621 

722,827 

16,401 

4,064 

Neve . 

. (e) 

1,202,381 

335,868 

844,600 

21,903 

Sharon  (Pa.) . 

Herald . . 

. (a) 

2,377,480 

256,956 

1,802,444 

300,496 

17.064 

Shawnee  (Okla.) . 

Newa . 

1,479,030 

322,490 

666,518 

180,992 

0.030 

Sunday  edition . . 

. (a) 

415,870 

42,532 

327,852 

44,476 

1.006 

Total . 

1,894,900 

365,022 

994,370 

225,468 

10,038 

Star . 

. (e) 

1,103,074 

222,068 

696,514 

184,352 

140 

Sheboygan  (Wia.) . 

Prem . 

. (e) 

3,020,982 

561,634 

2,203,302 

256,046 

8.08 

Sbdbyvilic  (Ind.) . 

Democrat . . 

. (e) 

1,835,027 

210,725 

1,570,477 

27,793 

Shenandoah  (Pa.) . 

Herald . 

. (e) 

1,381,357 

301,886 

1,046,093 

15,330 

18,046 

Sheridan  (Wyo.) . 

Poet-Enterprim . 

. (a) 

943.089 

299,334 

522,984 

48,316 

71.450 

Sunday  edition.. 

. (a) 

258.466 

22,848 

230,300 

2,207 

1,111 

Total . 

1,201,555 

322,182 

753,284 

50,523 

75,506 

Sherman  (Tex.) . 

Democrat . 

. (ea) 

1,582,392 

346,542 

1,146,068 

89,782 

(Legal  induded  in  local) 

N.9H 

Shreveport  (La.) . 

Journal . 

. (e) 

2,244,704 

416,332 

1,493,758 

270,634 

Tunea . 

. (m) 

2,197,999 

599,236 

1,274,163 

305,739 

19,811 

Sunday  edition. . 

. (a) 

736,196 

116,844 

473.385 

145,557 

410 

Total . 

. (me) 

2,934,195 

716,080 

1,747,548 

451,296 

10,271 

Sioux  Falla  (a  0.).... 

Argue-Leader . . . 

. (a) 

2,338,884 

610,598 

1.350,524 

296.870 

80.893 

Sunday  edition . . 

. (a) 

505,453 

83,031 

333,634 

88,788 

80.803 

Total . 

2,844,337 

693,629 

1,684,158 

385,658 

Sioux  City  (la.) . 

Journal . 

. (me) 

2,605,848 

674,884 

1,648,962 

256,228 

25,774 

64 

11.400 

Sunday  edition . . 

. (a) 

718,578 

123,382 

475,454 

119.658 

Someraet  (Pa.) . 

Herald . 

. (m) 

604,541 

129,864 

451,458 

9,729 

South  Haven  (Mich.) . . 

Tribune . 

. (a) 

833,280 

200,718 

553,854 

36.946 

7.308 

So.  Mancbeater  (Conn.)  Herald . . 

. (a) 

1,669,236 

136,418 

1,442,070 

83.440 

South  Norwalk  (Conn.)  Sentirui . . 

. (e) 

1,406,258 

241,038 

1,019,270 

145,950 

(Legal  induded  in  daaaified) 

159,306 

Spartanburg  (a,C.) . . . 

Herald . 

1,615,796 

489,636 

966,854 

Journal . 

. (e) 

1,610,812 

515,042 

942,172 

153.538 

28.084 

1,18 

29,311 

Springfidd  (IIL) . 

nUnois  State  Journal . (m) 

2,264,528 

451,178 

1,405,642 

375.312 

Sunday  edition. . 

. (a) 

833,588 

69,790 

663,026 

98.812 

Total . 

. (ma) 

3,098,116 

520,968 

2,068,668 

474.124 

(Total  indudea  5,138  local  readert  linea) 

393.942 

lO.lT* 

1.485 

30,78 

nUnoie  State  Regieter . (e) 

2,335,914 

711,827 

1,975,861 

Sunday  edition.. 

. (a) 

848,188 

76,541 

721,278 

125,705 

Total . 

. (ee) 

3,184,102 

788,368 

269,739 

519,647 

Springfidd  (Maaa.). . . . 

Republican  A  Newa  A  Union 

1.118,628  . 

(nje) 

6,681,584 

2,260,580 

3,302.376 

Sunday  edition.. 

. (a) 

955,738 

252,364 

534,590 

168.784  . 

. 

Springfidd  (Mo.) . 

Prem . 

. (e)  2,078,054  317,335 

(Continued  on  page  74} 

1.411,444 

310.031 

18.84 
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MORE  THAN  100,000 

^  y  MASSACHUSETTS  — Population,  S.852.S56 

^  Circu-  2.500  10,000 

_ _  lation  Unea  Ua* 

M  W  V  ^  V  W  A  V  •Attleboro  Sun . (B)  .04 

■*  I  M  «  ■  I  I  fBoaton  Eve.  American .( E)  .50 

N  h  lAf  hl\lf-l  AIMII 

IVl-VV  ^  W  V  ■  I  ^  ■  m  tSoaton  Olobe. . (MAE) 

A  V  Jll  ^  ^  g|^  ^  atBoaton  La  NotUU.(HAS) 

*  tBoaton  Transcript.. ..  .(B)  40,764  .25  .25 

tBoston  Post . (M)  366,946  .60  .60 

_  __  _  tBoston  Post . (S)  335,295  .55  .53 

^1  ■  r  tBrockton  Enterprise. .  .(E)  25,180  .08  .08 

A*  I  ■■  tPitchbura  Sentinel....  (E)  11,877  .055  .045 

Stores  Have  oales  i  otal  oi  mm  --  -  - 

(MAE)  26.771  .10  .09 

•Lynn  Item . (E)  17,905  .07  .05 

MW  V  M  .MM.  MM  MM  MM  MM  MM  •Lowell  Courier-Citixen  and 

Neariy  $4,000,000,000  *1=  :^ 

TPittsfield  Eagle . (E)  19,421  .06  .06 

«  •Salem  News . (E)  21.935  .09  .07 

I  •Taunton  Gazette . (E)  9,212  .05  .035 

Mg  •Worcester  Telegram  and 

W  Evening  Gazette. (MAE)  106,572  .28  .25 

■  Aw  mI  ■  I  mg  •Worcester  Sunday  Telegram 

■  ■  I  W  (S)  54,048 

w  CONNECTICUT  — Population,  1,380.631 

•Bridgeport  Post  Telegram 

(EAM)  45,771  .13  .13 

•Bridgeport  Post . (S)  24,925  .10  .10 

XT  TT'IJ*  ’Jl  *  1  I  "riartlord  Courant . (M)  39.562  .10  .10 

I\ew  Jbngland  is  an  ideal  regional  merchandising  distributor —  •Hartford  courant . (s)  64.249  .is  .15 

a  fact  more  than  backed  up  by  late  1930  census  releases  dealing  with  fMiddletown  Press . (B)  8,681  .055  .035 

fhic  «llhif»r't  tNaugatuck  News . (E)  5,528  .035  .055 

uila  aUUJCCl.  •New  Britain  Herald...  (B)  15,037  .08  .07 

tNew  Haven  Register 

(EAS)  59,183  .16  .13 

,  .  ..  l»l  1  rr-/riTT*JC'  •New  London  Day . (E)  14,159  .06  .05 

With  a  territory  of  but  little  more  than  2%  of  the  United  states,  •Norwaik  Hour . (E)  7.811  .045  .043 

New  England  has  63^%  of  the  nation’s  retail  establishments  of  all  <=)  «•»<>*  •«>« 

“  '  '  tStamford  Advocate.. ..  (B)  12,932  .065  .055 

classes  •Waterbury  Republican  A 

v-maat-a.  American  . (MAE)  26,047  .09  .09 

•Waterbury  Republican  A 

American . (SAE)  33,296  .09  .09 

This  compact  little  territory  listed  108,187  stores  in  1929  with  MAINE  — PopuUtion,  768,014 

1  ^  f  A.  ✓  rz^i  ✓  •  •Portland  Press-Herald  Ez- 

a  sales  total  of  $3,782,475,356.  There  were  13.76  stores  catering  to  p^-.  Sunday  Tei.g«m 

every  1,000  New  Englanders  in  comparison  to  12.06  stores  per  1,000  NEW  HAMPSHIRE  — Population,  443,683 

.*11  •Concord  Monitor-Patriot 

population  nationally.  (B)  7.016  .03  .05 

^  tKeene  Sentinel . (E)  4.374  .036  .025 

•Manchester  Union- Leader 

(MAE)  33,744  .15  .12 

In  addition  to  this  advantage  in  store  numbers,  the  New  England  rhode  island  -  population,  004,397 

ratio  of  per  capita  sales  was  $436.05  as  contrasted  to  but  $407.52  sales  .’prov’d^c.'  j®ourn*ij"'.:(M)  43“^  .*2  Sw 

per  capita  of  national  population — a  merchandising  sales  gain  of  IplSvidSH  te*Tribin||  *“  *1® 

ca  •Westerly  Sun . (EAS)  5'.384  '.04  !o4 

•Woonsocket  CaU . (E)  16,042  .06  .66 

VERMONT  — Population,  552,428 

National  advertisers  long  have  been  aware  of  New  England’s  tB?«tieb<I^*R‘eform«'.'.(E)  s,”*  .055  !o2 

multifold  advantages  as  a  sales  and  distribution  territory.  To  these  •RuS°H^I!d.!’.'!“'.(M)  Isilos  '.oS  .055 

are  now  added  the  further  advantages  of  an  economic  recovery  in  ^^*Reiord"*^".T. 5,375  .05  .025 

this  self-same  district  so  distinctive  as  to  overshadow  every  other  J  Gov.^m«r8JsTraM**T^*’i,*iMil’ 

region  in  the  country  combination  rate  Daily  Journal  and  Eva.  BuDadn. 

With  more  money  to  buy  with — the  sales-totals  of  nationally 
advertised  products  are  going  to  make  a  big  leap  upward  this  Fall,  as 

millions  of  New  England  purchasers  make  their  outlays  in  these  more  than  a  hundred  thousand  stores. 

Are  your  goods  on  their  shelves?  And  if  there — what  are  you  doing  to  move  your  brand  or  brands? 
There  is  only  one  answer  to  the  last  question  as  far  as  greatest  success  in  New  England  merchandising  is 
concerned:  Advertising  in  these  New  England  newspapers: 
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City 

Pager 

PuUUhad  Linage 

Nalienal 

Springfield  (0.) . . 

.  News . 

.  (m) 

3,553,760 

706,720 

Sunday  edition  .  . 

.  .  (s) 

600,124 

58,030 

Total . 

.  (ms) 

4,153,884 

764,750 

Newt . 

...(e) 

3,534,944 

709,198 

Stamford  (Conn.)  ... 

.  Adweatf . . 

.  .(e) 

3,759,532 

507,766 

Staunton  (Va) . 

.  Ijeader  dc  News  I>eader. 

(mes) 

1,430,804 

275,636 

Sterling  (Colo.) . 

.  Adtorafe . 

. . ■ (e) 

1,731,604 

251,314 

Sterling  (RL) . 

.  Gaxettf  . 

. . . (e) 

1,769,026 

253,022 

Steubenville  (0.) . 

.  Herald-Star . 

...(e) 

4,089,470 

610,302 

Stevenn  Point  (Wis.). 

.  Journal  . . 

...(e) 

1,522,229 

284,205 

Stillwat^  (Minn.) _ 

.  Gazette . 

...(e) 

583,296 

88,466 

Stockton  (CaL) . 

.  Independent  . 

.  (m) 

1,377,306 

194,964 

Record .  . 

. . .  (e) 

3,878,602 

841 ,456 

Streator  (lU.) . 

.  Timet- Preii  . 

...(e) 

1,542,536 

295,890 

Stroudsburg  (Pa) . 

.  Record . 

...(e) 

1,250,512 

268,451 

Stuart  (Fla) . 

.  Newt . 

...(e) 

446,429 

101,773 

StuTfis  (Mich.) . 

.  Journal  . 

...(e) 

1,292,268 

189,084 

Suffolk  (Va) . 

.  ATeifs-fff raW . 

...(e) 

787,164 

170,576 

Sunburv  (Pa.) ......... 

.  Doily  . 

...(e) 

1,432,942 

347,142 

Tefal 

Legal 

City 

Pager 

Pubitshad  Linage 

V 

71,512 

Ventura  (Cal.) . 

.  C ourdy  Star . 

. (e) 

1,436,572 

294 

Free  Prete . 

. (e) 

1,085,532 

71,806 

Vernon  (Tex.) . 

.  Record . 

. (e) 

1,121,654 

50,344 

(Classified  includes  legal) 

42,278 

Vincennes  (Ind.) . 

.  Sun-Commereial . 

. (es) 

1,560,526 

20,902 

Vinita  (Okla.) . 

.  Journal . 

. (e) 

379,554 

58,828 

Mnton  (la.) . 

.  Timez . 

. (e) 

817,000 

26,180 

V'iaalia  (Cal.) . 

.  Timeo-Delta . 

. (e) 

1,216,726 

90,146 

78,998 

w 

29,022 

207,032 

Waco  (Tex.) . 

.  News-Tribune . 

. (m) 

2,547,580 

18,816 

Time»~Herald . 

. (e) 

1,932,518 

Walla  Walla  (Wash.) . 

.  Bulletin . 

. (e) 

2,023,980 

Sunday  edition . 

. («) 

409,682 

78,3.50 

Total . 

2,433,662 

23,558 

Waltham  (Mass.) _ 

.  Newz-Tribune . 

. (e) 

2,089,164 

13,188 

Warren  (0.) . 

.  Tribune-ChronicU .  0 . 

. (e) 

2,466,842 

(liSgal  included  in  elaagified) 


Ilm . 

Puperior  (Wi*.) .  THeeram 

Sweetwater  (Ten.) .  Rtporirr  . 


Warren  (P».).. 

Warsaw  (Ind.) . 


..(e) 

1,385,076 

348,054 

966,854 

70,168 

..(e) 

2,515,436 

563,878 

1,653,344 

243,600 

54,614 

..(e) 

802,446 

184,016 

491,002 

48,846 

11,312 

..(s) 

135,442 

29,680 

82,368 

10,710 

1,400 

(es) 

937,888 

213,696 

651,924 

59,556 

12,712 

Washington  (la.) . 


(.'Handing  linage.  67,270  evening,  11,284  Sunday,  induded  in  totals) 


Talladega  (Ala.) .  . 

.  Home  _ 

. (0) 

339,140 

173,710 

103,170 

43,540 

Tamaqua  (Pa.) . .  . . 

,  Courier . 

. (0) 

1,212,402 

295,792 

866.594 

50,216 

Tampa  'Tla.) . 

. .  T ime*  .  .... 

. (e) 

2,522,366 

390,194 

1,716,568 

335,006 

Tribune  . 

. (m) 

2,708,482 

787,584 

1,471,806 

449,092 

Sunday  edition 

. (■) 

770,448 

131,264 

485,240 

153,944 

Total . 

. (ms)  3.478,930 

(Legal  included  in  local) 

918,848 

1,957,046 

603,036 

Tarentuui  (Pa.) . 

. .  Valley  .Vein*  .  . 

. (e) 

2,278,151 

99,198 

1,951,774 

126,110 

Taunton  (Mass.)  . 

. .  (Jaretle . 

. (e)  2,192,570 

(liCgal  included  in  (lis|4ay) 

5.38,960 

1,581,285 

72,325 

Tavlor  fTe«.) . 

. .  Prrte  . 

. (e) 

614,382 

176.4.59 

422,4.39 

13,300 

Sunday  e<)itic»n 

. (i) 

189.582 

14.893 

169.98.5 

4,704 

Total . 

.  (es) 

803.964 

191,352 

592,424 

18,004 

TemiJe  Tex.) . 

. .  Telegram 

. (m) 

1,2.57,326 

311.052 

860,510 

85,764 

Sunday  edition 

. (a) 

322.784 

47,782 

250,852 

24,150 

Total . 

. (ms) 

1,580.100 

.V58.834 

1.111.362 

109,914 

Terre  Haute  (Ind.).. 

. .  Star  . . .  . . 

. (m) 

2,227,876 

374,976 

1,. 554, 070 

298,830 

Sunday  edition 

.  (a) 

962,402 

104,986 

725,088 

132,328 

Total. . . 

. (ms) 

3,190,278 

479,962 

2,279.1.58 

431,158 

Prilmne . 

. (0) 

3,497,466 

658.336 

2,484,356 

354.774 

Washington  (N.  C.) . . , 

Washington  (Pa.) . 

Washington  C.  H.  (0.). 

Waterbury  (Conn.) _ 


Watertown  (S.  D.) . 
Watertown  (N.  Y.) . 
Waterville  (Me.) _ 


Watsonville  (Cal.) . 


Waukegan  (111.)  . . 
Waukesha  (Wis.) . 
Wausau  (Wis.) . . . 
Waynesboro  (Pa.) 
W’chster  (Maas.) . 


Timet-Uirror . (e)  2,202,236 

Timet . (e)  919,276 

(Classified  includes  legal) 

Union . (e)  639,230 

Journal . (e)  1,010,962 

(Legal  included  in  local) 

Newt . (e)  571,731 

Obiener  <t  Reporter . (me)  4,976,146 

Herald . (me)  985,516 

(liCgal  included  in  local) 

Democrat . (e)  2,413,380 

Republican . (m)  2,938,304 

Sunday  edition . (s)  622,301 

Total . (ms)  3,560,605 

dmmean . (e)  3,306,348 

Courier . (e)  3,009,300 

(Classified  includes  legal) 

PuMicOpinion . (e)  1,152,270 

Timet . (e)  2,264,577 

Sentinel . (m)  1,569,694 

(Ixtgal  included  in  local) 

Register . (ms)  1,416,366 

Paiaronian  . (e)  1,381,618 

AW.Sun . (e)  2,242,884 

Freeman . ve)  1,170,616 

Retard-Herald . (e)  2,154,544 

Record-Herald . (e)  1,202,425 

Timet . (e)  780,766 

(Classified  and  legal  included  with  local) 


'These  figures  do  not  include  Post  discontinued  2^-31  nor  for  Sunday  Star  combined  ' 


I  Tribune  3-29-31) 


Vniontown  (Pa.) . 


Urbana  (lU.) . 

Utica  (N.Y.) . 


Utica  (N.  V.) . 


Valdosta  (Ga.) . 

Valparaiso  (Ind.) . . . 
Vancouver  (Wash.) . 
t  andergrift  (Pa.) . . 


.  Commerritd . 

. (e) 

987,764 

156,772 

691,712 

53,880 

a5,400 

.  Chronicle . 

. (e) 

9.53,778 

203,490 

615,748 

105,420 

29,120 

.  Tribune . 

. (e) 

1,242,278 

133,798 

1,062,152 

46,328 

.  Gaeetle . 

. (e) 

741,860 

. .  Capital . 

. (m) 

2,729,293 

738,388 

1,525.573 

374,941 

82,810 

Sunday  edition  . . . 

. (s) 

996,338 

71,848 

734,734 

172,900 

5,124 

Total . 

. (no) 

3,725.631 

810,236 

2,260,307 

547,841 

87,934 

.  Tribune . 

. (e) 

3.59,204 

93,772 

246,134 

9,040 

10,118 

..  Regioter . 

. (e) 

1,527,978 

288,796 

1,117,690 

121,492 

(liOgal  included  in  dassified) 

.  Republican -Timet . 

. (e) 

981,316 

196,070 

681,296 

63,210 

40,740 

.  Chronicle- Newt . . . 

. (es) 

1,414,168 

289.422 

1,022,462 

74,004 

30,212 

.  Newt . 

. (e) 

1,068,380 

252.928 

719,204 

71,826 

24,422 

.  Record . 

. (me) 

3,315,147 

748,560 

2,246,282 

302,355 

17,950 

.  Citiren  . 

. (e) 

2,099,103 

328.251 

1,429,577 

268,657 

72,618 

Star . 

. (m) 

1,901,108 

422.140 

1,104,548 

344,881 

29,539 

Sunday  edition  ... 

. (s) 

538,381 

37,176 

419,287 

68,939 

12,979 

Total . 

2,439,489 

459,316 

1,523,835 

413,820 

42,518 

.  Admnce-Regitter . . 

. (e) 

830,018 

203,700 

491,708 

93,296 

41,314 

Times . 

. (m) 

839,234 

111,580 

623,980 

80,262 

23,422 

.  Newe .  . 

. (e) 

1,850,388 

349.328 

1,436,546 

37,422 

27,020 

.  News . 

. (m) 

1,301,702 

283,332 

1,021,370  . 

Times  . 

. (e) 

1,210,216 

326,704 

791,462 

70,700 

21,350 

.  Reporter  . .  . . 

. (e) 

1,022,770 

198.870 

784,574 

12,866 

26,460 

.  Courier-Times  A  Telegraph 

(me) 

1,804,320 

275,940 

I.. 528. 380  . 

635,892 

008,256  . 

,  Herald . 

. (0 

875,770 

199,500 

637,154 

39,116 

u 

.  Chronicle . 

. (e) 

595,800 

127,834 

420,758 

30,016 

(Total  includes  17,192  first  iisge  adv.) 

.  Herald . 

. (m) 

2,826,712 

Genius . 

. (e) 

2,613,016 

,  Courier . 

. (e) 

1,026,009 

189,574 

774,830 

31,203 

30,402 

.  Press . 

. (m) 

3,012,044 

445,047 

2,183,383 

383,614 

(Legal  included  in  local) 

.  Obterter-lHtptUtb... 

. (e) 

4,988,172 

1,004,948 

3,454,360 

478,912 

49,952 

Sunday  edition . 

. (») 

550,438 

51,254 

411,740 

87,290 

15^ 

Total . 

. (es) 

5,538,610 

1,056,202 

3,866,100 

566,202 

50,10g 

V 

.  Timet . 

. (e) 

1,013,062 

243,754 

626,738 

52,570 

91,000 

.  Vidette-Meeeenter.. 

. (e) 

977,542 

183,974 

724,388 

69,180  . 

.  Columbian . 

. (e) 

1,301,734 

255,220 

870,828 

146,356 

29,344 

Newe . 

. (e) 

1,177,680 

200,340 

871,626 

105,714 

Webster  City  (la.) . . 

Welch  (W.Va.) . 

Wenatchee  (Wash.). 
West  Chester  (Pa.) . 


Freeman-Journal . 

. (e) 

1,042,034 

Newt . 

. (e) 

868,040 

World . 

. (e) 

2,811,886 

Local  Newt . 

. (e) 

1,998,918 

(I^egal  included  in  classified) 


Westerly  (R.  I.) . 

iSun . 

..(e) 

1,553,153 

Sunday  edition . 

..(s) 

217,462 

Total . 

.(es) 

1,770,615 

West  TVankfort  (HI.) . . 

A  merican . 

..(e) 

1,178,358 

West  Palm  Reach  (Fla.)  Poet . 

.(m) 

1,719,616 

Sunday  edition . 

..(s) 

382,590 

Total . 

(ms) 

2,102,206 

West  Point  (Miss.) _ 

Timet-Leader . 

..(e) 

525,680 

West  Warwick  (R.  I.) . 

Pauiuxet  Valley  Timet. 

..(e) 

610,768 

Wcwoka  (Okla.) . 

Timet- Democrat . 

..(e) 

1,190,446 

Sunday  edition . 

..(s) 

242,331 

Total . 

.(es) 

1,432,777 

Wheeling  (W.  Va.) . . . . 

Intelligencer . 

.(m) 

2,459,157 

Newt . 

..(e) 

3,147,355 

Sunday  News . 

..(s) 

1,017,080 

Total  . 

.(es) 

4,164,435 

Wichita FalU  (Tex.). 


Williamson  (W.  Va.). 
Williamsport  (Pa.) . . , 


Willmar  (Miim.) . . . 

Willows  (Cal.) . 

Wilmington  (Cal.) . 
Wilmington  (Del.) . 


Wilmington  (N.  C.) . 


Winchester  (Va) . . 

Winslow  (Aria) _ 

Wmsted  (Conn.) . . 
Wisoonsin  Rapids 
(Wis.) . 


(legal  included  in  dassified) 


(Classified  included  with  legal) 

Register . (m)  1,655,388 

Sunday  edition . (a)  1,102,752 

Total . (ms)  2,758,140 

Record . (m)  1,344,018 

(legal  included  in  classified) 

Timet . (e)  2,000,810 

Sunday  edition . (s)  600,292 

Total . (es)  2,601,102 

Newt . (e)  1,226,231 

Gaiette  A  Bulletin . (m)  2,205,588 

(Classified  and  legal  included  in  local) 

Sun . (e)  3„382,680 

(Classified  and  legal  included  in  local) 

Tribune . (e)  740,278 

,  Journal . (m)  498,031 

,  Preet . (c)  1,135.657 

.  Bterp  Etening . (e)  2,846,885 

Journal . (e)  4,412,074 

News . (m)  1,306,036 

,  Star . (m)  1,319,864 

Sunday  edition . (s)  448,292 

Total . (ms)  1,768,156 

Newt . (e)  1,002,960 

Star . (e)  1,682,562 

Mail . (e)  784,168 

Citiim . (e)  1,400,539 

Tribune . (e)  1,236,799 

(Continued  on  page 


Nslisnal 

Lscsl 

Qittifwd 

U||| 

271,543 

984,145 

133,687 

47.m 

144,466 

697,872 

182,364 

M.tso 

145,292 

936,232 

40,130 

344.953 

1,005,078 

156,730 

53.7N 

117,852 

261,702 

196,000 

490,000 

80,000 

51.IW 

326,788 

691,264 

58,142 

140,522 

608,440 

1,624,686 

314,454 

552,328 

1,134,588 

245.504 

456,190 

1,383,284 

162.162 

22,344 

43,582 

327,894 

36,960 

1.244 

499,772 

1,711,178 

199,122 

23.5N 

158,942 

1,758,442 

136.780 

35,im 

471,030 

1,995,812 

391.254 

1,651,645 

112,700 

46.527 

367,710 

437,002 

114,563 

127,107 

351,012 

48,220 

112,211 

194,656 

772,828 

43,478 

173,679 

353,192 

14,784 

30,(176 

765,968 

3,810,660 

323,610 

75.901 

205,814 

729,316 

.50,. 386 

372,934 

1,842,981 

166,741 

30,724 

722,062 

1,911.441 

288,039 

15,702 

96,086 

460,188 

63,406 

2.521 

818,148 

2,371,629 

351.445 

19.323 

817,108 

2,177,877 

291,503 

19.240 

646,058 

2,062,060 

.301 , 182 

297,738 

737,310 

60,284 

56,932 

569,576 

1.383,431 

273,791 

37,779 

371,672 

1,066,674 

131,348 

308.462 

811,944 

254.296 

41.654 

286,874 

800,940 

245,798 

42.006 

344,596 

1,568,084 

240,052 

89,684 

247,240 

820,218 

103,158 

361,662 

1,500,716 

172,914 

70,224 

238,567 

769,979 

121,170 

72,709 

233,912 

523,891 

219,450 

822,584 

223,130 

549.668 

29,666 

05.576 

440,244 

2,056,505 

278,163 

36.974 

411,631 

1,078,851 

508,436 

264,698 

1,228,066 

60,389 

21,217 

183,050 

13,195 

285,915 

1,411,116 

73,584 

173,690 

875,308 

86,240 

43,120 

360,476 

927,417 

357,064 

74.6N 

64,048 

242,270 

74,978 

1,294 

424,524 

1,169,687 

432,042 

75,963 

62,000 

420,000 

14.560 

29,129 

121,957 

453,009 

9.436 

26.366 

260,785 

608,336 

210,462 

110.263 

60,480 

141,120 

23,714 

7,017 

321,265 

749,456 

234,176 

117,800 

602,334 

1,774,428 

82.395 

753,188 

2,201.464 

192,703 

93,468 

873,8.56 

49.756 

846,656 

3,075,320 

-242,459 

188,930 

1,466,444 

23,842 

77,042 

25,522 

1.077.230 

7,014 

4,732 

214,452 

2,543,674 

30,856 

81.774 

547,652 

648,354 

138,012 

545,272 

1,304,142 

151,396 

88,900 

456,680 

54,712 

634,172 

1.760,822 

206.108 

149.800 

190,647 

660.784 

235,000 

515,508 

1.690,080 

522,508 

2,860,172 

69.356  31, 

80,969 
114,710 

275,977  IW-W" 

422.348 

439.962 

160,524  . 

52,892  . 

213.416  . 

140,490  . 

4,163 

43.680  JJ'J* 
45,724  »•* 
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H  H.  CABINESS  STILL 
ACTIVE  AT  83 


Atlanta  Veteran  at  HU  Desk  Daily 
in  Journal  Office — Was  Busi¬ 
ness  Manager  Seventeen 
Years 


One  of  the  few  real  old  timers  of  the 
newspai)er  business  of  the  gay  nineties 
«ho  carries  on  every  dav  at  his  desk  is 
Henry  H.  Cabi- 
ness,  for  64  years 
a  newspaperman 
and  now  in  his 
eighty  -  f  o  u  r  t  li 
year. 

Eighty  -  three 
years  rest  lightly 
upon  him.  He  is 
alert,  and  no  less 
interested  in  con¬ 
temporary  affairs 
for  having  wit¬ 
nessed  and  par¬ 
ticipated  in  some 
ij  r-  oi  the  memorable 

HeNSY  H.  CABINE.SS  , 

events  m  the 
history  of  Atlanta,  Georgia. 

“I  can't  remember  when  I  wasn't  a 
newspaper  man,”  he  says.  “I  was  gen¬ 
eral  manager  of  a  newspaper  when  1 
was  18  years  old. 

“Oil  .lime  21,  1864,  on  my  16th  birth¬ 
day  1  entered  tlie  Confederate  Army.  A 
division  of  Georgia  militia  was  formed 
with  (leiieral  Gustavus  W.  Smith,  a 
West  Pointer  as  major  general  com¬ 
manding. 

“I  was  attached  to  his  staff  as  clerk 
to  the  medical  director,  Thomas  A. 
Raines. 

'■.\t  the  close  of  the  war  I  spent  a 
.vear  in  school  and  then  my  money  gave 
out.  I  had  to  go  to  work.  I  came  to 
.Atlanta  and  became  business  manager  of 
the  .Yeti’  lira,  a  daily  published  by  Dr. 
Samuel  Bard. 

“1  saved  my  money  and  in  January, 
1868  had  made  enough  to  enter  the  Uni¬ 
versity  of  Georgia  where  I  was  gradu¬ 
ated  in  1869. 

“After  that  I  owned  and  edited  the 
Monroe  Advertiser  at  Forsyth,  Ga.,  fin¬ 
ally  selling  it  to  J.  T.  Waterman.  'Then 
I  came  to  Atlanta  and  became  a  part 
owner  of  the  Southern  Cultivator.  Later 
I  was  sole  owner  of  the  Christian  Index. 

“At  that  time  I  established  a  series  of 
Sunday  school  publications  for  primary, 
intermediate  and  advanced  pupils  and 
one  for  teachers.  I  gave  those  to  the 
Southern  Baptist  Convention  and  now 
the>-  are  printed  in  millions  of  copies. 

“On  June  1,  1887,  in  company  with 
Hoke  .‘^mith.  later  United  States  senator 
from  Georgia,  Captain  Henry  Jackson, 
^rley  Collier,  Jacob  Haas,  Louis 
Goldstein  and  Josiah  Carter  I  bought 
the  Atlanta  Journal,  then  a  small  local 
^ily.  I  was  business  manager  of  the 
lournal  for  17  years  and  was  later  pub¬ 
lisher  of  the  Augusta  Chronicle  for  two 
years.  I  finally  returned  to  the  Journal 
»nd  here  I'll  stay  until  my  course  is  run. 

‘J  look  back  with  some  pride  on  the 
Wblications  I  have  been  with.  Every 
jnnd  of  newspaper  is  represented  in  the 
hst--daily  newspapers,  trade  papers, 
religious  papers  and  weekly  papers.  All 
m  them  e.scept  the  New  Era  are  alive 
today. 

“And  another  record  I  have  that  is 
contrary  to  well  foundefl  experience — I 
had  other  business  interests  and 
1  have  lost  money  in  all  of  them,  but  I 
™'e  never  lost  money  on  a  newspaper.” 


ADDS  SUNDAY  EDITION 

Sept.  27,  the  Fayetteville 
(Aric.)  Democrat  will  discontinue  its 
Murday  afternoon  edition  and  will  re- 
4?^*  '*  with  a  Sunday  morning  edition. 
9"^  year  ago  the  Democrat 
opped  Its  Sunday  edition  as  an  economy 
nieasure. 


glass  rejoins  daily 

Glass,  editor  of  the  City 
official  publication  of  the  Atlanta 
w  of  Commerce  has  joined  the  At- 
Georgian  and  Sunday  Atner- 
as  columnist  and  rewrite  man. 


semi-annual  tabulation  of  newspaper  linage 

(Continued  from  page  74) 


GEORGIA  PRESS  ELECTS 
WILLIAMS  PRESIDENT 


Tetal 

Disaiaf 

City 

PublitbBd 

Untge 

Nslisaal 

Lecal 

CUstifiad 

Uga 

w 

Woodbury  (N.  J.) . 

Timet . 

..(e) 

971,909 

198,898 

672,476 

64,611 

35,924 

Woodland  (Cal.) . 

Democrat . 

..(e) 

985,040 

200,172 

639,100 

67,788 

77,980 

M&il  of  Woodland . 

..(m) 

529,816 

123,284 

343,504 

37,734 

35,294 

Sunday  edition . 

...(•) 

74,438 

8,680 

54,082 

5,684 

5,993 

Total . 

.(ms) 

604.254 

131,964 

397,586 

33,418 

41,286 

Woodatook  (III.) . 

. 

..(e) 

675,724 

205,324 

384,286 

52,248 

33,866 

Woonsocket  (R.  I.) _ 

Call . 

..(e) 

1,211,778 

532,131 

1,537,661 

47,986  . 

(60, ITS  lines  included  in  local) 

Wooatcr  (0.) . 

Record . 

..(e) 

1,881,157 

277,746 

1,374,114 

229,320  . 

(Legal  included  in  classified) 

Wyandotte  (Mich.) _ 

Record . 

.(e) 

711,900 

58,838 

599,351 

50,138 

3,563 

X 

Xenia  (0.) . 

Gaeette  . 

...(e) 

1,182,860 

232,050 

830,102 

98,406 

22,302 

Yankton  (3.  D.) . 

Preit  <i  Dakotan . 

...(e) 

Y 

963.280 

222,698 

599,448 

102,760 

38,374 

York  (Pa.) . 

Ditfotch . 

...(e) 

4,841,190 

680,.386 

3,722,168 

438,606 

Uaxette  &  Daily . 

..(m) 

2,472,568 

257,432 

1,905,232 

309,904 

Zanesville  (0.) . 

Times  Recorder . 

..(m) 

z 

2,699,082 

618,282 

1,802,542 

242,298 

35,960 

Sunday  edition . 

...(s) 

552,016 

16,814 

502,880 

16,660 

15,662 

Total . 

.(ms) 

3,251,098 

635.096 

2,305,422 

258,958 

51,622 

DOMINION 

OF  CANADA 

Calgary  (.\lta.) . 

,  Albertan . 

. .  (m  ) 

2,175,855 

507,948 

1,095,267 

557,908 

14,73' 

Herald . 

...(e) 

4,804,598 

1,379,909 

2,569,764 

838,029 

16,896 

Chicoutimi  (P.  Q.)  — 

Le  Progret  da  Saguenay. 

...(e) 

991,730 

528,276 

344,790 

118,664 

(Legal  included  in  classified) 

Edmonton  (Alta.) . 

Bulletin . 

...(e) 

2,425,934 

512,946 

1,516,746 

375,928 

20,314 

Journal . 

...(e) 

3,950,471 

1,157,134 

2,180,308 

590,501 

22,528 

Fort  William  (Ont) . . . 

Timei-Journal . 

...(e) 

2,633,204 

670,194 

1,806,952 

156,058 

Guelph  (OnL) . 

,  Mercury . 

...(e) 

2,144,622 

930,772 

1,107,804 

91,053 

14,993 

Halifax  (N.  8.) . 

,  Herald . 

.  (m) 

2,141,873 

1,123,410 

750,570 

251,503 

16,390 

(National  includes  218.026  1).  R  A.  linage  and  905,384  Canada  linage) 

Mail . % 

...(e) 

3,407,605 

1,123,114 

1,999,452 

270,815 

14,224 

(NaUonal  includes  213,837  U.  S.  A.  linai^e  and  909,277 

Ganada  linage) 

Kingston  (Ont) . 

.  Whig-Standard . 

...(e) 

2,504,497 

818,505 

1,548,106 

137,886 

(liCgal  included  in  local) 

Kitchener  (Ont) . 

.  Record . 

...(e) 

2,851,814 

795,816 

1,814,064 

241,934 

I.ethbridge  (Alta.) . 

,  Herald . 

...(e) 

1,883,934 

631,504 

1,062,726 

180,710 

8,994 

Montreal  (P.  Q.) . 

.  Standard . 

.(Sat) 

831,184 

391,063 

435,461 

4,660 

(Legal  included  in  local) 

La  Preue . 

...(e) 

6,898,185 

5,912,425 

985,760 

Star . 

...(e) 

8,610,811 

2,337,463 

5,211,018 

976,808 

85,522 

Nelson  (B.  C.) . . 

.  News . 

. . .  (m) 

1,251,257 

416,941 

710,675 

117,201 

6,440 

NewWeBtminster(B.C.)  Bri/itA  Columbian . 

...(e) 

1,041,600 

312,480 

411,233 

31,000 

7,887 

Oshawa  (Ont) . 

.  Timet . 

...(e) 

1,378,426 

480,676 

685,188 

212,562 

(Legal  included  with  local) 

Ottawa  (Ont) . 

.  Citiien . 

. .  (me) 

4,502,029 

1,190,048 

2,918,824 

403,154 

13,309 

(Unaccei)table  linage  refused  by  Citisen,  132,138) 

Journal . 

....(e) 

4,195,474 

1,283,020 

2,655,367 

257,087 

Owen  Sound  (Ont).. . 

.  Sun-Times . 

....(e) 

1,664,448 

616,488 

969,248 

78,712 

(I.«gal  included  in  classified) 

Peterborough  (Ont) . . . 

.  Examiner . 

...(e) 

2,106,398 

752,682 

1,245,678 

108,038 

Port  Arthur  (Ont)... 

.  Sewt-Ckroniele . 

....(e) 

2,046,422 

553,935 

1,338,260 

141,046 

12,281 

Portage  La  Prairie 

(Man.) . 

.  Graphic . 

...(e) 

514,240 

155,946 

224,496 

133,798 

(Legal  included  in  classified) 

Prince  Albert  (Sask.). 

.  Herald . 

....(e) 

1,091,951 

430,265 

571,688 

89,998 

(Legal  included  in  local) 

Quebec  (P.  Q.) . 

.  Chronicle-Telegraph . 

...(e) 

2,227,034 

652,705 

1,455,979 

86,490 

31,860 

L'Evenement . 

..(m) 

2,382,444 

541,214 

1,397,442 

443,788 

Le  Soleil . . 

...(e) 

3,404,503 

1,289,677 

1,580,666 

534,160 

Regina  (Sask.) . 

.  Leader- Pott . 

.(me) 

3,142,014 

1,204,847 

1,595,278 

341,889 

Star . 

...(e) 

2,591,421 

606,511 

1,553,199 

418,538 

13,173 

St.  Catharines  (Ont) . 

.  eStandard . 

...(e) 

3,044,072 

798,106 

2,068,110 

177,856 

St  Thomas  (Ont) . . . 

.  Timeti  Journal . . 

...(e) 

1,814,940 

643,921 

1,075,230 

95,789 

Saskatoon  (Sask.) - 

.  Star-Phoenix . 

.(me) 

3,478,100 

1,191,204 

1,860,923 

425,973 

Sherbrooke  (Que.).... 

,  La  Tribune . 

...(e) 

1,288,835 

607,900 

592,333 

88,602 

(Legal  included  with  local) 

Sault  Ste.  Marie  (Ont)  Star . 

....(e) 

1,795,332 

571,158 

1,104,978 

119,196 

(Legal  included  in  classified) 

Stratford  (Ont) . 

.  Beacon-Herald . 

....(e) 

1,890,307 

679,488 

1,116,276 

94,543 

(Classified  includes  legal) 

Sydney  (N.  8.) . 

.  Post . 

..(me) 

1,393,916 

532,400 

775,904 

85,612 

Truro  (N.  a) . 

.  NevDO . 

...(e) 

2,044,896 

570,052 

1,415,330 

59,514 

Vancouver  (B.  C.) . . . 

.  Protince . 

...(e) 

5,087,364 

1,484,100 

2,463,398 

1,139,857 

Sunday  edition . 

...(s) 

1,102,896 

190,932 

639,984 

271,980 

Combined  edition . 

..(es) 

6,190,260 

1,675,041 

3,103,382 

1,411,837 

Star . 

..(m) 

1,250,851 

411,117 

497,609 

312,417 

29,708 

Sun . 

...(e) 

4,369,652 

1,317,400 

2,479,974 

554,022 

18,256 

Victoria  (B.  C.) . 

.  Colonist . 

.(ms) 

3,602,312 

049,788 

1,966,496 

686,028 

Times . 

...(e) 

2,718,622 

683,512 

1,669,808 

365,302 

Winnipeg  (Man.) . . . . 

.  Free  Press . 

..(m) 

9,693,370 

1,507,687 

3,648,579 

1,254,680 

15,463 

Free  Press . 

...(e) 

11,250,624 

1,500,414 

3,921,794 

1,279,387 

Tribune . 

...(e) 

5,112,533 

1,244,640 

2,873,317 

994,667 

47,251 

Woodstock  (Ont). . . . 

,  Sentinel-Rsfiete . 

...(e) 

1,658,028 

576.601 

1,001,175 

80,192 

Awarding  of  Five  Trophies  and 
Trip  to  Chattanooga  Fea¬ 
ture  Convention  in 
Dalton 


The  Georgia  Press  AsscKiation  closed 
its  convention  in  Dalton,  Ga.,  Sept.  19, 
with  the  election  of  Jack  Williams  of  the 
Wayeross  Journal  Herald  as  president, 
and  Milton  Fleetwood  of  the  Cartersville 
Neu’s  as  vice-president.  Mr.  Williams 
succeeded  Louie  Morris  of  the  Hartwell 
Sun. 

Hal  M.  Stanley,  state  commissioner 
of  commerce  and  labor  was  again  elected 
executive  secretary,  Charles  E.  Benns,  of 
Bulter  was  elected  recording  secretary 
and  B.  H.  Hardy,  of  the  Barncsville 
News-Gazette  was  elected  treasurer. 

The  closing  session  was  featured  by 
a  talk  by  John  Paschall,  managing 
editor  of  the  Atlanta  Journal  on  “The 
InterdeiKMidence  of  the  Daily  and  W'eekly 
Newspaix-r.”  The  editors  drove  to  Chat¬ 
tanooga  on  Friday,  where  they  enjoyed 
a  sight-seeing  tour  and  were  guests  of  the 
Chattanooga  Times  and  Chattanooga 
Nezvs  at  a  dinner. 

The  following  trophy  awards  were 
made : 

Biltmore  Trophy,  to  the  Waycross 
Journal-Herald,  Jack  Williams,  ^itor, 
with  honorable  mention  for  the  Quitman 
Free  Press  for  doing  most  to  promote 
health  in  the  section.  This  is  a  new 
award. 

Bankston  Trophy,  to  the  IV ire  Grass 
Farmer,  Ashburn,  Mrs.  Nora  L.  Smith, 
editor,  for  publishing  the  largest  per¬ 
centage  of  l(Kal  news.  New  award. 

Sutlive  Trophy,  to  the  M illcdgeville 
Vnion-Kecorder,  Jerry  Moore,  editor, 
with  honorable  mention  for  the  Gaines¬ 
ville  Eagle  and  the  Vienna  Neivs,  for  the 
weekly  newspaper  doing  the  most  con¬ 
structive  work  during  the  past  year  for 
its  community. 

Stanley  Trophy,  to  the  Gainesville 
Eagle,  A.  S.  Hardy,  Sr.,  editor,  for  the 
best  typographical  appearance. 

Napier  Trophy  to  the  Greensboro 
Herald-Journal,  J.  C.  Williams,  editor, 
for  the  liest  editorial  page. 


RUMOR  BAN  PUBLISHED 


Cleveland  B.B.B.  Calls  on  Public  to 
Stop  Spreading  False  Reports 

An  advertisement  designed  to  stem  the 
spread  of  rumors  concerning  banks  and 
business  firms  was  published  in  news¬ 
papers  this  week  by  the  Cleveland  Hetter 
Business  Bureau,  Inc.  The  copy  read; 

“For  several  weeks  untrue  stories  re¬ 
garding  business  institutions  have  been 
going  around,  evidently  started  by  some¬ 
one  more  interested  in  tearing  down  than 
building  up  confidence  in  Cleveland  and 
in  its  business  institutions.  Cleveland’s 
stores  are  second  to  none  and  deal  fairly 
with  the  public.  Our  financial  institu¬ 
tions  are  sound.  Refuse  to  repeat  false 
rumors  and  believe  in  Cleveland.” 

The  copy  also  contained  this  statement: 
“The  appearance  of  this  advertisement  in 
these  columns  is  evidence  that  this  news¬ 
paper  subscribes  whole-heartedly  to  the 
principles  of  the  Better  Business  Bureau 
and  co-operates  with  the  bureau  in  pro¬ 
tecting  you  .  .  .  even  to  the  extent 

of  refusing  to  accept,  knowingly,  the  copy 
of  firms  whose  advertising  and  sales 
policies  arc  proven  by  the  bureau  to  be 
contrary  to  the  public  interest.” 


WON  HIGHWAY  CAMPAIGN 

A  campaign  launched  by  the  Black- 
shear  (Ga.)  Times  has  resulted  in  the 
erection  by  the  State  Highway  Depart¬ 
ment  of  caution  signs  for  motorists  on 
the  Waycross-Blackshear  highway. 
Kirk  Sutlive  is  editor  of  the  Times. 


SEXTON  TO  CHICAGO 

Hugh  Sexton,  real  estate  editor,  St. 
Louis  Globe-Democrat,  has  joined  the 
staff  of  the  Chicago  Tribune  and  will 
have  charge  of  aviation  news.  Edward 
C.  Schneider  succeeds  him  as  real  estate 
editor. 
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AUGUST  UN  AGE  CONFIRMS  RISE  PREDICTION 

Loss  for  the  Month  Is  6.5  Per  Cent,  Against  10.1  for  the  Year  to  Date — General  Advertising  Ahead  of 
1930 — Sunday  Linage  Continues  Marked  Upward  Movement,  With  2.2  Per  Cent  Loss 


A  UGUST  newspaper  linage  figures 
conform  to  the  predictions  made  dur¬ 
ing  the  past  few  months,  reducing  con¬ 
siderably  the  margin  of  loss  against  1930 
for  the  month  and  for  the  year  to  August 
31. 

The  loss  in  total  advertising  for 
August,  1931,  against  August,  1930,  was 
9,695,422  lines,  Ae  respective  totals  being 
137,884,894  lines  in  1931  and  147,580,316 
lines  in  1930.  The  percentage  of  loss 
in  total  linage  was  6.5  per  cent.  This 
compares  with  a  similar  loss  in  July 
and  a  loss  of  10.1  per  cent  for  the  period 
January  1 — August  31. 

The  Sunday  loss  in  August  was  the 
smallest  for  the  year  to  date,  in  fact, 
the  smallest  loss  shown  for  Sunday  edi¬ 
tions  since  1929.  It  was  559,756  lines, 
the  respective  totals  for  the  month  being 
24,886,1^5  lines  in  1931  against  25,446,551 
lines  in  1930.  The  Sunday  percentage 
loss  was  2.2  per  cent. 

These  comparisons  are  based  on  meas¬ 
urements  of  225  morning  and  evening 
papers  and  112  Sunday  papers  in  80 
cities  by  Media  Records,  Inc.  The  total 
number  of  papers  listed,  including  some 
for  which  information  is  obtained 
through  other  channels,  is  81  morning, 
160  evening,  and  116  Sunday. 

Complete  comparisons  are  available 
for  74  cities,  13  of  which  show  gains  for 
the  month.  This  is  the  first  time  since 
November,  1929,  that  more  than  10  cities 
have  shown  a  gain  in  total  linage.  Gains 
are  shown  by  113  papers,  of  which  58 
are  published  Sundays.  The  latter  is 
especially  significant  in  view  of  the  long- 
continued  downward  trend  in  Sunday 
advertising,  which,  until  two  months  ago, 
had  been  practically  unbroken  since  1926. 

The  record  for  the  month  is  extremely 
spotty,  both  in  geographical  distribution 
of  gains  and  in  classifications.  Retail 


linage,  slightly  off  in  daily  issues,  made 
a  gain  on  Sunday  to  bring  its  record 
for  the  month  within  4-lOths  of  1  per 
cent  of  the  ratio  of  loss  for  the  year. 
General  advertising,  gaining  smartly  in 
the  daily  issues,  lost  almost  half  its  daily 


gain  in  a  Sunday  set-back,  but  made  its 
record  for  the  month  over  all  a  3.4  per 
cent  gain  against  a  10.6  per  cent  loss 
for  the  year  to  date.  Automotive  con¬ 
tinued  to  cut  down  the  gap  between  1930 
and  1931  linage,  its  Sunday  gain  of  7 


per  cent  cutting  down  a  daily  loss  oi 
17.6  per  cent  to  an  overall  loss  of  13J 
per  cent,  against  an  average  loss  for 
the  year  to  date  of  26.8  per  cent. 

Financial  continued  in  the  doldrums, 
both  daily  and  Sunday,  its  loss  of  26.1 
per  cent  comparing  with  an  average  of 
27.4  per  cent  for  the  year  to  August  31. 

Total  Display  showed  an  overall  loss 
of  5.9  per  cent,  its  daily  loss  being  67 
per  cent  and  the  Sunday  1.9  per  cent. 
This  compares  with  a  loss  of  9.9  per 
cent  for  the  year  to  date. 

Classified  again  shed  a  ray  of  hope 
for  the  near  future,  with  a  daily  loss  S 
10  per  cent,  a  Sunday  loss  of  3.8  per 
cent,  making  a  total  loss  of  8.6  per  cent, 
compared  with  11.9  per  cent  for  the 
year  to  date. 

Advertising  space  in  all  editions  in 
August  totalled  38.1  per  cent  of  all 
space  printed,  against  39.5  per  cent  in 
August,  1930.  In  daily  editions,  the 
month’s  proportion  of  advertising  space 
was  40.1  per  cent  in  1931,  and  41.1  per 
cent  in  1930.  Sunday  editions  held  an 
advertising  proportion  of  30.8  per  cent 
in  1931,  and  29.5  per  cent  in  1930. 

There  is  in  these  figures  no  prospect 
of  a  iwt  of  gold  with  a  rainlxiw  rising 
from  it  within  a  few  minutes’  journey. 
There  are  definite  indications,  gaining 
cumulative  strength  from  month  to 
month,  that  the  bottom  of  the  linage 
valley  has  either  been  reached  or  is  near 
at  hand  and  that  the  upward  movement 
will  shortly  be  registered  in  widely  dis¬ 
tributed  if  small  gains  over  the  lows  of 
last  year’s  record.  August  linage  activ¬ 
ity  did  not  reflect  the  torpor  that  marked 
business  in  general  during  the  month  and 
many  statisticians  believe  that  its  com¬ 
paratively  favorable  movement  may  be 
in  preparation  for  and  anticipation  of 
more  active  buying  in  Fall  and  Winter. 


SUMMARY  NEWSPAPER  ADVERTISING  LINAGE 
BASIS  80  CITIES — 225  MORNINGS  AND  EVENINGS — 112  SUNDAYS 
.TOTAL  PAPERS— 337 


April  1931  With  Comparative  1930  Total 

Retail  General  Automotive  Financial  Classified  Advertising 
1931 .  100,928,447  31,548,182  10,824,982  5,385,208  28,408,649  179,791,286 

1930  .  109,239,864  37,856,245  14,916,261  8,390,951  32,541,536  205,795,523 

Loss .  8,311,417  6,308,063  4,091,279  3,005,743  4,132,887  26,004,237 

May  1931  With  Comparative  1930 

1931  .  99,745,876  33,776,496  12,592,240  4,529,277  29,056,319  182,512,359 

1930  .  106,089,432  40,537,387  16,226,951  7,125,927  32,759,241  205,809,425 

Loss .  6,343,556  6,760,891  3,634,711  2,596,650  3,702,922  23,297,066 

June  1931  With  Comparative  1930 

1931  .  86,594,756  32,798,842  10,324,050  4,485,455  26,247,360  164,775,678 

1930  .  93,845,371  35,530,230  12,397,998  6,877,989  30,333,895  182,868,885 

Loss .  7,250,615  2,731,388  2,073,948  2,392,534  4,086,535  18,093,207 

July  1931  With  Comparative  1930 

1931  .  73,451,242  26,011,723  10,685,789  5,158,866  24,072,543  142,568,186 

1930  .  74,985,695  27,784,966  12,562,126  7,286,430  26,658,223  152,430,006 

Loss .  1,534.452  1,773,243  1,876,337  2,127,564  2,585,680  9,861,820 

August  1931  With  Comparative  1930 

1931  .  73,743,192  23,435,086  9,132,999  3,334,835  25,668,898  137,884,894 

1930  .  78,762,140  22,664,079  10,592,768  4,514,348  28,102,603  147,580,316 

Loss .  5,018,948  *771,007  1,459,769  1,179,513  2,433,705  9,695,422 

January  1  to  August  31,  1931  With  Comparative  1930 

1931  .  698,118,283  239,714,037  79,810,792  41,537,351  209,574,956  1,292,174,287 

1930 .  741,995,738  268,300,330  109,037,544  57,261,210  238,024,049  1,438,546,816 

Loss .  43,877,455  28,586.293  29,226,752  15,723,859  28,449,093  146,372,529 


*  Gain 


AKRON,  OHIO 

Gain  or 

1S31  1930  Loss 

Tiimie-Prosi . (e)  557,776  83«.971  282,195  L 

Beaeon-Joumsi . (el  932,171  1,151,881  219,710  L 

Times-Pren . (S)  133,888  175,870  41,982  L 


ToUI  Daily .  1,489,947  1,991,852  501,905  L 

Total  Sunday .  133,888  175,870  41,982  L 

Grand  Total .  1,623,835  2,167,722  543,887  L 

ALBANY,  N.  Y. 

Knickerbocker  Press . (m)  487,226  595,208  107,982  L 

News . (e)  593,258  587,950  5,308  0 

Tunes-Union . (e)  6.10,401  689,891  39,490  L 

Kniekerboeker  Press . (SI  141,002  147,315  6,313  L 

*TiiDa-Union . (8)  143.354  161.529  18,175  L 


Total  DsDy .  1,730,885  1,873,049  142,164  L 

Total  Sunday .  284,356  308.844  24,488  L 

Grand  Total .  2,025,241  2,181,893  166,652  L 


'Sunday  Times-Union  figures  indude  Ameriean  Weekly  linage,  1931— 
63,769  biies;  1930  —  57,410  lints. 

ALBUQUERQUE,  N.  M. 


Journal . (m)  276,615  296,556  19,941  L 

JoiimsI . (e)  301,580  305,067  3,487  L 

State  Tribune . (e)  250,531  238,837  11,694  0 

Journal . (S)  79,340  55,931  23,409  0 


Total  DaUy .  828,726  840,460  11,734  L 

Total  Sunday .  79,340  55,931  23,409  0 

Grand  Total .  908,066  896,391  11,675  0 

ATLANTA,  GA. 

CoosUtution . (m)  456,021  533,926  77,905  L 

Georgian . (e)  275,714  307,276  31,562  L 

Journal . (e)  663,720  755,902  92,182  L 

Constitution . (8)  241,965  212,498  29,467  0 

'American . (S)  131,799  152,124  20,325  L 

Journal . (8)  811,399  218,922  92,477  0 


Total  DaUy .  1,395,455  1,597,104  201,649  L 

Total  Sunday .  685,163  583,544  101,619  0 

Orand  Total .  2,080,618  2,180,648  100,030  L 


'Sunday  Amerioan  figures  indude  American  Weekly  linage,  1931 — 
61,865  liBas;  1930  —  57,410  lines 


ATLANTIC  CITY,  N.  J, 

Gain  or 

1931  1930  Loss 

Press-Union . (e)  533,507  . 

Press-Union . (S)  131,649  . 


Grand  Total .  685,156  . 

Notk.— Press-Union  (morning  and  evening)  is  add  in  combination  only. 
Linage  of  one  edition  only  is  shown. 


BALTIMORE,  MD. 


News . (e)  442,495  546,757  104,762  L 

Post . (e)  295,394  285,276  10,118  G 

Sun . (e)  1,123,467  1,141,984  18,517  L 

Sun . (m)  511,207  509,300  1,907  G 

'American . (S)  237,809  217,463  20.340  G 

Sun . (S)  468,609  481,867  4,742  G 


Total  DaUy .  2,372,563  2,483,317  110,754  L 

Total  Sunday .  724,418  699,330  25,088  0 

Grand  Total .  3,096,981  3,182,647  85,606  L 


'  Sunday  American  figures  indude  American  Weekly  linage,  1931  —  63,764 
lines;  1930  —  57,410  lines 

BIRMINGHAM.  ALA, 


Age-UenM . (m)  427,555  529,850  102,295  L 

News . (e)  627,681  754,377  126,696  L 

Post . (e)  291,425  388,541  97,116  L 

News-Age-Herald . (S)  226,777  244,339  17,562  L 


Total  Dmly .  1,846,661  1,672,768  326,107  L 

Total  Sunday .  220,777  244,339  17,562  L 

Grand  Total .  1,673,438  1,917,107  343,669  L 

BOSTON.  MASS. 

Record . (m)  153,843  124,228  29,615  0 

American . (e)  301,131  304,050  2,919  L 

Globe  (See  Note) . (me)  596,653  584,898  11,755  0 

Herald  (See  Note) . (m)  693,007  750,259  57,252  L 

Post . (m)  490.377  606,253  115,876  L 

Trameript . (e)  879,040  391,613  12,573  L 

Travder  (Sse  Note) . (e)  816,974  827,538  10,564  L 

'Advertiser . (S)  190,253  176,602  13,651  G 

Globe . (S)  426,356  412,181  14,175  0 

Herald '^See  Note) .  258,156  267,272  9,116  L 


BOSTON — Continued 


r.sln  or 

1931  1930  Uw 

Post . (S)  149,342  176,407  V.Vtil 


Total  DaUy .  3,431,025  3.588,839  157,3141 

Total  Sunday .  1,024,107  1.032,462  8,1551. 

Grand  Total .  4,455,132  4,621,301  164,1111 


'Sunday  Advertiser  figures  indude  American  Weekly  linage,  1111- 
63,769  fines;  1930  —  57,410  lines 

Globe  add  in  oombination  (morning  and  evening)  ody.  linage  of  oall 
one  edition  is  shown. 

Travder  is  add  only  in  oombination  with  Morning  Herald  or  tadw 
Herald. 


BUFFALO.  N.  Y. 


Courier-Eapreas . (m)  394,906  374,803  29.1010 

News . (e)  946,977  981,284  34,1011. 

Times . (o)  389,900  358,644  31,1540 

Courier-Express . (S)  198,082  177,473  36,10lO 

Times . (S)  50,095  47,768  l.^O 


Total  Daily .  1,731,783  1,714,735  V.VtO 

Total  Sunday .  248.177  225,241  22,6160 

Grand  Total .  1,979,980  1.939.976  SO.***® 

CAMDEN.  N.  J. 

Courier-Post . (e)  563,399  642,386 


CHICAGO,  ILL.* 


Tribune . 

908,937 

Herald  A  Examiner . 

411,295 

News . . 

. (e) 

987,053 

Ameriean . . 

. (s) 

702,605 

Post . . 

. (*) 

181,327 

Times . 

. (el 

253,996 

Herald  A  Examiner . 

. . (S) 

263,291 

Tribune . 

. (8) 

510,004 

445.440 

,134.459 

784.737 

994.314 

402.939 

246.825 

554.198 


Total  DaUy .  3,445.213  4.782,281  I 

Total  Sunday .  773,295  821.023 

Grand  Total .  4.218,508  5.403,104  1 

'  Chicago  figurm  fumahed  by  Advertising  Racord  Compsny; 
for  1930  induded  707,412  'ines  legal,  with  none  in  193L 

(Continued  on  page  77) 


109,0551. 
34.245 1 
140,6061. 

Ol.lBl' 
111.#  I 

I48.tal. 

I.DO' 
44.164  !< 

,117.066l- 

47.7161 

Put**' 
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CINCINNATI,  OHIO 

19.tl  1930 

■OobbsciaI  Tribune . (m)  .  153,204 

. (“)  401,610  407,951 

M  . (e)  549.508  602,793 

l^l^SUr . (e)  789,911  856,422 

■Qganiercul  Tribune . (S)  .  50,292 

Enpirer . (S)  479,447  469,781 

ToUl  Daily  .  1,741,029  2,020,370 

Total  Sunday .  479,447  520,073 

Guild  Total .  2,220,476  2,540,443 

’PgUicatinn  discontinued  December,  1930, 


6,341  L 
53,285  L 
66,511  L 


9,666  G 


279,341  L 
40,626  L 
319,967  L 


CLEVELAND.  OHIO 


Pbiii  Dnler . 

. (m) 

675,266 

676,290 

1,024  L 

S«wi . 

. (e) 

.581,108 

476,187 

104,921  G 

I5ai . 

. (e) 

937,473 

971,067 

33,594  L 

Ito  Dealer 

. (S) 

294,023 

274,481 

19,542  0 

Se*i  . . . . 

. (S) 

96.8a) 

99,926 

3.121  L 

Total  Daily 

2,193,847 

2,123,544 

70,303  G 

Total  Sunday . 

.390,828 

374,407 

16,421 G 

Grind  Total  . . . . 

.  2, ,584. 675  2,497,951 

COLUMBUS,  OHIO 

86,724  G 

Dspatch  .  . 

. (e) 

826,481 

942,819 

116,338  L 

(Maen 

. (e) 

648,096 

684,169 

36,073  L 

Obo  State  Journal 

. 

286,037 

282,990 

3,047  G 

Dspatch 

. (S) 

308,062 

257,338 

50,724  G 

Ohio  ittate  Journal  . 

. (S) 

68,079 

95,431 

27,352  L 

Total  Daily  _ 

1,760,614 

1,909,978 

149,364  L 

Total  Sunday  ... 

376,141 

3.52,769 

23,372  G 

Grand  Total  . . 

2,136,7.55 

2,262,747 

125,992  L 

DALLAS,  TEXAS 


DAYTON,  OHIO 


Memal  . 

237,212 

220,780 

16,432 

0 

Hwild . 

. (e) 

659,892 

672,600 

12.708 

L 

Set! . 

. (e) 

743.294 

747,716 

4,422 

L 

Menial  . 

. (S) 

172, .548 

152,217 

20.331 

0 

Newi . 

. (8) 

178.920 

150,396 

20,524 

0 

Total  D^y .  1,640,398  1,641,096 

Total  Sunday .  343.468  302,613 

Grand  Total .  1,983,866  1,943,709 


DENVER,  COLO. 

Mountain  News . (m) 

ftat . 

Lrky  Mountain  News  . '8) 

Pat  . 

Total  Daily 
Total  Sunday 
Grand  Total 


698  L 
40,855  0 
40,157  0 


(m) 

378.789 

382,002 

2,213  L 

..(e) 

772,657 

780,713 

8,056  L 

..'S) 

95.907 

101,576 

5,669  L 

(S) 

258,468 

282,896 

24,428  L 

1,152,446 

1  162,715 

10,269  L 

354,. 375 

.384,472 

30,097  L 

1,. 506,821 

1,547,187 

40,366  L 

DETROIT,  MICH. 


PraPr* 

Stn 

Ttaa 

Mum 

PrirPrtio 

!lo*i 

Tnar, 


(m) 

'e) 

It) 

(m) 

(S) 

(S> 

(S) 


421,298 

1.102,477 

515,068 

185,507 

165,198 

369,983 

143,188 


572,599 

1.321,086 

604,795 

193,042 

211,662 

402,744 

165.635 


151,301 L 
218,609  L 
89,727  L 
7,535  L 
46,464  L 
32,761  L 
22,447  L 


2,691,522 

780.041 


467,172  1. 
101,672  L 


Total  Itaily  2.224.3.50 

678.. 369 

2.902.719  3.471,563  568,864  L 

>inday  Timeo  linage  ineliidn  .tmerie.iri  VVeel,lv  6gure«,  1931  —  61,865 

KTO  - 57,410  linee. 


EASTON,  PA. 

^ifni 

. 562.088  ti59.988  107,900  h 

EL  PASO,  TEX. 

Ttaa 

. (m)  354,443  321,611  32,832  0 

8artP«  . . 

Ti^  . (e)  520,192  413,785  106,40  7  0 

fS)  164,070  141,688  22.382  0 

TtaolDail.  • 

Total^  »<4.«35  1,191,536  316,901  L 

.  164,070  141.688  22,382  0 

'BaaldAL.  1.038, 7a5  1,333,224  294.5I9L 

■••cotinued  and  combined  with  Pont  .4pril  2,1931. 


ERIE,  PA. 


KANSAS  CITY,  MO.*— Continued 


Dispatch-Herald . 

. (e) 

417,776 

488.230 

70,454 

L 

Star . 

. (e) 

733,392 

834,583 

101,191 L 

Times . 

. (e) 

473,203 

457,316 

15,887 

0 

®tar . 

. (S) 

430,520 

425,943 

4,577  0 

Dispatch-Herald . 

. (8) 

79,122 

72,008 

7,114 

0 

Joumal-Pcst . 

. . (8) 

115.342 

111,116 

4,226  0 

Total  Daily . . . 
Total  Sunday . 
Grand  Total . . 


890,979 

79,122 

970,101 


945,546 

72,008 

1,017,5,54 


54,567  L 
7,114  L 
47,453  L 


EVANSVILLE,  IND. 


Courier . (ml 

Journal . (el 

Preen . (e1 

Courier . (S) 

Preee . (S) 


Total  Daily  .  1.040,364 

Total  Sunday . 


410,238 

427,929 

17,691  L 

227,422 

249,876 

22.454  L 

402,704 

414,296 

11..592L 

126,01)4 

117,679 

8,385  0 

87,281 

90.175 

2,894  L 

1.040,364 

1,092,101 

51,737  L 

213. .345 

207,8.54 

5,491 0 

1.253.709 

1,299,9.55 

46.246  L 

Total  Daily .  1,787,576  1,939,731 

Total  Sunday .  545,862  537,059 

Grand  Total .  2,333,438  2,476,790 

*  Kansas  City  figures  furnished  by  publiahers  directly. 


KNOXVILLE,  TENN. 


152,155  L 
8,803  0 
143.352  L 


Journal . (m) 

News-Sentinel . (e) 

Journal . (S) 

News-Sentinel . (S) 


Total  Daily . . . 
Total  Sunday. 


338.942 

429.697 

90.755 

L 

465.070 

475.079 

10,409 

L 

94.947 

142.826 

47,879 

L 

120.212 

107.598 

12,614 

O 

804.012 

905.176 

101,164 

L 

215.159 

2,50.424 

35,265 

L 

1.019.171 

1,155.600 

136,429 

L 

FALL  RIVER,  MASS. 

»s . (e)  434,502  402, 

FREEPORT-HEMPSTEAD,  N.  Y. 


31,765  0 


Review. 
Star. .  . 


313.5.54 

194,036 


374,157 

218,596 


60,603  L 
24,560  L 


LINCOLN,  NEB. 

Journal . (e)  338,121 

Star . (e)  273,278  .. 

Journal .  (S)  218,772 

Star . (S)  186,377 


507,590  592,7.53  85,163  1 


FORT  WORTH,  TEXAS 


Nm  . 

. (m) 

456.531 

531,910 

75,379  L 

Total  Daily. . 

'HiM'HeraM  . 

. (e) 

764.854 

804.786 

39,932  L 

Total  Sunday . . 

iomal. . .  . 

. (e) 

399.928 

505,046 

105,118  L 

Grand  Total . . 

Dspatch . 

. (e) 

281.289 

308,380 

27,091 L 

Nese . 

. (8) 

228.890 

265,281 

36,391  1. 

Tmi-Herald  . 

. (8) 

264.988 

284,539 

19,551  L 

•Post-Star . 

Total  Daily  . 

1.902.602 

2,150,122 

247,520  L 

•Post-Star  is  sc 

Total  Sunday . . 

493.878 

549,820 

55,942  L 

one  edition.  Post- 

Grand  Total . 

2,396.480 

2,690,942 

303.462  L 

254,395 

313,108 

58,713 

L 

416,280 

462,841 

46.561 

L 

406.558 

439,950 

33.392 

L 

189,762 

242,  (XI5 

52.243 

L 

1,077,233 

1,215,899 

138,666 

L 

189,762 

242.005 

52,243 

L 

1,266,995 

1,457,904 

190.909 

L 

Star-Telegram . (m) 

Star-Telegram . (e) 

Preiw . (e) 

.Star-Telegram . (S) 


GLENS  FALLS,  N.  Y. 

. (m)  413,827  439,847  26,020  L 

*Post-Star  is  sold  in  combination  with  Times  (evening)  only.  Linage  of 


HARRISBURG,  PA. 

•Patriot . (m)  536,484  523,698  12,986  0 

Telegraph . (e)  312,244  334,804  22,557  L 

Grand  Total .  848,728  858,499  9,771  L 

•  News  (evening)  carries  the  same  amount  of  advertising  as  the  patriot 
(morning).  Linage  of  only  the  latter  is  shown. 

HARTFORD,  CONN. 


Total  Daily .  611,. 399  . .  . 

Total  Sunday .  405,149  . 

Orand  Total .  1,016, .548  . 

Advertising  apiiears  in  both  morning  and  evening  editions  of  the  Journal. 
Linage  of  evening  edition  only  is  shown. 

LOS  ANGELES,  CALIF. 


Examiner  . 

751,577 

718,437 

33,140  0 

Illustrated  News . 

269,743 

291,649 

21.906L 

Times . 

. (m) 

9.30.915 

873.017 

57,898  0 

KicproM . . 

. (e) 

380.267 

536,262 

155,995  L 

Herald . 

. (e) 

985.68.5 

1,006,270 

20.585  L 

Record . 

. (e) 

286.607 

307,098 

20,491  L 

*Examiner . 

. (S) 

534.355 

528,592 

5.763  0 

Times . 

. (S) 

541,520 

483,611 

57,909  0 

Total  DaUy .  3,604.794  3,732,733  127,939  L 

Total  Sunday .  1,075,875  1,012,203  63,672  0 

Orand  Total .  4,680.669  4,744,936  64,267  L 

•  Sunday  Examiner  linage  includes  American  Weekly  figures,  1931  — 
66,975  lines;  1930  —  57,891  lines. 


MANCHESTER,  N.  H. 

Union . (m)  379.878  441,052 

MEMPHIS,  TENN. 


61,174  L 


Courant . 

. (m) 

393,276 

473.676 

80,400  L 

Times . 

1,030,463 

1,098,868 

68,405  L 

Courant . 

. (8) 

260,474 

270.306 

9,832  L 

Total  DaUy .  1,423,739  1,572,544 

Total  Sunday .  260,474  270,306 

Orand  Total .  1,684,213  1,842,8.50 

HOUSTON,  TEXAS 

Chronicle . (e) 

Post-Dispatch . (m) 

Press . (e) 

Chronicle . ^8) 

Post-Dispatch . (S) 

Total  Daily .  1,709,492 

Total  Sunday ...  . 

Grand  ToUl  .  2,256,398 

INDIANAPOLIS,  IND. 


148,805  L 
9,832  L 
158,637  L 


Commercial  Appeal  ... 

. (m) 

496,641 

604,710 

108,069 

L 

Evening  Appeal . 

. (e) 

505,186 

541,090 

35,904 

L 

Press-Scimitar . 

. (e) 

433,486 

527,142 

93,656 

L 

Commercial  Appeal . 

. (S) 

277,908 

314,575 

36,667 

L 

Total  Daily . 

1,435,313 

1,672,942 

237,629 

L 

Total  Sunday . 

277,908 

314,575 

36,667 

L 

Grand  Total . 

1,713,221 

1,987,517 

274,296 

L 

MILWAUKEE,  WIS. 


672,062 

701 ,561 

29,499  L 

580,848 

591,635 

10,787  L 

456,582 

469,378 

12,796  L 

278,258 

272,375 

5,883  0 

268,648 

254,080 

14,568  0 

1,709,492 

1,762,574 

53.082  L 

546,906 

526,455 

20,451  G 

2,256,398 

2,289,029 

32,631 L 

Sentinel . 

439,098 

231,879 

207,219  0 

Journal . 

. (e) 

729,154 

875,975 

146,821  L 

Leader . 

. (e) 

149,016 

200,050 

51,034  L 

Wisconsin  News . 

. 'e) 

495,389 

424,482 

70,907  0 

•Sentinel . 

. (8) 

201,147 

180,585 

20,562  0 

Journal .  . 

. (8) 

277,802 

281,703 

3,901  L 

Total  Daily .  1,812,657  1,732,388  80,271  0 

Total  Sunday .  478,949  462,288  16,681  0 

Grand  Total .  2,291,608  2,194,674  96,932  0 

•  Sunday  Sentinel  linage  includes  .American  Weekly  figures,  1931  — 

61,865  lines;  1930  —  57,410  lines. 


News . 

. (e) 

846,773 

942,406 

95,633  L 

SUr  .  . 

. .  (m) 

425,736 

431,979 

6.243  L 

MINNEAI 

Times . 

. (e) 

407,496 

386,761 

20,735  G 

■SUr  . 

. (8) 

288,811 

272.738 

16.073  G 

Journal 

.(e) 

— 

— 

- 

Tribune 

. (e) 

Total  Daily 

1,680,005 

1,761,146 

81,141  L 

Star  . 

. (e) 

Total  Sunday  . 

288.811 

272,738 

16,073  G 

Journal 

. (8) 

Grand  Total . 

1,968,816 

2,033,884 

65.068  L 

Tribune 

. (S) 

JACKSONVILLE,  FLA. 


Total  Sunday 


fTorida  Times^Union 

(m) 

483,964 

518,526 

34,562  L 

Grand  Total  . 

Journal  . 

. (e) 

353.432 

391,207 

37,775  L 

ITorida  Times-Union. . . . 

. (S) 

171,513 

170,267 

1,246  0 

MONTRE 

Total  Daily 

837,396 

909,733 

72,337  L 

Star . 

. (e) 

Total  Sunday ...  . 

171,513 

170.267 

1,246  0 

(iasette  . 

. (m) 

Grand  Total  . 

1,018,909 

1,080,000 

71,091  L 

I.a  Presse . 

. (e) 

La  Patrie . 

. (e) 

696,023 

732,314 

36,291 

L 

659,661 

681, .523 

21,862 

L 

517,499 

454,760 

62,739 

0 

165,446 

154,397 

11,047 

G 

213,915 

227.386 

13,471 

L 

1,873,183 

1.868.597 

4,586 

G 

379,361 

381.783 

2,422 

L 

2,252,544 

2,250,380 

2,164 

G 

1,011,184 

428,286 

851,462 

271,626 


KANSAS  CITY,  MO.* 


Journal-Post 
Star  . 


(e) 

.(m) 


309.060 

745,124 


321,808 

783,340 


12,748  L 
38.216  L 


Total  DaUy .  2,612,559  . 

(Continued  on  page  78) 
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PERTH  AMBOY,  N.  J. 


READING,  PA. 


Banner . 

Banner . 

Tennenean.. 

*Tennemean. 


PHILADELPHIA.  PA. 

. (e)  1,0M.519  1.132,464  77.945  L 

. (m)  550.197  561,255  11,058  L 

. (e)  438,497  404,307  34,190  G 

. (e)  573,222  597,874  24,652  L 

. (m)  391,602  437,361  45,759  L 

. (m)  378,661  432.912  54,251  L 

. . (S)  401,841  393,425  8,416  G 

. (8)  198,504  174,071  24,433  G 

. (8)  134,823  213,361  78,538  L 


Bulletin . 

Inquirer . 

News . 

Public  Ledger. 
Public  Ledger. 

Record . 

Inquirer . 

Public  Ledger. 
Record . 


Total  Daily. . 
Total  8unday. 
Grand  Total . , 


Total  D^y .  751,016  869,401  118,385  L 

Total  Sunday .  261,242  281,474  20,232  L 

Grand  Total .  1,012,258  1,150,875  138,617  L 

*  Tenneaeean  (morning  and  evening)  is  sold  in  combination  only.  Linage 
of  morning  edition  k  ebowiL 


RICHMOND,  VA. 

. (e)  787,951  805,394 

. (m)  501,733  517,016 

. (8)  249,888  232.847 


Newe-Leader... 

Times-Dispatcb 

Timee-Dispatch 


NEW  BEDFORD,  MASS. 

. (e)  288,369  274,314  14,055  G 

. fc)  369,451  356.068  13,383  G 

. (8)  117,003  60,258  56,745  G 

. (8)  91,356  . 


Total  Daily. . 
Total  .Sunday , 
Grand  Total . 


Total  Daily. . 
Total  Sunday. 
Grand  Total . 


‘Standard. 

Times . 

Standard. . 
fTimea... 


PHOENIX.  ARIZ. 

. (m)  506,595  626,(KI1  119,406  L 

. (e)  409,522  359,460  50,062  L 

. (8)  115,323  150.075  34,752  L 


ROCHESTER.  N.  Y. 

Democrat  &  Chronicle . (m)  707,377  719,252  ll.SiJL 

Journal . (e)  620,447  584,745  35, 'DIG 

Timee-Union . (e)  726,964  785,695  58,7311 

Democrat  A  Chronicle . (8)  241,270  244,571  3,3011 

‘Sunday  American . (8)  151,385  153,107  1.7SL 


Total  Daily .  657,820  630,382  27,438  G 

Total  Sunday .  208,359  60,258  148.101  G 

Grand  Total .  866,179  690,640  175.539  G 

‘  First  ieeue  of  Sunday  Times  publisbed  May  31,  1931. 
t  Standard  sold  in  ecanlanation  with  Mercury  —  Linage  of  one  edition  only 
h  given  —  Evening  Standard. 


Republic 
Gasette. . 
Republic 


Total  Daily. . 
Total  Sunday , 
Grand  Total . 


Total  Daily .  2,054,788  2,089,692  34,9WL 

Total  Sunday .  392,655  397,678  5,0231 

Grand  Total .  2,447,443  2,487,370  39.927L 

*  Sunday  American  6gures  include  .\merican  Weekly  linage,  1931— (3.7K 
ines;  1930—57,410  lines. 


NEW  ORLEANS.  LA. 

. (m)  844,786  855,960  11,174  L 

. (m)  310,101  349,155  39,054  L 

. (e)  510,728  505,5n  5,151  G 

. lel  342,211  357,743  15,532  L 

. (8)  343,652  315.246  28,406  G 

. (8)  233.323  123.503  109,820G 

. (S)  126.194  126,345  151 L 


PITTSBURGH.  PA. 

. (m)  460,123  517,856  57,733  L 

. (e)  1,123.503  1,178,650  55,147  L 

. (e)  875,294  844,015  31,279  L 

. (8)  290,624  288,981  1,643  G 

. (8)  298,054  266,254  31,800  G 


Times-Pieayune 

Tribune . 

Item . 

SUtes . 

Tiffles>Picayune. 
Item-Tribune  . . 
States . 


Post-Gaxette  . 

Press . 

Sun-Telegraph . . 

Press . 

‘Sun-Telegraph 


SALT  LAKE  CITY.  UTAH 


Tribune . 

Deseret  News. 

Telegram . 

Tribune . 

‘Telegram  ... 


Total  Daily .  2,458,920  2,540,521  81,601  L 

Total  Sunday .  588,678  555,235  33,443  G 

Grand  Total .  3.047,598  3,095.756  48,158  L 

‘Sun-Telegraph  figures  include  American  Weekly  linage,  1931—63,769; 
1930-57,410  lines. 


Total  Daily.. 
Total  Sunday. 
Grand  Total. . 


Total  Daily .  1.254,428  1,195,699 

Total  Sunday .  225,271  326,574 

Grand  Total .  1,479,699  1,522,273 

‘  Notk:  Sunday  Telegram  discontinued  December  7,  1930. 


NEW  YORK.  N.  Y.* 

Times . (m)  800,288  908,150  107,862  L 

Herald  Tribune . (m)  537,181  596,299  59,1I8L 

World . (m)  435,223  435,223  L 

American . (m)  479,712  260,755  218,957  G 

News . (m)  653,422  594,572  58,850  G 

Mirror . (m)  192,779  157,858  34,921  G 

Sun . 'e)  829,150  779,661  49,489  G 

Journal . (e)  734,777  684,479  50,298  G 

Evening  World . (e)  513,123  513,I93L 

Post . (e)  190,786  221,364  30,578  L 

Graphic . (e)  181,200  235,706  34,S06L 

World-Telegram . (e)  810.097  319,768  490.329  G 

Brooklyn  Fj«le . (e)  662.804  655,512  7,292  G 

Brooklyn  Standard  Union . (e)  224,262  212,229  12,033  G 

Brooklyn  Tunes . (e)  397,307  293,990  103,317  G 

Bronx  Home  News . (e)  217,923  194.598  23,325  G 

Times . (8)  722,497  673.585  48,912  G 

Herald  Tribune . (S)  453,064  420,429  32,635  G 

World . (8)  281.778  281,778  L 

American . (8)  491,231  402,785  88,446  G 

News . (8)  367,741  298,084  69,657  G 

Brooklyn  Eagle . (8)  227,003  282,253  45,250  L 

Brooklyn  Times . (8)  65,669  32,530  33,139G 

Bronx  Home  News . (8)  128,217  121,552  6,665  G 


PORTLAND.  ORE. 

. . (m)  509,773  546,546  36,773  L 

. (e)  571,650  639,309  67,659L 

. (e)  466,677  350,946  115,731  G 

. (e)  .  453,212  . 

. (8)  256,866  252,211  4,655  G 

. (S)  110,162  108,720  1,442  G 


Oregonian . 

Journal . 

News-Telegram , 

Telegram . . 

Oregonian . 

Journal . 


SAN  ANTONIO.  TEXAS 

. (m)  387,612  438,357  Sfl.TtSl 

. (e)  580,779  664,400  83.<21L 

. (e)  510,673  501,307  9.1M0 

. (8)  273,622  317,344  43,»l 

. (S)  257,054  282,374  25,M01. 


Total  Daily .  1,548,100  1,9( 

Total  Sunday .  367,028  31 

Grand  Total .  1,915,128  2.3! 

Note:  Portland  Telegram  discontinued  May  5, 1931. 


Total  Daily .  1,479,064  1,604,064  125,0001 

Total  Sunday .  530,676  599,718  Jd.OtiL 

Grand  Total .  2,009,740  2,203,782  IW.Ottl 

•  Sunday  Light  figures  include  American  Weekly  linage,  1931— 61.845  lis* 
1930-57,410  lines. 


OKLAHOMA  CITY,  OKLA. 

I . (e)  182,176  233.559  51,388  L 


Oklahoma  News 


Total  Daily. . 
Total  Sunday 
Grand  Total . 


SAN  DIEGO.  CALIF. 

. (m)  559,646  627.773 

. (e)  581,195  647,593 

. (e)  788,027  871,716 

. (8)  319,302  337.111 


Union. . 

Sun . 

Tribune. 
Union . . 


OMAHA,  NEB. 


•Bee-News . .  . 
tWorld-Herald 
IBee-News  , . . 
World-Herald 


Total  Daily. . 
Total  Sunday . 
Grand  Total . . 


Total  Daily .  6,911,688  7,063.357  151,669  L 

Total  Sunday .  2.455,422  2,512,996  57,574  L 

Grand  Total .  9.367.110  9,576,353  209,243  L 

‘New  York  figures  furnished  by  Advertising  Record  ('ompany;  Bronx 
Home  News  figiues  suppUed  by  publisber  directly. 


Total  DaUy .  988,420  1.073,586  85,166L 

Total  Sunday .  398,212  394,547  3,665  G 

GrandTotal .  1.386.632  1.468,133  81,501  L 

‘  Bee-News  sold  in  combination  only.  Linage  of  one  edition  (evening) 
only  is  given. 

t  World-Herald  sold  in  combination  only.  IJnage  of  one  edition  (evening) 
only  is  given. 

1  American  Weekly  linage  included  in  Sunday  Bee-News  figures,  1931— 
61,865  lines;  1930—57,410  lines. 


SAN  FRANCISCO,  CALIF. 

. (m)  591,281  618.025 

. (m)  707,821  733,017 

. . (e)  677,489  717,569 

. (e)  668,468  735,690 

. (S)  234,721  248,809 

. (8)  558,184  503,069 


Chronicle . . . . 
Examiner. . . . 
CaU-BuUetin 

News . 

Chronicle  . . 
Examiner . . . 


NIAGARA  falls;  N.  Y. 

. (e)  536,979  582,549  45,570  L 

NORFOLK,  VA. 

. (e)  647,528  . 

. (m)  420,881  . 

. (8)  290,620  . 


159,2411 

4i.ro 

I18.2I41 

1931-64.43 


Total  DaUy .  2,645,059  2,804.300 

Total  Sunday .  792,905  751,878 

GrandTotal .  3,437,964  3,556,178 

Note:  .American  Weekly  linage  included  in  above  figures, 
lines;  1930 — 57,891  lines. 

SEATTLE,  WASH. 

(m)  414,802  556,432 

.(e)  444,085  507,528 

.(e)  757,027  884,176 

(S)  200,241  241,229 

(8)  241,930  265.415 


Ledger-Dispatch. 
Virginian-Pilot  . 
Virginian-Pilot. . 


PEORIA,  ILL. 

....(e)  556,990 
...(m)  466,532 
....(e)  632,587 
....(S)  190,808 
....(S)  179,210 


Journal . 

Transcript . 

Star . 

Journal-Transcript . 
Star . 


Total  Daily. . 
Total  Sunday. 
Grand  Total. . 


Post-Intelligencer. . 

Star . 

Times . 

‘Post-Intelligencer , 
Times . 


OAKLAND.  CALIF. 

. (e)  711,423  740,618  29,195  L 

. (e)  964,246  979,939  15,693  L 

. (S)  192,024  274,449  82,425  L 


Total  Daily . . 
Total  Sunday , 
Grand  Total . . 


Post-Enquirer 

Tribune . 

Tribune . 


332,222 1> 
64.43 1 
Stt.**!* 
1931-44.23 


PROVIDENCE,  R.  I. 

. (e)  904,613  965,778  61,165  L 

. (m)  382,362  407,720  25,358  L 

. (e)  343,548  367,968  24,420  L 

. (S)  167,860  208,243  40,383  L 

. (S)  .  24,327  . 


Total  DaUy .  1,615,914  1,948,136 

Total  Sunday .  442,171  506,644 

Grand  Total .  2,058,085  2,454.780 

‘  Poet-Intelligencer  figures  include  .American  Weekly  bnige, 
lines;  1930 — 57,891  lines. 

SOUTH  BEND,  IND. 

News-Times . (e)  436,954  604.470 

Tribune . (e)  508.575  640,731 

(Continued  on  page,  79) 


Total  Daily.. 
Total  Sunday. 
Grand  Total . . 


Bulletin . 

Journal . 

News-Tribune. 

Journal . 

‘News-Trbune. 


OKLAHOMA  CITY,  OKLA. 

. (m)  456.216  509,418  53,202  L 

. (e)  543,350  560.347  16,997  L 


Oklahoman. 

Tinaes . 

News . 

Oklahoman. 


Total  daily .  1,630.523 

Total  Sunday .  167,860 

GrandTotal .  1,798,383 

‘  Note:  Sunday  News  Tribune  discontinued. 
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SOUTH  BEND — Continued 


Gain  or 

1931  1930  Lois 

Sew-Tima. . (S)  74,356  119,450  45,094  L 

. (8)  75,570  98,979  23,4091, 


loUl  Daily .  945,529  1,245,191  299,662  L 

Total  Sunday .  149,926  218,429  68,503  L 

O^Total .  1,0M,455  1,463,620  368,165  L 

SPOKANE,  WASH. 

y _ ...Bryirw . (m)  310,527  385,700  75,173  L 

. (e)  591,746  719,332  127,586  L 

Spokennan-Review . (S)  228,597  205,961  22,636  G 


Total  Daily .  1,178,349  1,428,852  250,503  L 

Total  Sunday .  228,597  205,961  22,636  G 

0,^ Total .  1,406,946  1,634,813  227,867  L 

ST.  LOUIS,  MO. 

Globe-Democrat . (m)  471,663  456,011  15,652  G 

Pta-Dipatch . (e)  829,027  925,036  96,009  L 

^ . (e)  518,057  410,694  107,363  G 

. (e)  219,024  248,286  29,262  L 

Globe-Democrat . (S)  206,559  202,876  3,683  G 

Pin-Diopatch . (S)  393,819  414,025  20,206  L 


Total  DaUy .  2,037,771  2,040,027  2,256  L 

TotalSunday .  600,378  616,901  16,523  L 

Gnnd  Total .  2,638,149  2,656,928  18,779  L 

SYRACUSE,  N.  Y. 

Benld . (e)  628,993  586,982  42,011  G 

fcmal . (e)  601,602  586,768  14,834  G 

Foot-Standard . (m)  474,897  504,485  29,5881. 

Henld . (8)  111,258  104,728  6,530G 

•.taierican . (8)  119,416  114,521  4,895  G 

|>ii|.8taodard . (8)  72,047  84,170  12,1231. 


Total  Duly .  1,705,492  1,678,235  27,257  G 

TotalSunday .  302,721  303,419  698  L 

Grand  Total .  2,008,213  1,981,654  26,559  G 

'Sunday  American  figures  include  American  Weekly  linage,  1931 — 63,769 
Sm:  1130—57,410  lines. 

TACOMA,  WASH. 

Indier . (m)  282,278  281,241  1,037  G 

.Nesi-Tribune . (e)  516,857  624,242  107,385  L 

Tm . (e)  395,801  404,412  8,611  L 

Lodger . (8)  163,433  162,042  1,391  G 


Total  DaUy .  1,194,936  1,309,895  114,959  L 

TotalSunday .  163,433  162,042  1,391  G 

GrindTotal .  1,358,369  1,471,937  113,568  L 

TOLEDO,  OHIO 

run . (m)  167,719  216,741  49,022  L 

Blade . (e)  647,444  832,673  185,229  L 

Se»o.Bee . (e)  403,727  427,507  23,780  L 


T  OLEDO — Continued 

Gain  or 

1031  1930  Loss 

Times . (8)  216,514  228,831  12,317  L 


Total  Dady .  1,218,890  1,476,921  258,031  L 

TotalSunday .  216,514  228,831  12,317  L 

Grand  Total .  1,435,404  1,705,752  270,348  L 

TORONTO,  ONTARIO,  CANADA 

Globe . (m)  345,286  419,196  73,910  L 

Mail  A  Empire . (m)  386,442  444,981  58,539  L 

Star . (e)  1,048,112  1,057,355  9.243  L 

Star . (Weekly).  127,760  161,128  33,368L 

Telegram . (e)  1,141,737  1,199,744  58,007  L 


Grand  Total .  3,049,337  3,282,404  233,067  L 

TRENTON,  N.  J. 

Times . (e)  570,978  632,672  61,694  L 

Times-Advertiser . (S)  97,612  106,043  8,431  L 


Total  Daily .  570,978  632,672  61,694  L 

Total  Sunday .  97,612  106.043  8,431  1 

Grand  Total .  668,590  738,715  70.125  L 

TULSA,  OKLA. 

Tribune . (e)  443,814  543,823  100,009  L 

World . (m)  484,605  566,962  82,357  L 

Tribune . (8)  84,084  143,115  54,0311. 

World . (8)  161,887  220,477  58,590  L 


Total  DaUy .  928,419  1,110,785  182,366L 

TotalSunday .  250,971  363,592  112,621  1. 

Grand  Total .  1,179,390  1,474,377  294,987  L 

WASHINGTON,  D.  C. 

Herald . (m)  246,965  210,762  36,203  G 

News . (e)  273,036  223,899  49,137  G 

Times . (e)  524,357  519,907  4,450  G 

Post . (m)  304,011  312,872  8,861  L 

Star . (e)  1,210,113  1,131,339  78,774  G 

'Herald . (8)  241,011  179,153  61,858G 

Poet . (8)  175,675  187.163  11,588  L 

Star . '8)  464,374  406,715  67.659  L 


Total  Daily .  2,558,482  2,398,779  159,703  0 

TotalSunday .  880,960  773.031  107,929  0 

Grand  Total .  3,439,442  3,171,810  267,632G 


'Sunday  Herald  figures  include  American  Weekly  linage,  1931—63,679 
lines;  1930 — 57,410  lines. 

WESTCHESTER  COUNTY  (N.  Y.)  GROUP 


Mamaroneok  Times . (e)  127,514  150,224  22,710  L 

Mount  Vernon  Argus . (e)  463,728  527,220  63,492  L 

New  Rochelle  Standard-Star...  te)  348,641  448,387  99,846L 

Ossining  Citiien-Sentinel . 'e)  153,905  208,163  54,258  L 

Port  Chester  Item . (e)  369,608  360,542  9,066  G 


WESTCHESTER— Continued 


Gain  or 

1931  1930  Loss 

Tarrytown  News . (e)  254,126  328.552  74,426  L 

Yonkers  Herald . (e)  320,899  364.620  43,721  L 

Yonkers  Statesman . (e)  329,875  341,625  11,7501, 

White  Plains  Press . 'e)  292,307  .332,752  40,445  L 

White  Plains  Reporter . (e)  552,862  669,244  116,382  L 


Grand  Total .  3.213.365  3,731,329  517,964  1. 

WICHITA,  KAN. 

Beacon . (f)  445,341  566,429  121,0881. 

Eagle . (m)  399,613  490,881  91,268  L 

beagle . (e)  360,616  370,568  9,9521. 

Beacon . (S)  175,289  256,234  80,9451. 

Eagle . (8)  182,125  306,893  124,768  L 


Total  Daily .  1,205,570  1,427,878  222,308  1. 

TotalSunday .  357,414  563,127  205,713  L 

Grand  Total .  1,562,984  1,991,005  428,0211. 

WILKES-BARRE,  PA. 

Record  . (m)  784,103  704,624  79,479  0 

Times-Leader . (e)  729,420  657,923  71,497  G 

News . (e)  318,593  324,349  5,756  L 

Independent . (8)  169,571  160,340  9,231  G 

Telegram . (8)  75,660  64,124  11,536  0 


Total  DaUy .  1,932,116  1,686,896  145,220  0 

TotalSunday .  245,231  224,464  20,767  0 

Grand  Total .  2,077,347  1,911,360  165,987  0 

WINSTON-SALEM,  N.  C. 

Twin  City  Sentinel . (e)  289,313  316.282  26,969  1. 

Journal  Sentinel . (8)  73.710  32,069  41,641  0 


Total  Daily .  289.313  316.282  26,969  L 

TotalSunday .  73.710  32.069  41,641  0 

Grand  Total .  363,073  348,351  14,672  0 

WORCESTER.  MASS. 

Telegram . (m)  489,899  569,438  79,539  L 

Gaiette . (e)  519,895  589,088  69,213  1. 

Poet .  .  .  .(e)  379.211  425.590  46,379  L 

Telegram . (S)  163.681  160,207  3,474  0 


Total  DaUy .  1.388,985  1,584,116  195,131  L 

TotalSunday .  163,681  160,207  3,474  (s 

OrandTotal .  1,552,166  1,744,323  191,657  L 

YOUNGSTOWN,  OHIO 

Vindicator . (e)  551,707  633,828  82,121  L 

Telegram  . (e)  523.110  613,937  90,827  1. 

Vindicator . (S)  134,514  129,177  5,337  0 


Total  daily .  1.078,817  1,247,765  172,948  L 

TotalSunday .  134,514  129,177  5,337  0 

OrandTotal .  1,209,331  1,376,942  167,611  L 


380  CIRCULATORS  WIN 
TRIP  TO  LOUISVILLE 


Boys  and  Girl*,  Men  and  Women, 
from  8  to  78  Year*  Old,  See 
City  and  State  Fair  a* 

Gue*t*  of  Dailie* 


The  Louisville  Courier-Journal  and 
'iK  Louisville  Times  last  week  were  hosts 
>0  380  boys  and  girls,  men  and  women, 
circulation  agents  in  Kentucky,  Southern 
Indiana,  Northern  Tennessee  and  W’est- 
ffn  West  Virginia,  who  by  increased 
sties  won  invitations  to  the  newspapers’ 
lourth  annual  two-day  Kentucky  .State 
rair  party. 

The  guests’  ages  ranged  from  8  to  78 
the  distance  they  traveled  from  their 
to  the  city  was  as  great  as  310 

nnles. 


entertainment  was  provided 
j*  agents,  most  of  them  youths 
and  many  of  whom  had  never  1 
,^J'®“'SYille  before.  Monday  mori 
^6  was  a  breakfast  party  in  the  1 
room  of  the  Kentucky  Hotel  with  W 
•  isch  and  Jasper  E.  Risen,  direc 
omation  promotion  for  the  two  pat 
mc^rge. 

hen  followed  an  inspection  of 
plant,  including  visits  to 
\VH*c  the  radio  sta 

sec  pressroom 

*  ^'tion  of  the  Times  prir 
_«rwwd  the  agents  attended  a  U 
te?  at  the  Rialto  T 

'wky  HoW  ^  luncheon  at  the  J 

first  trip  to  the  State  Fair 


made  in  the  afternoon,  the  visitors  going 
in  taxicabs. 

At  the  annual  banquet  that  night  at  the 
hotel,  Brainard  Platt,  assistant  to  the 
vice-president,  was  toastmaster  and  pre¬ 
sented  greetings  from  the  two  news¬ 
papers  in  lieu  of  a  planned  address  by 
Howard  \V.  Stodghill,  business  manager, 
who  was  unable  to  attend  because  of 
a  session  of  the  directors  of  the  Inter¬ 
national  Circulation  Managers  Associa¬ 
tion  in  Chicago. 

Ifesides  Mr.  Platt  those  at  the  speak¬ 
ers’  table  included  A.  C.  Hopewell,  man¬ 
ager  of  suburban  circulation ;  Mr.  Rison 
and  Mr.  Alisch;  B.  C.  White,  manager 
of  city  circulation;  Miss  Mary  Alice 
White ;  Miss  Anne  Stoller,  P.  V.  Wain- 
wright,  manager  of  mail  circulation ; 
Donald  MeWain,  manager  of  the  promo¬ 
tion  department ;  George  Lehman,  and 
9-vear-old  Pauline  Spencer  of  Stearns, 
Ky. 

After  the  dinner  the  agents  were  taken 
back  to  the  fair  grounds  to  witness  a 
fireworks  display  and  to  see  the  fair’s 
feature  show,  the  Fiesta  of  1931. 

Next  morning  the  party  visited  Bow¬ 
man  Field,  Louisville’s  municipal  airport, 
for  free  airplane  rides,  followed  by  an 
hour  of  sightseeing  through  the  parks 
and  boulevards.  After  luncheon,  there 
was  a  third  trip  to  the  fair. 

HENRY  TOBIAS  RETIRES 

Henry  Tobias,  veteran  Chicago 
Tribune  compositor  who  has  had  charge 
of  the  typographical  appearance  of  “A 
Line  o’  Type  or  Two”  since  it  was 
started  by  Bert  Lcston  Taylor,  has  re¬ 
tired  and  gone  to  California.  Mr.  Tobias 
joined  the  Tribune  staff  in  March,  1889. 


AD  TIPS 


L«wit  Addi*on  *nd  AiiocUte*,  Kim  Mar- 
quetto  nveiiup,  MiiinvaiNBlU.  FIui’Iiik  onlers 
with  ii<*WHi>aperK  In  Bflpcted  gectlotiH  for  F.  H. 
PfiiiHlpr,  Inc*.,  MinncaiNillH. 

N.  W.  Ayar  &  Son,  WaHbliiKtoii  S4|uare, 
1‘hlhHli‘lphia.  Attain  placing  copy  with  iiewa- 
papera  In  varloua  H«*ctioii8  f«ir  K.  It.  Squlbti  A 
Son,  dental  cn^ain.  New  V«»tk. 

Batten,  Barton,  Durttine  A  Otbom,  South 
MichlKan  avenue,  t'liL'airo.  Now  handling  the 
aeeount  of  the  ('ential  Itepiihllc  Bank  and 
TniHt  t’oiiipany,  ('lih-ako. 

Batten.  Barton,  Durttine  &  Otbom,  Mad* 
Ihoii  avenue,  New  Yitrk.  I'laeliiK  copy  w*ith 
iiewHpaperM  in  various  HettloiiH  for  the  t*old 
Dust  Corporation,  “Silver  Dust.”  New  York 
City. 

Brooke.  Smith  A  French.  Inc.,  EiiKt  llan- 
em*k  avenue,  Uetroit.  .\ifain  renewing  aonie 
newKpaiMT  <‘ontracts  for  the  Sparka-Witliiiik' 
ton  Coinpany,  Sparton  Radio.  Jackaon,  MIchi* 
ka  n. 

Burnett'Kuhn  Company.  North  Michikan 

avenue,  Chieako.  l(e|MFrted  to  he  tiKiijk  a  Hat 
of  newMpa|H>rM  on  the  Chleako  Trihiine. 

Dauchy  Company,  ('tiiireh  atreet.  New 

York.  I'lacliik  orders  with  newspapera  in  ae* 
lectetl  Reetions  for  the  SlnipMoiv  l*r<K|iictH  (*orii*> 
pany,  ’  Boekie  Blniier*’  d«»k  f«MHl,  Terre  Haute, 
Indiana. 

Ellit  A  Pye.  Inc.,  North  Mlehlkan  ave¬ 
nue,  Chieako.  Re|H>rt«H|  hi  In*  phicink  the  ac¬ 
count  of  F.  K.  Barr  tNiiiipany,  Chleako. 

Gale  A  Piettch,  Inc.,  **3.'!  North  Michikaii 
avenue,  (*hicak<L  iRMiiliik  orders  to  newHpa|>era 
on  National  Hoard  of  Fire  Cnderwrltera. 

Gotham  Advertising  .  Company,  114  LR>erty 
street.  New  York  t'lty.  I'lacink  account  for 
the  I’roctor  Coinpany,  Inc.,  Drapery  and  Up¬ 
holstery  FabrIcH,  New  York. 

Guenther-Bradford  Company,  1.*»  Rant  Hunm 
street,  Chlrago.  Said  to  l*e  uslnk  newspapers 
in  a  few  towns  for  a  test  campaign  on  the 
Knoi^  Company,  Kansas  City,  .Mo.  However, 
this  does  not  affect  the  placing  of  this  account 
handled  by  Allen  C.  ,Suiltb  Company,  Kansas 
City,  .Mo. 


Joseph  Katz  Company,  Id  K.  Mount  Vernon 
Place,  Baltimore.  Placing  onlers  with  n«'ws* 
puiHTs  that  have  rotogravure  »e(*tioUH  for  tlie 
Pioneer  Suspender  (*om|aitiy,  Philadelphia. 

Irish,  Lyman  A  Co.,  4UI  Rust  42nd  street, 
New  York.  Placing  acwiints  for  the  (Jainor 
Manufacturing  Company,  Brooklyn, N.  Y.,  and 
the  Stirizol  Company,  Dsaining,  N.  Y. 

MoJunkln  Advertisinc  Company.  22H  North 
I.A  Salle  street,  ('hicago.  Now  handling  ac¬ 
count  for  the  Foo<lt4iwn  Kitchens,  Inc.,  Chi¬ 
cago. 

MltcheU-Faust-Dickison  A  Wieland,  ‘J.'tO  North 
Michigan  avenue,  Chicago.  Reported  to  he 
preparing  a  list  of  newHpa|>erH  on  west  coast 
<»n  Dr.  West’s  To<dh  Brush,  Western  (’ompany, 
Chicago. 

Newell-Emmett  Company,  40  Rust  'Hth  street. 
New  York.  Renewing  newspaiM'r  contracti#  for 
the  AsMM'lation  tif  American  Soap  and  <Hycer* 
Ine  Pr<sliicers,  New  York. 

Peck  Advertising  Agency,  271  Madison  ave¬ 
nue,  New  York.  .\gain  placing  copy  wltli 
newspapers  In  sehs'ted  sections  for  B.  T.  Bab¬ 
bit,  Inc.,  New  York. 

Arthur  Rosenberg  Company,  .'>70  Seventh 
avenue,  New  York.  Placing  ac<*ount  for  the 
Hair  Research  Institute,  'tMeo”  S4>aples* 
slmm|M>o,  New  York. 

Louis  E.  Shecter  Advertising  Agency,  S.  R. 
Corner  Baltluiore  and  Pine  streets,  Baltimore. 
Placing  orders  with  newspapers  In  various  sec¬ 
tions  for  the  American. 

Stack-Goble  Company.  H  S4iuth  .Michigan  ave¬ 
nue,  Chicago.  .May  use  list  of  newspapers  on 
the  Standard  Dil  Coinpany  of  Indiana,  Red 
Crown  tJas#»llne. 

Tracy-Lock-Daweon,  Inc.,  Majestic  Building, 
Dallas.  Placing  orders  with  newspapers  in 
sele<'ted  sections  for  the  Cimtinental  Oil  Com¬ 
pany,  Ponca  City,  Okluhomu. 

Williams  A  Saylor.  Ino.,  .H8.'>  Madison  ave¬ 
nue,  New  York.  Placing  orders  for  the  A.  J. 
Donahue  CoriMiration,  .Milford,  Connecticut. 


WINS  PICTURE  CONTEST 

Mrs.  Melvin  Gay  of  Brockton,  Mass., 
has  been  awarded  first  prize  in  the 
Brockton  (Mass.)  Daily  Evening  En¬ 
terprise’s  amateur  picture  contest. 
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CONCERN  GIVES  MONEY 
TO  SPEND  ELSEWHERE 


10  Per  Cent  Discount  Refunded  by 
Albany,  N.  Y.,  Store  Witb  Promise 
to  Buy  Something  in  Some 
Other  Place 

An  Albany,  N.  Y.  store  with  a  record 
of  99  years  of  successful  merchandising 
sounded  a  new  note  in  “depression  sales” 
this  week.  It  gave  money  to  its  cus¬ 
tomers  to  spend  in  other  stores. 

Every  cash  sale  made  Thursday  at 
Cotrell  and  Leonard,  an  exclusive  men’s 
and  women’s  apparel  shop,  was  credited 
with  a  10  per  cent  discount  refunded  in 
cash  to  the  customer  with  the  under¬ 
standing  he  would  go  elsewhere  and  buy 
something  with  the  money. 

Two  large  advertisements,  six  full 
columns,  told  of  the  idea  in  the  Albany 
livening  Keivs  anti  Knickerbocker  Press. 
The  copy  was  part  of  a  new  series  of 
advertisements  planne<l  by  Cotrell  and 
Leonard  to  run  daily  at  least  until  Febru¬ 
ary  under  a  contract  that  calls  for  ap¬ 
proximately  125,000  lines— double  the 
linage  used  last  year  by  the  firm. 

Introduced  under  the  heading,  “Let’s 
Distribute  Dollars,”  the  discount  offer 
read  as  follows : 

“Slack  business  conditions  are  due  to 
a  damming  up  of  dollars.  Prosperity  will 
return  only  when  those  dollars  have 
been  released  to  create  employment.  So 
here  is  a  Cotrell  and  Leonard  contribu¬ 
tion  to  better  distribution  of  dollars. 

“On  Thursday,  Sept.  24,  every  cash 
sale  throughout  the  .store  will  receive  a 
cash  discount  of  10  per  cent.  (We  would 
like  to  include  our  good  charge  cus¬ 
tomers,  but  that  would  complicate  the 
rules.) 

“To  receive  that  10  per  cent  refund, 
however,  you  promise  to  spend  it  that 
same  day  in  some  other  store. 

“Discounts  will  not  show  on  sales 
checks.  You  will  pay  the  clerk  the  full 
purchase  price — because  that  is  what  the 
article  is  worth  and  because  it  helps  the 
psychology  of  the  game. 

“The  cashier’s  office  will  then  return 
to  you  in  cash  10  per  cent  of  your 
purchase. 

“And  remember  you  have  promised  to 
spend  it.  But  not  at  (Totrell  and 
Leonard’s.  It  must  go  to  some  other 
store. 

“You  have  full  value  from  your  original 
purchase,  plus  a  dividend  in  the  second¬ 
ary  ‘buy’.  And  you  have  started  your 
dollars  toward  the  pay  envelopes  of  at 
least  two  groups  of  workers.” 

In  one  column  down  the  length  of  the 
advertisment  were  listed  the  articles  car¬ 
ried  by  the  store  and  the  price  range  on 
each — items  ranging  from  a  25  cent 
handkerchief  to  a  $1,850  fur  coat — all 
eligible  for  the  discount. 

Previous  copy  for  Cotrell  and  Leonard 
had  urged  men  to  buy  new  suits  and 
thus  give  employment  to  120  persons  en¬ 
gaged  in  the  making  of  a  suit.  Still 
another  advertisement  was  modeled 
after  the  recent  Packard  Motor  Company 
copy,  naming  other  stores  in  which  people 
might  spend  their  money. 

John  J.  Connors,  advertising  director 
of  the  News  and  Knickerbocker  Press, 
told  Editor  &  Publisher  that  the  Cot¬ 
rell  and  Leonard  management  has  been 
sold  on  the  idea  that  “there  is  business  to 
be  had  by  the  merchant  who  uses  the 
right  appeal.”  The  firm  doubled  its  news¬ 
paper  advertising  budget  on  Sept.  1  for 
a  five  months’  campaign,  not  a  day  to 
be  missed. 

John  A.  Perkins,  memlier  of  the  firm, 
who  sponsored  the  discount  refund  plan, 
declared  “it  isn’t  crazy  and  it  isn’t  bad 
business. 

WITNESS  IN  MURDER  CASE 

Elmer  Cox,  of  the  Albany  (N.Y.) 
Knickerbocker  Press  staff,  is  a  “star  wit¬ 
ness”  in  a  murder  which  took  place  under 
his  apartment  window.  Cox  was  roused 
by  a  fusillade  of  shots  and  went  to  a  win¬ 
dow  in  time  to  see  a  man.  with  revolver 
in  liand,  standing  over  the  IxKly  of  his 
victim.  Cox  covered  the  story  for  his 
newspaper  with  difficulty,  because  of  de¬ 
mands  by  the  district  attorney  to  question 
him. 


CAUTION  IN  COLOR  URGED 
ON  NEW  YORK  GROUP 


(Continued  from  page  11) 


ran  at  a  profit  in  1930  and  none  are 
making  money  in  1931,  Arthur  Price  of 
the  Namm  Store,  asserted  in  opening  his 
address  on  department  store  advertising. 
Naturally,  they  are  doing  their  best  to 
control  expenses,  and  since  advertising 
is  the  second  largest  controllable  ex¬ 
pense,  it  is  receiving  considerable  atten¬ 
tion  from  merchants.  Seventy  per  cent 
of  advertising  expense  of  stores  goes  for 
newspaper  advertising,  he  said,  and  while 
his  personal  belief  was  that  other  ave¬ 
nues  of  publicity  should  lie  decreased  to 
jiermit  a  higher  concentration  in  news- 
pajier  space,  there  were  others  who 
would  transfer  a  part  of  the  present 
newspaix^r  appropriation  to  direct  mail 
and  radio  channels.  Radio,  he  .said,  re¬ 
mained  an  unproved  medium  for  depart¬ 
ment  store  advertising.  Results  it  pro¬ 
duced  without  a  doubt,  he  admitted,  but 
that  those  results  are  comparable  in 
sales  and  profits  from  an  equal  effort  in 
newspajKr  space  was  highly  doubtful. 

He  did  not  come  before  the  publishers 
as  an  advocate  of  rate  reduction,  he  de¬ 
clared.  That  some  rates  would  have  to 
be  reduced,  he  was  certain,  but  publish¬ 
ers  should  demand  a  thorough  test  of 
the  effectiveness  of  their  medium  pre¬ 
liminary  to  cutting  the  rates  of  any 
advertiser. 

Newspapers,  he  said,  in  their  own  in¬ 
terests,  should  learn  more  about  the  ad¬ 
vertising  practices  of  stores.  Too  many 
solicitors,  he  said,  work  with  an  out-of- 
date  background,  knowing  their  own 
papers  well,  but  having  no  acquaintance 
with  the  processes  of  advertising  and 
selling  goods.  And  newspaper  circulation, 
he  added,  was  only  of  academic  interest 
to  the  store  advertiser,  who  is  interested 
only  in  buying  sales  results.  Solicitors 
who  sell  space  on  the  plea  that  an  ad¬ 
vertiser  should  not  “let  them  down”  on 
a  comparison  of  tomorrow’s  linage  with 
the  same  day  last  year,  manifest  a  deep 
ignorance  of  store  plans.  Advertising, 
he  said,  is  budgeted  by  stores  on  a  six- 
month  basis,  and  each  month,  the  budget 
is  further  broken  down  into  a  day- 
by-day  basis,  with  reference  to  the  job 
to  be  done  in  the  present  and  without 
reference  to  what  was  done  last  month 
or  last  year. 

The  cost  of  retail  advertising  was  in¬ 
crease  greatly,  he  said,  by  wasteful 
practices  for  which  the  stores  were 
mainly  to  blame  but  for  which  newspa¬ 
pers  shared  the  guilt  by  continued  toler¬ 
ation.  He  cited  the  tremendous  cost  of 
composition  on  retail  advertising,  com¬ 
part  with  national  copy.  Newspapers 
fostered  this,  he  said.  One  paper  of  his 
knowledge  furnished  200  proofs  of  each 
advertisement  in  advance  of  publication 
— z  direct  encouragement  to  every  one 
in  the  store  to  try  his  hand  at  “improv¬ 
ing”  the  copy.  The  O.K.  system  of 
many  stores  permits  too  much  correction, 
making  the  cost  of  this  operation  to  the 
newspapers  150  to  200  per  cent  over  the 
cost  of  original  composition. 

Position  was  largely  a  myth,  he  de¬ 
clared,  and  the  premiums  paid  by  some 
advertisers  for  this  supposed  advantage 
over  competitors  was  a  penalty  on  adver¬ 
tising  cost,  and  was  unfair  to  the  paper 
and  to  other  advertisers  by  its  freezing 
effect  upon  the  newspaper’s  day-to-day 
appearance. 

Store  sideshows  were  also  criticized 
by  Mr.  Price  as  adding  expense  without 
producing  more  desirable  effects  than 
broken  fixtures,  stolen  merchandise  and 
a  hole  in  the  advertising  budget. 

Shopning  News  enterprises  were  dis¬ 
missed  as  futile  by  the  speaker,  who  ad¬ 
mitted  being  associated  with  four  unsuc¬ 
cessful  ventures  of  this  kind.  They  do 
not  contribute  to  the  welfare  of  local  in¬ 
stitutions,  he  said,  being  usually  intro¬ 
duced  by  out-of-town  promoters  and  in 
most  cases  lack  a  sincere  purpose. 

Mr.  Price,  uiwn  conclusion  of  his  ad¬ 
dress,  had  to  return  immediately  to  New 
York  and  his  passage  was  facilitated  by 
a  lift  to  .\lbaiiy,  77  miles  away,  in  the 
seaplane  owned  and  piloted  by  J.  Noel 
Macy,  president  of  Westchester  News¬ 
papers.  Mr.  Macy,  with  Mr.  and  Mrs. 


I'rank  E.  Gannett  as  additional  passen¬ 
gers,  made  the  150-mile  flight  in  little 
more  than  an  hour,  returning  to  Lake 
George  for  luncheon. 

In  only  two  of  the  cities  where  Scripps- 
Howard  newspapers  are  published,  is 
there  lack  of  co-operation  between  local 
publishers  on  business  matters,  W.  G. 
Chandler,  Scripps-Howard  general  man¬ 
ager  declared  in  his  address.  He  de¬ 
scribed  in  detail  the  operations  of  one 
local  association,  which,  without  direct 
identification  by  the  speaker,  was  recog¬ 
nized  by  many  in  his  audience  as  Cleve¬ 
land.  'The  old  atmscs  of  competition  in 
circulation  and  advertising  affairs  were 
regulated  sensibly  by  this  association, 
which,  he  declared,  had  effected  major 
economies  for  the  participating  news¬ 
papers. 

Radio’s  present  relations  with  the 
newspapers  were  briefly  described  by 
(Carlton  K.  Matson,  editor  of  the  Buf¬ 
falo  Times,  his  address  concluding  the 
Saturday  morning  session  after  a  short 
executive  discussion  of  labor  matters. 

Progress  of  the  teletypesctter  and  of 
a  new  method  of  photo-engraving  which 
may,  if  perfected,  revolutionize  present 
methfxls  were  «ct  forth  in  conservative 
terms  by  Mr.  Gannett,  who  for  several 
years  has  fostered  research  in  both  of 
these  fields.  He  also  expressed  great  in¬ 
terest  in  the  potentialities  of  color  print¬ 
ing,  urging  that  publishers  take  a  not 
too  standpat  view  of  developments  in 
this  art. 

Reforestation  in  general  and  the  New 
York  state  program  proposed  under  the 
Hewitt  amendment  which  will  be  sub¬ 
mitted  to  the  electorate  in  November 
were  outlined  at  Saturday  luncheon  by 
Prof.  Nelson  C.  Brown  of  Syracuse 
ITniversity.  The  association  recorded 
itself  by  resolution  in  favor  of  the  pur¬ 
poses  of  the  Hewitt  amendment  to  the 
constitution,  which  will  permit  the  de¬ 
velopment  of  forests  by.  the  state  upon 
idle  and  available  land,  with  the  ex¬ 
penditure  of  a  stated  annual  appropriation. 

Calling  himself  a  realist  rather  than 
a  pessimist  or  an  optimist,  Benjamin 
Baker,  editor  of  the  Annalist,  reviewed 
the  important  elements  of  the  business 
situation  following  the  informal  evening 
dinner.  He  saw  much  hope  of  substan¬ 
tial  recovery  in  the  near  future,  though 
no  prospect  of  a  resumption  of  the  1928- 
1929  “sprw.” 

Suggesting  a  uniform  system  of  ac¬ 
counting,  whereby  newspapers  of  the 
state  could  make  permanent  the  econo¬ 
mies  effected  during  the  past  two  years, 
C.  R.  Franklin  of  the  Gannett  News¬ 
papers  recommended  that  nine  major 
divisions  of  expense  be  established. 

“Nine  departments  are  engaged  to 
produce  a  modem  daily  newspaper,”  he 
said.  “They  are:  advertising,  circula¬ 
tion,  editorial,  press  room,  composing 
room,  stereotype  room,  business  office, 
plant  operation  and  equipment,  general 
and  administrative.  Larger  dailies  have 
other  sub-departments  under  major  de¬ 
partments.  The  larger  dailies  will  have 
three  sub-advertising  departments ;  na¬ 
tional  display,  local  display  and  classi¬ 
fied  departments.  However,  the  expense 
of  running  these  departments  should  be 
charged  to  the  proper  classification  ac¬ 
counts  under  the  sub-departmental  head¬ 
ings,  the  total  of  which  represents  the 
cost  of  securing  advertising,  and  the 
same  conditions  follow  in  other  depart¬ 
ments.  All  editorial  salaries  should  be 
charged  to  editorial  salary  accounts. 
The  cost  of  wire  service  is  an  editorial 
expense  and  not  an  administrative  ex¬ 
pense.  It  is  of  paramount  importance 
that  the  expenses  be  consistently  charged 
into  their  proper  classification  of  ex¬ 
penses.  The  P.  &  L.  account  would  then 
lend  itself  most  advantageously  to  the 
preparation  of  the  cost  statement,  which 
should  reveal  such  statistical  information 
as  the  editorial  cost  per  column,  compos¬ 
ing  room  cost  per  column  set,  stereo  cost 
per  plate,  press  room  cost  per  1.0(X)  8- 
page  papers,  photo-engraving  cost  per 
square  inch,  and  the  paper  and  ink  cost 
per  1.000  8-page  papers. 

“It  is  my  suggestion  that  this  cost 
statement  be  prepared  each  month  and 
mailed  to  the  office  of  the  executive 
secretary,  whose  duty  it  would  be  to 
assemble  the.se  facts  and  arrange  these 
costs  into  group  sizes — that  is,  the  first 


group  would  probably  include  papers 
having  a  circulation  of  from  ten  to 
twenty  thousand,  the  second  group 
twenty  to  thirty  thousand,  the  third  from 
forty  to  fifty  thousand.  Each  publisher 
would  be  assigned  a  key  letter,  ^ch 
individual  publisher  would  be  able  to 
distinguish  only  his  own  costs,  and  yet 
it  would  give  him  comparative  costs 
with  other  newspapers  of  equal  size. 

“It  would  perhaps  suggest  the  possi¬ 
bility  of  your  generosity  in  the  amount 
of  news  matter  you  are  carrying,  and 
a  reasonable  tightening  up  in  news  would 
reduce  labor  costs  and  effect  savings  in 
newsprint  and  ink.  Funds  are  spent 
rather  lavishly  on  features  and  advertis¬ 
ing  services,  some  of  which  never  see 
the  light  of  day,  and  yet  they  b^onie 
part  of  your  operating  expenses." 


ELKHART  FIESTA  NETS 
$2,117  FOR  CHARITY 

Musical  Program  by  350  Retidenb 
Stirs  Enthusiasm  That  Forces 
Paper  to  Promise  Repetition 
Next  Year 


A  Charity  Music  Fiesta,  given  on  the 
night  of  Sept.  1 1  under  the  auspices  of 
the  PJkhart  (Ind.)  Truth,  was  so  suc¬ 
cessful  that  before  the  two-hour  program 
had  been  completed,  the  newspaper  was 
forced  to  pledge  itself  to  the  crowd  that 
another  would  be  given  next  year. 

The  program  was  whipped  together 
within  a  month’s  time.  This  was  possi¬ 
ble  because,  when  the  idea  was  first  pre¬ 
sented  to  leaders  of  musical  organiza¬ 
tions  it  was  so  enthusiastically  received 
that  delay  was  eliminated  right  then.  A 
utilities  concern  undertook  to  floodlight 
the  high  school  athletic  field,  and  a  sport¬ 
ing  goods  store  as  readily  consented  to  in¬ 
stall  amplifying  equipment  all  at  no  cost. 
The  result  was  that  the  Truth  was  able 
to  turn  over  to  the  Associated  Charitie.^ 
a  check  for  $2,092.50,  and  a  grocery  or¬ 
der  for  $25,  making  total  proceeds  from 
the  affair  $2,117.50.  Admission  charge 
was  25  cents. 

One  of  Elkhart’s  principal  industries 
is  the  manufacture  of  band  instruments, 
and  the  city  has  developed  a  wealth  of 
musical  organizations  unusual  for  a  popu¬ 
lation  of  32,000.  On  the  program  wwe 
an  American  Legion  drum  corps,  a  dty 
band  and  the  high  school  band,  a  male 
quartet,  a  negro  chorus  of  100  voices,  a 
saxophone  sextet,  two  groups  of  ballet 
dancers  and  several  groups  of  strolling 
minstrels,  totaling  more  than  350  people 

On  Aug.  7  the  Truth  staged  its  annual 
pet  parade  for  children  through  the  busi¬ 
ness  district. 

On  Aug.  26  it  staged  its  second  annual 
water  carnival  which  included  swimming 
and  diving;  contests,  and  boat  races  oi 
various  kinds. 

The  Truth  also  tcxik  it  ujwn  itself  to 
raise  $3(X)  to  send  the  American  L^n 
drum  and  bugle  corps  to  the  national 
convention  at  Detroit. 


FREED  OF  EDITOR’S  CHARGE 

A  “not  guilty”  verdict  freed  Tom 
Anglin,  veteran  member  of  the  Oklahoma 
Senate,  last  week  on  a  charge  o* 
sault  with  intent  to  kill  Tom  R.  Philhp*- 
editor  of  the  Holdenznlle  (Okla.)  Nats 
The  jury  had  deliberated  less  than  two 
hours.  Qiarges  against  Anglin  aro« 
from  an  encounter  with  Phillips  on  a 
street  in  Holdenville  last  April,  during 
which  the  editor  charged  Anghn  ^ 
duced  a  pistol  from  his  pocket.  The  t» 
had  differed  politically. 


NEW  PUBLISHER  IN  CHILDREN® 

Changes  in  the  executive  Pf  ® 
the  Childress  (Tex.)  Daily  hdtx 
chased  Sept.  1,  bv  I.  L.  Martin  and  .  ^ 
from  the  Nunn-Warren  Company,  tia^ 
been  announced.  James  L.  Martin.  -  - 
will  be  publisher;  lames  L.  i  ■  " 

managing  editor;  P.  A. 
tising  manager:  Ha  Martin. 
manager :  -T'^imie  Martin 


_ 1 


MILLS  NAMED  EDITOR 

.es  E.  Mills.  Hiairnging  edhorof^^^ 
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j.  K.  GROOM,  AURORA 
VElERAN,  DIES 


©bituarg 


AdTertUing  Director  of  Illinois  Copley 
Papers  Wsis  Widely  Known  Among 
|«|ewspapermen  —  Served  One 
Paper  Twenty-six  Years 


Col.  John  K.  Groom,  76,  director  of 
national  advertising  for  the  Northern 
Illinois  group  of  newspapers  owned  by 
Col.  Ira  C.  Cop¬ 
ley,  and  dean 
of  newspapermen 
in  the  Inland 
Daily  Press  As¬ 
sociation,  died 

suddenly  Sunday 
afternoon.  Sent. 

20,  at  the  Hotel 
Pickwick,  Kansas 
City,  Mo.,  where 
he  had  been  re¬ 
covering  from  an 
operation  per¬ 
formed  several 
weeks  ago. 

Death  was  un¬ 
expected.  Colonel  Groom  had  been  feel¬ 
ing  greatly  improved  and  had  been  able 
to  take  his  meals  in  the  hotel  dining 
room.  He  had  gone  to  Kansas  City  for 
treatment  and  an  oi>eration  for  hernia. 
.Mrs.  Groom  had  been  in  constant  at¬ 
tendance  at  her  husband’s  bedside  in 
Kansas  City. 

Coltmel  Groom  had  been  associated 
with  the  Aurora  Beacon-N nvs  for  the 
past  26  years  and  as  director  of  national 
advertising  for  the  Coplev  papers  had 
also  been  alliliated  with  the  Elgin 
Courifr-Xi'ws  and  the  Joliet  Herald- 
News.  He  was  one  of  the  best  known 
newspaper  advertising  representatives  in 
the  country. 

He  was  widely  known  for  his  Dof'e 
Sheet,  which  contained  information  for 
national  advertisers  concerning  the  pur¬ 
chasing  power,  business  activities  and 
population  of  Aurora,  Joliet  and  Elgin. 

Mr.  Groom  was  the  oldest  member  of 
the  Inland  Daily  Press  Association  in 
which  he  had  held  several  offices.  He  had 
served  on  the  advisory  council  of  the 
Association  of  Newspaper  Advertising 
Executives.  On  his  73rd  birthday  he 
was  honored  with  a  dinner  in  Chicago 
by  advertising  representatives  and  new’s- 
paper  associates.  In  May,  1929,  Mr. 
and  Mrs.  Groom  celebrated  their  golden 
wedding  anniversary  at  Aurora. 

Colonel  (iroom  was  born  near  Pitts¬ 
burgh,  Pa.,  May  4,  1855.  His  family 
mov^  westward  when  he  was  a  child, 
settling  in  Iowa.  His  first  venture  in 
the  newspaper  business  was  on  the  Rock 
Island  Argus.  In  May,  1879,  he  became 
^rt  owner  of  the  Moline  (Ill.)  Dispatch. 
Ten  years  later  he  was  made  manager 
of  the  Clinton  (la.)  Herald.  From 
Umton  he  wont  to  Galesburg,  Ill.,  where 
for  a  few  months  he  was  with  the 
Ntpublican-Register.  He  then  bought  the 
trboiw  (Ill.)  Courier,  erected  a  new 
building,  only  to  have  financial  difficul¬ 
ties  overtake  him.  He  was  then  made 
idvertising  manager  of  the  Aurora 
Keacon-News  with  which  paper  he  had 
oeen  associated  for  the  past  26  years. 

Four  years  ago  Mr.  Groom  suffered 
a  stroke  of  i>aralysis,  but  he  refused  to 
allow  his  illness  to  incapacitate  him  for 
lony,  and  he  returned  to  active  work. 

surviving  him  are  ,his  wife,  Mrs. 
r-mma  C.  Groom  of  Aurora ;  a  son. 
Major  W.  C.  Groom  of  Oak  Park,  Ill. ; 
a  daughter,  Mrs.  Arthur  Teichmann; 
wd  a  sister,  Mrs.  May  Meier  of  Los 
Angeles. 


Funeral  services  were  held  at  the  Firs 
t^Ptist  church,  Aurora,  Sept.  23.  Pall 
^rers  were  A.  M.  Hirsh  and  Franl 
nuckley  of  the  Beacon-News,  R.  H 
Hendrickson,  Victo: 
i  *  *  *”‘1  Charles  Johnson,  represent 
I?  the  advertising  fraternitv,  and  II 
ocutt  and  .Mtiert  Davis  of  Aurora. 


william  G.  PRATT 

«ilham  (iriswold  Pratt,  84,  for 
*^tonal  writer  of  the  Nero  Hi 
m  ^^’''^^-Courier,  died  recc 
at  Ck  hospital.  Interment 

«  Shrewsbury,  Mass. 


JAMES  P.  WOODRUFF,  62,  former 
judge  of  the  Litchfield,  Conn.,  county 
common  pleas  court  and  brother  of  the 
late  George  C.  Woodruff,  long  editor  of 
the  Utclijield  Enquirer,  died  Sept  13. 

Col.  George  W.  Stewart,  74,  form¬ 
erly  editor  and  publisher  of  the  Fisalia 
(Cal.)  Delta  and  the  Porterville  (Cal.) 
Messenger,  died  in  San  P'rancisco, 
Sept.  6. 

James  C.  Scott,  57,  editor  of  the 
Berkeley  Springs,  (W.Va.)  Morgan 
County  News,  died  suddenly  at  Hagers¬ 
town,  Md.,  Sept.  9,  of  a  heart  attack. 
Mr.  Scott  was  a  member  of  the  Mary¬ 
land  legislature  and  a  Spanish-American 
War  veteran.  His  wife,  two  sons  and 
two  daughters  survive. 

Mrs.  Lira  Baumgartner,  wife  of  J. 
P.  Baumgartner,  former  publisher  of  the 
Santa  Ana  (Cal.)  Register,  died 
Sept.  12. 

Thomas  C.  Johnson,  58,  day  foreman 
and  composing  room  employe  of  the 
Toronto  (Ont.)  Globe,  died  Sept.  14,  at 
his  home  in  Toronto  after  a  short  illness. 

William  A.  Buchanan,  51,  brother 
of  Ernest  W.  Buchanan,  publisher  of  the 
Lyons  (Mich.)  Herald,  died  Sept.  14 
at  his  home  in  Detroit. 

Philip  A.  Gaertner,  for  a  number  of 
years  court  reporter  for  the  Louisville 
Courier-Journal  and  a  colleague  of  the 
late  Henry  Watterson  and  George  D. 
Prentice,  died  in  St.  Petersburg,  Fla., 
Sept.  16,  aged  84  years.  He  was  a 
native  of  Alsace,  France,  and  went  to 
Louisville  with  his  parents  when  a  child. 
His  work  as  a  court  reporter  brought 
him  into  close  relationship  with  lead¬ 
ing  jurists,  with  the  result  that  he  studied 
law  and  was  admitted  to  the  bar,  win¬ 
ning  immediate  recognition. 

EnwiN  P.  Cox,  linotype  operator, 
Lynchburg  (Va.)  Advance,  and  for 
nearly  30  years  an  employe  of  the  Nervs 
and  Advance,  died  suddenly.  Sept.  8, 
on  a  train  near  Manassas,  Va.  The 
body  was  taken  to  Lynchburg  for  burial. 

John  Weld,  78,  general  manager  of  the 
I.ondon  (Ont.)  Farmers’  Advocate  and 
Home  Magazine,  one  of  the  leading  ex¬ 
ponents  of  the  farming  industry  in 
Canada,  died  Sept.  15,  at  his  home  in 
London.  Mr.  Weld  served  as  president 
of  the  Canadian  National  Newspaper  and 
Periodical  Association  as  well  as  presi¬ 
dent  of  the  agriculture  press  section  of 
the  same  organization.  He  had  been 
president  of  the  London  Printing  and 
Lithographing  Company  and  president  of 
the  Bryant  Press  of  Toronto. 

Walter  J.  Sloan,  63,  for  many  years 
on<*  of  Salt  Lake  City's  best-known  re¬ 
porters  and  of  late  official  tourist  guide 
at  the  Utah  State  Capitol,  died  at  his 
home  in  Salt  Lake  City  recently.  He 
was  a  reporter  for  the  old  Salt  Lxike 
Herald  for  20  years. 

Miss  Amelia  Hays.  72,  the  first 
woman  employe  of  the  Louisrulle 
Courier- Journal,  died  at  her  home  in 
Louisville,  Sept.  15.  She  retired  on  a 
pension  in  1919.  She  worked  as  a  clerk 
in  the  mailing  department  for  33  years. 

John  Parler  Knablf,  73,  assistant 
treasurer  of  Barron  G.  Collier,  Inc.  and 
a  leader  in  advertising  circles  in  Pitts¬ 
burgh,  died  Sept.  18. 

Charles  Holeman  Smith,  66,  for  the 
past  18  years  editor  of  the  Sample  Case, 
official  magazine  of  the  United  Commer¬ 
cial  Travelers  of  America  died  at  his 
home  in  Columbus,  O.,  Sept.  15.  Inter¬ 
ment  was  at  Carthage,  Mo. 

Thomas  E.  W'arner,  former  publisher 
Tonawanda  (N.Y.)  Herald,  a  weekly, 
died  last  week  in  his  home  in  Victor. 
He  also  was  the  publisher  of  the  Argus, 
a  daily  which  was  founded  after  the 
Herald  had  suspended.  The  Argus  was 
printed  for  only  a  few  years  before  it 
also  suspended. 

Ansei.  H.  Thomas,  76,  editor  and  pub¬ 
lisher  of  the  Batavia  (N.Y.)  Spirit  of 
the  Times  and  formerly  city  editor  of  the 
Batarna  Progressive  Batavian,  died  re¬ 
cently  at  Pavilion,  N.Y.  Mr.  Thomas 
was  also  editor  of  the  Niagara  Falls 
Cataract  for  some  time  and  was  head  of 


the  job  printing  department  of  the  old 
Rochester  Post  Express.  A  sister  and  a 
brother  survive  him. 

Albert  A.  Scheg,  46,  publisher  of  the 
California  Oil  World,  died  Sept.  12  at 
his  home.  He  is  survived  by  his  widow 
and  one  daughter. 

John  W.  Storer,  for  many  years  chief 
accountant  and  auditor  for  the  Boston 
Evening  Anu'riean,  died  Sept.  15  at 
his  home  in  Readville,  ^^ass.  He 
joined  tlie  Hearst  paper  in  1904  and  was 
pensioned  three  years  ago. 

Charles  Thompson,  10-year-old  son 
of  Harland  Thompson,  former  member 
of  the  Kansas  City  Star  staff,  now  a 
scenario  writer,  died  recently  in  a 
Kansas  City  hospital. 

David  Gara  .Alexander,  57,  veteran 
Chicago  newspaperman  and  for  the  last 
several  years  a  member  of  the  Chieago 
Daily  Neivs  staff,  died  Sept.  18,  at  his 
home  after  an  illness  of  several  months. 

Charles  Roy  Newton,  52,  member  of 
the  Doard  of  managers  of  the  Peoria 
(Ill.)  Star  died  in  the  Methodist  hos¬ 
pital  in  that  city.  Sept.  19.  He  joined 
the  Star  in  1899  as  assistant  pressman, 
later  went  to  the  advertising  department 
and  afterward  became  head  of  the 
credits  and  collections  department. 

George  W.  Adams,  former  editor  and 
owner  of  the  Eatonton  (Ga.)  Messenger, 
and  former  associate  editor  of  the 
Samnnah  Morning  News,  died  in 
Marietta,  (Ta.,  Sept.  19,  at  the  age  of  71. 
He  was  only  16  when  he  became  editor 
of  the  Eatonton  Messenger,  and  26  when 
he  was  made  associate  editor  of  the 
Savannah  Morning  News.  He  also 
served  several  terms  as  mayor  of  Eaton¬ 
ton  and  as  a  member  of  the  senate  and 
house  in  the  Georgia  legislature. 

John  W.  Fitzgerald,  banker  and  news¬ 
paperman  of  St.  Johns,  Mich.,  died  at 
his  residence  at  the  age  of  86  years. 
Sept.  19.  He  was  at  one  time  publisher 
of  the  Clinton  County  (Mich.)  Repub¬ 
lican.  Surviving  is  his  wife  and  three 
sons,  Howard  H.  Fitzgerald,  president 
of  the  Pontiac  (Mich.)  Daily  Press; 
Harry  Y.  Fitzgerald,  formerly  general 
manager  of  the  Pontiac  Press  and  Roy 
C.  Fitzgerald  of  Richmond,  Va.  A 
grandson,  Harold  A.  Fitzgerald,  is  ac¬ 
tive  publisher  of  the  Pontiac  Press. 


BOK  ESTATE  $23,718,981 

Edward  Bok,  editor  and  philanthropist 
who  died  a  year  ago  last  January,  left 
an  estate  valued  at  $23,718,981,  accord¬ 
ing  to  a  transfer  inheritance  tax  ap¬ 
praisal  filed  at  Norristown,  Pa.,  last 
week.  The  federal  tax  on  the  estate  was 
$3,609,070  and  Pennsylvania’s  state  tax 
$2,886,730.  Mr.  Bok  left  nearly  $3,330,- 
000  to  relatives  and  friends  in  1916  and 
the  ensuing  years.  A  bequest  of  $2,000,- 
000  to  the  American  Foundation,  Inc.,  an 
organization  which  sponsors  most  of  the 
philanthropies  which  Mr.  Bok  started 
during  his  lifetime,  is  not  subject  to  fed¬ 
eral  tax,  but  the  state  levied  10  per  cent 
on  this  sum,  or  $200,000. 


BLIND  REPORTER  DIES 

Wherry  Curtis,  52,  one  of  the  best 
known  figures  in  Tulare,  Cal.,  died  last 
week  at  a  local  hospital  after  a  long 
illness.  Though  Curtis  had  been  blind 
for  28  years,  he  took  an  active  part  in 
civic  affairs  and  left  a  host  of  friends. 
He  learned  to  tvpe  by  the  touch  system, 
and  until  his  illness  was  a  reporter  on 
the  Tulare  Advance-Register,  besides  be¬ 
ing  an  insurance  salesman.  Despite  his 
blindness,  Curtis  recognized  his  friends 
by  their  speech,  and  it  is  said  that  he 
never  forgot  the  voice  of  a  person  who 
had  spoken  with  him. 


URI  MULFORD 

Uri  Mulford,  79,  founder  of  a  weekly 
newsiiaper  which  he  operated  for  many 
years  at  Moravia.  N.  Y.,  died  Sept.  16 
in  his  home  in  Corning,  N.  Y.,  where 
he  had  resided  since  retirement.  He  alM 
had  been  associated  with  newspapers  in 
Syracuse,  Auburn  and  New  York,  and 
from  1905  until  1918  was  eilitor  of  the 
Cornino  (N.Y.)  Journal.  He  was  the 
author  of  historical  works  dealing  with 
the  Corning  region.  His  wife,  a  son 
and  two  daughters  survive. 


ARTHUR  J.  BEAN 


Financial  Editor  of  Bo»ton  Po»t  Die* 
After  Telephoning  Story 

Arthur  J.  Bean,  financial  editor  of  the 
Boston  Post,  died  at  his  home  in  Marsh¬ 
field,  Mass.,  Sept.  20  a  short  time  after 
he  had  complete  an  article  dealing  with 
the  susiiension  of  gold  payments  by 
Great  Britain.  He  was  47.  • 

A  heart  attack  caused  his  death. 
.After  telephoning  his  last  article  to  the 
Post,  Mr.  Bean  complainetl  of  feeling 
ill  and  retired.  A  half  hour  later  he 
died. 

He  was  well  known  in  New  England 
as  "The  Guide  to  Small  Investors.”  He 
had  a  wide  acquaintance  in  New  York 
and  Boston  financial  circles. 

Before  becoming  a  writer  he  filled  a 
confidential  post  in  the  olfices  of  Swift  & 
Co.  For  some  years  he  served  as  pub¬ 
licity  manager  for  the  late  Clarence  W. 
Barron,  publisher  of  the  Boston  News 
Bureau,  and  afterward  was  promoted  to 
the  jKist  of  advertising  manager  of  the 
News  Bureau. 


ALFRED  LIONAIS 

Alfred  Lionais,  one  of  the  founders 
of  the  Montreal  Le  Momle.  which  later 
merged  with  La  Presse,  died  in  Phila¬ 
delphia.  Sept.  18  of  a  heart  attack. 
Mr.  Lionais  also  had  been  owner  of 
Le  Prix  Courant  and  other  trade 
journals  but  dispo.sed  inf  them  some 
twenty  years  .ago.  He  later  formed  the 
Lionais  Limited,  a  real  estate  company 
of  which  he  was  president  at  the  time 
of  his  death.  He  is  surviveil  by  his 
widow,  and  by  two  children  of  his  first 
marriage.,  .Alfred  Lionais  of  Boston,  and 
Airs.  Blanche  Lamberton  of  Montreal. 
There  is  also  a  grand  daughter.  Miss 
Rosamond  Lamberton. 


A.  D.  ROBERDS 

A.  D.  Roberds,  65,  publisher  of  the 
Havana  Evening  Neu'S  for  20  years  and 
dean  of  the  American  newspaper  colony 
in  Havana,  died  Sept.  20  in  Havana  of 
shock  resulting  from  amputation  of  a 
leg  the  week  before.  Born  in  Indiana, 
Mr.  Roberds  worked  on  newspaiiers  in 
Kansas  and  I'lorida,  and  helped  get  out 
the  first  edition  of  Miami’s  first  news¬ 
paper,  the  Metropolis,  which  is  now  the 
News.  He  went  to  Havana  30  years 
ago.  His  first  employment  was  with 
the  Spanish  language  newspapers. 


LEO  KOBER 

Leo  Kolier,  53,  for  many  years  staff 
artist  for  the  Nezv  York  World  Sunday 
Magazine  section,  died  Sept.  17  follow¬ 
ing  an  operation.  In  1924,  Mr.  Kober 
was  commissioned  by  a  syndicate  to  do  a 
series  of  portraits  of  President  Coolidge 
which  were  widely  reprinted  .and  used 
for  educational  work.  Mr.  Kober  was 
an  officer  in  the  Austro-Hungarian  forces 
during  the  VV'^orld  War.  He  came  to 
this  country  immeiliately  after  the 
armistice  and  joined  the  \Vorld.  He  is 
survived  by  his  wife  and  daughter. 

BARRON  ESTATE  APPRAISED 

According  to  an  inventory  filed  in  the 
Norfolk  County  Probate  Court  in  Ded¬ 
ham,  Mass.,  the  estate  left  by  Clarence 
W.  Barron,  financial  expert  and  late  pub¬ 
lisher  of  the  Boston  News  Bureau,  Wall 
Street  Journal,  and  other  financial  papers 
was  valued  at  $2,718,508.39.  The  estate 
consisted  of  $2,63(),075.%,  personal  prop¬ 
erty  and  $88,432.42  in  real  estate. 


$85,862  ESTATE  TO  E.  L.  RAY 

Inventory  filed  with  the  St.  Louis  Pro¬ 
bate  Court  values  the  personal  estate  of 
Mrs.  Simeon  Ray,  mother  of  E.  I^ansing 
Ray,  president  and  publisher  of  the  St. 
I.ouis  Globe-Democrat,  at  $85,862.  Mr. 
Ray  was  sole  beneficiarv  in  her  will.  The 
principal  item  was  .591  shares  of  Globe- 
Democrat,  preferred  stock,  appraised  at 
par  value  of  $59,100. 


GEOFFREY  D.  MILLER 

Geoffrey  D.  Miller,  .36,  a  member  of 
the  Chicago  Herald  and  Examiner  staff 
and  former  assistant  prosecutor  at 
Wichita,  Kan.,  died  suddenly  .Sept.  22  at 
Cook  County  Hospital,  Chicago,  follow¬ 
ing  an  emergency  operation. 
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WHAT  OUR  READERS  SAY 

TIME’S  BLUNDERS 


To  Editor  &  Publisher:  I  observe 
your  reference  (“Shop  Talk.”  Sept.  19) 
to  the  review  of  “Washington  Merry-Go- 
Round”  (Time,  Sept.  14),  and  I  enclose 
herewith  copy  of  a  letter  1  have  sent  to 
the  editor  of  Time,  as  follows ; 

“You  state  that  the  book  was  born 
among  a  coterie  of  newsmen  known  as 
the  ‘Georgetown  Group,’  and  you  name 
eight  correspondents,  including  myself, 
who  are  ‘supposed’  to  have  written  chap¬ 
ters  or  contributed  ideas  or  information, 
‘though  each  diplomatically  denies  it.’  In 
conclusion  you  drop  the  delicate  observa¬ 
tion  that  ‘by  no  strange  coincidence’  the 
few  members  of  the  press  who  are 
praised  in  the  book  include  myself  and 
other  ‘members  of  the  Georgetown 
Group.’ 

“The  fact  is  that  I  did  not  write  a 
line  of  the  book,  did  not  consciously  con¬ 
tribute  an  idea  or  a  scrap  of  information 
to  it,  and  never  heard  of  it  until  after  it 
appeared  on  the  bookstalls.  There  is 
nothing  in  the  state  of  my  nerves  or  the 
character  of  my  employers  that  would 
make  it  necessary  or  desirable  for  me  to 
resort  to  anonymity  if  I  chose  to  con¬ 
tribute  to  such  a  book,  nor  have  I  ever 
done  so.  I  have  frequently  written  un¬ 
der  my  signature  criticisms  of  public 
personages  fully  as  severe  as  those  in 
this  book,  and  expect  to  continue  doing 
so  as  long  as  God  spares  me  and  events 
seem  to  warrant.  I  don’t  believe  any 
reasonably  well-informed  person  actually 
supposes  that  I  participated  in  the  com¬ 
position  of  ‘Merry-Go-Round,’  nor  can 
any  denial  which  I  have  uttered  be  de¬ 
scribed  accurately  as  ‘diplc)niatic.’ 

“Newspapers  are  not  always  too 
scrupulous  in  their  reporting  of  events, 
but  most  of  them  make  some  pretense  of 
inquiry  before  descending  to  the  publica¬ 
tion  of  backstairs  or  frontstairs  gossip. 
You  did  not  even  trouble  to  ask  me 
whether  I  contributed  to  the  book.  As 
a  matter  of  fact,  the  slightest  inquiry 
would  have  informed  you  that  of  the 
eight  correspondents  listed  by  you  as 
members  of  the .  Georgetown  Group  and 
hence  as  ‘supposed’  authors  of  the  book, 
exactly  four,  including  myself,  are  not 
members  of  the  Georgetown  Group. 
Therefore  your  charge  of  indulging  in 
anonymous  self-praise  apparently  must  be 
attributed  to  malice  or  irresponsibility: 
and  in  either  instance  it  involved  a 
ludicrous  falsehood. 

“Among  all  the  blunders  and  blind 
gues.ses  in  your  review  there  is  but  one 
•which  I  find  genuinely  amusing.  Noting 
that  both  ‘Merry-Go-Round’  and  ‘Mir¬ 
rors  of  1932’  declare  that  Engineer 
Hoover  formerly  received  $5,000  a  year 
from  his  English  employers  as  a  ‘mining 
expert’  and  ^5,000  a  year  as  a  ‘financial 
expert,’  you  draw  the  brilliant  inference 
that  the  authors  must  have  lieen  in  close 
co-operation.  Not  necessarily.  I  assume 
that  lx)th  authors  were  simply  repeating 
the  familiar  statement  which  is  attrib¬ 
uted  to  Dr.  David  Starr  Jordan,  who 
visited  his  pupil  and  protege.  Engineer 
Hoover,  in  Europe,  shortly  before  the 
World  War.” 

Paul  Y.  ,\NnERSON, 
Washington  Correspondent, 

St.  Louis  Po.^f-Dispalch. 

FIGHTING  LOWERED  STANDARDS 

To  Editor  &  Puiilisher — On  the 
editorial  page  of  the  current  issue  of 
Editor  &  Publisher  I  noticed  the  follow¬ 
ing  interesting  statement : 

“In  no  other  branch  of  industry  is  the 
movement  to  lower  the  American  stand¬ 
ard  of  living  being  better  resisted  than 
among  newspapers.” 

I  ■wonder  how  many  newspaper  men 
are  fully  familiar  with  the  strength  and 
significance  of  that  statement. 

In  the  work  of  our  organization  it  is 
necessary  for  us  to  keep  posted  on  many 
subjects  not  seemingly  directly  connected 
with  advertising.  On  the  other  hand,  the 
trend  of  employment  has  always  been  a 
barometer  not  only  of  newspaper  business, 
but  all  business  as  well. 

Graphs  for  a  period  of  25  years,  cover¬ 

ing  the  Help  Wanted  Classified  .Adver¬ 


tising  carried  by  newspapers  prove  this 
to  be  true.  A  three  months’  decided  slump 
in  this  classification  has  always  been  an 
indication  of  trouble  ahead,  even  though 
newspaper  people,  who  should  be  fully 
familiar  with  this  fact,  unfortunately  are 
not. 

As  an  example,  most  newspapers  are  of 
the  opinion  that  the  depression  of  1929 
was  the  beginning  of  their  linage  trouble. 
The  truth  of  the  matter  is  that  declines 
in  most  instances,  except  national,  started 
in  October,  1926,  the  very  month  in 
which  Help  Wanted  Advertising  took  its 
greatest  slump.  Particularly  is  this  true 
of  Sunday  newspapers,  which  since  have 
been  losing  almost  steadily. 

In  connection  with  Editor  &  Pub¬ 
lisher’s  own  statement  to  the  effect  that 
the  standard  of  living  has  been  better 
resisted  among  newspapers  than  any 
other  branches  of  industry,  a  careful  sur¬ 
vey  of  the  “Trend  of  Employmeftt  and 
I^bor  Turn  Over”  issued  by  the  United 
States  Department  of  Labor,  shows  this 
to  be  true. 

A  careful  study  of  the  trend  of  employ¬ 
ment  of  54  major  industries  shows  that 
newspapers  is  the  only  industry  which 
has  maintained  its  number  of  employes 
above  the  1926  average  on  which  all  em¬ 
ployment  is  computed. 

Not  only  was  this  record  maintained 
every  month  last  year,  but  it  has  also 
been  maintained  every  month  this  year, 
the  July  average  being  104.5  as  against 
the  100  standard. 

In  addition  to  this,  it  is  interesting  to 
know  that  of  the  54  major  industries,  the 
per  capita  weekly  earning  of  newspaper 
employes  averages  $38.27  as  of  July, 
which  is  $16.57  per  week  higher  than  the 
average  in  the  other  53  iindustries. 

Truly,  newsiwpers  have  carried  on,  and 
in  an  outstandiing  way  have  lived  up  to 
the  practices  which  they  have  preached. 

W.  G.  Bryan. 

475  Fifth  Avenue,  New  York. 


DISCLAIMS  FRANCIS  ARTICLE 

To  Editor  &  Publisher:  The  Sept. 
19  issue  of  Editor  &  Publisher  con¬ 
tains  an  article  headed  “Secrecy  Policy 
of  Shipping  Board  Attacked  by  Wash¬ 
ington  Writer”  and  under  the  by-line 
of  “Warren  B.  Francis,  Staff,  United 
States  Daily.”  Permit  me  to  say  that 
this  article  was  written  without  the 
knowledge  or  approval  of  The  United 
States  Daily  and  in  direct  violation  of 
one  of  the  rules  of  the  paper  which  for¬ 
bids  members  of  its  staff  from  contribut¬ 
ing  to  other  publications  without  permis¬ 
sion.  This  rule  was  drafted  to  prevent 
this  very  thing,  writing  for  other  publi¬ 
cations  expressions  of  the  tiersonal 
opinion  of  the  reporter  which  the  United 
States  Daily  bars  from  its  own  columns. 
As  you  w-ell  know,  the  United  States 
Daily  has  no  editorial  page  and  it  could 
not  consistently  permit  reporters  to 
eilitorialize  in  its  news  columns.  It 
aims  to  present  the  facts  as  they  are 
made  available  from  official  sources 
without  any  interpretation  by  the  re¬ 
porter.  Printing  authorized  statements 
only,  the  Unit^  States  Daily  is  not 
interested  in  securing  statements  which 
government  officials  do  not  wish  to 
make.  The  United  States  Daily  has  no 
quarrel  with  the  United  States  Shipping 
Board  or  any  other  governmental  agency 
for  the  alleged  withholding  of  news.  It 
does  not  deny  the  right  of  any  member 
of  _  the  staff  here  from  expressing  his 
opinion  as  an  individual,  but  it  does  for¬ 
bid  him  from  writing  his  opinions  for 
another  publication  as  a  member  of  the 
staff  of  the  United  States  Daily. 

C.  G.  Marsh.m.l. 

News  Manager.  United  States  Daily. 
Washington.  D.C. 


•‘ORDER  OF  THE  GREEN  STAR” 

To  Editor  &  Publisher:  The  full  page 
adverti.semcnt  of  the  Travelers  on  the 
inside  of  the  back  cover  of  the  last  issue, 
was  read  with  interest  by  the  writer. 
Each  one  of  the  authorities  quoted  made 
reference  to  the  part  the  individual 
driver  has  to  play  to  insure  safety. 

Uniform  appeal  for  co-operation  in  a 


program  of  education  in  carefulness  and 
capability,  co-operation  and  courtesy,  we 
still  believe,  will  work  wonders. 

Naturally,  being  somewhat  prejudiced 
in  its  favor,  we  are  able  to  read  ^e 
“Order  Of  The  Green  Star,”  (Associa¬ 
tion  of  Automobile  owners  who  promise 
to  drive  safely)  as  the  answer  of  this 
great  problem  that  is  being  talked  about 
so  much. 

As  an  illustration  of  wliat  individual 
contact  with  the  mass  is  capable  of  doing, 
may  we  cite  a  small  three  inch  j^ragraph 
on  page  37,  column  3,  of  Editor  & 
Publisher,  for  Sept.  12,  entitled  “Safety 
Drive  Scores,”  which  details  a  social  ser¬ 
vice  program  in  fire  prevention,  staged  by 
the  Peoria  (Ill.)  Journal-Transcript. 

The  writer  is  the  author  of  the  “Red 
Orcle  Reminder”  program  spoken  about. 
The  30,0(K)  Reminders  placed  individually 
had  a  very  material  part  in  reducing  the 
number  of  fire  alarms  in  eight  months  by 
37.4%.  In  this  connection,  may  we  say 
that  both  of  these  features  were  adver¬ 
tised  in  Editor  &  Publisher  Red  Book, 
1931,  at  the  bottom  of  page  169. 

Plans  are  definitely  under  way  now  in 
the  metropolitan  district  of  Peoria  for 
universal  spread  of  opportunity  for  in¬ 
dividual  drivers  to  help  in  the  “Order  Of 
The  Green  Star”  movement. 

Accidents  are  decreasing  here  now,  but 
with  a  more  extensive  distribution  of 
Safety  Seals  and  Decalogues,  we  antici¬ 
pate  a  further  marked  reduction. 

Knowing  your  feelings  and  interest  in 
this  matter,  it  is  safe  to  assume  that  you 
will  be  interested  in  a  report  which  we 
will  be  able  to  make  after  December  1st. 

As  references,  we  give  the  Peoria  Star, 
local  sponsors  of  the  “Order  Of  The 
G'-een  Star,”  and  the  Peoria  Journal- 
Tianscript,  sponsors  for  the  Red  Circle 
Reminder  movement. 

Respectfully  yours, 
George  H.  Stacy. 
Peoria,  Ill.,  Sept.  17. 


COAST  JUDGE  OUSTED 


City  Council  Acts  After  Publisher  Is 
Cited  for  Contempt 

(.By  telegraph  to  Editor  &  Publisher) 
Selma,  Cal.,  Sept.  22. — The  City 
Council  last  night  asked  for  the  resigna¬ 
tions  of  City  Judge  Laughlin  and  Chief 
of  Police  E.  E.  Wright,  and  declared 
the  office  of  Traffic  Officer  C.  R.  Calen¬ 
dar  vacant,  making  a  clean  sweep  of  the 
police  department. 

The  Council’s  action  followed  an  in¬ 
vestigation  of  Judge  Laughlin’s  course 
in  citing  L.  C.  Pratt,  editor  of  the  Selma 
Irrigator,  by  telephone  on  charges  of 
contempt,  and  later  withdrawing  the 
charge,  also  by  telephone.  The  editor 
had  criticized  the  giving  of  jail  sentences 
to  young  Filipinos  while  white  youths 
were  freed  under  suspended  sentences 
after  a  street  cla.sh. 


NEWSPAPER  STANDS  BARRED 

New-spaper  sales  racks  have  been 
banned  from  the  streets  of  the  village 
of  Birmingham,  Mich.,  by  an  ordinance 
which  became  effective  Sept.  22.  The 
village  commis.sion  of  the  Detroit  sub¬ 
urb  prohibited  the  sale  or  display  of 
papers,  books,  magazines,  fruit,  vege¬ 
tables  or  other  articles  of  merchandise 
on  the  sidewalks,  punishable  by  a  fine 
of  $10  or  10  days  in  jail.  The  commis¬ 
sion  desires  to  free  streets  from  un¬ 
sightly  stands  and  racks,  and  the 
ordinance  was  aimed  especially  at  news¬ 
paper  racks. 


TO  CONDUCT  DANCE  SCHOOL 

The  Toledo  Nezvs-Ree  will  soon  open 
its  eighth  annual  News-Bee  school  of 
modern  dancing  for  boys  and  girls  up  to 
the  age  of  16.  The  course  will  consist 
of  eight  lessons.  The  only  requirement 
is  that  the  children  clip  the  News-Bee 
dance  coupon  which  appears  in  the  daily 
paper  and  pay  50  cents  entry  fee. 


SON  BORN  TO  GRISWOLDS 

Claude  C.  Griswold,  president  of  the 
Claude  C.  Griswold  Advertising  and 
Publicity  Agency,  Toledo,  and  Mrs. 
Griswold,  are  parents  of  a  son,  bom 
last  week. 


S.N.P.A.  GROUP  NAMED 


L.  A.  Gaines  Is  Chairman  of  Adver¬ 
tising  Committee 

Fifteen  members  of  the  Southern  News¬ 
paper  Publishers  Association  were  ap¬ 
pointed  recently  by  Clark  Howell,  Atlanta 
Constitution,  association  president,  to 
compose  its  advertising  committee.  They 
are ; 

L.  A.  Gaines,  Richmond  (Va.)  News- 
Leader,  chairman ;  George  C.  Biggers, 
Birmingham  News  and  Age-Herald;  W. 
C.  Allsopp,  Little  Rock  Gazette;  A  E 
Chapman,  Rrandenton  (Fla.)  Herald- 
Herliert  Porter,  Atlanta  Georgian;  J.  L 
Newman,  Prankfort  (Ky.)  State  Journal- 
A.  G.  New’myer,  New  Orleans  Item- 
Tribune;  W.  G.  Wilkes,  Biloxi-Gulfport 
(Miss.)  Herald;  Frank  Daniels,  Raleigh 
News  and  Observer;  J.  I.  Meyerson, 
Oklahoma  City  Oklahotnan  and  Times- 
A.  W.  Huckle,  Rock  Hill  (S.C.)  Her¬ 
ald;  C.  A.  Moore,  Memphis  Press  Scim¬ 
itar;  Steve  Kelton,  Houston  Chronicle; 
C.  C.  Bower,  Norfolk  Virginian-Pilol, 
and  W.  Guy  Tetrick,  Clarksburg 
(W’.Va.)  Exponent  and  Telegram. 


SALES  DAY  PROMOTED 


Dayton,  O.,  Dailies  Increase  Linsft 
Materially  as  Result 

The  three  Dayton,  O.  dailies,  the 
News  and  Herald  in  the  afternoon  field 
and  the  Journal  in  the  morning,  co¬ 
operated  with  the  Chamber  of  Com¬ 
merce  and  merchants  in  promoting 
“Dayton  Day,”  Sept.  22. 

As  a  result  the  papers  boosted  linage 
to  the  highest  weekday  figures  in  years 
and  the  merchants  enjoyed  the  greatest 
volume  of  business  for  any  single  day 
during  the  past  two  years  and  one  of 
the  largest  volumes  for  any  single  day 
in  the  history  of  the  city. 

One  hundred  and  fifty-five  firms  par¬ 
ticipated,  all  of  them  placing  display  ad¬ 
vertising  at  regular  rates.  The  volume 
was  so  great  that  both  the  News  and 
Herald  went  into  64  pages  on  Sept.  21 
and  the  morning  Journal  went  into  44 
pages  the  day  of  the  event. 

It  is  estimated  that  “Dayton  Day” 
brought  75,000  shoppers  into  the  down¬ 
town  area. 


HOWARD  BUYS  NEW  HOME 


Scripps-Howard  Executive’s  Maniioa 

Has  Sixteen  Rooms,  Six  Baths 

Roy  W.  Howard,  chairman  of  the 
board,  Scripps-Howard  Newspapers,  has 
purchased  a  home  in  New  York,  it  was 
revealed  this  week.  A  five-story  dwell¬ 
ing  at  20  East  Mth  street,  on  a  lot  25 
by  100  feet,  was  purchased  by  the  puh- 
lisher.  It  contains  16  rooms  and  six 
l>ath$  and  an  elevator. 

Mr.  Howard’s  country  home  at  Pd- 
ham,  containing  17  rooms,  was  taken  by 
the  real  estate  agent  as  part  payment 
for  the  New  York  property. 


NEW  COMICS  FOR  DAILY 

Five  new  comics,  including  ‘‘Mort 
Green”  by  Gaar  Williams,  have  be« 
prepared  by  the  Chicago  Tribune 
paper  Syndicate  for  publication  in  w 
Detroit  Mirror,  beginning  Oct.  4,  accord¬ 
ing  to  Arthur  Crawford,  general  manager 
of  the  Tribune  syndicate.  The  presenta¬ 
tion  of  “Mort  Green”  as  a  Sunday  cofflic 
cliaracter  marks  the  first  time  that  Mr 
Williams  of  the  Tribune  staff  has  dra» 
a  full  page  comic  in  colors  for  weekly 
syndicate  di.stribution. 


NEW  POST  FOR  NORTH 

A.  V.  North  from  the  New  York 
of  the  Meyer- Both  Company  to  bw 
named  advertisimr  manager  ^ 
promotion  manager  of  Cladding’s,  a 
Providence,  R.I.,  department 
North  succeeds  Mrs.  Lucille  Stewart 
berry  •who  has  resigned. 

OPENS  NEW  BUILDING  ^ 

The  Ashland 
of  the  Ashlatid 
formally  opened 
23.  Edgar  Koehl 

M.  Beer  is  secretary. 


Printing  G?-. 

r  (0.)  Ttme^eZ 
its  new 

is  president  and  Ro'xf' 


TAKES  OLE  BUCK’S  PLACE 


Dau|hter  of  Nebraska  Field  Manager 
Gets  Temporary  Appointment 

(By  telegraph  to  Editor  &  Publishes) 
Lincoln,  Neb.,  Sept.  24. — Mrs.  Naomi 
Buck  WoikI,  daughter  of  the  late  Ole 
Buck,  who  was  for  years  secretary  and 
fidd  manager  of  the  Nebraska  Press 
Association,  has  been  appointed  to  fill 
his  position  until  Dec.  1,  directors  of  the 
group  have  announced  here. 

Meanwhile  activities  of  the  association 
will  continue  without  any  change  in  pol¬ 
icy  or  interruption  of  scheduled  activities. 

Meeting  of  the  Nebraska  Press  .Asso¬ 
ciation  will  he  held  as  scheduled  at 
Omaha  Oct.  29  to  31.  At  that  time, 
directors  of  the  assiKiation  are  expected 
to  lay  plans  for  ap|K>intment  of  a  per¬ 
manent  field  manager. 


TO  PRESENT  “FRONT  PAGE” 

Drafting  part  of  the  cast  from  the 
Grand  Ral<ids  (Mich..)  Herald  and  the 
Grand  h’al'ids  Press  editorial  rixnns,  the 
Civic  Pl.iycrs  of  Grand  Rapids,  an 
amateur  theatrical  organization,  will 
present  the  famous  newspaper  play, 
“The  Front  Page,”  as  its  first  offering 
this  fall. 


of  dependable 
I  operation  .  .  . 

and  d"Clean  Bill  of  Health 


MscDONALDS  GO  ABROAD 

Kenneth  MacDonald,  news  editor  of 
the  DesMoines  (la.)  Register,  and  Mrs. 
MacDonald  started  last  week  for  a  three 
month  tour  of  Europe.  MacDonald  will 
study  economic  conditions  in  Italy, 
France,  Germany  and  England,  and  will 
contribute  a  series  of  articles  to  the 
Register. 


PT€$$room  yiew  in  Akron  (Ohio)  Beacon  Jonmolictrcnlotian 
approximately  69.000),  C-H  P^s$  Control  stations  and  C-H 
Conreyor*  are  plainly  risible,  (Inset)  one  of  four  C-H  100 
h,  p.  D,  C,  drives  installed  on  the  duplex  super-duty  presses. 


ROCHE  NOVEL  SYNDICATED 

A  novel  by  Arthur  Somers  Roche. 
Four  Blocks  Apart,”  will  be  syndicated 
pv  the  Ledger  Syndicate.  There  are  30 
mstallmcnfs,  the  first  eight  illustrated. 


Down  in  the  pressroom  of  the  Akron  Beacon 
Journal,  Cutler-Hammer  Press  Drives  and  Press 
Control  have  once  more  earned  their  right  to  be 
called:  “the  safest  system  in  the  world.”  Four  years 
of  operation — 1400  deadlines  come  and  gone — and 
still  the  same  unvarying  dependability  in  the  manage¬ 
ment  of  presses  and  their  output! 

There  are  many  reasons  for  the  praise  the  -  - 
Cutler-Hammer  System  receives  from  editors, 
foremen  and  mechanical  superintendents.  ! 

For  it  is  not  just  an  ordinary  “control  sys-  I  I' 
tern.”  With  uncanny  precision  it  avoids 
breaks  in  the  web — warns  pressmen  of 
danger  as  presses  start — jogs  presses  an  | 
eighth  of  an  inch  or  slips  them  swiftly  HIH 


through  many  safe  steps  into  full  speed  at  50,000 
I.  P.  H.  The  C-H  System  protects  your  presses — 
and  their  printed  output — when  protection  is 
needed  most. 

The  experience  of  the  Akron  Beacon  Journal  is  a 
typical  case  of  Cutler-Hammer  service.  The  same 
unfailing  satisfaction  is  your  guarantee  when  your 
—  pressroom  is  protected  by  Cutler-Hammer 
Press  Drives,  Press  Control  and  Press  Ac¬ 
cessories.  May  we  send  you  a  free  copy  of 

^''‘Keeping  Pace,”  an  informative  booklet  on 
pressroom  control.^  CUTLER-HAMMER, 
1  nc.,  Pioneer  Manufacturers  of  Electric  Control 
Apparatus,  1 276  St.  Paul  Avenue,  Milwaukee, 
Wisconsin. 


The  new  ofRce  building 
and  publishing  plan!  of 

THE  WALL  STREET  JOURNAL 


designed  by 

Lockwood  Greene 
Engineers,  Inc. 

York  Boston  Chicac 
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W.  K.  KELLOGG  PRAISES 
MOBILITY  OF  DAILIES 

Two  Heary  Campaigns  Planned  For 
Fall — Firm  Enjoyed  Largest 
Volume  in  Its  History 
in  1930 


The  Kellogg  Company,  cereal  manu¬ 
facturer,  which  is  making  heavy  use  of 
newspaper  advertising  this  year,  is  now 
employing  300  more  persons  than  a  year 
ago  and  foresees  steady  gains  ahead  for 
its  products,  according  to  W.  K. 
Kellogg,  chairman  of  the  board.  Mr. 
Kellogg’s  statement,  made  in  response  to 
a  request  by  Editor  &  Publisher,  was 
received  too  late  for  inclusion  with  other 
statements  by  business  leaders  in  the 
Sept.  12  issue  of  this  paper. 

"This  year  has  demonstrated  some  of 
the  unusual  virtues  of  newspaper  adver¬ 
tising,”  said  Mr.  Kellogg.  “We  an¬ 
nounced  last  fall  our  plans  for  a  heavy 
advertising  expenditure  this  year  in 
which  we  planned  to  use  newspapers 
somewhat  as  shock  troops  to  concentrate 
our  fire  when  and  where  needed.  The 
mobility  of  this  form  of  advertising  has 
enabled  us  to  meet  the  varying  problems 
of  unsettled  conditions  to  excellent  ad¬ 
vantage.  Right  now  we  are  planning  two 
new  heavy  drives  for  this  fall,  using  a 
stronger  concentration  of  space  on  two 
of  our  products  than  we  have  ever  before 
used  in  newspapers. 

“These  new  campaigns  are  the  best 
answer  I  know  to  our  opinion  regarding 
sales  possibilities  at  the  present  time. 
We  expect  to  increase  our  volume 
steadily  over  the  corresponding  period  of 
1930  and  to  end  the  year  in  the  strong¬ 
est  position  we  have  ever  enjoyed.  I 
cannot  venture  a  prediction  regarding 
business  conditions  in  general — but  we 
do  not  see  anything  except  steady  gains 
for  our  own  products  from  now  on.  This 
is  particularly  significant  because  in  1930 
we  enjoyed  the  largest  volume  of  busi¬ 
ness  in  our  history — reaching  the  high 
point  of  serving  Kellogg  cereals  to  ap¬ 
proximately  20,000,000  people  in  one 
day.  At  present  we  are  employing  ap¬ 
proximately  300  more  people  than  at  the 
same  time  last  year. 

“It  is  source  of  extreme  gratification 
to  all  of  us  that  we  have  not  only  been 
able  to  keep  our  sales  in  good  condition 
— but  to  keep  up  our  purchases  of  raw 
materials  and  advertising  and  to  continue 
to  give  employment  to  more  people  than 
ever  before  in  our  history.” 


NAUTILUS  TO  BE  SUNK 


Watery  Grave  for  Exploring  Sub¬ 
marine  of  Wilkins  Expedition 

“'The  Nautilus.”  the  submarine  in  which 
Sir  Hubert  Wilkins,  financed  by  the 
Hearst  organization,  explored  the  north 
polar  seas,  will  probably  lie  sunk  as  a 
climax  of  her  brief  existence  as  an 
exploration  craft. 

A  dispatch  this  week  from  the  famous 
explorer  stated  he  was  at  Bergen,  Nor¬ 
way,  that  the  crew  were  paid  off  there. 
Sept.  21,  and  that  he  and  Captain  Sloan 
Danenhower  would  remain  for  a  while 
to  dispose  of  the  equipment  and  the 
submarine. 

The  Nautilus  went  within  a  few  hun¬ 
dred  miles  of  the  North  Pole  where  it 
cruised  under  the  ice  in  a  series  of 
scientific  experiments. 

William  Randolph  Hearst  cabled  the 
explorer  several  weeks  ago  asking  that 
he  come  back  to  the  United  States  and 
prepare  for  another  expedition  in  a  better 
submarine.  The  Nautilus  suffered  mis¬ 
haps  from  the  time  she  left  the  United 
States. 


CLUB  CHANGES  NAME 

The  Tiajuana  Valley  Press  Club,  com¬ 
posed  of  newspapermen  of  that  valley  in 
California  and  Baja,  Mexico,  recently 
changed  its  name  to  the  International 
Press.  The  directors  are;  George  Allen, 
Natiorwl  City  (Cal.)  Nnvs;  I^wrence 
L.  Thompson,  Chula  Vista  (Cal.)  Star; 
George  S.  Breidford.  Border  Press; 
Joseph  Tasen,  Tr. ;  J.  Enrique  Rivero  of 
Mercurio;  E.  Torres  of  Hist'ano  Ameri¬ 
cano;  and  Ruben  Luna  of  La  Frontera. 


JUDGES  ASKED  TO  CURB 
PRESS  PRACTICES 


(Continued  from  page  7) 


in  the  public  eye  than  a  judge  of  alert 
mind,  of  capable  and  becoming  conduct 
on  the  bench.  The  entire  court-room 
takes  its  character  from  the  intellect  and 
personality  of  the  presiding  judge. 

“The  influence  of  the  judge  may  be 
effectively  exercised  on  the  newspapers 
through  such  example,  and  by  direct  con¬ 
tact  with  the  attending  reporters.  It 
has  been  often  demonstrated  of  late  that 
many  newspapers  wish  to  give  accurate 
reports  of  the  points  of  law,  as  well  as 
the  facts,  and  true  descriptions  of  the 
scenes  and  incidents  of  trials ;  such  things 
have  an  intense  interest  to  readers,  so 
they  are  of  real  value  to  the  newspapers. 
They  would  be  greatly  aided  and  en¬ 
couraged  in  this  policy  by  the  active 
suggestions  of  the  judges,  and  at  the 
same  time  informed  of  their  proper 
limitations.  A  good  example  occurred  in 
an  Illinois  court  a  few  months  ago,  on 
the  opening  of  an  important  trial  of  wide 
political  bearing:  the  judge  called  the 
reporters  before  him  and  said ; 

‘Gentlemen  of  the  press,  I  have  no  control 
over  your  actions  or  speech,  nor  am  I  trying 
to  run  the  newspajters,  but  the  time  has  gone 
by  when  the  merits  of  a  case  shall  hr  tried 
in  the  papers.  I  must  ask  the  press  to  express 
no  opinions  as  to  the  merits  or  faults  of 
things  done  in  the  course  of  the  trial,  or  the 
veracity  of  the  testimony  of  different  witnesses, 
or  alleged  inconsistencies  among  witnesses.  It 
is  not  within  the  privilege  of  the  press.  As 
highijr  as  this  court  regards  the  press,  it 
will  insist  that  the  case  be  not  tried  in  the 
newspafiers.  Please  do  not  think  this  is 
censure.’ 

“That  was  a  contact  of  very  whole¬ 
some  tone.  But  the  misfortune  of  the 
experiment  was,  that  the  judge  himself  in 
the  later  course  of  proceedings,  became  so 
incensed  and  spectacular  that  the  trial 
ended  in  an  uproar,  and  the  factual  re¬ 
ports  clearly  depicted  conduct  unbecom¬ 
ing  to  the  bench.  Nevertheless,  the  ini¬ 
tial  advice  of  his  honor  to  the  reporters 
was  appropriate  and  sound.  .  . 

“Many  of  the  judges  in  the  large 
cities  have  recognized  the  vulgarity  and 
degrading  effects  of  allowing  newspaper 
photographs  to  be  taken  of  trial  scenes 
and  involved  persons  in  or  about  their 
court-rooms  and  have  taken  drastic 
measures  to  abate  the  practice.  In  some 
places  it  has  been  stopped  or  greatly 
curtailed.  This  movement  is  thoroughly 
recommended;  but  it  is  difficult  to  en¬ 
force  with  regard  to  some  members  of 
the  bench  who  seem  to  like  .such  pictures. 
It  is,  of  course,  within  the  control  of  the 
presiding  judge,  who  may  or  may  not 
comprehend  the  subtle  nature  of  the 
choice  to  tie  exercised.  But  sometime 
soon  this  manner  of  exploitation  should 
be  brought  to  an  end.  .  . 

“The  courts  always  have  been,  and 
yet  continue  to  be  menaced  with  the 
plague  of  pernicious  newspaper  activi¬ 
ties.  Contrary  to  the  fetish  of  the  editors, 
there  is  no  question  of  ‘freedom  of  speech’ 
or  ‘freedom  of  the  press’  involved.  The 
question  is,  as  to  the  maintenance  of  the 
functional  integrity  of  the  courts,  within 
their  own  authority,  and  the  standards  by 
which  the  judges  themselves  will  pro¬ 
tect  it  from  insidious  corruption  resulting 
•from  illicit  or  distasteful  methods  of 
journalism. 

“But  on  the  other  hand,  there  is  a 
great,  an  immeasurable  advantage,  to 
the  courts,  the  newspapers,  and  the  public 
at  large,  to  be  gained  through  develop¬ 
ment  of  an  understanding  of  sound  and 
legitimate  principles  and  practices — to 
realize  an  actual  co-ordination — between 
these  two  fundamental  organs,  the  press 
and  the  judiciary.” 

I>avid  Lawrence  in  his  address  decried 
the  prevalent  practice  of  selling  copies 
of  judicial  decisions  to  newspapers,  which 
often  result  in  delays  and  misunderstand¬ 
ings,  It  was  not  the  cost  of  the  decisions 
that  mattered,  Mr.  I.awrencc  said,  but  the 
principle  of  the  thing.  Some  lietterment 
in  the  situation  was  being  made,  he  said. 

“If  I  were  to  sum  up  the  biggest  single 
criticism  of  the  judiciary  which  is  often 
voiced  by  newspapermen,”  he  said,  “I 
would  say  that  it  is  chiefly  the  incom¬ 
prehensible  character  of  judicial  decisions. 
I  have  heard  objections  to  the  length  of 
judicial  opinions,  but  I  think  even  this 


would  be  forgiven  if  the  decisions  were 
clearly  set  forth.  So  much  time  is  given, 
perhaps  necessarily  to  the  explanation  of 
technicalities  in  the  law.  As  a  layman, 
I  am  willing  to  concede  Uiat  those  tech¬ 
nicalities  are  important  to  the  legal  pro¬ 
fession,  but  I  cannot  understand  why  at 
the  same  time  judicial  decisions  are  not 
written  for  the  general  public.  After  all, 
we  expect  the  general  public  to  preserve 
law  and  order.  W'e  expect  the  layman 
to  have  respect  for  judicial  institutions. 
We  expect  our  people  to  assume  the 
obligations  cf  citizenship  and  to  obey  not 
only  the  laws  on  the  statute  books  but 
the  interpretation  written  in  judicial 
decisions.” 

Speaking  of  the  use  of  newspaper  pic¬ 
tures  of  court  scenes,  Mr.  Lawrence  said : 

“News  photography  is  a  comparatively 
recent  phase  of  American  journalism. 
The  desire  to  take  pictures  in  the  court 
room  has  encountered  opposition  just  as 
the  camera  has  been  brushed  aside  by 
private  citizens  who  are  unwilling  to  be 
photographed.  A  newsi>aper,  after  all,  is 
a  reflection  of  public  curiosity  which  may 
seek,  but  is  not  always  entitled  to  gratifi¬ 
cation.  ICditors  know  where  to  draw 
the  line  and  reporters  and  photographers 
are  obedient  to  the  wishes  of  their 
editors.  There  have  been  many  ex¬ 
amples  of  cooperation  l)etween  the  press 
aiui  the  bar  to  avoid  glorification  of  the 
criminal. 

“We  cannot  solve  these  problems  or 
remove  these  misunderstandings  in  a 
single  year  or  at  a  single  session.  We 
must  continue  to  exchange  views  and  to 
focus  attention  on  the  problem  itself.  We 
want  a  representative  of  your  organiza¬ 
tion  to  siieak  again  to  the  annual  meeting 
of  the  .American  Society  of  Newspaper 
Editors.” 


NEW  YORK  JOURNAL  IS  35 


Hearst  Evening  Paper  Will  Issue 
Special  Edition  Sept.  28 

A  special  edition  of  the  New  York  Eve¬ 
ning  Journal  will  be  issued  Monday, 
Sept.  28,  in  marking  the  newspaper’s 
35th  anniversary  as  an  evening  daily. 

The  Evening  Journal,  which  was 
started  by  William  Randolph  Hearst  in 
1896  after  he  had  bought  the  Morning 
Journal,  has  had  the  longest  span  of 
life  under  a  single  ownership  of  all  the 
papers  in  New  York. 

Special  contributions  by  staff  artists 
and  writers,  and  by  old  Journal  readers 
will  be  printed  in  the  edition. 


LABOR  EDITOR  WOUNDED 

Ramon  G.  Tarvon,  editor  of  a  labor 
publication  of  Lower  California,  was  shot 
Sept.  17,  during  an  altercation  in  a 
Tiajuana,  Mexico,  cafe.  The  fight 
started  when  Tarvon  and  Teodoro 
Villegas,  former  mayor  of  the  city,  met 
in  the  cafe.  A  shot  was  heard  and 
Sr.  Tarvon  fell  wounded.  The  shooting 
was  believed  to  have  been  the  result  of 
a  tense  political  situation,  in  which 
Tarvon  has  printed  scathing  attacks  on 
the  administration  of  Qo\.  Trejos 
Tejada  of  the  Northern  District  of 
Lower  California. 


LEGIONNAIRES  IN  ROTO 
DAY  AFTER  PARADE 


Detroit  New*  Rushes  Through  Four- 
Page  Supplement  for  Wednesday’s 
Issue,  Using  Motor  Boats  to 
Speed  Plates 


(By  telei/raph  to  Editor  &  Publisbes) 

Detroit,  Sept.  23. — On  Wednesday, 
Sept.  23  the  Detroit  News  published  a 
rotogravure  supplement  of  four  pages 
containing  pictures  of  the  American 
Legion  convention  parade  which  took 
place  the  preceding  afternoon  in  Detroit. 
This  is  the  first  time  in  the  knowledge 
of  the  News  that  any  newspaper  has 
published  a  rotogravure  section  contain¬ 
ing  pictures  of  the  previous  day’s  events 
as  part  of  its  regular  week-day  run. 

The  parade  started  at  11:30  a.  m. 
Tuesday.  Photographers  were  stationd 
at  the  starting  points,  and  pictures  were 
taken  of  the  units  as  fast  as  they  began 
marching. 

Messengers  took  the  exposed  plates 
to  the  Detroit  River  a  block  away  where 
three  fast  motor  Ixiats  were  stationed. 
The  motor  Ixiats  delivered  the  plates  to 
other  messengers  at  docks  three  blocks 
away,  opposite  the  News  plant. 

Pages  were  made  up  as  fast  as  enough 
pictures  were  developtxi.  The  first  page 
went  in  at  1  o’clock  and  the  other  pages 
at  intervals  of  one  hour. 

The  .section  was  photographed,  etched, 
and  printed  in  the  rotogravure  depart¬ 
ment  of  the  Detroit  News,  no  outside 
help  being  employed.  The  section 
proved  a  good  selling  feature. 


A.P.  GROUP  TO  MEET 

The  annual  fall  meeting  of  the  West 
Virginia  members  of  the  Associated 
Press  will  be  held  at  Morgantown, 
W.Va.,  Oct.  3,  according  to  an  announce¬ 
ment  by  C.  E.  Smith,  editor  of  the  Fair¬ 
mont  (W.Va.)  Times  and  West  I’ir- 
giniait. 


Dorothy 

Urfer 

Magazine 

Covers 


NEA  Service,  Inc, 


1200  W.  3d  St.,  Cleveland,  Ohio 


The  New  York 
Herald  Tribune  has 
a  higher  percentage 
of  its  total  weekday 
and  Sunday  circula¬ 
tion  concentrated  in 
New  York’s  suburbs 
and  the  residential 
boroughs  of  Queens 
and  Richmond  than 
any  other  New  Y  ork 
newspaper. 


NEW  YORK 


Ketalb  ^bunc 


r/ye  , 

INDIANAPOLK 
RADIUS . 

‘"r^T.NEW^ 

^  ALONE... 

V  efoes  the  job! 

V  ^  I 
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I  HUNCHES 

I  One  Dollar  will  be  paid 
I  for  each  idea  published. 
t  Send  clipping  for  payment. 


The  Protndence  (K.I.)  Xexos  Tribune 
is  running  a  Free  World  Series  Base¬ 
ball  Ticket  contest  with  contestants  re¬ 
arranging  and  identifying  54  composite 
pictures  of  baseball  stars  and  picking  out 
an  all-star  team  of  14  players,  submitting 
the  pictures  and  selections  as  attractively 
as  possible.  Three  prizes  are  offered 
with  all  expenses  paid. — P. 


Few  people  know  how  a  municipally 
owned  waterworks  functions.  A  good 
feature  can  be  obtained  through  an  inter¬ 
view  with  the  superintendent  of  the  water 
company.  Historical  data,  such  as  in¬ 
formation  on  the  city’s  first  water  supply 
system  and  the  improvements  made  on 
it  through  the  years,  makes  good  read¬ 
ing. — R.W.M. 


Give  the  young  people  something  to 
think  about  at  Hallowe’en  time,  aside 
from  committing  depredations.  Begin 
now  to  work  up  interest  in  a  Mummer. s’ 
Parade.  The  idea  will  go  over,  if  con¬ 
ducted  along  organized  lines. — W.F.B. 


The  Waterloo  (la.)  Courier  and 
Tribune  has  an  attractive,  informative 
feature  that  runs  from  time  to  time  and 
concerns  facts  about  little  known  city 
affairs,  plants  and  things  not  ordinarily 
seen,  but  imperative  to  the  well-being  of 
town  residents.  A  recent  story  concerned 
“What’s  Under  Waterloo  Streets”  and 
covered  tlie  network  of  the  sewage  sys¬ 
tem,  outlet  sizes  and  other  general 
information  as  regards  upkeep  and  main¬ 
tenance. — A.O.S. 


Worcester  (Mass.)  Telegram  is  using 
a  series  of  articles,  written  by  its  State 
Houseman,  on  ‘‘Little  Known  People 
Who  Help  to  Run  the  State’s  Business.” 
-I..D.C. 


Interview  a  local  stock  broker  and 
let  him  give  the  facts  about  buying  and 
selling  stock.  It  is  surprising  that  so 
few  people  know  the  ‘‘ins  and  outs”  of 
what  happens  when  an  order  is  placed 
to  buy  or  sell  stock. — Don  Ross. 


How  many  and  which  employers  in 
your  town  or  city  have  laid  off  no  em¬ 
ployes  as  a  result  of  the  depression  ?  The 
answer  to  that  question  affords  an  op¬ 
portunity  for  a  go^  anti-depression  story. 
No  doubt  there  are  quite  a  few  indus¬ 
tries  which  have  not  been  materially  af¬ 
fected  by  adverse  economic  conditions. 
The  electric  refrigerator  industry  is  a 
good  example. — A.B. 


“Our  Visitors”  is  the  title  of  a  feature 
running  on  the  editorial  page  of  a  Wis¬ 
consin  newspaper.  It  contains  sprightly 
reports  of  conversations  between  tlie  edi¬ 
tor  and  his  callers. — B.G. 


_  W  hat  is  the  situation  in  your  schools 
|n  regard  to  teachers  and  their  salaries 
lor  the  coming  year?  Many  contro¬ 
versies  over  salaries  and  reappointments 
ha\T  taken  place  since  spring.  Chi- 
cijgo  s_  situation  is  notorious,  of  course, 
k  L  *  scrip  offers,  etc.,  but 

probably  extreme.  How  does  your  city 
compare?- Wes  W.  Dunlap. 

A  reporter  on  the  Birmingham  News 
'sith  nothing  better  to  do,  made  a  check 
i,*®'ccal  physician’s  offices  to  find  the 
Oldest  magazine.  He  was  rewarded  with 
fitids,  one  of  which  was  a  Na¬ 
tional  Geographic  of  February,  1913,  It 
ontained  interesting  information  and 
"tade  a  readable  feature.— H.P.C. 


i 


I^avement-Pounder  Goes  Tree 
vvl'"?-  t't'e  of  a  recent  Nn 

article.  John  Kieran  foun 
"ta^  beautiful  and  rare  trees  in  the  cit 
and  named  and  de.scribe 
ful  acc  many  beauti 

•y  5  Y  your  own  city  limits.- 


NEW  JERSEY  INSTITUTE 
PROGRAM  READY 


Friendly,  Tripp  and  Farrell  to  Ad¬ 
dress  Rutgers  Meeting — Brittow 
Adam*  to  Judge  Newspaper 
Exhibit 


The  tenth  annual  New  Jersey  News¬ 
paper  Institute  will  be  held  at  Rutgers 
College,  New  Brunswick,  Oct.  s,  under 
the  auspices  of  the  New  Jersey  Press 
.Association.  The  program  has  been 
announced  by  Carl  W.  Woodward, 
chairman,  as  follows: 

Morning  Session 

President’s  Address  of  Welcome, 
Franklin  F'ishler,  Ridgewood  News. 

‘‘Employment  of  Journalism  Grad¬ 
uates,”  Allen  Sinclair  Will,  Rutgers 
University. 

“Newspapers  Today,”  Edwin  S. 
Friendly,  Ne^o  York  Aim. 

“What  Is  Ahead  of  the  Publisher?” 
Frank  E.  Tripp,  The  Gannett  News¬ 
papers. 

“Progress  in  Preparing  the  History 
of  the  New  Jersey  Press  Association,” 
l>avid  Fernsler,  Associated  Press. 

Afternoon  Session 

F'orum — “The  Handling  of  Suburban 
or  Country  Correspondence.”  Five-min¬ 
ute  talks  by  representatives  of  New 
Jersey  newspapers. 

I'or  the  dailies:  Warren  S.  Brown, 
Press-Union  Newspapers,  Atlantic  City; 
John  J.  Farrell,  Jr.,  Newark  Evening 
.Weu's;  William  F.  Davis,  Elisabeth 
Journal. 

F'or  the  weeklies :  Gerret  S.  Hyde, 
Washington  (N.J.)  Star;  D.  Howard 
.Moreau,  Hunterdon  County  Democrat; 
W.  Courtright  Smith,  Wildzvood  Lead¬ 
er;  Thomas  C.  Summerill,  Salem  Stand¬ 
ard  and  Jersey  man. 

Report  of  judge  of  Fixhibit  and  An¬ 
nouncement  of  Awards:  Bristow  Adams, 
Cornell  University. 

Discussion  of  Exhibit. 

Informal  reception  by  l")epartment  of 
Journalism,  \’an  Nest  Hall. 

Evening  Session 

6:45— Annual  Banquet  Cooper  Hall, 
New  Jersey  College  for  Women.  Presi¬ 
dent  Franklin  Fishier,  Toastmaster. 

Greetings  from  Representatives  of 
Rutgers  University. 

Award  of  Grand  Prizes  for  General 
Excellence  in  Exhibit. 

Address :  Burges  Johnson,  Syracuse 
University. 


CLARK  TRIED  AGAIN 

David  H.  Clark,  former  Los  .Angeles 
l^puty  District  .Attorney  and  an  un¬ 
successful  candidate  for  municipal  judge 
in  the  last  election,  was  calleil  to  trial 
•Sept.  21  for  the  second  time  on  a  charge 
of  slaying  Herliert  F.  Spencer,  editor  of 
a  local  magazine.  The  jury  at  the  fir.st 
trial  was  discharged  when  it  stood  11 
to  1  for  acquittal  after  hearing  Clark’s 
story  that  he  shot  Spencer  and  Charles 
H.  Crawford  in  self-defense.  W.  J. 
Ford,  special  ])rosecutor.  said  the  State 
had  new  evidence  to  strike  at  Clark’s 
story  of  self-defense. 


The  WELFARE  COMMITTEE 

of  the 

INTERNATIONAL 
CIRCUUTION  MANAGERS 
ASSOCIATION 

Can  supply  you  with  com¬ 
petent  circulation  men  of 
capacity  and  ability  capable 
to  take  entire  charge  of 
your  department  or  to  fill 
important  posts  in  the  de¬ 
partment. 

Address  the  Secretary- 
Treasurer  please,  Mr.  Clar¬ 
ence  Eyster,  care  Star 
Building,  Peoria,  III. 


Dollar  Pullers 

$One  Dollar  will  be  paid  ^ 
for  each  idea  published.  ^ 
Send  clipping  for  payment.  ^ 


T'HE  St.  Louis  Star  is  increasing  in¬ 
terest  in  real  estate  with  resultant 
increase  in  real  estate  advertising  lin¬ 
age  by  running  several  times  a  week  a 
facsimile  of  a  letter  from  various 
prominent  realtors  who  tell  why  St. 
Ixiuis  real  estate  is  a  good  investment 
at  this  time.  The  letter  is  written  on 
the  real  estate  company’s  stationery  and 
the  advertisement  also  carries  a  picture 
of  the  writer  of  each  letter. — N.B.T. 


The  San  Francisco  Chronicle  has 
greatly  increaseil  its  classified  linage  as 
a  result  of  a  “Results  Guaranteed  or 
Your  Ad  Run  Another  Week  Free” 
sales  campaign. — G.C.McN. 

Twenty-five  cents  off  on  the  piece  of 
any  new  hat  if  you  bring  us  your  old 
one — no  matter  in  what  condition.  So 
advertised  an  Ohio  department  store  do¬ 
ing  a  record  breaking  business  in  the 
new  Eugenie  hats. — R.T.C. 


At  a  time  when  the  Postoffice  Depart¬ 
ment  is  trying  to  build  up  its  parcel 
post  service,  newspapers  may  profitably 
feature  a  classified  column  in  whicli 
products  of  the  farm  are  offered  for 
sale.  Farmers  are  now  announcing  that 
they  will  ship  eggs  to  urban  centers 
within  two  hours  after  the  eggs  are 
laid.  Birmingham,  .Ala.,  nurseries  and 
gardens  are  advertising  their  shrubs  and 
flowers  for  shipment  through  the  mails. 
Many  other  farm  pnxlucts  may  be  atl- 
vertised  for  deliverv  bv  parcel  post. 
G.H.W. 

The  Dayton  (O.)  Daily  News  is  run¬ 
ning  a  health  page  with  88  inches  of 
advertisements  of  health  foods,  restau¬ 
rants,  masseurs,  etc.,  and  reading  matter 
on  the  subject  of  health. — L.H.D. 


A  regular  Saturday  “drive  carefully- 
avoid  accidents”  advertise-ment  in  the 
Junction  City  (Kan.)  Independent  calls 
attention  to  the  status  of  automobile  ac¬ 
cidents  and  deaths  in  the  United  States 
so  far  this  year.  Many  merchants  use 
space  in  the  layout :  an  oculist  advises 


Do  You  Need  A 
Trained  Mon? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  trained  newspaper  and 
magazine  men  wants  to  help 
you  find  him.. 

The  Bureau  puts  you  in  touch 
with  experienced,  energetic 
men.  It  saves  you  time  by 
recommending  only  those  who 
meet  your  requirements. 
Action  is  prompt. 

Men  listed  for  every  edi¬ 
torial  or  business  staff  need. 

If  you  have  a  vacancy  to  fill 
write  or  wire — 


John  G.  Earhart,  Director 

Personnel  Bureau 

of 

SIGMA  DELTA  CHI 

836  Exchange  Ave.  Chicago 


No  Charge  fo  Employers 


readers  to  “test  your  vision  as  you  would 
your  brakes;”  automobile  accessories  are 
advertised  extensively;  others  who  join 
in  the  “save  life  and  limb”  campaign  in¬ 
clude  lawyers,  bakers,  dressmakers. — C. 

The  Sheboygan  (Wis.)  Press  obtained 
considerable  extra  advertising  linage  this 
week  through  sponsoring  a  cake  baking 
contest  open  to  all  women  in  Sheboygan 
county  and  vicinity.  A  choice  of  a  gas 
range  or  an  automatic  storage  water 
heater,  two  49-pound  sacks  of  flour,  a 
$5  basket  of  groceries,  $5  worth  of  milk 
tickets  and  a  credit  of  $10  on  the  pur¬ 
chase  price  of  an  electrical  kitchen 
mixer — all  donated — were  awarded  as 
prizes,  respectively,  for  the  best  cake 
baked  on  a  gas  range,  the  most  novel 
cake,  the  be.st  upside  down  cake,  the 
best  butter  cake  and  the  best  angel  food 
cake.  All  cakes  were  displayed  for  one 
day  in  the  show  windows  of  the  Wis¬ 
consin  Public  Service  Corporation. — G.G. 


FOR  QUICK  AND 
SNCOTH  PRESS  RUNS 
ASK  THE  MILL 


FOR  ROLLS  OF  NEWS 
AND  BOCK  PRINT 
WOUND  ON  (AMMRINES 


CAMERON  MACHINE  COMPANY 
61  Poplar  Brooklyn  N  Y 


Columbian 

Newspaper 

Inks 

The  Best  Ink 
is  the 

Cheapest  Ink 

The  L,  Martin  Co. 
45  East  42nd  Street 
New  York  City 

Arthur  S.  Thumpson,  Managnr 


UNITED  PRESS 
news  coverage 
is  world-wide, 
complete  and 
Independent 

UNITED  PRESS 


r 
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NEW  A.P.  FEATURE  UNIT 


Nintb  Regular  Bureau  Established  at 
Clereland  Under  C.  C.  Cranmer 

The  ninth  regular  domestic  bureau  of 
the  Associated  Press  Feature  Service 
has  been  established  in  Qeveland  and 
will  be  placed  in  operation  by  Sept.  28. 
Carl  C.  Cranmer,  formerly  manager  of 
the  Atlanta  feature  bureau,  is  in  charge. 

Headquarters  ha\e  been  taken  with 
the  A.P.  bureau  in  the  Cleveland  News 
building.  A  full  feature  and  picture  mat 
service  will  be  operated.  .Although  pic¬ 
tures  have  been  matted  out  of  Cleveland 
before  by  the  A.P.,  the  service  had  never 
been  placed  on  a  regular  basis.  The 
mechanical  work  in  connecticwi  with  the 
bureau  will  be  handled  by  the  Western 
Newspaper  Union. 

Other  feature  bureaus  of  the  A.  P.  are 
operated  at  Atlanta,  Chicago,  St.  Louis, 
San  Francisco,  Austin.  Tex.,  Los  An¬ 
geles,  Kansas  City  and  Washington.  For¬ 
eign  branches  are  in  I.x)ndon  and  Paris. 


HELD  REUNION  BARBEQUE 

More  than  70  rural  correspondents  of 
the  Terrell  (Tex.)  Tribune  attended 
the  annual  reunion  and  barbecue  held  in 
Oak  wood  Park,  near  Terrell  recently. 
The  handling  of  news  items  and  prepara¬ 
tion  of  copy  was  discussed.  Fred  1. 
Massengill,  publisher  of  the  Tribune 
spoke. 


SPONSORING  BUSINESS  TALKS 

The  Salt  luike  Telegram  has  engaged 
Howard  J.  Wisehaupt,  business  analyst 
and  sales  counsellor,  to  give  a  series  of 
four  lectures  on  different  business  sub¬ 
jects  to  the  Salt  I^ke  City  public,  the 
paper  distributing  the  tickets  without 
charge. 


ADVERTISING  GRAPES 

Coast  Group  Using  Newspapers  Exclu¬ 
sively  in  East 

Success  of  last  year’s  experiment  in 
advertising  the  sale  of  Pacific  Coast 
grown  fresh  grapes  in  Atlantic  Seaboard 
markets  has  meant  the  repetition  of  this 
campaign  this  fall,  it  is  announced  by 
H.  A.  Caddow  of  the  California  Grape 
Control  Board. 

Q»py  was  released  starting  Sept.  20 
in  a  drive  to  continue  until  about  Oct. 
31.  Advertising  was  placed  in  five  Eastern 
markets,  New  York,  Boston,  Philadel¬ 
phia,  Pittsburgh  and  Chicago.  News¬ 
papers  are  being  used  exclusively. 

Juice  grapes  will  be  advertised  in 
foreign  language  newspapers  in  these 
five  markets. 

The  Grape  Control  Board  has  avail¬ 
able  $30,(K)0  for  the  newspaper  advertis¬ 
ing  project  this  year.  It  is  hoped  that 
eastern  receivers  of  grape  shipments  will 
match  this  appropriation  dollar  for  dollar, 
making  a  total  of  |60,(XX)  for  this  cam¬ 
paign  in  five  markets.  Lord  &  Thcanas 
and  l>ogan  is  placing  the  copy. 

REPORTERS  ON  AIR 

“Headlines,”  a  twice-a-week  series 
showing  the  life  of  reporters,  was 
launched  over  radio  station  WENR, 
Cliicago  NBC  outlet,  Monday  evening. 
The  characters.  Flash  and  Mac,  are 
protrayed  by  tw'O  former  newspapermen. 
Jack  I)aly,  formerly  of  the  San  Fran¬ 
cisco  Call,  and  Bob  White,  eastern  news¬ 
paperman.  The  scripts  are  written  by 
Carl  Kiblet,  formerly  with  International 
News  Service  and  an  ex-Chicago  reporter. 
The  fourth  member  of  the  cast  is  Gar¬ 
nett  Marks,  former  St.  Louis  Globe- 
Democrat  reporter,  who  is  announcer. 


U.P,  WIRE  FILER  FINDS  HIS 
JOB  “HAZARDOUS” 
AMES  FORD,  a  wire  editor  in 
the  New  York  office  of  the 
United  Press,  applied  recently  for 
some  life  insurance,  and  under  the 
heading  of  “occupation.”  described 
himself  as  a  “wire  filer  for  the 
United  Press.” 

Two  weeks  passed  and  Ford  re¬ 
ceived  no  policy.  He  called  the 
insurance  company. 

“Oh,  yes,  we  have  an  investigator 
looking  up  your  occupation.  It's 
quite  hazardous,  you  see,  and — ” 
“What  do  you  mean  hazardous? 
What's  dangerous  about  penciling 
and  spiking  copy?” 

“Well,  we  understand  you're  an 
electrician  of  some  kind,  filing  or 
doing  something  to  high  voltage 
wires,  and  tliat  makes  it  quite  a 
risk  for  us  to  take  so  we  must 
investigate  further.” 

The  hazard  of  Ford's  job  was 
still  in  doubt,  at  last  report. 


WISCONSIN  GROUP  ORGANIZES 

North  Wisconsin  newspaper  publish¬ 
ers,  meeting  at  Rhinelander,  Wis.,  re¬ 
cently,  organized  the  Northern  Lakes 
Group  of  the  Wisconsin  State  Press 
association.  Officers  elected  were:  Presi¬ 
dent,  L.  W.  Osborne,  Tomahawk  Leader; 
vice-president.  J.  L.  McGregor,  Park 
Falls  Herald;  secretary -treasurer,  Mar¬ 
tin  Vickers,  Hurley  Miner.  Tlie  follow¬ 
ing  committee  on  constitution  and  by¬ 
laws  was  appointed  by  the  president. 
George  R.  Foster,  Fhi'tif's  Bee;  M.  D. 
Hinsbaw,  f^ark  Falls  Leader;  J.  L.  Mc¬ 
Gregor,  Park  Falls  Herald. 


BUILDING  $95,000  PLANT 

Work  is  well  under  way  on  the  new 
$95,(XX)  home  of  the  Redwood  City  (Cil.) 
Tribune,  only  daily  published  in  the 
community.  Faced  with  black  glazed 
brick  and  ornamented  with  blue  and 
aluminum  trimmings,  the  new  Tribune 
building  will  present  a  striking  addition 
to  the  business  district.  It  will  have 
frontages  of  84  and  90  feet  on  two 
streets.  The  Tribune  is  published  by 
the  Peninsula  Newspapers  Inc.,  owners 
also  of  the  Palo  Alto  Times,  and  weekly 
publications  at  South  San  Francisco,  San 
Bruno,  Redwood  City,  Mountain  View 
and  Sunnyvale.  George  F.  Morel!  of 
Palo  Alto  is  president  of  the  publishing 
group.  Carroll  D.  Hall  is  editor  of  the 
Tribune;  William  Vielhauer,  city  editor; 
Sam  H.  Winklebeck,  publisher,  and 
George  McQueen,  advertising  manager. 


SPONSORED  RADIO  SHOWS 

The  Dayton  (O.)  Daily  News  spon¬ 
sored  a  radio  show  and  modern  house¬ 
hold  appliance  exhibit  at  Memorial  Hall 
Sept.  22-24.  On  Sunday,  Sept.  20,  the 
News  had  a  16-page  section  on  the  ex¬ 
hibit.  On  the  same  day  the  Dayton  Jour¬ 
nal  carried  a  special  eight-page  section 
and  other  display  advertising  in  connec¬ 
tion  with  a  similar  show  sponsored  by 
the  Dayton  Power  and  Light  Company. 


ENTERS  MAYORALTY  RACE 

Ralph  Stratton,  of  the  Boston  Herald 
editorial  staff  for  more  than  20  years, 
and  a  former  state  representative,  is  a 
candidate  for  Mayor  of  Cambridge,  Mass. 
For  more  than  15  years  he  covered  Cam¬ 
bridge,  including  the  city  government  ac¬ 
tivities.  There  are  19  other  candidates 
in  the  field  for  nomination. 


Supplies  and  Equipment 


DUE  TO 

NEWSPAPER  MERGER 

64-page  Hoe  Press  (unit  type). 
Fully  equipped— dual  motors  and 
control. 

FOR  SALE 

at  a 

BIG  BARGAIN 


Reasonable  Terms 

Here  is  an  exceptional  opportunity  for 
tremendous  saving.  Building  in  ^ich 
this  machinery  stands  must  be  vacated 
shortly  and  equipment  must  be  moved. 

Complete 

Btereotype  Equipment 


All  in  perfect  mechanical  condition 
Can  be  seen  in  operation  any  time  at 

ROCKFORD  CONSOLIDATED 
NEWSPAPERS,  INC. 
Rockford,  Illinois 


Rebuilt  Presses 

SCOTT  16,  24  and  32-page  Presses. 

GOSS  24-page  press  good  for  black 
and  color  work,  also  GOSS  Sextuple 
printing  up  to  48  pages. 

HOE  Pony  Quadruple,  Quadruple, 
Sextuple,  Sextuple  Color  Press,  Octuple 
and  Double  Sextuple  Presses. 

DUPLEX  Metropolitan  Quadruple 
Stereotype  Presses  —  print  up  to  32 
pages. 

Available  for  Early  Delivery 

WALTER  SCOTT  &  COMPANY 

SalB  OSt*  a  Faataiy . PlalatMd,  N.  J. 

tw  Ytrfe  oaat . BrakaVr  BM|..  I4S7  Braadway 

Ckltada  OSm . Maaadaaak  Blaak 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  staye 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35, 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

Prepared  Matrix  Paste. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mess.,  U.  S.  A. 

CaU.  Addrau  NBNSCO— WMVMtar 


SPEED  MOULD 
FOR  CASTING 
FLAT  PLATES 

FEATURES 

Single-Action  Lever 
Cam  Lock. 

T-Bolt  controls  plate 
thickness. 

Patented  balance  spring. 

Designed  for  pump  feed. 

Mould  cannot  be 
tripped  before  it  is 
ready  for  casting. 

We  can  also  supply 
moulds  with  water- 
cooled  backs. 

Send  for  the  Hoe  Ste¬ 
reotyping  Machinery, 
Accessories  and  Sup¬ 
plies  catalog. 


R.  HOE  &  C0.y  Inc. 

Gmi«^  Office. 

138th  St.  and  Ea.t  River 
New  York  City 


PLAIN 

PACKING  FELT 

Rolls  Approx.  40  Lbs. 
Sheets  18"  x  28" 

Cut  Strips  Any  Width 
Packed  in  Cartons 
Ready  for  Use 

COATING  GUM 
PACKING  FELT  PASTE 
PASTING  MACHINES 

AMERICAN 
PUBLISHERS  SUPPLY 

P.  O.  BOX  131 
WEST  LYNN,  MASS. 


Berry-MIngle  Co.,inc. 

Printing  Equipment  Engineers 

Flaiiron  Building  ■  175  Fifth  Av..  at  23rd  St. 

• 

Dei  Ignert  and  builders  of  special 
equipment  to  meet  the  eco¬ 
nomic  production  require¬ 
ments  of  the  present  day  news¬ 
paper  and  publishing  plant. 

g  Specialifta  in  selection  and  sale 

2  ofmachineryforincreasedpro- 

V  duction. 

I  ConauHonH  in  construaion,  de- 

o  sign,andplanofarrangements 

^  ofbuildingstomeetthenews- 

•  paper  and  publishing  needs. 

-|  A  Strictly  Quality  Product 

j.  A  Quality  Purehoi.  it,  offer  ell, 

tr  th.  Ex.rcit.  of  the  Truett  Ecesomy 
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CIRCULATORS  TO  HEAR 
HOW  SPACE  IS  SOLD 


Agency  Man  and  "Special”  on  PrO' 
fram  of  Convention  at  Atlanta, 
Oct.  7-9 — Carrier  Teams  to 
Demonstrate 


(SteciaJ  to  Editor  &  Publisher) 
Bibmingham,  Ala.,  Sept.  24. — A 
dozen  or  more  subjects  are  on  the  pro¬ 
gram  for  the  second  annual  convention 
of  the  Southern  Circulation  Managers’ 
Association  at  Atlanta,  Oct.  7-9,  as  an¬ 
nounced  by  Don  R.  Davis,  president  of 
the  association  and  circulatioti  manager 
of  the  Birmhtgham  News  and  Agc- 
HerM.  An  executive  session  will  he 
held  on  the  evening  of  Oct.  7.  Mayor 
Jas.  L.  Key  of  Atlanta  will  give  the 
welcoming  address  Thursdav  morning, 
Oct.  8. 

Joel  Giandler  Harris  of  the  Atlanta 
office  of  the  Kelly-Smith  Company,  will 
be  a  guest  of  the  association  at 
luncheon  Thursday  and  will  discuss 
“How  circulation  is  sold  in  the  foreign 
field  to  advertising  agencies  and  adver¬ 
tisers.”  James  B.  Nevin,  editor  of  the 
Atlanta  Georgian  and  Sunday  American, 
will  be  toastmaster  at  the  Thursday 
evening  banquet  when  addresses  will  be 
given  by  Clark  Howell,  Jr.,  president, 
and  Cranston  Williams,  secretary- 
manager  of  the  Southern  Newspaper 
Publishers  Association.  At  the  Friday 
luncheon  the  speaker  will  he  A.  C. 
Gottschaldt  of  the  Cottschaldt-Humphrey 
Advertising  Agency,  Atlanta,  on  the 
subject  “How  an  agency  buys  circula¬ 
tion.” 

A  feature  of  the  convention  will  be 
a  sales  demonstration  by  an  Asheville 
(N.C.)  Times-Citizen  carrier  team 
which  won  a  prize  at  the  recent  con¬ 
vention  of  the  Southern  Newspaper 
Publishers  Association.  Two  other 
teams,  one  of  young  girl  carriers,  will 
also  give  demonstrations. 

Subjects  assigned  for  discussion  by 
the  program  committee  and  leaders  of 
each  are  as  follows : 


1.  The  depression  and  its  effect  on  news¬ 
papers  as  a  whole  and  the  circulation  depart¬ 
ment  in  particular — Don  R.  Davis. 

2.  How  to  promote  serial  stories,  features 
and  other  editorial  matter  and  effectiveness  on 
direct  results  in  increased  circulation — J,  M. 
Black,  Netv  Orleans  Times-Picaynne. 

3.  The  Ktmd  and  bad  effects  of  competitive 
papers  making  an  agreement  to  discontinue 
promotion  for  a  given  time  in  order  to  reduce 
expenses — John  Toler,  Atlanta  Constitution. 

4.  Motor  routes  as  a  means  of  increasing  cir¬ 
culation  or  offsetting  losses — Wilbur  Davis, 
Memphis  Commercial  Appeal;  Thomas  Biles, 
JaeksoH  Daily  News. 

5.  The  weekly  pay  plan  of  insurance  as  a 
nrculation  stimulant  and  stabilizer — Charlie 
Coleman,  Atlanta  Georgian. 

6.  Economy  in  the  operation  of  the  circula- 
’■•w  department — C.  Council,  Tampa  Tribune; 
t.  D.  Hood,  Savannah  Nesvs  and  Press. 

7.  How  may  transi>ortation  cost  be  decreased 
and  IS  it  desirable  to  extend  motor  transporta- 
tiOT  into  new  fields  at  this  time? — H.  I,.  Hafer, 
Honda  Times-Union ;  M.  H.  Brandon,  Char- 
toue  Observer;  C.  If.  French,  Birmingham 
hews. 

8.  Boy  Promotion.  How  to  get  best  results 
if'T, *  carrier  organization — J.  B.  Kilgo, 
3loWe  Press;  Hubert  Johnson,  Chattanooga 
oe»j,  J.  A.  Moore,  Gadsden  Times;  \V.  C. 
UtMfus,  Birmingham  News-Age-Herald ;  Steve 
Anderson,  Charlotte  News. 

,*,•  the  carrier  to  sell — J.  R.  Marks, 

dthnille  Citicen-Times;  C.  E.  Henderson,  Bir- 
"iiipfiam  News- Age-Herald. 

10.  Country  agents,  their  appointment,  col- 
*tc.— Fred  Grimm,  Jacksonville,  Jour- 
t't  cl'  Burgess,  Chattanooga  Times. 

U.  Subjects  for  general  discussion — Rural 
circulation;  circulation  revenue;  the  Sun- 
radio  as  it  affects  circulation; 
■nit?  laws;  legal  matters,  liahilities,  law- 
etc.,  as  they  affect  the  circulation  depart- 

.,  for  women  visitors  is  in 

^  committee  comiiosed  of 
LV'ii  Charles  Coleman 

no  Mrs.  John  Simmons. 

^ITOR  QUITS  MAYORALTY 

. jJ?*. in  Tampa’s  municipal 
aommistration  will  result  in  the  return 
to  Florida  editor  and  publisher 

work  .u"’*  connwtion  with  his  life’s 
TtM<.  P‘'®*fuction  of  the  Tampa  Daily 
Duhlick.  Brenham  McKay,  Times 

home  etl’  times  mayor  of  his 

in  the  ri?’  stand  for  re-election 

devote  and  is  expected  to 

the  direiV^*^  exclusively  henceforth  to 
ection  of  his  newspaper. 


DAPPING  RE-ELECTED 


New  York  A.P.  Group  DiRcuRsed  Cor¬ 
respondence  and  Broadca«ting 

William  O.  Dapping,  etlitor  of  the 
Auburn  Citizen  and  .Idvertiser- Journal, 
was  re-elected  president  of  the  New 
York  State  Associated  Press  Editors 
group,  which  held  its  annual  meeting  at 
Lake  George  Sept.  18,  in  conjunction 
with  the  state  publishers’  meeting. 

Improvement  of  state  correspondence 
was  the  principal  topic  of  discussion  at 
the  session,  which  continued  until  well 
after  midnight.  Radio  broadcasting  of 
Associated  Press  news,  after  consider¬ 
able  discussion,  was  referred  to  the  board 
of  directors  of  the  A.P. 


TO  EXHIBIT  COLONIAL  PAPERS 

Two  copies  of  the  Philadelphia  Daily 
Gazette,  dated  March  18,  and  April  24, 
1794,  which  appeared  when  Washington 
was  still  President  and  the  Third  Con¬ 
gress  was  in  session,  and  an  issue  of  the 
Nezoburyport  (Mass.)  llerald-Gazette, 
dated  July  11,  1798,  which  carried  an 
editorial  commending  the  recall  of  Wash¬ 
ington  as  commander  of  the  army,  will 
be  exhibited  at  the  Fayetteville  County 
Fair,  Oct.  8.  The  papers,  owned  by  John 
Wetzler,  Somerville,  Tenn.,  will  be  en¬ 
cased  in  glass. 

EDITOR  &  publisher” 

Classified  Advertising 
RATES 

SITUATIONS  (Ca*h  with  Ordar) 

1  Time  —  .50  per  line 

3  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 

(Cash  with  Order) 

1  Time  —  .75  per  iine 

4  Times  —  .60  per  line 
Count  six  words  to  the  line 

White  space  charge  at  same  rats  per  line 
per  insertion  as  earned  by  frequency  of 
insertion.  Minimum  space,  three  lines. 
The  Editor  A  Publisher  reserves  the  right 
to  classify,  edit  or  reject  any  copy. 


Brokm 


Desirable  Trade  Papers  -There  is  available 
tlimiigli  this  agency  some  ilesiriihle  trade  piib- 
lientioiis,  well  eatabllsheil,  good  eireulation, 
not  over  iirieed.  and  reasonable  terms.  J.  11. 
Shale,  Times  lliiilding.  New  York. 


Newspaper  Brokerage — Only  high-grade  proper¬ 
ties.  Personal  service.  Clyde  H.  Knox,  Bryant 
Bldg.,  Kansas  City,  Mo. 


An  Exclusive  Illinois  daily  in  growing  county 
seat  city  of  15,000.  Money  maker.  $1.50,000 — 
SfiO.OOO  cash.  I»u1h  Eildy,  Wrigley  Rldg., 
tTilcago. 


Daily  in  Cent,  Ill,  county  seat.  Fine  money 
making  record.  Price  $45,000.  Cash  $10,000. 
10  years  to  pay  bal.  Louis  Eildy,  Wrigley 
Bldg.,  Chicago. 


Circulation  Promotion 


Blair  &  Anatin,  cirenlatlon  builders,  2Z!  West 
Oreenwlcb  St.,  Reading,  Penn.  Originatora  of 
Salesmanship  Club  Campaigns.  Telephones: 
Offlee  2-1351;  resldenee  81-0240. 


Our  "Better  Times"  Campaigns  bsve  unequalled 
psychological  appeal.  Hold  6-yeir  American 
record  for  rash  business  on  a  single  drive. 
Hudson  De  Priest,  246  Fifth  Ave.,  New  York. 


The  W.  S.  Kendall  Company,  104  N.  Bailey 
Ave.,  Louisville,  Ky. — Circulation  Builders — 
Creators  and  sole  owners  of  The  Kendall  Plan. 


Ovsr  90%  of  aU  clroulation  oampaigns  on  dally 
newspapers  In  the  United  States  and  Canada 
are  conducted  by  The  Charles  Partlowe  Com¬ 
pany.  The  dependable,  aelf-financing  PART- 
lAlWB  PLAN  campaign  la  absolute  insurance 
of  cleanliness,  genuine  satisfaction  and  re¬ 
sults  that  have  never  been  equalled  In  circula¬ 
tion  bnilding.  Partlowe  added  circulation  is 
clean  circulation.  Every  snbarrlption  verified 
by  the  publisher  of  your  Circulation  Depart¬ 
ment.  No  subscription  accepted  unless  paid 
for  in  fnll  by  the  subscriber.  A  collect  wire, 
or  letter  will  give  you  a  free  Partlowe  scientific 
Burvey  of  your  field  and  an  Intelligent  eitlmate 
of  Its  possibilities — without  obligation.  The 
Charles  Partlowe  Company,  Occidental  Bldg., 
Indianapolis. 


A,  K.  Stewart  Company,  Bl  Cortes  Bldg.,  Santa 
Monica,  California.  An  efficient  circulation 
building  organization  accepting  only  bonaflde 
snbaciiptlona  (paid  in  full  by  aubscrlber).  Write 
or  wire,  without  obligation,  for  field  survey. 

Newspaper  for  Sale 


Daily  Newspaper  In  growing  Florida  coast  re¬ 
sort  city.  M'slem  e<|iii|iment  and  building. 
Now  earning  good  return  on  price  askeil. 
$.5<I,(I00  cash  required  and  bnlanre  on  lllieral 
terms.  .tddress  C-.Ytl,  Editor  It  Publisher. 


Newspaper  Wanted 


Would  Buy  daily  newspaper  in  exclusive  field 
of  10  to  100  thousand  inhabitants.  All  cor- 
resiHindence  confidential.  Not  a  broker  but 
newspaper  publisher,  who  wants  to  buy  and 
operate  property  permanently.  C-519,  Editor 
A  Publisher. 


SttnaliMa  Wanted 


Advertiiinc  Solicitor  and  Copywriter  -12  years 
ex|>erienoe  dafliex  and  weeklies.  ronscientioiiM 
and  hard  worker.  Mid  went  preferred.  $40  to 
start.  C-sVtOy  Efiltor  A  rublisher. 


Cartoonist — Newt*,  iNditieal  and  human  interest 
cartoons.  Work  drat  claMg  with  *‘puneb.'’ 
Five  jears  laNir  preSft.  Married,  two  small 
children.  luiiiiedlate  cuimei'tion  desired.  Rea* 
snnahle  salary.  Samples  on  request.  0-536. 
Editor  A  Publisher. 


Carioaturist — Kxpcrience<l.  on  metropolitan  and 
smaller  papers.  Orittinal  and  timely  ideas. 
UeportiiiK,  Illustrating,  with  pen  or  camera. 
C*5:i3.  Editor  A  Publisher. 


Circulation  Manafer.  with  8  years  of  Intensive 
experience  In  all  brunches  of  circulation  work, 
desires  u  connection  after  October  1st,  prefer¬ 
ably  with  a  paper  that  has  a  real  circulation 
pro!>leiit.  Ability  to  successfully  install  an 
economical  <»peratlii}t  system  and  {guarantee  a 
substantial  increase  in  circulation  by  clean  cut 
methods  proven  by  past  performances.  Record 
shows  increases  In  each  instance.  Married — 
30  years  of  atte.  Hi};hest  references.  C-5>’12, 
Bilitor  A  Publisher. 


Circulation — New  York  lity  circulation  niaii- 
ajfcr  seeks  clmiijre  to  another  New’  Y'ork  City 
newspaper.  ('-5:17,  Editor  A  Publisher. 


Circulation-  ('olleKe  (graduate,  2S,  married,  ex* 
IK'riencefl  as  solicitor  and  circulation  manager 
of  small  city  dally,  desires  similar  coniie<iion. 
.\ddress  Rox  (’-520,  Eilitor  A  Publisher. 


Circulation  Manager  desires  position  on  me- 
diiini  sized  daily.  Tlioroii^hly  familiar  with 
all  branches  of  circiilutbm  work  on  morning, 
evening  and  Sunday  papers,  having  filled  all 
positions  during  the  2ri  y<Mirs  I  iiiive  l)een  in 
the  business.  Out  of  position  due  to  isinsfdi- 
dation.  lteferon<‘es  from  previous  employers. 
Address  (’-5:11,  Editor  A  Publisher. 


Combination  Reporter  and  Photographer,  own 
(iraflex  camera,  wants  position  on  newsimper 
or  magazine.  C-5:iH,  Editor  A  Publisher. 


Desk  Man.  experienced  copy  reader,  telegraph 
fslitor,  etc.,  desires  position  on  afternoon  pa|K*r 
in  South  or  East.  C-525,  Editor  A  Publisher. 


Editorial — Experienceil  city  or  wire  desk  man. 
cidlege,  31,  marriisl.  Southerner.  Present  place 
IS  nioiitlis.  Knows  ncwi^  Write  Editor,  Hol¬ 
land,  .Michigan,  Sentin(^.  C-534,  f^litor  A 
Publisher. 


Editorial  Cartoonist,  tired  of  syndicate  exac¬ 
tions,  seeks  fuller  scoi>e  on  editorial  page  of 
character  and  independence.  Significance  and 
forceful  originality  of  this  man's  work  has 
w'on  wide  ref'ognltlon ;  yet  he  would  be  entirely 
satisfied  with  modest  salary,  on  newNpa|>er  of 
distinction.  C*515,  Editor  A  Publisher. 


Editorial — Woman,  25,  four  years*  ex{M'rlence, 
new’s.  features,  book  reviews,  or  take  charge 
woman's  copy.  (*-,530,  Eilitor  A  Publisher. 

Foreman,  siiceessfiil,  experienced,  open  for  eii- 
gageineiit  after  Oct.  lb.  Very  efllclent,  fast 
make-up,  A-1  lino  imichinist,  and  is  himself  a 
capable  operator,  printer  and  proofreader. 
Willing  to  conihine  duties  of  f(»remiin  with 
those  of  makeup  or  machinist.  Situation  pre¬ 
ferred  on  afternoon  daily  in  medium  siz<‘d 
eity.  Very  highest  references  as  to  character 
and  ability.  Aildress  J.  .M.  (’ooney,  927  Sun* 
nyside  Ave.,  ('hlcago.  111. 


In  Any  Capacity — Now  available,  the  aervicea 
of  a  woman  who  can  manage  an  office  or  be  a 
valuable  aasistant  to  a  busy  executive.  Hood 
at  figures  and  has  working  knowledge  of  ste¬ 
nography  and  typing.  Will  accept  moderate 
salary.  C-524,  E<litor  A  Publisher. 


Kewrs  Editor,  15  years  on  large  and  amall 
Dailies,  wants  situation  where  ability  will 
gain  recognition:  will  sacrifice  in  Initial  sal¬ 
ary  for  immediate  connection  and  chance  to 
prove  worth  on  any  editorial  or  news  deak. 
Any  location.  37,  Married;  Children.  H.  J. 
Libby,  3120  Fifteenth  Ave.,  S.,  Minneapolis, 
Minn. 


Kews  Executive,  competent,  desires  to  connect 
with  small  Virginia  or  North  (*arolinn  daily 
where  part  of  salary  may  be  turned  into  stfK’k 
in  pap<‘r.  FIft<*en  years*  experience.  Know 
both  states.  C-535,  Editor  A  Publisher. 


Newspaper  Manager- 

Advertising  Exeoutiive. 

Ills  experience  combines  all  arouml  new*spa|>er 
work  and  many  years  at  the  head  of  his  own 
agency.  He  knows  both  sides  of  the  story.— 
that  of  the  new’spa[>er,  and  the  viewpoint  of 
the  advertiser.  Only  37  years  of  age. 

Keiniineratlon  Is  secondary  to  the  opportun¬ 
ity  to  help  build  a  worth-while  newspaper  In 
a  progressive  city.  Write  C-530,  Editor  A 
i^iblishcr. 


Mechanical  Equipment  For  Sale 


Addraatinf  Equipment  For  Sale — Speeds  uma  tic 
Addretsing  equipment,  conalatlng  of  Speedau- 
dresaer  Ad-1-2-3,  Speedemboster  BB,  No.  3 
cabinet,  palleys  and  galler  locks,  Speedau- 
dreaser  Al  Hand  Proofing  machine.  All  equip¬ 
ment  In  Al  condition;  will  take  care  of  large 
mailing  Hat,  either  newapajier,  magaxlne  or 
dept,  store,  printing  direct  on  wrapper,  envel¬ 
ope,  or  newtjiaper.  Will  sell  cheap  to  quick 
buyer.  Pottstown  New*.  Pottetown,  Pa. 


For  Sale — Hoe  right-angle  quad,  32-page  ca¬ 
pacity.  Oood  condition.  Good  price.  Dulutb 
Herald,  Dulnth,  Minn. 


For  Sale — 1  Scott  No.  5  stereo  metal  pot  with 
pump,  2-ton  capacity;  ajHiut  for  pony  auto- 
plate;  16  S-coIumn  cbanea.  B-904,  Editor  A 
Publisher. 


24-Fage  Scott  Newspaper  Press;  complete 
stereotype  e<|uipiiient:  A-1  shaiie.  $.">,0<X).  Ad¬ 
dress  Mr.  Camp,  Chronlele,  Marion.  Indiana. 


PhotoengraTlng  equipment  for  tale.  Cumplsta 
plant  or  any  part.  Miles  Machinery  Co.,  4M 
West  Broadway,  N.  Y.  C. 


Newspaper  File 


New  York  Tribune 

Wanted,  to  complete  a  file,  one  copy  of  the 
New  York  Tribnne  of  each  of  the  following 
dates  of  the  year  1865:  April  16,  21,  23,  35, 
24.  28,  SO,  May  1,  2,  8,  5,  6,  7,  8.  9,  10,  14 
to  28  (Incloalve),  80,  81,  June  1  to  •  (Ineln- 
■Ive).  Must  be  in  good  condition,  untom  and 
complete.  Bdltor  *  Publither. 


Joumaliatic  Aatiques 


A  ('ollector  U  In  the  market  for  journalistic 
antiques  auch  as  autograph  letters  of  former 
editors  In  this  country  or  in  Canada,  dating 
bark  even  to  Colonial  times;  first  Issuss  ef 
well-known  newspspers;  pictures  of  fsaoiis 
Aniertcan  Journalists  of  pnst  generations;  #14 
photographs  of  historic  news  events;  copies  of 
old  newspapers  rontsiulug  arrounta  of  events 
of  unusual  interest;  or  any  other  antiqus  or 
relic  in  the  fields  of  advertising  and  publish¬ 
ing.  Look  through  your  old  letter  files,  srrap- 
iKMiks,  etc.  Then  let  me  know  what  you  have 
tnd  what  your  price  la  (must  be  moderate,  bat 
for  cash  If  accepted).  E-74fl,  Editor  * 
rubllsber. 


NEWSPAPER 

PROPERTIES 

Bought, Sold  and  Appraised 

All  negotiations  confidential 


Palmer,  Suter  &  Palmer 

Business  Established  In  1899 

350  Madison  Ave.  New  York 


Good  Men  Available 

The  Newspaper  Club  of  New  York 
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By  MARLEN  PEW 


A  JUDGE  looks  critically  at  the  press, 
and  also  at  the  judiciary!  He  is 
the  Hon.  Eugene  O’Dunne,  associate 
judge  of  the  Supreme  Court  of  Balti¬ 
more,  and  many  readers  will  remember 
him  as  the  one  who,  a  few  years  ago, 
jailed  and  heavily  fined  the  editor, 
managing  editor,  city  editor,  reporter 
and  photographer  of  Baltimore  News, 
caught  in  some  foolish  little  tangle  over 
the  taking  of  a  picture  in  court.  Judge 
O’Dunne  has  since  l)een  a  quite  heroic 
figure  in  the  judiciary,  and  when  the 
American  Bar  Assr>ciation  held  a  con¬ 
vention  at  Atlantic  City,  last  week,  he 
was  called  upon  to  speak  on  “Pulilic 
Justice  and  the  Public  Press.”  He 
talked  for  nearly  two  hours  and  started 
out  by  jeering  at  a  lot  of  the  ethical 
professions  of  the  press,  quite  in  the 
manner  of  his  fellow  townsman  H. 
Mencken.  I  must  say  I  rather  sym¬ 
pathize  with  the  Judge’s  views  concern¬ 
ing  the  solemnly  ridiculous  canons  of 
some  state  press  associations,  condemn¬ 
ing  such  practices  as  faking,  stealing 
pictures,  publishing  unconfirmed  rumors, 
invading  private  rights  and  such  obvious 
lapses.  It  would  be  as  sensible  for  the 
County  Medical  Society,  or  any  other 
body,  to  come  out  with  ringing  resolu¬ 
tions  against  stealing,  lying,  wife-beat¬ 
ing,  rape  and  mayhem.  Why  do  news¬ 
papermen  make  themselves  shining 
targets  by  writing  such  absurd  codes  of 
ethics?  Judge  O’Dunne  had  a  lot  of 
fun,  as  have  others,  at  our  expense  on 
this  score,  but  his  notable  address  later 
became  serious  and  illuminating. 

*  *  * 

IS  premise  was  as  follows: 

“Certain  things  which  arc  true 
of  the  individual  man,  are  also  true  of 
the  press.  One  is,  that  the  smaller  his 
mental  and  moral  makeup,  the  less 
amenable  is  he  to  criticism,  and  the 
more  ready  is  he  to  resent  it,  and  the 
more  vindictive  is  he  to  lie  in  wait  for 
seasonable  opportunity  to  punish  it. 

“A  really  large  man  still  conscious  of 
not  being  a  suj^rman,  is  disposed  to 
welcome  any  fairly  intended  criticism. 

“Hon.  C.  A.  Sorensen,  Attorney- 
General  of  Nebraska,  in  a  recent  ad¬ 
dress,  speaking  of  men  in  public  life, 
said  there  is  nothing  holy  about  them, 
and  few  suffer  from  ‘inferiority  com¬ 
plex.’  May  I  add,  not  as  a  quotation 
from  him,  I  think  this  is  i)articularly 
true  of  the  judiciary.  1  lowever,  a  sharp 
distinction  must  be  made,  in  the  in¬ 
terest  of  public  justice,  between  the 
office  of  judge,  and  the  temnorary  in¬ 
cumbent  of  such  office.  The  judge  him¬ 
self  should  not  confuse  the  two — ^the 
press,  never.  Unless  the  public  inter¬ 
est  warrants  it,  in  the  ordinary  discus¬ 
sion  of  his  functioning  as  Judge,  the 
press  should  resti'ain  itself  and  guard 
against  a  too  flippant  attitude  tow'ard 
the  judiciary,  which  attitude,  if  not 
rc.strained,  will  have  a  tendency  to  un¬ 
dermine  respect  for  the  institution  it¬ 
self.  The  Judicial  branch  of  govern¬ 
ment,  possibly  more  than  any  other,  is 
the  last  refuge  in  this  country,  not  only 
of  human  life,  lilierty  and  human 
riehts,  but  of  the  private  property, 
without  which,  what  is  life,  liberty  or 
the  pursuit  of  happiness?” 

While  Judge  O’Dunne  .saw  nothing 
sacrosanct  in  public  officials,  he  did  not 
want  newspapers  to  “weaken  respect  for 
public  institutions”  by  lampooning  them, 
or  those  honestly  administering  them.  He 
admitted  that  there  are  “wooden-headed 
men”  at  the  bar,  on  the  bench  and  in 
editorial  chairs.  None  could  expect  im¬ 
munity.  If  the  press  was  fair,  it  should 
treat  unworthy  public  officials  roughly 
and  drive  them  out  of  public  life.  The 
news  picture  was  never  to  be  distorted. 
An  unworthy  judge  he  described  as  one 
who  arrogates  to  himself  any  of  the 


divine  attributes,  considering  it  judicial 
blasphemy  when  the  press  denies  his 
omniscience. 

*  ^  * 

JUDGE  O’ Dunne  said  that  the  public, 
in  these  days,  is  making  all  manner 
of  charges  against  the  press  and  he  pre¬ 
sented  an  indictment,  with  23  counts, 
as  follows: 

(1)  That  commercialism  has  dulled 
their  sense  of  finer  things; 

(2)  That  they  are  Ixjund  together  by 
capitalistic  sympathies,  some  to  the 
extent  of  lieing  actually  subsidized ; 

(3)  That  their  public  policies  are  sub¬ 
servient  to  the  advertising  interests ; 

(4)  That  they  encourage  non-enforce¬ 
ment  of  laws  with  which  they  are  not 
in  sympathy,  and  thereby  promote  de¬ 
fiance  of  law,  undermine  pood  citizen¬ 
ship,  and  detrimentally  affect  our  large 
foreign-born  elements  who  thus  acquire 
a  contempt  for  authority  and  disre¬ 
spect  for  law  and  order,  intimately  af¬ 
fecting  public  justice; 

(5)  That  they  play  up  crime  stories, 
firing  the  imagination  of  tlie  youthful 
minds,  ever  looking  for  adventure,  and 
thus  become  schools  for  crime; 

(6)  That  they  revel  in  sordid  details 
of  domestic  infelicities  to  increase  cir¬ 
culation  by  pandering  to  the  morbid 
sex  appetite  of  tlie  maudlin  and 
moron ; 

(7)  That  they  foment  racial  and  re¬ 
ligious  prejudice; 

(8)  That  with  smug  arrogance,  edi¬ 
tors  affect  an  air  of  infallibility  on  all 
subjects  and  brook  little  contradiction 
of  their  preconceii^d  notions; 

(9)  That  their  reporters  and  editors 
are  venal ; 

(10)  That  they  use  their  power  to 
gain  social,  financial  and  political  pres¬ 
tige; 

(11)  That  they  steal  private  corre¬ 
spondence  to  boost  sensational  circu¬ 
lation  ; 

(I2)  That  they  “bleed”  rival  candi¬ 
dates  for  political  honors  in  forcing  ad¬ 
vertising  : 

(13)  That  they  betray  confidences; 

(14)  That  they  suppress  honest  news; 

(15)  That  they  distort  facts; 

(I6)  That  they  manufacture  news 
non-existent ; 

(17)  That  they  color  actual  facts  t<i 
suit  their  policy  or  purpose; 

(18)  That  by  glaring  and  misleading 
headlines,  they  distort  the  whole  ef¬ 
fect  of  actual  facts,  fairly  stated  in 
the  text,  but  the  popular  effect  is 
ruined  bv  the  headlines; 

(19)  That  they  try,  (jondemn  and  ex¬ 
ecute  by  the  art  of  insinuation  which 
reaches  a  state  of  perfection  in  an 
experienced  publisher’s  office ; 

(20)  That  they  are  loath  to  make 
honest  retractions  and  that  they  sel- 
tlom  do  .so ;  that  the  correction  is  some¬ 
times  more  damaging  than  the  thing 
corrected.  I  cite  for  illustration  the 
candidate  for  United  States  Senate 
whom  the  other  day  they  described  as 
one  who  would  make  a  good  dog-catch¬ 
er  for  the  local  municipal  pound.  "They 
refused  to  retract  (in  a  humorous  re¬ 
ply)  _  and  contended  that  to  make  ad¬ 
mission  for  any  error  in  said  statement 
would  be  tantamount  to  asserting  the 
gentleman  was  not  fit  to  lie  a  dog 
catcher,  and  they  thought  that  would 
be  libelous,  as  they  believed  him  emi¬ 
nently  qualified; 

(21)  That  they  arc  organized  in  sup¬ 
port  of  the  powerful  and  seldom  es¬ 
pouse  the  cause  of  the  weak  and  de¬ 
fenseless  ; 

(22)  'That  they  cheat  subscribers  of 
honest  information  by  maintaining  a 
blacklist ; 

(23)  And  various  and  sundry  other 
high  crimes  and  misdemeanors  “to  the 
jurors  aforesaid  unknown.” 


UT  Judge  O’ Dunne  declared  that  it 
is  no  more  fair  to  indict  the  press 
as  a  body  on  all  of  those  counts  than 
it  would  be  to  indict  the  law  profession 
ioT  the  sins  of  some  of  its  shysters  or 
because  here  and  there  a  given  judge 
may  have  been  unworthy  of  his  ermine, 
or  may  have  been  placed  on  the  bench 
by  sinister  and  corrupt  political  powers. 
He  thought  there  were  some  newspapers 
that  were  guilty  of  many  of  the  charges 
and  one  of  his  lines  was :  “A  news¬ 
paper’s  real  influence  must  always  be 
measured  by  the  number  of  readers  who 
believe  in  it.” 

Said  he:  “A  lawyer’s  success  in  the 
profession  is  not  measured  wholly  by  his 
legal  ability  or  skill  in  trial  work,  but 
by  the  faith  of  the  community  in  his  in¬ 
tegrity  and  sincerity  of  purpose.  No 
matter  how  adroit  a  _  trial  lawyer  may 
become,  as  soon  as  juries  and  Courts 
lose  faith  in  his  honesty,  his  star  sets. 
In  many  respects,  a  newspaj^r  is  not 
unlike  an  ordinary  human  being.  If  it 
is  dishonest,  takes  bribes,  revels  in  filth, 
if  it  panders  to  the  criminal  classes, 
associates  with  them,  encourages  them  to 
crime,  defiance  of  law,  disrespect  for 
authority ;  if  it  lies  and  steals,  it  may 
for  a  time  at  least,  make  a  lucrative, 
though  dishonest  living,  but  the  mark 
of  Cain  is  on  its  front  page,  and  sooner 
or  later,  it  takes  up  its  last  abode  in 
potter’s  field  of  journalism — the  bank¬ 
ruptcy  Court. 

“That  worthy  members  of  the  profes¬ 
sion  of  journalism  may,  on  occasions, 
in  the  estimation  of  the  general  public, 
fall  from  grace,  must  be  admitted,  and 
that  none  sustains  itself  in  a  state  of 
perpetual  .mnctifymg  grace,  will  be 
conceded.  This  is  probably  as  true  of 
them,  as  of  any  other  mortal  man,  even 
a  superhuman  Federal  Judge.” 

A  plea  in  mitigation,  which  the  judge 
proposed,  was  high  pressure  work  and 
long  hours.  Speed  has  liecome  the 
journalists’  go<l.  and  on  that  altar  ac- 
ctiracv,  truth  and  justice  are  often 
sacrificeil.  The  sneaker  deplored  the 
fact  that  in  the  rush  of  newspaper  work 
a  reputation  may  be  slaughtered,  a 
nutvement  misrepresented,  a  wrong  done 
or  false  information  broadcast.  He 
thought  the  press  should  take  time  to 
ret  news  right.  .Mso.  that  men  of  wis¬ 
dom,  rather  than  romantic  boys,  he  em- 
nloved  to  write  the  sober  facts  of  life. 
In  his  own  experience.  Judee  O’Diinne 
added,  he  had  found  newspapers  willing 
to  publish  full  and  prominent  corrections 
fir  retract  false  statements. 


Cl’E.^KlNG  of  the  issuance  of  con- 
tempt  orders  Judge  O’Dunne  said 
that  “it  is  always  an  unwelcome  duty, 
and  one  from  which  most  courts  quite 
naturally  shrink  because  of  the  personal 
fxlium  generally  attaching  thereto.” 
However,  he  thought  that  great  power 
invoUes  grave  responsibility  and  that  no 
lover  of  justice  would  want  to  see  the 
judiciary  stripped  of  the  “inherent 
jKiwer  of  punishing  for  contempt.”  He 
cited  the  recent  act  of  Judge  Seabury, 
in  New  York,  in  invoking  the  contempt 
ixiwer  to  compel  a  witness  to  answer 
certain  (piestions  affecting  integrity  in 
high  places.  In  this  connection  the 
speaker  referred  to  the  press  in  the  fol¬ 
lowing  words : 

“Without  the  aid  of  a  fearless  and  up¬ 
right  press,  how  could  the  civic  con¬ 
science  of  a  great  metropolitan  com¬ 
munity  lie  awakened,  if,  in  the  interest 
of  enlightened  public  justice,  the  press 
did  not  carry  full  accounts  of  the  situa¬ 
tion  for  the  general  information  of  mil¬ 
lions.  who  would  otherwise  remain  in 
blissful  ifjnorance  of  conditions  under 
which  they  live,  and  as  the  result  of 
which,  not  only  New  York,  but  the 
whole  Nation,  has  become  aroused?” 

“The  debt  of  popular  government,  to 
an  enlightened  press,  honestly  and  fear¬ 
lessly  operated,  can  never  be  overesti¬ 
mated!  To  what  other  agency  could 
decent  justice  turn,  except  to  the  press, 
as  a  factor  in  divorcing  crime  from 
politics,  breaking  combinations  between 
criminals,  police,  magistrates  and  law¬ 
yers,  where  some  time  the  wholly  inno¬ 
cent  was  Jieing  made  to  play  the  role 
of  victim?” 


piF  THE  charge  that  there  is  a  cap- 
italistic  press,  Judge  O’Dunne  said 
that  it  is  true  of  some  journals  and 
that  others  are  socialistic  and  communis¬ 
tic.  Each  variety  exists.  Then,  too, 
there  are  weak  papers,  with  no  policy. 
The  same  charges  are  also  made  against 
the  judiciary  and  he  suggested  that  the 
judiciary  ought  to  be  polled  to  deter¬ 
mine  how  many  judges  are  allied  with 
capitalistic  interests  and  are  “actively 
functioning  as  directors  in  banks  and 
trust  companies.”  He  thought  the  news¬ 
papers  ought  to  expose  this  condition 
wherever  found,  and  highly  commended 
an  editorial  in  Baltimore  News  which 
praised  Gov.  Roosevelt’s  legislation  to 
prevent  a  judge  from  serving  as  director 
of  any  banking  or  business  corporation. 
“The  temple  of  justice  is  not  to  be 
profaned  by  commercial  and  political 
activities.”  he  said.  And  judges  are  not 
to  be  recruited  from  “the  weak  and 
meddlesome  class.”  Judge  O’Dunne  paid 
his  compliments  to  Baltimore  Sun  for 
co-operating  with  the  judiciary,  telling 
how,  when  a  number  of  city  officials 
were  recently  indicted  on  charges  in¬ 
volving  bribery  and  conspiracy  to  de- 
fn.ud,  the  Sun  published  an  editorial 
urging  that  public  opinion  await  a  fair 
trial  cf  the  cases  before  condemning  the 
men. 

*  *  * 


JUDGE  O’DUNNE  did  not  reply  to 
all  of  the  23  counts  in  the  press  in¬ 
dictment,  but  in  general  he  did  contend 
that  there  were  good  and  bad  news¬ 
papers  and  that  the  best  journalism  in 
the  country  was  not  guilty  as  charged. 

“It  seems  to  me,”  he  said,  “that  no 
two  branches  of  government  (one  offi¬ 
cial  and  the  other  unofficial),  are  so 
closely  allied  in  the  interest  of  common 
justice,  of  the  simplest  and  purest  char¬ 
acter,  as  the  judiciary  and  the  press. 
Each  supreme  in  its  own  sphere,  each 
to  he  wholly  and  forever  divorced  in 
its  internal  workings,  each  vigilantly 
scrutinizing  the  other,  but  both  having 
the  same  objective — untrammeled  and 
untainted  justice  alike  to  every  class  and 
creed. 

*  *  * 


66^0MPARED  with  its  constructive 
^service  rendered  in  .such  matters-;- 
thc  press,  in  addition  to  stimulating  timid 
public  servants  lacking  innate  courage, 
hut  who  are  ever  alert  to  be  on  the 
popular  side  of  public  questions — hom 
insignificant  are  some  of  the  counts  of 
the  indictment  of  the  press,  charging 
errors  of  fact  occasioned  by  a  too  fer¬ 
vent  worship  of  the  god  ‘spMd’;  or  of 
misspelled  names  (a  recognized  dwdly 
sin  in  journalism)  ;  or  of  occasiooil 
injustice  to  individuals,  not  always 
capable  of  adequate  reparation,  and  not 
always  willingly  attempted;  of  flippancy 
and  irreverence  toward  constituted 
authority,  winking  at  minor  infractiow 
of  law,  especially  of  obnoxious  and 
sumptuary  laws ;  of  superiority  complex 
and  smug  assumption  of  general  infalli¬ 
bility.  All  of  these,  and  many  other 
mortal  or  venial  sins  of  journalism^  W 
much  to  lie  deplored,  but  when  weighed 
in  the  balance  with  the  large  questioM 
on  which  it  makes  courageous  and  costly 
fights  for  public  integrity  and  acceptw 
morality,  its  virtues  far  outnumber  its 
vices.  Of  course,  I  am  wholly^  eliminat¬ 
ing  7‘enal  journalism — the  paid  propa¬ 
gandist  masquerading  as  ‘V’ox  popnlt 
The  latter  belongs  to  the  ‘shyster’  claft 
and  when  wt  speak  of  the  profession  m 
\i ournalisni,’  we  have  no  more  refere^ 
to  the  hlar'K  sheep  in  its  mem^shji 
than  we  iiave  in  mind  the  ‘shyster  when 
we  sticak  of  the  profession  of  lout. 

*  ♦  * 

'THUS  Judge  O’Dunne  summariz^  his 
\  iews,  and  in  general  I  think  w 
newspaper  fraternity  will  agree  witn 
him.  The  so-called 
which  means  everything  and 
nothing,  can  neither  plead  guiltv 
not  guiltv  to  the  indictment  Am^ 
nearly  2,000  daily 

12.000  weeklies  there  are.  without 
some  black  sheep.  However,  ■.  jj 
consider  the  general  average  and 
white.  It  is  the  best  P"** 

nation  in  the  world,  and  who  5."* 
that  at  its  worst  it  is  not  u 

the  mean  average  of  its  reaneM  >P  ^ 
intelligence,  ethics  and  good  citizensn 
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